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Summary. Introduction. Ukraine's tourism market is undergoing
significant changes under the influence of globalization and digital
technologies. The ongoing war since 2014 has had a significant impact on
international and domestic tourism, causing a decline in tourist flows and lower
revenues in this area. At the same time, digitalization and global integration
processes are creating new opportunities for the industry, contributing to the
modernization of tourism services and increasing their competitiveness.

Objective. The study is aimed at analyzing the current state of the
Ukrainian tourism market and the peculiarities of its functioning in the context
of globalization of information processes and digital changes.

Materials and methods. The main sources of the study are official data of
the State Agency for Tourism Development, scientific publications on the
functioning of the tourism sector in the context of globalization and digital
transformation. To achieve the purpose of the study, a set of scientific methods
was applied, which allowed analyzing the current state of the tourism sector of
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Ukraine, assessing the impact of globalization processes and digital
transformation, and determining the prospects for the development of the
industry. In particular, the following methods were used:

- the method of economic analysis, which allowed us to assess the
financial and economic indicators of the Ukrainian tourism market, the
dynamics of tax revenues, changes in the volume of tourist flows and the level of
profitability of the industry;

- systematization method, which ensured the ordering of scientific
approaches to the analysis of tourism processes, generalization of the results of
previous studies and identification of factors that affect the development of the
industry,

- data comparison method, which allowed comparing indicators of the
development of the tourism sector of Ukraine in different periods, taking into
account the impact of global crises, the COVID-19 pandemic and military
operations, and other methods.

Results. It has been established that domestic tourism is the main segment
that supports the functioning of the market in the face of declining international
travel. The tendency towards digitalization of the industry is identified, which
contributes to the optimization of tourism processes, the development of online
booking, the integration of mobile applications and the introduction of
analytical platforms. The impact of international trends on the development of
tourism in Ukraine, in particular, increased competition in the tourism services
market and the need to attract foreign investment, is analyzed.

Prospects. Further research should focus on assessing the effectiveness of
digital solutions in the field of tourist flow management and developing
approaches to improving the international positioning of Ukraine as a tourist
destination; analyzing the experience of restoring the tourist market in different
countries after crises and identifying ways to adapt it to domestic conditions;

studying mechanisms for attracting foreign tourists, including marketing and
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institutional measures that will facilitate Ukraine's integration into the global
tourism space.

Key words: tourism market, globalization, digital technologies,
informatization, domestic tourism, international cooperation, tourism

infrastructure, information technology.

Anomauia. Bemyn. Typucmuunuu punok Yxpainu 3asnac 3mauuux 3miH
nio enaueom enodanizayii ma yugposux mexnonoeiu. Bitina, wo mpusac 3 2014
POKY, CYMMEBO GNIUHYAA HA MIJHCHAPOOHUU mMA GHYMPIWHIL MYPU3M,
BUKTTUKABUIU CKOPOUEHHSI MYPUCHMUYHUX NOMOKI@ I 3HUJCEHHS 00X00i8 Yy yill
chepi. Boomouac yugpposizayis ma enobanvui iHmecpayilHi  npoyecu
CMBOPIOIOMb HOBI MONCIUBOCHI OJISl PO3GUMK) 2AY3i, CHPUSAIOYU MOOEpHI3ayii
MYPUCMUYHUX HOCTIY2 MA NIOBUWEHHIO IXHbOI KOHKYPEHMOCNPOMONCHOCHII.

Mema. [locnioxcenus cnpsmosane Ha aHAliz CYYACHO20  CMAHY
Mypucmu4no2o0 puHky Ykpainu ma ocobaueocmeil 1020 (YHKYIOHY8AHHS 8
ymoeax 2nobanizayii inghopmayiunux npoyecis i yupposux 3miH.

Mamepianu i memoou. OcHosHumMu HDOPMaAYIUHUMU  OdCepeNaMU
oocniodcenHsi € o@iyitni daui /lepaicagno2o azeHmcmea po3GUMK)Y MYpusmy,
Haykogi nyonaikayii 3 numaHv QYHKYIOHYBAHHA MYPUCMUYHOI chepu 8 YMOBAX
enoodanizayii  ma yugposoi mpancgopmayii. na  0ocscHenHs — memu
00CNiOJHCEeHHST OYNI0 3ACMOCOBAHO KOMNIEKC HAYKOBUX Memo0i8, U0 003801UNO
30ILUCHUMU AHANi3 CY4ACHO20 CMAHYy Mypucmuduoi cpepu Yxpainu, oyinumu
6NJIUB 27100ani3ayiiHUX npoyecie ma yugposoi mpancgopmayii, a maxoxc
BUHAYUUNMU NEPCNEKMUBU PO3BUMKY 2A1)31. 30Kpema, UKOPUCMAHO:

- Memoo auanizy, AKUt 003807U8 OYIHUMU (YIHAHCOBO-EKOHOMIYHI
NOKA3HUKU ~— MYPUCMUYHO2O0  pUHKY  YKpainu,  OuHamiky  nOOAmKOBUX
HAOX00XCeHb, 3MIHU 8 00cseax MYypUCmMu4HUX HOMOKIE ma  piBeHb
npubymKo8oCcmi 2any3i;

- Memoo cucmemamusayii, wo 3abe3neuus YNnopsaoKY8aHHs HAYKOBUX
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nioxo0ig 00 aHaNi3y MYPUCHMUYHUX NPOYeCcis, Y3a2albHeHHs pe3)lbmamie
nonepeoHix 00CNiOIHCeHb Ma BU3HAUEHHS YUHHUKIB, SIKI NIUBAIOMb HA PO3BUMOK
eanysi,

- Memoo NOPIGHANHS, WO 0A8 3MO2Y NPOGECMU CRIBCMABIEHHS NOKA3HUKIB
PO36UMKY mypucmu4Hoi cpepu Yxpainu y pisHi nepioou, 8paxo8yrouu 6nius
anobanvHux kpus, nandemii COVID-19 ma soennux 0iti ma iHwi Mmemoou.

Pesynomamu. Bcmanoeneno, wo 6HYmMpiwHiti mypusm € OCHOBHUM
CecMeHmMOoM, SKUU RIOMPUMYE (DYHKYIOHYBAHHS PUHKY 8 YMOBAX 3HUNCEHHS.
MINHCHAPOOHUX NO0I300K. Buseneno menoenyito 0o yupposizayii eanysi, wo
CHpUsE ONMUMI3AYIi MYPUCMUYHUX NPOYECI8, PO3BUMK) OHIAUH-OPOHIOBAHHS,
inmeepayii  MOOIIbLHUX  3ACMOCYHKI@ mMa  GNPOBAONCEHHS  AHANITMUYHUX
naiamgopm. Ilpoananizoeano 6naue MIidCHAPOOHUX MEHOeHYIl HA pPO38UMOK
mypusmy 8 Ykpaini, 30kpema nioguuyery KOHKYPeHYilo HA PUHKY MYPUCHUUHUX
nociye ma HeoOXiOHICMb 3a/1Y4eHHs IHO3eMHUX [HBeCMUYILL.

llepcnexmusu. Ilodanvwi  Haykogi  O0ocniOdceHHs — Mmaromv  Oymu
30cepeddiceni Ha OYiHYi epekmusHocmi yugposux piuiensv y cqepi ynpaeiinus
MYPUCMUYHUMU ~ NOMOKAMU ma po3pobaeHHI Nnioxodie 00 HOKPAUWeHHs.
MINHCHAPOOHO20 NO3UYIOHYBAHHA YKpaAiHU IK Mypucmu4Hoi oecmunayii; ananizi
00C8I0y BIOHOBNEHHS MYPUCMUYHO20 DPUHKY 6 DIZHUX KPAIHAX NiCAs KPU308UX
cumyayii ma 6U3HAYeHHs WiiAxie uo2o aoanmayii 00 BIMYUSHAHUX YMOS;
O0CNIOJCEHHI  MEeXAHI3MI8  3ANYYEeHHs I[HO3EeMHUX MWYPUCMIs, BKIOYAIOYU
MapKemuH208i ma IHCMUMYYIUHI 3axX00U, WO CHPUAMUMYMb Hme2payii
Ykpainu y ceimosuii mypucmuunun npocmip.

Knwuoei cnoea: mypucmuunuil punox, 2nobanizayisi, yugposi
mexHono2ii, iHgopmamuzayis, SHYMPIWHIL MYPU3M, MIHCHAPOOHA CHIBNPAYA,

mypucmu4na ingppacmpykmypa, ingpopmayitini mexHono2ii.

Problem statement. Ukraine's tourism market is developing in the face of

profound transformations driven by globalization and digital change.
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Information technology is fundamentally changing the way tourism services are
organized, the mechanisms for managing visitor flows, and the methods of
interaction between industry players. The effective functioning of the tourism
sector now depends not only on classical factors such as the quality of
infrastructure or the availability of services, but also on the ability to use digital
solutions and integrate into international service systems.

In addition to technological development, global social and economic
changes have a significant impact on the tourism market. The events of recent
years, including the COVID-19 pandemic and the war in Ukraine, have caused
significant changes in tourist flows. Restrictions on international travel and
security issues have led to a significant shift in tourist demand to domestic
routes. At the same time, economic difficulties and the destruction of tourism
infrastructure in some regions of Ukraine complicate the process of restoring the
industry and its integration into the global tourism space.

On the one hand, digitalization and globalization are opening up new
opportunities for market development, promoting the spread of online services,
virtual tours, and new formats of customer interaction. On the other hand,
increased competition with foreign tourism companies and the need to
modernize infrastructure create additional challenges for Ukrainian tourism
operators. In these circumstances, the question arises of effective ways to
develop the tourism industry that will ensure its efficiency and competitiveness
in the long term.

Given the above, it is an important task to study the current state and
prospects for the development of the Ukrainian tourism market in the context of
globalization processes and digital changes. This will help identify mechanisms
to improve the efficiency of the industry, expand its capabilities, and strengthen
Ukraine's position in the international tourism system.

Analysis of recent research and publications. The development of the

tourism services market in the context of globalization and digital technologies
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1s attracting considerable attention from scholars. Modern research covers both
theoretical foundations and practical approaches to improving management
mechanisms, expanding international cooperation and implementing innovative
solutions. In particular, the article by Bugas V.V. and Kovalchuk E.V. [5]
analyzes the process of Ukraine's integration into the global tourism market. The
authors emphasize that the COVID-19 pandemic and the war have had a
significant impact on the tourism sector, causing a shift in demand for domestic
travel. They also emphasize the need for effective crisis management and the
introduction of modern digital technologies to maintain the industry's
competitiveness.

The issue of digital changes in the tourism sector is studied by
Bezuglyi I.V. and Struk A.V. [4], who consider the peculiarities of financing the
digital transformation of the tourism market. They note that the development of
technologies, in particular online booking, mobile applications and virtual
reality, opens up new opportunities for improving tourism services and
managing consumer flows.

The study by Popova M.O., Arestov S.V., Shuptar-Porivaieva N.Y. and
Andrushchenko O.S. [9] deals with the managerial aspects of the development
of the tourism sector of Ukraine. The authors emphasize that reforms are needed
to improve the efficiency of the industry, including the digitalization of services
and the development of cooperation between market players.

Separately, it is worth noting the study by N. Struchok, M. Margita and
I. Honak [10], who study the role of transnational companies in the development
of the tourism sector. They emphasize that such corporations determine the main
market trends, influencing competition and the formation of new tourism
products.

However, despite the large number of scientific studies, there are still
issues that need further study, in particular, the development of the domestic

tourism market in the context of globalization.
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Formulation of the objectives of the article (task statement). The
purpose of the article is to analyze the current state of the tourism market of
Ukraine and the peculiarities of its functioning in the context of globalization of
information processes and digital transformation.

Summary of the main research material. The development of the
tourism industry in Ukraine has undergone unprecedented changes due to the
war that has been going on since 2022. Russia's full-scale invasion has caused a
sharp decline in international tourism, destruction of infrastructure, and a
significant decrease in tourist flows. The closure of airspace, the inability to
guarantee security in most regions, and the migration of the population were the
determining factors that paralyzed the industry in the initial stages of the war. In
2022, international tourism virtually stopped, and the number of domestic
tourists decreased by more than three times compared to the pre-war period.

At the same time, despite the difficult situation, 2023-2024 show a
gradual recovery in domestic tourism (Table 1). First of all, this is happening in
relatively safe regions where recreational, cultural, educational, and volunteer
tourism is actively developing. Over the past year, the number of domestic trips
has increased significantly, from 3.5 million in 2023 to about 4 million in 2024,
which indicates a change in the travel preferences of Ukrainians, who have
begun to travel more often within the country, discovering little-known but safe
tourist destinations.

Table 1
Dynamics of changes in the tourism sector of Ukraine (2020-2024)

Year Events and trends in Ukrainian tourism

The COVID-19 pandemic has caused a sharp decline in international tourism. Many
2020 |countries have closed their borders, forcing Ukrainians to focus on domestic tourism.
Development of regional routes and alternative types of travel (ecotourism,
gastrotourism).

Post-pandemic partial recovery of international tourism, but tourist flows have not yet
2021 |returned to the level of 2019. Domestic tourism continues to grow, with new tourist
offers and initiatives aimed at developing small towns and regions.

2022 | The outbreak of a full-scale war has had a significant impact on tourism. The closure of
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airspace, the destruction of infrastructure, and a general decline in tourist activity.
International tourism has virtually stopped, and domestic tourism has declined several
times. Public attention shifted to security issues.

A gradual recovery of domestic tourism in safe regions of the country has begun.

2023 |Volunteer tourism is growing in popularity, as it is associated with supporting the
reconstruction of the territories. The tourism business is adapting to new realities, with
new routes opening in the western regions of Ukraine.

Domestic tourism continues to develop, with an increase in the flow of travelers to the
2024 |central and western regions. Foreign tourists are gradually returning, especially to the
country's cultural and historical centers. Restoration of tourism infrastructure and
preparation for further integration into the international market.

Source: compiled by the author on the basis of [3; 5]

The most active recovery in tourism is observed in the western regions of
Ukraine, which traditionally attract travelers with their natural, historical and
cultural sites. In particular, the Carpathian Mountains remain a popular
destination due to the development of skiing, eco- and gastronomic tourism. At
the same time, domestic tourism is also supported by the central regions of the
country, where tourist routes are adapting to modern realities by offering new
formats of recreation focused on safety and comfort.

Volunteer tourism is playing a key role in the industry's recovery. Many
Ukrainians and foreigners come to the liberated and affected regions to help the
local population, rebuild destroyed facilities and support civic initiatives, which
forms a new segment of tourism services aimed at attracting resources for the
country's recovery.

Thus, despite the challenging environment, the tourism industry is
showing positive dynamics, as evidenced by the growth of tax revenues from
tourism businesses in most regions. According to the State Agency for Tourism
Development [6], in 2024, tax revenues increased in 22 regions compared to
2023, and in 20 regions they exceeded the level of 2021, indicating a gradual
recovery in tourism activity.

It is worth noting that some regions demonstrate particularly high growth
rates of tax revenues, which indicates an increasing role of domestic tourism. In
particular, in 2024, Kyiv provided record budget revenues of UAH 982 million.
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20 thousand UAH, which is almost twice as much as in 2023 (499 million 291

thousand UAH) and even exceeds the level of 2021, when revenues amounted to
773 million 902 thousand UAH. For the second year in a row, Lviv region has
been the leader in tax revenues, having paid UAH 439 million 978 thousand,
which is significantly more than in 2023 (UAH 345 million 484 thousand) and
almost twice as much as in 2021 (UAH 215 million 380 thousand). A similar
positive trend i1s demonstrated by the Kyiv region, which paid UAH 284 million
89 thousand in 2024, which is also significantly higher than in 2021 (UAH 125
million 376 thousand) [6].

These results confirm the importance of domestic tourism as an important
segment that can compensate for losses from the decline in international tourist
flows. At the same time, the presence of regional disparities in tax revenues
indicates the heterogeneity of the industry's recovery. Thus, Ivano-Frankivsk
region, which has a high tourism potential, was included in the list of leading
regions in 2024 with an indicator of UAH 248 million 469 thousand, which is
significantly higher than in 2023 (UAH 138 million 842 thousand) and 2021
(UAH 131 million 955 thousand). At the same time, in the southern regions, in
particular Odesa and Mykolaiv regions, there is a decrease in tax revenues
compared to 2021, which is explained by restrictions in the tourism sector
caused by security risks [6].

Particular attention should be paid to the regions that have experienced the
largest decline in tourism revenues. In particular, in Zaporizhzhia region, UAH
25 million 779 thousand of taxes were paid in 2024, which, although higher than
in 2023 (UAH 15 million 193 thousand), is significantly lower than in 2021
(UAH 98 million 580 thousand). A similar situation is observed in Kharkiv
region, where tax revenues have halved compared to 2021 - from UAH 104
million 824 thousand to UAH 47 million 709 thousand in 2024. The largest
decrease is observed in the Kherson region, which paid UAH 2 million 984

thousand in taxes in 2024, which is 95% less than in 2021 (UAH 58 million 668
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thousand) [6].

Tourism tax remains a significant source of revenue for local communities
in Ukraine, and it continues to show positive dynamics. In 2024, the amount of
revenues to local budgets amounted to almost UAH 273 million, which 1s 23%
more than in 2023, when communities received UAH 222.6 million. This figure
also significantly exceeds the level of 2022, when the tourist tax decreased by
53% due to military operations and general economic instability.

An analysis of the revenue structure shows that the largest volumes of
tourist tax were generated by Kyiv and a number of regions that are traditionally
popular with tourists. The capital of Ukraine remains the leader, having paid
UAH 49.2 million in tourist tax to the budget in 2024, which is 62% more than
in 2023 (UAH 30.4 million). Lviv region, which traditionally has a developed
tourist infrastructure, paid UAH 47.1 million in 2024, which is almost equal to
the level of 2023 (UAH 46.1 million), but 14% more than in 2022 [6].

Ivano-Frankivsk region showed the largest increase among the western
regions: the amount of tourist tax increased by 84% compared to 2022 and
amounted to UAH 33.1 million. This trend is explained by the development of
ski tourism, eco-tourism, and the popularization of recreational activities in the
Carpathian region. Significant revenues were also recorded in Cherkasy region
(UAH 23.5 million), Zakarpattia region (UAH 23.1 million), and
Dnipropetrovs'k region (UAH 15.96 million), which indicates an overall positive
trend in the industry.

At the same time, revenues are growing in the central regions of Ukraine,
which indicates the expansion of tourism opportunities not only in traditional
tourist regions, but also in those that were not previously at the forefront of the
industry. For example, in Vinnytsia region, the tourist tax increased from UAH
3.9 million in 2023 to UAH 5.5 million in 2024, reflecting increased interest in
urban tourism and recreational locations in the region. A similar situation is

observed in Poltava (UAH 7.07 million vs. UAH 6.4 million) and Kirovohrad
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regions (UAH 1.87 million vs. UAH 1.63 million).

The western regions also demonstrate growth dynamics: in Khmelnytsky
region, revenues increased by 38%, reaching UAH 8.1 million, and in Chernivtsi
region - by 22%, amounting to UAH 4 million. Ternopil region also showed a
28% increase in revenues, paying UAH 1.98 million in 2024 [6].

Special attention should be paid to the southern regions, where tourist
activity remains unstable due to security issues. Odesa region shows the largest
increase in tourist tax among the southern regions - by 68% compared to 2023,
which amounts to UAH 14.5 million. Mykolaiv region also recorded an
increase, reaching UAH 1.54 million compared to UAH 897 thousand in 2023.
At the same time, tourist tax in Zaporizhzhia region decreased by 9.8%,
amounting to UAH 1.74 million.

Among the northern regions, Zhytomyr region demonstrated stable
growth, where tourist tax increased by 19% to UAH 3.25 million, as well as
Sumy region, where revenues increased by 39% (UAH 1.67 million). Chernihiv
region showed a moderate growth of UAH 1.64 million, which is 9% more than
in the previous year.

Amid a general increase in tourist activity, revenues to the state budget of
Ukraine have increased. In 2024, tax payments from the tourism sector
amounted to UAH 2.94 billion, which is 43% more than in 2021. The largest
contributions were made by hotels (UAH 1.95 billion), tour operators (UAH
304.7 million) and travel agencies (UAH 265.2 million), which indicates the
intensification of the activities of tourism industry entities and their contribution
to the country's economy [6].

Much attention is currently being paid to rebuilding the tourism
infrastructure. Reconstruction of hotel complexes, restoration of historical
monuments, and modernization of transport routes are important components
that contribute to the return of tourists and attract investment in the sector.

However, the restoration process requires a comprehensive approach, including
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government support, international assistance, and cooperation between regions.

As for international tourism, although the number of foreign tourists in
2023 was only 1 million, the forecast for 2024 is positive. The number is
expected to grow to 1.5 million as infrastructure is gradually improved and safe
routes are created for visitors from abroad. [5].

Digitalization plays a significant role in the further development of the
tourism sector, helping to improve the quality of services, optimize management
processes, and expand opportunities for interaction between tourists and tourism
enterprises [1; 2]. The use of online booking, interactive platforms, and
analytical tools allows to improve the service system, make it more efficient and
convenient for consumers. According to Nikitenko, digital technologies are
becoming a key element of tourism development, as they simplify booking,
routing and advertising of services through mobile applications and web
platforms [8].

In addition to digital solutions, security remains an important factor
influencing the tourism sector. The study by Drobysh L.V., Karpenko Y.V.,
Horonovych S.M. and Sobol V.V. notes that in modern conditions, the tourism
market is forced to adapt to new challenges by developing mechanisms to
minimize risks and ensure the stability of the industry's enterprises [7].

Assessing the general state of the tourism industry, it is possible to
identify the main factors that affect its dynamics, determine development
opportunities, create conditions for market stabilization and determine the main
directions for further growth (Table 2).

Table 2

Factors influencing the development of the tourism industry in Ukraine

Factor Impact on the Ukrainian tourism market

It determines the accessibility of regions for tourist flows, limits
tourism development in dangerous areas, and affects the trust of
Security situation international visitors. It requires the introduction of mechanisms to
minimize risks, ensure safe routes, and create a positive image of the
country.
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Promotes the growth of travel to safe regions and the popularization
Development of of natural, cultural and historical sites. Supports local communities
domestic tourism and promotes regional economic development by encouraging small
and medium-sized businesses in the tourism sector.

Use of online booking, mobile applications, and analytical platforms
Implementation of to manage tourist flows. It improves the availability of information,
digital technologies simplifies communication between consumers and service providers,
and promotes the personalization of services.

It involves the reconstruction of hotel complexes, improvement of
Modernization of transport accessibility, development of road infrastructure, and
infrastructure renovation of tourist facilities. It helps to attract investment and create
a comfortable environment for tourists.

Determines the level of purchasing power of tourists, influences the
Global economic trends | financing of the industry, and changes the demand for tourism
services depending on the economic situation.

Promotes the attraction of foreign tourists, improves the country’s

International . -
© N image at the global level, and stimulates the development of
cooperation . . . .
international tourism projects.
. Increase the recognition of tourism products, stimulate international
Marketing approaches . . . .
. demand, and attract tourists through information campaigns and
and branding

social media.

Source: own elaboration

Thus, the development of the tourism industry in Ukraine is influenced by
globalization processes, digital changes, structural transformations in the
security sector, and international cooperation. In these conditions, it is important
to use modern technologies, expand domestic tourism opportunities, and ensure
the efficiency of the industry by modernizing infrastructure and creating
attractive conditions for attracting tourists.

Conclusions and prospects for further research. The study of the
current state of Ukraine's tourism sector has shown that the market is in the
process of recovery and transformation under the influence of globalization,
digital transformation, and security concerns. Under these conditions, the
development of domestic tourism remains the main driver of industry
stabilization, as it ensures the restoration of tourist flows in relatively safe
regions. This is confirmed by the growth of tax revenues and indicates the
gradual activation of tourism market participants.

At the same time, digitalization plays a crucial role in modernizing the
tourism market. It not only opens new opportunities for managing tourism
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services but also improves customer interaction and enhances competitiveness.
In particular, the use of mobile applications, online booking, virtual tours, and
analytical platforms enables the improvement of tourism services, making them
more accessible and better aligned with consumer needs..

An analysis of economic indicators shows that, despite challenging
circumstances, the tourism sector demonstrates positive dynamics. However, it
remains vulnerable to external factors, with security concerns, infrastructure
conditions, and the need for resource mobilization for modernization being the
most significant. Given this, the reconstruction of tourist sites, the development
of transport accessibility, and the improvement of service quality become
priorities, as they are essential prerequisites for further industry growth and
integration into the global tourism market.

Based on the research findings, promising directions for further scientific
investigations include:

- assessing the impact of digital solutions on tourism flow management
and the effectiveness of information promotion;

- examining international experiences in tourism market recovery after
crisis periods and the possibility of adapting them to Ukrainian realities;

- exploring ways to attract foreign visitors and strengthen Ukraine's
presence in the international tourism market.

Thus, further scientific research in the field of tourism should focus on
developing comprehensive solutions that contribute to its recovery and growth.
Particular attention should be paid to expanding international cooperation, which
will help establish a sustainable tourism market model and strengthen Ukraine's

position in global tourism.
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