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CEPBICHA AISUIbHICTDb
B YMOBAX EKOHOMIYHUX KPU3:
POJib AHTUCUTIATUBHOTIO YNPABJIIHHA

SERVICE ACTIVITY IN
ECONOMIC CRISIS CONDITIONS:
THE ROLE OF ANTICIPATORY MANAGEMENT

AHoTauif. Bctyn. OgHUM i3 npiopuTeTHNX 3aBgaHb, 3 AKUMM CTUKAIOTBCA Cy4ACHI CepBICHI MIGNPUEMCTBA, € 3aXUCT Big KpU3
abo Kpn30BMX cUTyauii. Cy4acHi Kpnau MOoXyTb OYTi 3yMOBIEHUMM SIK MAKPOEKOHOMIYHUMM, TaK i 2100a/1bHUMMU yMOBAMMY,
MOXXYTb MATH Pi3HY IHTEHCUBHICTb i pi3Hi Hacnigkn. Kpuan BigOyBatoTbCs B KOXHiV op2aHizauii cepBicHOI iHGyCTpii agke Hemox-
JIMBO KepyBaTh abcooTHO 6e3MeyHyM Criocooom.

Meta. MeToio gocnigxeHHs € PO3KPUTTS CYTHOCTI AHTUCUNIATUBHOR0 yNPABJIIHHA TA A/I20PUTMY 1020 BIIPOBAGXKEHHS Y cep-
BiCHY QiSi/IbHICTb B YMOBAX €KOHOMIYHMX KPU3.



// ToTenbHo-pecTopaHHa cnpasa //

// MiskHapofiHUi1 HayKOBUM XXypHan «IHTepHayka».
Cepia: «<EkoHomiuHi Hayku» // N2 7 (87), 1 1., 2024

Marepianu i meTogu. MaTepianamu gocaigxxeHHs € NPALi BITYM3HAHMX Ta 3apyOiKHMX aBTOPIB, L0 NPOBAGATH CBOI HAYKOBO-
MPAKTUYHI gOCigKeHHs y LiapuHi Oyxaantepcbkozo 00/1iKy Ta aHA/i3y, 30kpema Wogo BUTPAT HA OMAATy BUHA20POg MPaLiiB-

HUKAM NigrnpueEMCTB.

B npoueci 3gificHeHHs1 gocnigxeHHs 0y/10 BUKOPUCTAHO CUCTeMHMIA NigXig go HayKOBO20 BUBYEHHS eKOHOMIYHIX ABMLL
i mpoLieciB. Takox /151 yTOYHEHHSI MOHSATb OYB BUKOPUCTAHMIA AOCTPAKTHO-0214HMI MeTOg.
Pe3ynbTati. Y HayKoBii CTATTi PO3KPUTO MOCIGOBHICTb BAPOBAGXKEHHS Ta peanizavii GHTMCMNAaTMBHOR0 YNPaBiHHSA B Cep-

BICHIV Qisi/IbHOCTI.

lepcreKkTnBK. B nogasbLLUMX HAYKOBUX JOCIGMKEHHSIX MPOMOHYETLCS 30CepeguTH yBazy Ha po3pobui cTpaTezii aHTUCKUna-
TUBHO20 yNPABAiHHS gAsi cepBicHMX NigNpMEMCTB. Lie gacTb 3Mo2y NigBMLMTH iX CTPeCOCTilKICTb B yMOBAX eKOHOMIYHUX KpU3.
Knio4oBi cnoBa: kp13a, GHTUCUNATUBHE yNPAB/iHHS, CEPBICHA isAIbHICTb, gXKepena KpU30BUX CUTYaLiit.

Summary. Introduction. One of the priority tasks faced by modern service businesses is protection against crises or crisis sit-
uations. Modern crises can be caused by both macroeconomic and global conditions, and can have different intensities and con-
sequences. Crises occur in every enterprise in the service industry because it is impossible to manage in a completely safe way.

Purpose. The aim of the study is to reveal the essence of anticipatory management and the algorithm for its implementation

in service activities in the context of economic crises.

Materials and methods. The research is based on the works of domestic and foreign authors who conduct their scientific and
practical research in the field of accounting and analysis, in particular, on the costs of remuneration of employees of an enterprise.
The study used a systematic approach to the scientific study of economic phenomena and processes. The abstract and

logical method was also used to clarify the concepts.

Results. The scientific article reveals the sequence of introduction and implementation of anticipatory management in ser-

vice activities.

Discussion. In further scientific research, it is proposed to focus on developing a strategy of anticipatory management for
service enterprises. This will help to increase their stress resistance in the face of economic crises.
Key words: crisis, anticipatory management, service activity, sources of crises.

HocTaHOBlca npo6semu. OnHUM i3 TPIOPUTETHIX
3aB/IaHb, 3 AKUMHU CTUKAIOTHCA CyYaCHI CepBiCcHL
MAITPUEMCTBA, € 3aXUCT BiJ] KPU3 200 KPU30BUX CUTY-
amiii. CyuacHi Kpusu MOKYTh OyTH 3yMOBJIEHUMU SK
MaKpPOEKOHOMIUYHUMMU, TaK 1 TJIO0AJIbHUMU YMOBaMU,
MOXKYTh MaTH Pi3HY IHTEHCUBHICTH 1 Pi8HI HACIIIIKU.
Kpusu BimbyBaroThes B KOJKHIN opraHisarlii cepBiCHOI
iHIyCTPil a/yKe HEMOYKIJIMBO KepyBaTu abCoTIOTHO 6e3-
TIEYHUM CII0CO00M.

Anajtiz ocTaHHIX DOCTIIKEeHb i mMyOIiKali.
Bupuennro npo6iieM, BUABJIEHHS, II0IIePeIKeHHA Ta
TIOJI0JIAHHA KPU3OBUX ABUIIL 1 IPOIECIB ITPUCBAYEHO
mopobku 0araTbox Buennx: Kpusos'sasiok 1. B. [1]; €mi-
¢anosoi 1. 0. ta Opanceroi H. O. [2], IIlaraiiio O.A.
[3] Ta iH.

B yxpaincbkux peaiisix MiAJIBHICTD ITiIPUEMCTB
Mae BUTPUMYBATH BILJIUB He JIUIIIEe BOEHHOI arpecii
pocii, a BiKe ILUIAHYBAaTU CBOIO MisJILHICTb ¥ CTpaTeriy-
Hill mepCreKTuBi. BITYUN3HAHUMY HAYKOBIAMU BIKE
OmIpaIb0BaHO HMBKY KOHKPETHUX ITPOTO3ULIiH 32 TaHUM
HampsaMmom [4; 5]. A y mifgcyMKoBOMY TOKyMeHTI KOH(e-
PEHIIii 3 TOBOEHHOI BiI0Y/I0BM YKpAiHU, IPEICTABICHUIA
«[Liran» 6ysto imeHTU(IKOBAHO AK «ITPoeKT [Lnamy», Mo
moTpeldye MIUPOKOro 3alydeHHs NpPeCTaBHUKIB Ha-
YKOBOTO cepeqoBuIna Ta rpoManckrocti. Came Tomy
IOCJTI/TKeHHA CYTHOCTI KPU3U Ta PO3PO0OKa aHTUKPU-
30BO1 cTparerii € CyTTEBUM BUKJIMKOM [J1A HAyKOBOI
CITLITBHOTH.

MeTo¥0 CTATTI € POSKPUTTA CyTHOCTI AHTHUCUITATHB-
HOTO0 YIPABJIiHHA Ta aJTOPUTMY HOT0 BITPOBA/IKEHHA
Y CEpBICHY AisUTbHICTH B YMOBaX €KOHOMIUHUX KPU3.
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Marepianu i MmeTogu. MaTepiajaMu qOCITIKEHHA
€ TIpalli BITYNM3HAHUX Ta 3aPyOLKHUX aBTOPIB, 1[0 IIPO-
BaJATH CBOI HAYKOBO-TIPAKTUYHI JOCTIKEHHA Y [apUHI
OyXraaTepchbKoro 00JIIKYy Ta aHAITIZY, 30KpeMa II0f]0 BU-
TpaT Ha OMJIATy BUHATOPO/ IIPAI[iBHUKAM ITiIITPUEMCTBA.

B mporieci 3aiticHeHHA AOCITIKEeHHA 0YJI0 BUKOPU-
CTaHO CUCTEMHUMU IIXi/T 10 HAYKOBOTO BUBYEHHS €KO-
HOMIYHUX ABUII 1 TIpo1ieciB. TakoxK AJiA yTOUHEHHSA 110~
HATH 0yB BUKOPUCTAHUIT a0CTPAKTHO-JIOTIYHUN METOI.

Buxnag ocaoBHOro marepiany. Kpusa — 11e par-
TOBa, HECIOIBAHA II0/TifA, AKA 3arPOKye HOPMAJILHOMY
(yHKIioHyBaHHIO oprauisariii. Boma moxxe 6yTu eko-
HOMIYHO0, (PIHAHCOBO0, COL[IAJILHO UK II0JIITHYHOO:
— EKOHOMIUHI KPU3U IIPOABJIAITLCA B Aerpagariii exo-

HOMIYHOI cUTYyaIrii, 30UTbIIIeHH] TIMOBIPHOCTI GaHKPYT-
CTBa, 3HIKEHHI 3aKyIIiBeJIbBHUX OTY:KHOCTEH Ta iH.;

— (piHaHCOBA KpU3a — I[€ EKOHOMIUHE ABUIIE, 1[0 IIPO-
SABJIAETHCA B TIOPYIIEHHAX (DYHKITIOHYBAHHSA PUHKY
KaIliTay;

— MOJIITUYHI KPU3H 1HOMI € BUPIIIAIBHUME Y (DYHKITIO-
HyBaHHI ycTaHOB. BoHU Bio0pakaroTh BiITIOBIIHICTh
MK B OpraHisalfiero, IoJIITUYHOI a00 I'POMAaICHKOI0
YCTAHOBOIO 1 PEAaIbHICTIO: KPU3a MOKe IIPOBOKYBaTU
JIEMOHCTPAITi1, CTPAMKU, COI[iaJIbHI PyXU, 3aBOPYIIEH-
HsA, TIOBCTAHHA a60 PEBOJIIOIIIO;

— colfiajbHa KpU3a MPOABJIAETbCA Y COIIAILHUX CY-
MEePEUHOCTAX YHACJIIITOK MOPYIIeHHA HOPMAaJIbHOL
B3aeMOo/ii MK YJI€HAMHU CyCIILIbCTBA, COI[iaJIbHUMU
rpyraMu i iHCTUTYTaMHU.

OkpiM TOro, Kpr3a MOKe MaTH Pi3HI pesyJIbTaTH.
Herarunumu Hacaigkamu € (piHaHCOBI BTpaTH, I10-
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MIKO/PKEHHA PerryTallii abo HaBiTh JIKBIAIiA MiAIpU-
emctBa. [lo3uTUBHUMU — TOCUJIEHHA OpraHisarii, Ti
CTPYKTYPH Ta MPOIeaypH ¥ chepi aHTUKPHU30BOTO Me-
HemKrMeHTy (puc. 1).

I:xepesia KpU30BUX CUTYAIIill B CEPBICHIN TIAJIBHOCTL
CJTi] MOYMHATY NIYKATU BCEPEIUHI MiAIIPUEMCTBA 1 110T0
OJIMKYOTO 1 BigajeHoro oroueHHsA (puc. 2). BHyTpinrHi
JKepesia — Iie pKepesia, AKi € pesyabTaToM JiATbHOCTI
caMoi opranisarii, il cTpykTypu abo opraHisariiiHoi
KyJbTYpH. SOBHIIIHI pKepesia (BigmaaeHne 0TOYeHH ) —
Ti [0 BUHUKAIOTH B Pe3yJIBTaTI MiAIBHOCTI HABKOJIUIII-
HBOT'0 10 ITJIIPHEMCTBA CePETOBHUIIII.

Haii6inbir moirpeHrMu BHY TPIIITHIMU [TPKEPEIaAMU €:
— HeIpoayMaHi pillleHHsA, HeaJeKBaTHUI KOHTPOJIb,

Bi/ICYyTHICTB BiJIITOBITHOT'0 HATJIAY 3a IPAIliBHUKIB;
— (piHAHCOBI IIPOGJIEMH, TAKIL AK HAJIHHA JOXOIIB, 3P0-

CTa[ul BUTPATU, 30MTKOBICTD;

— BHYTPIIITHI KOHDITIKTH, TAKi AK CyTIepeuKH ceper] CITiB-

POOITHHKN 260 MizK MEHEIKMEHTOM 1 IIpaIliBHUKAMU,
— Hee()eKTUBHI IIPOLIECH, TAKl AK TPUBAJIUI Yac 00po0Ku

iH(popMAaIrii, HUSLKUI PiBeHb KOMYHIKAIlil B IIpOIieci

yIIPaBJIiHHA,
— Opak 3 iHHOBAIIii, 1110 MOXKe IIPUBECTH 10 3MEHIIIeHHA
e(eKTUBHOCTI opraHisailrii.

Haii6is1bI1 mommpeHrMI 30BHINIHIME JyKepesIaMu €:
— EeKOHOMIUHi 3MiHU B HABKOJIUIITHHEOMY CEPEIOBHUIII,

Takl AK eKOHOMIUHA KpU3a, 3MiHU B ITOJaTKOBOMY

3aKOHOIABCTBI Ta iH.;

— TEXHOJIOT1YHI 3MiHU B HABKOJIMIITHLOMY CEPEIOBUIII,

TaKi AK ITI0ABa HOBUX TEXHOJIOTiH a6o 3MiHa yIiomo-

0aHb KJII€HTIB;

HeratusHi Haciaku

Jxepeno kpusu

— CoIliaJIbHI 3MIHU, TaKl AK COI[IAJIbLHI IIPOTECTU ab0
3MIHU B CHOKUBAIIBbKIN 0013HAHOCTI;

— IIPHUPOIHI 3arpo3u, TaKi AK IPUPOIHI KATACTPODIU.

IIpu upoMy B30BHIIIHI TPUYWHU, 1[0 BUILJIUBAIOTH
0esrocepeqHb0 3 MAKPOCEPEIOBHUINA, a TAKOMXK Bl KOH-
KYPEHTHOT'O CepeI0BUIIA, XapaKTepPU3yIThCA 3HAUHO
BEJIMKUM CTYTIEHEM CKJIQJTHOCTI iX IIPAMOT0 BILUIUBY HA
MiAITPUEMCTBA.

AXTyaJIbHICTb BIPOBAKEHHA aHTUCUTIATABHOTO Me-
HEKMEHTY B CEPBICHY iHAYCTPiI0 BUBHAYAETHCA 3aB-
ISKY H10T0 METOO0JIOTIT, IPUKIATHUM TEXHOJIOTLIMU Ta
BUCOKOMY TioTeHIiaiy. 1leit miaxia gogae go Teopii Ta
IIPAKTUKN YIPABJIIHHA HOBI 00’ €KTMBHO 00T PYyHTOBAHI
1HCTPYMEHTH MOHITOPUHTY 30BHIIIHBOTO CEPEeIOBUIIA
Ta CIPAMOBAHI Ha 3aBYACHE OIL[IHIOBAHHSA CIUJIH 1 IIIBUI-
KOCT1 HAPOCTAHHA 3arpo3, a TAKOK (DAKTHUYHE IIPUIHAT-
T e(DeKTUBHUX 3aI00LKHIX 3aXOMiB IJIA II0T0JIAHHA
a00 3MeHIIIeHHA HETaTUBHOI'O BILJIUBY.

o yHIKaJIhbHUX IHCTPYMEHTIB aHTUCUIATUBHOTO
MeHEIKMEHTY, 1[0 TPUHITUIIOBO BiIPi3HAIOTH OT0 BiJT
TOTIEPEeIHIX YIIPABIiHCHKUX KOHITEMIIH, HaJIeKaThb:

— MOHITOPUHT 30BHIIITHBOTO CEPEIOBUINA 00 €KTa yIIpaB-
JIIHHA 171 BUABJIEHHA CJIa0KUX CUTHAJIIB, AKI MOXKYTh
3arpoKyBaTH HOT0 JiAJIBHICT;

— BUSHAYEHHS 30HU PUBUKY B JIAJIBHOCTI 00 €KTA yIIpaB-
JIHHA 3 i0eHTHDIKALICI0 3arajIbHOr0 IIOKA3HIKA 3arpo-
31, BUMIPAHOTO 32 CyMOI0 MOKJIMBUX BTPAT, 1[0 MOKE
MOHECTU 06’ €KT YIpaBJIiHHA (A% 10 3yIIHUHKN HOT0
MIAJIBHOCTI, 1110 MOYKEe BBAYKATHUCA KPU30BHUM CTAHOM);

— eKcHepTHe OI[IHIBAHHA TPUBAJIOCTI MPOIECY Bif
3POCTAHHA 3aTrPO3JIMBOr0 SBUIIA 10 MAKCUMAJILHO

ITo3uTHBHI HACITIAKU

YiTke ZOTpUMaHHA
IUIaHy

/

Pytnna, 6aHanbHICTH

3 5 Hinnpuemcrao TToninuieHHs Mepesxki
WB BUPOOHHIITBA . .
p POOHHITEA, 3B’A3KiB, 3MiHU Ha
3arpo3a OaHKpyTCTBa
Kpaiie
Ilnan i
[TnyrannHa, / \ Touryx HoBuX
JIE30PiIEHTOBAHICTh PILICHD, alarTaris
BigHocunu Mix A0 HOBUX yMOB
. y4aCHUKaMu i
Konkypenmis, CniBnpary,
KOH(ITIKTH iHTETparis,
HeoGaymana COJIiIapHiCTh
... . MOBEIIHKA
HocmimHi pinienHs i TTOLyK TPOCTHX
All pIIICHB,
KpCaTHBHICTh

[IpodinakTuka xpu3

Puc. 1. ITosuTuBHI Ta HETaTUBHI HACJIIKA KPU3

[ocepenio: aBTOpcbKa po3pobka
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Jxepena KpU30BUX CUTYaIlii

~\

OpranizariifHa cTpyKTypa

Texuoiorii

BuyTtpimmni 30BHINIHI
Crpareris
Makpocepenosuie
CriBpOOITHHKH
dinancu .
MikpocepenoBuiiie

Puc. 2. [Txxepena Kpr3oBUX CUTYyAIliil B CEPBiCHI AiAIBHOCTI
Jlocepeno: aBropcbka pospobka

MOSKJIMBOTO 3HAYEHHSA 3arajIbHOr0 ITOKAa3HUKA 3a-
rpo3u;

— PO03po0Ka IIPOIIO3UIIIH 11010 BIPOBAMKEHHA aHTU-
KPHU30BUX 3aXO0/IiB 3 OI[IHKAMHU TPUBAJIOCTI 1X BITPOBa-
[KEHHS; TOOTO, TTepiof] IIepexory 06 eKTa yIIpaBiIiHHA
3 OTHOT'0 AKICHOTO CTAHY B iHIIINIA;

— BUBHAYEHHS 'PAHUYHOTO MOMEHTY IJIS BIIPOBA[KEH-
HS aHTUKPHUB30BUX 3aXO0MIB, 10 3IaTHI 3MEHIIIUTU
a00 JIKBi/TyBaTH 3arpo3y HACTAHHA KPU30BOT'0 CTAHY
o0’eKTa yIIpaBJIiHHA 32 BUSHAUEHNMU ITapaMeTpamMu
nepeadaveHnxX aHTUKPU30BUX 3aXOLiB;

— TOEAHAHHSA PEBOJIIOIIITHUX Ta €BOJIIOIIMHUX YITPaB-
JIIHCHKUX IIIIXOMIB 1 IIPAKTUKH (B MerKaX MOMepeIHixX
KOHI[ENIIi#1 BUKOPUCTOBYBaIUCA abo ofiHi, a6o iHIIi);

— aHTHUCUTNIATUBHUUN MEHEIKMEHT Ma€ BUKOPUCTOBYBa-
THCS HA TIOCTINHI 0CHOBI B MexKax 00’ €KTa yIIpas-
JIIHHA, a He 00MeKeHOoro uacy, AK Ie Iepeadadann
MOIIePeIHI0 KOHIenio [6].

3arajioM aHTHCUTIIATHUBHE YIIPABJIIHHA — IIe IIi-
JlecupsAMOBaHa OIAJBHICTB, 1[0 Hepegdauac 3aByacHe
BU3HAUEHHHA MOTEHI[IHHUX 3MiH 30BHINIHBOTO 1 BHY-
TPINTHBOTO CepefoBHUINa HA 3acajax CJIa0KUX CUTHA-
JTiB Ta (hopMyBaHHSA HA I[ilf OCHOBI 6araToBapiaHTHOTO
clieHapiro, AKUI BigoOparkae CyKyITHICTb HaWBipoOTi/-
HIMUX NUIAXIB PO3BUTKY MOMKJIMBHUX IOOIN Ta KOMII-
JIEKC aJIeKBATHUX IM aJIbTepPHATUBHUX 3aX0IiB, 3 METOO
MPUNHATTA ONTUMAJIBHOTO YIIPABIIHCHKOTO PillIeHHS,
CIIPAMOBAHOTO HA TIOI0JIAHHSA 3arP03 UM BUKOPUCTAHHS
MOKJIMBOCTEHM (PyHKITIOHYBaHHA [7].

DopmMaIbHO, aHTUCUTIATUBHE YITPABIIHHA KPU30I0
BEJIIOUAE B cebe YOTHPHU BaKJIUBUX KPOKHU: Ipodiiak-
THUKA, MIATOTOBKA, PEaKIlid 1 aJarTaIid.

1. ITpodimaxTrka — 11e HmepIIuii 1 HAHJOBIINI KPOK
B yIpaBJIiHHI Kpu3ow. Bona BKiTlouae B cebe, B OCHOB-
HOMY, CIIOCTEPEKeHHS 34 MOTEHIIaJIbHUMHU PUSUKA-
mu. Ile 3a3Buuaii 36iraeThcA 3 iHKYOAIIHUM T1epioioM
KpU3H, Jie BiI0yBaeThCA HAKOTTMUYEHHA HECITPABHOCTI.
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B 1eit uac kxpusa Moxke OyTU HEIIOMITHOIO 1 3aBIaHHA
MEeHEeKMEHTY LIYKaTH 1 iteHTu(iKyBaTy eJIeMeHTH, 1110
MOXKYTh ITPU3BECTH /10 Kpuau B opraHizariii. HeooxigHo
BUABUTH YPA3JINBOCTI 1 aHOMAJTI1 Ta TTependavaT moIii.

B mekax aHTUCUTIATUBHOTO yIIPABIIHHA HEO0X1THO
chopMyBaTH TOCTIHHUN 1HDOPMAIIHHUI IIEHTP B Me-
JKax B opraHizamnii. B Hpomy Oynme 30uparuca i momu-
proBarucs iHgopmMalid.

2. IpyruM KpoKOM B YITPABJIIHHI KPU3AMU € TIi/IT0-
ToBKa. Ile MOMEHT 3apOoPKeHHA KPU3U 1 mepiof Koau
IOBUHEH PO3POOJIATUCS BIAIIOBIIHUHA ILIAaH Aiif, 1100
He JOMYCTUTHU PO3BUTOK KP13u ab0 3MEHIIINTH ii Hera-
TUBHUU BILJIUB.

B merxax aHTHCUIATUBHOTO YITPABIIHHA HEOOXi-
HUM € GOPMYBaHHSA IPYIIH, 110 Oy/e OIiHIOBATH IIOTEH-
IiaJI KpU3y 3a KOHTPOJIBHUMU ITOKA3HUKAMU 1 TOTYBaTU
aJITOPUTM Il [JIs1 KePIBHUIITBA, 1100 3MEHIITUTHA HeBHU-
3HAYEHOCTI ITOB’A3aHI 3 HAI3BUYATHUMU CUTYAI[IIMHU.

ITinroToBKa Mae BuUpimiajgbHe 3HAYEHHA OCKLUTBKU
eeKTHBHE YITPaBIIHHA KPHU3010 ITOBUHHE IOYATH Pa-
Hillle B KpHU3a yAap. MU ITIOBUHEH MiATOTYBaTH:

3. Peaxiiis — 1ie cTaH KoJIM Kpu3a IIPOSBIIAE cebe
1 y migopueMcTBa € MajIo yacy 1106 BIIPOBAIUTU ITPO-
ey pHU AJiA YIPAaBIIIHHA Helo. B 11eif yac 3MiHIOETBCA
aMIUTITy/1a KPU3H 1 BiIOBIJHO 3MEHIIIYETHCA Uac, 1100
MOBEPHYTHU MiAJBHICTH 0 HEOOXITHUX ITapaMeTpiB.
A BuCOKNII piBEHDb II0YATKOBOI ITIATOTOBKK MOKE Bpe-
ryjooBaTtu 6arato 3 1ux rnapamerpis. baza 3HaHb mIpo
HABKOJIUIITHE CEPeIoBUIle i epeKTUBHE YITPABIIIHHSA
JI03BOJIAIOTH Il B 3aPOJIKY KPU3U NIBUIKO HPUMHATHU
pillieHHsA 1 peasridyBatu Bci HeoOximHi 3axomu. Oxpim
TOTO, TUIAHYBAHHA JI03BOJIAE 00MEKUTY HETaTUBHI Ha-
CITIIKY AJ1A (DYHKITIOHYBAHHA MiIIIPUEMCTBA.

Peaxirisi € KpuTUYHO BAyKJIMBUM KPOKOM B YITPABJITiH-
Hi Kpu3ow. BoHa posnounHaeThcA 3 BUABIEHHA KPU3U
B Oprauisariii i 3aKiHUyeTbCA MOBEPHEHHAM JI0 PETYJIAP-
HOTO peskuMy yrnpaiinusa. [1o cyTi, mBugka BigmoBiab
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1 CHHXPOHHICTB 3 HABKOJIUIIIHIM CePeIOBUIIEM 3MEHIITYE
PUBUK B miepiof] 3pOCTAHHA KPU3U.

B Merkax aHTHCUIIATUBHOTO YITPABJIIHHA OCHOBOIIO-
JIOXKHUM TYT € 3[aTHICTh BUSHAUNTH I10YATOK KPHU3H.

Hanexua inestrgikairisa 3 JOIOMOroK0 BU3HAUECHUX
TPUTEPIB JOIIOMATa€e OPraHi3allil BUABUTHU MTOYATOK Ta
roctpy dasy kpusu. [lpu 1160My, aHaIi3 HAABHOCTI 260
BIJICYTHOCTI KpU3H B JaHWH I1epiof] Yacy IIOBHHEH OyTH
OesniepepBHUM. SKIIO B PE3yJIbTaTI AaHAITI3Y BUABJIAIOTHCS
O3HAKU KPU3H, OPraHi3allis IIOBUHHA IIePeiTH B HOBUI
CTaH 1 BCTAHOBUTH HATPAMKU aHTUKPU30BOT'0 YITPABJIIHHA.

Aparmrariisi € ocTaHHIM KPOKOM B YIIPABJIIHHI KPU-
3o010. e mepiof KoJIU MIATIPUEMCTBO Ma€e BUKOPUCTATHA
BCl MOYKJIMBOCTI, 1110 HA/Ia€ KPU3a Ta IIOKPAIIUTH CBOIO
mianbHicTh. OO’ €KTHBHA OL[HKA IPUYNH BUHUKHEHHS
Ta MepesIiKy IpoBeIeHNX aHTUKPU30BUX 3aXOiB II0-
BUHHA [IATU MOKJIUBICTH 3POOUTU BUCHOBKHU Ta 3PO3Y-
MiTHU chepy 3aCTOCYBAHHA i BILUIUB KPHU30BOTO SBUIIIA.
A KoMIIeKc icTopil Kpu3 JOIIOMOKE OLIHUTH e(DEKTHB-
HICTB IIPOBEJIEHUX 3aX0/IB.

Kpusa mae qysxe BUCOKHMIT MOTEHITIAM T0 HABYAHHSA
[8]. B mesxax 115010 HEraTUBHUM € HASABHICTD YOTHPHOX
napaMeTpiB y aHTUKPU30BUX MEHE/IKePiB:

— HIYOro BUUTHUCA i IPUKUAATUCH, 110 Kpusa OyJia Bu-
HATKOBOIO TIOJTiCIO;

— HAaIoJIATaTH, 110 BCi MOKPAI[eHHA BiKe ICHYOTh;

— TIPUILYCKATH, 1[0 KpU3a CTABUJIA HEeaIeKBaTHI BUMOTH
II0 YIIPABJIiHHA,

— TIPUIYCKATH, 10 KPU3y He MOKJIIUBO OYJIO 1IeHTH-
dikyBaru.

BuCHOBKH i MePCIEKTHBH MOOAJIbIIAX TOCJIi-
IKeHb. TakuMm yuHOM, 11 3a6e3neyeHHA e()eKTHUB-
HO1 opraHisaIlii yrrpaBJIiHHA CEPBICHOIO TiAJIBbHICTIO
B paMKax peaJridaifii aHTUCUIIATUBHOTO YITPABJIIHHA
JOIUJTEHUM € TTPOBA;KEHHA HACTYITHUX 3aX0/IiB HA ITi/I-
HPUEMCTBI (AK TOIIOBHEHHS 10 TUIIOBUX, «KJIACUYHUIX»
IHCTPYMEHTIB (DiHAHCOBOT'O YIIPABJIIHHSA):

— CHCTeMHe IIPoBeIeHHA (PiHAHCOBOI0 MOHITOPUHTY ITi-
SUTBHOCTI TiATTPUEMCTBA 3 METOI0 BUABJIEHHSA CJIA0KUX
CHUTHAJIIB 3MIiH III00 BUHUKHEHHS 3arP03 Ta MOYKJIH-
BOCTell (hiHAHCOBOTO PO3BUTKY (cTablrizarii);

— BUKOPHCTAaHHA IHCTPYMEHTIB IIPOIHO3YBAHHA HA BCiX
eTanax peasrisarfii ympasliHHA JIAIbBHICTIO MiITPU-
€MCTBA;

— 3aCTOCYBAHHSA «CI[€HAPHOTO TJIAHYBaHHA» 3aX0/IiB
YIPaBIiHHA JIAJIBHICTIO MAIPUEMCTBA, 0 J030-
JIUTHh 3HUSUTU PUSUKU y MPUUHATTI CTPATETTUHUX
pillleHb;

— PO3IIMPEHHA KOHTPOJILHUX OTIEPALIiil B pAMKAX yIIPaB-
JIHHA TIATBHICTIO (TIBUIIATH PiBEHb THYYKOCTI Ta
aaTnTaIinHOCTI JaHO1 YIIPaBJIIHCHKOI TIAJIBHOCTI);

— HaJIaromKyBaHHA e(PeKTUBHOTO KOMYHIKAI[IHHOTO
IPOIIeCy BCePeauHi CUCTEeMU CTPATETTYHOT0 MEeHEe K-
MEHTY IMIIIPUEMCTBA [JIA JOCATHEHHA KOMILIEKCHOCTL
AHTHUCUIIATUBHOTO BILINBY BCiX TAKTUYIHUX (PYyHKITi-
OHAJIIB JIAJILHOCTI.
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THE EVOLUTION OF E-COMMERCE:
FROM CLICKS TO BRICKS AND BEYOND
m
=
E:
Summary. The landscape of e-commerce has undergone a remarkable transformation, evolving from simple online o
storefronts to complex, integrated omnichannel experiences. This article traces the journey of e-commerce from its =
early days to its current state and looks ahead to future trends. Initially, e-commerce emerged as a novel way to shop, ;

with pioneers like Amazon and eBay introducing the concept of buying goods online. Despite early challenges such
as limited internet access and consumer skepticism, these platforms laid the groundwork for a burgeoning industry.
The turn of the millennium witnessed a significant boom in e-commerce, driven by technological advancements like
broadband internet and secure payment systems. This era saw the rise of major e-commerce players and the es-
tablishment of standards that would shape the future of online retail. The increased use of smartphones in the late
2000s further revolutionized the industry, giving rise to mobile commerce. Consumers increasingly shopped on-the-go,
prompting businesses to optimize their websites for mobile devices and develop dedicated apps.

As the industry matured, the integration of online and offline experiences became critical. Omnichannel retail
strategies emerged, blending digital and physical shopping experiences to meet evolving consumer expectations.
Technologies such as artificial intelligence, augmented reality, and virtual reality began to play a pivotal role in
enhancing the e-commerce experience, offering personalized and immersive shopping options. Consumer behavior
and expectations have also evolved, with demands for personalized experiences, fast delivery, and robust security
becoming standard. Social media platforms have emerged as powerful e-commerce hubs, leveraging influencers and
user-generated content to drive sales. Additionally, sustainability has become a key focus, with businesses adopting

eco-friendly practices to meet growing consumer demand for responsible commerce.
This article explores these developments, examining how businesses can navigate the opportunities and challeng-
es of the evolving e-commerce landscape to stay competitive and meet the needs of today’s discerning consumers.
Key words: e-commerce, in person sales, omnichannel integration, traditional commerce, digitalization.

ntroduction. In the digital age, the concept of com-

merce has undergone a revolutionary metamorpho-
sis, transcended physical limitations and embraced the
virtual realm. E-commerce, once a novelty confined to
the realms of imagination, now stands as a cornerstone
of modern retail, reshaping the way we browse, pur-
chase, and consume goods and services. E-commerce,
short for electronic commerce, refers to the buying and
selling of goods and services over the internet. This
broad term encompasses a variety of online business
activities and transactions, including online retail-
ing, e-markets and online banking. The journey of
e-commerce is a narrative woven with innovation, ad-
aptation, and relentless progression, tracing its roots
from rudimentary online storefronts to sophisticated
omnichannel experiences that seamlessly blend the
digital and physical worlds [1; 2].

From its nascent stages in the early days of the
internet, in which electronic shopping was regard-

ed with trepidation and skepticism, to nowadays,
where e-commerce commands an important portion
of global retail sales, the evolution of it has been
nothing short of extraordinary. E-commerce — a new
era of commerce initially started by USA retail com-
panies Amazon and eBay. However, this vision was
not without its challenges; technological limitations,
security concerns, and logistical hurdles posed for-
midable obstacles along the path to e-commerce
prominence [3].

Yet, as the internet proliferated and technology
advanced, so did the capabilities and reach of e-com-
merce. The advent of broadband internet, coupled
with secure payment systems, heralded a new era of
growth and innovation, propelling e-commerce into
mainstream consciousness. With each passing year,
the boundaries of what was possible in the digital
marketplace expanded, giving rise to mobile com-
merce, artificial intelligence-driven personalization,
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and immersive shopping experiences powered by aug-
mented and virtual reality technologies.

As e-commerce evolved, so did consumer expecta-
tions. Today’s shoppers demand seamless, personalized
experiences that transcend traditional boundaries,
blurring the lines between online and offline retail.
Businesses are tasked with the formidable challenge
of not only meeting these expectations but also antic-
ipating and adapting to the ever-changing landscape
of e-commerce. The integration of online and offline
shopping experiences, once considered a luxury, has
become a necessity for companies seeking to remain
competitive in an increasingly crowded marketplace [5].

Literature review. For many years, scientists
analyzed various kinds of surveys on the matter of
omnichannel strategies.

Yang Li, Jie Fang, Shuai Yuan, and Zhao Cai aimed
to investigate how customer trust is influenced by the
congruence and incongruence between customers’ per-
ceptions of two types of omnichannel integration: per-
ceived transactional integration (PTI) and perceived
relational integration (PRI). The study also considered
the perceived effectiveness of e-commerce institution-
al mechanisms (PEEIM) as a boundary condition af-
fecting the impact of omnichannel integration. The
researchers employed a response surface analysis to
empirically examine their research model. They col-
lected survey data from 311 omnichannel customers
to investigate the relationships between PTI, PRI, and
customer trust. The findings revealed that customer
trust is higher when PTI and PRI are congruent, with
high levels of both PTI and PRI leading to greater trust
in brands compared to low levels of PTI and PRI [6].

Zhihui Yang and Dongbin Hu aimed to measure
the current state of research on digital technology’s
role in empowering omnichannel integration. There-
fore, this study sought to review the existing scholar-
ship and propose directions for future research. The
authors conducted a three-stage bibliometric analysis
on 764 articles published between 2000 and 2023,
sourced from the Web of Science database. This ap-
proach included performance and thematic analyses
to evaluate the contributions and themes within the
field of digital technology-empowered omnichannel
integration. The study identified the most prolific
contributors and influential articles in the domain.
Four primary themes emerged from the analysis:
service quality, online-to-offline (O20) commerce,
omnichannel retailing, and digital transformation.
These themes represent the core areas of focus and
development within the research on digital technology
and omnichannel integration [7].

Fernandes, Lima and Serralvo aimed to determine
the presence of omnichannel consumption behavior in
credit cooperatives and to compare this behavior with
that observed in Brazilian retail. Additionally, they
sought to analyze the strategic implications for channel
integration within these cooperatives. The research-
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ers employed a case study approach with theoretical,
descriptive, and econometric analyses. They collected
data from 529 members of a credit cooperative between
July and September 2022 to investigate omnichannel
consumption behavior. The findings indicate that om-
nichannel consumption behavior is present in credit
cooperatives. However, significant differences were
found when comparing the omnichannel consumer pat-
terns in credit cooperatives with those in retail. These
results provide new insights into the specific dynamics
of omnichannel behavior in the financial sector [8].

The article written by Shukla and Taneja inves-
tigates the improving adoption of omnichannel retail
strategies by merchants to efficiently target customers
and to secure a significant market share. It aims to
identify the critical components that contribute to the
success of omnichannel strategies, focusing on cus-
tomer behavior and preferences. The authors utilize
case studies and industry best practices to provide
practical insights into developing flexible omnichannel
frameworks across various retail industries. This study
emphasizes the importance of technology, data analyt-
ics, and personalized marketing in enhancing customer
experiences. The article highlights the importance of
integrating advanced technologies and data analyt-
ics to create personalized shopping experiences that
meet individual customer preferences. Ultimately, the
chapter underscores the need for a holistic approach
to omnichannel retail to build strong connections with
target customers and achieve a competitive market
share in a challenging retail environment [9].

The study by Aparna Joshi, Agnivesh Pani, Pras-
anta K.Sahu et al. aimed to identify the determinants
of omnichannel shopping behaviors, specifically the
choices between “Buy-Online-Pickup-In-Store” (BO-
PIS) and “Buy-In-Store-Ship-Direct” (BSSD). The re-
search focused on the Indian market, exploring how
gender and generational differences influence these
decisions and their strategic implications for channel
integration. The authors conducted an online survey
to collect data from 311 Indian consumers. Using
econometric analysis, they examined various factors
that influence the adoption of BOPIS and BSSD. The
study found that key factors such as a quick purchase
process, elimination of delivery delays, shipping costs,
ease of receiving products, retail system reliability,
and trust in the retailer significantly influence the
adoption of omnichannel strategies. For both BOPIS
and BSSD, a quick purchase process and elimination of
delivery delays were crucial. However, payment securi-
ty had no significant effect, and purchase returnability
was only weakly associated with BOPIS [10].

Reviewing the literature analysis above, we may
come to conclusion that empirical studies usually fo-
cused on e-commerce integration from customers’ side.
However, many businesses are struggling with applying
omnichannel strategies and integrating online and of-
fline shopping processes together all around the world.
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There are several reasons why businesses struggle
applying omnichannel strategies to their businesses.
Therefore, this article’s main objective is to investigate
the main challenges business owners face when inte-
grating omnichannel strategies to their businesses.

Problem Statement. Despite the rapid growth of
e-commerce, many businesses struggle to adapt the
changing landscape and integrate online and offline
shopping experiences effectively. As evidence, we may
take a brief look to a Western Asian country — Azer-
baijan. Despite the rapid growth of e-commerce glob-
ally, many businesses in Azerbaijan face significant
challenges in keeping up with the changing landscape
and integrating online and offline shopping experienc-
es effectively. While the capital city, Baku, has seen
considerable advancements in e-commerce infrastruc-
ture and consumer adoption, other cities and regions
across the country, particularly in the south-east, lag
behind in development. In cities outside of Baku, such
as Ganja, Sumgayit, and Lankaran, the e-commerce
ecosystem remains underdeveloped, with limited ac-
cess to online shopping platforms, sparse logistics net-
works, and a lack of consumer awareness and trust in
online transactions. As a result, businesses in these
regions struggle to tap into the potential of e-com-
merce, hampering their growth and competitiveness
in the digital marketplace.

m fashion/clothes

m accessories
9%

L—\

28%

m electronic devices

= gift shops

= stationary shops

Graph 1. Business sector of stores
Source: compiled by the author

For the objective of this article, the focus will be on
the south-east region of Azerbaijan, where the oppor-
tunities and challenges of e-commerce adoption are
particularly pronounced. By analyzing the e-commerce
landscape in cities like Shirvan, Salyan and Neftecha-
la, we will take a brief look at what challenges and
difficulties businesspeople face in applying e-commerce
trends to their brick-and-mortar stores.

Data and methodology. In order to analyze ma-
jor challenges that business owners face to integrate
omnichannel strategies into their businesses, we have
conducted three different surveys in three different
cities. These cities are located in the southeast of the
Republic of Azerbaijan. In Neftechala city 137, in
Shirvan city 145 and in Salyan city 95 business own-
ers have participated in face-to-face interviews. The
questionnaire was totally the same for all cities. The
following paragraphs showcase the survey questions
and data in more detail:

1. Business Type and Duration. The majority of
businesses surveyed are in the fashion/clothing sector
(156 respondents), followed by accessories (106), statio-
nery shops (53), gift shops (35), and electronic devices
(27). Most business owners have been operating for 0-5
years (213 respondents), with fewer in the 6-10 years
(127) and 11-15 years (37) categories.

2. Customer Visits and Sales. Daily customer
visits vary, with a significant portion of businesses re-
ceiving 101-150 customers per day (117 respondents).
Other common ranges include 151-200 customers (97),
0-50 customers (64), 51-100 customers (63), and over
200 customers (36). In terms of daily sales, most busi-
nesses make 0-25 sales (179 respondents), while oth-
ers fall into the 26-50 sales (97), 51-75 sales (58),
76-100 sales (29), and over 100 sales (14) categories.

3. E-commerce Utilization

A notable number of businesses do not use e-com-
merce platforms (245 respondents). The primary
reasons for not using e-commerce include a lack of
knowledge about e-commerce (141), limited payment
options (88), logistics problems (74), and internet ac-
cess shortage (17). Only 57 businesses currently utilize
e-commerce platforms.

213
127
37
0-5 years 6-10 years 11-15 years

Graph 2. The number of years stores operate
Source: compiled by the author
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Graph 3. The number of customers visiting stores daily
Source: compiled by the author
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Graph 4. The number of sales per day
Source: compiled by the author

4. Awareness of E-commerce Benefits

The majority of respondents (302) are not familiar
with the advantages of using e-commerce platforms,
indicating a significant gap in awareness and poten-
tial for education and training in this area. Only 75
respondents acknowledged awareness of these benefits.

Statistical analysis. Researchers used to conduct
a T-test analysis to investige if there are significant
differences between the means of two given groups.
It is usually used when comparing the means of two
samples, and it helps to assess if any observed dif-
ferences are statistically significant or if they might

have occurred by chance. For conducting a T-test, two
hypotheses should be formulated. The first one is so
called “Null Hypothesis (Ho)”. It assumes that there
is no significant difference between the means of the
two groups. The second one is so called “Alternative
Hypothesis (H:)”. It assumes that there is a significant
difference between the means of the two groups. For
the purpose of drawing conclusions, P-value should be
checked. If the P-value of the data is less than the giv-
en significance level (commonly 0.05), we should reject
the null hypothesis. This suggests that there is a sta-
tistically significant difference between the groups.

No, lack of internet

No, logistics problem

No, lack of knowledge of e-commerce
No, limited payment options

Yes

Graph 5. E-commerce usage
Source: compiled by the author
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Are you familiar with the advantages of e-commerce?

HYes

® No

Graph 6. Being familiar with the pros of e-commerce
Source: compiled by the author

If the P-value of the data is greater than the sig-
nificance level (0.05), we should fail to reject the null
hypothesis, indicating insufficient evidence to conclude
a significant difference. [11]

Findings. In order to compare the sales and cus-
tomer visits between shops that use e-commerce
and those that don’t, we conducted the Independent
(Two-sample) T-test. IBM SPSS Statistics software
was used in order to analyze the collected data. The
following table showcases the p-value of the Indepen-
dent T-test (Table 1).

As it can be seen from the table above, the p-value
(Sig. (2-tailed)) is less than 0.001. Thus, it is below
the significance level of 0.05. That’s why we should
ignore null hypothesis and this indicates that there is
a statistically significant difference in the mean num-
ber of customer visits between e-commerce users and
physical sellers.

Conclusion. The transformation of the e-com-
merce landscape from mere online storefronts to so-
phisticated omnichannel experiences has revolution-
ized retail, presenting immense opportunities and
challenges for businesses worldwide. Our analysis of
the southeastern region of Azerbaijan underscores
the significant technological underdevelopment in

this area, particularly outside the capital city, Baku.
The survey results reveal a predominant reliance
on traditional business methods, with only 15.1%
of businesses utilizing e-commerce platforms. Major
barriers include limited payment options, lack of
knowledge, logistics issues, and insufficient inter-
net access.

The statistical analysis confirms that businesses le-
veraging e-commerce platforms experience significant-
ly higher sales and customer visits compared to those
relying solely on physical stores. This underscores the
critical need for local businesses to embrace digital
transformation to enhance their competitive edge and
meet evolving consumer demands.

It’s crucial to motivate business owners to use
e-commerce in this region to increase the number of
daily visitors, as well as potential sales numbers and
increasing sales revenue. Here are some recommenda-
tions for motivating business owners to apply e-com-
merce in their stores:

1. Educational Programs and Workshops. The
objective of this recommendation is to address the
knowledge gap regarding e-commerce benefits and
operations. By organizing regular training sessions
and workshops that cover e-commerce basics, platform

Table 1

Independent T-test results of the collected data

Independent Samples Test

Levene’s Test for Equality of Variances

T-test for Equality of Means

95% Confidence Interval of the Difference

. Sig. Mean Std. Error

F Sig. t Df (2-tailed) | difference | Difference Lower Upper

daily_ Equal 39.377 | <.001 | -14.000 375 <.001 -1.99095 14221 -2.27059 | -1.71132
visits variances
assumed

Equal vari- -22.808 | 167.838 <.001 -1.99095 .08729 -2.16328 | -1.81862
ances not
assumed

Source: compiled by the author
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usage, digital marketing strategies, and success sto-
ries from local entrepreneurs, the knowledge gap will
be removed.

2. Infrastructure Development. The objective of
this recommendation is to improve internet access and
payment systems in underdeveloped regions. Collabo-
ration with government and private sectors to invest
in high-speed internet infrastructure and integrate
diverse payment gateways that are accessible and us-
er-friendly is the crucial factor.

3. Logistics and Distribution Support. The
objective of this recommendation is to overcome logis-
tical challenges that hinder e-commerce operations.
Developing partnerships with logistics companies to
create efficient and affordable delivery networks would
be helpful.

4. Incentives and Subsidies. The objective of this
recommendation is to encourage small and medium-
sized enterprises (SMEs) to transition to e-commerce.
Offering financial incentives such as grants, tax
breaks, or subsidies for businesses that adopt e-com-
merce platforms and providing low-interest loans spe-
cifically aimed at digital transformation projects would
be game changing factors.

By implementing these strategies, we can bridge
the technological gap and empower local businesses to
thrive in the digital economy. Encouraging the adoption
of e-commerce not only enhances business growth but
also contributes to the overall economic development
of the region. With concerted efforts and collaborative
initiatives, we can pave the way for a prosperous and
digitally integrated future for southeastern Azerbaijan.
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REFLECTIVE MODEL FOR MANAGEMENT
BUSINESS PROCESSES IN THE TECHNOLOGY
TRANSFER SYSTEM

PE®JIEKCUBHA MOJEJIb YITPABJIIHHA
bIBHEC-NPOUECAMU Y CUCTEMI
TPAHC®EPY TEXHOJIOTIN

UDC 658.5:339.13

Summary. Introduction. Innovative progress updates the problem of managing business processes of companies on the
basis of reflection, which is particularly important in technology transfer systems. The study of methods and models for the eco-
nomic evaluation and management of business processes in technology transfer systems using reflective practices has shown
that their existing number is insufficient to describe such processes. Existing developments describe the problem in a fragmen-

tary way, without providing algorithms for its methodological support.

Objective. To substantiate the reflexive model of business process management in the technology transfer system.

Materials and methods. To achieve this objective, the article uses general scientific research methods. The study used: the
work of scientists and practitioners on the issues of business process management based on a reflexive approach in the tech-
nology transfer system; analyses of organisations in the subject area; the results of the authors’ research.
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Results. The existing methods and models of business process management based on a reflexive approach in technology
transfer systems are studied; a reflexive model of business process management in the technology transfer system has been
developed; a method for assessing the transferability of technology to formalise the results of the author’s model has been
substantiated.

Prospects. Prospects for further research are the development of business process management strategies based on a reflex-
ive approach in the technology transfer system.

Key words: reflective approach, management, business process, technology transfer.

AHOTauif. BcTyn. [HHOBAWiViHWI npo2pec akTyanisye npobaemMatuky ynpasiiHHs bi3Hec-npouecammu KOMNAHI Ha 3aca-
gax pednekcii, o Mae ocobanpe 3Ha4eHHs gas cMCTeM TPAHCPepy TexXHOI0zii. BUBYeHHS MeTogiB i Mogeneli eKOHOMIYHO20
OLiHIOBAHHS Ta ynpas/iHHs Gi3Hec-npoLiecamu y cuctemax TpaHcgepy TexHo02il i3 BUKOPUCTAHHAM pedieKCUBHUX MPaKTIK
30CBIgUMIO, LLO IXHS KiIbKICTb HEOCTATHS §/151 ONUCY TAKMX NPOoLeCiB. YHHI po3pobku onucyloTb NocTaBaeHy npobaematuky

MeTa. O6fpyHTYBAHHS pedeKcBHOI Mogesi ynpaBiHHs bi3Hec-npoLecamu y cuctemi TpaHcgepy TexHOMORiJ.

Marepiann Ta metogu. [i1 goCsi2HeHHs MoCcTaBeHoi MeTy y CTATTi 3aCTOCOBAHO 302a/IbHOHAYKOBI JOCNIGHULIbKI METOgH.
[1ig yac gocnigkeHHs BUKOPUCTAHO: gOpobOK HAYKOBLIB i MPAKTUKIB 3a Mpob1eMaTnKolo yrnpasaiHHA bi3Hec-npoLecamm Ha
3acagax pegiekCMBHO20 Migxogy y cMcTemMax TpaHcPepy TexHONO0RiN; aHANITUKY Op2aHi3auiii npegmeTHoI cepu; pe3yabTaTi

gocnigxeHb aBTOPIB.

Pe3ynbTati. ONpaLuboBAHO YWHHI MeTogu i Mogeni ynpasAiHHs bi3Hec-npoLecamu Ha 3acagax pegekcMBHO20 Nigxogy

y cucTeMax TpaHcgepy TexHosoRil;

po3pobneHo pegekcnBHy Mogenb ynpasaiHHs bi3Hec-npouecamu y cuctemi TpaHcgepy TexHosozil; 06y pyHTOBAHO MeTog
OLiHIOBAHHS TPAHC(HeponpugaTHOCTi TexHoozii gnst popmanizaii pe3ynbTatis aBTOPCbKOi MOgei.

IMepcriexkTnBy. [lepcrnekTMBAMM Mo0gabLuo20 OCTigxKeHHs € po3pobeHHs CTpaTteziit ynpasaiHHs bi3Hec-npoLecamm Ha
3acagax pegiekCMBHO20 Migxogy Y cucTeMi TpaHCPepy TexHON0Ri.

KniouoBi cnoBa: pednekcusHuii nigxig, ynpasniHs, 6i3Hec-npouec, TpaHcgep TexHoN0zil.

eneral statement of the problem and its rela-
tion to important scientific or practical tasks.
The issue of business process management on the basis
of reflection has been particularly important in recent
years. Innovative technologies are being developed and
commercialised at a rapid pace, requiring a review of
methods and approaches to economic evaluation and
the justification of their transfer strategies. By applying
a reflective approach at different stages of interaction
between project participants, a company can obtain up-
to-date information on the implementation of a particular
business process at the appropriate time. This helps to
avoid business process mistakes in the early stages, to
minimise wasted resources, to react quickly to changes
and to ensure the productive development of the company.
For business processes in technology transfer sys-
tems, the above issues are of particular value. Being
innovative, technologies are exposed to high market
risks when transferred. Unforeseen problems often
arise during their transfer. To avoid this, appropriate
methodological support should be used to analyse and
manage the business processes for such technology
projects. Currently this is virtually non-existent.
The lack of methods and models presented in mod-
ern science and practice, which would serve as a basis
for effective business process management based on
the reflection of its participants, makes it impossible
to conduct technology transfer in a reasoned manner.
Therefore, paying attention to business process man-
agement based on a reflexive approach in the technol-
ogy transfer system is an urgent problem of our time.

22

Analysis of recent research and publications.

In recent years, there has been an increasing number

of publications on business process management based

on the reflexive approach. In particular, researchers
have explored the development of new concepts and
methodologies in this area [1-3], and the possibilities
of applying the reflexive approach in different contexts

[4-6]. Some scholars have presented methodological

and practical developments [7—10], while others have

highlighted cases of reflective practice in their publi-
cations [11]. Some methodological aspects of business
process management are substantiated in the context
of their transfer in [12]. However, no scientific work has
developed methodological support for business process
management based on a reflective approach for technol-
ogy transfer systems. The lack of necessary methods,
models and the lack of consideration of reflection makes
it impossible to manage technology transfer effectively.

Aims of the paper. The aim of the paper is to
substantiate a reflexive model of business process
management in the technology transfer system. In
order to achieve this objective, a series of tasks have
been defined:

— to study the existing methods and models of business
process management based on a reflexive approach
in technology transfer systems;

— to develop a reflective model of business process
management in technology transfer systems;

— to substantiate the methodology of technology trans-
ferability assessment in order to formalise the results
of the author’s reflective model.
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Presentation of the main research material
with full justification of scientific results. World
practice shows that the management of business pro-
cesses in the system of technology transfer should be
based on a set of phased reflexive assessment of value
and cost parameters of technologies. From the point
of view of such an assessment, complexity is the unity
of goals, objectives, contents, methods and forms. The
principle of complexity in the management of business
processes based on reflection in the technology transfer
system provides the following functions: 1) focuses
management on the final result rather than on inter-
mediate results (this makes it possible to assess the
readiness of a technology in the context of its market
competitiveness); 2) facilitates a thorough and compre-
hensive study of a technology in all business processes
of its development; 3) determines the successful prepa-
ration of a technology by adjusting the structural and
functional relationships within its business processes;
4) promotes effective technology transfer.

The author’s own reflexive model of business pro-
cess management in the technology transfer system
is based on the study of the issues of business process
management based on a reflexive approach in technol-
ogy transfer systems, the generalisation of the world
experience in modelling business processes using re-
flection, the study of existing concepts and systems of
technology transfer [12]. The model is based on the
complexity of business process management based
on a reflexive approach implemented by the following
components of the technology transfer system: consum-
er value of technology; competitiveness of technology;

technological readiness of technology; cost of technol-
ogy; risk of technology. Each of these components con-
tains a number of stages of technology assessment in
terms of its readiness for transfer (Fig. 1). A reflective
approach should be applied to each business process
at each stage of the model.

As can be seen from Fig. 1, the business processes
in the technology transfer system should be considered
at three conceptual levels, which explain the content
of a particular stage of technology readiness in terms
of the relevant components:

— Level I: Business processes for assessing technology
transferability;

— Level II: Business processes for substantiating tech-
nology transfer opportunities;

— Level I1I: Business processes for justifying the option
to transfer the selected technology.

Accordingly, the stages of technology readiness are:
(1) conceptual; (2) technology development; (3) fin-
ished technology (presentation of a prototype, a model,
etc.); (4) technology transfer stage. The division of the
model into stages enables an effective application of
a reflective approach to business processes for each
component.

Figure 2 shows the characteristics of the proposed
reflexive model.

The proposed reflexive model of business process
management should be considered from the point
of view of a controlling adaptive technology transfer
system. One of the important features of the model is
that it is based on the multifactorial interaction of the
company’s subsystems with the external environment

Level I: Business processes for assessing technology transferability

Components of technology assessment C value of the [ of the
ication of the feasibility
1-Technology readiness stage -
conceptual y of key of L of the market(s) for the
the technology technology
Studying the market and ing R&D of the

2 - Technology readiness stage -
technology development
(technology development)

3 - Stage of technology readiness -
finished technology (presentation of
a prototype, prototype, etc.)

2. Analyzing the attributes of consumer
value of technology

Developing technology
3. Determination of the life cycle of the

technology's consumer value

4. Formation of a product offer

2. Assessing competitors' activities

3. Formation of a map of strategic
management zones

4. Studying the legislative framework
for regulating competitive relations

5. Optimisation of the
consumption price

5. Formation of a
map

ive market

6. ification of the 's
value proposition

7. Establishing marketing
communications with the market

Choosing the form of technology transfer

6. of the 's
competitive position

7. Assessing barriers and opportunities
for the market launch of the techno...

8. ishing a partnership with
entity to which the technology is transferred

Clarification, adjustment

8.Q ive analysis of the
competitive position of the technol...

Technology readiness Cost of the technology Riskiness of the technology
1. Formulation of a hypothesis to define 1. Cl isation of the 1 of the risks inherent in
the R&D topic asanlIPR the development of the technology

2.R&D 2. Assessment of the cost of the 2. Market risk assessment

3. Research and development works

4. Design preparation of production

5. Technological preparation of
production

6. Organisational preparation of
production

7. Testing the technology in pilot
production

8. Preparing a prototype for a business
proposal

technology feasibility studying

3. Determination of patentability and
feasibility of patenting the technolo...

4. Valuation of technology for the purpose of
inclusion in the assets of the business en...

5. Evaluation of technology for
commercialization

6. Justification of the organizational

3. Assessment of the risk of
unsuccessful completion of R&D

4. Assessment of the risk of insufficient resource
support for technology development

5. Patent risk assessment

6. Assessment of the risk of
i ity of certific...

and legal form of transfer

7. Formation of a price offer for the
market launch of the technology

8. Consideration of uncertainty factors
in technology transfer

7. Assessing the risk of inefficient
scaling

8. Identifying threats to technology
transfer

9. Verification, correction of defici 9. Clarification and all indicators 9. Correction and finalization of all 9. Refinement of the results and 9. Verification and correction of all types
ofthetechnology value-added assessmen treport of technology competitiveness technological elements correction of errors of risks related to the technology
[ Level I: Business for technology transfer ]
4 - Stage of the transfer C ination of ic issues with Establishing contact with a potential Substantiation of the technology market N N Establishing options for legal relations
: Ensuring patent protection 2
process partners counterparty (technological aspect) with respect to IPR

Level lll: Business processes for justifying the option to transfer the selected technology

Technology transfer

Fig. 1. Reflective model of business process management in the technology transfer system
Source: developed by the authors
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and is aimed at maximising the efficiency of technology
transfer. The author’s model takes into account the prin-
ciples of technology transfer: structural and functional
relationships in the system of factors of the company’s
external and internal environment, which interact on
the basis of transformation of knowledge into technology
(goods), leading to the emergence of new knowledge,
which in turn is used to generate new technologies.

Given that the assessment of technology for its
transferability involves a thorough evaluation of each
component of all the business processes of the reflexive
model, it is advisable to establish an integral indica-
tor of technology transferability, based in particular
on the aggregation of the assessments obtained. By
comparing the value of the integral indicator with the
normative limits, it is possible to draw a conclusion
on the transferability of the technology. To do this, it
is advisable to use formal mathematical methods, for
example, to consider the components of the proposed
model using the polygon method.

Features

gration into the
development system

pany'’s strategic
supported by comp

Then, according to the reflexive model developed,
the polygon will consist of five equivalent triangles
(1...5), whose sides have the same gradation and con-
tain nine identical divisions. Each division represents
a particular stage of technology readiness for transfer
according to the relevant components of the busi-
ness processes. If we describe these five connected
triangles as a circle, their sides (which are the radii
of the circle) divide the circle into five acute angles
according to 60° (360°: 5 = 72°). If we know where the
technology is at the time of the assessment, we can
determine the lengths of the sides of the triangles
(a, b, ¢, d, e).

The area of each triangle S is determined by multi-
plying half the product of the two known sides by the
sine of the angle a between them. For example, for the
selected triangle I, find S using the expression

Slzéxaxbxsin(x_ (1)

Characteristics of features

The model is integrated into the company's strategic development system, i.e. each of its levels and stages is
of the

's devel strategy

Assimilation -
afterit

Process approach

Principl t
rinciple «Stage-gate» level

Reflexivity

Complexity

Even if all stages of one of the five blocks of technology transfer preparation are fully il

Verification of any component of the model can be carried out even after several stages that have been passed

Preparation and implementation of technology transfer is a series of continuous interrelated actions or functions

Only after passing the appropriate level of technology preparation for transfer is it possible to move to the next

The reflective approach is applied within each component, at each stage of the model

but not all

stages within the other blocks are completed, the technology will not be considered ready

Customer focus

The main goal of technology development is to respond to a market demand, the effectiveness of which

determines the success of the transfer and the emergence of market effects

Adaptability of the model

Interactivity

Model driver

Academic entrepreneurship

Consideration of environmental factors

Model evaluation criteria

Specific nature of the system

The model provides for a thorough analysis of the external envi

The model is suitable for any form of technology transfer and any type of technology

Each component of the model is designed in such a way that it is sensitive to changes in the other component

and is ct -oriented

Determined on the basis of formalized economic methods

A complex tree-like hierarchical branching model

Fig. 2. Characteristics of the reflexive model of business process management in the technology transfer system
Source: developed by the authors
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Adding the areas of the triangles (S, S,, S,, S,, S,)
gives the total area of the polygon S

polygon”*

S =S +85,+S,+8S,+ S, 2)

polygon

Based on the obtained results, for the reflexive
model of business process management in the tech-
nology transfer system, limits for the analysis of the
values of the obtained integral indicators of technology
transferability have been developed (Figure 3). The
degree of weight of the value of the integral indicator
to a particular limit is explained by examining the
data in each specific situation.

Thus, the proposed reflexive model of managing
business processes in technology transfer systems, as
opposed to the existing ones, allows:

— to apply reflection in the context of specific compo-
nents of business processes, which will facilitate the
prompt identification of problematic issues;

— to assess the level of technology readiness for each of
the model components, taking into account the reflec-
tion of the participants in this process, and to analyse
the possibilities of commercialising technologies in
different variations of readiness ratios by component;

— to determine the integral indicator of technology
transferability, calculated on the basis of aggregating
indicators for each component of the business pro-
cesses, applying a reflexive approach to each of them.

The model and the method of its formalisation make
it possible to aggregate interdisciplinary positions
of technology assessment on the basis of reflection,
to compare the levels of technology readiness when
selecting projects for investment, since the values of
the integrated assessments of the levels of technology
readiness are based on their feasibility study. The re-
flexive model can also be used when deciding whether
to include a technology in the company’s assets.

Conclusions. The study of the problems of busi-
ness process management on the basis of a reflexive
approach in the system of technology transfer has up-

Stages of technology readiness
for transfer

1. The stage of technology readiness is
conceptual

dated the questions of methodological support that
have not yet been considered in the science and prac-
tice of the subject. The answer to these questions was
the development of the author’s reflexive model. It
provides for the management of business processes in
the context of five components of technology research
for their transferability (consumer value; competi-
tiveness; technological readiness; cost; risk). Each of
the components consists of nine stages of technology
assessment, which in the theoretical and methodolog-
ical context define four stages of technology readi-
ness (conceptual; technology development; finished
technology; technology transfer). The provisions are
based on the modern theoretical and methodological
foundations of technology transfer. To formalise the
model, the author proposes the polygon method, which
provides a graphical and formalised interpretation of
the results of technology transferability, aggregating
interdisciplinary aspects of its assessment based on
the reflection of business process participants.

The author’s reflexive model of the management of
business processes in the technology transfer system
makes it possible:

— to apply reflective practices for each component of the
business process, detailed by stage. This contributes
to a thorough analysis of the business processes,
paying attention to elements that are usually not
seen by analysts, as the methods used tend to gen-
eralise these processes;

— to regulate business processes in the technology
transfer system based on an understanding of the
stages of the proposed model,;

— to substantiate management tactics for the imple-
mentation of business processes using the author’s
method of formalising the results of technology
transferability assessment.

The direction for further research is to develop
business process management strategies based on a re-
flective approach in the technology transfer system.

Interpreting boundaries

2,165 - the technology is in a hypothetical state, a decision is being made on the feasibility of its development

2,165..106,085 - the technology is under development. A higher or lower value of the indicator indicates a

2. Technology readiness stage -
technology development

higher or lower level of technology readiness. Reaching the threshold value (106.085) means that the
technology is ready (prototype, prototype, etc.) at all levels of assessment (technology is manufactured,

patented, evaluated and included in the assets of the business entity)

3. Technology readiness stage - finished

technolo
& of transfer, etc.)

4, Technology transfer stage

106,085 ... 175,365 - the technology is ready for transfer. Reaching the threshold value (175,365) means that the
technology is being prepared for transfer (adjusting the assessment results, clarifying legal aspects of the form

More than 175,365 — technology transfer

Fig. 3. Limits of integral indicators of technology transferability
Source: developed by the authors
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BIMJINB 3EJIEHOI EKOHOMIKW HA CTANE

3POCTAHHS TA EKOHOMIYHY CTIMKICTb KPATHU:

NEPEBAIN TA BUKJIUKH

IMPACT OF GREEN ECONOMY ON SUSTAINABLE
GROWTH AND ECONOMIC STABILITY OF THE COUNTRY:

ADVANTAGES AND CHALLENGES

VIK 330

AHorauis. Bctyn. MobanbHe noTenninks, npobaemu gediLmTy npupogHMX pecypcis, 2010gy Ta bigHocTi — npobaemu, ki Ha
nepLmii no2sisg He NoB’A3aHi Mixx cob010, MpoTe BUPILLEHHS IKNX IeXXUTb Y MIOLMHI peani3auii pi3Hux KOHLenwii Ta cTpateziii
po3BuTKY. [1pOBIgHI HaYKOBLI BBAXXQIOTb, O YCYHeHHs HACAigKiB 2n06ani3avii (aHTpononpecis) € 3acobom gnsi 30epexxeHHs
SKOCTI XUTTS HA 3eM/li Ha gOB20TPMBATY MepCneKTUBY. Ha Cb020GHI He 3aMMLWMA0Ch THX, XTO O He po3yMIB, L0 HEMOXX/INBO Be-
CTV1 eKOHOMIKY, IKa Npu3Bege go T020, Lo MaiOyTHI MOKOMIHHS He MATUMYTb GOCTYyNy go YMCTOi 3emJi, BOgu Td MOBITps. BigTak
a/IbTePHATMBHOIO CTAE KOHLELiSi CTAN020 pO3BUTKY. [1epexig Big TpagmLiiHo20 go CTa1020 PO3BUTKY BUMA_AE TOTA/IbHOI 3MIHU
napaguamm eKkoHOMIYHO20 3POCTAHHSA 3 OPIEHTALIIEIO HA 3e/1eHy eKOHOMIKY. [laHni nepexig MoxHa peanisyBaTi yepes gai Uii:
goCsi2HeHHs! MaKPOEKOHOMIYHOI CTabiIbHOCTI — OCHOBHO20 gpaiiBepa eKOHOMIYHO20 3POCTAHHS, O TAKOX 3HVKEHHS €KO02i4YHOI
ge2pagauii Ta nigsuiLeHHs ePeKkTUBHOCTI BUKOPUCTAHHS PecypCiB, L0 € OCHOBHUMM BUMO2AMM §J151 3e/1eH020 PO3BUTKY.

Merta. MeToto gocnigikeHHs € TeopeTuyHe 06] PYHTYBAHHS Ta eMipuyHA NepeBipKa 2inoTesu LWogo posi 3e/1eHOi eKOHOMIKM sIK
CTUMY/IATOPA CTA/1020 eKOHOMIYHO20 PO3BUTKY Td MOGOAHHS BIGHOCTI, 0 TAKOX BMOKPEeM/IeHHS TeHJeHLii T4 BUK/MKIB i po3BUTKY.
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Marepiann i meTogn. Matepianamm gns gocaigkeHHs cny2yBamn: 1) npaui BITYN3HAHUX Ta 3apyOiHNUX HAYKOBLIB, y KNX
BigbyBaABCs po32/151g NMMTAHD LLOGO BI/IMBY 3€/1eHOi eKOHOMIKM Ha CTae 3pOCTAHHS; 2) 3BTV MiXKHOPOGHMX OP2AHI3ALii, 3 IKMX MM
OTpUMaM iHOPMALito LLI0GO PO3BUTKY «3e/1eHOi» eKOHOMIKM Y CBITi; 3) MybaikaLjii Ha iHO3eMHMX iIHPOPMALiFiHMX MOPTAnax, Ha OCHOBI
Yoo BigbyBaNACH CMCTEMATU3ALS IPUHLMIIB «3€/1eHOi» eKOHOMIKM, a TAKOX BUOKPeM/IeHHS! BUKMKIB 3 IKMMM BOHA CTUKAETbCA.

B npoueci npoBegeHHs gocnigxkeHHs BUKOPUCTAHO HACTYIHI HaYKOBI METOgU: TEOPETUYHOR0 Y3a2A/IbHEHHS Ta 2pynyBaHHA (g1
MpegcTas/ieHHs CyTHOCTI «3e/1eH0» eKOHOMIKM, BU3HA4eHH ii MicLst y 3abe3neyeHHs CTan020 PO3BMTKY T eKOHOMIYHOI CTIMKOCTI,
MpegeTaBeHHi MPUHLMNIB, IKUMM KepYETbCA «3e/leHa» eKOHOMIKG); HAni3y Ta CuHTesy (g/1s 2pagiyHO20 NpegeTaBaeHHs Ta aHani3y
TeHgeHLiii pO3BUTKY «3e/1eHOI» ekOHOMIKM 3 OCTAHHE geCATUAITTS; JI02i4HO20 Y3a2a/IbHEHHS! Pe3Y/IbTaTIB (hopMy/IIOBAHHS BUCHOBKIB).

Pe3ynbTatu. Y HAyKOBIii CTATTi BU3HAYEHO nepegqymMoBH, Ki 3yMOBMIM HEOOXIGHICTb nepexogy go «3e1eHoi» eKOHOMIKM.
KOHKpeT130BAHO KOHLEMLi0 CTAn020 PO3BUTY TA BCTAHOB/IEHO TOYKM ii MepeTuHy i3 3e/1eH00 eKOHOMIKOK. [1pegCcTaBieHo
CYTHICTb 3€/1eHOi eKOHOMIKM, CUCTEMATU30BAHO TA PO32/1IHYTO OA30Bi MPUHLMIK, HA IKMX BOHA [PYHTYETbCA. [TPOAHANI30BAHO
nepeBipKy 2inoTe3 10go B/IMBY 3e/1eHOi eKOHOMIKM HQ eKOHOMIYHWI PO3BMTOK Ta 30iblueHHS PiBHS 3AMHATOCTI. BU3HayeHo
ii BB Ha piBeHb GIGHOCTI B KpaiHi. BCTAHOBEHO HE2aTUBHY CTOPOHY Big 3aNMPOBAG)KEHHS «3e1eHOi» eKOHOMIKM, Ka CTOCY-
€TbCA KPAiH, WO pO3BMUBAIOTHCA. [IPOAHANI30BAHO TeHGeHLii PO3BUTKY 3e/1eHOi eKOHOMIKM MPOTA20M OCTAHHbO20 GeCATUNITTA.
Bu13HayeHo BUKINKM, 3 AKNMM BOHA CTUKAETbCS Y MPOLIECi CBO20 PO3BUTY 3 OOKY HOBKOMLLIHLOR20 TA EKOHOMIYHO20 CepegoBMLLd.
BctaHosneHo popc-maxopHi nogii, ki BImHym, a TAKOX BAAMBATUMYTb Y MAHOYTHOMY HA MOLIMPEHHS 3e/1eHOi eKOHOMIKM.

[MepcriekT1By. B nogasbLumMx HayKOBUX JOCTIGKEeHHSX MPOMOHYETbCA 30CepeguTi yBazy Ha MiXKHAPOGHMX PO2PAM Mo po3-
BUTKY 3€/1eHOi eKOHOMIKM Y KpAiHaX, L0 PO3BMBAIOTHCS, K TUX, XTO CTUKAETLCA 3 HAMOIIbIIMMI Nepelikogamm Ha LbOMYy LLISIXY,
a TAKOX OLjiHLi OTPUMAHMX pe3yabTaTiB. Lje gacTb 3Mo2y BU3HaYnT1 cnabki Micys nig 4ac nepexogy go 3e/1eHoi eKOHOMikM Ta
gonoMOoXKe YHUKHYTH iX y MaiiOyTHbOMY.

KntoyoBi cnoBa: HaBKoMLLHE cepegoBuLLie, KOHLENLis CTaI020 3pOCTAHHS, 3€/1eHA eKOHOMIKA, eKOHOMIYHWI NPO2PeC, piBeHb
3QUHATOCTI, M0JOIaHHS BIGHOCTI, PUHOK «3€/1eH020» KaniTay, 2100a1bHe NOTernliHHs, 20HKA 030POEHb, NPOGOBO/bYa be3rneka.

Summary. Introduction. Global warming, problems of shortage of natural resources, hunger and poverty are problems
that at first glance are not related to each other, but the solution of which lies in the implementation of various concepts and
strategies of development. Leading scientists believe that eliminating the consequences of globalization (anthropoppression) is
a means to preserve the quality of life on Earth for the long term. Today, there are no people left who do not understand that it
is impossible to run an economy that will lead to the fact that future generations will not have access to clean land, water and
air. Therefore, the concept of sustainable development becomes an alternative. The transition from traditional to sustainable
development requires a total change in the paradigm of economic growth with a focus on the green economy. This transition can
be implemented through two goals: achieving macroeconomic stability — the main driver of economic growth, as well as reducing
environmental degradation and increasing the efficiency of resource use, which are the main requirements for green development.

Purpose. The purpose of the research is theoretical substantiation and empirical verification of the hypothesis regarding the
role of the green economy as a stimulator of sustainable economic development and poverty alleviation, as well as the identifi-
cation of trends and challenges in its development.

Materials and methods. The materials for the research were: 1) works of domestic and foreign scientists, in which issues re-
lated to the impact of the green economy on sustainable growth were considered; 2) reports of international organizations from
which we received information on the development of the “green” economy in the world; 3) publications on foreign information
portals, based on which the principles of the “green” economy were systematized, as well as the challenges it faced.

In the process of conducting the research, the following scientific methods were used: theoretical generalization and grouping
(to present the essence of the ‘green” economy, determine its place in ensuring sustainable development and economic stability,
present the principles governing the “green” economy); analysis and synthesis (for graphical presentation and analysis of trends
in the development of the ‘green” economy over the last decade; logical summarization of results (formulation of conclusions).

Results. The scientific article defines the prerequisites that necessitated the transition to a ‘green” economy. The concept of
sustainable development has been concretized and its points of intersection with the green economy have been established.
The essence of the green economy is presented, the basic principles on which it is based are systematized and considered. The
verification of hypotheses regarding the impact of the green economy on economic development and increasing the level of
employment was analyzed. Its impact on the level of poverty in the country is determined. The negative side of the introduction
of the “green” economy, which concerns developing countries, has been established. The trends in the development of the green
economy during the last decade have been analyzed. The challenges it faces in the process of its development from the envi-
ronmental and economic environment are identified. Force majeure events have been identified that have influenced and will
influence the spread of the green economy in the future.

Discussion. In further scientific research, it is proposed to focus on international programs for the development of the green
economy in developing countries, as those who face the greatest obstacles on this path, as well as on the evaluation of the
obtained results. This will make it possible to identify weak points during the transition to a green economy and help to avoid
them in the future.

Key words: environment, concept of sustainable growth, green economy, economic progress, employment level, poverty
alleviation, “green” capital market, global warming, arms race, food safety.
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HOCTaHOBRa mpobJemu. [Jio6anbHe mOTEIIiH-
HA, TpobIeMu mediruTy ITPUPOSHUX PECypcCis,
roJIofy Ta GiHOCTI — IpobJieMu, AKI Ha IEePIIUii 1Mo-
TJIAJT He TTOB’'A3aH1 MI3K C000¥0, IIPOTEe BUPIIIIEHH AKAX
JIeYKUTH y TIJIONIWHI peaJsidallii pisHUX KOHIIEII[iil Ta
crpareriii po3Butky. IIpore 3a3naueHi mpobjieMu He
MOXKYTb OyTH BUPIIIEH] JOMOKM €KOHOMIKa CBITOBOTO
Macitady He JOCATHE He00XiTHOTO PiBHA TEXHOJIOTiY-
Horo po3BuTKy [1]. Tak, cTpaTeris MIBUIKOTO PO3BUTKY
Ta BiZICTPOUEHHS BUPINIEHHA €KOJOTIYHUX HpobJiieM,
SAKa Y4acTo MpUiiMaliach Ha PiBHI NPOBITHUX [IEPKaB
y HeJaJIeKOMy MUHYJIOMY HePeTBOPUIa €KOJOTIUHI
mpobJieMu Ha CoIiasibHI Ta eKkoHoMiuHi. [IpoBigHi HaY-
KOBITi BBYKAIOTh, 1[0 YCYHEHHSA HACJIIKIB rIT00aTi3arrii
(aHTpOIIOIpECiA) € 3ac000M [JIA 30epeskeHHA AKOCTI
JKUTTA Ha 3eMJTi Ha qoBrorpuBaiy nepcrexktusy. Ha
CHOTOHI He 3aJINIINJIOCHh TUX, XTO 0 He PO3yMiB, III0
HEMOKJIMBO BECTH €KOHOMIKY, AKa ITPU3BejIe A0 TOTO,
10 MarbyTHI ITOKOJIIHHA HE MATUMYTh JOCTYILY JI0 YH-
cTo01 3eMJTi, BOIU Ta MOBITPsA. BigTak ajbsre pHaTUBHOO
cTae KOHIIEMIiA crajoro po3sutrky. Ha mauwuii uac Bif-
CTEKYEThCA BCe O1JIbIIIE TIOIUPEHHSA CBITOBOTO TPEH/IY
1I[0T0 BHECEHHS OCHOB CTAJIOTO PO3BUTKY B YCi IIPOEKTHU
MIPaAKTUYHO ¥ BCiX cdepax.

¥ Toii ke uac, BaXKIIMBO PO3YMITH, III0 TIEPEXi/T Bij
TPAIUITIHHOTO I0 CTAJION0 PO3BUTKY BUMATA€e TOTATHHOI
3MIHU HapaguIrMyu eKOHOMIUHOT0 3pOCTAHHA 3 OpieHTAa-
I[i€I0 HA 3eJIeHy eKoHOMIKY. JlaHuii mepexig MoKHA pe-
aJTidyBaTH yepes IBi IiJIi: JOCATHEHHA MaKPOeKOHOMIY-
HO1 cTa6lJIBHOCTI — OCHOBHOTO ApaliBepa eKOHOMIYHOTO
3pPOCTAHHSA, a TAKOMK SHILKEHHS €KOJIOTIYHOI Jerpagarmii
Ta HiIBUNIIEHHA e(PeKTUBHOCTI BUKOPUCTAHHS PECYPCIB,
110 € OCHOBHMMY BUMOTAMU [JISI 3€JIEHOTO PO3BUTKY.
ITe mosBosUTH 3AiMiICHUTYU TAPMOHIZAIII0 €KOHOMIUHO-
r0, COITIaJILHOTO TA €KOJIOTIiYHOTO0 PO3BUTKY KpaiH [2].
Kpim Toro, mepexia no 3ejieH0T €KOHOMIKH IIpU3Bee
JI0 BHMKEHHS HeraTHMBHOI0 BIUIUBY HA MOBKIJIJIA, OM-
HOUYACHO 30epiraryu TeHIEeHIII0 TEMITB eKOHOMIUHOT0
gpoctraHHsA. Ile moTpebye BIIPoOBaPKEeHHA BiIOBITHUX
MeXaHi3MiB Ta IHCTPYMEHTIB Ha BCiX PiBHAX (MUKHAPO/I-
HOMY, HaIliOHAJILHOMY, PETIOHAIIBHOMY Ta MiCII€BOMY)
Ta ceKTopax (eKOHOMIUHOMY, COIliaJiIbHOMY, (hiHaHCOo-
BoMy ToI110) [3].

3 omisAmy Ha IMPOBedeH] MOCHIMKeHHA KpaiH, AKi
PO3BUBAKTHLCA, 1 PO3BUHYTUX KPaiH, BAXKIJINBO BPaXo-
ByBaTHU TOI (PAKT, 1110 BOHU MAIOTh KapIUHAIBHO PisHi
MOKJIMBOCTI TIEPEXOY A0 ITOJTITUKY 3€JIEHOT0 PO3BUTKY.
3o0KpeMa pPo3BUHYTI KPATHU MAIOTh JOCTATHBO (DiHAH-
COBUX MOKJIMBOCTEH 1 MPUBAOIMBUI KJIIMAT [OJISA «3€-
JIEHUX» 1HBECTHUIN Yy JOCITIPKEHHA Ta PO3POOKU JIA
POBIIPEeHHA «3eJIEHNX» TeXHOoJIoTiil. BogHouac kpainu,
1[I0 PO3BUBAIOTHCA, HE MAIOTh JOCTATHIX (DIHAHCOBHUX
MOKJIMBOCTEH 1 IepeBayKHO MAITh TipIIy MaKpOEKo-
HOMIUHY CTa0iJIbHICTD, [0 HETATUBHO BIJIMBAE HA 1X
1HBECTUIIMHUX KJIIMAT [JIA 3aJly4eHHA 3eJIeHUX 1H-
BecTopiB [4]. Takum umHOM, 1€ TTPOBOKYE PO3PUBU
B 3eJICHOMY PO3BUTKY MiK Pi3HUMHU KpaiHamu, a Iie
cymnepeunTh 6a30BUM IIPUHITMIIAM CTAJIOTO PO3BUTKY.

B Takux ymoBax (hopMyeThCA BUCOKA AKTYAJIBHICTD [10-
CJTITKeHHA BUKJIUKIB Ta TIepeBar BiJl 3aIIPOBa/KeHHA
3eJIeHO1 eKOHOMIKHU JIJIA CTAJION0 €eKOHOMIUHE 3PDOCTAHHSA
Ta eKOHOMIYHOI CTIMKOCTI KpaiH Kpi3b IpU3My Bpaxy-
BaHHA HOBUX peastiii QyHKI[IOHYBaHHA KPAIH B yMOBaX
naHaeMii Ta 3aTSIKHUX BiliH AK HA €BPOIEIICBKOMY TaK
1 HA aPUKAHCHKOMY KOHTUHEHTAX.

AnaJsia ocTaHHIX HociimiKeHb i myOJrikarii.
TlepIr00cHOBY 11010 TUTAHB CTAJIOTO PO3BUTKY IIOUAIIH
migHiMaTy Taki 3apyOixkHi HaykoBIl Ak Drexhage J.,
Murphy D. [5], Rogall H. [6]. CyTHicTs Ta HATPAMKN
BILJIMBY «3eJI€HOI» eKOHOMIKH Ha cTajie 3pOCTaHHA Ta
€KOHOMIUHY CTilMKiCTb GYJI0 TOCITi/IPKEHO Y TPAIAX TAKUX
HaykosiriB Ak Bina C., Bypkunceruii T., lamymkiaa T.,
Topaucera B., Jarumumun A., Jlinua J1., Xigyxa O.,
Kymaip M., Komosuit B. [1], l'owuapenxo M., ITap-
xomenko H., JIyuaun O. [7], Yana B. [8], [Ipurona K.,
Xoisirnera A. [9] Ta inmi. IIpore, He TpUMEHITYOUH
BKJIA[ 3a3HAUYEHNX aBTOPIB, OI[IHKA TeHOEHIIN 3MiHI
PiBHSA €KOHOMIYHOT CTa0LILHOCTI Yepes3 BILUTUB MaHIeMil
KOPOHA BipyCY, @ TAKOK 3aTAKHUX BIMICHBKOBIX KOH(JITIK-
TiB MigKPeCcJIIoe HeoOXiqHICTh EPEOI[iHKY BILTUBY 3eJie-
HO1 €EKOHOMIKU Ha CTaJie 3pOCTaHHA Yepes OI[iHIOBAHHA
HOBUX IIepeBar Ta BUKJIUKIB.

MerTo10 cTarTTi € TeopeTuUHe OOIPYHTYBAHHS Ta
eMITipuYHa TIepeBipKa TiloTe3u 010 POJTi 3eJIeHO0T eKo-
HOMIKH AK CTUMYJIATOPA CTAJIOT0 €KOHOMIYHOTO PO3-
BUTKY Ta TI0JI0JIaHHA GiJHOCTI, 8 TAaKOK BUOKPEMJIEHHSA
TEHJIEHI[I} Ta BUKJIUKIB il PO3BUTKY.

Marepianu i Mmeromu. MarepiagaMu Qjia qoCJIi-
IPKeHHA cyiyryBaiu: 1) mpari BITUMBHAHUX Ta 3apy-
OIKHUX HAYKOBIIIB, Yy AKUX Bi0yBaBCA PO3MVIAJ MUTAHb
1I[O/T0 BILIMBY 3€JI€HOT eKOHOMIKM Ha CTaJie 3POCTAHHS;
2) 3BiTH MIXKHAPOTHUX OPTraHi3aIlii, 3 AKMX MU OTPHIMA-
Ju iH(opMAITifo II0/I0 PO3BUTKY «3€JI€HOI» €KOHOMIKHI
y cBiTi; 3) myOikaIlii Ha iHo3eMHUX iH(popMaIiiHIX
mopTajiax, Ha OCHOBI UOT0 BiI0yBajiach CUCTEMATU3ALIIIA
TIPUHITATIIB «3€JIEHOT» eKOHOMIKH, 8 TAKOYK BUOKPEMJIeH-
HA BUKJIVKIB 3 AKMMU BOHA CTUKAETHCA.

B niporieci mrpoBemeHHS TOCTIMKeHHA BUKOPHUCTAHO
HACTYITHI HAyKOBI METOOY: TEOPETUYHOTO y3arajJbHeHHA
Ta rpyIyBaHHA (I IIPeCTaBIEHHA CyTHOCTI «3€JIEHO»
€KOHOMIKU, BUSHAUEHHA i1 MiclifA y 3a6e3reyeHHs cTa-
JIOTO PO3BUTKY T4 €KOHOMIUHOI CTIKOCTI, TPEACTaBIEH-
Hi IIPUHITUATIB, AKUMU KePYEThCA «3eJIeHa» eKOHOMIKA);
amajtizy ta cuHTedy (/14 rpadiuHoro mpenacTaBIeH
Ta aHAJI3y TEHEHI[Ii PO3BUTKY «3eJI€HOT1» eKOHOMIKU
3a OCTAHHE JIECATWIITTA; JIOTIYHOTO y3araJibHeHHA pe-
gysbTaTiB ((popMyI0BaHHA BUCHOBKIB).

Bukiag oCHOBHOIO MaTepiajry MOCJIiI:KeHHS.
OpHiero 3 TOJIOBHUX ITLJIEH CTAJIOTO PO3BUTKY € IIPUCKO-
PEHHSA eKOHOMIUHOTr0 IIporpecy mpu 30epeskeHH] JKOCTi
HABKOJIMIITHBOTO CcepeIoBuIla. ToMy TPOTATOM OCTAHHIX
JIECATWIITH TOYMJIACA 3HAYHA IUCKYCis 1010 €KOJIOTTUHIX
HACJIIIKIB €KOHOMIYHOI'0 3POCTAHHSA, 0CO0JIMBO B KpaiHax,
110 po3BuBarOThCA. OCTaHHIMYU POKAMU [JIA PO30yI0BIU
iH(pPACTPYKTYpU KpaiH eKOHOMIUHe 3POCTAHHS CTaE BCe
OLTBII BAYKIMBUAM. KKOJTOTIUHI HACIIIKA Ta €KOHOMIUHII
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PO3BUTOK, TAKAM YWHOM, CTBOPIOIOTH JUJIEMY AK IJIS
€KOHOMICTIB, Tak 1 my1d exoJioriB. OCHOBHOIO METOX0
YMCJIEHHUX OCI/KeHb 0yJI0 BUSHAUYEHHA TPUUYUHHO-
HACJTITKOBOTO 3B’ABKY MiK €KOHOMIUHUM 3POCTAHHAM
1 TIOTIPIIIEHHAM CTaHy HABKOJIUIITHBOTO CEPEIOBUIIIA, 1 Pe-
3yJIbTaTH OyJi HeomHO3HAUHUMMU. [leAKi JOCITipKeHHA
IOKa3aJIH, 10 HA 3aXUCT HABKOJIMIIHBOIO CEPEIOBHUILA
HEraTuBHO BILINBAE €KOHOMIUHE 3POCTAHHA, 1, AK HACJTI-
ITIOK, EKOHOMIUHA CUJIa POBTJIAAAETHCA AK CTUMYJIATOP,
SAKHUI 3aBIAae IITKOAM HABKOJIMIITHBEOMY CEPEIOBHUIILY, 0CO-
0JIMBO HA PAHHIX CTAIiAX 3POCTAHHA, KOJIM €KOHOMIKA
BHAYHOIO MIpOI0 3AJIesKUTH Bif HadTu Ta razy [10].

Ha crorogHimHil IeHb HEMAa€E KOJHUX CYMHIBIiB
1II0/I0 TOTO, 1110 30eperkeHHA HABKOJIUIIIHBOI'0 CEPEI0BI-
1112 Ta CTAJINI PO3BUTOK MAIOTh 1CTOTHHUM 1 II03UTUBHUI
BILJIUB OJTHE Ha OJTHOTO. ¥ Mipy TOr0, AK CBIT HAMAaraeThb-
CA PyXaTHCA OO CTAJIOT0 eKOHOMIUHOTO 3pOCTAHHA, BiH
CTUKAEThCA 3 6araTrbMa eKOJIOTIUHUMU TIPo0JIieMaMu, AKi
BiH YCBiJTOMUB 1 IOYaB aKTUBHO G0POTUCA, 1106 TOCATTH
CTIAKOCTI He JIUIIIe 3 TOYKU 30PY EKOHOMIUHOTO 3pOCTaH-
HA, ajie I 3 TOUKU 30py 30epesKeHHA HAaBKOJIUIITHLOTO
cepeioBUINA AJIA MAaNOyTHIX TIOKOTiHb.

Psapn mocmimkens [11-12] mokagyrooTh, 110 JOCATHEH-
HA CTAJIOT0 PO3BUTKY Ta €KOHOMIUHOI CTIAKOCTI MOJK-
Ha BBaXKATU 3aJIKHUM BiJl 3€JI€HOI0 €KOHOMIUHOTO
3POCTAaHHA. SOLIBIIEHHA JOBiPH 10 €KOJIOITUHO UMCTHUX,
eHepro3depirarounx 1IHHOBAIIIM, IOIIMPEHHA eK0JIOriU-
HUX 3HAHbB 1 JOCBi/Iy, 32a0X0UEHHSA CTAJI0T0 BUPOOHU-
IITBA eHeprii Ta PO3MINPEHHS eHePTeTHYHOTO OaIaHCy
IIJIAXOM PO3IIMPEHHA BUKOPUCTAHHA BiHHOBJIIOBaHI/IX
IPKepeJI eHeprii — Bce Iie PYIIiiHI CUIU 3€JIEHOTO €K0-
HOMIYHOI'0 3pOCTaHHA.

3arajioMm, MOKeMO II00aUNTH, 110 «3eJIEHa» €KOHO-
MiKa BiJlirpa€e BUPINIAJIbHY POJIb, KOJHU UIETHCA PO

OiATPUMEKY CTAJIOI0 PO3BUTKY Ta BUPIIIEHHA €KOJIOTId-
HEX IpoGuteM. [i mpuHIMIT 30cepemkeHi Ha 60poTHOi 3i
3MIHOIO KJTIMaTy, a PillleHHA [JIA 3eJIEHOT eKOHOMIKHU €
KOMEPITIIHO JKATTE3NATHUME Ta €KO0JIOTYHO 0e3IeUH’-
mu. KpiMm Toro, 3eieHa eKOHOMIKA — Iie eKOHOMIKA, AKA
BHUCTYIIa€ 32 e(DeKTUBHE BUKOPUCTAHHSA PecypciB, 3MeH-
IIEeHHSA BiJIXOiB 1 MiHIMi3aI[il0 HETATUBHOTO BILJIUBY
HA HABKOJIUIITHE cepeoBuIle. BoHA TakoXK MiaTpUMYye
BUKOPHCTAHHSA BiJHOBJIIOBAHUX [IyKepPeJI eHeprii, TAaKuM
YUHOM MIPUBOLAYN KPATHU 10 GLIBIIOT €eHePreTUYHO1
0esmeKu, BOJHOUAC 3a0e31eUy0ur CTBOPEHHSA 3eJIEHUX
po6oUMX MiCIlb, CITPABEJIUBICTD Ta OLJIBIIY COI[iAJIbHY
iHTerpariro. PodyMiHHA CyTHOCTI 3€J1€HOT €KOHOMIKU
oTpumyemo i3 puc. 1.

BpaxoByroun Toit daxr, 1o cyuacHe 6aueHHA 3eJie-
HOI eKOHOMIKH ITependauac 3a0esrneueHHs IIPOoIBITAHHSA
[IJIA BCIX B €KOJIOTIUHMX MeKaxX IUIAHETH. 3eJIeHa eKo-
HOMIiKa I'PYHTYETbCA HA ITATH KJIIOUOBUX MPUHITAIIAX,
KOKEH 3 AKUX OIMPAETHCA HA BAMKJIMBI IPEIeHAeHTH
B MI’KHAPOHII TOJTITHII 1 AKI I0IIOMAaraioTh B yITpas-
JIiHHI eKOHOMIUHUMHY ped)opMaMu B pisHUX cdepax.

AmnaJtizyooun 3a3HaYeH] IPUHITAIIN MOKHA cop-
MYBATH TIPUILYIIEHHA IIPO Te, II0 3ejieHa eKOHOMIiKa
Hece [JIA KpaiHu, B AKIM BOHA PO3ropTaeThcA 6araTo
nepesar. Hocmaigauku [10] mpoBeu nepeBipKy rimores
III0/I0 TOTO, II[0:

1. Po3BuTOK 3eJIeHOI eKOHOMIKI Bee 10 PO3IINUPeH-
HA €KOHOMIYHOT0 ITPorpecy.

2. Po3BUTOK 3ej1eH0I eKOHOMIKHU Befe 10 301IbIIeHH
PiBHA 32 HATOCTI.

B pesysbrari mpoBegeHOT0 KOpeJiAlliiiHo-perpe-
CIfHOTO aHaJTidy BCTAHOBJIEHO, II0 3eJIeHA €KOHOMIKa
no3uTuBHO BrtuBae Ha BBII i piBens 3aiiHAToCTi, Ma-
0YM HEeraTUBHUI 3B A30K 13 piBHEM OiJHOCTI B KpaiHax,

Exonomika
(pizuyHMit KamiTan)
Mera: migBHUIIEHHS

e(eKTUBHOCTI palioHaJILHOTO
BUKOPHCTAHHS PECYpCiB

Exocucrema
(mpupoaHUiT KarmiTan)
Mera: 3a0e3reueHHs

€KOJIOT1YHOI cTa01ILHOCTI

J1o6poOyT rpomaiu
(JTrFOICHKHIA KammiTamn)
Merta: 3MeHIIeHHS! HEPIBHOCTI Ta
CIHIJIbHA BIIIOBIJAIHHICTE

Puc. 1. Crpykrypa 3es1eHOT eKOHOMIKH
cepenio: aBTOpCHKA PO3POOKA
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110 Po3BUBAKTLCA. Omep:KaHuii MO3UTUBHUN Koe@iLri-
ent 3esieHoi ekoHoMiku (3E) osnauae, 1110 BoHa 361/1b-
1Iye eKOHOMIUHMI ITPOrpec; IeMOHCTPYIOUH, 1110 3eJIeHe
€KOHOMIUHe 3POCTAHHSA MOKHA BBAXKATH HEOOXITHUM
TS TOCATHEHHSA CTAJIOT0 PO3BUTKY. 3eJieHe eKOHOMIUHe
3POCTAaHHA MOKe OyTU HACTITKOM 301JIBLIIIEHHS 3aJI€0K-
HOCTI BiJi €KOJIOTTUHO YMCTUX, EKOHOMIUHO e(DEKTUBHUX
iIHHOBAIil, CIPUAHHA CTAJIOMY BUPOOHUIITBY €HEprii
Ta muBepCcU(IKAIll eHepreTUUHOro 0aJIaHCy ILIAX0M
CTI/IMyJIIOBaHHH BIIPOBa/:KE€HHA Bi,E[HOBJIIOBaHI/IX ooKe-
peJ1 eHeprii.

ITosutusHani Brus SE Ha 3aiiHATICTL MOMKHA CITiB-
CTaBUTH 3 JeKLIbKOMA (haKToOpaMu, II0B A3aHUMU 13 3eJ1e-
HOIO €KOHOMIKOI0, B PE3YJIBTATI AKUX BiJI0yBAETHCA PO3BU-
TOK CITPABEJIMBOTO CYCITLILCTBA Ta (POPMYBAHHIO HOBHUX

mpodeciii. ¥ TOIi 3Ke uac, BUCHOBOK IIPO BILINUB 3€JIEHOL
E€KOHOMIKH Ha 0e3p00iTTA 3A/IUIIAEThCSA HEeOTHOZHAYHIM,
OCKIJIBKU Pe3yJIbTAT! IIPOBENEHOT0 TOCTIPKEeHHA CBiI-
4aTh IIPO Te, 10 JIKIIE OSUH KOMIIOHEHT 3€JI€HOI €eKOHO-
MIiKM Ma€ IOMITHUI IT03UTUBHUI BILIUB Ha 0€3p00ITTA.
OCKUTBKM «3eJleHa» eKOHOMIKa Mae€ OI0CepeIKOBAHMIA
BIUIMB Ha PO60Yi MiCIA NLIAXOM €KOHOMIUHOTO BUPOO-
HUIITBA, BOHA He BILIMBae 6e3lmocepeqHbo Ha 3ailHA-
TicTh. Po604i MicIiA 301IBIIATHECA PA30OM 13 IIABUIIEHHAM
ITPOIYKTUBHOCTI, a 6e3pobiTTa sHusuTbeAa. OmHak et
BTOPUHHUI BIUIVB € MiHIMaJIBHUM 1 He 00yMOBJIEHUI
BUKJTIOUHO 3€JIEHOI0 eKOHOMiKO010. [{eit BUCHOBOK Bifimo-
Bimae 3Bitam MixkHapOoIHO1 opraHisariii 38 mparfi, y AKUX
3a3HAYeHOo, 110 3eJIeHa eKOHOMIKA Mae IIOTeHINasI IJId
CTBOPEHHSA MiJIBIIOHIB HOBUX PO0OUYMX Micb [14].

Tabnuys 1
Ba3zoBi npuHIIUNH 3€/IeHOI €eKOHOMIKH

IIpununnu

CyTHicTb

1. To6pobyTy

BejleHa eKOHOMIKA OPiEHTOBAHA HA JIIOMEHL. 1i METOI0 € CTBOPEHHS CIIPABKHBOTO, CITIJIBHOTO IIPOLIBi-
TaHHA. BoHa 30cepemKyeThesa Ha 3pOCTaHHI 6ararcTea, Ake cripuATuMe 106podyTy. Ile 6ararcTso €
He Jjiuiie (PiHAHCOBUM, ajie BKJIIOUAE IMOBHUI CIEKTP JIIOICHKOTO, COI[iaJIbHOTO, (hidMUHOr0 Ta mpwu-
POIHOTO KaIliTaIiB.

3ejleHa €eKOHOMIKA HAJae IIPIOPUTET IHBECTULIAM 1 3a6e3I1€UeHHIO0 JOCTYILY A0 CTIMKUX MPUPOTHUX
cucreM, IHPPaACTPYKTYPH, 3HAHB 1 OCBITH, HEOOXITHUX [IJIA IIPOI[BITAHHA BCIiX JIIOIE.

Bona nmo6ymoBana Ha KOJIEKTMBHUX TifAX 3apaJy CyCHUIBLHUX 0Jiar, aje 6a3yeTbcA HA i1HAUBIAYyab-
HOMY BHOODI.

2. CopasemyimBocTi

3eJieHa €KOHOMIKA € IHKITIO3MBHOIO Ta HEMCKPUMiHAIliliHO0. BoHa cripaBelyinBo ypiBHOBAXKYE IIPU-
VHATI pillleHHdA, BUTOJIy Ta BUTPATH; YHUKA€E 3aXOIJIEHHA €JIITO0; 1 0COOJIMBO MiATPUMY€E PO3IIUPEH-
HA IIPaB 1 MOYKJIMBOCTEH JKiHOK.

Bona crpusie cripaBemiiBoMy pPO3IIOiLy MOKIMBOCTEH 1 pe3yJIbTaTiB, SMEHIIYIUN HEPIBHICTh MiK
JIIOIBMU, BOGHOYAC HAAI0UU JOCTATHIHN IIPOCTIpP /1A iCHYBaHHA TUKOI IIPUPOIU.

3ejleHa eKOHOMIKA 0a3yeThCA HA COIIIAPHOCTI TA COIIAJIBLHIN CIIpaBeNJIMBOCTI, 3MIIIHEHHI I0BipU
Ta COL[iaJIbHUX 3B’S3KIB, IMATPUMIII IPaB JIIOAUHU, [IPaB TPYAAIINX, KOPIHHUX HAPOIIB i MEHIINH,
a TaKOXK IpaBa Ha CTAJINI PO3BUTOK.

3. Ilpunuun miasxe-
TapHUX KOPOHIB

3ejleHa eKOHOMIKa 0XOPOHsIE, BiTHOBJIIOE Ta 1HBECTYE B IIPUPO/LY.

IurTI03MBHA 3ejieHa eKOHOMIKA BU3HAE Ta IIJIEKAE PI3BHOMAHITHI IIIHHOCTI IIPUPOLY — (DYHKIIIOHAJIBHI
IIHHOCTI HAJ@HHA TOBApIB 1 MOCJIYT, AKI JIeKaTh B OCHOBI €KOHOMIKH, KyJIbTYPHI IIIHHOCTI IIPUPOIH,
AKI JIEIKATh B OCHOBI CYCIIUJILCTBA, Ta €KOJIOTIUHI I[IHHOCTI IIPUPOJIH, AK1 JIE?KATh B OCHOBI BCHOTO JKUTTS.
Bona BusHae 06MexeHy B3aeM03aMiHHICTb IPUPOAHOTO KAIiTAy 1HITUMHU KalliTajgaMy, BUKOPUCTO-
BYIOUHU IIPUHIUAN 00€PEeKHOCTI, 106 YHUKHYTHA BTPATH KPUTUIHOTO IIPHPOSHOTO KaIIiTaJly Ta IIOpy-
LIEHHA eKOJIOTIYHUX 00MesKeHb.

3ejleHa eKOHOMIKA 1HBECTYe B 3aXWCT, BUPOIIYBAHHSA Ta BiHOBJIEHHS GlOPI3HOMAHITTSA, I'PYHTY,
BOIY, IIOBITPA Ta IPUPOSHUX CUCTEM.

4. Edexrusuocri Ta
JIOCTATHOCTI

3eJieHa eKOHOMIKa CIIPAMOBAHA HA MIATPUMKY CTAJIOTO CIIOKUBAHHSA Ta BUPOOGHUIITBA. BoHa € HU3B-
KOBYIJIEIIEBOIO, pECypco30epirayo, pisHOMaHITHOI0 Ta HUKIiuHO00. OX0III0e HOBI MOfieIi eKOHO-
MIYHOT'0 PO3BUTKY, AKI BUPIIIYIOTH 3aBIaHHA CTBOPEHHSA IIPOIIBITAHHA B MeXKaX IIJIAHETH.

3eJjieHa €KOHOMIKA BU3HAE, 1[0 Mae€ BiAOyTHUCA 3HAUYHUI TT00AJIBHUI 3CYB OO0 OOMEMKEHHSA CIIO-
JKUBAHHA IIPUPOLHUX PECYPCiB [0 (PiBMYHO CTIHKOr0 PiBHA, AKI0O MU X0UEMO 3aJIUIIATUCA Ha Il
IJIaHeTi 1 HagauTi.

¥ 11 Meskax BUSHAETHCA «COL[IAJIbHUN PiBEHb» CIIOKMBAHHA OCHOBHUX TOBAPIB 1 MOCIYT, AKUAM € BAK-
JIUBUM 11717 3a0e31edeHHA Jo0Po0y Ty Ta TiIHOCTI JIF0Iel, a TAKOXK HEIIPUMHATHI «ITiKW» CITOKUBAHHSA.

5. ITpunun mo6poro
BPAIyBaHHA

3ejleHa eKOHOMIKa KepYEThCA IHTerPOBAHUMH, ITII3BITHUMH TA CTIHKUMU 1HCTUTYILAMU.
Tukmro3uBHA «3ejieHA» eKOHOMIKA 0a3yeThesd HA (PaKTUUHUX JAHUX — il HOPMHU Ta iHCTUTYIIT € MixK-
OUCHUIUTIHAPHUMHY, 3aCTOCOBYIOUM HAMINHY HAyKy Ta €KOHOMIKY pasoM i3 MICIeBUMU 3HAHHAMU
IIJIA aJaTlTABHOI CTpaTerii.

Bona migrpumMyerhcsa iHCTUTYIIIAMY, AKI € IHTEIPOBAHUMM, CITiBIIPAIIOIOTD 1 Y3TOMKEeHI — rOpPU30H-
TAJBHO MK CEKTOPAMHU Ta BEPTUKAJIFHO HA BCiX PiBHAX YIIPABIiHHA — 1 MAIOTh JOCTATHIO CITPOMOK-
HiCTb BUKOHYBATH CBOI BiATIOBIAHI PoJti epeKTUBHIM i MiASBITHUM CII0CO60M

Jorcepeno: aBTopcbka po3podka Ha ocHOBI [13]
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Kpim Toro 3eseHa exoHOMIKa 3HIIKYE PiBEHb GiAHO-
CTi B KOJKHIM KpaiHi HA OCHOBI ii HAI[IOHAJILHUX KPUTE-
PiiB, TAKMM YUMHOM, YHM BHUIIA AKICTb HABKOJIUIITHBEOTO
cepemoBHIla, TUM HUKYUI PiBeHb OIMHOCTI B JaHIM
kpaini. OCKJIBKY TPOCYBAHHA «3€JIEHUX» 1HBECTHUIIIH
36inburye BBII Ha gymry HaceneHHs, 3pocTae i piBeHb
SKUTTA JIIOAeH y il KpaiHi. SaBasgKu MiABUAIIEHHI0 PiB-
HA €KOHOMIUHOIO KUTTA KIJIBKICTD JIIOJEH, UM JOXiT
HIKYE MesKi 01THOCTI JJIA KOKHOI KpaiHu, 3MEeHIITy-
eTbes. 30eperkeHHA HABKOJIMITHLOTO CEPeIOBUINA Ta
cTajie BUKOPUCTAHHSA IIPUPOJHUX PECYPCiB TAKOK CITPU-
sA€ 3POCTAHHIO YaCTKU JOOPOAKICHOI 1Kl Ta 6e3meuHol
OUTHOI BOAUW Ha OyLIy HAaceJIeHHA Ta, TAKUM YWHOM,
3MEHIIIy€e PiBeHDb HeIOIMaHHs, 110 6€3I10CePeTHBO IIPH-
3BOOUTH 40 3MEHIIIeHHA PiBeHb OiJHOCTI B KpaiHax, 110
posBuBarThCA [15].

Bigcre:xumo kKopenAlioo Mi2K piBHEM PO3BUTKY «3€-
JIeHO1» eKOHOMIKHU Ta CTyIIeHeM HEePiBHOCTI JOXO/IiB
B «HAlBeJIeHIX» KpaiHax cBiTy. [[Jia po3paxyHKy Koe-
(ittieHTy KOpeJIALlii BUKOPHUCTAEMO TTIOKA3HUKH [HIeKcy
ekostoriunoi edexruBHocTi Ta lanexcy Moxunni y 2020,
2022-2023 pokax. [lauwuii mepioq o6paHuil uepes Bif-
cyTHicTh qanux [Haexcy exosoriunoi eeKTUBHOCTI 3a
2021 pik (Tabm. 2).

Ileprn Hixk IEepeiiTl 7o 6€3M0CePETHHOI0 POIPAXYHKY
KopeArii MK JaHUMU MOKa3HUKAMU 3a3HAYNMO, 1110
Iamexc exos1oriuHol e(PEeKTUBHOCTI € METOIOM KiJIBKICHOL
OI[IHKU Ta MOPiBHAJIBHOTO aHAJII3y MOKA3HUKIB €K0JIO-
TiYHOI MOJIITUKU JIEPIKaB 110 BCbOMY CBITY, YV TOIT Uac
ak Iugexc [xkuHHI € Mipoto BiloOpaKeHHA HEPIBHOCTI
IIOXOMIB Yy TUX UM 1HITNUX KPaiHaX Ta perioHax.

Anautizyroun oTprMaHe 3HaYeHHA KoeillieHTy Ko-
PeJIALlil MiK 3aITPOIIOHOBAHUMU IIOKASHUKAMU MOJKe-
MO BIJCTE/KATUA HAABHICTH CTIMKMX B3a€MO3B A3KIB MiK
PIBHEM PO3BUTKY 3€JI€HOI €KOHOMIKHK Ta 3MEHIIIEHHAM
HEePIBHOCTI JIOXO/IiB HACEJIEHHS.

Bceymepeu nium morsisigaM, KJTbKA TOCITIPKEHD JTiHIII-
JTM BUCHOBKY, II[0 He3BAYKAOUN HA TTO3UTUBHUM BILIUB
«3eJIeHO1» eKOHOMIKI Ha 3alHATICTb, BOHA MOYKEe MaTU
1 IesKl HeraTuUBHIi, 0COOJIMBO B KpaiHax, AKi pO3BHUBA-
oTbeA. i mocimiskeHHA CTBEPIKYIOTh, 1[0 0XOPOHA
HaBKOJIUIITHBOTO CEPEIOBUIIA € POSKIIIIIITI0, AKY MOKYTb

JI03BOJIUTH CO061 Jiniiie po3BuHeHi kpaiuu [18]. I Te He
saBkau. Tak, 3SHAUHUM BUKJIMKOM [IJIA PO3BUTKY «3€-
JIeHO1» eKOHOMIKHU CcTajia MaHAeMid KOpOHa BipyCcHOI
iadekmii COVID-19, a Takox 36poiiHe IIPOTUCTOAHHA
mizk Pociero Ta Ykpainoto, B pe3yabraTi uoro % Haxo-
JPKeHb BiJ 3€JI€HOT €KOHOMIKY 3aBMeEpJIM Ha OTHOMY
piBHi (puc. 2).

CaMe mBHUAKe MOKPAIeHHsS €KOJIOTIYHOI cUTya-
I1il Yepes 3HWKEHHA BUKUIIB IIAPHUKOBUX rasis, I10-
KpAaIlleHHA AKOCTI BOJU, 3HU/KEHHS PiBHA IIIyMOBOTO
3a0pyIHEHH, TTOKPAIlleHHA AKOCTI MOBITPsA, a B [e-
AKUX BUIIAAKAX BIMJHOBJIEHHSA OUKOI IIPUPOLU, B pe-
3yJILTATI 3aITMHKU MiITPUEMCTB I10 BChOMY CBITY uepes
COVID-19 migkpeciniio HeoOXiIHICTh PO3BUTKY «3€-
JIeHol» ekoHoMiku. Hama mraHera 3marHa caMma cebe
Biﬂ;HOBI/ITI/I Ta OUHUCTUTH, HAIlle 3aBAaHHA — JINIIIe CTBO-
pUTH iii IUIA 1BOT0 HEOOXiTHI MepeyMOBH.

3 iHMmI0r0 60Ky PO3BUTOK 3€JIEHOI €eKOHOMIKHU II0-
CTINTHO CHOBUJIHLHIOETHCA MiJ] BIUIMBOM PSAAY BUKJIUKIB,
30KpeMa:

1. I'mo6anpue moTerutiHHA. IIpoTaAroM ocTaHHIX Po-
KiB VI00aJIbHE MOTEILTIHHA 0YyJI0 BalKKOI0 ITP06JIEMOTO.
Bnaromitiai opramisarrii, Taki axk WWEF (BcicsiTHiit
(hor mUKOT IpHpPOIM), 3ATIPOIIOHYBAJIH iflel Ta cTpare-
rii AJ1A 3HKEeHHA BUKUIIB ByIVIelo y BemkoopuraHii.
Y 2015 pori 6yna mignucana [lapuspka yroga, Kinie-
BOIO METOI0 K01 0YJI0 CKOPOUEHHS BUKHU/IIB TAPHUKOBUX
rasis o 1,5%. 3a pannmu BeecBiTHBOT METEOPOJIOTTUHOT
oprasisariii, icaye 50/50 fiMmoBipHiCTH TOTO, 1[0 TEM-
neparypa Ha 3eMHill KyJIi MOKe JOCArTH nopory B 1,5
rpajgyca IpoTAroM HacTynHux 5 pokis [20].

2. Bukunu Byriekucioro rasy (CO,). I'mo6anshi
BUKHUIY BYTJIEKHUCJIOTO ra3dy, ITOB' A3aHI 3 eHePreTHKOI0,
3pocau Ha 6% y 2021 porri i ckimanu 36,3 MisbApaa
TOHH. 3rigHOo 3 aHarizoM MiXKHAPOIHOr0 eHepreTmy-
HOT'0 areHTCTBA, Iie HAWBUIINKI pPiBeHb 32 BCIO 1CTOPiO
[20]. e craso pe3yibraToM BiJHOBJIEHHSA CBITOBOI €KO-
moMmiku miciass COVID-19 i sHAYHOI0 MipOI0 3aJIEHKHO-
CTi Bif| ByTLJLIA 1A 3a0e3neueHHA i1 3pocTaHHA. Xoua
AOBroTpuBaJle masueHHA KonnenTpaii CO, BinOysa-
€ThCA BHACIIIOK JIAJIBHOCTI JIFOAUHU, IIPUPOAA TAKOMK
BIUIMBa€ HA MIBUIKICTH 3POCTAHHSA I[HOTO IMOKA3HUKA.

Tabnuys 2
Koedimienr xopessanii mizk Ingexcom exostoriunoi epexTuBaocti Ta Immexcom I:xuaHi
Impexc ekosto- Impexc | Immexc exoJio- Iapexc Inpnexc exostoriu- | Inpmexc
Kpaina riunoi edek- | d:xuuHi, | riuxoi edex- H:xuuHi, | HOI edpexTHBHOC- | [IKUHHI,
THBHOCTI, 2020 2020 THBHOCTI, 2022 2022 Ti, 2023 2023
Hanis 82,5 27,3 77,90 27,7 67,9 28,2
Dinnaugia 78,9 26,5 76,50 26,6 73,7 26,6
Mausiera 70,7 30,3 75,20 31,1 66,6 33,0
IBerrisa 78,7 26,9 72,70 27,6 70,5 29,5
JIrokceMOypr 82,3 31,2 72,30 29,1 75,0 30,6
CuoBenis 72,0 23,5 67,30 23,1 62,5 23,4
Agcrpia 79,6 27,0 66,50 27,8 69,0 28,1
KoedimienT kopesamii 0,229581 0,43424704 0,35859606

ocepeno: aBTopchKa po3podka Ha ocHOBI [16—17]
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Puc. 2. 3enena exonomika B 2010-2023 pokax
Jocepenio: po3pobsieHo aBTopaMu Ha OCHOBI [19]

Ile moB’s13aH0 3 KOTMBAHHAME ITOTYKHOCTI ITPUPOTHMIX
TMOTVIMHAYIB BYIVIEII0, TAKUX AK POCJIUHHICTD 1 OKEaH!.
3. Byrneneswuii ciig. Byrmenesuit ciif Bigmosiae
BCili KIJIBKOCTI TTapHUKOBUX rasiB. Ha iioro piBeHb
BILJINBAE CIOCIO KUTTA Ta JiAJIBHICTD, AKOI0 3aiiMaETh-
cA JIOOUHA MoAHA. BaskanBo 3po3yMiTu, AK MOBEIiH-
Ka JIIOMUHH BIJIMBa€E Ha IyI06aibHe IMoTeILIiHEA. TuMm,
XTO X0Ue 3pOOUTH CBill BHECOK Y 3MEHIIIeHHA HACIIIIKIB
I06aJILHOrO IIOTEIUTIHHA B IHAVBIIyaIbHOMY MacIiTa-
01, CJTiT TOIYMAaTH MPO BiJICTEKEHHA CBOT'0 0COOKUCTOTO
ByrJIerieBoro ciainy. Hampukian, mpuitHATH pillleHHA
ixaTu Ha POOOTY HA BEJIOCUIIETi 3aMiCThb TOTO, 1106 1311-
TH aBTOMO0OiJIeM abo rpoMajicbkKkuM TpaHcnopToMm [21].
Kpim Toro, Bubip cmoskuBaTy 6ijblle POCIHMHHOL T2Ki
Ta MEHIIIe TIPOAYKTIB TBAPUHHOTO MOXOIKEHHA TAKOXK
MOKe [TOTIOMOI'TY 3MEHIIINTH BUKUIN ITAPHUKOBUX TasiB.
Ile moB’A3aH0 3 cyuacHUMU MeTOaMU 3eMJIepobCcTBa Ta
BUPOIILYBAHHAM XyI00U [JIA T3K1, AKa BUPOOJIAE METaH.
Oxpim mepenrkos 3 60Ky HABKOJIMIITHBOTO CePeIOBH-
ma, iCHYIOTh TaKOK 1 €eKOHOMIUHI BUKJIMKU «3eJIeH1i»
exoHoMiIl. B mepiny uepry 1te o6MesxeHicTh (piHaHCo-
BUX pecypciB. PeaJtizaiiisi cTpareriii 3e/1€HOT EKOHOMIKHU
YacTo BUMAarae SHaUHUX 1HBECTHUIHN B iHDPACTPYKTYPY,
TEXHOJIOTil Ta POo3BUTOK IoreHiany. Oquak ¢inaH-
CyBaHHA TaKUX 1HIIIiaTHB MOXKE CTATHU CYTTEBOIO IIe-
PELIKOMOI0 IJIA KpaiH 3 00MeKeHUMU (PiHaAHCOBUMU
MOXKIJTMBOCTAMU. BUpillleHHA qaHOo1 ITpobJieM MOKe BU-
pilIyBaTHCh Yepes MiXKHAPOAHY (PiHAHCOBY HiATPUMKY,
TPaHTHU Ta PECYPCU, HEOOXITHI AJIA POBIIUPEHHA MOXK-
JIUBOCTEI 1A 3a0e3IeueHHsA CTAJIOT0 3POCTAHHA.
Heski kpaiHu MOKYTb BITKHYTUCA 3 TPYIHOIAMU
Y CTBOPEHHI CITPUATIUBUX MOJITUUYHUX PAMOK 1 HOp-
MATUBHUX aKTiB, AKi 320X0UYIOTh IIPAKTUKY «3€JIEHO1»
exonoMiky. CrJIamHi GI0POKPATHYHI IIPOLECH, HeI0CTaT-
HA 0013HAHICTH Ta HEJIOCTATHSA IHCTUTYIIITHA CITPOMOYK-

HICTb MOYKYTh HEPEIIKOIKATH (DOPMYBAHHIO Ta peaJri-
3aIrii e()eKTUBHOI TTOJTITUKMN.

IIepexin mo 3ej1eHOI €KOHOMIKYM BHMArae CIierfiajib-
HUX 3HAHb 1 HABUUYOK. ToMy nefAKi KpalHU MOMXKYTb 3iTK-
HYTHCA 3 HecTauer KBaTiikoBauux ¢axisifiB i o6Me-
JKeHUM JIOCTYIIOM JI0 OCBITHiX pecypciB. [laHa mpobsiiema
BUPIIIYeThCA Uepe3 HAJaHHA JOCTYILY A0 Pi3HUX ITPO-
rpaM pO3BUTKY ITOTEHIIAy Ha MIKHAPOTHOMY PiBHI,
HaBYAJILHUX MaTepiajliB Ta MOCiOHUKIB.

PoariamyTi HaMu epenrkoay 10 PO3BUTKY «3€JIEHO1»
€KOHOMIKU HOCATH CUCTEMHHUIT XapaKTep. ¥ TO JKe Jac,
Ha 11 pO3BUTOK TAKOK BILTMBAKOTH 1 (Popc-MarkopHi Hoii.
OpHiero 3 TakuX € IMOBHOMAcIITa0HA BiliHA YKpaiuu Ta
Pocii, B peaysibrari AK01 Big0yBaJinch MaciiTabHa eKo-
Joriuaa kKaracrpoda uepes miapus KaxoBcskoi rigpo-
estekrpocraHifii. Okpim Toro BiiffHA 3yMOBHJIA PYIHALIIIO
6iochepHIX 00’ €KTIiB, TOTATPHA 3aMiHYBaHHA TEPUTOPILT
Ta 3HUIIEHHSA I'PYHTIB, TOPIHHA JIICIB TA MaCOBI ITOYKENKI,
Toro. BiliHa cTaJjia IomToBXoM I IOYATKY HOBOI TOH-
KU 030pO€EHB, a Iie JOOATKOBI COTHI TUCAY TOHH CTAaJIi,
Mifi, osioBa i Haprompoxyxris. Lle cipoBokye HOBY XBU-
JII0 BAPBAPCHKOT0 BUIO0YTKY PECYPCIB IO BCBOMY CBITY.

BHUCHOBKH i mEepCHEeKTUBH MOJAJIBIIUX HO-
caigsxens. [lincyMoByoun mpoBeIeHo JOCITIKeHHS,
MOXKeMO c(pOpMYBATH BUCHOBKH IIPO Te, IO «3eJIeHa»
€KOHOMIKA € BUPIIIAJILHAM MeXaHi3MoM 3a0e3neueHHs
CTAJIOr0 3POCTAHHA. 11 POSBUTOK [IOBHHEH BiIOyBaTHUCH 13
JOTPUMAHHAM OPUHIIUITIB T0OGPOOYTY, CIIpaBeIJTNBOCTI,
JOTPUMAHHA IUIAHETAPHUX KOPIAOHIB, e()eKTUBHOCTI Ta
ZIIOCTATHOCTI, & TAKOK J0OPOro BpAAyBaHHA (yIIpaBJIiH-
H:). loTprMaHHA JaHUX IPUHITUINB rapaHTye 3abesne-
UeHHA VI KpaiH! HUSKY mepeBar. SoKpeMa, YhCIeHH]
JIOCJTIPKeHHA MiITBEPKYOTh, III0 PO3BUTOK «3€JIEHO1»
€KOHOMIKH ITPU3BOIUTH [0 PO3IIUPEHHA €KOHOMIUHOTO
mporpecy, 301JIbINIEHHA PiBHA 3aMHATOCTI, TOA0JIAHHA
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OigHOCTI, OKPIM OUEBUIHOI'0 — 30eperKeHHs IIJIAHEeTH
IUIA MaKOyTHIX TTOKOJTIHb.

BpaxoByrouu 3HauHMIT TTOBUTUBHUI BILJIUB Bif] PO3-
BUTKY «3€JIEHOT» EKOHOMIKHU B OCTAHHI IECATWIITTA Bifl-
CTeKyBaJIach CTiliKa TeHIEHIIiA 0 il po3BUTKY. Bucxi-
Ha TeHeHIiA OyJia mpusynnHeHa Ha (PoHi MOIIMPeHH S
rmaHmeMii Kopoua Bipycuoi ingexirii COVID-19, mpote
B:ke B 2023 curyarris crabimisysanace. Okpim Toro, Ha
PO3BUTOK «3€JIEHO1» 3AIMCHIOE ITOCTIHHUI CTPUMYIOUNI
BILIUB: IJI00aJIbHE MOTEIUTIHHA, ByTJIEI[eBUH CJIiJT Ta
3POCTAHHSA BUKUIIB BYIVIEKHCJIOTO ragy. 3 60Ky eKOHO-
MIiYHOTO PO3BUTKY KpAiH CTPUMYIOUNMHU (PAKTOpaAMHU €:
medinuT GiHAHCOBUX PecypciB, HASBHICTD MOJITHYHIX
paMoK Ta 1mpobJieM i3 HOpMaTUBHO-IIPABOBUM 3a0e31ie-

YeHHAM Ta BiICyTHICTb B KpaiHi (paxiBIliB 3 HEOOXITHU-
MU 3HAHHSAMU HA HABUYKaMU. Y TOMH Ke uac, He HIoTpi6-
HO BIIKMIATH 1 BIUTUB (pOpC-MaKOPHUX 00CTABUH, TAKUX
fK BiliHA B YKpaiHi, AKa CKOJINXHYJIA HOBY XBIJIIO TOHKU
030pO€EHD, a Iie B CBOI0 Uepry o3Hadvae€ 301JIbIIeHHA Bap-
BapCchBKOro BUA00YTKY pecypciB. Ilompu 11e «3ejieHa»
€KOHOMIKAa MOBUHHA PO3BUBATUCH IIOIIPU BCI ITEPETIOHH,
ajpKe JIMIIEe 32 TaKUX YMOB JIIOICTBO 3MOKe 36eperTtu
IJIaHeTy AJIA MailOyTHIX MoKoJiHb. [lepcriekTuBamMu
JIJIS TIOJAJIBIINX PO3BIJOK y BKA3aHOMY HAIIPAMKY €
IOCTIIPKeHHA MIXKHAPOIHUX IIPOTrpaM M0 PO3BUTKY
3€JIEHO1 eKOHOMIKM y KpaiHaxX, 1[0 PO3BUBAIOTHCA, AK
THX, XTO CTUKAETHCA 3 HANOIIBIINMU IEePEITKOgaMy Ha
IEOMY IIUIAXY, 2 TAKOYK OI[IHKA OTPUMAaHUX PE3YJILTATIB.
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IHCTPYMEHTAPIN NICIAKPU30BOTI0 BIAHOB/IEHHS
TYPUCTUYHOI TAN1Y31 HA PETIOHA/IbHOMY PIBHI:
TEPUTOPIAJIbHUIN BPEHINHT

POST-CRISIS RECOVERY TOOLKIT FOR THE TOURISM
INDUSTRY AT THE REGIONAL LEVEL:
TERRITORIAL BRANDING

AHoTauif. BcTyn. B yMoBax Kpu3u Ta HA LLASIXY MICASIKPU30BO20 BiGHOBIEHHS 0COO/IMBO BAXUIMBUM CTAE MOLLYK epeKTUBHMX
IHCTPYMEHTIB g/l PO3BUTKY pe_ioHy Ta OKPeMux 2a1y3el, 30kpemd, Typu3my. OgHUM 3 TaKuX IHCTPYMEHTIB € TepuTopianbHi
OpeHguHe, KNIt GO3BOJISIE PE2IOHAM MIGBMLLMTY CBOIO MPUBAOGAMBICTb TA CPUSIE eKOHOMIYHOMY 3POCTAHHIO.

MeTa. MeTolo CTaTTi € gOCAig)KeHHs CYTHOCTI Ta 00y pPyHTYBAHHSA HeobXigHOCTi po3pobnieHHs Ta peanizavii TeputopianbHo20
OpeHguH2y K iHCTPYMeHTY MICISIKpU30BO20 BIGHOBEHHS TYPUCTUYHOI 2a/1y3i HO pe2ioHabHOMY PiBHi B YKPQiHi.

Metog (meTogosioais). B CTaTTi 3ag/is qOCA2HEHHS NOCTAB/IEHOI MeTH BUKOPUCTAHO HU3KY 3020/1bHOHAYKOBMX METOgIB: MeTog
TeOPETUYHO20 y3a20/IbHeHHS!; AOCTPAKTHO-102I4HMIA; MOPIBHSIHHSI.

Pe3ynbTaru. B cTatTi Ha2o/10LeHo npo HeobXigHICTb po3pobaeHHs Ta peanisauii npoLiecy bpeHguH2y pe2ioHiB YKpaiHu Ha
OCHOBI OLiHK MOX/IMBOCTE} BUKOPUCTAHHS NOTEHLiaNy pe2ioHiB gns NigBuLLeHHs ix npuBabamBoCTi.

Ha ocHosi aHanisy 6azatoyncenbHUX HayKOBUX OCTIgxKeHb NigTBEPgiKeHO ePekTUBHICTb TepuTopianbHo20 bpeHguH2y sk
BXX/IMBOR20 iHCTPYMEHTY g/1sl MIC/ISIKPU30BO20 BIgHOB/IEHHS TYPUCTMYHOI 2ay3i. [JloBegeHO HeoOXigHICTb KOMIIEKCHO20 Migxogy,
BPAXYBAHHS YHIKA/IbHUX XQPAKTEPUCTUK Pe2iOHIB Ta CRIBMPALI BCIX 3ALiKABAEHMX CTOPIH. BU3HAYEHO, L0 BAX/IMBOIO YACTUMHOIO
OpeHguHay € BU3HAYeHHs CUIbHUX Ta CIAOKMX CTOPIH, MOX/IMBOCTEV TA 30203 G/ KOXKHO20 pe2iOHY, L0 gO3BONTb CTBOPUTH
LinicHy KapTuHy /11 10ganbLLo20 po3BuTKY. CHOPMOBAHO OCHOBHI MPUHLMMN TepUTOpPIaabHO20 bpeHguHay. Po3pob/ieHo peko-
MeHgauii 1iogo BMpoBAg)KeHHs CTpaTeziyi 6peHguHzy, ki BpaxoBYIOTb YHiKAbHI 0COOANBOCTI KOXXHO20 Pe2iOHy.

3anpornoHOBaHi KOHKPeTHi 3aX0gu Ta IHCTPYMEeHTY g/ BIPOBAGXKeHHS CTpaTeziii TepuTopianbHO20 GpeHgUH2Y CIpUATUMYTb
nigBuLLeHHIO NpnMBabIMBOCTI pe2ioHiB gs TypuCTiB. [JoBegeHo HeoOXigHICTb OLiHKM ePeKTUBHOCTI Lyx 3axX0giB, Lo byge 3giric-
HIOBATMCS Yepe3 MOHITOPMH2 T4 GHAJI3 K/IIOYOBMX MOKA3HMKIB. KiHLEeBOI MeTolo OpeHguHzy € MigBULLEHHS KOHKYPeHTOCMpPO-
MOYHOCTI Pe2iOHIB Ta CrPUSAHHS IX eKOHOMIYHOMY 3POCTAHHIO Yepe3 PO3BUTOK Typu3My. [igkpecItoeTbCs BAXNBICTb CriBNPALl
micuesux 2pomag, bi3Hecy Ta Baagu g/is yCMilIHO20 BIPOBAGXEHHS TepUTopianbHo20 OpeHguHzy.

BucHoBku. TeputopianbHuil OpeHgrH2 € OGHUM 3 HAMNepCNeKTUBHILLINX HAMPSIMKIB PO3BUTKY, OCKi/IbKM BiH O3BOJISIE peai-
OHAM CTBOPIOBATH YHiKa/IbHI GpeHgw, Lo Np1BepTaloTb yBazy TypUCTIiB Ta iHBECTOpIiB. PO3pobieHHs cTpaTeaiit OpeHguHzy, Lo
CrpUATUMYTb €KOHOMIYHOMY 3POCTAHHIO PE2IOHIB, € K/IIOYOBUM ACNEKTOM GJis BIgHOB/IEHHS TYPUCTUYHOI 2a1Y3i YKPAiHN.
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[MepcrnekTnBu. BCTAHOB/IEHO HEODXigHICTb pO3p0b/IeHHs YiTKOi MeTogonoRii g/1s aganTauii yCriluHMX NPaKTVUK TepuUTopianbHO20
OpeHguHay go YMOB pi3HUX pe2ioHiB YKpaiHu, a TAKOX MOLYKY HAMPAMIB NigBULLEHHS e(peKTMBHOCTI MeXaHi3MiB B3AEMOGii Mix
gepKaBHUMM OP2aHAMM, MiCLIeBUMM 2pOMAGAMM Ta MPUBATHUM CEKTOPOM Y npoLeci OpeHguHzy, Lo Mae cTaTi npegmeTom
noganbLumx HayKOBMX PO3BIGOK B gGHOMY HAMPAMI.

KnrouoBi cnoBa: teputopianbHmnii 6peHgnHe, MiCASKpU30Be BigHOBEHHS, TYPUCTUYHA 2a1y3b, PE2iOHAbHUI PO3BUTOK,
eKOHOMIi4He 3pOCTaHHS, cTpaTezisi OpeHgnH2y, TYPUCTUYHA NPUBAOAMBICTD.

Summary. Introduction. The effective tools for the development search of the region and certain industries, in particular
and tourism becomes especially important sn the conditions of the crisis and on the post-crisis recovery path. One such tool is
territorial branding, which allows regions to increase their attractiveness and promotes economic growth.

Purpose. The article purpose is to carry out a study of the essence and implementation of the rationale for the need to devel-
op and implement territorial branding as a tool for the post-crisis recovery of the tourism industry at the regional level in Ukraine.

Method (methodology). It used in order to achieve the goal in the article a number of general scientific methods: the method
of theoretical generalization; abstract-logical; comparison.

The results. The article emphasizes the need to develop and implement the process of branding the regions of Ukraine based
on the assessment of the possibilities of using the potential of the regions to increase their attractiveness.

It has been confirmed due to the analysis of numerous scientific studies, the effectiveness of territorial branding as an import-
ant tool for the post-crisis recovery of the tourism industry. It has been proven that the need for a comprehensive approach, taking
into account the unique characteristics of the regions and cooperation of all interested parties. It was determined that an import-
ant part of branding is the determination of strengths and weaknesses, opportunities and threats for each region, which will allow
creating a complete picture for further development. The basic principles of territorial branding have been formed. Recommenda-
tions have been developed for the implementation of branding strategies that take into account the unique features of each region.

The proposed specific measures and tools for the implementation of territorial branding strategies will contribute to increas-
ing the attractiveness of regions for tourists. The need to evaluate the effectiveness of these measures has been proven, that
will be carried out through monitoring and analysis of key indicators. The regions competitiveness increase and their economic
growth promotion through the development of tourism are the ultimate goals of branding. The importance of cooperation
between local communities, business and authorities for the successful implementation of territorial branding is emphasized.

Conclusions. Territorial branding is one of the most promising areas of development. Territorial branding allows regions
to create unique brands that attract the attention of tourists and investors. The development of branding strategies that will
contribute to the economic growth of regions is a key aspect for the tourism industry in Ukraine recovery. It was established
the need to develop a clear methodology for adapting successful practices of territorial branding to the conditions of different

regions of Ukraine.

Discussion. It is placed emphasis on the need to continue searching for ways to increase the effectiveness of mechanisms of
interaction between state bodies, local communities and the private sector in the process of branding, which should become the

subject of further scientific research in this direction.

Key words: territorial branding, post-crisis recovery, tourism industry, regional development, economic growth, branding

strategy, tourist attractiveness.

Bc'ryn. BiiicekoBi il B YEpaiHi COpUYUHMWIIN 3HA-
YHUU HeTaTUBHUY BILUIUB HA CTAH Ta MEPCIIEKTUBU
POBBUTKY TYPUCTUYHOI rajtysi, 110 IIPU3BeJsIo J0 CKOPOo-
YeHHSA TYPUCTUYHUX MMOTOKIB, 3HIKEHHSA JIOXOiB Ta
BTpaTu pobounx micib. B ymMoBax Kpusu Ta Ha MUIAXY
MICJIAKPU30BOTO BiTHOBJIEHHSA 0COOJIMBO BAYKIIMBUM CTAE
TIOIIYK €(PeKTUBHUX IHCTPYMEHTIB 1A POSBUTKY PETiOHY
Ta OKpeMUX rajyseii, 3okpema, Typusmy. OnHum 3 Ta-
KUX 1HCTPYMEHTIB € TePUTOPIAJILHUN OPEHINHT, KU
II03BOJIAE PerioHaM ITiABUIIUTH CBOIO IIPUBAOJINBICTD,
Ta CIpUAe €KOHOMIYHOMY 3POCTaHHIO.
TepuropiasbHUl OPEHIUHT BKJII0UA€ CTBOPEHHA
YHIKaJIbHOr0 00pasy perioHy, AKWI BimoOparkae Horo
KyJBTYPHI, IPUPOAHI Ta icTopuuHi ocobsimBocTi. e
cupusie (PopMyBaHHIO TO3UTHUBHOIO IMIKY PErioHy, 110
JIOTIOMAarae IPUBEPHYTHU TYPUCTIB, iIHBECTOPIB Ta HO-
BUX MEITKAHI[IB. YCITIITHAN TePUTOPIaTbHUIN OPEHIUHT
MOJKe 3HAUHO HiJIBUIUTU KOHKYPEHTOCITPOMOYKHICTh
perioHy Ha HaIliOHAJBHOMY Ta MIKHAPOOHOMY PiBHAX.

Heo0OxigHicTh po3pobiieHHs Ta peaTisaliii TepuTopi-
aJILHOTO OPEHOUHTY 3a/1J1A MJIaHYBAHHA BiHOBJIEHHS
PErioHIiB Ta OKpEMUX rajiy3ei Ha perioHaJIbHOMY PiBHI
noTpebye MOCITIKEeHb Ta aHAJTIZY KPaIlluX MIPaKTUK Te-
puTOpiasTBEHOTO OPEHINHTY, AK B YKpaiHi, Tak i 32 KOp-
JIOHOM, 3 METOI0 PO3POOKU METOMOJIOTII, AKAa BPaXOBye
YHIKaJIBHI 0c00JIMBOCTI KO:KHOTO perioHy. e mo3BomuTh
3a0e3MeUnTy CTPYKTYPOBAHUM ITIAXiT 10 CTBOPEHHA
Ta BIIPOBAKEHHS PerioHaJIbHUX OpeHIIB, CIIPUATH
BiJHOBJIEHHIO Tajiy3eli Ta €KOHOMIYHOMY 3POCTaHHIO
perioHis.

TypuctuuHa rajiy3s YKpaiHu Ha HAIllOHAJIBHOMY Ta
perioHaJIbHOMY PiBHSAX Y IePeIBOCHHUII T1ePioj] BHOCHU-
Jia TIeBHUI BHECOK B €KOHOMIKY Ta COIiajibHY cdepy,
CJIyI'yBaJia CKJIa/I0BOI0 KOHKYPEHTOCIIPOMOKHOCTI pe-
TiOHIB Ta 1HAWKATOPOM iX iMimKy. I3 mouaTkom moB-
HoMaciTabHol BitickkoBoi arpecii P® nipotu Yipainu
TYPUCTHYHA rajIysb 3asHaja, MalyTh, HABHAUHIIINX
30UTKIB cepe[] IHIIUX Tajly3eBUX KOMILIEKCIB. ¥ 2022
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POILIi TYpH3M Ta TrOTeJIFHA 1HIYCTPiA MaliKe TPUITUHUIIN
CBOIO TiAJBHICTH, ajie 3roA0M raJry3b IoJyajia aJarnTy-
BATHUCA 0 YMOB BiliCbKOBOTO CTaHy B KpaiHi Ta 'y 2023
poiri BiibysiocA He3HAUHE MiTHECEeHHS TYPUCTUUHOL
rajrysi, 1o TOBOPUTH IIpo ii 3HauHUI roTenHtian. Omxe,
HeMae CyMHIBIB, IO ITiCJISA TIePEMOT Ta HaCTaHHA MUPY
TYypPU3M II0YHE BiJHOBJIFOBATUCA, 1110 TTOTPEOYE BIKE ChO-
TO/IHI TJIAHYBAHHA MTEBHUX 3aXO0[IiB IMIOA0 COPUAHHA
PO3BUTKOBI Ii€l Taysi, OTHUM 3 IHCTPYMEHTIB UOTO €
TEPUTOPiaTbHUN OPEHIUHT.

Anajtia ocTaHHIX HOCTimKeHb i myOGiikaii.
3 ypaxyBaHHAM HEOOXITHOCTI MiC/IA KPU30BOTO BiHOB-
JIEHHA TYPUCTUYHOI TaJTy3l TEPUTOPIATbHUN OPEeHIUHT
HabyBae 0co6smBoro 3uauenHa. OCTaHHI TOCITIKeHHA
Ta MyOJTiKallii BKa3ylTh Ha 3POCTAIYY POJIb TEPUTOPI-
aJIbHOT0 OPEeHAVHTY Y BiTHOBJIEHHI TYPUCTUYHOI IIPH-
BaOJIMBOCTI PErioHIB Ta IMiABUIIEHHI iX KOHKYPEHTO-
CITPOMOSKHOCTI.

ITTomo po3yMiHHA CYTHOCTI TEPUTOPIAIBHOTO GPEH-
nuary, Haropusak T. mpormioHye posriiagaTu #oro Ak
IiJTecIIpsAMOBaHMI TIpoitec GopMyBaHHSA, IPe3eHTAlTil
1 mpOCyBaHHA MEBHOI TEPUTOPIi HA CBITOBOMY PUHKY SK
0r0 KOHKYPEHTO3IaTHOI 1 JIIKBITHOT OMUHUIT. Bynb-aka
TepuTopia (KpaiHa, MiCTO, PErioH, KypopT, iCTOPUKO-
KyJIBTYPHUH 3akjaj, Jaaqumadr, iHQpacTpyKTypHI
00’eKTI) MOsKe cTaTy OGPEHI0M 32 YMOB BUBA/KEHOI CTpa-
Terii OpeHaUHTY 1 pe6bpeHAuHTY (CBOEUACHOI KOPEKITil
Open/y, 110 00yMOBJIeHA PUHKOBUM MoruToM) [1, c. 36].

3okpeMma, y poboti Cepenu H. M. [2] 3asnauaerses,
II[0 CTAH TYPUCTUYHOI rajiysi YKpainu norpedye HeBif-
KJIQHUX 3aXO0/IiB JIJIA BiTHOBJIEHHA, 1€ BAYKJIUBY POJIb
MOKYTb BifJirpaTy MapKeTUHTOBI 1HHOBAIlil Ta OpeH-
IIMHT TePUTOPii. ABTOPKA ITiKPECIIIOE, 1[0 CTBOPEHHSA
VHIKQJIbHUX PEerioHaJIbHUX OPEH/IIB MOKe CIIPUATHU He
JIUIIIE TIPUTOKY TYPUCTIB, ajie i 3aJlyYeHHI0 IHBECTUITI .

Hocmimxenus Boosiuena O.I, lynpyasxo H. B.,
Bosxk C.B. [3] posryiAamgae mpakTUKy PO3SBUTKY Perio-
HAJIBHUX OPeH/IiB y PiBHUX 00/1acTAX YKpaiHu, 30KpeMa,
HATOJIONIYIOUN Ha BAYKJIUBOCTI 1HTErpallii KyJIbTypPHUX
Ta TPUPOOHUX 0COOJIMBOCTEIl y ITpoliec OPEeHIUHTY.
ABTopamy 3aIporIOHOBAHO METOIOIOTIUHI IIIIX0IU [0
CTBOPEHHSA Ta IPOCYBaHHSA PEeTiOHAJIBHUX OPEeH/IIB, AKL
MOXKYTh OyTH 3aCTOCOBaHI B yYMOBaX HiCJIAKPU30BOI0
BIJIHOBJIEHHA.

¥ po6oti Cymenxro O., Kacerxosa K. [4] mocmimxy-
€ThCA TEPUTOPIAILHUN OPEeHUHT AK 1HCTPYMEHT PO3-
BUTKY TYPUCTAYHO-PEKPEAIiTHOT0 OTEHITiary. ABTOpH
aKIIEHTYIOTh yBary Ha HE00XiTHOCTI PO3POOKU KOMILIIEK-
CHUX CTPATETiH, AKI BPax0BYIOTb CHEITUDIKY KOKHOTO
perioHy Ta COpUsATh (POPMYBAHHIO IXHBOT'O CTiHKOTO
TIO3UTUBHOTO IMIi/TKY.

IlnoruikoBa M. ®., Axo6uyk B.II., Xomaxkis-
cekuii €.1., Boiitenko A.B., Kostecaixosa M. C. [5] mo-
CJIKYIOTD IepKaBHY TIOJIITUKY peatisalii TypucTud-
HOTO TIOTEHITIATY B YKpaiHi, MiJIKPECITIOI0YN BAXKIIUBICTh
CHIBIpAIll MK Jep:KaBHUMUI OpraHaMu, MiCI[eBUMU
rpoMagamu Ta 6i3HECOM JIJIA YCITIIITHOTO BITPOBA/I?KEHHSA
cTpaTeTiii TEPUTOPIATIBHOTO OPEH/IUHTY.
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Taxkum unHOM, 6araTouncesIbHI HAYKOBI JOCITiI?KeH-
HA MATBEPIKYIOTh e(DEKTUBHICTD TEPUTOPIATILHOTO
OpeHIVHTY AK Ba'KJIMBOI'0 IHCTPYMEHTY AJIA ITiCJIA-
KPHUB0BOr0 BiTHOBJIEHHA TYPUCTUYHOI rairysi. Bouu
HATOJIONIYIOTh Ha HEOOXiTHOCTI KOMIIJIEKCHOTO ITi/IXO/Y,
BpaxyBaHHA YHIKAQJIBHUX XapaKTePUCTUK PETiOHIB Ta
CITIBIIPAIli BCiX 3aIliKaBJIEHUX CTOPIH.

BungisienHs HeBHpilIeHUX paHille YaCTHH 3a-
rajgpHOl nmpo6semu. Hespaxkaroun Ha 3HAYHY KiTb-
KICTh JOCJTIKEeHD I0J0 TEPUTOPIAIILHOTO GPEHIUHTY,
3aJIUIIAETHCA PAJ HEBUPIIIIEHUX TUTAHb, AKI TIOTPe0y-
OThb JOAATKOBOI'0 BUBYEHHA Ta 00rosopensd. Onuiero
3 OCHOBHUX HEBUPIIIEHUX IIPOOJIEM € BiICYTHICTB UiTKOI
METOJI0JIOTI] /1A aJanTaliii YCITITHUX TPaKTUK Tepu-
TOPiAILHOTO OPEHIUHTY M0 CHEIU(IYHNX YMOB Pi3HUX
perionie Yipainu. KoxkeH perion mae cBoi yHIKaJIbHI
KYJIBTYPHI, ICTOPUYHI Ta MPUPOIHI 0COOIUBOCTI, AKI 110-
BUHHI OyTH BpaxoBaHi IIpU Po3po0IIi Ta BITPOBAFKEHHI
OpeHOOBUX CTPATErii.

Tako:x HemocTATHBO AOCIIIIKEHUM 3aJIUIIAETHCSA
MUTAHHA B3aeMOIil MK Jep:KaBHUMU OpraHaMu, Mic-
I[eBUMU TPOMAIaMU Ta TPUBATHUM CEKTOPOM Y TIpoIieci
OpeHIUHTY TEPUTOPIH i TAKOK BiACYTHICTb e()eKTUBHIX
MeXaHi3MiB MOHITOPHHTY Ta OI[IHKU BIPOBA/IKEHUX
OpenmoBux crpareriii. 1i HeBupiteHi TUTaHHA TTOTPE-
OYIOTB TTOJJAJIBIIIOTO TOCITIKEHHSA Ta PO3POOKU TPAKTIUY-
HUX PEKOMEHOALl, 10 T03BOJIUTE IIIABUIIATH edek-
TUBHICTb TEPUTOPIATILHOTO OPEHINHTY SAK IHCTPYMEHTY
HiCJIAKPU30BOTO BiTHOBJIEHHA TYPUCTUYHOI TaJIy3i HA
perioHaJIbHOMY piBHI B YKpaiHi.

MeToOX0 CTATTI € MOCITiFKEeHHS CyTHOCTI Ta 00T pyH-
TyBaHHA HEOOXiJTHOCTI PO3PoOJIeHHA Ta peaJrisarrii
TEPUTOPIATBHOTO OPEHAUHTY AK IHCTPYMEHTY MiCJIiA-
KPU30BOT0 BiJHOBJIEHHS TYPUCTUYHOI TaJry3i HA perio-
HaJILHOMY PiBHIi B YKpaiHi.

Bukiag 0CHOBHOIO MaTepiajly JOCIiI:KeHHs.
BiticekoBi il HAa TepuTopPii YKpaiHU CyTTEBO BILIMHYIN
Ha eKOHOMIUHY CUTYAIlil0 B KpaiHi, 30KpeMa Ha Typuc-
THUYHY rajgysb. TypusM, AK OJHA 3 BAIKJINBUX IraJry3ei
€KOHOMIKH, 3a3HAB 3HAUYHUX BTPAT UYepe3 3MEeHIIIeHHA
TYPUCTUUHUX ITOTOKIB, BHMUKEHHS JOXOIB Ta BTPATy
pobouMx Micilb. ¥ MHICIAAKPU3OBUI IIEPio 0COOIMBOIO
3HadYeHHA HaOyBae MOMIYyK e(PEeKTUBHUX 1HCTPYMEHTIB
JIJIA BiTHOBJIEHHS TYPUCTUYHOI rajiy3i Ha perioHajb-
HoMy piBHi. OqHUM i3 TAKKUX IHCTPYMEHTIB € TePUTOPi-
aJIbHUN OPEHIVHT, AKUI T03BOJISE PerioHaM MigBUIIATH
CBOIO0 TPUBAOJIUBICTD, IPUBEPHYTH OLJIBIIIE TYPUCTIB Ta
CIIPUATH €KOHOMIYHOMY 3POCTaHHIO.

Typuctruna ragyss YKpaiHu Mae 3HAYHUH ITOTEHIT -
aJI, IpoTe B OCTAHHI POKU BOHA BiTKHYJAcA 3 bararbMa
BUEJIMKaMU. BilicbKoBI il Ha cxodi YKpaiHU Ta aHeKCid
Kpumy HeraTvBHO BIUIMHYJIM HA TYPUCTHUYHY IPUBA-
6suBicTh Kpainu. B 2022 porri monuT Ha BiAIIOYMHOK
cxianas 10% Big aHAJIOTIYHUX 0OCATIB BIIIOUMHKY 32
et riepiox y 2021 porii [6].

IloBHa oIiHKa BIUIMBY BOEHHUX ITOJiNl Ha yKpaiH-
CBKUI TYpU3M CTA€ BEJIBMU CKJIAIHOIO Yy 3B’SA3KY i3 IIpo-
JIOBXKEHHAM MacIITa0HUX BOEHHUX il Ta BIJICYTHICTIO
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rounnx ganux. OOHAK Hapasi BApTO BKA3aTh HA KLIbKA
KJTFOYOBHUX ACIEKTiB. 3okpeMa, potaroM 2023 poKy Kijib-
KICTb TYPUCTUYHUX ITIAITPUEMCTB 3MeHITmIacsa Ha 36%
TIOPIBHAHO 3 TIOTIepeqHiM pokoM. 3a manumu Jleprxas-
HOT'0 areHTCTBA 3 PO3BUTKY TypuaMmy Ykpaiuu (JJAPT),
JTOXOMY Bif] Cy0 €KTiB rOCHOIapIOBAHHA ¥ cepi Typusmy
B 2022 porri 3meHIImwncA maiizke Ha 31%, mpu 11boMy
KpaiHa BTpaTuja BCi NpUOyTKU Bifl B'I3HOTO TYPU3SMY
gepes BilicbkoBi mii. Hali6inpire nomaTkis y mepuromy
miBpiuui 2022 poKy CIJIATUIIN TOTEJIBHI Ta CAaHATOPHO-
KyPOPTHI migmmpuemMcTBa — Maiike 461 mutH rpH. [7].
IToTounwuii cTan TypuCTUYHOI rajry3i YKpaiHu Io-
Tpebye HEBIIKJIQIHUX 3aX0/IiB JIJIs BiHOBJIEHHA, 1€
BaKJIMBY POJIb MOXKYTh BilirpaTy MapKeTUHTOBI iHHO-
Barlii Ta 6peHauHT TepuTopiii. MapkeTuHroBi iHHOBAII1
BKJIIOUAIOTh BUKOPUCTAHHA CyYaCHUX TEXHOJIOTIH Ta
IHCTPYMEHTIB IJIA TPOCYBaHHA TYPUCTUYHUX ITOCIIYT,
30KpeMa Jepes COLfaJIbHI Meperki Ta nudposi mwiar-
opmu. TepuropiajabHuii 6PEHIUHT € OQHUM 3 HAi-
TMEePCIEeKTUBHININX HATIPAMKIB PO3BUTKY, OCKLIBKY BiH
JI03BOJISIE PETiI0HAM CTBOPIOBATU YHIKAIbHI GPEH/IN, 110
IIPUBEPTAIOTH YBAry TYPHUCTIB Ta IHBECTOPIB.
TepuropiasbHUii GPEHIUHT BKJII0YA€ CTBOPEHHA
YHIKaJIbHOro 00pasy perioHy, AKWI BimoOparkae ioro
KyJBTYPHI, TIPUPOAHI Ta icTopuuHi ocobsimBocTi. e
cupusie (PopMyBaHHIO TO3UTHUBHOIO IMIKY PErioHy, 110
JoroMarae INWReNHVTA TVDUCTIR. THRECTONIR TA HO-

BUX MEITKAHI[IB. YCIIITHUN TePUTOPIaJIbHUIN OPEHIUHT
MOJKe 3HAUHO HiJIBUIUTU KOHKYPEHTOCITPOMOYKHICTh
perioHy Ha HaIliOHAJILHOMY Ta MiKHAPOJHOMY PiBHAX.

3a Busunauenuam Mactok [O., Typuctuunuii 6peH-
JUHT — 1€ KYJIbMiHaIlif IIUPOKOT0 CIIEKTPY HAIIPAMIB
JTIAJIBHOCTI 3 yCbOTO HA6Opy 3aC00iB MapKEeTHUHTY, IO
ZI03BOJIIE€ CTBOPUTH IMi/PK TYPUCTUYHOI0 GPEHAyY, AKUN
mepejiaec Bech HabIp CUTHAJIIB CHOKUBAYY IIPO AKICTH,
miHy i craryc TypuctudHoro 6peHzy [8]. B coro gepry,
TEPUTOPiaJIbHUN OPEHAUHT € CTPATEeTriYHUM 1HCTPY-
MEHTOM, II[0 T03BOJIA€ PerioHaM BUOIJIUTHUCA Cepes
KOHKYPEHTIB Ta CTBOPUTHU YHIKAJIBHUU IMIIK, AKUI
TpPUBAOJTIOE TYPUCTIB Ta iIHBECTOPIB.

EdexruBuuii 6peHIUHT BKJII0OUAE BUKOPUCTAHHSA
MapKeTUHTOBUX 1HCTPYMEHTIB, TAKUX AK pexyiama, PR,
Ta UMPOBI TEXHOJIOTII AJIA ITPOCYBAHHA PETiOHY.

TToctigoBHICTE eTamiB GPEHAVWHTY PETiOHY HATaHO
Ha puc. 1.

B cyuacuux ymoBax Brcokoi iHdopmaIiiitHoi Hacu-
YEHOCTI CYCITUTBHOTO JKUTTA Ta MI00aJTi3allii eKoHoMiu-
HUX BiTHOCUH, TIOBUTUBHUI, PETEJILHO IIPOIyMaHU Ta
e(eKTUBHO ITPe3eHTOBAHNI OpeH T PEeTIOHY MOXKe CTaTH
BKJIMBUM UMHHUKOM ITiIBUIIEHHA HOT0 KOHKYPEHTO-
CIIPOMOIKHOCTI Ta CIPUATU €KOHOMIUHOMY 1 COIiaJIbHO-
My 3pOCTaHHK. [THOpYBaHHA IILOTO TMTAHHSA, 0COOJINBO
3 OOKy OpraHiB Jep:KaBHOTO YIIPABIIHHA Ta MiCIIE€BO-
TO CAMORNATIVRAWHA. A TAKNK WASRHICTH CTpPaTerii
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Anami3 HOTOYHOTO CTaHy OpeH/IY PerioHy
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Puc. 1. ITocnigoBHicTh eTamniB GpeHONHTY PETiOHY
orcepeno: po3pobeHo aBTOpaMu
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[acTpymenTapiii OpeHIUHTY PErioHY
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Crpateriuanii CaMBoaiuaIil PR- Pexaamnmnii
iHcTpyMeHTAapiii incTpymenTapiii iHcTpyMeHTapiil iHcTpyMeHTapiii
/POBPOGIIEHH}I MiCi'l',\ /Ezmicrb odpasy \ / Pexmama B \ /HpOC}’BaHHH 6peHﬂy\

(dbopMyBaHHA aTpUOYTIB PeTioHY, KOMII'IOTepHiil perioHy. mporpaMu Ta
cTpaTeril po3BUTKY, CTBOPEHHH Mepexi [HTepHeT Ta ¥ 3aXO0M Ha
BII3HAUCHHSA odimiitHoro MopTaty 3MI HaIllOHATHHOMY,
[IPIOPUTETHHX periony, cyBeHIpHA MIKpPerioHalIbHOMY
HaIpPAMIB IPOAYKIIiA Ta MLKHAPOJHOMY
IIPOCYBaHHA, PIBHAX
o /

AN /

PO3BUTKY pPETiOHY, II[0 He Bi[II0OBi/Ia€ CyYaCHUM BUKJIU-
KaM, a00 HeraTUBHOTO OPEH/IY, MOKe CTaTU CePI03HOI0
TIePEIIKO/IO0 1A 3a0e3MeUeHHA TI03UTUBHOI TUHAMIKA
B €KOHOMIUHIH Ta CcoIliajibHii chepax perioHy.
ITigBuIIeHHA KOHKYPEHTOCIIPOMOYKHOCTI PETIOHY Ue-
pes CTBOPEHHSA MMO3UTUBHOTO GPEH/Iy BUMArae CUCTEM-
Horo mmigxony. Lle Bkirouae aHasis CHIJIBHUX 1 CJIa0KUX
CTOPiH PerioHy, BUBHAUEHHA YHIKAJbHUX KOHKYPEHT-
HUX TIepeBar Ta po3podKy IMJILOBUX KOMYHIKAI[IMHUX

cTpaTeriil A iX HOMyJIAPU3AlTii.

perioHy 3maTHUII MPUBEPHYTU 1HBECTUIIi], CIPUATHU

PO3BUTKY TypuU3MYy, 3aJIydaTUu KB
Ta TMiIBUIIYBaTU 3arajibHy ITPUBa0
JKUTTA 1 BeleHHA 0i3Hecy.

Puc. 2. IHcTpyMeHTapiil 6GPEHAVHTY PETiOHY
Jorcepenio: po3pobsieHo aBTOpaMU

IrHOpyBaHHSA BaKJIMBOCTI OPEHAUHTY MOKE TIPU3Be-
CTHU 10 cepiiosHux Haciakie. Hampukiiam, perionu 3 He-
TaTUBHUM 1MiPKeM YacTO CTUKAITHCA 3 TPYTHOIIAMU
y 3aJIyyeHHi 1HBECTOPiB, 3BMEHIIEHHAM TYPUCTUYHOTO
TIOTOKY Ta BiITOKOM HacenenHs. Kpim Toro, HeraruBHUIA
OpeH/T MOJKe CTaTH TIePEIOHOI0 [IJI PO3BUTKY MiCIIEBOTO
0i3HeCy, BHIIKYIOUHU HOT0 KOHKYPEHTOCITPOMOKHICTD AK
Ha BHYTPINIHBOMY, TaK 1 Ha MI?KHAPOOHOMY PUHKAX.

Opranu qep:kaBHOT0 YIIPABJIIHHA Ta MiCII€BOTO ca-
MOBPAIYBAHHSA BiJirpaoTh KJIOUYOBY POJIb Y (hOpMYyBaH-
Hi Ta IPOCyBaHHI MO3UTUBHOTO OpeHy perioHy. Bouu
TOBUHHI HE TIJILKA PO3POOJIATH Ta BOPOBAKYBATHU
BIAIIOBIAHI cTpaTerii, ajie 1 aKTUBHO CHiBIIPaI(I0Ba-
TH 3 6i3HECOM, OCBITHIMM Ta HAYKOBUMU yCTAHOBAMU,

Ederxrusuuii 6peH;
amiikoBaHi Kagpu

JIUBICTD PETIOHY JIJIA

Tabnuuys 1
IIpuaUnN GPEeHAHUHTY TEPHUTOPIH

IIpunun

3MicTOBHA XapaKTEePHUCTHKA IPUHIUAILY

1. IinecupaMoBaHicTh

3abesneueHHA BiAIIOBIIHOCTI BUBHAUEHOT CTPATErii PO3BUTKY TEPUTOPIl 3 iHdopMa-
11i€fo0, AKY TPAHCIIIOITH 3aX00H B MeXKax OPeHIUHTY TePUTOPIl

2. Bepidikarris

BigmosigaicTs iH(MopMAaIrii Ipo TEPUTOPIIO Il peaIbHOMY CTaHY Ta il XapaKTepuCTHKaM

3. EdexTuBHE BUKOpPUCTAHHA ITIOTEH-
miajay TepuTopii

Bukopucranaa MoxIMBoCcTEl 1 3MiGHOCTEN MicIIeBOro HaceJIeHHA TEPUTOPIl B IPO-
meci opMyBaHHA Ta 3MIIIHEHHA i1 OPEH/IY, a TAKOK PO3POOJIEHHS IMEePCIeKTUBHUX
HAMPAMIB ITOCUJIEHHA KOHKYPEHTOCIIPOMOKHOCTI Ta IMOJIIIIIIEHHA IMIiPKy TepUTOPil

4. 3abesneyeHHsA CyCILJIBHOTO 0Jia-
TOTIOJIYy YU TEPUTOPIT

BukopucranHa iHCTpyMeHTAPiI0 TEPUTOPIAILHOTO OPEHIUHTY 3a]JIA 3a6e3neUeHHA
Ta MiJBUINEHHA 0JIAr0IoJyyus HAaceJeHHA TePUTOPil

5. ITocTymoBicTh TOCATHEHHA ITOCTAB-
JIEHUX ITiJIel GPEHAUHTY TePUTOPil

Pospob6sienHA ocTyI0BOI ITOCITiTOBHOCTI eTamiB OpeHANHTY Ta MOHITOPUHT 3a iX pea-
Jrizariiero Ta pesyJibTaTaMH, [0 PO3PAXOBAHO HA JOBrOCTPOKOBHII II€piof

6. InHoBaAIIAHMIT TiAXIT

BukopucranHAa HOBITHIX IIOXOAIB B Aep:KaBHOMY YIIPABJIiHHI, OCBITI Ta HayIli, MuUC-
TerTsi Ta 0i3Hecl

7. 3ayyuyeHHA Ta 00 €QHAHHA YCIX
cy0’€eKTiB TEpUTOPIL

BiguyrTa cmisibHOT MeTH PO3SBUTKY TepHUTOpii 00’eqHye 3yCHILIA YPAJOBUX OPraHiB,
Mep:KaBHUX Ta HeIep:KaBHUX OpTraHisalliii Ta HaceJeHHA

8. IIpocroTa moHeceHHA iH(DOPMAaILii

Buxopucranua mpocTux Ta 3po3yMisinx 3aco0iB 331 POZYMIHHA yciMa KOPUCTyBa-
gyaMmu iH(opmaIlii mogo XxapakTepUCTUKN TEPUTOPIT

orcepeno: po3pobaeHo aBTOpaMu

40



// International scientific journal «Internauka».

Series: «<Economic sciences» // N2 7 (87), vol. 1, 2024

// Economy //

Tabnuuys 2

OcHoBHI TIP06/IEMH PO3BUTKY TYPH3MY B A€AKHX pPerioHax YKpaiHu

Perion

OcHoBHIi mpoGeMu

JHinporieTpoBchbKa 061acTh

ITpomucitoBumit imimx

3axkapriarcbka 00J1acThb

Hepocratua Typuctuuna indpacTpykrypa

IBanO-®PpaHKiBCcbKa 00J1aCTD

Ce30HHICTD uepes ripChKOJIMKHI KyPOpTH

Kuiscwka o6macto

Tpadik Ta TpaHCIIOPTHI ITPO6IEMU

JIbBiBCBKA 00J1aCTH

TlepeBaHTaKeHICTH TYPUCTUYHUX 06 €KTIB

Opecbka 06/1aCTh

IToranwuii cTaH gOpir Ta TPAHCIIOPTHUX MEPEK

ITonraBceka obi1acTs

Hemnocrarus mpomoiris

XapkiBcbKa 00J1aCTh

Besnekosi mpob6siemu yepes 6JIMBLKICTD 10 30HU 00MOBUX itk

UepHiBelbka 00J1acTh

3acrapisa iHppacTpyKTypa

Jcepenio: po3pobiieHo aBTOpaMU

Tabnuuys 3

Crparerii TepuTOpiaIbHOT0 OPEHIUHTY OJIfA PErioHIiB YKpaiHnu

Perion Ykpaiunn

3MicToBHA XapaKTepHCTHKA cTpaTerii 6GpeHguHry

JHinporneTpoBchKa 001aCTh

Haii6inbm npruBabiuBuil perioH ojid iHaycrpiagsHOro Typusmy [9, c. 104]. B €Bpomi neii Bup
TYypU3My JOCTATHHO PO3BUHYTHUI 1 ¥ HAC € 6araTo MOKIIMBOCTEN Oy IyBaHHSA BJIACHOTO GpeHAA
B Li#i rajysi, TOMy HeoOXiTHEe aKTHBHE NPOCYBAHHA TYPUCTUUYHHUX MOKJIUBOCTEN PETiOHY Ha
HaIiOHAJIPHOMY Ta MIKHAPOAHOMY PiBHAX

S3akaprarcbka 00J1aCTh

PosBuTok iMimKy BUHHO-TaCTPOHOMIUHOTO IeHTPY. AKTHBHA opraHisamisa (ecTuBasiiB BUHA:
«Cupo-BuHHUE Typ mo 3akapuarTio», «CBATO MOJIOIOTO BMHA — 3akKaprarcbke Boskose»,
«[JerycramiiiHuii Typ — 3aKaprnaTchbKuil IiHTBeliH», «@ecTruBaib YepBoHE BUHO» Ta 6araro
immwux [10, ¢. 36]. Yermix 1iei cTpaTerii miaTBePIKYETHCA JOCBIOM 1HIIUX PETiOHIB, AKI BUKO-
PUCTOBYIOTH BUHHY KYJIBTYPY AK TOJIOBHUIL €JIEMEHT CBOT'O OPEHAUHTY

IBamo-®pankiscbka 06-
JIaCTh

OkpiM ocepenKy TipChbKOJIMAKHOTO KypOpPTY, IOTPIOHO TAKOMXK PO3BUBATH YMOBU JIJIA JIITHHOTO
Typusmy. Ha xanb, o6j1acTh Mae HeI0CTATHLO PO3BUHEHY 1H(PACTPYKTYpY 1 He MOKe 3am0-
BOJILHUTY TIOBHICTIO TIOMUT BEJIUKOI KiJIBKOCTI TYPHCTIB, TOMY BKpail BaKJIUBUM € PO3BUTOK
TYypU3My IPUKAPIATCHKOTO PETIOHY B HAIIPAMKY OUUIIEHHS Ta 3aXUCTy HASABHUX BOOOUM Bif
3a0pyIHEHHA, BiIMOBITHOTO 00JIAIITYBAHHA BiIITOYMHKOBO-PEKpPEAIliiHUX 30H, AKI BHACJII-
JIOK 3HAYHOI TEPUTOPII 32 MJIOLIEI0 3MOKYTh OJHOUACHO IPUIMATH BEJIUKY KiJIbKiCTh rocTeit
[11, c. 149]

Kuiscuka o6mactn

IuBecTuIlii y po3BUTOK TPAHCIIOPTHUX MEPEX Ta BHUpilIeHHs IpobieM 3 TpadikoM. Taxomx
npocyBaHHA KueBa AK KyJIBTYPHOTO Ta iCTOPUYHOTO IEHTPY YKpaiHU, MOAEPHI3aIlid iCHY0-
YKMX TA CTBOPEHHS HOBUX TYPUCTUUHUX 00 €KTiB

JIbBiBCBKA 00J1aCTH

Kynerypuuit TypusM. Brirrouae mpocyBaHHA iCTOPUYHUX Ta KyJIBTYPHUX IIaM ATOK, OpraHisa-
1ito MidKHAPOOHUX (hEeCTUBAIIIB, POBBUTOK My3eiB Ta rajepeil. JIbBIiB Mae BeIUKUl HOTEHIiaT
JUIA POBBUTKY KyJIETYPHOI'O TYpHU3My 3aBIAKH CBOI# 6ararii icTopil Ta KyJIbTypHIN CHaIIIHHI.
JIbBiBCBEA 006JIACTB 3aBKaU Gysia 00JIaCTIO, le IIePCIEeKTHBU PO3BUTKY TypU3My Oyiu HaBU-
mumu [12, ¢. 100]

Opmecbka 06J1aCTh

IIpocyBaHHA AK MicIiA AJIA JITHHOTO BIAIOYNHKY. BKiTIouae po3BUTOK IULIKHOIT iH(PACTPYKTY-
pu, OpraHisamiio My3UYHHX Ta KyJIBTYPHUX (DECTUBAJIIB, CIIIBIPAIIIO 3 KPYIBHUMU KOMIIAHIA-
MH, 1110 JTO3BOJIUTH 3aJIyYUTHU O1/IbIIE TYPUCTIB, YTOMY YHCJIi, 3 KpalH-CyCiTiB

ITonrraBceKka obJ1acTn

Mae HeoOximHy pecypcHy 6asy Ojisi pOSBUTKY CiJIbCBbKOT0 3ejieHoro Typuamy [13, c. 24]. Tomy
€ MOLJIbHUM IIPOCYBAaHHA PETiIOHY AK MICIA JJIA arpoTypusMy Ta KyJIbTYPHOTO BiIIIOUMHKY,
a TaKoK BIPOBa/KEHHA PIBHUX IPoOrpaM AJjid 30epekeHHA HaBKOJIUIITHBOTO CEPEIOBUIIA

XapkiBcbKa 00J1aCTh

BrpoBamxenua 3axoiB qiisa migBuieHHA Oesnexku TypucTiB. [IpocyBanusa XapkoBa AK IeH-
TPy HayKW Ta KyJIBTYPHU, IPOBENEHHA HAYKOBUX KOH(EpPEeHIliil, 00r0BOpeHb Ta KYJIbTYPHUX
3axomiB. HeomMiHHO BaKJIMBUM HAIIPAMOM [IJIA PO3BUTKY TypU3My Ha XapKIBIIWHI Mae cTa-
TH «TypU3M HaM ATi», «<BOEHHUI TypU3M» Ta «HAII0HAJIBHO-NIATPIOTUYHUI TYyPUIM», AKUHI
BUCBITUIIOBATAME MAacIITabu BillHW, CIIPUATUME HAIIOHAJIFHO-TIATPIOTUYHOMY BHXOBAHHIO
[14, c. 57]

YepniBeribka 006J1aCTh

IToTpi6Hi iHBECTHIIII Yy PO3BUTOK rOTEJIIB, PECTOPAHIB Ta TPAHCIOPTHOI iHQPPACTPYKTYPH 1 B I1i-
JIOMY aKTUBHE MPOCYBAHHA TYPUCTHUYHUX MOKJIMBOCTEH PETiOHY, AK MICIlA 3 6araTorw icTo-
PUYHOI0 Ta KyJIBTYPHOIO CIIAIINHOI0

Jorcepenio: pospobiiero aBropamu 3a [9-14]
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TPOMAJICBKMMU OPraHi3aIliaAMU Ta 3aco6aMu MacoBOl iH-
opmarrii. TUIBKM TAKMI KOMILIEKCHUM ITAXiA MoxKe 3a-
0esIeunTH yCmimnuae (PopMyBaHHA MO3UTUBHOTO IMIKY
PerioHy, 1110, y CBOIO Yepry, CIIPUATUME HOT0 eKOHOMIY-
HOMY Ta COLIiaJIbHOMY IIPOILBITAHHIO.

Takum urHOM, OPEHIUHT PETIOHY € HEeBiT €MHOI0
CKJIAJIOBOIO Cy4YacHOI cTpaTerii PO3BUTKY, AKa CIPA-
MOBaHa Ha ITIBUINEHHA KOHKYPEHTOCIPOMOMKHOCTI Ta
3abe3rmeyeHHA CTIMKOr0 €KOHOMIUHOTO 1 COI[iaIbHOTO
3pocTtanHsa. BiH BuMarae peTeJjIbHOTO IJIAHYBaHHSA,
aKTUBHOI yJacTi BCiX 3aI[iKaBJIEHUX CTOPIH Ta ITOCTI-
HOT'0 MOHITOPUHTY Ta OI[IHKU Pe3yJbTaTiB, IO 03BO-
JIUTH aJaTlITyBaTU CTPATErii 10 3MiHIOBAHUX YMOB Ta
BUKJIUKIB.

Heo6xiHo TigKpecanTu CKIaq0Bl iIHCTPYMEHTaPi0
OpeHUHTY PEeTioHy, AKUI T03BOJISAE JOCATTH ILJIeH pe-
Ti0OHAJILHOTO PO3BUTKY (puc. 2).

ITpuaHnuU GpPEeHAUHTY TEPUTOPii BU3HAYEHO
B Tab. 1.

Ha ocHoBi mipoBejeHOr0 aHamidy OesAKUX TaHUX
MO0 CTAHy TYPUCTUUHOI rajy3i B PiBHUX perioHax
YxpaiHu BUSHAUEHO OCHOBHI IPo0JieMu Ta 6ap’epu, 1o
TEPEeIIKO/;KAI0Th PO3BUTKY Typuamy (Tadi. 2).

Ha ocHoBi mpoBeieHOr0 aHAJI3y pO3p06JIeHO CTpa-
TETiI0 TePUTOPIAJILHOT0 OPEHAWHTY [JIA 3a3HAYEHUX
perioniB Ykpaiunu. Crparerisa BKIoUae BUSHAUYEHHS
KJIFOUOBUX YHIKAJIBHUX 0COOJIMBOCTEH PETiOHY, PO3POOKY
KJIFOUOBUX CTPATEriil OpeHIy, a TAaKOK IJIaH MapKeTUH-
TOBUX 3aX0/IiB [IJIA TPOCYBAHHSA PETiOHY Ha HAIlOHAJTb-
HOMY Ta MIKHAPOIHOMY PiBHAX (Tabu1. 3).

Boposamxenus crparerii TepUTOPIaILHOTO OpeH-
OUHTY BKJIIOUAe HUSKY 3aXO0[iB, CIIPAMOBAHUX Ha IIif-
BUIIEHHA MPUBAOJIUBOCTI PETiOHY JJIA TYPUCTIB Ta
iuBectopiB. Ile Moke BKITIOUATH CTBOPEHHA HOBUX TY-
PUCTUYHUX MapIIPYTiB, OPraHi3alliio KyJbTYPHUX Ta
CITOPTUBHUX 3aXO0[IiB, PO3POOKY iH(OpMAIIHUX MaTe-
piastiB Ta InrepHeTr-pecypcis [15].

MoniTopuHT e(DeKTUBHOCTI BIIPOBAKEHHSA CTpaTe-
rii 3ifICHIOETHCA 32 JOTIOMOTOI0 aHAJIZY CTATUCTUY-
HUX JJAHUX PO TYPUCTUYHI ITIOTOKU, OIIUTYBAHb CEPE/T

TYPUCTIB T4 MiCII€BUX JKUTEJIIB, a8 TAKOXK OI[IHKU €KO-
HOMIYHUX ITOKA3HUKIB pPerioHy. BamInBo0 4acTHHOIO
MOHITOPUHTY € PeryJIApHe KOPUTYBAHHA CTPAaTeTiii 3a-
JIEKHO BiJl OTPUMAaHUX Pe3yJIBTaTiB Ta 3MiH y 30BHIII-
HBOMY CEePEeIOBUIIII.

BucHoBKH. Y cTarTi IOCTIPKEHO CYTHICTb Ta 0CO-
0JIMBOCTI TEPUTOPIAIIBHOI0 OPEHANHTY AK IHCTPYMEHTY
HiCJIAKPU30BOTO BiTHOBJIEHHA TYPUCTUYHOI TaJIy3i HA
perionasibHOMY piBHI B YKpaini. Ha ocHoBI ipoBefeHo-
ro aHaTidy 0yJI0 BUBHAYEHO OCHOBHI MTPO6GIEMHU, 3 AKUMU
CTUKAITHCA Pi3HI PErioHr KPaiHu, a TAK0XK PO3PO0JIeHO
cTparerii TEpUTOPIAIILHOTO OPEHIUWHTY JIJIA PETiOHIB,
BPax0OBYIOUM iXHi YHIKaJIbHI 0COOJIMBOCTI.

Ha ocHoBi anamidy JaHUX BCTAHOBJIEHO, 1110 BiliCHKO-
Bl i1 3HAYHO 3HUBWJIN TYPUCTUYHI ITIOTOKU, JIOXOIU Ta
KUTBKiCTB pobounx Miciih y ramxysi. OcobimBo TrocTpo
MOCTPAaKIAIN PErioHu, 6JIM3bKI 40 30HU 00MOBUX MIiii.
AJte TepuTOPIATBEHII GPEHIMHT € Ii€BUM 1HCTPYMEHTOM
TiBUIIIEHHA TPUBAGJIMBOCTI PETIOHIB JIJIA TYPUCTIB Ta
1HBECTOpIB. YCHIIITHUI GPEHIUHT CIpHsie GopMyBaHHIO
HO3UTHBHOI'O IMIJPKy PerioHy Ha HaIliOHAJIBHOMY Ta
MIKHAPOTHOMY PiBHAX.

s perioHiB YKpaiHu 3aITpOmIOHOBAHO CTPATETi,
fAKI BPaxXOBYITb YHIKaJIbHI KyJIBTYPHIi, IPUPOIHI Ta
iCTOPUYHI 0COGJITMBOCTI KOKHOTO PETiOHY ITPU Po3po0Iii
OpeHIOBUX CTPATErii.

Tum He MeHII e)eKTUBHA peaTisarlid TepuTopiajib-
HOT0 OPEeHNHTY MoTpebye CHiBIIpaIli MixK MiCI[eBUMU
rpoMagamu, 0isHecoM Ta Bianoo. Heo0ximHO pospoduT
YiTKY MEeTO/I0JIOTIIO IJIA aIanTallii yCOinrHuX TPaKTUK
TEPUTOPIaIILHOTO OPEHAUHTY 10 YMOB Pi3HUX perio-
HIB YKpaiHH, a TAK0K 3HAUTU HANPAMHU MIIBUIIEHHS
eeKTUBHOCTI MEXaHI13MiB B3a€MOIil MK AepKaBHIMU
opraHaMu, MiCIIeBUMU I'POMalaMy Ta IPUBATHUM CEK-
TOPOM Y TIpOIieci OpeHAUHTY, II[0 Ma€ CTaTU ITPEIMETOM
HOAJIBIITUX HAYKOBUX PO3BIJIOK B TAHOMY HAMPAMI.

Omke, cTaTTA MIIKPECIIIE BAKIINBICTE PO3POOKH Ta
BIIPOBA/PKEHHSA CTPATETI TEPUTOPIAIILHOTO OPEHIUHTY
SK KJIFOUOBOTO ACIEKTY JJIA BiTHOBJIEHHA Ta PO3BUTKY
TYPUCTUYHOI Tary3i B YKpaiHi B IiCJIAKPUB0BUI IIEPION.
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JOCNAXEHHA COUIANTbHUX NOTPED
NMPALIBHUKIB B bE3INEKOBUX MEXAHI3ZMAX
CYYACHOIO nignPUEMCTBA

RESEARCH ON THE SOCIAL NEEDS OF
EMPLOYEES IN THE SECURITY MECHANISMS
OF A MODERN ENTERPRISE

AHorauis. Bctyn. [pobaemu GopmyBaHHs Ta peanisavii cucTemm couianbHoi 6e3nexn NpaLiBHMKIB Ha NignpueMCTBAxX Ha
CbO20GHI MOCTA/IN HAG3BMYAIHO 20CTPO, OCKIIbKM B YMOBAX BiliHM G151 NPALIBHMKIB NIGNPUEMCTB BAX/IMBA He mLLe npodeciiiHa
peanisauisi, a i pianyHa beneka, couianbHMIA 3aXMCT, NCMXO0A02IYHA NIGTPUMKA Towo. OCHOBHA yBA2a HAYKOBLB HAPA3i npu-
ginAETbCA GOCMGKEHHIO COLiaIbHMX MOTpeb NMepCcoHany K KMYOBMX CIOXMBAYIB L€l cucTeMu. B CTATTi aHAni3yeTbCs BB
AKTYQ/IbHUX BUK/MKIB, MOB’A3AHMX i3 3a0e3nedeHHsM CoLiaIbHOI be3neku TI0g1HN B YMOBAX BiliHM TA MOBOEHHO20 BiGHOB/IEHHSI.

MeTa. MeTa gocnigykeHHs MOAS2aE Yy BUBYEHHI coLianbHMX NoTpeb npauiBHUKIB y 06e3rmekoBux MEXAHI3Max Cy4acHo20 nig-
MPUEMCTBA Ta po3pobLi peKoMeHgaLiii Logo BOCKOHANeHHS CUCTeMu COLiaIbHOI Ge3nexu, BpaxoBytoun creundidHi notpebu
NPALUiBHMKIB TA NePCneKTUBM MOBOEHHO20 BIGHOB/IEHHS.

Martepiaan i MeTogn. Y poboTi BUKOPUCTOBYBAINCS METOgU GOCAIgxeHHs MOTpeb CNOXMBAYiB, 3a3B1Yaii 3aCTOCOBYBAHI G
aHanisy nepesaz Ha TOBAPHUX PUHKAX, /151 BUBYEHHS O4iKyBAHb NPALiBHMKIB OGO CUCTeMM COLianbHOI Ge3neku Ha nignpueMCTBI.
by/o npoBegeHo onuTyBaHHs cepeqg NPALIBHUKIB Pi3HMX MIGNPUEMCTB, sike GO3BOINIO BUSBUTU OCHOBHI MOTpebu Ta nepesazm
npauiBHUKIB y KOHTeKCTi be3neku Ha poboyomy micui. AHani3 noTpeb nepcoHany B 6e3nekoByx iHCTPYMeHTAX CUCTeMM COLiab-
Hoi 6e3neku Ha NignpUEMCTBI 3gifiCHeHO 3a gonoMoz20i0 MeTogo1ozii KaHo. BpaxoBaHo piHi acnexTy couianbHoi be3nexu, Taki
K Pi3nyHa be3nexa, ncuxono2iyHmi KOMPopT, gocTyn go MegruuHUX Mocaye, CoLianbHA NIGTPUMKA Ta THLLI BAXANBI aKTOpK.

Pe3y/ibTaty. Pe3ynbTaTi ONMMTYBAHHS CBIGUATb PO HEOOXIGHICTb BOCKOHA/IEHHST iCHYI0UMX OE3MEKOBMX MeXAHI3MIB Ha Mignpuem-
CTBaXx, BPAXoBytoum crieLepiyri noTpebm npaviBHuKIB. MigkpecieHo BaMBICTb po3pobKM KOMIIEKCHOI CMCTeMu COLIaIbHOT Be3riexn,
SIKa BPAaXOBYE MOTOYHI BUK/IMKM T MepCreKTUBI MOBOEHHO20 BigHOB/IEHHS. AKTUBHA y4dCTb NPALBHUKIB Y npoLieci $opmyBaHHS Ta
peani3awii cuctemm couianbHoi 6e3rneky cripusie MgBMLLEHHIO i eekTMBHOCTI Ta gosipy go 6e3MeKoBHX MeXaHi3MiB Ha MignpUEMCTBI.

IMepcriekTusu. JocnigxeHHs couianbHux noTpeb npauiBHuKIB y 6e3nekoBmx MexaHi3Max Cy4yacHO20 NignpueMCTBA € BAX-
JIMBUM KPOKOM gO CTBOpPeHHS! 6e3MeyH020 Ta KoMPopTHO20 pob0y020 CepegoBuLLa, sike CrpUSIE NIGBULLEHHIO MPOGyKTUBHOCTI
Ta 30gOBO/IEHOCTI NPALIiBHUKIB. B pobOTi HAGaHO pekoMeHgauii ogo noganblumx gocaigxKeHb y Lkt 2a/1y3i Ta MPONOHYETbCS
PO3pobMTH MPAKTUYHI 3aX0gK g NOKPALLEHHs CUCTeMM coLia/IbHOI be3neKm MpauiBHUKIB HA MignpUEMCTBAX.

KniouoBi cnoBa: couianbHa be3neka noguHu, iHCTpyMeHTH coLianbHoi Ge3neku, Ge3nexkoBi MexaHiamMm, qocigxeHHs MoTpedu
B couianbHiii beanewi nepcoHany.

Summary. Introduction. The issues of forming and implementing a system of social security for employees in enterprises
have become extremely acute today. In the context of war, the importance for enterprise employees extends beyond profession-
al fulfillment to include physical safety, social protection, psychological support, and more. Currently, researchers are primarily
focused on studying the social needs of personnel as key consumers of this system. The article analyzes the impact of current
challenges related to ensuring human social security in wartime and post-war recovery conditions.

Objective. The aim of the study is to examine the social needs of employees in the security mechanisms of a modern en-
terprise and to develop recommendations for improving the social security system, taking into account the specific needs of
employees and the prospects of post-war recovery.

Materials and Methods. The study employed consumer need research methods, typically used for analyzing preferences in
product markets, to examine the expectations of employees regarding the social security system at the enterprise. A survey was
conducted among employees of various enterprises, which allowed identifying the main needs and preferences of employees in
the context of workplace safety. The analysis of personnel needs in the security tools of the enterprise’s social security system
was conducted using the Kano methodology. Various aspects of social security, such as physical safety, psychological comfort,
access to medical services, social support, and other important factors were considered.

Results. The survey results indicate the need to improve existing security mechanisms at enterprises, considering the specific
needs of employees. The importance of developing a comprehensive social security system that addresses current challenges

! CrarTio migrorossieHo B Meskax BukoHaHHA rpoexkty HOJI Vrpainu «Hosi reocrpareriusi 3arposu coIfiasibHii 6e3IIeli JOAUHN B yMOBaX
TiOpuAHOI BifiHM Ta HUIAXY iX 3amobiranaa» Ne 2021.01/0239.
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and the prospects of post-war recovery is emphasized. Active employee participation in the process of forming and implement-
ing the social security system contributes to its effectiveness and trust in the security mechanisms at the enterprise.
Perspectives. The study of employees’ social needs in the security mechanisms of a modern enterprise is an important step
towards creating a safe and comfortable working environment that enhances employee productivity and satisfaction. The work
provides recommendations for further research in this area and proposes practical measures to improve the social security

system for employees at enterprises.

Key words: human social security, social security tools, security mechanisms, research on the need for social security of

personnel.

Hoc'ranomca npo6yiemu. Besneka € 0CHOBHOIO
YMOBOIO JIJIS JKUTTSA KOYKHOI JIIOJIUHU Ta KOJIEKTUBY,
BKJIIOUAIOUYY POOOUHI KOJIEKTUB. BigmoBiaHO 10 Teo-
pii A. Macsoy, 6esmeka HaJIeKUTh 10 6a30BUX ITOTPEO
JIFOOUHY, 11 BAyKJINBICTb eKBiBajIeHTHA (hi3i0I0riuHuM
norpebam [15]. HeBukonauHs 11i€i 1oTpedu MprU3BOIUTH
IO BTPaTH 30ATHOCTI JIIOSUHN e()eKTUBHO Ta CTa01JIbHO
O0paTu y4JacThb y COI[iaJIbHO-eKOHOMIYHOMY KUTTI, 1[0
3HIDKYE IPOAYKTUBHICTE 1i AiAJIBHOCTI.

CrBopeHHs e()eKTUBHOI CUCTEMHU COIiaJIbHOI 0e3-
HeKU Ha IAITPUEMCTBAaX 00yMOBJIEHE KiJIbKOMa YWH-
HUKaMU: BUMOTaMU 3aKOHOIABCTBA, EKOHOMIYHUMHU Ta
MOPAJIbHO-eTUYHUMU ACIIEKTAMU PO3BUTKY CYCHIJIbCTBA,
COITIaJIFHOI0 BiAMIOBimAIBHICTIO Oi3Hecy. A 3abesre-
YeHHS HaJIeKHOr0 PIBHSA 3aXUINEHOCTI MPAaIliBHUKIB,
AK (Pi3UUHOI, TAK 1 IICHUX0JIOIIUHOI, JepKaBa MOCTIIHO
BIOCKOHAJTIOE 3aKOHO/IaBUy 0asy, CTBOPIOE 1 peaJtizye
OpOrpaMU COIiaJIFHOTO 3aXUCTy ITPAIliBHUKIB, JKOP-
CTKO KOHTPOJIIOIOUN JOTPHUMAHHA HOPMATHUBIB 6e3IeKn
cy0’ekramMu rocmogapoBanusa. Lle copuse sHIKEHHIO
PUSHKIB BUHUKHEHHS BUPOOHUYNX TPaBM Ta IIpodeciii-
HUX 3aXBOPIOBAHb, 110, B CBOI0 UEPTY, 3HIKYE BUTPATHA
Ha KOMIeHcarlil Ta JiKyBaHHSA.

ITinnpuemcTBa, 110 MIKIYOTHCA PO CBOIX ITPAIliB-
HUKIB, CTBOPIOIOYHY Ta PEaJIi3yl0uu CUCTEMY COIliaJIbHOT
0esmeKu, CIIPUAITD ITIBUIIEHHIO PIBHSA JIOAIBLHOCTL
Ta MOTHUBAIIil TTIePCOHAJLY, III0 TIOBUTUBHO BILUIMBAE HA
mpoayKTuBHIicTb mTpairi. Oco6IMBo aKTyaIbHO PO3POOKa
HOBUX KpPEaTUBHUX MEXaHI3MiB MiITPUMKH ITPAIliBHU-
KiB B YMOBaxX BOEHHOTO CTaHY, KOJI 0COOJIMBO BAKJIIBO
yTpUMaTH IIpodecioHaTiB Ta 3a6e3meanT iM KoMQOopT-
Hi YMOBH /1A IIPAIli TA PO3BUTKY.

3Bajkaruy HA 3MIHU B 30BHINIHBOMY CEPEIOBUIIT
Cy0’€KTiB rOCIIOOAPIOBAHHSA, B CyYaCHOMY CYyCHiJIbCTBL
3pocTae 3HAYEeHHA COIlaIbHOI BiII0OBIIAIBHOCTI Oi3He-
cy. IlignipuemcTBa, AAKi BOPOBa/KYIOTh BUCOKI CTaHIAP-
TH COLIAJIFHOI 6€3IeKN, IMiIBUIYIOTh CBOI0 PEITYTAI[il0
Ta KOHKYPEHTOCIIPOMOYKHICTh Ha PUHKY..

OpHak Ipu CTBOPEHHI e(PeKTUBHOI CHCTEMU COIli-
aJIbHO1 0e3IeKU JIIIUHU HiITPUEMCTBA CTUKAKTh-
cA 3 PAAOM IIpolJIeM, IO YCKJIATHIOITH e IpoIiec.
BripoBaxenHsa cucremu coriasbHOIT 6e3reKku noTpedye
3HAUYHUX (DIHAHCOBUX BUTPAT, III0 MOKe OyTH CKIIATHUM
JIJIA MaJIOTO Ta CEPeTHBOTO Gi3HECY.

EderxruBua cucrema corianbHol 0e3lleKy Ha IIif-
OPUEMCTBI € BAXKJIMBUM 1HCTPYMEHTOM 3a0e3neueHHA
cTablIbHOI Ta IIPOAYKTUBHOI podoTH oprauisariii. Bpa-
XOBYIOUY CyYacHI BUKJIMKH Ta IIPO6JIeMU, BIIPOBA/IXKEH-

HA TaKol CUCTeMU moTpedye KOMILJIEKCHOTO ITiJIXO/Y,
BEJTIOUAIOUM (PiIHAHCOBY ITiITPUMEKY, OCBITHI ITPOTPaAMHU,
OHOBJIEHHSA 3aKOHOIABCTBA Ta IHTErpalliio cucTeMu 0es-
TIeKW B KOPIIOPATUBHY KYJIBTYPY.

3 ypaxyBaHHAM IO3UTUBHUX 3MiH y peasiisarii mpo-
rpam CoIliaJibHOI 6e3IeKr Ha MigIIPUEMCTBAX, Cy0 €K-
TH TOCITOAPIOBAHHA MAaOTh MOKIIUBICTE ITOCUIIOBATH
CBOI KOHKYPEHTHI [IepeBaru 3aBIsgKd [[bOMY YUMHHUKY.
Opuaxk BiliHA BHeCJIA CBOI KOPEKTUBHU, 3M1MCHIOIOUN
AK CUCTEMHUM, TAK 1 XaOTUYHUN, HECTPYKTYPOBAHUU
BILTUB, II[0 YaCTO MaB PYyWHIBHUI XapaKTep HA €eKOHO-
MiKy, COILIaJIbHY CTPYKTYPY Ta YMOBU Iiparli. BificbKo-
Bl [1i1 MiIBUIIYIOTh PU3UK TPaBMyBaHHA abo 3arubeJti
npariBHuKiB. [TomkomrenHa abo pyiiHyBaHHA BUPOO-
HUYUX TPUMIIIEHb, TPAHCIIOPTY Ta JIOTICTUYHUX MEPEK
BILJINBAE HA MOKJIUBICTh BeleHHA 0idHecy. Bumymiene
mepecesieHHs MPAI[IBHUKIB Ta IXHIX ciMell IIPU3BOIUTD
II0 BTpaTH KBAJi(PiKOBAHOTO MEPCOHAJLY, a BiliChKOBI
JIii BUKJIMKAIOTh CTPEC, TPUBOTY Ta 1HIII MCUXOJIOTIUHI
mpobiieMu, 110 BILIMBAIOTh HA IIPaIle3aaTHICTh IPalliB-
HUKIB IIITPUEMCTBA.

Anajia ocTaHHIX HocJimiKeHb i myOJrikarii.
ComianbpHa 6e3leKa € BaKJINBOK CKJIAN0BOI eKOHOMIU-
HOI 6esmeky. YKpalHCBbKI BUeHI1 BiKe Maiike IBa Oecs-
TWITTA aKTUBHO JOCJIIPKYIOTH ITPOOJIEMU COIiaIbHOL
0esreKy Ha PiSHUX PIBHAX, K YACTUHU €KOHOMIUHOI
Ta HaioHaJibHOI 6e3neku [17]. Tak, pesysbraTu BU-
BUEHHSA MUTAHHA 0€3IeK0JI0Ti1 POSKPUTI B IIpandx bBy-
uag H. [8], Tamymku 3. [10; 12], I'pimmaosoi O. [5; 18],
T'ypouxinoi B. [2], JIi6anosoi E. [13], Mensenkosoi H.
[7; 14; 17], Hixkurenra /. B. [7], Horikosoi O. [16; 18],
Onumenxo C. [9], Xapasimsini FO. M. [5; 19] Ta iHmmx.

Bynaxk H. y cBoix mpansax poskpuia CyTHICTb CO-
iaJbHOol 0e3neKu JIIOUHN Ta BU3HAUMIIA IIJIAXU 11
3a0esIIeueHHs, MiJKPEC/II0I0UN BAKINBICTD COITiasIi3alril
BCix cep kuTTEmiANbHOCTI. HaykoBuIieo mpoBeieHo
moryimOJIeHn aHaIis3 meiHiii «comfiajibHa Oesexa
JIFOIAHI», 10 T03BOJIKJIO C(DOPMYyBaTH aBTOPCHKE 6a-
YEHHS Ta PO3SKPUTH CYyTHICHI XapaKTePUCTUKU MTOHAT-
1. Byaak H. BusHauuia, mo comiajbHa 3aXUIEHICTh
0Cco0U € Pe3yJIbTaTOM COIiaJIbHOI TOJIITUKYU JIepKaBU,
a HasABHICTBH [TI€BOT CUCTEMU COI[iaJILHOTO 3aXUCTY J103-
BOJIAE JIFOOUHI IIOBHOLIIHHO KUTU [7].

Tamymra 3.1. Ta Hadyc I.1. mpoBogaTs 1ikasi
IOCIIMKEHHA COIiaJIbHOI 0e3[eKr, BU3HAUeHHA JIH-
HUKIB, 110 i1 (OPMYIOTh, TA 0COOJITUBOCTEH CTBOPEHHS
COIIAJILHOTO KammiTajry. ABTOPH BU3HAYAKOTh METPUKH,
AKl BKA3yTh HA HEJOCTATHIO 3PLJIICTh COIiaJIbHOTO
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Kamitanay B YKpaiHi, Ta 00I'pyHTOBYIOTD IIUIAXY BILJIUBY
COITiaJIbHMX 1HBECTHUIII HA M0r0 HAKOITMUeHH 1 hopmu
mposasy [9].

ITamiiz O. M., Hosikosa O.®. ta I'nubinenxo I.D.
Y CBOIX IpaIifix BUSHAYAKTh YiTKUH ITePeJTiK iIHIUKaTO-
PiB cOIliaIbHOI Oe3IIeKy JIIOMUHU, 1110 I03BOJISE OI[IHUTH
ii piBeHb. S0KpeMa, I1i iIHAUKATOPU BPaxOBYHOTH Pis-
HOMAHITHI ACIIEKTH COIL[iaIbHOr0 6JIaromoayds. Ixus
METOJT0JIOTIA JOTIOMAarae aHaTi3yBaTu Ta MOKPAIyBaTh
coriaJibHy 0esneKy Ha pi3HUX piBHAX [16].

OKpeMoI0 YaCTHHOI HAIIOT0 AOCIIIKEHHA € BUKO-
pHCTAHHA METOIB OI[IHKKU IOTPEeOr B THUX UM IHIIHUX
CKJIQ[IOBUX CHCTEMU COLIaIbHOI 0e3MeKH I IIIPUEMCTBA.
Huist iporo Mmu o6pasiu meromosiorito Kano. Kano H. Ta
HOr0 CITIBABTOPU 3aIPOIIOHYBAJIH 1[I0 Mofesb y 1984
POIIi IJIA BUMIPIOBAHHSA €MOI[IMHOI PeaKIlii CIIOKHNBAYIB
II[0/TI0 Pi3HUX OPOAYKTIB Ta IOCJIYT, 1[0 BIJIMBAIOTH HA
ixuio AkicTh. Lleit iHcTpyMeHT 6as3yeThesa Ha ABODAK-
TopHii Teopii 'eproepra «Morusaria — Iliriena» [4].
OCHOBHUMM CKJIAJIOBUMHU MOJEJI € Pi3HOMAHITHI Xa-
PaKTEPUCTUKU, BJIACTUBOCTI Ta aTPUOyTH MPOAYKILil a60
TIOCJIyTH, AKI BUSHAYAIOTH 1X AKICTH Ta 3aJ0BOJILHAIOTH
HoTpebHu CIIOKUBAUIB.

B po6ori «3acrocyBanus momesi Kamo y pospo0iri
HOBOI IIPOYKIIi1 Ta 3a/I0BOJIEHHI TT0Tped KiTieHTIiB (agamn-
TaliA TPAIULIMHOr0 MUCTEIITBA BUMOTOBICHHSA IJINTKI
IO I0BEJIIPHUX BUPOOIB)» IIPOAHAII30BAHO Ta CUCTEMATH-
30BAHO IIpAIli BUEHUX 3 YChOTO CBITY II0/I0 3aCTOCYBAHHS
mopesti Kawmo AK y TeopeTHIHOMY, TAK i B IPAKTHIHOMY
aCrIeKTax, 30KpeMa y PisHUX Tayy3sax ITPOMUCIIOBOCTI.
Mopens Kano, Takox Bimoma sk «Teopia mpuBabaInBoi
AKOCTI», JO3BOJIAE PO3MIIUTHU BCl XapPAKTEPUCTUKU TO-
Bapy Ha Tpu TuU. Bueni y cBoiit mparrti [4] knacudiky-
BaJIV OYiKyBaHHSA CIOKUBAYIB IOBEJIIPHOTO CEKTOPY 3a
mormomoror Mopesri Kamo miia po3pobiieHHA HOBOI IIPo-
nykiii. Ie 103BOJTHITO BUABUTH KOPEJIAIINHII 3B A30K
MiK ITPOBEEHOI0 KiIacu(ikalliero OUiKyBaHb Ta PiBHEM
3aJ/I0BOJIEHOCTI CIIOYKUBAYIB IILOTO PUHKY [1].

3acrocyBaHHAa Mojesi KaHo sHaMIIIIo0 cBOE ITpak-
TUYHE BUKOPUCTAHHSA 1 B IOCITI/IPKeHHI raTy3i 3aJli3HIY-
HUX TIlepeBeseHs [6], me Gyi0 IpoBeieHe MO/IETIOBAHHSA
IIPUBAGJIMBOCTI ITOCJIYyT TPAHCIIOPTHOI cepu, a came
3aJIIBHUYHUX TI€PeBe3eHb, 110 J03BOJINJIO 00T PYHTY-
BaTH KJIFOUOBI (DAKTOPU BUOOPY CITOKMBAUEM CITOCOOY
MepeMillleHHA YU MOJ0POKYBAHHA B 3aJIEKHOCTI BiJf
PO3BUTKY TiKUTAI-TEXHOJIOTIH.

MeToI0 CTATTi € BUBYEHHSA MOTPeO MIPAIliBHUKIB
B PIBHUX CKJIQ[IOBUX CHCTEMH COIIaJILHOI Oe3IIeKH I1ep-
COHAJTY ITIITPUEMCTBA AK CIEIU(IYHOTO POIY TTOCTYT
COIIAJILHOTO XapaKTepy, BUSHAUEHHSA JIOIJIBHOCTI 3a-
MTPOBa/PKEHHA TAKUX 0€3ITeKOBUX IHCTPYMEHTIB HA Mifl-
ITPUEMCTBI Ta iX e(PEeKTUBHICTS.

Marepiamu i MmeTogu. Y po60Ti BUKOPHUCTOBYBA-
JIUCS METOIH OCIIMpKeHHA moTped CIIo:KMBAYiB, 3a-
3BHUYAli 3aCTOCOBYBAaHi [IJIA aHAaJIi3y IiepeBar Ha ToBap-
HUX PUHKAaX, IJIA BUBUEHHA OUiKyBaHb IIPAIliBHUKIB
IIIO0 CHCTEMHU COI[iaJIbHOI 6e3MeKy Ha MiAIPUEMCTBI.
OcHoBHUI akIeHT 0yJI0 3po06JIeHo HA AKICHI Ta Kijib-
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KicHI MeTou 300py JaHUX, BKITIOYAIOUN aHKETYBAHHA
Ta TIMOWHHI iHTEepPB'10. Byso mpoBemeHo onmuTyBaHHA
cepell TPAaIliBHUKIB PiBHUX ITAIPUEMCTB Pi3HUX ra-
JIy3eii, 10 J03BOJINJI0O BUABUTH OCHOBHI IOTpPe6Uu Ta
mepeBaru MpalfiBHUKIB y KOHTEKCTI 0e3neku Ha pobo-
gomy Mmiciti. OTUTyBaHHA OXOILTIOBAJIO IIMTAHHSA 00
(bisuHOI Ge3meKu, ICUX0JIOTIYHOr0 KOMGOPTY, TOCTYILY
710 MEQUYHUX TTOCJIYT, COIIAIBLHOI MATPUMKHN Ta 1HIITHUX
BaKJIMBUX (PAKTOPIB, 1[0 BILIMBAIOTH HA 3arajibHUMA
J00po0yT IIpaIliBHUKIB.

Amnatia moTpeb mnepcoHally B 6€3IE€KOBUX iHCTPY-
MEHTAaX CHCTEeMH COIIaJIbHOI 0e3IIeKr Ha IiAIIPUEMCTBL
37iicHEeHo 3a JoIoMoror meromosiorii Kawo, axa mos-
BOJIsIe KyIacu@ikyBaTu 1motTpebu Ha 6a30Bi, OUiKyBaHI
Ta 3axomtooui. Meronosioria Kano Brirouae B ceGe
IBa OCHOBHUX eTamu: 30ip JaHUX 3a I0IIOMOr00 aHKe-
TYyBaHHSA 3 JBOCTOPOHHIMHU MUTAHHAMU (T03UTUBHUMU
Ta HeraTUBHUMU (DOPMYJIIOBAHHAMU) TA TIOMAIBIIHE
aHaJTi3 PesyJIbTaTIB JI BUSHAUEHHA KaTeropiii morpeo.

Buxknan ocaHoBHOTrO Martepiaiy. Coriansaa 6es-
IeKa IIPAIliBHUKIB € HAJ3BUYAKHO BaKJIMBOIO [IJIA CTa-
OUTBHOTO Ta e(PeKTUBHOTO (DYHKIIIOHYBAHHA OyIb-AKO1
opraHisarifii. ¥ MUPHUHN Yac MiJIPUEMCTBA MOXKYTh
PO3pOOJIATH Ta BOPOBAIKYBATH KOMILIEKCHI CHUCTEMU
COIIIAJIBHOTO 3aXUCTY, COPAMOBAHI Ha 0XOPOHY IIpaIli,
3a0e3neueHHA HAJIE)KHUX YMOB POGOTH Ta HiATPUMKY
(hi3MUHOrO 1 IICHUXOJIOTIYHOrO 3M0POB’A IIPAL[iBHUKIB.
OpmHak y BOEHHUI Uac Ili CUCTeMU CTUKAIOThCA 31 3HaU-
HUMU BUKJINKAMU, [0 BUMAraxoTb PAIUKAJILHIX IIepe-
TBOPEHB JIJIA aianTallii 10 HOBUX YMOB.

Bitina 36ibiye pUusUKY [IJIS JKUTTA 1 3[I0POB’s, TI0-
pyIllye TPYyOOBI BIMHOCUHU, PYHHYEe 1HPPACTPYKTYPY
Ta COPUYUHSE MACOBe MepeMileHHa HacejieHH:A. [[i
(hakTopU YCKIAMHIOITH HOPMAIbHE (DYHKITIOHYBaHHS
MIAIPUEMCTB 1 BUMAaramThb HOBUX ITIIXO0/IIB 10 COIliajIb-
HO1 6e3IeKu.

Bupuennsa mmpo6sieM corfiaibHOI 0e3IeKu IIifT uac Bili-
HU BajKJIMBE He TLJIBKU yepes 6e3rrocepeaHiil BIUIUB HA
OPAIiBHUKIB, ajie I uepes 3arajibHUI BILUIUB HA €KOHO-
MiUHY CTa0LIBHICTE Ta COLIAIBbHY CTPYKTYPY. BasiuBo
MOCJTIPKYBaT MEXaHI3MU, AKI MOKYTh 3a0€3MeUnTn
HaJIeJKHUU PiBEeHb 3aXUCTY IJIA MIPAI[iBHUKIB, Ta AK
OiIPUEMCTBA MOYKYTh aJalTyBaTu CBOI CUCTEMU CO-
miajbHOI 0e3leKu B yMOBax KPU3.

DopmyBaHHSA Ta BIIPOBA/YKEHHA CUCTEM COITiaJIbHOL
0es3reKy MOKHA PO3TJIAAATH 3 TPHOX CTOPiH: 3 6OKY J1ep-
JKaBH, MIJIIPUEMCTBA Ta IIPAI[iBHUKA.

HepexaBa TTOBUHHA peaTi3oByBaTH MPOTPAMU COITi-
aTBHOI MiITPUMEH TIPAITiBHUKIB, BKJTFOUA0UN (DIHAHCOBI
crucTeMu 0e3IIeKH Ta IPAHTOBI IIPOrpPaMHu, i BCTAHOBJIO-
BATH YiTKI BUMOI'H [JIA 3a0e3neueHHsA (PIsMYHOI Ta IICH-
XIYHO1 6€3ITeKU TIePCOHAITY IT/ITPUEMCTB, a TAKOK MOK-
JIUBOCTEM 151 TTPOheCiiiHOro Ta 0COOUCTICHOTO PO3BUTKY.

BigmoBiganbHICTh TiAIIPUEMCTB peasli3yeThCsa uepes
OiATPUMKY cTabiIbHOTO (DiIHAHCOBOTO CTaHY, BiAIIOBI-
HICTb BUMOTaM AepikaBu y cdepi 6esmexu mparfi i pos-
POOKY TIp030POi KOPIIOPATUBHOI COI[iaJIbHOI TTOTITUKH,
sAKa rapaHTye 0e3meKy IMpaIliBHUKIB.
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IIpartriBHUKY K, B CBOIO Uepry, IIOBUHHI aKTUBHO Opa-
TH y4acTh y hopMyBaHHI Ta TpaHchopMaIlii CUCTEMU CO-
iaJabHOI 6e3neKku B Meskax manpueMctsa. L{s cucrema,
x04a i crieru@iyHa U1 KOMIIaHil, Mae 3HAYHE COLIaJIbHe
3HAUYEHHA 1 MOKe BILIMBATU HA BUOIp IpaIliBHUKAMU
MicIis po00TH, 0COOJIMBO TijT Yac mediruTy KBasridikosa-
HOT0 TIEPCOHAJTY Ha PUHKY IIpaIli IIiJ] Yac BiliHU.

Taxkum UrHOM, CHCTEMH COIIAILHOI 0€3IIeKH IIpalliB-
HUKIB Ha ITAIIPHEMCTBAX MOKHA e(eKTUBHO BUBYATH
3a JOTIOMOT'0I0 METO/IiB OI[iHKM MOTPed crioskuBauiB. 1eit
HiOXig qormoMarae BUSBUTH peasibHi moTpebu B Oesire-
KOBUX MeXaHi3MaxX Ta OUYiKyBaHHS MPAaI[iBHUKIB, 1[0
crpusie 6iTbIn e)eKTUBHOMY PO3POOJIEHHIO Ta BIIPOBA-
MKEHHIO 3aX0A1B COIlaILHOI Oe3IIeKu.

Meronu BuBueHHS 1MOTPe6 CHOKUBAUIB, TAKI AK OIIM-
TyBaHHSA, (POKyC-TPYIIN TA IHTEPB'T0, I03BOJIAIOTH OTPU-
MAaTH JeTAJIBHY 1H(OPMALITIIO PO 3aIIATH TA OUiKyBaAHHSA
MPAIiBHUKIB MO0 X corfianbHoi 6esreku. [le qorromarae
BUABUTU KOHKPETHI ITPO0JIEeMU Ta PUSUKU, AKI MOKYTh
OyTy HEOUEeBUIHUMU [JIA KePiBHUIITBA ITiIITPUEMCTBA.

SayueHHs IPAIiBHUKIB 0 TIPOIlecy BUSHAYEHHSA Ta
BJIOCKOHAJIEHHSA CHCTEMU COITiaJIbHO1 6€3TEKU i BUIILYE
IXHI0 MOTHBAIIIIO Ta 3a0B0JIeHicTh. Kojiu npariBHUKN
6auaThb, 1110 TXHi JYMKH Ta TTOTPe0U BPaXOBYIOThCSA, BOHU
CTAIOTH GLIIBII JIOAJTEHIMHU Ta 3aJIyYeHUMU 10 POOOTH,
10 CIIPUAE MiBUIIIEHHIO MTPOAYKTUBHOCTI IIPAaIli.

Metonu mocimKeHHs II0TPe6 CIIOKHUBAYIB, 30KpeMa
100 3aX0/IiB 0e3IIeKH, AKI HagalThCA IIIIPHUEMCTBOM
CBOIM TIPAIiBHUKAM, [I03BOJIAIOTH aJalITyBATU CUCTEMY
COITiaJTHHOI OE3IeKU 0 YHIKAJILHUX YMOB 1 XapaKTepuc-
TUK oprauisariii. PisHi kareropii nmpaijiBHUKIB MOKYTh
MaTH Pi3HI mOTpedu 3aJIeKHO Bif IXHIX POJIEi, BiKY,
ciMeiiHoro crany Ta iHmmux ¢axropis. Takuit mepco-
HaJII30BaHUM miaxin 3abesmeuye 6iabin e)eKTUBHUN
3aXWCT Ta IMATPUMEKY, JOIIOMATAIYN BUABUATHU PUXO0-
BaHI 1Ipo0sieMH, AKi MOXKYTb HETaTUBHO BILIMBATU HA
coliajibHy 0e3rneKy mpalliBHUKIB.

Ha ocHoBI ganux, 3i0paHux IIif 4yac BUBUYEHHS II0-
Tpeb MpAaIiBHUKIB y cdepi coliaabpHol 0e3reKu, Ke-
PIBHHUIITBO MOKE PO3POOUTH CTPATEriuHi IIaHU JIA
TMOKpAII[eHHA CUCTeMU coIliaJibHol Oe3neku. e moxke
BKJTIOUATY CTBOPEHHA HOBUX IIOJIITUK, IIPOTPaM Ta iHi-
I[iaTuB, CIIPAMOBAHUX HA 3a0e3leueHHA 0e3reKu Ta
ZIoOPoOyTYy IpaIliBHUKIB.

106 edexTBHO HagaBATH KOHKPETHI ITOCIYTHU
3 0esreKu, MiIITPUEMCTBA TOBUHHI alalTyBaTHU CBO1
CHUCTEMU COIiaJIbHOI (e3IeKu 0 MoTped PisHUX rpyIl
nparmiBHUKIB. MU IIpOIoOHyeM0 BUKOPUCTATU MOIEJIhb
Kano myis BusHaueHHs Ta aHaJI3y MOBEMIHKN PidHUX
TPy OPAIliBHUKIB MO0 X eMOITIHUX PeakKIliii Ha HOBI
IHCTPYMEHTH CHCTEMHU COIIAJTLHOT 6€3TEKH, MOJIEJTIOI0UN
10 TIOBEIIHKY AK Y BOEHHUI Uac, TaK i B IIepiof micd-
BOEHHOI'0 BiTHOBJICHHA.

1A BUBHAUYeHHA iHTepeciB, yronobaHb Ta noTped
MIPaIliBHUKIB y (popMyBaHHi Ta TpaHchopMaliii cucTeMu
coriayibHO1 Oesrieku migmpueMcTa y 2024 porii Gysio
IIPOBEIEHO OMUTYBAHHA 3a moroMoroio Google-opmr.
¥ pmocitimkeHH B3AIM yuacThb 269 pecrioHaeHTiB. Dop-

MAaT ONMUTYBAaHHA OyB 1HAWBIIYAIbHUN, OTHOPABOBUIA,
a BUJI €KCIIEPTHOI OIIHKYA — OIMTYBaHHA-IyMEA. AHKe-
Ta CKJIafaiacd 3 JeB’ATH 3alUTaHb, 00 €THAHNX Y TPU
OJIOKM 1fIeil, a TaK0K MICTHJIA II0JIA OJIA 3aII0BHEHHSA
0COOMCTUX TaHUX PECIIOHAeHTIB. {11 00po6Ku pesysib-
TaTiB OyJI BUKOPUCTAHI METOAU 6araToBUMIPHOTO CTa-
TUCTUYHOTO aHAIIZy. SaKPUTI HUTAHHA OyJiu chopmy-
JIBOBAHI TAaKUM YMHOM, 1100 iX MOKHA GYJIO 3aCTOCYBaTU
B [TOJTAJIBIIIOMY [IJIsI MOJIEJTFOBAHHSA TPUBAOJIMBOCTI CKJIa-
JIOBUX CUCTeMU Ge3MeKU AK IHCTPYMEHTY OI[iHIOBAHHA
COITiaJIbHOI 0e3IleK!y IIPAIliBHUKIB Ha MiJIIPUEMCTBI.

I1a meToguka MomeTl0OBaHHA TIPUBAOJIMBOCTI CKJIa-
IOBUX CHUCTEMH COI[IAJILHOI 0e3IIeKMr BKJII0UAE aHAaJII3
CTPYKTYPHY PECHOHAEHTIB (BiK, Miclle TIPOKUBAHHSA,
JIOCTYII IO IHTE€PHETY, COI[IaJIbHUM CTaH) 1 CTYITiHb iX
3aJI0BOJIEHOCTI AKICTIO ITocIyTy. BiracTuBocTi mmociyr Ta
1HCTPYMEHTIB, 1[0 BIUIMBAIOTH HA 33/0BOJIEHICTD Mpa-
I[IBHUKIB, IOAJIAIOTECA HA TPU Ipynu: 6a30Bi (ouikyBa-
Hi), OCHOBHI (0askaHi) Ta 3axorUI0yl (BImmBaoydi) [6].

Baszogi (ouikyBaHi) BJIACTUBOCTI BKJIIOYAIOTH OCHOB-
Hi XapaKTePUCTUKH, AKI TPAI[iIBHUKY CIIPUNMAIOTH AK
HaJIesKHe. IX Bi/ICYyTHICTH ITPUBBOIUTE /[0 HETATUBHUX
HACJIIAKIB, ajle HaABHICTb He 3a0e31euye KOHKYPEHTHOI
mepeBaru.

OcuoBHi (6axxaHi) CKJIagoBi 6esreku 6e3ocepeIHb0
BILUTMBAIOTH HA 33JI0BOJIEHICTh MPAI[IBHUKIB 1 MOXKYTh
3a6e3reunTy KOHKYPeHTHi riepeBaru. [Ipuknaam: Mox-
JINBICTH IIepeMiIleHHs B 6e3eUHUIT PerioH, BiagaieHa
po6oTa, ToIaTKOBE CTPAXyBAHHSA MKUTTA.

3axomJII0I0Yil CKJIAI0Bl 3aBK/IN HEOUIKyBaHI I
mpariBaukiB. Hanpukian, gpiHamcoBa maTpuMEA IS
MPAIiBHUKIB 3 IHAUBIAyaJIbHUME oTpebamu. BigcyT-
HICTh TAKUX BJIACTUBOCTEI HE PO3UapPOBYE ITPAI[iBHUKIB,
00 BOHU He 0YiKyBaJI! I[bOTO.

3 yacoM mpalfiBHUKKN 3BUKAIOTH [I0 IIEBHOI'0 PiBHA
IIITPUMEH, 110 3MYIIIye KePiBHUIITBO IIOCTIHHO ITOKpAa-
IryBarty rmociiyru. BincyTHicTh mocityr BIutBae Gijibire,
HIK IX HAABHICTB, TOMY ITOJAJIBIII ITOKPAIIEHHA MOXKYTh
cratu Hee(DeKTUBHUMM.

O06’ekTHBHE BUBUEHHS ITOTPE0 ITPAI[iBHUKIB BUMArae
3’sICyBaHHA 1X THUITIB 1 MOBEIIHKY, 1110 BILTUBAIOTH HA
BUKOPUCTAHHSA 1HCTPYMEHTIB COIliaJIbHOI Oe3meKu. 3a-
MIPOTIOHOBaHE MOJIEJTIOBAHHSA IIPUBAOJINBOCTI TI03BOJIAE
imeHTU(IKyBaTH Ta POSIIOMIIATY ITOTPEOH ITEPCOHAITY 3a
npiopureramu. Ile BKITIOUae po3po0JIEHHA CITeI[iaTbHOT
METOVKU ONMUTYBAHHA /IS OI[IHIOBAHHA CIIPUMHATTA
mpaIliBHUKaMU 0e3ITeKOBUX MEXaHi3MiB.

Metonu mociimxeHHA IOTPE0 T03BOJIATE He JINIIIE
CTBOPUTHU CHUCTEMY COIIAJILHOI 0e3IeKu, ajie i MOCTIIHO
MOHITOPUTH Ta OI[IHIOBATH 1i e)eKTUBHICTh. Peryssap-
Hi OIIUTYBAHHSA Ta 3BOPOTHIN 3B'A30K Bif| IIPAIiBHUKIB
JIOIIOMAaranTh OI[IHUTH BIIPOBAIKEH] 3aX001 Ta BUACHO
KOpUr'yBaTH iX.

Amnajiia 103BoJIA€ KIJILKICHO OIIIHUATH MACOBI ABUIIA,
kaacu(ikyBaTy Ta rpymyBaTé 06 €KTH, PO3ITi3HABATH
HOBI Ta BUABJIATU JIAT€HTHI AKOCTI.

Hamre ankeryBaHHSA IIPOBOAUIIOCH CEPE KOPUCTY-
BaUiB cUCTEMU 0E3IeKU MiAITPUEMCTB PI3HUX rajry3eit
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Ykpainu Ta J03BOJIMJIO OTPUMATH BIAIIOBIIL Bif pec-
MOHOEHTIB IIOA0 PiBHSA 3a00BOJIEHOCTI TAKUMHU OesIie-
KOBUMM IIOCJIyT'aMH, 1[0 IIPOIIOHYIOThCA Cy6 eKTaMu
rocrogaproBaHHA. B onuryBaHHI B3Anu y4acts 269
PECIOH/IEHTIB, 3rPyOBAHUX 34 BIKOM, CTATTIO, POJIOM
3aHATH, PIBHEM OCBITH Ta MiclieM Hpo:KuBaHHA. Pe-
3yJBTATU MOKA3aJiu, 1[0 HAWAKTUBHINI KOPUCTYBayi
0es3ITeKoBUX IHCTPYMeHTIB — kiHKM (55%) y Bimi 18—-28
poxkiB (30%) ta 40—49 poxkis (28%), mpartiBHuku chepu
ocBitu Ta Hayku (40%) (puc. 1, puc. 2).

HacrymuuMm erariom € aHajiia AKOCTI HaJaHUX II0-
cJIyT 3 6e3reKu Ta PiBHA 3a/10BOJIEHOCTI HUMMU IIPAIliB-
HukiB. Ileil eran peasri3oBaHO 3a JOIIOMOTOI MOAEJi
Kamo, sixa BusHauae B3a€MO3B'A30K MixK aTpubyTaMmu
TIOCJIYyTH Ta 3a/]0BOJIEHICTIO ITPAIliBHUKIB, BUALIAIOUN
IIiCTh TUITIB QYHKITIH (puc. 3.):

1. «O6oB’siskoBa» Qyukiia (Must-be) — ocHOBHA
(byHEITiA, BiICyTHICTD AKOI IIPUBBOAUTE A0 KPAHHBOTO
HEB/I0BOJIEHHA MPAIliBHUKIB. BukoHaHusA 11iel QyHKIT1
CIIpUIIMAaEThCA AK HAJEKHE 1 He ITiIBUIIye PiBEHb 3a-
ITOBOJIEHOCTI (IpaBmit HIKHIN KyT rpadika).

2. «OguoBumipHa» Qyurria (Performance a6o
One-Dimensional) — JjriHiliHa o3HakKa, peaJjisalis
AKO1 MiBUIILYE 3aT0BOJIEHICTH MPAI[iBHUKIB CCTEMOI0
coriaJibHOI 6e3reKu, a ii Bi/ICyTHICTh — MiJIBUIILYE He-
samoBosieHusa. s yHkIia Bimoopaskae ouiKyBaHHA
MIPALiBHUKIB BiJ IIPOIIOHOBAHOTO COIiaJILHOTO 61ara abo
IIOCJIyTY Ta BUMOTH 0 IIPOLYKTUBHOCTI (4epBoHA JIiHiA).

3. «[IpuBabnuBa» pyHukrisa (Attractive) — yHnxris,
KA MOYKe BUKJIMKATHU 3aXOILIeHHA a60 wow-edexkr. Biz-
CYTHICTh TAKOTO 0Jiara He BUKJIHUKAE y IIPAI[iBHUKIB
He3a/I0BOJICHH, ajie Moro HaABHICTh IIPU3BOAUTH 10
MaKCUMAaJILHOTO PiBHA 3aI0BOJIEHHSA (IpaBUiil BepXHI
KyT rpadika).

BkaxiTtb, Oyab nacka, Baw Bik

m18-28p.;
m40-49p,;

29-39p,;
u50-59p,;
m60-70p.;

10,5%

28,2%

Puc. 1. Posnopist pecioHieHTIB 32 BikoM

Jorcepenio: aBTopcbEa po3podKa
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4. «<HeBasxnuBa» qyuxkia (Indifferent) — dynxris,
110 BiloOpaskae XapaKkTePUCTUKH, 10 AKUX IIPaIiBHUKN
Gatimy:xi. BimcyTHiCTE BUMOT 1100 ITi€l 03HAKHU HE BILTH-
Bae Ha 3aJI0BOJICHICTD (JIiBUIT BepxHill KyT rpadika).

5. «<Hebaxxana» gyukirisa (Reverse) — yHkIia, axa
BUKJINKA€ 3BOPOTHY PEAKIil0 NPAIliBHUKIB, KOJIU 1X
CIIO[TIBaHHA HE CITPABIPKYIOThCA (JIIBUI HUKHIM KyT).

6. «CymuiBua» Qyukiris (Questionable) — dynxkiis,
sAKa BKa3ye Ha HEIPaBUJIbHY BiIIOBIIb IPAI[iBHUKA T
yac 3amoBHeHHA aHkeTH [11, c. 88].

Mopens Kano mosBosisie mignpreMcTBaM 3po3yMiTH,
AKI aTpuOyTU CUCTEMU COLIaJIBbHOI 6e3rieku abo ii 6iar
Ta MOCJIYT BIUTUBAIOTH HA 33/J0BOJIEHICTD ITPAIliBHUKIB
KOPIIOPATHUBHOK KYJIBTYPOIO ITiAIIPHEMCTBA TA CAMOI0
CHUCTEMOIO COITiaJIbHOI Oe3Ieku, i AK Ii aTpudyTH Mo-
JKyTb 3MiHIOBaTucA 3 uacom. Lle, y cBoto uepry, moro-
Marae KepiBHUIITBY IIPUIMAaTH 00T PYHTOBaHI PillIeHHA
MO0 TIOKPAIlleHHA HATaHUX MOCIYyT 3 0e3meku Ta ix
BIITIOBITHOCTI OUiKyBaHHAM TE€PCOHAJTY.

Ax ysxe sasHauamocs, mogenb KaHo BrJIouae iH-
CTPYMEHT OTIUTYBAHHA, IKE MiCTUTH B C001 JBOBUMIipPHY
aHKETY JIJIA KOKHOT0 aTpubyTa 6e3nekoBoi mocayru. o
aHKEeTU BEJII0YAETHCA (PYHKITIOHAbHE TUTAHHA (I1031-
THUBHE), AKe CTABUTHCSA 3 METOI BHBUEHHS €MOI[HHOI
BI/ITIOBI/Ii IPAIiBHUKIB Y BUTIAKY HASBHOCTI 3aIPOTIO-
HoBaHoOl (PyHKITIT, a Ipyre — qucyHKI[iOHAIBHE (Hera-
TUBHE TUTAHHA), 11006 3'ACyBaTH IXHI0 PEeaKIliio y pasi
BIJICYTHOCTI ITi€l O3HAKU.

Kosxne 3 nurans (QyHKI[IOHATBHE Ta QUCHYHKITIO-
HaJIbHE) MIiCTUTH ITATH BAPiaHTIB BiAIIOBifei:

1. «<Meui e nogobaersca (I like it)» (momobaernes);

2. I1e mae 6yTu Tak (I expect it)» (moBuHHO OyTN);

3. «{ metirpanpaunii (I am neutral)» (HelATpaIbHMIT);

4. «fI mowxy sxerrm 3 M (I can tolerate it)» (TeprriTu 11€);

FIKy rany3b eKOHOMiYHOI AiANbHOCTI
Bu npencraBnsere?

® OceiTa Ta HaykoBa
AIANBHICTD )

N diHaHcoBa AIANBHICTD
MpomucnosicTe

¥ |HcbopmaLyiiiHo-
KOMYHikaUilHi TexHonoril

¥ ByAiBHULUTBO

= Topriens

® OXOpoHa 340pOB'A Ta
couianbHa gonomora

m KoHcanTuHroBi nocayru

= Cinbcbke rocnoaapcTeo

B Tpakcnopt

B [OTenbHO-PecTOpaHH!

isHec
® [lep>xaBHui cny>k6oBeLb

® MucTteurso i kynbTypa

® Mpodbeninku
lOpuaryHi nocnyru
= Typuam, pekpeauia

" Heypsnosa opraHisauia

Puc. 2. Posnogist pecioHIeHTIB 32 rajIy3saMu €KOHOMIUHOT
MATBHOCTI

Jocepenio: aBTOpchKa po3podKa
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One-dimensional
quality attribute

Satisfied

Attractive quality
attribute

Indifferent quality
attribute

Must-be
quality
attribute Reverse quality

Dissatisfied arribute

Puc. 3. Mopens Kano
Jorcepeno: [3, c. 915]

5. «MeHi 1ie He nomobaersca (I dislike it)» (ae mo-
nobaerncsa).

ITicia omuryBaHHA pe3ynbpTaTH IiACYMOBYIOTH-
CA Ta YCEePeaHIThLCHA, 1100 BUSHAYUTH BIOI00AHHSA
pecnouaenTiB. Ile kKiacudikyerbecsa 3a TAKUMHU Kare-
ropiamu: M — «Must-be», P — «Performance», A —
«Attractive», I — «Indifferent», R — «Reverse» Ta Q —
«Questionable».

Amnauris 3am0BoJIeHOCTI HNpAalliBHUKIB IIependadae
TIOCITIIPKeHHA MeKIJIbKOX aTpUOyTUBHUX 03HAK 00 €KTY,
OpUYOMYy KOKEH aTpuldyT MoKe OyTH BiJHECEHWUI JI0
PiBHUX KBagPAHTIB O0Ci KOOPOUHAT, 110 BiAMIOBIIAIOTH
pisauMm tuaMm Kamo. Yei MoskiuBi KomOiHALil BifIo-
Biflell peCOHAEHTIB Ta BiAMOBIAHOTO TUIY aTpudyTa
0e3meK0BOro IHCTPYMEHTY 3BefIeHO B Tabsuii 1.

Y HamoMy AOCHiIiKeHH] 0yJI0 3aCTOCOBAHO METO/T
Kawo nisa anamisy CKIaI0BUX CHCTEMHU COIIAJIBHOI 6e3-
TIEeKH, 110 TIPOTOHYIOTHCA MiAIIPUEMCTBAMHI B PAMKAX
peaJtizarrii KOPIIOPATUBHOI COITIAIBLHOI BiAIIOBIIAIBHOCTI
Ta MeXaHi3My COIliaJIbHOTO 3aXUCTY 1 IIpodeciiiHoro
PO3BUTKY HpaIliBHUKIB. ByJio BUBHAYEHO TIepeJIiK mu-
TaHb, AKI, HA HAIILY IyMKY, CIIPUATHMYTE OKPAIIEHHIO
coIiaJIbHOI 6e3IeKu IepPCcoHaJry, IiABUIIEeHHIO TpUBa-
6JIMBOCTI MEXaHI3MIB COITIaJIbHOTO 3aXUCTY ITPALliBHUKIB
Ta 30LIBIIEHHI0 KOHKYPEHTHUX MepeBar KOMIIaHil Ha
PUHKY Tiparri: 1) muTaHHA I00 HAsABHOCTI iH(ppacTpykK-
TypH (PiBMUHOTO 3aXUCTY MIPAI[IBHUKIB, 2) ICUXIUHOT0/
TICUXOJIOTIYHOT'0 3aXUCTY Ta 3) MOKIUBOCTEI JIJIA PO3-
BUTKY, HaBUaHHA, afanTallii Ta peiHTerparii mpaiis-
HUKIB Ha TiIIPUEMCTBI.

BigmoBigHo 10 3a3HAYEHOI METOI0JIOTII, PECIIOH/IEeH-
TaM OyJI0 TIOCTABJIEHO TPU MUTAHHA, 1[0 CTOCYBAIUCA
BUIINIEHA3BAHUX TPHOX (PYHKI[IOHAIBLHUX XaPaKTePUCTHE
CHCTEeMHU COI[aJIbHOI 0e3IeKy Ha IiIIIPHUEMCTBI: I103H1-
THBHE, HeraTUBHe Ta HeHUTpaJibHe, AKI BiIo0paKamTb
CTYIiHb 3aJI0BOJIEHHSA IEBHUM aTPUOyTOM.

Pesynbrarom 11p0r0 erary ctajio migpaxyBaHHA Kilb-
KOCTi pasiB, Kol aTpulyT OyB BiJHECEHU JI0 Ti€l uu
iHmIoi Kareropii (TabJ. 2).

PesysnibraTit pospaxyHKiB J03BOJIMIIN KIacuiKyBa-
TH 3a3HAYEHl XapaKTePUCTHUKU BIIIIOBIIHO 40 TUIIIB
Kawno. IToganpimmii aHasi3 0aB MOKJIUBICTh BUSHAUNTHI
BAKJIMBICTD KOJKHOI0 KOMIIOHEHTA CHCTEMMU COL[iaJIbHOL
0esreku I MPaIiBHUKIB mianpueMcTs (TabJ. 3).

Jami 1mo10 posrofiJLy mepeBar pecroHAeHTIB, po3-
paxoBaHi B Ta6JIAIl, MOKHA TpadivuHO TPeICTABUTH Ha
pucyHky (puc. 4).

Amnajtiz Kamo Tpeox aTprOyTUBHIX (DYHKITIH, 3aITPOTIO-
HOBAHUX [JIsI BIIPOBAIKEHHSA B CHCTEMI COLIaJIbHOI 6e3-

Tabnuys 1
KoM6inamii BignmoBigeit pecnongeHTiB 3a mogesutio Kano
Dysfunctional (X)
Functional (Y) Ilike it I expect it I am neutral | I can tolerate it I dislike it

-2 -1 0 2 4

I like it 4 Q A A A 12
I expect it 2 R Q I I
I am neutral R I I I
I can tolerate it -1 R I I Q
I dislike it -2 R R R R

Jcepenio: cknameHo Ta po3paxoBaHO aBTOPaMU HaA OCHOBI [4]

Tabnuuys 2
IMIigpaxyHOK KiJILKOCTI BigmoBigeil pecnouaeHTiB BignmoBiguo mo mogesai Kauno
Description Discrete Analysis, %
M P A I R Q Total
Idea 1 6,90 24,14 27,59 13,79 3,45 24,14 100.00
Idea 2 13,79 34,48 13,79 13,79 0,00 24,14 100.00
Idea 3 6,90 31,03 20,69 17,24 6,90 17,24 100.00

Jorcepenio: aBTOpCHEA PO3POOKA
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Tabnuuys 3
Poznogin mepeBar pecrioHaeHTiB 3a Tunamu Kano
4 D ioti Continuous Analysis
escription
P Dysfunctional (X) Functional (Y) Importance (Z) Category
F1 Idea 1 2,14 2,95 5,00 Performance
F2 Idea 2 2,68 2,91 5,27 Performance
F3 Idea 3 2,00 2,50 4,75 Attractive
orcepeno: aBTOpCHKA PO3POOKA
1,60
1,40
1,20
1,00
0,80
0,60
ea3
0;
0,00
-0,40 -0,2(}0 200, 0 0,20 0,40 0,60 0,80 1,00 1,20
-0,40

Puc. 4. Cucrema xoopguHaT aTpulyTUBHUX (QYHKIIIH
Jocepeno: aBTOpCHKA PO3POOKA

TIeKU TTePCOHAJTY, TI0Ka3aB, 10 HA CHOTOIHI MOYKJITUBOCTI
PO3BUTKY, HABYAHHSA, aJIaliTallii Ta peiHTerparii mparis-
HUKIB HE € KPUTUYIHO BAXKIUBIAMU [IJIA BUSHAYEHOI CTPYK-
Typu pecrioraeHTiB. OMUTYBaHI BBAKAIOTH ITi MOYKJIMBOCTI
HEBayKJIMBUMM, 110 HOACHIOETHCSA CKJIAIOM OIMUTAHUX Ta
3arpo3aMu 30BHIINITHBOTO CEPENOBHUIIA, B AKOMY (DyHKITIO-
HYIOTb ITJIIPUEMCTBA B yMOBax BiHU. fIkImo 6 Taki ee-
MEeHTHU OyJId TIPUCYTHI B CTPYKTYP1 COIliaJIbHOI Oe3IeKu,
pecnionyieHTH OyJv 6 3aJ0BOJIEH], ajie TXHA BiICyTHICTh He
BUKJIMKAE HETATUBHUX UM ITO3UTUBHUX €MOITIH.

Ha nporuBary (yHKIIiT «MOKIHUBICTS POSBUTKY 1 HAB-
JaHHA, aaITallii Ta peiHTerpairii», HaABHICTb iHppa-
CTPYKTYPH (DIBMUHOTO 3aXUCTY Ta TICHXITHOT0/TICHXO0JIOT Y-
HOT0 3aXUCTy MPAI[iBHUKIB OyJ1a OI[iHEHA PECIIOHIEHTaAMU
TIO3UTUBHO Ta BUBHAHA MallKe OHAKOBO 3HaUyIIok0. Ha-
ABHICTH IIAX CKJIA0BUX B CHCTEMI COI[AJIHLHOI Oe3IIeKn
MITPUEMCTBA MIABUIIYE 3a0BOJIEHICTh TPAIliBHUKIB,
TOII SIK X BifICYTHICTH 30UIBIIIye He3amoBosieHHA. [IpartiB-
HUKU OYiKYIOTb, 1[0 3aITPOIIOHOBAHI COIiaJIbHI MOCJIYTH
Oy[1yThb COPUATHU MiIBUIIIEHHIO ITPOyKTUBHOCTI.

Haii6inpIa KijTbKiCTb ONUTYBAHUX Bi3HAYNIIA BAK-
JINBICTh MEXAHI3MIB MCUXIUHOT0/TICUX0JIOTTIHOTO 3aXH-
CTy MPAIiBHUKIB (1[0 TiITBEPIIKYETHCA HANOIIBIIIO0
TIJTOIIEI0 KoJIa Ha PUCYHKY 4 Ta HAWBUIINM IT0Ka3HUKOM

52

BAYKJIMBOCTI Y Bi/IIIOBIIAX aHKETOBAHUX). S01IbIIIeHHSA
(byHKITIOHATBHOCTI TAKUX aTPUOYTIB CIIPUSiE 3POCTAHHIO
3a0BOJICHHA IIPAIlIBHUKIB BiJl iX BUKOPUCTAHHS B CHUC-
TeMl COIlaJIbHOI 0e3IeKH IIiIIPHIeMCTBA.

BHCHOBKH Ta MEPCHEKTHBHU MOOAJBIIAX T0-
caimkeHb. TakM 4MHOM, 3aCTOCYBaHHA METOLIB J10-
CJI/TPKEHHSA TTOTPed CIIOKUBAYIB JIJIA aHAJI3y CUCTEMU
coIriaIbHOI 6e3MeKn Ha IiIIIPUEMCTBI € e(DEeKTUBHUM
3ac000M BUABJIEHHA PeaJTbHUX ITOTPE6 1 OUiKyBaHb IIpa-
miBHUKIB. Ile qae 3Mory po3pobsiATy Ta BIIPOBAKYBATH
IieBl 3axX0odu, K CIPUAITH MIIBUIIEHHI0 MOTHBAILIIT,
3aJT0BOJIEHOCTI Ta MPOAYKTUBHOCTI TIpatii. Takuit migxig
TAKOK JOTIOMAarae BUABJIATU IIPUXOBaHI IIPo0JieMu Ta
THOCTINHO BAOCKOHAJTIOBATU CUCTEMY COIliaIbHOI Oe3me-
KU, 3a0e31euyouu Ti BiITOBIAHICTb CyYaCcHUM TEeHIeH-
IisAAM Ta 1oTpebaM mpalliBHUKIB.

TpancdopMmalia cucreMu cOIiaabHOI Oe3IIeKn Ha
OiIITPUEMCTBI Yy BOEHHUU Yac 1 IIiJ] 4ac II0BOEHHOTO
BITHOBJIEHHSA € CKJIQTHUM, ajie HeoOXiTHUM IIPOIIECOM.
BiticbkoBi KOH(IIKTY CTABJIATD TI€PENT MiITPUEMCTBAMEI
YKCJIeHH] BUKJIUKY, BEIIOUA0YH 3a0e3reueHHs (hisiaHol
0esneKu MpaIiBHUKIB, MIATPUMKY TXHBOT'O ICUXO0JIOTIY-
HOTO 3[T0POB’A TA BiTHOBJIEHHA €KOHOMIKH. J{J1s yCImieol
TpaHchopMaIlii CHCTEM COIIaIbLHOI 6e3IeKH HeoOXiTHO
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3aCTOCOBYBATU KOMILJIEKCHUM ITIAXiJT, AKUU OXOILJTIOE
(biHaHCOBY MATPUMKY, OCBITHI ITpOrpamMu, iHBECTHITIT
B iH(PACTPYKTYPy TA IICHUXOJIOTIUHY JOIIOMOTY. YCIIiIlI-
HUI TOCBIf KpaiH, AKI IIPOMIILIN Yepe3 BOCHHI KOH(IIKTI
Ta IIepPioIu ITOBOEHHOTO BiTHOBJIEHHSA, IEMOHCTPY€E BaK-
JIUBICTH CUCTEMHOTO ITiIX01y Ta e()eKTUBHOIO yIIpaB-
JIIHHA 1A JOCATHEHHS cTa0lJIbHOCTI Ta IIPOIIBITAHHA.

Amnaniz npobsieM coriajabHOI 6e3leKu, 3 AKUMU
CTUKAIOTHCA MiIIPUEMCTBA Y BOEHHUM Yac, BUMAarae
PO3POOKM MOKIMBUX NIJIAXIB iX BupimeHHA. {ociti-
IHKEHHA [UX acClIeKTiB € HaN3BUYAHO BAXKJIVMBUM JIA
PO3yMiHHSA TOT0, AK 3a6e3reunTy 6e3neKy MPaIliBHUKIB
Ta CTablJIbHICTD MiITPUEMCTB Y CKJIQTHUX 1 Henepeaoa-
YyBaHUX YMOBAX BIICBKOBUX KOH(JIIKTIB.
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NMOTEHLIANT BMPOBAXKEHHA IHHOBALIMHNX
MIAXOAIB Y PO3PAXYHKOBO-MIATDKHUX
BIJHOCUHAX B YMOBAX LUDPOBI3ALIIT

EKOHOMIKU TA NIANMPUEMHULITBA B YKPATHI

POTENTIAL OF IMPLEMENTING INNOVATIVE
APPROACHES IN SETTLEMENT AND PAYMENT RELATIONS
IN THE CONDITIONS OF DIGITALIZATION OF THE ECONOMY
AND ENTREPRENEURSHIP IN UKRAINE

AHoTauig. BCTyn. IMnaemeHTauis iHHOBAUiMHMX NIgX0giB Y pO3PaxXyHKOBO-MIATIKHUX BIGHOCMHAX B Peanisx Cbo20geHHs
MOB'A3aHe i3 BUKIMKAMM OGO MigBULLEHHS piBHS Ge3neku, HagifiHOCTi Ta OCTYMHOCTI X TeXHOM02Ii g1 BCiX Y4ACHMKIB ginoBUX
BigHOCHH. BOgHOYAC 302a10M BAXMBO popMyBaTy B YKpaiHi Mogesnb gigxuTanizauii, ska 6 BpaxoByBana pisi acnektu besneky,
NPYBATHOCTI T4 iHKAKO3MBHOCTI, NPV LiboMy 3abe3neyyiodu cTaamnii PO3BUTOK B YMOBAX 2106a/1bHOI LndpoBoi TpaHcopmauii
TA 3POCTAIOYOI KOHKYPeHL.

Merta. Metoto CTaTTi € BUBYEHHS MOTEHLiaNy BPOBAGXKEHHS IHHOBALIMHMUX MIGXOJiB Y pO3PAXYHKOBO-MAATIKHUX BIGHOCMHAX
B YMOBAX LM pOBI3aLlii eKOHOMIKM Ta MignpueMHNLTBA B YKPAiHi.

Martepiann i meTogn. Matepianamu gocnigxkenHst €: 1) HOpMATMBHO-NPABOBI AKTH, sIKi, 30KpemMd, pe2y/iioloTb cepy naatexis
i po3paxyHkis; 2) npaui BITYN3HAHMX Ta 3aPyOiIKHNX BYEHMX, L0 3GIFCHIOIOTb HAYKOBI MOLUYKM 3 §OCIGXKyBAHOI Npo6AeMATHKM.

Y npoueci 3givicHeHHs1 gocigxeHHs! Oy/10 BUKOPUCTAHO HACTYMHI HAYKOBi MeTogu: cucTeMatn3auii Ta 2pynyBaHHs (gas xa-
PAKTepUCTUKM | cUCTemMaTn3aLii NAaTexiB i po3paxyHKIB B yMOBAX LM@POBOI eKkoHOMIKK); popmanizavii, aHanizy Ta cuntesy (gns
goUligXKeHHs TPeHgiB y 6e320TIBKOBMX PO3PAXYHKAX HA BITYM3HSHOMY PUHKY); J02i4HO20 y3a2a/ibHeHHs! (POpMY/IOBAHHS BUCHOBKIB).

PesynbTaru. MMpoaHani30BaHo MOTeHLiaN BIPOBAGXKEHHS IHHOBALIMHMX MigX0giB Y PO3PAXyHKOBO-MIATIKHMX BIGHOCMHAX
B YMOBAX gigynTanizauii ekoHomiku. lligkpecieHo, Lo npouecy Lu@poBi3avii Bigi2patoTb 3HAYHY posib y 3giliCHeHHI naaTexis
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Mix Gi3HeCoM, gep)aBolo Ta COXMBA4Yamu nocye. [pogiazHoCTOBAHO cneLndiky undpoBnx GyHKLI y MobiIbHNX gogaTKax
YKPAiHCbKMX OAHKIB Ta posib iHgeKCy LingpoBoi TpaHcopmavii y BNpoBagKeHHi iHHOBALiA y pO3paxyHKOBO-MAATIHMX BigHO-
CMHAX. AKLEHTOBAHO HA SIKICHMX 3MIHAX Y Wil cepi BHACIGOK LmgpoBi3avii yrpogosx nepiogy naHgemii Ta BiliHW. Po32/1siHyTO
g1HaMmiKy BaaoTHO20 PUHKY Ta puHKY 6e320TiBKOBUX PO3PAXYHKIB B YKpaiHi, CopMy/IbOBAHO OKpemi MpiopuTeTH CTUMY/IOBAH-
H$1 pO3BUTKY 0e320TiBKOBOI eKOHOMIKM. AKLIeHTOBAHO Ha posi kibepbe3neky, iHaGHCOBOI @pAMOTHOCTI TA iHK/MO3 SIK YMHHWKIB
PO3BUTKY MOTeHLiany po3paxyHKOBO-MATIXHUX BIGHOCUH B yMOBAX UMPPOBI3ALlii eKOHOMIKM i MigNpUEMHMLTBA B YKpaiHi Ta
iHTe2pavii y eBponericbkuii LungpoBuii NpocTip.

BaxxnnBo 30cepeqxyBaTvch Ha 3a6e3reueHHi gocTyny go HOBITHIX (IHGHCOBUX iHCTPYMEHTIB g/1sl BCIX BepCTB HACENEHHS,
a TaKox CTUMy/ioBaTy Bi3Hec go iHHOBALiv Ta undposoi TpaHcopmadii. CRiBrpays 3 MiKHAPOGHUMU NAATIKHUMM CUCTEMAMM
gornomosxe iHTe2pyBaTH YKPaiHCbKMii PUHOK y CBITOBY €KOHOMIKY, 0 MigBULLEHHS PiBHS UMPPOBOI KyNbTypu CripusiTMe CTBO-
PeHHIO CTikiKoi i 6e3neyHoi piHaHCOBOI cucTemu. MoTeHLian BAIPOBAGXKEHHS! iHHOBALFIHMX MIGXOGiB Y pO3PAxXyHKOBO-MNATIKHI
BIGHOCHHYM B YKPQiHi € 3HQYHMM, 0COBMBO B KOHTEKCTI CTPIMKOI LingpoBIi3aLlii eKOHOMiKM Ta nignpueMHNULTBA. Po3B1TOK 6e320-
TIBKOBMX Onepaviii Ta po3LumpeHHsl GiHaHCOBOI iHPPACTPyKTypH, NIgTPUMyBAHe MepMAaHeHTHUMM i YCrilWHUMM iHiLiaTuBamm
HayioHanbHo20 6AHKY YKpaiHm Ta iHHOBALiHUMM TeXHON0RiMM, NIgBULLYIOTb ePeKTUBHICTb, 3pY4HICTb Ta 6e3neKy ¢iHaHCoBUX
TPAH3aKLiA. Lje cnpuaTime 3p0CTaHHIO eKOHOMIYHOI GKTUBHOCTI, MigBULLEHHIO KOHKYPEHTOCTPOMOXHOCTI YKPAIHCbKMX KOMMA-
Hili Ta iHTe2payii B 2106a1bHy eKoHOMIKY. [1py oMy rpoepec y 2any3i piHTexy 6yge 3anopykoto camobyTHOCTi yKpaiHCbKOi
HALiOHAbHOI (iHTeX-eKocMCcTeMy Ta OGHIEID i3 MepegymMOoB YCriLHO20 MICASIBOEHHOR0 BigHOB/IEHHSI.

IMepcrniekTnBu. B noganbLumx HayKoBuUx gocaigxKeHHIX MPOMOHYETbCA 30CepeguTy yBazy Ha geTaabHOMY aHAI3I KOHLenTy

Knio4oBi cnoBa: po3paxyHKoBO-AATKHI BIGHOCMHM, gigkmTanizavis, 6e320TiBKOBI pO3paxyHKM, iIHHOBALl, MignpueEMHMLTBO,
MAATiKHI KapTKH, PiHTex.

Summary. Introduction. Implementation of innovative approaches in payment and settlement relations in today’s realities
is associated with challenges of enhancing the security, reliability, and accessibility of these technologies for all participants in
business relations. at the same time, it is crucial to develop a model of digitalization in ukraine that takes into account various
aspects of security, privacy, and inclusivity, while ensuring sustainable development amidst global digital transformation and
increasing competition.

Purpose. The purpose of this article is to explore the potential for implementing innovative approaches in payment and set-
tlement relations in the context of the digitalization of the economy and entrepreneurship in Ukraine.

Materials and methods. The research materials include: 1) regulatory acts that, in particular, govern the field of payments
and settlements; 2) works by domestic and foreign scholars who conduct research on the studied issues.

The following scientific methods were used during the research: systematization and grouping (for characterizing and sys-
tematizing payments and settlements in the digital economy); formalization, analysis, and synthesis (to study trends in cashless
payments in the domestic market); logical generalization (for formulating conclusions).

Results. The article is dedicated to studying the potential of implementing innovative approaches in settlement and payment
relations in terms of digitalization of the economy. The study emphasizes the significant role played by digitization processes
in transactions between business, the state and consumers of services. The work analyzes the specifics of digital functions in
mobile applications of Ukrainian banks and the role of the digital transformation index in the implementation of innovations in
settlement and payment relations. The focus is on qualitative changes in this area as a result of digitalization during the period
of pandemic and war. We considered the dynamics of the foreign exchange market and the market of cashless payments in
Ukraine and formulated separate priorities for stimulating the development of the cashless economy. Emphasis is placed on the
role of cyber security, financial literacy and inclusion as factors in the development of the potential of settlement and payment
relations in the conditions of digitalization of the economy and entrepreneurship in Ukraine and integration into the European
digital space.

It is important to focus on ensuring access to the latest financial instruments for all segments of the population, as well
as encouraging businesses to innovate and undergo digital transformation. Collaboration with international payment systems
will help integrate the Ukrainian market into the global economy, and raising the level of digital literacy will contribute to the
creation of a sustainable and secure financial system. The potential for implementing innovative approaches in settlement and
payment relations in Ukraine is significant, especially in the context of rapid digitalization of the economy and entrepreneurship.
The development of cashless transactions and the expansion of financial infrastructure, supported by continuous and success-
ful initiatives of the National Bank of Ukraine and innovative technologies, increase the efficiency, convenience, and security of
financial transactions. This will contribute to economic activity growth, enhance the competitiveness of Ukrainian companies,
and facilitate integration into the global economy. At the same time, progress in the fintech industry will be a guarantee of the
uniqueness of the Ukrainian national fintech ecosystem and one of the prerequisites for successful post-war recovery.

Discussion. In future scientific research, it is proposed to focus on a detailed analysis of the fintech ecosystem concept and
outline the priorities for its formation in the realities of the war in Ukraine and in the near term.

Key words: settlement and payment relations, digitization, cashless payments, innovation, entrepreneurship, payment
cards, fintech.
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Hoc'raHOBIca npobiiemu. BripoBamxeHHA 1HHO-
BAI[IHUX MiIX0MiB ¥ PO3PaXyHKOBO-TLIATIsKHUX
BiJHOCHHAX B PEAIiAX CHOTOEHHA 108 A3aHe 13 BUKJIH-
KaMH II0/I0 IIABUINEHHS PiBHA 0e3IIeKu, HaaiiiHOCTI Ta
JIOCTYITHOCTI IIUX TEXHOJIOT1ii JJIfA BCiX YUYACHUKIB TiJI0-
BUX BigHOCWH. BogHouac 3arajioMm BaxInBo hopMyBaTH
B YKpaiHi MoJiesIb OiPKUTAi3allii, AKa 0 BpaxoByBajia
pisi acriekTu 6e3neKu, IPUBATHOCTI Ta 1HKITIOBUBHOCTI,
pHU IhOMY 3a06€3MeUyUn CTaJInil POSBUTOK B yMOBaX
r100aJIbHOI II()POoBOI TpaHcdopMAaLil Ta 3POCTAKUOL
KOHKYPEeHIIil Ha BHYTPIIIHHEOMY 1 CBITOBOMY PUHKAaX.

AnaJjtia ocTaHHIX HOocCTimKeHb 1 myOJTikaii.
o BuBUeHHSA TPO6GIEMATUKY IMILIEMEHTAITIT (DiHTEXy
B YKpaiHi CriocTepiraeTbcA 3HAUHUM 1HTEpEC AK cepef
HAYKOBIIIB, TaK 1 NpakTuKiB. Pi3HOMaHITHICTb ITi/IX0/iB
JI0 aHAJTI3Y IIUX TEXHOJIOTiII BOJIHOUAC MiATBEPIIKYE 1X
BAKJIMBICTH Ta pisHoAcmeKTHicTh. CKakiMo, y IIpalsax
O.lIIleBuenka ta JI. Pyquua ocHOBHA yBara Ipumgiisa-
€TbCA aHAJI3y IOTOYHOI'0 CTAHY (PIHAHCOBUX TEXHO-
Jioriii B YKpaiui i posti 1iugpoBsisalfii B oMy ITpoIieci
[1]. CBoeto ueprow y MoHorpaiuHOMY BUIAHHI ITif
penakiiero K. Kosrynenka ta €. MaciienHikoBa pos-
IJIAAI0THCA TEOPETUYHI TA IPAKTUYHI aCIIeKTH 1HHO-
BAIIITHOI eKOHOMIKH, BKJIIOUHO 3 (DiHAHCOBMMMU iHHOBA-
miamu [2]. Po6ora 1. Kpacuaosoi, M. [llertiok Ta I". Typa
3ocepemxeHa Ha amasrisi BmBy ginrtexy (FinTech)
Oesmocepenubo Ha (pinaHcoBuil puHOK [3]. Bogmouac
ITijT yac pisHUX KOH(EPEHIIii Ta HIINX 3aX0/IiB OKPEeMHU-
MU BUEHUMH YaCTO IMIHIMAKTHCA TUTAHHA CYyJaCHUX
mpo06JieM PO3BUTKY (PiHAHCOBUX CHUCTEM, BKIIOUAIOUMN
BUKJIUKH, 3 AKUMU CTUKAIOTHCA (PIHAHCOBI 1HCTUTYIII1
y 3B’ABKYy 3 1udposisatieio [4], a Taxox 6e3rmocepesHb0
BHUCBITIIIOETHCA CTaH (PIHAHCOBOI 0e3MeKu B YKpaiHi i3
aKIIeHTaMU Ha TPABOBOMY PETYJIIOBAHHI Ta IIePCIIeKTH-
Bax PO3BUTKY B KOHTEKCTI (piHaHCOBUX iHHOBAI [5].
Bonnouac daxisui HBY axienTy0Th 0c00JIMBY yBary
Ha aHaJIi31 TpobJeMaTuKu 6e3roTiBKOBUX PO3PAXYHKIB
[6], nuHAMIKK KIJTBKOCTI KJIIEHTIB Ta paXyHKIB B 6aHKAX
[7], a Takox cTaHY KapTKOBOrO PUHKY 1 TPEHIiB 6e3ro-
TiBKOBUX oreparriii 3 kaptkamu [8]. Ile migTBepmkye
TepMaHeHTHUM iHTepec 10 BIPOBAKEeHHA TU(POBUX
TEXHOJIOTIH Ta iIHHOBAIiH Ha X OCHOBI HA (hiHAHCOBOMY
PUHKY, TIPU IILOMY KOHTEKCT 1X TOCJTIPKeHHA AK 1 BidiA
TMOTEHITIATY IMIIJIEMEeHTAIi1 TUCKY TYIOThCA.

Hepupimena paHinre yacTHHA 3arajibHOI IPo6-
JgeMu. Xoua IOCITIZKeHHs BIUIMBY I pPOBisallii Ha
(bimamcoBy cepy yIIpomoBK OCTAHHIX POKIB JOCTATHBO
TOIIVPEH] cepey] BITUN3HAHUX Ta 3apyOI’KHUX YUEHUX,
BTIM iCHYIOTBH CITeIM(iuHi acIeKTH, AKi IT0TPebyTh
momaTkoBoi yBaru. OfHiero 3 KIIOUOBUX HEBUPIIIEHUX
mpobsieM € 6anaHCc MK JUHAMIYHUM PO3BUTKOM (i-
HAHCOBUX TEXHOJIOIHM Ta HEeLOCTATHLOI NIBUIKICTIO
ajanTarlii IpaBoBOTO PEryJII0BAHHSA, MepeayciM B Ya-
CTUHI pO3PaxyHKOBUX BiTHOCHH, K 1 3aTaJIOM BUBUEHHSI
TMOAA/IBIINX TTPIOPUTETIB IHHOBATU3ATHUIIT ¥ cdepi ix
3MiliCHEHHA Y HOBUX ITU(MPOBUX peaIifx.

MeTo10 cTaTTi € BUBUEHHA MOTEHIIAJIy BIIPO-
Ba/PKeHHs 1HHOBAI[ITHUX ITIAXO/IB ¥ PO3PaXyHKOBO-

IUIATLKHUX BIHOCMHAX B yMOBaxX IM(MPOBisarlii eKo-
HOMIKH Ta HiAIIPUEMHUIITBA B YKpaiHi.

Buxknang ocaoBHoro marepiamy. Illo crocyerbes
0earocepeqHRO PO3PAXYHKOBO-TJIATIKHUX BiTHOCUHAX
B yMOBaX IU()POBI3AIIil EKOHOMIKH Ta I IIPUEMHUIITBA,
TO MepeayciM mOoTPiOHO 3ayBasKUTHU, 1[0 HOPMATUBU
II[0JT0 TLJTATEKIB 1 po3paxyHkKiB B €C, 30kpema, TupeK-
tuBa PSD2 (Payment Services Directive 2) [14], € Bax-
JIMBUM IIPOTPECOM Y PETYJII0BaHHI (DiHAHCOBUX ITOCIIYT,
30CepeIyKyI0UnCh Ha 3a0e3MeueHHi OLTBII01 TIPO30POCTi,
OesmeKu Ta iHHOBAIiHOCTI y cepi mudpoBux miare-
#KiB. Amke mupexrusa PSD2 Gysna mpuiinsara 3 MeToro
MOMEepHi3allii iCHyIUNX TTPaBUJI BiIITOBITHO JI0 IITBU/-
KOT'0 PO3BUTKY ITU(PPOBUX TEXHOJIOTIH y (hiHAHCOBOMY
cexropi. Omuiero 3 Kar0UoBUX ocobymmBocTeir PSD2 e
BBeJIEHHA BUMOT JI0 «BIIKPUTOT0 OAHKIHTIY», 1110 3000B’A-
3ye OaHKU HAJaBaTU JOCTYMH 10 0AaHKIBCHKUX PaxXyHKIB
Ta iHgopMallii Ipo KJIieHTa 3a 3r0I00 KJIIEHTa TPeTiM
ocobaM, TaKUM SK TTOCTAYAIbHUKY TLIATIKHUX TTOCIYT.
Ile BigxpUBae PUHOK /IJIA HOBUX 1HHOBAITITHUX CEPBICIB,
1[0 MOYKYTb IIPOIIOHYBATH CIIOXKHABAYAM AJIBTePHATUBHI
cI10co0M yIpaBJIiHHA (piHAHCAMU TA IPOBEIEHHA T1Ia-
TeKiB, BUKOPUCTOBYIOUHX iHTepdeiich mporpaMyBaHHsM
mopatkiB (APIs), 110 3a6esrieuyroTh BUCOKUIT piBeHb 0e3-
mexu Ta epeKTuBHOCTI. 3 ceprusa 2025 poky B YrpaiHi
IUIaHYeTbCA [OBHOLIIHHUIH 3aIIyCK BiTKPUTOro OaHKIHTY.
Came BigkpuTHii 6AHKIHT IIOBUHEH CIIpHUsAe TpaHcdop-
Mariii (piHaHCOBOIO CEKTOPY, IABUILYIOUN JOCTYIIHICTD
Ta IHHOBAIIMHICTb 1A KopucTyBadiB. MoOuIbHI 6aHKIB-
CBKi 3aCTOCYHKM HAOUPAITh IOIYJIAPHOCTI i3 3pocTa-
U0t KiibkicTio Application Programming Interface
(API), saKi cTaroTh HEBIT €MHOK YACTHHOKI BIIKPUTOrO
0aHKIHTY, JO3BOJIAIOYN KOPUCTyBauaM Kpalie KepyBaTu
cBoiMHU (hiHAHCAMU Uepe3 JeTATbLHUI aHalli3 BUTPAT,
Oro/KeTyBaHHA Ta iHBecTHIriii [15].

Bigrak, PSD2 Takosx 3ocepemkye yBary Ha IIiIBH-
I[eHH] piBHA 6e3neku iarexis y €C, BIIpoBaLKy0UIH
CTPOTIIIT BUMOTH 10 Ay TeHTU(IKAIlil KOPUCTYBAUiB 1 3a-
XUCTY TIePCOHAIBHUX TaHUX, 110 aKTYaJILHO B YKpaiH-
CHKMX peaJIifx, 30KpeMa 3BayKaroun Ha iHTeHcHupikaIio
IHTerpamifHux IIPoIeciB Ta HeoOXIJHICTh TOJAJIBIIIOl
rapMoHi3aIlii BITUM3HAHOI0 3aKOHOIAaBCTBA 13 €BPO-
MeHCbKUM. 3-TIOMIK iHIIIOT0, MUPEKTUBA BUMArae Kiri-
euTcbkoi ayrentudikarii (SCA), Axka mependauae, 1110
IS TMIATBEPIKeHHSA IJIATIXKHUX ollepalliil moTpi6bHo
BUKOPUCTOBYBAaTHU NIPUHANMHI JIBA €JIEMEHTH iJeHTU-
¢dikairii 3 TppOX KaTeropiii: moch, 10 BiJOMO TLIBKNA
ropuctryBauy (naposis a6o PIN), mocs, 110 € y kopucrty-
Baua (tesiedpor abo cMapT-KapTa), ado I0ck, 110 € He-
BiT €MHOI0 YaCTUHO KOPUCTyBaua (BiMOWTKY MAaJIbIliB
a6o pucu obsmuus) [15]. Sakon Yrpainu Ne 1591-IX
«IIpo ruraTi:xHI HOCITyTH», AKUU BCTYIINUB B Ail0 1 ceprHA
2022 poky, Mae Ha MeTi yIO0CKOHAJIEHHA BITUM3HAHOTO
PUHKY TUIATLKHUX IOCIIYT 3 ypaxyBaHHAM BuMor Jlpy-
roi miaTixkaoi gupexktusu €C (PSD2) ta Jupexktusu
3 enexrpoHuux rpoireii (EMD). Hamionanbsauii 6aHK
YKpaiHu AK PerysATop I[OT0 PUHKY BUOKPEMJIIOE AK
MiHIMYM KiJIbKa KJTIOUOBUX HOBOBBEJIEHBb, BUKJIQIEHUX
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y ubomy 3akoni [14]. Binpasy 3ayBamkumo, 1o yxBa-
JIeHUH 3aKO0H, Ha HAIIl IIOIVIAL, € BaroMHUM Ta HMOBIp-
HO 0a30BUM KPOKOM y HAaIpAMi PO3BUTKY IIOTEHIIIAILY
iMIIeMeHTaIll IHHOBAIIIMHUX ITIIX0IiB Ha 0asl mij-
JKUTAJTI3AIl] Y PO3PAXYHKOBO-TIJIATIKHUX BiTHOCUHAX.
ITpu uvromy Baromoro Oyjie POJIb IILOTO HOPMATUBHO-
IIPABOBOTrO AKTY Y JOBrOTEPMiHOBIiH II€PCIIEKTHBI 3ara-
JIOM [1J1A CTAHOBJIEHHS MOJIEPHOT0 PUHKY (DiHAHCOBUX,
30KpeMa IJIATIKHUX, TTOCJIYT, a TAKOK PO3IINPEHHSA
CIIEKTPY AKICHUX HamaBadiB (piHAHCOBUX IOCIIYT, ITe-
penyciM pisHux inTex-kommuauii. [TimBurenHsa AKocTi
TOCJIYyT OCTAHHIX MaTuMe 3HAYEeHHA JIJIA 3POCTaHHSA JTi-
JIOBO1 aKTUBHOCTI, OITUMIi3a11ii po6oTu 6i3Hecy B YKpa-
1Hi, TTOKPAIIEHHIO 10r0 KOHKYPEHTHUX TTO3UIii TOIIIO.

Omxe, sriguo 3akony Ykpaiuum «[Ipo mraTixHi
MOCJIyT» Tenep HeOaHKIBChbKI HaJaBadi MJIATIKHUX
TIOCJIYT, TaKi AK ILUIATI?KHI YyCTAHOBU 1 YCTAHOBU €JIEK-
TPOHHUX T'polileii, MAITh MOKJINBICTh BIAKPUBATU
IJTATI?KHI paXyHKU, BUITYCKATH TLJIATIKHI KAPTKU Ta
€JIEKTPOHHI I'POIIIi, IIiCJIsA OTPUMAHHSA BiIIIOBIIHOI aB-
TopHU3aLii. 3aKOH TAKOK Ilepeadadae 3arpoBaKeHHA
B YKpaiHi KOHIIENIlil BiTKPUTOro GaHKIHTY, 110 3000B’A-
3ye (hiHAHCOBI YCTAHOBU 34 3TOJI0I0 KJII€HTIB HaAaBaTH
IOCTIMHUM TOCTYII 40 PAXYHKIB 1 (hiHAHCOBOI iH(Op-
MarIrii iHITUM HaJlaBavyaM TLUIaTIKHUX TToCIyT. Bpermri,
HOPMU IILOT'0 3aKOHY Ta MEPEeXiJI 10 BUKOPUCTAHHA MiK-
Hapoguoro crarmapty 1SO20022 mpokiagamTs OCHOBY
IU1A iHTerpariii Yrpainu B COuHy 30HY ILUIATEKIB Y €BPO
(SEPA), u1o0 3a6e3reunTs 6iIbIILY CyMIiCHICTD 3 €BpOITEii-
CBKUMU IJIATLKHUMU cucTeMamu [14].

3rigHo 3 HopMaMu 3akoHy Ykpaiuu «[Ipo miaTixk-
Hi TIOCJIyTH» Y PaMKax BIIPOBAPKEHHA KOHIIEIIi1 Bif-
KpuToro 6aHKIHTY HaJaBauil IJIATI?KHUX ITOCJIYT, SKi
00CJIyTOBYIOTh PAXyHK!, MAIOTh 320€e3MeuyBaTH JOCTYII
0 PaxXyHKIB CBOIX KOPUCTYBauiB iHIIUM 0aHKaM Ta
HaJiaBavyaM IUIATLKHUX ITOCIYT Y PEKUMIi PeaibHOTO
gacy, 3Ti/THO 3 ITOPAAKOM, BcTraHoBIeHUM HartioHanb-
HUM 6aHKOM YEKpaiHu (KpiM KOPeCHOHIeHTChKUX pa-
XYHKIB 0aHKY Ta PO3PaxyHKOBOTO PaxyHKYy HajiaBada
maTixHuX mociyr). e BrIrouae JOCTYII IO HOCIIYT,
AKl He ¢ QinancoBumu [15]. Hamionanbpauii 6ask Yipa-
1HUY 3TiIHO chOPMOBAHOTO IIAHY 1 rpadikiB po3pobiisde
HOPMATHBHO-IIPABOBI aKTU [JIA IMILJIEMEeHTAIl1 BiIKPI-
TOT0 GAHKIHTY Y BiAIOBIAHOCTI 0 yxBasieHoi Koutienirii
BiIKpUTOrO GAHKY.

ITorpi6Ho 3ayBaskuTH, 1110 TipoTAToM 2018-2022 po-
KIB B YKpaiHi CII0CTePirajocA 3HAYHEe 3POCTAHHA aKTUB-
HUX KOPUCTYBAYiB OHJIAWH-0AHKIHTY, KIJIbKICTh AKUX
301IBIIMIack 3 4,7 MytH. 7o 8,9 MiIH., ToOTO HoeTheA
po 3pocranHa Ha 89,36% [16]. L{a TeHmeH A MOACHIO-
€THCA MIBUAKOO ITM(POBi3aIliero 6aHKIBCHKOTO CEKTOPY,
301JIBIIIEHHAM JOCTYITHOCTI IHTEPHETY B YKpaiHi 1o 90%
y 2023 pori 3 12% y 2004 porii [16], a Takox HEoOXiT-
HICTIO 0E3KOHTAKTHOI'0 00CIIyroByBaHHA IIif] Yac ITaH-
memii COVID-19. BificbkoBi il Ha TepuTopii YKpainu
CIIOHYKaJT! GAHKH JI0 aJIallTallil 1 MOIAJIBIIIOT0 PO3BUTKY
OHJIAMH- Ta MOGLIIBHOr0 6aHKIHTY, 1106 KOMIIEHCYBaTHU
o0MesKeHy JOCTYIHICTh (PisMUHUX BiIiJIeHb Uepes I10-
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BiTpsAHI TpuBoru Ta 6siekaytu. [Ipu ribomy ysxe 3apas,
Ha HAIII TIOTJIA, MOYKHA CTBEPKYBaTH 1Ipo Te, mo HBY
Ta 3arajioM JepiKaBHI IHCTUTYTH 3yMijia cTabiiidyBaTy
0GaHKIBCBKY Ta B I[LJIOMY (DiHAHCOBY crcTeMy YKpaiHu,
a M@ pOBI3aIliA IUIATEXIB 1 po3paxyHKiB OyJia OIHiew i3
HEepeyMOB YCIiXy Y I[bOMY, FTapaHTyBaBIIN HAINHICTh
poboTH i TocTaTHIO 6E3ITEeKy, 110 MaJI0 BayK/IVBE 3HAUEH-
HA [JIA TpoMafsaH 1 6i3Hecy, 0co6JIMBO HA TUMYACOBO
OKYTIOBaHUX 1 MPUMPOHTOBUX perioHax. Bomgmouac e
MaJjio 3HAUEHHA 1 [IJIA YCIiXy peJsIoKallii OKpeMux mif-
OPUEMCTB Y 3aXi/THI PerioHu.

Ceperr 0OCHOBHUX OHJIAMH-TIOCIIYT, AKi HAOAKTh YKpa-
1HCBKI 0aHKU yepes3 MOOLIbHI JOJATKNA Ta IHTEpPHEeT-
0aHKIHT, € BIIKPUTTA PaxXyHKiB, IepeKa3u KOIITIB,
HOTOBHEHHA MOOLIIBHOTO PaxyHKY, aBTOILIATEXKI, Ie-
pemiAn BUMNKCOK II0 PAXyHKaX, 3aMOBJIEHHA KapTOK,
KpeIuTyBaHHsA, iIHBECTUIlll, CTPpaxyBaHHA, 00OMiH Ba-
JIFOTH, CIJIaTa KOMYHAJILHUX PaxXxyHKiB, 0JiaromiiiHi
mepekasu Ta cruiara mrpadis. BankiBebkl ycTaHOBH,
taki Ak AT KB «I[Ipusar6auk» Ta AT «IIYMB», akTuBHO
PO3BHMBAIOTH CBOI CEPBICH, 30KpeMa IHTErpyoUr OTLIATY
uepes QR-komu Ta dynxkiii Faceld mia inenrudikarii
ocobu 3a obimuusam. Monobank, mo e uactuuoo AT
«YuiBepcas Bauk», TocAT MOMYJIAPHOCTI HAMAIOYN TI0-
cayru 6e3 (pisMUHUX BiIJIEHb 13 3pyIHUM iHTEpPdeii-
COM, 1110 ITPHUBAOJIIOE KITIEHTIB 1 CIIpUAe 30LIBIIEHHIO 1X
nosutbHOCTI [16]. Bistbiie Toro, MoikHa CTBEp/KyBaTH,
mo Monobank ¢akruuno 3agae TpeHIU AJIA iHIIKX He-
00aHKIB HA YKPaTHCHKOMY PUHKY Ta 3arajioM YITPOIOBIK
2023-2024 pp. BXOOAUB [0 YKCJIA KpalluxXx HeoOaHKIB
CBITY y PIBHUX PEUTHHTaX MIKHAPOIHUX 1HCTUTYIIIH.

Posyminaa BaxkInBocTi ugpoBisalrii 3 60Ky jepsxa-
BU B IIePi0Jl BOEHHOTO CTAHY IT/ITBEPKYETHCA, 30Kpe-
Ma, TUM (DaKTOM, 10 ¥ TPOEKTI [lep:KaBHOTO GIOMKETyY
Yxpainu Ha 2024 pik, BUOATKEX HA [U(POBi3aALiio 114
MiwnicrepcTBa 1mudpoBoi TpaHchopmallii 3arIaHoBa-
HO B po3mipi 2,549 muipa. rpH. e na 2,107 mutpa. rpH
Oiblre, Hivk y 2023 potri, 1110 B IIiCTh Pa3iB MEePEBUIILYE
TMOKa3HWKHU 3a TIONEePeIHII PiK 32 JaHUMU TOKyMeHTa Ha
caiiti mapiaaMenTy [17]. 3 X KOIITiB 3aIIaHOBAHO (i-
HAHCYBaHHSA TAKUX HATIPAMKIB: 1,5 MUIp/. TpH — HAa MifI-
TpuMKy ripoekry BRAVE 1, sikmit cipsimoBaHmii HA iHHO-
BaIrii qjis cekropy 6esrexu ta 06oponuu; 438,7 MITH. TpH
OyyTh BUKOPHUCTAHI HA PO3IMIMpPeHHA QyHKIi €qumoro
IeP:KaBHOI'0 BeOIIOPTAILY €JIEKTPOHHUX ITOCIIYT «[lif»;
300 mutH. TpH npusHaUeHi 171 peasmisairii HarrioraabHol
nporpamu iHgopMarusanii; 168,1 MJIH. I'PH BUTPATATH
Ha PO3BUTOK, aMIiHICTPYBAHHA Ta 3a6e3redeHHs (yHK-
IIOHYBaHHSA [IePKaBHUX eJIEKTPOHHUX 1H(OPMAITiTHIX
pecypciB; 142 5 MUTH. TPH IJIAHYIOTH BUTPATUTHA HA CTBO-
PEHHSA Ta BIIPOBAKEHHA HOBOTO YKPATHCHKOTO 3aCTOCYH-
Ky «Mpis», AKUI CIPUATHME JOCTYIy YUHIiB, 6ATHKIB,
BUNTEJTIB JI0 OCBITHIX pecypciB 3 ycboro cBity [17].

BasxiuBo BimsHauwuTH, [0 HEe BCl 0AHKN HALAIOTH
OqHAKOBUI HAOIp mudposux cepsiciB. OKpeMi BUCHOBKHI
PO AKICTH Ta 0COOJIMBOCTI ITM(PPOBUX (DYHKITIH B MO-
OLTPHUX JOAATKAX YKPATHCHKUX 0AHKIB MOYKHA 3POOUTH
Ha 0CHOBI Tabu. 1.
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Tabnuysa 1
Himxuran-pyHKnii MoGiIBHHUX JOJATKIB OKPpEMHUX OAHKIB
MosknusicTs ockap- | IlinTBepm:xkennsa | IlinTrpumia . 3D-secure MO:KIHBiCTH
. 3Mmina PIN
Bauk JKeHHA omepanii moxymMmeHriB 6ez | Google Pay BHMHKATH IIOCUICHY
. . . Y ZOIATKY . .
KJIIeHTOM BisuTy B GaHK i Apple Pay ayTeHTH(hIKALiI0
monobank Tax Tax Taxk Tax Taxk
Sense Bank Tax Tax Tax Tax Hi
A-Bank Tak Tak Tak Tak Tak
ITpuBarBauk Tax Tax Tax Tax Hi
IIYMB Tax Hi Tax Tax Hi
Yxpras6ank Hi Hi Tak Tak Hi
Yxpcubbamuk Hi Hi Tak Tax Tak
OTP Bank Tax Hi Tax Tax Hi
Paiidpaitzen Tak Hi Tax Tax Hi
Bank
Owman6ank Hi Hi Tax Hi Tax

Jorcepenio: cknameHo Ha ocHOBI [9]

Tak, Monobank BumindeTscsa AK Jriep IIUMPOBUX
IHHOBAIIii, TPOTIOHYOYN IIUPOKUH CIIEKTP (PyHKITIH
B CBOEMY MOOLIBHOMY A0IATKy, OTHAK BiH He HiATPU-
MY€ JTefIK TIOCJIYTH, TaKi AK BIJKPUTTSA JETI03UTIB Uepes
MOOLIBHUI OAATOK un KibepcTpaxyBaHHA. Sense Bank
Ta A-BaHk Takox aKTUBHO HPAIIOTH y cdepi mudpo-
BUX 1HHOBAIIH, ajie B HUX € 00MeKeHHA 010 IeBHUX
(yukIiii. 30KpeMa, BOHU He J03BOJIAITDL KJIIEHTAM
BimkpuBaTu Aemnosutu onjaiiH. [Ipusarbauk, axuii e
OJTHUM 3 HAMOIJIBIIUX Ta HAUTOIIYJIAPHIIINX OAHKIB
B YKpaiHi, 3a0e3reuye MUPOKU BUOIP OHJIAWH-TIOCIIYT,
xoua i Mae oOMe:KeHHA B [{UQpPOBI3AIlii B YaCTUHI Ki-
OepcTpaxyBaHHA.

¥ cBoto uepry IITYMB Ta Ykpras6aHK IIpOIIOHYIOThH
6a30Bi 1M(POBI HOCTYTH, ajle BOHU He JAI0Th MOKIIN-
BOCTI TiATBEP/;KEHHA JOKYMEHTIB 0e3 BisUTy B 0aHK,
10 MOKe OyTU CYyTTEBUM HEOJIIKOM JIJIA KOPUCTYBAYiB,
AKI BiIAI0OTH IlepeBary 0€3KOHTAKTHUM TEXHOJIOTLAM.
Yxpcu66ank Ta OTP Bank, xoua i miarpumyroTrs 6es-
KOHTAKTHI ILJIATEK1, IIPOTE MAKTh P 00MEKEeHb B 1H-
mux MU pPoOBUX cepBicax.

IIIo crocyernes Omanbanky Ta Paiiddaiizen Banky,
TO BOHU HAJAIOTh OOMEKeHUH HAbIp MU POBUX TOCTYT
MOPIBHAHO 3 IHIIAMU O0aHKaMU, 30KpeMa He 103BOJIA-
FOUM BIIKPUTTA JEII03UTIB uepe3 MOOLJIbHI JOTAaTKH.

Pesromyroun, mepexkoHyeMoCh, 110 X04a AeAKl 6aHKN
aKTUBHO IIPOCYBAOTh (P POBi3AIlif0 CBOIX ITOCIIYT, 3a-
raJbHUM PiBeHD IM(PPOBUX CEPBICIB MOMKe CYTTEBO Ba-
piroBatu. Ile cBiquuTh TIPO TE, 110 /1A IeAKUX OAHKIB €
TIOTEHITIAJT [JIA PO3BUTKY Ta IMOKPAIIEHHS 1X IN(POBUX
mwiratgopM, 106 BiIIIOBIZATH 3POCTAIOYNM II0TPe6aM
CyYacHUX CIIO}KMBAYiB, B TIM UMCJIi B yMOBaX BiiHU.

1 po3yMiHHA BayKJIUBICTD BIIPOBA/PKEHHA 1HHOBA-
MIHHUX TiAX0IB Y PO3PAXyHKOBO-TUIATIKHUX BiJHOCH-
Hax B yMOBaX IA(PPOBi3aIlii eKOHOMIKH Ta ITiAIPHEMHU-
IITBa B YKpaiHi BAPTO PO3MVIAHYTH MOKA3HUKU [HIEKCY
mudpoBoi Tpancdopmarrii perionis y 2022-2023 pp.,
HaBedeHi Ha puc. 1.

Iapexc g poBoi TpanchopMarii AK KOMILIEKCHII
TIOKA3HUEK, BKa3ye Ha CTYITIHb BIIPOBAKEHHS ITA(PPOBIX
TEXHOJIOTiH y CYCITiJIBCTBI Ta eKoHoMiI. BimmoBigHo 10
IaHUX CepemHiil MoKasHuK lHmexrcy 1udpoBoi Tpau-
copmarii y 2023 pori ckiras 0,632 6amu. Ilpu 1160-
My HaWBUIII H0oro 3HaUeHHA — y JIHIIPOIIeTPOBCHKI
(0,908), JInBiscokiit (0,891) Tta ITonraseokiii (0,833)
obJsiacTAx, a JedAKl PerioHd JeEMOHCTPYIOTh IIOMipHY I10-
3uTuBHY nauHaMiky [21]. Pict nporo moxkasHuka y BCix
perioHax YKpaiHU BKadye HA MOUIMPEHHA TOCTYIIY 0
IuTepHeTy Ta BUKOpUCTAHHA MOOIJIBHUX TE€XHOJIOTIIH,
3pocTaHHA PiBHA () POBOL 0CBiUeHOCTI HACeIeHHA (a,
BiTaK, HMOBIPHO i (PiHAHCOBOI 1HKJII0311), KiJIBKICTD
TEeXHOJIOTTUHUX 1HHOBAI B €KOHOMIIIl, a TAKOXK Ha
HAABHICTH MU(MPOBUX IOCIYT y JEPKABHOMY YIpaB-
JiHHI (10 TPUKIAAY eJIeKTPOHHUI KabiHeT MIaTHUKA
IIOAATKIB TOILIO).

CraxiMo, eJIEKTPOHHUI KablHeT IIaTHUKA II0aT-
KiB € aBTOMATU30BAHUM 1HCTPYMEHTOM, AKUU 103BO-
Jide IJIATHUKAM IIOJATKIB B3aeMOMIATH 3 (PiCKaJILHU-
MU opraHamu Yrpainu omtaiin. Opunuuasi ocobu Ta
caMO3aWHATI TiAIIPUEMIII MOKYTb JIETKO OTPUMATU
eJeKTpoHHUI mignuc. KjiekTpoHHMi KabiHeT copolye
6araro mpoIIeCiB B YACTUHI aiMiHiCTPyBaHHA MOATKIB,
MiHIMIZyI0UM PUBUKU MOMUJIOK Ta 3a0€3MeUyUn ore-
paTHBHE ONAHHA Ta 06POOKY ITOIaTKOBOI iH(opMariii
[18]. He sBakarouu HA OKpeMi HEIOJIKU TEXHIUHOI'0
XapakTepy, Ha HaII IOTJIAM, 3arajioM MugpoBisarisa
pisHUX OIOMKETHHUX 1 IMMOJATKOBUX ILJIATEKIB IJIA IIif-
IIPUEMHUIIBKUAX CTPYKTYP Ha 6a3i BUKOPUCTAHHA (PyHK-
I[IOHAJIy eJIEKTPOHHOT0 KabiHeTy MJIaTHUKA MOIaTKIB,
AK 1 MIMPOKI MOXKJIMBOCTI B3aeMO/Il 13 IIOAATKOBUMU
opranamMu 6e3 Heo0XiTHOCTI 6e31M0cepeTHLOT0 KOHTAKTY,
€ BaroMUM KPOKOM y [Ii/IKUTAJTI3alli]l TUIATEeXKiB 1 Po3-
paxyHKiB B YKpaiHi 3arajoM. BTiM BayKJIMBO mpaIfio-
BaTHU HAJ| ONTUMI3aIliel0 poboTH KabiHeTy, yCyHEHHAM
TeXHIYHUX MOTPIIIHOCTEN TOII0, a TAKOXK B IIJIOMY HaJT

POSIIUPEHHAM H0r0 (PyHKITIOHAITY.



// ExoHomika //

// MiskHapofiHUi1 HayKOBUM XXypHan «IHTepHayka».
Cepia: «<EkoHomiuHi Hayku» // N2 7 (87), 1 1., 2024

©
2,000 -
~ M S N
1,800 ~ © © o
o o - @
1,600 S ©F
T) o ©
1,400 o °
© ™
1,200 b 8% © Lr>_<or
© s M/ W0 ™ ©
1,000 — Q-2 B =\DB-o N o
0,800 o ° Oom.Sq-
= EAS ¥ 9
0,600 ) S
0,400
0,200
0,000 «
S 00 O 0O O OO OO OO OO0 g0 g 08888 T X
Sxxxxxxxxxxxxxxxxxxxxxxxxs
3 5 0 0 5 0 0 0 0 0 O 0 0 0 0 0 % 0 % 0 0 05 0 0 0 T
R - EEEEEEEEEEEEREEREEEEEEE:
SIgocochboggeggioasa?2s38ISCReg
@ I S99 IS8 g EE S B ‘g L O = ' O ¥ o E X
¥ IS 20 s E IS as o 9 EE0 52l ES
= L 3 F Q_C(uz.__>,-0:0.;::(.)=mo_:mx:t:
S o g o < 6 X 8 [ o o
o @ - @ o o .= O X O o T =
O c x ™ o x C a I O QO
2 5] S @ © o = z X = F TS
o Q X o o 2 = O x 3
o) E T X [ %
o 5 8 s
© g = ]
T ™
=
=
e
2 ——2022 2023

~ oy ™~
o v 9D o
3 B85 3
c°~ ~ Q
(=) o 5 o
~ - ™
: o
o/ 8 <« - © © o
O N A Do - ©
N o -® NN O ™ — ‘—1
o OOdg <49 ™~ Y
o B 0 = oS
™ 2 o W0
S =)

Puc. 1. ITokasuuku Iunekcy uudposoi Tpancdopmariii perionis Yrpaiuu y 2022—-2023 pp.
Lorcepeno: [21]

Taxkosk posriisHEeMO JUHAMIKY 0€3roTiBKOBOTO Ba-
JIFOTHOTO PUHKY, IIPEICTABJIeHy Ha pHC. 2 3a Iepiof
3 2019 poxky mo 6epesennb 2024 poky.

s nuaamika BKa3ye Ha MEeBHI TPEHAU TA 3MiHU
B IIOBEIHITI YYACHUKIB PUHKY. 3a I[eil 1epioq MoxKHA
CIIOCTEpiraTv KOJIMBAHHA B 00cATax KyMiBJIi Ta ITpofa-
3Ky BaJIIOTH KJIieHTaMu OaHKIB Ta omepariiii Mizk 6aHKa-
mu (3 HamionanbauMm 6ankom Ykpainu). Ha mouatky
Mepiofy crocTepirajiacsa BiTHOCHO HU3bKA aKTUBHICTH
Ha 0e3roTiBKOBOMY BAJIIOTHOMY PUHKY 3 HETaTUBHUM
6aJjlaHCOM KyMiBJIi BaJIIOTU KJIieHTamMu GaHKIB, AKa
3 yacoMm 30inbmmiaca. [Iporarom 2019 poky KiJIBKICTb
omepalriii 3pocJia, 0CoOJIMBO B IPYTiii MOJOBUHI POKY,
3 MiKOBUMH 3HaUeHHAMU B rpyaHi 2019 Ta GepesHi
2020 poxky (puc. 2). ¥ 2020 porri, ocobuBo micsisa Ge-
pesHs, cIocTepirajgocs piske HagiHHA 00CATIB orepa-
i, MOKJINBO, uepes mouarok nmaumemii COVID-19,
SAKa TIPU3BeJIa JI0 3HAYHOTO YITOBLIIbHEHHA €KOHOMIUHOT
akTuBHOCTI. le 3HalNLIO BiloOpakeHHA B 3HAYHOMY
3MEHIIIeHH1 00CATIB AK KYITIBITi, TaK i TPOIAKY BAJIOTHU.
B xinmi 2020 poky Ta Ha mouatky 2021 poky crocrepi-
raJjIocA MOCTYIIOBE BiTHOBJIEHHSA aKTUBHOCTI, AKA MTOTIM
3pocTajia YIpoOBK POKY, 31 301JIBLIIEHHAM OIlepalliii
mik 6ankamvu ta HBY.

IIporarom 2022 poky crocTepirajiocs 3HIKEHHA Ky-
ITiBJTi Ta TPOAAYKY BAJTIOTU KITIEHTaMU O6AHKIB, 1110 MOTJIO
OyTu TOB’SA3aHO 3 TTOYATKOM BifiHH B Ykpaiui. OmHak
obcsaru omeparii misk 6aukamu (3 HBY) sanumanucsa
BIJTHOCHO CTa0iJIBHUMU 3 TI0YaTKy Poky. ¥ 2023 poiri
3arajioM MOXKHA CIIOCTEPiraTv IOMipHE BiTHOBJIEHHS

60

omepariii Mi’k 6aHKaMu, X04ua 00CATH KYITiBJIL Ta IIPO-
JaKy BAJIFOTHU KJTiEHTaMU OaHKIB ITPOJIOBIKYBAJIN KOJIU-
BatucA. [leprri micAri 2024 poky mokasaau Hogasbiie
BiTHOBJIEHHA ITOKA3HUKIB KYIIiBJIi BAJIIOTH KIIIEHTAMU,
BOQHOYAC TTPOIaK OyB MEHIII BOJIATUJIBHUM (puc. 2).
To6T0, BpaxoByouu HaBeAeHi JaHi, MOXKHA HpPU-
MYCTUTH, 110 (PIHAHCOBUI PUHOK YKPAIHU IIPOXOIUTH
yepes pisHi (pasy peaxifii Ha 30BHIINIHI IOKK, TAKI AK
HaHAeMisa Ta BiMHA, 1 3TaTHUN IEMOHCTPYBAaTHU CTiii-
KICTB Ta TeBHY 30aTHICTH /10 BimHOBIeHHA. Hanmpukiap,
y TpaBHi 2022 poky y:ke mij yac BiliHU criocrepirasocs
crabijibHe BUKOPUCTAHHSA TUIATIKHUX KaPTOK B YKpaiHi
Ta 3a KOPJIOHOM, OyJio 3apeecTpoBaHo 637 MJIH. ome-
pariit Ha cymy 573,7 mapa. rpH [20]. ¥ nopiBHAHHI
3 MOBOEHHUM Tiepiogom ciuaa 2022 poky, KiJIbKiCTh
TpaH3akKIliil 3MeHmmwiIaca Ha 3,4%, B Toil uac Ak cyma
onepariiii 3pocsia Ha 31,5%. B Ykpaini OyJio 3aiticHeHO
582 mutH. omepaitiii Ha cymy 6usbK0 502,4 MIIp/I. TPH,
o Ha 7,5% MmeHire 3a kKUIbKicTo Ta Ha 20,4% 6liblie 3a
CYMOI0 B TTOPiBHAHHI 3 ciureM 2022 poky. 3a KOpIoHOM
3araJibHa CyMma OILUIATH TOBAPIB 1 OTPUMAaHHSA T'OTiBKU
ckyasa 57,5 MuIpa. rpH, 3HAYHO 3pocJjia y HOPiBHAHHI
3 ciuneM 2022 pOKy, 110 CTAHOBUJIO OJIM3BKO 7 MJIP,.
rpH. Be3roTiBKkoBi orepariii 3aJIMIIAINCA TONYJIAPHU-
mu, B TpaBHi 2022 poKy iXHA KiJIBKICTb CKOPOTUJIACA
nuire Ha 2,3%, craHoBIAYN 588 MITH. TPH, TOM1 AK cymMa
apociaa Ha 43,0% mo 395,0 mupa. rpa. YacTka 6earo-
TIBKOBUX TPAH3AKIIH 3a CyMOIO CKJiaja Maiike 69%,
TOOTO BiI0YJIOCH 3POCTAaHHA MOPiBHAHO 3 63% y ciuHi
2022 poxy. 3a kibkicTio, 92 3 kosxHux 100 TpaH3aKIiil
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Puc. 2. Tpennu Ha 6e3roTiBKOBOMY BAJIIOTHOMY PUHKY YKpaiuu yrpoaos:xk 2019-2024 pp.
Jorcepeno: [11]

Oyiiu 6e3roTiBKOBUMU, 1110 0yJI0 CTAO0LIBHO Y IOPiBHAHHI
3 91% y ciuni ToTO K POKy. ¥ TpaBHi 2022 poky mepe-
BayKHA KUIBKICTh 0€3roTIBKOBUX TPAHIAKIIII IIpuIlagajia
Ha PO3PaxyHKU B TOProBesibHIill Mepexi — 53,9% 3a
KUTBKicTIO Ta 24,5% 3a cyMo10, a TiepeKasu 3 KapTKU Ha
KapTKy ckianu 57% 3a cymoro Ta 14% 3a kingbkicTio. Ot-
Jara B iHTepHeTi 3atimasia 27% 3a kuibkicTio Ta 16,2%
3a CyMoI0 Bcix 6earoriBkoBux onepartiii [20]. Ilpu mromy
B&JKJIMBO PO3YMITH, 10 TAKUIL TIepexiy 10 «0e3roTiBKm»
B YKpaiHi 0yB IOCTaTHLO CTPIMKUM 1 CyTTEBO TTPUIIIBU/I-
IIUBCA y Yac ITaHaeMil, o y:e qajo 3MOry IIiITpuMy-
BaTU HAJIEXKHY MTUHAMIKY PO3PaxXyHKOBO-TLJIATIKHUX
BIIHOCHUH MixK 0i3HecoM, rpoMagsgHaMU 1 Jep:KaBHUMUI
IHCTUTYLIIAMH y Yac BiHU.

Tob6To ykpaiHili cranoM Ha KiHelb 2022 PoKy TaKoK
AKTUBHO BUKOPUCTOBYBaJIX 0€3KOHTAKTHI Ta TOKEHiB0-
BaHI IJIATIKHI KAPTKY 3arajIbHOI0 KiTbKicTio 103,6 MTH.
mITYK, 110 Ha 13% 6utbiite TTOpiBHAHO 3 ciuHeM 2022 poky.
Yacrra 0e3KOHTAKTHUX Ta TOKEHI30BAHUX KAPTOK ceper
aKTUBHUX KopucTyBadiB craHoBmiia 60%. Toprisna ta
cepBicH 3a3HAIN CKOpPoueHHA akTuBHUX POS-repmina-
qaiB Ha 13,7% mo 331,5 Tucsau Ta 6bankomaris Ha 16,6% mo
15,3 TucAY BiANOBIIHO, TTOPiBHAHO 3 ciuneM 2022 poky.
3abeseueHHa MOKIIMBOCTI 6€3rOTIBKOBUX IIIATEKIB 63
(ismunmx POS-repmiHAIIB cTaE MOKIUBUAM 3aBISAKH
TEXHOJIOTIYHUM PIillIeHHAM, IIPOTIOHOBAHUM 0aHKaMU Ta
(dinancosumu yeranosamu, sk or POS PHONE gifx Visa,
«Tepminan» Bix IlpuarBauky, RaiPos Bin Paiiddaiizen
Bauky Ta inmum noni6auM ceppicam [20].

Y tperpomy KBapTaii 2023 poky B YKpaiui Oysio
Bifj3HAUEHO CcTablJiIbHEe 3pOCTaHHA 0e3rOTiBKOBUX PO3-
PaxyHKIB cepeJl KOPUCTYBadiB IJIATI?KHUX KapTOK.
3arajibHa KiJIBKICTh Ollepaliii 3 IIaTIKHNMHI KapTKa-
mu ckiana 19725 maa. Ha cymy 1407,1 mipg. rpH.

3 Hux 06e3roTiBKOBI TPaH3aKIIil craHoBmIA 1844,6 MIIH.
omepairiit Ha cymy 890,8 muipa. rpH, 1o ckitano 63,3%
BifT 3arajibHOI cymu ormepartiil i 93,5% 3a KiJibKicTiO.
ToproBa Mepeska oTpuMaJia HaUOLIBIITY YacTKy 6e3ro-
TIBKOBUX TPaH3akIlii — 73,6% 3a kijgbkicTio i 47,0%
3a cyMoto, 3miticHeHo 1358,1 mutH. omepariiii Ha cymy
419,2 mupa. rpu. [13]. BignosigHa quHaMiKa IIpeacTaB-
JleHa Ha puc. 3.

Tlepekasu KoIITiB 3 KAPTKY HA KapTKy ckanu 31,3%
3a cymoio Ta 8,1% 3a KiJIBKICTIO, a OHJIAITH-0T1JIaTa TOBa-
piB Ta mocayr — 14,5% 3a cymoro Ta 13,9% 3a KiIbKICTIO
[19]. IadpacrpyrTypa A/ 3abe3nedeHHs TIATEkKIB TEXK
MIPOIOBIKYBajia PO3BUBATHUCH, 30KpeMa 3 BEPECHS ITOPiB-
HsHO 3 ciureM 2023 poky kiibkicTs POS-Tepminaitis
g0ipiniaack Ha 17,1% (mo 419,5 Tucsad), a TOYOK IIPH-
oMy TUIaTiKHUX KapToKk — Ha 35% (mo 428,3 tucay).
BankomaTHa Meperka TAK0K POSIINPIOBAJIACE 1 CTAHO-
Buia 15,8 Trcau mpucTpoiB Ha KiHelb 2023 poky, 1m0 Ha
1,3% Gisblile, HixK HA TTOYATKY POKY. 3arajabHa KiIbKICTh
BUMNYIIEHUX TUIATIKHUX KapToK carHyaa 1124 mutH.
ITYK, 1110 Ha 3% OGinblie aHik B ciudi 2023 poky, a Kiib-
KiCTh aKTUBHUX MJIATIKHUX KAPTOK, 110 CTA0LIILHO BU-
KOPUCTOBYBAJIUCH [JIA PO3PAXyHKIB, 3pociia HA 9% 1o
50 mua. Cranom Ha kinerb 2023 poky 6e3KOHTaKTHI
IUIATLKHI KapTKU cTaHoBuIn 58,7% BCiX aKTUBHUX Kap-
TOK, 3 12% 3pocTaHHAM 3 IIOYATKY POKY, & TOKEeHi30BaHi
kapTeu — 23% Bif BCIX aKTUBHUX KapTOK, 110 Ha 32%
Olblire 1I0PiBHAHO 3 ciurneM [19]. Boguouac, BBaskae-
MO, € yCi HiJICTaBU IIPOTHO3YBATH, III0 34 ITiACyMKaMu
2024 p. BUABJIEH] TPEHAU MATUMYTh ITOSUTUBHE ITPO-
JIOBXKEHHA B YACTHHI IT0JAJIBIIIOL JIHKUTATI3aL] chepr
TJIaTEKIB 1 PO3PAXyHKIB B YKpaiHi.

XapakTepHo Tako:K, 1110 MeHire 10% ycix TpaH3aKITii
B III kBaprai 2023 poky Oysiu spiticHeHi 3 hisuyHUM

o1
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BN NNaTiXKHI TEPMiHanNW y TOproBenbHii Ta cepBicHI Mepexi

nnaTixxHi TepmiHanu 6aHkiB Ta HebaHKIBCbKUX (hiHAHCOBUX

Puc. 3. [lunamika KUTBKOCTI IUTATIXKHUX IIPUCTPOIB B YEpPAIHi, muc. 00.
Jorcepeno: [13]

3YUTYBAHHAM [IaHUX 13 KAPTKU, TOJI1 AK 1HIII omeparfii
Oyt 6e3KOHTAKTHI 3 cyMoIo TpaHaakiriii y 381,1 mutp.
rpH. Takok 3pocTasia KUTbKiCTb 6€3KOHTAKTHUX TLTATIK-
HUX KapPTOK, AKI BUKOPUCTOBYBAJIUCA JIJIA 3MIHCHEHHA
BUIaTKoBUX omeparriii [13]. Ix kinekicTs s6iibmIIUIACH
3 26,1 mutH. y rpynui 2022 poky go 30,6 MJIH. KapTOK
y rpynui 2023 poky (u#a 17,2%). KinbkicTs ToKeHi30-
BaHUX IUIATLKHUX KAPTOK, 3 AKUMHU 3Q1HACHIOBAJIACA
BHIATKOBI orrepaririii, 3a 2023 pik s3pocia Ha 56,2% — mo
12,4 muta. mt. TokeHI30BaHI IJIATIKHI KAPTKU — ILjIA-
TIKHI KAPTKHU, CTBOPEHI B Pe3yJIBTaTi 3aMiHU PEKBI3UTIB
(hisMUHUX TLUIATIKHUX KAPTOK HA YHIKAIbHI IIU(PPOBI
imeHTU(DIKATOPH, AKI BUKOPUCTOBYIOTHCS [JIA 3Milic-
HEHHSA oIleparliii i3 3aCTOCyBaHHAM T'aKeTiB i3 QyHK-
miero NFC (3oxpema uepes miarizkHi cepsicu Apple Pay,
Google Pay, Garmin Pay Toro) [13].

BogHouac BIIpoBaIiKeHHA TAKUX TEXHOJIOTIH, AK
IITYYHUH 1HTEJIeKT, MAIINHHE HaBUYaHHA, BeJIVKI JaH]
Ta 6JI0KUeiiH, 3abe3reuye 6i3HECY MOKJIUBICTH 300Dy
Ta aHAJI3y JaHUX JJIA NPUUHATTA 06T PYHTOBAHUX Pi-
IIeHb, IIABUIIEHHA e(eKTUBHOCTI Ta 3HIKEHHA BHU-
tpart. [ludposi miargopmu, y TiMm uucai pisHi MapKeT-
TIelicy, BiIKPUBAIOTh HOBI KaHAJIU JJIA MapKETUHTY
Ta MPOJaKy ToBapiB i mociyr. KiiekTpoHHa KoMepIia
cTae 0OCHOBHOK (pOPMOIO IIiAIIPUEMHUIIBKOI TiAIBHOCTI,
3a0e3neuyun CIIOKUBAYAM 3PYUHICTD Ta JOCTYIIHICTD
TIOKYTIOK He3aJIesKHO Bifl reorpadiuHoro po3raiiyBaHHs.
s 6i3Hecy 1ie TaK0XK MOMKJIUBICTH TI€PCOHATIZ0BAHOT
pexKIaMu, a TAKOK 3HAUHUII ITOTeHIIa] OJIA B3aeMOJIil
3 TIOKYMIAMHU Ta KOHTPATeHTaAMH.

PosBuTok 1 poBoi eKOHOMIKH Ta MAIPUEMHUIITBA
motpebye e(peKTUBHOTO PETYJIIOBAHHA [IJIA CTUMYJIIO-
BaHHA 1HHOBAIIili, 3aXUCTy IIPaB CIOKUBAYIB Ta 3a-
OesrreueHHs KOHKYPEHIIil, y TiM umucyi y cdepi miia-
TeXiB 1 po3paxyHKiB. [leprkaBHI IHCTUTYIII] ITOBUHHI
YAOCKOHAJIIOBATH 3aKOHOAABCTBO, IKEe Mae BiJIOBiAaTH
HOBUM BUKJIMKAM 1 MOKJIMBOCTAM, 1110 ae IuppoBisa-
IiA y JaHiii rajaysi, Ta BOGHOUAC MATPUMYBATU PO3BU-

62

TOK TE€XHOJIOTIH 1 3a0e3neuyBaTu cTablIbHICTE 1 JOBipY
B I()pOBOMY ITPOCTOPI.

BesroriBkoBi miare:xi (pakKTUUYHO € OJHUM i3
«CTOBMIB» IM(MPOBOI €KOHOMIKH, AKI HiATPUMYOTh Ta
MIPUCKOPIOIOTH 11 Po3BUTOK. PosmirpeHts 6e3roTiBKOBUX
omepariii Befe a0 MiIBUINEHHA 3arajbHol (piHAHCOBOL
1HKJTIO31T, HAJAI0UH JOCTYII 10 (PiHAHCOBUX TIOCJIYT IIIH-
PIIOMY KOJIy HAcCeJIeHHs, BKJIIOUAOUN Majinuil Oi3Hec,
TPOMAIsiH, AKI POKUBAIOTE y TeorpadiuHo BiTaieHii
BiJT BEJIMKUX MICT MicieBocTi Toio. I1pu nbomy miisa
YEpainu nutanHAa (piHAHCOBOI 1HKITIO3IT AysKe BayKJIU-
Be (PAKTUYHO ITOYMHAIOUY 13 HABUAHHIO (piHAHCOBOI
TPaMOTHOCTI y IIKO0JIAX, 3aKJIa/IaX BUIIO1 OCBITH TOIIO.
Ile, BBaskaeMo, Oy/ie 3aMOPYKOI0 YCITIIIHOI iHTErparii
B €BPOIIEMCHKUH ITM(MPOBUIA IIPOCTIP.

HBY ynpomos:xk 6aratbox poKiB po3IJIAIac caMme
0e3TOTiBKOBI IJIaTeXi AK KJIIOUOBHU 1HCTPYMEHT
3pocTaHHA e()eKTUBHOCTI HAIIOHAJIBHOI €eKOHOMIKH.
1A poro BayKJIMBO HACTYITHE:

1. ITigBuIieHHA PiBHSA JOBIPU CIIOKUBAYIB 10 6€3ro-
TiBKOBHX OIIepAalliil Ha OCHOBI 3MIITHEHHS KibepOesIeKu,
3aXUCTy JAHUX Ta IIPOTHU/AIl IaXpamcTBy.

2. 3abesrneueHHsa YHIBEPCAJIBHOIO JOCTYILY 10 (i-
HAHCOBUX ITOCJIYT, Yy TOMY YHCJI IJIIXOM PO3IIHPEH-
HA MEPEeKi TOUOK MPUoMy 6e3roTiBKOBUX ILJIATEKIB
Ta 0aHKOMATiB, 0COOJIMBO B CLILCHKUX Ta BiIJAJIEHUX
parioHax.

3. CripolmeHHsA TPOoITeyp IJIA BIIKPUTTSA Ta YIIPaB-
JiHHA 0aHKIBCBKMMU paxXyHKaMH Ta ILUIATiIKHUMU
KapTKaMU.

4. CruMysroBaHHA IHHOBAIN y MJIATIKHOMY CEK-
TOpi, 30KpeMa MiATPUMEKA 1 3MIITHEHHA MNOTEHIiaJry
po3BUTKY (imancoBux TexHosoriii (Fintech) Ta enex-
TPOHHOI KOMEPIIii.

5. IIpoBemeHusa 1H(MOPMAIIIHO-OCBITHIX KAMIAHINA
JIJ1A 3POCTaHHA 0013HAHOCTI TPOMAAH IIPO ITepeBaru
0e3roTiBKOBUX TJIATEKIB T ITPO BAYKIIUBICTH (DIHAHCOBOI
TPaMOTHOCTI.
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6. PospobsieHHs cTUMYJTIB JiJ1A Gi3HeCy, 10 BKJIIO-
YaloTh MOJATKOBI NIbru abo cyOcuil AJi MaJioro Ta
CEepeIHBOTO MiITPUEMHUIITBA, AKUI 1HBECTYE Y TEXHO-
Jiorii y rajysi 6e3roTiBKOBUX ILJIATEKIB.

7. BripoBamykeHHA €qUHUX CTAHOAPTIB Ta IIPOTOKO-
JIIB [JIA BCIX TUMIB 0€3roTIBKOBUX ILIATIKHUX CHCTEM,
mo6 3abe3rneynTy iX B3a€MHY CYMICHICTBH Ta Gesrepe-
0iitHy poboTy.

8. IligTpuMKa MiKHAPOTHUX IIJIATEKIB Ta 1HTErpa-
I1ig 3 MI00AJNBHUMU ILUIATLKHUMU CUCTEeMaMU IJIA II0-
JIETTIIEHHSA TPAHCKOPIOHHUX OITePallill I YKPaTHCHKUX
rpomMajAH Ta 6i3Hecy.

Ha mam nornap, BaKJIMBO 30cepemKyBaTUCh HA 3a-
OesredeHHi IOCTYMIy J0 HOBITHIX (piHAHCOBUX IHCTPY-
MEHTIB [IJIA BCiX BEPCTB HACEJIEHHSA, a8 TAKOK CTUMYJTIO-
Baru 0i3HeC J0 IHHOBALIH Ta IIK(PPOBOIL TPAHCHOPMAILIII.
CriBrpans 3 MLDKHAPOSHUMH IIATLKHIMEI CUCTEMAaMU
IOTIOMOJKE 1HTerpyBaTH YKPAiHCBKUU PUHOK Y CBITOBY
€KOHOMIKY, a IIBUIIeHHA PiBHA IU(PPOBOI KyJIBTYPH
CIIPUATHME CTBOPEHHIO CTiKOI 1 6e3meuHol (DiHaHCOBOL
CUCTEMH.

BHuCHOBKH i mepCIIeKTUBH MOJAIBIINX JOCJIi-
mkenb. OTiKe, IOTEHI1a)I BIPOBAMYKEHHA iIHHOBAIIIM-
HUX ITIXOIB y PO3PaXyHKOBO-TJIATIKHI BiJTHOCUHU
B YKpaiHi € 3HAYHUM, 0COOJIMBO B KOHTEKCTi CTPIMKOL
mudpoBisaliii eKOHOMIKM Ta mignpueMuuITsa. Po3su-
TOK 6e3rOTiBKOBUX OITepalliil Ta posNIupeHHs (PiHAHCO-
BO1 iIH()PACTPYKTYPH, MiATPUMYyBaHe IepMaHEeHTHUMU
i ycmimuauMu iuitiaruBamu HBY Ta iHHOBaritHuUMu
TEXHOJIOTLAMH, ITIIBUIIYIOTH €(PEeKTUBHICTD, 3PYUHICTD
Ta 6esneky (piHamcoBux Tpausakiiii. [le cnpuarume
3POCTAaHHI0 €KOHOMIUHOI aKTHUBHOCTI, MiABUIIEHHIO
KOHKYPEHTOCITPOMOKHOCT] YKPATHCBKUX KOMITaHIN Ta
iHTerpariii B wiobasibHy ekoHoMiKy. [Ipu oMy mporpec
y rairysi inTexy Oyme 3amopyKow caMo6yTHOCTI HAITi-
OHAJIBHOI (PIHTEX-EKOCHUCTEMU TA OIHIEIO 13 TIepeIyMOB
YCITIIITHOTO MiCJABOEHHOTO BiTHOBJIEHHA. BimoBigHO
TMOTEHITITHI BEKTOPU TIOAAJIBIINX HAYKOBUX PO3BIIOK
TIOJIATAIOTD Y JAeTaJbHOMY aHAaJIi3l KOHIENTy (PiHTeX-
€KOCHCTEMHU TA OKPECJIeHHI0 IpiopuTeTiB ii (hopmy-
BaHHA B peaIifAx BililHM B YKpaiHi Ta Ha HANOIKIY
TEPCIIEKTUBY.
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LNO®OPOBE bI3BHEC-MOJEJ/IOBAHHA:
CYYACHI BUKJIUKU | NEPCIEKTUBU PO3BUTKY

DIGITAL BUSINESS MODELLING: CURRENT
CHALLENGES AND DEVELOPMENT PROSPECTS

AHoTauif. BCTyn. B 0cTaHHi poky LM@poBi TexHO/I02ii pO3BMBAOTLCA CTPIMKMMM TeMMNamMu, gaiodu 3Mo2y KOMIAHISIM icTOT-
HO pO3WMPUTH PUHKKM 30YTy Ta OTPMMYBATM gOGATKOBI gxxepena goxogis. [1poTe, y 6a2aTbOX BUMAGKAX BOHM HE gOCS2Ak0Th
0YiKyBAHO20 PiBHS pe3y/IbTATUBHOCTI, MPUYMHOIO Y020 YACTO CTAE HEGOCTATHE PO3YMiHHS! KOHLENTIB 3ACTOCYBAHHS LIMPPOBUX
TeXHO/02ii y YacTuHi 6izHeC-MogeoBaHHs. AKTYaIbHOK NPO6IeMATHKOIO € GOCIgMWEHHS NUTAHb HeNMpPOgyYKTMBHOCTI Cy4aCHNX
ungposmx bisHec-mogeseit Ta 00y PyHTYBAHHS LLASXIB iX BUPILLEHHSI.

Merta. MeTolo CTATTi € JOCgXKeHHS! BUK/MKIB i nepcrieKTB po3BUTKY LMPpoBo20 bi3HeC-MogentoBaHHS y Cy4acHoMy Bi3Hec-
cepeqoBuLLi.

Marepiann i meTogu. Matepiann: gopobok HayKOBLIB i IPAKTVKIB 30 MPobGeMamu po3BUTKY LngpoBo20 bi3HeC-MogetoBaHHS;
AHANITUYHI 3BITV OP2aHI3aLiVi MpegMeTHOI cepu; pe3ynbTaTi ABTOPCbKMX JOCgxKeHb. BUKOPUCTAHO 3a2a/1bHOHAYKOBI MeTogu
GOCTIgIKEHHS.

Pe3ynbTatu. Po325IHYTO nepegqymoBu Ta pyLuii mpo2pecy LngdpoBo2o Bi3HEC-MOGeIOBAHHs KOMIAHIN; gocnigxxkeHo npobem-
Hi acneKTH, BUKAMKM Ta NepcreKTBY MOCTyny Ln@poBo2o bi3HeC-MOgentoBaHHS; COPMOBAHO Migxig go po3yMiHHS Cy4acHmX
KOHLeNTiB pO3BUTKY LingpoBo2o bizHec-mogentoBaHHs. O6fpyHTOBAHO, L0 PO3YMiHHSI KOMIAHIIMU MpobaeM i BUKANKIB LL0go
iMnemeHTauii ungppoBo2o bi3HeC-MOgeOBAHHS MA€E BU3HA4YATMCS KOMI/IEKCOM B3AEMOMOB'A3AHMX KOHLENTIB, Lo gaBaTime
iM 3M02y p032/151gaTH CKAAgHi cuTyauii i3 unudpoBum Gi3HEC-MOGeNIOBAHHSIM He mLLe 3 JOKAbHUX MO3ULii, a i 3iCTaBasSTh ix
3 nepegyMoBaMm BUHUKHEHHS Ta nepcnekTMBamMu po3BUTKY. ABTOPCbKMIA Nigxig go NpegcTaB/ieHHs! Cy4aCHNUX KOHLeNTIB Lng-
POB020 bi3HEC-MOoge/ItoBaHHs Oa3yeTbCs Ha TPbOX O/I0KaxX: nepegymMoBH i pyLwii, MpobeMHi acnekTu Ta BUKANKK, MepcreKkTUBY.
3acTocyBaHHs MPOMOHOBAHO20 MIGX0gy CPUATIME [DYHTOBHOMY PO3YMIHHIO npoLecy Oi3HeC-MOgentoBaHHs 020 y4acHNKamu,
00/ PyHTYBAHHIO ePeKTUBHMX YNPABAIHCHKMX TAKTUK, CKOPOYEHHIO 4aCy Ta 2POLLOBMX KOLUTIB HO PeaniaLito LgpoBux pilLieHb TOLLO.

[MepcnexTnsy. [lepcnekTBamm gas NOgaibLI020 JOCNIgKeHHs 3a gaHol NpobeMaTiKolo € pO3pob/IeHHs eKocucTeMm
unppoBozo bizHec-MogentoBaHHs Ta ii gparisepis.

KniouoBi cnosa: uugpose 6i3Hec-Moge/toBaHHs, Lndposi iHHoBaLii, 6i3Hec-npouec, KOHLEenT PO3BUTKY.

Summary. Introduction. In recent years, digital technologies have been developing rapidly, enabling companies to signifi-
cantly expand their sales markets and generate additional sources of income. However, in many cases, they do not achieve the
expected level of performance, which is often caused by a lack of understanding of digital technologies concepts in terms of
business modelling. The current issue is to study issues of unproductivity of modern digital business models and to substantiate
ways to solve them.

Purpose. The purpose of the article is to study challenges and prospects for the development of digital business modelling
in the modern business environment.

Materials and methods. Materials: the achievement of scientists and practitioners on the problem of digital business mod-
elling development; analytical reports of organisations in the subject area; results of the author’s research. General scientific
research methods were used.

Results. Prerequisites and drivers of the progress of digital business modelling of companies are considered; problematic as-
pects, challenges and prospects for the development of digital business modelling are investigated; an approach to understand-
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ing modern concepts of digital business modelling development is formed. It is substantiated that companies’ understanding of
the problems and challenges of implementing digital business modelling should be determined by a set of interrelated concepts,
which will allow them to consider complex situations with digital business modelling not only from a local perspective, but also
to compare them with preconditions for their emergence and development prospects. The author’s approach to the presentation
of modern concepts of digital business modelling is based on three blocks: prerequisites and drivers, problematic aspects and
challenges, and prospects. The application of the proposed approach will facilitate a thorough understanding of the business
modelling process by its participants, justification of effective management tactics, reduction of time and money for the imple-

mentation of digital solutions, etc.

Prospects. Prospects for further research on this issue are the development of a digital business modelling ecosystem and

its drivers.

Key words: digital business modelling, digital innovations, business process, development concept.

Hoc'raHOBlca IPOoGJIEMH B 3araJIbHOMY BUIJIALL Ta
11 3B’A30K 13 BAYKJIMBUMU HAYKOBUMU YU IPAKTUI-
HUMU 3aBIaHHAMEA. B ocramHi poku rudposi iHHOBAITiT
PO3BUBAIOTECA CTPIMKMMU TeMIIaMU, HAOyBaw4U yce
O1/IBIIIO1 TIOIYJIAPHOCTI 3aCTOCYBaHHA AK y 6i3HECI, TaK
1 B moBcAKIeHHOMY 1o0yTi JronuHu. 1ToAaBa HOBITHIX
mudpoBux TexHosori# (mryuunii inrensert (I11), ma-
muHHe HaBuaHHA, VR/AR-TexHosIOrl, XMapHi o0uuc-
neuns, iHTepHeT peueii (Io0T) Toio) Ta mpoBamKeHHs
3a iX JOIIOMOTO0I0 013HEeC-IIPOIECIB CTAJIO /I KOMIIAHII
TPaAMILUTIHOM, KU J1ae 3MOTY iM iCTOTHO PO3IIUPUTU
pUHEU 30yTy Ta OTPUMYBATU JOOATKOBI pKepeia 10X0-
niB. ITosask, y 6araTbox BUNAAKaxX, HABITH 32 MOMKITU-
BOCTI BUKOPUCTAHHSA [U(PPOBUX CIIOCOOIB OIITHMI3allil
BUPOOHNYO-TOCIIOIAPCHKOI JiAJILHOCTI, KOMIIAHIT 4acTo
He [T0CATAITh OUiKyBaHOTO PiBHA e()eKTUBHOCTI, a ua-
coM 3a3HaTh (iacko. OHie0 3 MOMTUPEHUX TPUINH
03HAYEHOI TTPO0JIEMHU € HEJTOCTATHE PO3YMIHHSA KOHIIETITIB
3acTOCyBaHHA NM(POBUX TEXHOJIOTIH y yacTuHi 6idHec-
MOEJIIOBAHHA KOMIIaHil. 0KkpeMa, 3a maHuMmu Boston
Consulting Group, nuie 30% minmpueMcTB epeKTUBHO
MacITabyroTh cBoi 1ugposi 6isuec-momesi [1]. fAx saceiz-
uye Gartner, 61u3bko 80% KoMITaHIl MAIOTh TPY/IHOIITI
3 aHAJTIByBaHHAM BEJIMKUX 00CATIB JaHUX TA YIIPABITiH-
HA HUMH [2], a 3a 3BiTHUMU gaHuMU Komnauii IBM,
60% meHemKepiB BiI3HAUYAIOTD, II[0 HEAOCTATHII PIBEHDb
HABUYOK € OCHOBHOIO TIEPEIITKO/IOI0 JIJIA TPOAYKTUBHOTO
g poBoro GizHeCc-MoIeII0BaHHA KOMITaHi [3].
IlepeBaikHa KiJIBKICTh MOCJITHUKIB CXUJIbHI BBa-
sKaTy, 1mo nudposa OidHec-Moaeab — Iie IIeBHa (op-
Ma CTBOPEHHA JI0OIaHOI BAPTOCTI, AKa 3a6e31euyeThCcsa
3a JIOTIOMOTO0I0 I POBUX TEXHOJIOTIH [IJIsI PO3BUTKY
criokuBUMX mepesar. L{udpose GizHec-MomeII0BaHHA €
MIPOIECOM PO3POOJIEHHS, aHATIZyBaHHA Ta MOKPAIIeHHA
OisHec-Mofeseit cy0 eKTiB TOCIIoIapioBaHHA HA 3aca-
Iax ugpPoOBUX TEXHOJIOTIH, 110 CIIPUAE TIJIAHYBAHHIO
pesyJibTaTiB iXHBOI JiAJILHOCTI 3 BUCOKUM PiBHEM TOUY-
HOCTI, YCITIIIHII onTuMisallii 6i3Hec-IIpoIeciB, CKOPo-
UeHHI0 pusuKiB Toio. [[udpose GizHec-MoqeroBAHHSA
BU3HAUYAETHCA He Jiuine rudposisaiieo 6isHecy, a i
XapaKTepPHUMHU ITIX0IaMU 0 YIIPABIIIHHA HOT0 IIPO-
BaIPKEeHHAM, OJTHUM 3 TOJIOBHUX 3aBaHb AKOTO € 00-
I'PYyHTYBaHHSA 0i3HEC-MOMeJIi, 0 Ha 0CHOBI IU(POBi-
3aIrii copusiaa 0 3pOCTAaHHIO PiBHA ITPOAYKTUBHOCTI
TisuTbHOCTI KoMITaHil. ToMy, akTyaJIbHUM 1 BAYKJIIUBUM

OUTAHHAM € JOCJIKeHHA IIPUYNH HeI0CTAaTHLOI pe-
3yJILTATUBHOCTI CyJyacHUX ITH(PpoBUX GidHeC-Moesieii Ta
00I'pyHTYBaHHA NUIAXIB iX ogosianaA. Ha Hamn normAan,
PO3B’sI3yBaTH Iie 3aBIAHHA CJIif] y CUCTeMi, AKa 0 maBasia
3Mory igeHTu(iKyBaTH IPodIeMHI eJIeMEeHTH IIU(PPOBO-
ro 0i3Hec-MOJIeJIIOBAHHSA HA MTOYATKY ITPOBAPKeHHA Ta
OKpecJIIoBaJia MOKIIMBI CIleHapii Horo po3BUTKY B II0-
JAJTBIII N TPAKTUIII.

Anajtia ocTaHHIX HocCTimiKeHb i myO/ikarii.
IIpoGiaemaruka nudppoBoro 0izHec-MOAEJIBAHHA
IIUPOKO IIPEJICTABJIEHA y JIiTepaTypHUX Kepesax,
110 3acBiuye il aKTyaJIbHICTh TA HAYKOBO-TIPAKTUYHY
3HAYYIIICTh. ¥ GiJBIIOCTI MyOJiKalliii HaBeIeHOo pe-
3yJBTATUA OCIIKEHDb 38 KOHKPETHUMHU ACIIeKTaMU
g poBoro 6i3HeC-MOAEIIOBAHHSA, II03aAK IIPO0JIeMH,
BUKJIMKHU Ta IEPCIIEKTUBU IIHOTO ITPOIIECY TOCITiKe-
HI pparmenTapuo. 30kpeMa, y mpanax [4-6] pos-
TJISHYTO IOHATIHHO-KAaTeTropiaibHUI amapar mud-
poBoro 06i3Hec-MoOmeJIOBaHHA, y mkepeaax [7—11]
BUCBITJIEHO MAaKPOEKOHOMIUHI acrekTu temu, y [12;
13] chopMoBaHO TPEHIU PO3BUTKY M POBOTO OizHec-
MojmenoBaHHsAa, v [14—18] o6rpyaToBano mudpose
0i3HeC-MO/IeJTIOBAHHA HA PI3HUX PUHKAX. YIIPaBJIiH-
CBbKWIT KOHTEKCT ITPo0JIeMaTuK HaBegeHo y poboTax
[19-21], meTou OOTPYHTYBAaHHSA Pi3HUX €JIEMEHTIB
g poBoro 6Gi3HEC-MOIeIIOBAHHA MogaHo y [22—26],
Kelicu KoMIaHil i puHKiB —y [27-31]. HesBarkarouu
Ha BeJIUKY KLIBKICTb HAABHUX y IpeaMeTHiH cdepi
PO3po0OK, HEPO3B'A3aHUM MMUTAHHAM 3aJIAIIAETh-
CA MOCJIPKEeHHA CyYacHUX BUKJIMKIB 1 IePCHEKTUB
¢ poBoro GizHec-MOIeTIOBAHHSA AK MIATPYHTA [JIA
(opMyBaHHSA CHCTEMHOI Bi3il POZBUTKY TAHOTO IIPO-
mmecy. JJocArTu mporo MoKHA, TPOAHAII3yBaBIIN CTAH
PO3BUTKY ITM(pPOBOTO GiZHEC-MOAETIOBAHHSA Ta cdop-
MYBaBIIIU HOT0 OCHOBHI KoHIlenTu. l{e maBaso 6 amory
00T pyHTOBYBATH €(PEeKTUBHI IMIJIAXW TA METOIUYHI 1H-
CTPYMEHTH iMILIeMeHTallii udpoBux 6isHec-MoIesett
y Gi3Hec-cepeoBHIIE.

®dopMmysTIOBaHHA Iijied cTaTTi (IOCTaHOBKA
3aBHaHHA). MeToo cTaTTi € JOCTIMKeHHA BUKINKIB
1 IIEPCITEKTUB PO3BUTKY IM(POBOTO Oi3HEC-MOIETIOBAHHSA
y cydacHoMmy 6isHec-cepemoBuiii. O3HAUEHY METY T0CAT-
HYTO Ha MiICTaBl peaJtisallii 3aBHaHb:

1) poOSIVIAHYTHU MEpeayMOBH Ta PyIIii mporpecy mud-
poBoro 6i3Hec-MOOeIIOBAHHS,
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2) mocaiguTy HpPoOJIeMHI aclleKTH, BUKJIUKU Ta Iep-
CIIEKTUBY ITOCTYILY IT(poBOro GisHec-MOIeTF0BaHHA
KOMIIaHIIH;

3) chopMmyBaTH HiAXig 40 POSYMIHHSA CyYaCHUX KOH-
IIEIITiB PO3BUTKY IIU(MPOBOTO Gi3HEC-MOIETIOBAHHS.
Bukiam oCHOBHOTO MaTepialy MOCTiIKeHHA

3 TIOBHUM OOT'PYHTYBAHHAM OTPUMAHUX HAYKOBUX pe-

3yJIBTATIB. 3 METOK PO3YyMIiHHA CITeri(iky YMHHOI CH-

Tyarii 3 udpoBoro 6GisHec-MOIETIOBAHHA KOMITAHIH,

IIOIIJTBHO POSTJIAHYTH IiAIPYHTA i1 po3BUTKY. IIpoBene-

He [OCJTiPKeHHS HAyKOBUX ITpallb, CTATeH Ta 1HTEPBI0

MPAaKTUKIB, aHAJIITHYHUX 3BITiB opraxisarriii [1; 2; 32—

37; 39-42] masio 3mMory ysaraJIbHUTU IePeIyMOBU Ta Py-

1111 PO3BUTKY 1hPOBOTO Gi3HEC-MOIeTIOBAHHA, 30KpeMa:

— TIOCTYITOBA iHTErparfisa 1udpPoBUX TEXHOJIOTIH y GisHec-
POIIeCH, 0 CIPUYNHNUIIA 3MIHY IIPUPOIU KOHKY-
PeHIlii, cripusaa MOIMIUPEHHI0 KOHIIEMIIT CTiIKOTr0
PO3BUTKY TOIIIO;

— CTPIMKI TeMOHU IOCTYILy HOBITHIX TEXHOJIOT1H Mif
yac po3podku 6i3Hec-IIPoIeciB, MPOrPaMHOro 3abes-
eUeHHs 1 CCTeM;

— TepeopieHTAIliA CII0KUBUYOI TTOBEIIHKY, 3yMOBJIEHA
PO3BUTKOM €JIEKTPOHHUX PUHKIB,

— IIporpec iHHOBAIINHOI iH(PPACTPYKTYPU, BAHUKHEHHSA
Ta MOMyJIAPU3AI[isA HOBUX IIPOAYKTOBUX I[IHHOCTEH;

— POBIIMPEHHA MOYKJIMBOCTEH OTPUMAaHHSA Ta 06POOKHU
BEJIMKUX MACHUBIB JaHUX;

— 1iCTOTHUII PO3PUB MOKOJIiIHb, CIPUYMHEHUN PI3HUM
PiBHEM CIIPUAHATTA U(PPOBUX TEXHOJIOTIH, KyJIBTYPHI
3MiHU Y CyCHJIBCTBI TOIIO.

Ha ocHoBI maHuX aHAJIITAYHUX OpraHisaiii [32—

37] ckmameHo rpadik TEeMITiB PO3BUTKY IIUMPOBOTO

6isHec-monesrioBanuAa y 2019-2024 pp., 3a iioro Kiio-

vyoBuMHU HanpsaMmramu (puc. 1). Soxpema: 100% 3611n-
MIeHHA IMILUIEMEHTAIlil XMapHUX PillleHb KOMIIaHIAMU
y 2024 p., crabijibHe 3pOCTAHHA KalliTaJ0BKJIAAeHb
y I (8 5% y 2019 p. mo 60% y 2024 p.), 3pocTaHHA
BUKOPUCTAHHA BiPTYyaJIbHOI Ta JJOIIOBHEHO1 PEaJILHOCT1
(32% y 2019 p. mo 55% y 2024 p.)

3a mauumu Statista [38], y 2022 p. cBiToBi BUTpa-
TH Ha U pPoBy TpaHchopmallio carayau 1,85 Tpiu
moii. CIITA, mro Ha 16% 6isblire, HisK y TIOIIEPETHBOMY
pori. AHATITHKN BBAYKAOTh, 1[0 OCHOBHUM MIOIITOBXOM
10 PO3PO0JIEHHA IIU(PPOBUX pillleHb cTaja IIaHIeMisd
COVID-19, amxe 306iJIblIeHHA KiJILKOCTI IIPAalliBHU-
KiB, SKi IPAIIOBAJIV BiajIeHO, CIIOHYKAJI0 KOMITaHi1
BUKOPUCTOBYBATU XMAapHI TEXHOJIOTI, AKi CTBOPIOIOTH
rHyu4Ki po6oui cepemosuina. Omxke, mudpose GizHEC-
MOJIeJIIOBAaHHA € MPUPOHOI0 PEaKIIi€l0 KOMITaHill Ha
€BOJIIOIIITHIIA BILIMB 30BHIIIHBOTO cepemosuina. OnHak,
TaKa peaxilisi BUSHAYAETHCA HU3KOI MPOOJIEMHUX ac-
THEeKTIB 1 BUKJIMKIB, AKI CJI/T PO3TJIAHYTH JIeTAJIBHIIIIE,

OpHiero 3 BAXKJIMBUX IIPOOJIEM, 1[0 MAKTE MiCIIe IIifT
vac 1 poBoro GisHeC-MO/IeJTFOBAHHSA, € CKJIAIHICTD 3J1a-
TOPKEHO] 1HTerpariii HoBITHIX [u(poBUX PillleHb 3 ic-
HYIOUUMH iH(GOPMAIIHHUMY CUCTEMaMH MiITPUEMCTB.
ITomupenumu € IpobsieMu CyMiCHOCTI TIPOTPAMHUX
OPOAYKTIB HA TJIi PO3MAITTA (POPMATIB JAHUX TA ap-
XITEKTYPHHUX 0CO6JIMBOCTEM iH(MOPMAIIHAX CHCTEM.
Yuuwi I'T-cucremu koMmaniii Ta mpomoHoBaHi 1 POBi
PillIeHHA YacTo 0a3yThCA HA PIBHUX TEXHOJIOTIUHUX
mirargopMax, Mo yCKJIaaHIoE iXHI0 iHTerpaiio. 3o-
kpeMma, Tpaguniiiai ERP-cuctremu MoxkyTh He MaTu
BIZIOBIOHUX iHTEepP@ENiciB 1A 3’¢qHAHHA 13 HOBITHI-
MU XMapHUMU cepBicamu. HecymicHicTb mporpaMHUX
inTepdeiiciB oy motpeb iHTerparlii crucreM BU3HAUAE

XmapHi TexHonorii
—o— |HBecTuuii B LI
—e— BipTyanbHa Ta [lonoBHeHa PeanbHicTb

100

401

3pocTaHHs (%)

20t

Temnu Po3sutky Undposoro bisHec-MogenioBaHHs (2019-2024)

2019 2020 2021

Poku

2022 2023 2024

Puc. 1. Temnu po3BUTKY [u(POBOro GisHEC-MOIEIOBAHHSA 3a KIOU0BUMY HanpAMkamu (2019-2024 pp.)
Jorcepenio: cknameno aBropoM Ha mifgcrasi [32—-37]
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HeOoOXITHICTh PO3POOKU afgalTepiB Ta CIeIiaIbHOTO
IporpaMHOro 3a0esneueHHd B3aeMOgil MiK HUIMHU.
TpynHoIIi 3 iHTErpaIlieo pisHUX PKepeJt JaHuX, PisHo-
XapaKTepHiCTb IXHIX (hOPMATIB Ta HETOCTATHICTD TIEBUX
IHCTPYMEHTIB [IJIA aHAJTI3yBAHHA BEJIMKUX JAHUX — BCe
I1e CTa€ ICTOTHOIO IIePEIIKOHOI0 ITi] Yac ITPOBAMKEeHHSA
g poBoro GizHEC-MOIeTIOBAHHS.

IlepeHecenHna gaHMX MIXK CHCTEMAaMM IIif 4ac
¢ poBoTo Gi3HEC-MOJIETIOBAHHA XapaKTePU3yeThCs
3HAYHUMU PUBUKAMU, OCKIJIBKU IIPU IIHOMY BayKJIMBO
3abesmeuyBaTu KOH(IAEHIIHICTD, ITIJTICHICTD Ta Kibep-
Oesriexy manux. 3a Accenture [39], 43% mignpuremcTs,
SIKI BITPOBAKYIOTDH HOBITHI I{(hPOBI TEXHOJIOT1, CTUKA-
OTHCSA 3 BUCOKMMU PUSUKAMU KibepOesneKu.

3BepHIMO yBary, 1o KOMIIaHii, KOTPl XapaKkTepu-
3yI0TbCSA TPOMIBIKUM 1H(POPMAITI THO-TEXHOIOTIIHUM
JaHAAa@TOM, YaCTO MAOTh CIIPABY 3 HEIIPOCTUMU 1H-
TerpamiiHuMI BUKJINKAMMU, 110 CIPUUYNHAITL 3HAUHI
YacoBi BUTpaATU HA PO3B’A3AHHA TEXHIUHUX IIPo0sIeM,
SKI MOYKYTh cArat MuTbioHIB mos1. CIITA. 3mebisbiioro,
BUTPATHU CTOCYIOTHCA KYIIiBJIl HEOOXITHOTO 00JIaJHAHHA,
JIIIeH31MHOT0 IPOorpaMHOro 3abes3rneueHHs, BIIPOBa-
JKeHHsA, HAJIAMITYBaHHA Ta 00CJIyTOBYBAHHA CHCTEM.
¥ pasi, AKIo BiA0yBAEThCA 3JIUTTA JAHUX 3 PIBHUX
CUCTEeM, MOKYTh BUHUKATHU MIPO0JIEMU 3 KOHCUCTEHITI-
€10 Ta 6esmekoro mauux. ¥ 2023 p. puHOK Kibepbesme-
Ku ominroBaBca y 222,6 mupg moist. CIITA. [lo 2027 p.
OUiKyeThCsA, 0 I1eii puHOK 3pocte 1o 403 mutpa 10T,
CIIIA, i3 cepemubopiuHUM TeMmoM 3poctanua 12,5%
[40]. IMogusa y cBiTi BimbyBaeTbesa moHam 2244 xidep-
aTaku, 110 CTaHOBUTH 0/ir3bK0o 800 THCAY aTak Ha PIK
[40]. 3abesrieueHHsA 3aXUCTy BiJl XAKePCHKUX aTak Ta
IHIIUX BU/IB Ki0ep3JI0UMHIB Mae OyTU CIpAMOBaHEe HA
3aXWUCT JAHUX BiJl BTPAT, IOPYIIEeHb KOH(IMEHI THOCT,
30eperKeHHA pemyTallii KoMITaHii ToIro.

IIportecu BuIeo3HAUEHO1 iHTETPALlil YaCTO 3yMOB-
JIIOI0OTH TUMYAcOoBi 3601 B Po0OTI YMHHUX CUCTEM, III0
MOKe MaT! HEraTUBHUN BILJIMB HA TOKA3HUKU 3arajIb-
HOI TIPOJTYKTUBHOCTI POOOTH KOMITIaHi1, Ha BTPATU HEI0
moxomiB. 3a Forrester [41], 6;u3bk0 38% koMmaHii OT-
puMasu icTOTHI omeparriiiii 3601 BHACTIJIOK iHTerpa-
il HOBUX IM(POBUX PIllI€Hb, 110 CITPUUNHIIIO BTPATH
HUMU TTPUOYTKIB.

IlepeBaskuo, BuTpaTu HA NPUAOAHHA HOBUX JIi-
IeHsiii Ha IIporpaMHe 3a0eslleueHHs, Ha OTPUMAaHHA
KOHCAJITHHTOBUX IIOCJIYT Ta 1HINI CYILyTHI BUTpPaTU
KOMITaHIN IIi/] Yac MPOBA/KEeHHA MUQPPOBUX PillleHb
y GizHec-Mofesiax, € 3HauHUMU. So0Kpema, 3a Gartner
[2], BuTparu Ha iHTerpaiiito IT-cucTreMm yacoMm cAraroTh
1o 40% Bix 3arajibHOTO OIO/IIKETY MpPOEKTiB. Bumara-
I0YY TPUBAJIOTO Yacy Ha il IIPoBeJIeHH:A, 1HTerparia
CHCTeM MOJKe COPUUYMHHUTHU HEeraTUBHUM BILJIUB Ha
pesyJsibTaTu 6i3Hecy, 0COOJIUBO y pasi BEJUKOI i pos-
rajys;keHol iepapxiunoi IT-apxiTekrypu rKommawii. 3a
naaumu McKinsey [42], cepenHiii yacoBuii iHTepBaJ,
BiBemeHMI Ha iHTerpaiio IruppoBUX IHHOBALIINA, MOKe
CTAaHOBUTHU OQUH — JIBA POKHU, 1[0 BUSHAUYAETHCA CKJIA-
oM Ta Mmacmrrabom kommasii. Ik 3acBimuye IBM [3],

6113bK0 60% TaKMX aKTUBHOCTEN XapaKTePU3yThCA
TePeBUIIIEHHAM OI0/PKeTy a00 YaCOBUMU 3aTPUMKAMHU.
BigmosigHo, 1€ iCTOTHO BiATEPMiHYE TIEPiOf, KOJIU KOM-
TMaHiA 3MOKe OTPUMATHU Pe3yJIBTaTH BiJi peaTi30BaHuX
Heo IU(POBUX PIllI€Hb.

IMniemenTaria nudpoBux pilieHb y YaCTUHI
0i3Hec-MO/IeJTIOBAaHHA KOMIIAHINM 3YMOBJIIOE TIEPETJIAT
IIpalfiBHUKaMHU TXHIX PoJIeii Ta 000B A3KIB, YACTO BUMAa-
rarouu J0aTKOBOro HaBuaHHA. 3a 3siTom Deloitte [32],
y noayt 50% miAnpreMCTB TOJIOBHOIO ITEPEITKO 00 A1
YCITIIITHOT iHTerpariil U POBUX PillleHb € HeAOCTATHICTD
kBaJTi(pikoBaHMX KaapiB miA meoro. IIBuaki TexmosI0-
TivHI 3MiHU BUMAramTb OIIePATUBHOTO OCBOEHHSA HOBO-
BBe[eHb nmepcoHasioM. IIpamiBHUKN KOMIIaHI MalTh
OyTu HaBueHi BuKopucrtanHa HOBiTHiX IT-cucrem. He-
JOCTATHA MMiAroTOBKA (haxiBIliB YaCTO IIPU3BOIUTE 10
IXHBOTO CIIPOTUBY HOBOBBEJIEHHAM Ta JOMYIIEHHIO 110-
MWJIOK B POOOTI, 1110, BiJIIIOBITHO, BeJie 0 BTPAT IPOIAYK-
TUBHOCTI KoMraHii. CKJIaIHICTS MOIIYKY Ta BTPUMAHHS
HeoOXiMHUX (DaxiBIliB, AKi BOJIOIIIOTH HABUUKAMU Y che-
pi M POBUX TEXHOJIOTIH, IIPU3BOAUTD 10 CYTTEBOTO
YHOBIJIBHEHHSA, & YACTO ¥ YHEMOMKJIUBITIOE PeaTi3allio
1 PoBUX pillleHb i yac 6isHec-MOo/Ie TI0BaAHHA.

3a ycepeqHeHUMU NAaHWUMU, KIJIbKICTh KOMITAHIH,
AKUX CIIITKAJIa HecTaua KBaJIi(piKoBaAHUX KAapiB IJid
moTped IpoBamKeHHA I poBux Gi3HEc-MoaeJiei, ca-
rae Big 40% no 60%. 3a pesysbraraMu OMUTYBAHHS
McKinsey, 6nusbro 70% 1mdpoux TpaHchopmarrii
3a3HAIOTH HEeBIAUi. 3-TIOMIYK OCHOBHUX IIPUUHH € OTIip
mpamiBHUKIB npuiinemHiM 3minam [42]. IIpu npomy,
BEJIMKI MiIIPUEMCTBA BBAKAIOTH 03HAUEHY MPOOIeMy
0C00IMBO aKTyaJIbHOM (72%), y TIOPIBHAHHI 13 MaJIuMu
1 cepemuiMmu migmpueMmcreamu (53%) [43].

Y pamkax oCTiKyBaHol IIPo0JIeMaTUKM CJTif 3ra-
JIaTH 1 IIPO HOBI BUMOTH [I0 YITPABIIHHSA 3MiHAME Cy0 €K-
TiB roCIO/IapPIOBAHHA, 1[0 IPUPOHO BUHUKIN PA30M
13 mpollecaMy BIIPOBAMPKEHHA IU(PPOBUX TEXHOJIOILA
y Gi3Hec-MO/IeJTIOBAHHA. YIPABJIiHHA 3MiHAMU Mae BiJl-
OyBaTHCA y KOHTEKCTI MiHIMIi3aIlil HETaTUBHOTO BILJIU-
BY Ha ONEpaIliifHy JiSJIbHICTD KOMITAHIH, 1110 BKITIOYAE
edeKTUBHI KOMYHIKAIlil BcepenHi HUX, IJIAHYBAHHA
eTaIliB IPOBAIKEHHA IU(PPOBUX Gi3HEC-IIPOIIeCiB Ta X
MouiTopuHT. AHamiTraHi nani PwC [44] BkasyioTs Ha
Te, 110 Jiuire 26% KepiBHUKIB BBAYKAIOTH CBOI IIPOEKTH
3 1 poBoi iHTerparlii MOBHICTIO YCITIITHUMHU. Bijb-
IIiCTh MEHEPKEPIB Mae CIIpaBy 3 mpobjieMaMu, sKi 3HU-
JKYIOTh Pe3yJIbTaTUBHICTL Po6oTH 6i3Hecy.

Peasrizaria mugpoBux TexHoOTIH i yac 6isHec-
MOJIeJIFOBaHHA KOMITaHill CIOHYKae He JIUIIE 10 TeXHIY-
HUX 3MiH B KOMIIaHIAX, a I KyJeTypHux. lle Bumarae
CWJIBHOI ITIATPUMKN 1HHOBAIITHOTO MUCJIEHHS, B TIEPIITY
uepry, 3 60Ky KepiBHUKIB, 3 MeTOI0 e()eKTUBHOI ajall-
Taii KOMIIaHil 40 HOBOro, IU(pPOBOro CepemoBUIla,
IIPOBAJPKEeHHA Ta IOCTYILy HOBUX I[iHHOCTeH. IMme-
MeHTAIlA ITUPPOBUX PillleHb ¥ 6i3HeC-MO/IeTI0BAHHI
KOMITaHili Bu3Hauae moTpedy nepersiaay KOpropaTuBHOL
KyJBTYyPU KOMIIAHiI, 1[0 B CEPeTHLOMY BiI0yBaeThCA

ITPOTATOM JBOX — ITSATH POKIB.
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Cepeq pU3HKIB CJIiji BULINTH I Te, 1[0 PO3PUB MI3K  MOJEJIl 3a3BHUYall CHPUUYMHEHA II0TPE00I0 3a0BOJIbHUTI
M(POBUMU TEXHOJIOTIAMHY Ta CTPATETTUHUM POSBUTKOM  CIIOKHBYI OUiKyBaHHSA, AKI POBBUBAIOTHCA PA30M 3 €BO-
KOMIIaHi1 YacoM ITPU3BOUTH JI0 TOTO, 1[0 BOPOBAPKEH-  JIIOI[I0HYBAHHAM KOHKYPEHTHOTO CEPEI0OBUIIA.

HA XMPOBUX TEXHOJIOTIH cTae i caMoiiuro. Immie- Y KOHTEKCTI 03HAUEHOI'0, BAXKJIMBUM € JTOTPUMAH-
MEeHTAallid KOMIIaHIAMHU IU(MPOBUX pillieHb y 6i3Hec- HA OPUHIIUILY KOMILIEKCHOCTI YIPABJIIHHA MPOEKTIB

CyyacHi KOHUeNTH po3BUTKY undpoeoro 6isHec-MoaeNioBaHHA KOMNaHIN

( Mepenymosy Ta pywii uudp 0 GisHec-mop, HHA )
MocTtynoea iTerpauin uMdpoBuMX TeXHONOr y GisHec-npoyecu 3MiHa NPMPOAV KOHKYPeHUIi. MoWwMpeHHs KOHUenLi CTIAKOro po3suTky

P03BUTOK iHHOBALiAHOI iHppacTPyKTypu. HOBI NpOAYKTOBI LiHHOCTI
MepeopicHTalin NOBEAIHKM CNOXWBAYIB HA €NeKTPOHHI PUHKW. PO3BUTOK

| |
| |
| |
| |
| |
| |
| I
| |
| |
| eNEeKTPOHHOro GisHecy 1
| | HogiTHi TexHonorii po3pobnextsn GizHec-npouecis, NporpamHoro \ /A
| ‘ |
| |
| |
| |
| I
| |
| |
| |
| |

3abesneyeHHn i cucrem. OnTuMizayis 6isHec-npouecis
3POCTaHHA MOXNUBOCTEH OTPUMAHHA Ta OBPOBKM BENUKUX AAHUX
Po3puB NOKONIHb, NO3HAYEHWHA PISHUM PIBHEM PO3YMIHHA PO3BUTKY

uMdpPOoBMX TEXHONOTIN. CTPIMKI KyNbTypHi 3MiHK y CycninbCTsi MlonynApMSauiA spdpoBHXs pecypeis; 10T, LUl Towo
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( Mpo6nemHi acnekTH Ta BUKNMKK UnppoBoro 6isHec-MoQeNioBaHHA )
CKN3AHICTD iHTerpauii HOBITHIX UMdPOBMX PilleHb i3 iCHYrourMK IT Mpobnemu CyMiCHOCTi NPOrPaMHUX NPOAYKTIB Ha TANi PO3MAITTA popmaTis

cUCTeMaMU KOMNaHIA AAHNX Ta apXITEKTYPHUX 0COBNMBOCTEH IHGOPMALIfHUX CUCTEM

SHall $acoBl /TR HA POIE S3at A TOX MK DRObIIeM PU31KK1 NPK NEPEHECEHHI AaHNX MK CUCTeMaMK NI Yac uPpoBoro

6i3Hec-mMoaentoBaHHA. HepocTarTHICTb 3a6e3neyeHHn

. i KOHIAeHUINHOCTI, WinicHOCTI Ta Kibep6e3nekn paHnx
BUHUKHEHHA TEXHIYHNX HECNPABHOCTEN NIA Yac NPOBAXKEHHA
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: UMPPOBUX PilLeHb, WO YAHWUTL HEraTUBHUA BNIWB HA NOKA3HUKK :
: 3aranbHol NPOAYKTMBHOCTI POBOTH KOMNaHIT :
| ICTOTHI BUTPaTH Ha NPUAGAHHA HOBUX NILEH3IA HAa NporpamHe |
: 326e3Ne4eHHs, Ha OTPUMAHHA KOHCANTUHIOBUX NOCAYT Ta iHWI CynyTHI :
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MNepesuLLeHHn GIoAXeTY Ha peanisalito pilueHb 3 udposoro GisHec- BUTPATH KOMNAKIf NI YacC NPOBAAXEHHA UMPOBHX piluekb

MOAENOBAHHSA, WO BIATEPMIHYE Nepioa, KONM KOMNAHIA 3MOXe
OTPUMATH PE3YNbTaTH Bif PeanizoBaHuX pilueHb
HepocTaTHicTb kBanidikoBaHux Kaapis ana uudposoro GisHec-
MOAENOBAHHA, NOTPe6a B AOAATKOBOMY HaBYaHHI ICHYIOUMX NnpayieHukis
CynpoTue HOBOBBEAGHHAM 3 6OKY NPaUBHUKIB KOMNAHKIT, AONYULEHHA
NOMWNOK B Po6OTi, O NPU3BOAUTL A0 SHMKEHHA PIBHA Tl NPOAYKTUBHOCTI
Motpe6a cNbHOI NIJTPUMKN KONEKTUBY 3 GOKY KepiBHUKIB KOMNaHIA
WOA0 PO3BUTKY IHHOBAUIRHOrO MUCIEHHA 3 METOIO HOro epeKTUBHOI
Hosi BUMoOru go crparerii ynpasniHHA 3MiHAMW KOMNaHIii, CNPUYUHEHI apanTayii 40 HOBOro, UMPPOBOro cepesoBuLLa, NPOBARXEHHSA Ta
NpoBafXeHHAM Uudposoro GisHec-MoaenioBaHHA PO3BUTKY HOBMX L{IHHOCTEM TOWO

P THUBW PO3BHUTKY Undp: 0 GisHec-mop

HOBWX PUHKIB Ha 3acafax uudPOBUX TEXHONOT

onTuMizayina ‘ 3pocTaHHn piBHA MaclwTabosaHoCTi Ta ePeKTUBHOCTI MOHeTU3aLii
/ \6i3uecy, NOKPALEeHHA B3aEMOAIT 3i CNOX1BadYamMu

( )
4 N\
LCTaopeuuu BUCOKOSRKICHOI IT-IHOPaCTPYKTYPH Ha CBITOBOMY PUHKY || NipBULLEHHA PIBHA KOHKYPEHTOCNPOMOXXHOCTI Gi3HeCYy. BUHMKHEHHRA

3MiHK B OpraHisyeanHi 6isHec-npouecis, oprasisauinHol CTPYKTYpH Ta KY... )

PO3BUTOK iHHOBALIMHOTO NIANPHEMHULBKOTO MUCNEHHS, KAPAWHANbHI /
iHHOBaLIA

| Cnmymosanua KOHBepreHuii 6isHecy Ha 3acapax snavey Uudposux

Puc. 2. CyuacHi KOHI[ENITH PO3BUTKY I{1(PPOBOro GizHeC-MOIeIF0BAHHA KOMITAHIH
rcepeno: chopMoBaHO aBTOPOM
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3 BOPOBAKEeHHA MU(POBUX PillleHb ITif yac GisHec-

MOJIeJTFOBAaHHA, 1[0 BUMAarae o0rpyHTOBAHOTO TLJIAHY-

BaHHA Ta YIIPAaBJiHHA pecypcaMu, KOOPAWHYBAHHA

KOMaHaaMu Ta MeHemxMeHTy 3Mid. [[udgpose Gisuec-

MOJIEJTIOBAHHA XapaKTepU3yeThCA BUHUKHEHHAM Oara-

TBOX HEOUiKyBaHUX TEXHIUHUX Ta ONEPALiHUX IIPO-

OJsieM, 110 BU3HAYae noTpedy po3polbJIeHHA THYyYKNUX

YOPAaBJIIHCHKUX PillleHb.

ITudpore GizHec-MomeIOBAHHSA UKTYE ITPaBUJIa
rpu, 3MIHIOIOUM TPAAUIiNHI 1/ 013HECY BUMOTHU Ta
CTBOPIOIOYM HOBITHI ITIEPCIEKTUBH, 30KpeMa:

— moctyn Bucokosakicuoi IT-indpacTpykrypu Ha cBi-
TOBOMY PUHKY;

— 3pOCTAHHSA PIBHA MAacCIITA00BAHOCTI Ta e(DeKTUBHOC-
Ti MoHeTH3alil 6i3Hecy, MOKpaIeHHA B3aeMOJIil 31
CIIOKMBAYaMMU, 1, BIAIOBITHO, HIABUINEHHA PIBHA
KOHKYPEHTOCIIPOMOKHOCTI KOMIIaHi{;

— BUHUKHEHHS HOBUX PUHKIB Ha 3acamax [UuppPOBUX
TEXHOJIOTIH, CTUMYJIIOBAHHSA KOHBEPIeHIlil 6i3Hecy;

— MIUOWHHE MPOHUKHEeHHA MU(PPOBUX TEXHOJIOTIH y
OisHec-IpoIiecH, X OITUMI3allis;

— PO3BUTOK iIHHOBAIIIHOI0 MiIIPUEMHUIILKOTO MIUC-
JIeHHSA, KapAWHAaJIbHI 3MiHU B OPraHi3yBaHHI 0i3Hec-
IIPOIIECIB TOIIO.

3-[OMIK ITePCIIEKTUB PO3BUTKY IIA(PPOBUX TEXHOJIO-
Iiii, AKI € BUSHAYAJIBHUMHU OJIA 013HEeCc-MOIe II0BAHHA,
ciaipg BimsuaunTu: 1111 if MmamHHe HaBYAHHA, 10 I10-
KJIMKaHI 3a0esleuyBaTy aBTOMATHU3AIIII0 Ta AHAIIITUKY
Ha AkicHO HoBoMy piBHi; 10T, axkuit Ha 3acamax mif-
KJIFOUEHHSA HUSKY PIBHOMAHITHUX IIPUCTPOIB Ta CUCTEM
JlaBaTuMe 3MOTY KOMITaHIAM OTPUMYBATH i1CTOTHO GiJTh-
MMl 00CAT JaHUX, Ha ITIACTaBi 4oro 00rPyHTOBYBaTHU
Oi3Hec-pillleHHA; XMapPHI TeXHOJIOTI1, AKI CIPUATUMYTh
CKOPOUEHHI0 BUTPAT KOMIMAHIH Ha iHPPACTPYKTYPY;
0JI0KYeliH, 110 3a0e3meunTh 0e3neKy 6araTbox 6i3Hec-
MIPOIIECIB TOIIO.

BararoobiranbHuMu HATIPAMEAME PO3BUTKY ITHQ-
poBoro 6i3Hec-MOJIeJIIOBAHHA y CBITI B OCTAHHI POKU
BBaKAIOTDH: IMEPCUBHI TE€XHOJIOTII, IIePCOHAJII3AI[i0
1 MaIMHHe HaBYaHHA, T'yMaHisario opeumis (mudpo-
BUI KoHTeKcT) Toio. KoMiianii, Akl aKTUBHO iMILIe-
MEHTYBaTUMYTb [(POBi pillIeHHA Ha 3acagaxX TAKUX
TEeXHOJIOTil, MAaTUMYTb iCTOTHI KOHKYPEHTHI IIepeBaru
Y JOBrOTPUBAJIIH ITE€PCIIEKTUBI.

AnaJrisyBaHHA B3a€MOIil 03HAUEHUX BUIIE (DAKTO-
PiB Ta 0coGJIMBOCTEI! JTa€ MiCTAaBU CTBEPKYBATH, 1[0

COPUNHATTA KOMIIAHIAMU IIP06JIeM 1 BUKJIUKIB IIIO0
MPOBAKEHHA [IU(PPOBOro 0i3HeCc-MOIEII0BAHHA Mae
OyTu KoMIIeKcHUM. To6To, 1eii mpoliec HeoOXiTHO po3-
TIANAaTA Y KOMILJIEKCI B3a€MOIIOB’A3aHUX KOHI[EIITIB,
1[I0 JaBaTUMe KOMIIaHIAM PO3YMIHHSA CBOIX Mpo6JieM
y 1rgpoBoMy GisHec-MOAeIOBAHHI He JIUIIe 3 TTO3UITil
CHOTOJIEHHA, a ¥ 3iCTABJIATH iX 3 IIepPelyMOBaMU BUHUK-
HEHHA Ta MOKJIMBHUMHU IepcrekTuBaMu. CBOE 4eproro,
e CIIpUATHUME IJIUOIIOMY PO3YMIHHIO HUMH IIPO0JIEM
uu@dpoBoro 6i3Hec-MOAEIIOBAHHA Ta 00IPYHTYBAHHIO
[LJIAXIB MiIBUIIEHHA 0ro e)eKTUBHOCTI.

Ha ocHoBi m1poBemeHOro mOCHiIKeHHA CKJIaIeHO0
KOMIIJIEKCHY CXeMY CyYaCHUX KOHIIETIITIB PO3BUTKY
mugdpoBoro GisHec-MomeI0BaHuA (puc. 2).

ITudpose GisHec-MOmETIOBAHHA CITPUIUHSAE TJIH-
OuHHI 3MiHU y Gi3HEC-TpoIiecax KOMITaHIH, [0 CIIPUAE
reHepyBaHHIO HUMU HOBUX 6i3HecoBux pinreHb. CBoero
Yeproro, HOBi PIllIEHHSA YacTo MOTPeOyTh 3MiH UMHHUX
OisHec-Monesteii. B Takuii crioci6 Bin0yBaeThCA IOCTYII
OisHecy Ha 3acagax mudposisarrii.

BucuoBku. PesysikraTtu mpoBeeHOro T0CITiIKeHHA
3aCBIUYIOTH, IO ITOTEHITIAJI IU(PPOBUX TEXHOJIOTIH €
He3JIiUeHUM, a O0TKe B HAaNOIMKIOMY MaubyTTi BOHU
PO3BUBATUMYThCA Ta CTABATUMYTbH BCe OiJIbII HEBiJI-
OUJIBHUMHA Bif poboTu KomnaHii. Tomy, npugiieHHA
yBaru mpobsjeMamM udpoBoro 6izHeC-MOIeI0BAHHSA
CHOTOHI € HaraJbHUM NUTAHHAM, AKe BUMAarae He
JIWIle TAKTUYHUX PillleHb, a i cTpareriuaux. Posy-
MIHHA KOMOAaHIAMU IIP0o0JIeM 1 BUKJIMKIB II[OH0 IIPO-
BapKeHHA Iu(poBoro 0izHec-MOIeII0BAHHA Mae BU-
3HAYATHCA KOMILIEKCOM B3a€MOIIOB A3aHNX KOHIIEITIB,
AKWH JaBaTuMe M 3MOTY PO3IVIAATU CKIIAHI CUTyaIril
i3 mudpoBuM OisHec-MOqeTIOBAHHAM He JIUIIe 3 JI0-
KaJIbHUX MO3UIliH, a i 3iCTABJIATHU 1X 3 MepeIyMoBaMu
BUHUKHEHHA TA MEPCIIEKTUBAMU PO3BUTKY. 3aCTOCY-
BaHHA aBTOPCHKOTO MiAXO0/IY 70 IIPeICTaBJIeHHA cyJac-
HUX KOHIIEITIiB [(POBOro 6i3Hec-MOaeII0BAHHS, 110
MiCTUTH TPU OJIOKU: TIePEIyMOBHU 1 PyIIii, Tpo6ieMHi
ACIEeKTH Ta BUKJIUKU, IEPCHEKTHUBY, CIIPUATAME T'PYH-
TOBHOMY PO3YMIHHIO ITHOTO ITPOIECY HOT0 YUACHUKAMU,
00TPYyHTYBaHHIO e()eKTUBHUX YIPABIIHCHKUX TAKTUK,
CKOPOUYEHHIO Yacy Ta IPOIIOBUX KOIITIB HA peaTi3alfiio
1 poBUX pillieHb B 6i3HeC-MOIeTI0BAHHI TOIIIO.

IlepcnexkTrBaMu 15 IOAAJIBIIIOTO JOCIITKEHHSA 3a
IAHOI0 ITPOOJIEMATHKOI0 € PO3POOJIEHHS eKOCHCTEeMU
g poBoro Gi3HeC-MOAEJIIOBAHHA Ta 11 ApaliBepis.
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AKTYAJIbHI MPOBJIEMU PO3BUTKY
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AHoTauis. Bctyn. Cy4acHuii CBiT XapakTepu3yeTbCs CTPIMKMM PO3BUTKOM LiMPPOBIX TEXHONMORIN, Cepeg sIKNX CMApPT-TexHo02il
3a/imMatoThb NPoBigHe micle. CMapT-BMPOBHULTBA, SIKi MOEGHYIOTb ABTOMATH3ALil0, IHTepHET peyeri (10T), Besmki gaHi (Big Data),
WTYYHMI iHTenekT (Al) Ta iHLWI UMPPOBI iIHCTPYMEHTH, CTAIOTb HeBIg EMHOIO YACTUHOK EKOHOMIYHO20 PO3BMTKY MPOBIGHUX gepKaB
CBITY. BoHu 3a6e3neyyioTb NigBULLEHHS ePeKTUBHOCTI BUPOOHULITBA, 3HKEHHS BUTPAT, MOKPALLEHHS IKOCTI MPOgyKLii Ta 6inbLu
2Hy'Ke pea_yBaHHs Ha 3MiHIOBAHI PUHKOBI yMOBW. OgHAK, MOMPY 3HAYHWUI MOTEHL CMApT-BUPOOHULITB, ICHYE HU3KA AKTYAIbHUX
npobsiem, siKi 2a/1bMyI0Tb iX pO3BUTOK. Cepeg HIX MOXXHA BUGIMT: TEXHOOR2iHI BUKIMKM, LLIO CTOCYIOTbCS iHTe2pauii pisHux cuctem;
KAgpOBIi MUTAHHSI, MOB’A3aHi i3 TOTPeboI0 Y BUCOKOKBANIIKOBaHMX GaXiBLIsSIX; eKOHOMIYHi CNeKTH, BUKIMKAHI BUCOKOIO BAPTICTIO
CTBOPeHHS! CTapT-MigrnpueMCTB; COLIAIbHI BUK/IMKM, L0 MOB'A3AHI i3 CKOPOYeHHIM pobOYMX MiCLib Y TPAGULIMHNX CeKTopax eKo-
HOMIKM; pe2y/IITOpHi Ta NPpaBoBi 6ap’epw, LLO BUHUKAIOTb Yepe3 BigCYTHICTb EGUHMX CTAHGAPTIB T HOPM §J151 CMAPT-BUPOOHMLTB.
Tak1MM 41MHOM, OCIgIKEHHS OKTYAIbHMUX IPOOIeM PO3BUTKY CMAPT-BUPOOHMLTB Y MPOBIGHMX gepXaBax CBITy MAE BAX/INBE 3HA-
YeHHs1 g1l PO3yMiHHS LLASXIB NOGOIaHHS 3a3HAYeHNUX BUK/IMKIB Ta po3pobKy eekTUBHMX CTpaTeziii BIpOBAgxeHHs iHHOBALilA.

MeTa. Po32/15ig Ta aHANi3 NOHATTS «CMApPT-BMPOOHULTBO» Ta BCEOIYHMI aHA3 HANPAMIB Td npobieM po3BUTKY CMApT-
BUPOOHMLTB Y MPOBIGHNX gepxaBax CBITY; MOPIBHAHHSA MigX0giB go po3BMTKY CMAPT-BUPOOHMLTB Y Pi3HUX KpAiHAX HA NpUKIagi
Ke¥CiB MpoBIgHNX KOMNQAHI CBITY TA BUAB/IGHHS NEPCreKTIB iX N0ga/blio20 PO3BUTKY.

Martepianu i meTogu. MaTtepianamu gocaigxeHHs €: 1) npaui BITYM3HSHWX Ta 3apybikHMX aBTOPIB, L0 MPOBAgGATb CBOi HAYKOBO-
MPAKTUYHI GOCNIgKeHHS B 2a/1y3i PO3BUTKY LMPPOBUX TeXHOIORiN T CTBOPeHHs! CMapT-BUPOOHULTB, HAMPSMIB ix po3BUTKY Ta
OTPUMAHMX Pe3y/IbTATiB; 2) GOCAiIgxKeHHs KOHCANTUH20BMX d2eHUii Ta NpogeciviHnx acouiauiv, ki 3aiiMaioTbCs MUTAHHSIMM
iHTeepauii cMapT-BUPOOHMLTB B HALIOHAIbHI eKOHOMIKM; 3) aHANi3 gaHMx OPiLiiHMX CaiTIB KOMMAHIN OGO BNPOBAGXKeEHHS
e/1eMeHTIB CMapT-BUPOOHULTBA y CBOKO ONepawiviHy gisfibHiCTb Ta OTPUMAHI pe3yIbTATy.
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B npoueci 3givicHenHst gocnigxeHHs 010 BUKOPUCTAHO HACTYIHI HAYKOBi METOgH: TEOPETUYHOR0 y3a2a/IbHEeHHS TA 2py-
nyBAHHA (gns knacugikauii cmapT-BMpoOGHULTB, d TAKOX 027151gYy MigX0giB KpdiH-igepiB y BMPOBAGXKEHHI CMapT-TeXHO0Ril;
¢opmanizauii, aHanizy Ta cuHTe3y (gas y3aeanbHeHHs gocBigy MPOBiGHUX KOMIAHIN CBITY, SIKi GKTMBHO 3a¥MAIOTbCS CTBOPEHHSIM
i BpoBagxeHHIM cMapT-BUpOOHULTB, 0 TAKOX QHAI3Y Ke#CiB BAPOBAG)KEHHS CMAPT-TEXHO/IO0RIV B yKpaiHCbkoMy bi3Heci);
CMCTeMaTu3auii Ta 102i4HO20 y3a2a/bHEeHHs pe3y/bTaTis (PopMy/I0BAHHS BUCHOBKIB).

Pesynbratu. [JocnigykeHO MOHATTS «CMAPT-BUPOOHMLTBO» TA TUMO/ORIiI0 CYYACHNUX CMAPT-BMPOOHULTB; MPOAHANI30BAHO
npobevu Ta nepcnekTMBM cMAapT-BMPOOHNLTB Y MPOBIGHNX KPAiHAxX CBIiTy, Ha npukaagi Himeuunnu, CLUA, Kutato, SInoHii Ta
[NiBgeHHoI Kopei. Po32/15IHyTO KOHKPETHI Kevicy KoMnaHii, Takux sk Siemens, General Electric, Honeywell 1j0go BnpoBagxeHHs
CMapT-TexHo/02i# Ta nobygoBy cMapT-BMPOOHMLTB. [1poBegeHO 02/151g KeiCiB YKPAiHCbKMX KOMNAHIN, SIKi 3ampoBagxKyoTh
B CBOI#1 Gisi/IbHOCTi CMAPT-TEXHO/02iT, L0 BigMOBIGatoTh BUKAMKAM YacCy Ta CIPSMOBAHI HA MAAHOMIPHY NobygoBy Cy4dCHUX
CMapT-BMPOOHMLTB CBITOBO20 PIBHSI. Y3a2A/IbHEHO BUKMKM, 3 IKMMM CTUKAIOTLCS KOMNAHIi npu nobygoBi cmapT-BUpoOHULTS,
a came iHTe2pauisi cuctem, notpeba y BUCOKOKBANiiKoBAHMX kagpax, BUCOKi BUTPATM HA CTAPTANM, coLianbHi npobiemu yepes
CKOpOYeHHs1 pobouMX MiCLib Ta BIGCYTHICTb EGUHIX Pe2y/IITOPHIX HOPM. BU3HAYeHo nepcneKTiBY PO3BUTKY CMAPT-BUPOOHNLITB
B 21000/1bHOMY eKOHOMIYHOMY CepeqoBMLLi.

[NepcriekTnsu. Mogasblui GOCAIgxKeHHA gaHoi TeMu goLiIbHO CrIPAMOBYBATM HA BUBYEHHS @KOHOMIYHMX TA COLiA/IbHUX ACMEKTIB
BIPOBAGXKEHHS CMAPT-BUPOOHMLITB; GHANI3 XapAKTepy 3MiHu bi3HeC-Mogesiei Ta IaHLI02IB MOCTaYaHb y CMapT-BUPOOHULTBAX;
IOPIBHSAIHHS CTpATeRii PO3BUTKY CMAPT-BMPOOHMLTB Y Pi3HNX KPAIHAX CBITY 3 AKLIEHTOM HA eKOJI02i4Hi ACMeKTH BAPOBAGKEHHS
CMApPT-TeXHOJI02IM.

KniouoBi cnoBa: cmapt-81upobHMLTBO, LM@POBi TexHonozii, iHgycTpis 4.0, cmapT-TexHonozii.

Summary. Introduction. The modern world is characterized by the rapid development of digital technologies, among which
smart technologies occupy a leading place. Smart manufacturing, which combines automation, the Internet of Things (loT), big
data (Big Data), artificial intelligence (Al) and other digital tools, is becoming an integral part of the economic development of
the world’s leading countries. They provide increased production efficiency, lower costs, improved product quality, and more
flexible response to changing market conditions. However, despite the significant potential of smart manufacturing, there are
a number of current problems that inhibit their development. Among them, we can highlight: technological challenges related to
the integration of various systems; personnel issues related to the need for highly qualified specialists; economic aspects caused
by the high cost of creating start-up enterprises; social challenges associated with the reduction of jobs in traditional sectors of
the economy; regulatory and legal barriers arising from the lack of uniform standards and norms for smart manufacturing. Thus,
the study of the current problems of the development of smart industries in the leading countries of the world is important for
understanding the ways to overcome these challenges and to develop effective strategies for the introduction of innovations.

Purpose. Review and analysis of the concept of “smart production” and a comprehensive analysis of directions and problems
of the development of smart production in the leading countries of the world; comparison of approaches to the development of
smart manufacturing in different countries using the case studies of the world’s leading companies and identification of prospects
for their further development.

Materials and methods. The research materials are: 1) the works of domestic and foreign authors who conduct their scientific
and practical research in the field of digital technology development and the creation of smart industries, directions of their
development and the results obtained; 2) research of consulting agencies and professional associations dealing with issues of
integration of smart industries into national economies; 3) analysis of data from official websites of companies regarding the
implementation of elements of smart production in their operational activities and the results obtained.

In the process of carrying out the research, the following scientific methods were used: theoretical generalization and grouping
(for the classification of smart industries, as well as a review of the approaches of the leading countries in the implementation of
smart technologies; formalization, analysis and synthesis (for the generalization of the experience of the world’s leading compa-
nies that are actively engaged creation and implementation of smart industries, as well as analysis of cases of implementation
of smart technologies in Ukrainian business); systematization and logical generalization of results (formulation of conclusions).

Results. The concept of “smart production” and the typology of modern smart production were studied; analyzed the problems and
prospects of smart manufacturing in the leading countries of the world, using the example of Germany, the USA, China, Japan and South
Korea. Specific cases of companies such as Siemens, General Electric, Honeywell regarding the introduction of smart technologies and
the construction of smart factories are considered. A review of cases of Ukrainian companies that introduce smart technologies in their
activities, which meet the challenges of the times and are aimed at the planned construction of modern world-class smart factories,
has been reviewed. The challenges that companies face when building smart factories are summarized, namely system integration, the
need for highly qualified personnel, high start-up costs, social problems due to the reduction of jobs and the lack of uniform regulatory
standards. The prospects for the development of smart industries in the global economic environment are determined.

Discussion. Further research on this topic should be directed to the study of the economic and social aspects of the imple-
mentation of smart production; analysis of the nature of changes in business models and supply chains in smart manufacturing;
comparison of strategies for the development of smart industries in different countries of the world with an emphasis on the
environmental aspects of the implementation of smart technologies.

Key words: smart production, digital technologies, Industry 4.0, smart technologies.
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Hoc'ranomca npo6iaemu. Cyuacuwuii cBiT Xapak-
TEePUBYETHCA CTPIMKHUM PO3BUTKOM ITU(PPOBUX
TEXHOJIOTIH, cepe/ AKUX CMapPT-TEXHOJIOTII 3aiiMal0Th
mpoBigHe Miciie. CMapT-BUPOOHUIITBA, AKI ITOEIHYOTh
aBromarusaiiiio, Inrepuer peueii (I0T), Besuki maui (Big
Data), mrryunwit intesext (Al) Ta i mudposi iHCTPY-
MEHTH, CTAI0Th HEBI €eMHOI0 YACTHHOK €KOHOMIUHOIr0
PO3BUTKY IIPOBITHUX Jiep:kaB CBiTy. BoHu 3a6e3neuyroTh
MiTBUINEHHA e(DEKTUBHOCTI BUPOOHUIITBA, 3HUKEH-
HA BUTPAT, TTOKPAIIEHHA AKOCTI ITPOYKITil Ta O1JIbII
THyY4YKe pearyBaHHA Ha 3MIHIOBaHI PUHKOBI YMOBHU.
OpHak, IIonpy 3HAYHUIMA IIOTEHIIaJI CMAPT-BUPOOHMUIITE,
iCHye HU3KaA aKTyaJbHUX IIPO0JIEM, AKI TaJIBMYIOTh 1X
posBuTok. Cepen HUX MOMKHA BUALIATH: TEXHOJIOTIUHI
BUKJIUKH, 110 CTOCYIOTHCA 1HTErparii pisHUX CUCTEM;
KaJIpOBi MUTaHHSA, [I0B’A3aHI i3 TOTPe00I0 Y BICOKOKBA-
JidikoBanux (PaxiBIAX, 3MATHUX IIPALIOBATH 3 HOBUMU
TEXHOJIOTLAMI; EKOHOMIUHI aCTIeKTH, BUKJIMKAHI BICOKOIO
BapTICTIO CTBOPEHHSA CTAPT-MIAIIPUEMCTB 0COOJIUBO JJIA
MAaJIOTro Ta CEPEIHBOT0 0i3HEeCY; COIliaJIbHI BUKJIUKH, 10
I0B’A3aHi 13 CKOPOUEHHAM POOOUMX MICITh Y TPAIUAIHIX
CEeKTOpax eKOHOMIKH; PeryJIATOPHI Ta IPaBoBi 6ap’epw,
1[I0 BUHUKAIOTh Uepes Bi[ICyTHICTh €IMHUX CTAHIAPTIB
Ta PEryJIATOPHUX HOPM JIJIA CMapT-BUPOOHUIITB. Takum
YWHOM, JOCITIPKeHHSA aKTyaJIbHUX TPo0JIeM PO3BUTKY
CMapT-BUPOOHUIITB Y TIPOBITHUX JAepsKaBax CBITY Mae
BaKJIMBe 3HAYCHHSA [JIS PO3YMIHHSA IIJIAXIB ITO0JIAHHSA
3a3HAYEHNX BUKJIMKIB Ta PO3POOKH e(DeKTUBHUX CTPaTe-
riif BOPOBaKeHHA iHHOBaIi#. 1{e 703BOIUTE He TUTBKKI
MABUIIUTHA KOHKYPEHTOCITPOMOXKHICTh HAITIOHAJIBHUX
€KOHOMIK, ajie i CHpUATHUME CTAJIOMY PO3BUTKY TJIO0-
0aJIbHOT eKOHOMIKHU B II1JIOMY.

Anajtia ocTaHHIX DOCTimKeHb i myO/ikarii.
Iudposa Tpanchopmarris 6isHecy, Aka HaGyBae CBOTO
aKTUBHOTO PO3BUTKY Y CBITI Bce UacrTilie cTae 06 eKToM
HAyKOBUX JocirikeHb. [Iporiecy nepexomy mo Tumaycrpii
5.0, 11 B3a€MOBB’sI3KY 13 TTOTIePEIHbOI0 — YETBEPTOO IIPO-
MUCJIOBOIO 1HIYCTPi€0, Ta KITIOUOBUM HAIIPAMAM TaKO0i
TpaHchopMariii IPUAiIeH0 YBAry y HAyKOBUX ITPAIfAX 3a
aBropcTBoM: €Bpornericbkoi Kowmicii, Ocrepraappga E. X,
koHcasTuHTOBUX Kommawiii Deloitte, IT-enterprises
[1; 2] ¥ 2016 porti «Iumyctpisa 4.0» GyJjia 0OCHOBHOIO Te-
Mmoo BcecBiTHBOrO exonoMiuHOTO (hopymy y 2016 porii,
sacuoBanoro K.IIIa6owm, ge came HuM OysI0 HOIaHO
KOHITenIIifo rudpoBoi TparcdopMmartiii 6isHecy i CBiTY
[3]. Ockinpku BoHA BimOyBaeTbCsa HA TAHWH MOMEHT
yacy i BU3HA4Ya€ HOBI TPEHJU PO3BUTKY CYCITIJILCTBA,
00yMOBJTIOE HOBI TE€XHOJIOTI1 YIIPABIIIHHA, Y BUPOOHU-
YoMy CerMEHTI eKOHOMIK CBITYy aKTUBHO PO3BUBAIOTHCHA
CMAapT-BUPOOHULITBA, AKI (PAKTUYHO 3MIHIOIOTD IIIIXi]I
JI0 CTBOPEHHSA I[IHHOCTI Ta CTAIOTh PYUIIHHOK CUIOI0
TpaHcdopMariii 6isHec-Momesnei komnanii. Tak murau-
HAMHU PO3BUTKY CMapPT-BUPOOHUIITB B KOHTEKCTI ITH(-
POBy TpaHcdopMalli IIPOMUCIIOBOTO CETMEHTY 3aiiMa-
0oTheA Taki HaykoBIl Ak: O.A. Byp6eso, Meseu0Oypr,
. Tanckort, A.3y6koBa, lepragosa I'M, Kosemras .,
K.IIIea6 I1. Kpeit, A. MaxAdi, A. Many, 1. Hin. Comig sa-
3HAYUTH, 1[0 HAPa3i IIPOJIOBKYETHCA HAYKOBA IUCKYCisA
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CTOCOBHO HAIPSMIB PO3BUTKY CMapT-BUPOOHUIITB B TIPO-
BITHUX €KOHOMIKAX CBITY Uepes IIpU3My ITSATOT ITPOMIC-
JIOBO1 PEBOJIIOLIT AIK HACTYITHOTO €Tamy Yu BCeOGIUHOTO
nosimmnenHsa [amycrpii 4.0. SokpeMa, y po6oTax Takux
asropiB Ak Tpaua T. A., Pynmepra T., Aiiruepa I'., A6o-
Hi [x. [3; 4; 5]. 3a pesysibratamu aHariay JiiTeparyp-
HUX [KepeJ MOKHA JINTU BUCHOBKY ITPO HEIOCTATHIO
YITKICTh TOHATTSA CMapPT-BUPOOHUIITBA TA HEOOXIHICTD
y3araJIbHeHHA TPobJIeM Ta MEePCIIEKTHUB PO3BUTKY CMapT-
BUPOOHUIITB y PIBHUX KpaiHaX CBITY, II0 € KPUTUIHO
BQ)KJIMBUM y Cy9YaCHUX YMOBAX ITI00JIBHOT KOHKYPEHITiT.

MeTo10 cTATTi € PO3IVIAN TA AHAJI3 MOHATTA
«CMapT-BUPOOHUIITBO» Ta BCEOIUHUI aHAJII3 HAIPAMIB
Ta PobJieM POZBUTKY CMapPT-BUPOOHUIITB Y TIPOBITHUX
Jep:KaBax CBITY; MOPIBHAHHA MiIXOHiB OO0 PO3BUTKY
CMapT-BUPOOHUIITB y PI3HUX KpaiHAX Ha NPUKIAII
KeliCiB IIPOBITHUX KOMIIaHIN CBITY Ta BUABJIEHHA IIep-
CIIEKTUB IX I[IOAAJIBIIOT0 PO3BUTKY.

Marepiaau i MmeTomu. MarepiamaMu JocC/TiaKeH-
HA €: 1) mparlli BITYN3HAHUX Ta 3apyOi’KHUX aBTOPiB,
10 TIPOBAATH CBOT HAYKOBO-TIPAKTUYHI TOCTIKeHHA
B TaJTy3i pOSBUTKY IMU(POBUX TEXHOJIOTII T CTBOPEHHSA
CMapT-BUPOOHUIITB, HATIPAMIB iX PO3BUTKY Ta OTPU-
MaHUX Pe3yJILTATIB; 2) MOCTiPKeHHA KOHCAJITUHTOBUX
arerI(iii Ta mpogeciiHUX acollialiiii, AKl 3aiiMaTh-
cA NUTAaHHAMU 1HTErpailii cMapT-BUPOOHUIITB B Ha-
IOHAJIbHI €KOHOMIKM; 3) aHaJIi3 JaHuX oQilfiiHnx
caliTiB KOMIIAHIH II[O0 BIIPOBAIKEHHA €JIEeMEHTIB
CMapT-BUPOOHUIITBA y CBOIO OMEPAIHY HiAJIBHICTH
Ta OTPUMAaHi pPe3yJIbTaTy.

B mporieci saiticHeHHA AOCITITKEeHHA 0yJI0 BUKOPU-
CTaHO HACTYIIHI HAYKOBI METOOU: TEOPETUUHOrO y3a-
raJbHeHHA Ta rpynyBaHHsa (M4 Kiracudikalrii cMapT-
BUPOOHUIITB, & TAKOXK OIJIAMLY ITiJIXOIB KpalH-JIijiepiB
y BIPOBAKeHH]I CMapT-TeXHOJIOTIi; (hopMatisarrii, aHa-
JTi3y Ta cuHTe3y (1A y3araJiIbHeHHSA JTOCBITy TPOBITHUX
KOMIIQHIH CBITY, AKI aKTUBHO 3aliIMAIOTHCA CTBOPEHHAM
1 BOPOBa/;KEHHAM CMapT-BUPOOHUIITB, a TAKOXK aHAITIZY
KeIiCiB BIPOBaKEHHA CMaPT-TEXHOJIOTIHN B YKPaTHCHKO-
My 6i3Heci); crucTeMaTH3allii Ta JIOTIYHOI0 y3arajibHeH-
HA pesyabrariB ((hoOpMyJIFOBAHHS BUCHOBKIB).

Buknag ocHoBHOro marepiasnay. Ilouarts «po-
symHa (pabpuka» (Smart Factory), «<posymue BupoOHU-
urBo» (Smart Manufacturing), «pabpuka mait6yTHEOTO»
(Factory of the Feature) 3’sBusnncs octanHiMU poKaMu
1 YaCTO HEIOIaBHO BUKOPUCTOBYIOTHCA AK CUHOHIMU.

HarrionanbHMI 1HCTUTYT CTAHAAPTIB 1 TEXHOJIOTI
CHIA (NIST) Busnauae repmia Smart Manufacturing
TaK: Ile «IIOBHICTIO iHTErpoBaHi KOPIOPATUBHI BUPOG-
HUYI CUCTEeMU, AKi 30aTHI B peaJbHOMY MacIiiTadi uacy
pearyBaTu Ha MiHJIUBI YMOBU BHUPOOHUIITBA, BUMOTU
MepesK IIOCTABOK 1 3a/I0BOJILHATH II0TPE0H KJIi€HTIB» [6].
Y 11bOMy BU3HAUEHHI TOJIOBHE: «B PeaJIbHOMY MacIiITadi
Jacy», ToO6TO MAaKCUMAJIBHO OIIEPATUBHO, JOCATAIOTHCA
HasBaHi IIiJIi 38 PaXyHOK IHTEHCUBHOTO 1 BCEOCAKHOTO
BUKOPUCTAHHA iH(GOPMAIiHUX TEXHOJIOTIH 1 Kibepdi-
BUYHUX CUCTEM Ha BCiX eTarax BUPOOHUIITBA TPOIYKITT
Ta II II0OCTaBKU.
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«PogymHe BUpPOGHUIITBO», mopAxn 3 IIpomuciio-
BuM [HTepHeTOM Peueii, jie:kuth B ocHOBI [HaycTpil
4.0 (Industry 4.0). Taky masBy oTpuMasia mporpama
HIMEIILKOTO YPSALY 3 PO3BUTKY BUCOKUX TEXHOJIOTIIA.
XapakrepHa puca Iamyctpii 4.0 — moBHICTIO aBTOMA-
THU30BaHI BUPOOHUIITBA, HA AKUX KEePIBHUIITBO BCiMa
poliecaMu 3[IiNCHIOETHCA B PeaIbHOMY MaciITabi yacy
1 3 ypaxyBaHHAM MiHJIMBUX 30BHINIHIX YMOB.

Taxk, 3riqHO MiaAX0Ay KOHCAJITUHTOBOI KoMmmaHii I'T-
Enterprise, sixa mpu kmacudikaiiii cMapT-BUPOGHUIITB
sacrocoBye minxin K. @imoca, koopauuaropa IKT-mpo-
€KTiB B CbOMHUU PaAMKOBIiil mmporpami €BpoIieiicbKoro
Coro3y 3 HAYKOBO-TEXHIUHOT'O CITIBPOOITHUIITBA, (hadbpu-
KM MaWOyTHBOTO MOYKHA MOIIJIUTH HA TPU OCHOBHUX
tuni — ruposi (Digital), «pogymui» (Smart) i BipTy-
aspHi (Virtual), 0co6IMBOCTI AKKX IIOAAHO Ha puc. 1.

3a pisHUMHU OI[IHKAMU 3a3HAYAETHCA, 1110 IIOTEHIIAT
3POCTaHHSA CBITOBOTO PUHKY «(pabpuK MaiiOyTHHOI0» Be-
nmuesunii. O6cAr puHKy nudpposux dadpur (PLM-cruc-
TeMH, agUTUBHI TEXHOJIOTII, arrapaTHe 1 YhCJI0OBe IIPo-
rpaMHe 3abesIleueHHs, BEPCTATU TOIIO0) JOCATHE, 3a
pisamME orfinkamu, 740 mutpp mostapis no 2035 poky. O6-
CAT PUHKY «pO3yMHUX (hadbpur» —1,35 TpsiH qosapis. 3a
BipTyaJIbHUM (habpuKaM eKCIePTH OUiKyIOTb 3POCTAHHS
B Maibke 1,5 TpiH. [8]. [Ipu oMy, 3a orfiHkamMu axis-
i McKinsey & Co mo 2025 p., rexaomnorismu 10T Gyme

oxorutero Bix 80% mo 100% cBiToBOI 00pOOHOI ITPOMUCIIO-
BocTi [9], a kamitamnizamia puaky Iamyctpii 4.0 mo 2024
POKy Moxke cATHYTU 156,6 MJIPI T0J1. IPU OUiKyBaHUX
CepeHbOPIYHUX TeMnax 3pocTandA y 16,9% [10].
IligBogAuM mificyMOK, CJIiJi 3a3HAYUTH, II0 Iepe-
X171 BiKe MPAaIIOI0UNX MiAIPUEMCTB Ha HOBI IPUHITUIINA
TJTaHYBaHHA, BUPOOHUIITBA, OCTABOK 1 ITiCJIATTIPOIAMK-
HOT0 00CJIyrOByBaHHSA MPOAYKIlii Oyae 3IifiCHIOBATHUCA
TIOCTYTIOBO 1 3 MAKCUMAJILHUM BUKOPUCTAHHAM BIKe Ha-
SABHUX BUPOOHUYMX aKTUBIB. I10C/TiT0OBHICTH IEpexony
1CTOTHO 3aJIE3KUTH Bif crreru@iky poOOTH IiIIIPUEMCTBA
1 moctynHocTi HOBUX TexHostorii. Hapasi y cBiTi icHy-
OTB Pi3HI MAX0aU 10 Po30yQOBU CMapT-iHAYCTPil, AKL
BPaXOBYIOTH Crelu(iKy IX MUHYJIOTO PO3BUTKY («path
dependence»), 0c06IMBOCTI F€0EKOHOMIYHOI0 II03UIIIIO-
BauHA, possuTKy cepu HIJIKP, incturytiiiaoro cepe-
moBuiia toio. Jliepu y cTBOpeHH1 cMapT-BUPOGHUIITB
3HAXOATHCSA TIEPEBAKHO cepel] PO3BUHEHUX KpaiH, AKi
aKTUBHO BITPOB/PKYIOTh HOBITHI TE€XHOJIOTII B CBOI BU-
poOHuui mporecr. Cepen TAKKUX KpaiH MOMKHA BHJIIATH:
1. Himeuunna. Bucryrae sigepom y cdepi [umycrpii
4.0, aKTUBHO BIIPOBA/PKYI0UM aBTOMAaTHU3AIlii0, P06o-
torexHiky, loT Ta mTyuHWiI iHTEJIEKT omepariiHuxX
Ipoliecax IIPOBIAHUX KoMIIaHii. 3a manumu Himerproi
acorriarrii MamMuHOOYIyBAHHA Ta BUPOOHUYUX TEXHO-
soritt (VDMA), no 2023 poxy moHay 85% BUPOOHUUMX

Digital Factory
(undposi pabpukn)

Po3spo6bKka moaenei, Wwo
BMMYCKalOTbCA 3
BMKOPWUCTaHHAM 3acobis
UMPPOBOro MPOEKTYBAHHSA i
MOZe/It0BaHHsA

OCHOBHI cuctemu Ta
TeXHOOTii:

1. Cuctremun CAD/CAM/CAE

2. PDM (Product Data
Management)

3. PLM (Product Lifecycle
Management)

4. Bepctatu 3 4IY, 3D-
nNpUHTEPU

Smart Factory

(po3ymHi ¢pabpukn)

HauineHi Ha cepiliHnin BUNYyCK
BUPO6IB Npu 36eperkeHHi
MaKCUMANbHOI THYYKOCTI

BUPOOHMLTBA aBTOMaTU3aLi i

poboTmsalii nignpmuemcrea

OCHOBHI cuctemun Ta
TEeXHONOrii:

1. APS (Advanced Planning
and Scheduling)

2. MES (Manufacturing
Execution System)

3. loT ((Industrial Internet of
Things)

4. Big Data

Puc. 1. Tunosioria cygyacHux cMapT-BUPOOHUIITB

Virtual Factory
(BipTyanbHi pabpukn)

Meperka umdppoBux i
«PO3YyMHUX» PabpuK, B AKY
06'eagHaHi nocTavyanbHUKK
rnobasbHUMM NaHLUOramm

MOCTa4yaHHA K po3noAineHnMM
BMPOOHMYMMM aKTUBAMM

OCHOBHI cuctemu Ta
TexXHoorii::

1. ERP (Enterprise Resource
Planning)

¢2. CRM (Customer
Relationship Management)

¢S3. CM (Supply Chain
Management)

Jorcepeno: pospodsiero Ocokinum I'. B. Ha ocHoBi [2; 4; 5; 6; 7]
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mignpueMcTB y HiMeuunHi Majiu BIIPOBAPKEH] TeX-
HoJstorii ITumycTpii 4.0. ¥ 2022 poii puHOK cMapT-
BupoOHUNTB y HiMeuunHi oriHroBaBcA y 12 MiibApaiB
eBpo [11; 12].

2. CIITA. 3aBnsakuy moTy»KHi 6231 BUCOKOTEXHOJIOTIU-
HUX KOMITaHI} Ta 3HAYHUM 1HBECTHUIIIAM Y TOCITIKEHHA
Ta PO3POOKU, aMEPUKAHCHKI BUPOOHUYI MIAIIPUEMCTBA
AKTHUBHO BUKOPHCTOBYIOTH aBTOMAaTHU3AI[i0, BEJIUKI
maui, mryguauit intesext ta lo T. ¥V 2023 pori CIITA
inBectryBau noHag 100 MiTbAPAIB J0JIAPIB Y PO3BUTOK
cMapT-BUPOOHULTB. 3a maHumu MixkHapomHol deme-
partii po6ororexHiku (IFR), y 2022 pori 8 CIITA 6ymo
BCTAHOBJIEHO OJIN3BKO 35 TUCAY HOBUX MPOMUCIIOBUX
poboTiB [6].

3. Kuraii. AKTHBHO PO3BMBAE CMAPT-BUPOOHUIITBA
B pamiax cBoei crparerii «Made in China 2025», aka
CIIpAMOBaHAa HA MOJepHi3allio BUpoOHUYO1 6a3u Kpai-
Hu. KuTaiichKi mianpreMcTBa aKTUBHO BITPOBAIKYOTD
POGOTOTEXHIKY, aBTOMATH3ALIII0 Ta ITU(POBI TEXHOJIOTII.
¥ 2022 poui Kurait Beranosus mouazn 140 tucAd mpo-
MICJIOBUX POOOTIB, II[0 cTaHOBUTHL Maiike 50% Bif 3a-
raJIbHOCBiTOBOTO 06cATy. 3a qanumu China Association
for Science and Technology, prHOK cMapT-BUPOOGHUIITE
y Kurai y 2023 porri orminroBascea y 300 mibapis woa-
HiB (6;1113bK0 46 MisTbApaiB mosiapis) [13].

4. fInonia. Bucrynae Jrinepom y raitysi po6oToTex-
HIKM Ta aBTOMATHU3AIlll BUPOOHUYHNX ITporecis. ¥ 2022
porii B fmownii Oysio BcTraHOBIEHO OHAA 55 TUCAY HOBUX
ITPOMUCJIOBUX POOOTIB, 110 POOUTH Ti APyruM 3a o6csA-
TOM PUHKOM POOOTOTEXHIKU y CBiTi. ATIOHCHKUI ypss
IUIaHye 1HBECTYBAaTU IIOHAJ 2 TPUJIBHOHU €H (6JIM3BKO
18 MinBAP/IB A0JIaPiB) Y PO3SBUTOK CMapPT-BUPOOHUIITB
mo 2025 poxky [11].

5. ITisnenna Kopesa. Kpaina Bigoma cBoiMu iHHOBA-
IIAMHU y TaITy3i eJIEKTPOHIK!, aBTOM0011e0y/TyBaHHA Ta
1HITUX BUCOKOTEXHOJIOTIUHUX TaJTy3fX.

¥ 2022 poui Ilisgenna Kopesa Bcranosumia 6JIn3b-
kKo 30 THCAY HOBMX IIPOMHCJIOBHUX POOOTIB. 3a ma-
HuMu Kopelicbkoi acorfiarii po60TOTEeXHIKN, PUHOK
cMapT-BUPOOHUIITB y Kpaiui y 2023 porri oifiHioBaBCA
y 15 TpuiibiioHiB KopelicbKuX BoH (0113bK0 13 MUTBAP-
miB mostapis) [14].

ITi kpaiHu aKTUBHO IHBECTYIOTH Y POSBUTOK CMapT-
BUPOOHUIITB Ta € JIiepaMu y BIIPOBAKEHHI ITePeIOBUX
TEXHOJIOTIHM y BUPOOGHUYI TIpoiiecu. ¥ KaTeropii KpaiH-
JigepiB Ykpaina mocisia 21-me micie cepen 100 kpaiu
CBITY. A B peIITHHTY 32 TEXHOJIOTIYHUMY KOMIIETEHIIifA-
My — 8-me! Taxuii pesysibTaT OIPUIIIOIHEHO B II[OPITHO-
my mocmimxenui Global Skill Report 2022 sig Coursera
[15; 16]. B miomy B Ykpaini curyairis 3 (hopMyBaHHAM
Ta peaTi3alliero CTPaTeriYHUX IM/IXO/IB 010 PO30yI0BU
CMapT-IIPOMUCIOBOCTI TIOKHU 110 CKJIAJAEThCA HEe Ha-
kpamum unHoM. [IprunHa 116010 mosisfirae y mpobaeMax
3 IHHOBAIIIAMHU, [IOB’A3AHUX 3 Y I[IJIOMY HECIIPUATIMBUAM
IHCTUTYI[ITHUM CEpPEeIOBUIIEM 1 HUBBKUMU 1HBECTUITiA-
vu y HIJIKP, 110 cyTTeBO MOTIn6IeHO CTAHOM BilfiHU.
Hacigkom 4doro e, B ToMy 4unciIi, cJIabKi O3UITI JIep-
’KaBU y cBiTi 3a iHmexcoM possutky ICT [17; 18].

80

IMikaBuM 3 TOUYKU 30Py JOCATHEHHSA ITiJI€H JOCJTi-
IUKEeHHSA € aHaJIi3 KeWciB MPOBIAHUX KOMMAHINA CBITY
III0/T0 KOHKPETHUX PillleHb, AKI peajii3oBaHi B ix 6izHec-
cucremax (ta6J. 1).

Ilepenik Kommaniii, mogaHux y Tabu1. 1, € gigepamMu
Yy BIPOBaKE€HHI CMapT-TeXHOJIOTiH y BUPOOHUYI ITPO-
IecH AK y CBOIX CHCTEMaX, TAK 1 IMIPOIIOHYIYN CMapT-
pillleHHsA U1 6i13HECIB 110 BCLOMY CBITOBI, 3a6e3neuyrun
eeKTUBHICTh, THYYKICTh Ta ITPOAYKTUBHICTH BUPOO-
HUINTB y III00aJILHOMY MacIiuTaoi.

B Vkpaini po3BUTOK cMapT-BUPOOHUIITB AKTUBHO
Habupae 06epTiB, Xoua IIe He I0CAT TAKOro MaciITay,
AK y TPOBIHUX [IepiKaBax CBITYy. Xoua CJIii 3a3HAYU-
TH, 10 BJKE € IeBHE MPOCYBAHHA Y CIIPUAHHI PO3BUTKY
CMapT IIPOMUCJIOBOCTI 32 1HIIIaTUBOI0 «3HUZY». S0Kpe-
Ma, y 2016 p. Acorriarfi€ro migIIprueMcTB IIPOMUCIIOBOI
aBromarusariii Yepainu (AIIIIAY) coinsho 3 Acorria-
ITi€I0 IHHOBAITIMTHOTO PO3BUTKY YKPAiHU 3aCHOBAHO PyX
«JHnycrpis 4.0 B Yipaiui» [19], mo sAxoi yBiiio 6;1usb-
Ko 60 KoMmaHiii, cepeq AKUX OLJIBIIICTL 3HAHUX OpeH-
MiB TIPOBiAHI cucTeMHUX iHTerparopis, IT-komnaHii
Ta 6;1u3bKo 10 3aMOBHUKIB, 30Kpema «ApcesopMiTTait
Kpuswuii Pir», Interpipe, Muponiecbkunii Xiri6ompoayKT
(MXTI). B Tab6s. 2 mpeacTaBieHo y3arajabHEHUH TOCBi/T
3aCTOCYBaHHA CMapPT-TEXHOJIOTIH B IIAIBHOCTI TPOMIUC-
JIOBUIX JIiIepiB YKpaiHU.

Hageneni B Tabi1. 2 KoMIaHii, aKTUBHO BUKOPKCTO-
BYIOTh Cy4YacHI TEXHOJIOTII [IJIA IUMPOBIi3aIlii Ta aBTo-
MaTusalil CBOiX BUPOOHUYMX IIPOIECiB, IO J03BOJISE
iM migBUIIyBaTH €(DEKTUBHICTD, 3HUKYBATH BUTPATH Ta
3abesneuyBaTy BUCOKY AKICTb mpoaykirii. Tak, Interpipe
B 2020 porri Interpipe inBecTyBasia moraz 11 MiJIbiioHIB
JI0JIAPiB Yy MOAEPHI3aIliF0 BUPOOHUIITBA, BIIPOBAKYIOUN
aBTOMATH30BaHI CUCTEMU KOHTPOJTIO AKocTi Ta 10T Tex-
HOJIOTI 1A IIIBUINEHHA e(PEeKTUBHOCTI BUPOOHUYNX
mporrecis. 3a inpopmarriero kommanii MXI1, y posBuToK
CMapT-TEXHOJIOTIH 0yJi0 iHBecToBaHO moHA 50 Mijbiio-
HIB 0J1apiB y PO3BUTOK CMapT-(hepMepcTBa Ta BIIPOBa-
JPKeHHs aBTOMATU30BAHUX CHCTEM YITPABIIHHA BUPOO-
HUIITBOM, III0 /I03BOJIVJIO ITIBUIIATU ITPOAYKTUBHICTb HA
20% ra 3ausuTy BUuTpaTty Ha 15%. 3aBOAKH BIPOBAIKEH-
HIO cMapT TexHoJIoTiH Ha «ApcemopMirran Kpusuit Pir»,
€HeprocIokuBaHHA 3HU3MWI0CA Ha 10—15%, mponyKTus-
HicTh mparii 3pocia Ha 20%, a 06cATH TPOMUCIIOBUX BiI-
xomiB 3aMeHIuanca Ha 25%. OnruMmisaliid JIOTiCTUKI
JI03BOJTMJIA 3BHUSUTHU BUTPATU HA TPAHCIIOPTYBAHHA Ha
10%, a yacTka 6paky B IIpoayKIii aMeHImiaca Ha 30%,
THOKPAIIYUH il AKICTh Ta KOHKYPEHTOCIIPOMOKHICTb.

Ilopan i3 TOSUTUBHUMU 3PYILIEHHAMH B CTPYKTYpI
IIPOMHMCJIOBOCTI Ta IVIO0AIBHUX JIAHITIOTIB II0CTAYAHHS,
CTBOPEHHA CMapPT-BUPOOHUIITB CYITPOBOFKYETHCA PAIOM
mpobJieM, AKi € XapaKTePHUMH JIJIA PiSHUX KPAiH CBITY.
Cepeq 0CHOBHUX MOKHA HA3BATHU TaKi:

1. Texuostoriuni IpobIeMHu, OB A3aHI 31 CKJIQIHICTIO
iHTerparri pisHIX CUCTEM Ta TeXHOJIOTiii: BrpoBamxen-
HA CMapT BUPOOHUIITB BUMArae iHTerparilii pisHoma-
HITHUX TEeXHOJIOTiH, Takux Ak IaTepuer peueii (IoT),
mrryuHuii inresiext (Al), Besuki gaui (Big Data), aBro-
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Tabnuysa 1

Tomn-10 KoMmaHi#i CBiTY, AKi AKTHBHO 3aMaIOTHCs CTBOPEHHAM i
BIOPOBAIKEHHAM CMapT-BHPOOHUIITB

OcHOBHI IpiopuTeTH Ta HAIPAMH PO3BHTKY CMapPT-BHPOOHUIITBA

Siemens e rI06abHUM JIigepoM y cdepi aBromarusariii Ta g posisarii BUpoo-
Huuux mnpoiecis. Komnanisa npomonye pimmensa aia [uaycrpii 4.0, Britouaoun
rporpamMHe 3a0e3neueHHA IJiA yIpaBiIiHaa BupoouunTeoM, loT miardopmu ta

GE akruBHO BIpoBampKye cMapT-BUPOOHUIITBA uepes cBo Iuiardgopmy Predix,
sAka 00’equye inrepuer peueit (IoT), Besuki gaui Ta MITyYHUN IHTEIEKT 1A ITi/I-
BUIIEHHA e()eKTUBHOCTI BUPOOHUYMNX IIPOIIECIB

Honeywell po3po6sisie mepenoBi TeXHOIOTiI aBTOMaTHU3aIlil Ta KOHTPOJIIO IJIA
CMapT-BUPOGHUIITB, BKJIFOUAIOUM IIPOTpaMHe 3a0esleueHHA JIA ONTUMIisalrii
BUPOOHUYUX IIPOIIECIB, YITPABJIIHHA €HEPTicio Ta 6e3MeK00.

ABB € omHuM i3 MPOBIAHMX ITOCTAYAILHUKIB POOOTOTEXHIKM Ta aBTOMATHU30Ba-
HUX pillleHb qJIA BUPOOHUUYUX MignpreMcts. KoMmaHia mpormoHye po6oTH30Ba-
Hi cucTeMu, mporpamMHe 3a6e3reueHHA JIA yIPaBIIiHHA BUpoOHUIITBOM Ta loT

Fanuc e cBiToBUM Jtimepom y rajysi po0oToTexHiKH Ta aBroMarusariii. Komrma-
His BUpPoOJisie ipomuciioBi podoru, UITK Bepcraru Ta nmporpaMie 3a6e3redeHHsa
NI aBTOMATU3AIli1 BUPOOHUYMX ITPOIIECIB.

Schneider Electric cnerianisyersca Ha eHeproMeHeIPKMEHTI Ta aBTOMATH3ALIi1.
KoMmnanisa mporoHye pilteHHA OJId CMapT-BUPOOHUIITE, BKJIIOUAUHN IIPOrpaMHe
3abesrneueHHs AJIA YIIPaBJIiHHA eHeprieio, apromarusarito Ta loT mwiarhopmu.

Bosch akruBHO BripoBamkye TexHostorii Iamycrpii 4.0, mpormoHy0UYN pilleHHA
[JIA aBTOMAaTH3aIlil BUPpOOHMUUX IporieciB, pobororexuiku Ta Io T. Kommania
TaKO PO3PO0JIse IporpaMHe 3a0es3neUeHHs IJIA YIIPABIIHHA BUPOOHUIITBOM Ta

Mitsubishi Electric € mpoBimHUM mocTaYaILHUKOM PillleHb OJIA aBTOMATHU3AIT
BUPOOHUYHUX IIPOIIECiB, BKIOUaoun pobororexHiky, UIIK Bepcraru Ta mporpam-
He 3a6e3eueHHs [JIs YIIPaBIiHHA BUPOOHUIITBOM.

Rockwell Automation creriamisyerbcsi Ha MPOMUCIIOBIN aBromMarusallii Ta iH-
opmarriiinux Texuosoriax. KoMnania mporoHye pilteHHA IJIS aBTOMAaTHU3AIIil
BUPOGHUIITBA, yipaBiiHusa npouecamu ta [oT mnardopmu.

Ne | HazBa xommaHii Kpaina
1 Siemens AG Himeuunna
IIPOMUCJIOBI POOOTH.
2 General Electric CIITA
(GE)
3 Honeywell CIIIA
International Inc.
4 ABB Ltd. IIBetinapia
m1aT(OPMHU.
5 Fanuc Corpora- Anonisa
tion
6 | Schneider Electric| ®pannis
7 Bosch Himeuunna
AHAJITHUKN JaHUX.
8 Mitsubishi Aronia
Electric
9 Rockwell Automa- CIITA
tion
10 | Yaskawa Electric Amonia
Corporation

Yaskawa € mpoBigHUM BHUPOOGHMKOM POOOTOTEXHIKHM Ta CHCTEM aBTOMATHU3A-
mii. Kommania pospo6iisie mpoMucIoBi po6oTH, IIporpaMue 3a0e3neueHHs I
yIrpaBiaiHusa BupoOoHurrreom ta 10T pinreHHs mjis cMapT-BUPOOHUIITB.

Jocepeno: cucremaruzosano Ocoxiuum I". B. Ha ocuosi [10; 11; 12; 13; 14; 18]

Mmarusalia Ta pobororexHika. Ile moxke OyTu ckiIagHO
yepe3 HECYMICHICTh PIBHUX CUCTEM Ta HEOOXITHICTH
CTBOPEHHSA €IMHOI TTaT(OPMHU JIJIS YIIPABIIIHHA BUPOO-
HUYUMU Tporiecamu. [1pu 1iboMy BUCOKMIA piBeHb ITud-
poBisarrii 301/IbIIIye PUBUKHN Kibep3arpos. 3abesrneueHHs
0e3IeKu JaHUX Ta 3aXUCT BiJ KibepaTrak € KpUTUYHO
BaJKJIMBUMM, ajie BOJHOYAC CKIIATHUMHU 3aBIAHHAMMU.

2. ExoHoMiuHI Ipo6JIeMU CTOCYIOTECA HE0OX1THOCTI
BUCOKHMX ITOUATKOBUX 1HBECTUINH Ta II€BHOI €eKOHOMIU-
HOI HEBHUBHAYEHOCTI 010 Mai0yTHHOI OKYITHOCTI 1H-
BeCTUI[H Ta cTabliILHOCTI O13Hec-MoaesIe.

3. CorfiayibHi IIpo6JIe M II0B’ A3aHi 3 MOMKJIMBUM OIIO-
poM 3 GOKY IIpaIliBHUKIB Yepes3 CTPaxX BTPATUTHU POOOTY
a60 yepes HeoOXiAHICTE ITIepeHaBYaHHA. ABTOMATH3AIILA
Ta poOOTU3AIIA MOKYTh IPUBBOJIUTHU 0 CKOPOUEHHSA
po6oUmnX MicCIlb Yy TPAAUIIITHUX BUPOOHUIITBAX, 10 BU-
KJIMKA€E COLIiaIbHy HAIpPYTYy.

4. IIpo6iema IIIBHAAKOL agaIITallii Ta HaBYaHHSA IIep-
couay. CMapT BUPOOHUIITBA BUMAralTh BUCOKOKBAJTi-
(ikoBaHMX TpAIiBHUKIB 31 3HaHHAMY B rastysi IT, aBro-

Marusariii Ta ynpasiriHasa ganuMu. [IBugkuii po3BUTOK
TEXHOJIOT1# BUMAarae mocTiiHOT0 OHOBJIEHHA 3HAHb Ta
HaBUYOK IIPAIliBHUKIB, 110 TOTPedye Yacy Ta pecypcis.

5. PerysiasTopHI Ta IIpPaBoBi MPOOJIEMU CTOCYIOTHCSA
HET0CKOHAJIOT0 3aKOHOIaBUOI0 peryaoBaHHd. Po3Bu-
TOK CMapT BUPOOHUIITB BUIIEPEIKAE POZBUTOK 3aKO-
HOJABYOl 6a3u, 0 MOKEe CTBOPIOBATU IIPABOBI KOJTi3i1
Ta HeBU3HAYeHicTh. [Ipu 11bOMy BaKOHOIABUE PETYJTIO-
BaHHA 3aXUCTY JAHUX TA KOHQIIEHITIHHOCTI Moske OyTH
HE0OCTATHLO PO3pobJsieHe ab0 BIIPIBHATHUCA B PIBHUX
KpaiHax, [0 YCKIAJHI0e MI?KHAPOIHY CITiBIPALIIO.

6. IadpacTpykrypHi mpobseMu MOB’A3aHI 3 HeI0-
CTaTHBO PO3BUHEHOIO IM(POBOI0 1HPPACTPYKTYPOIO, KA
HeoOXiaHa OJIA HaJIaromKXeHHsa HAAIMHOI Ta IIBUIKOL
1 POBOi KOMYHIKAIil, BKITIOUAIOUH TOCTYII 0 BUCO-
KoImBHKicHOro IHTEepHeTY Ta cyyacHUX nara-IeHTpiB.
¥ 6araThox perioHax CBIiTY Taka iHppacTpyKTypa IMOKu
1[0 He PO3BUHEHA HAIEKHUM YHHOM.

3BaykauM Ha I1i mpobJieMu, KOMITaHIl Ta ypAau
MOBHUHHI CITIBIIPAIIIOBATH I PO3POOKU CTpATETii, K1 O
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Tabnuuys 2

Hoceig 3acTocyBaHHA CMAaPT-TEXHOJIOTiH B Tis/ILHOCTI MIPOMHCJIOBHX JIiiepiB YKpainu

Hasea xommanii Ta
cepa gisasHOCTL

OcHOBHI ejileMeHTiB cMapT-BHPOGHULITBA, PEeaIi30BaHi B KOMIIaHil

Interpipe
Bupo6uuirreo crameBux Tpy6 Ta
3aJTIBHUYHUX KOJIiC

ABTroMmaTuioBaHi cucremu ynpapiaiHaa Bupoouuureom (MES): zabesneuenns
6e3IIepepBHOT0 MOHITOPUHTY BUPOOHUUMX JIIHIH Ta IIBUAKOT0 pearyBaHHA HA OyIb-AKL
BiOXWJIEHHA BiJl CTAHJAPTHUX ITapaMeTpPiB BUKOPUCTOBYIOTHCA [JIA MOHITOPUHTY Ta
yHOpaBJIiHHA BUPOOHUUMMU IIPOIIECAMHU B PEIKUMIi peasIbHOTO Yacy; MeTa — OIITHUMi3a-
i BUPOOHUYOTO [TUKITY, SMEHIIIEHHA Yacy ITPOCTOIB Ta ITiIBUIYBATH IPOYKTUBHICTb.
Inrepuer peueii (I0T): BUKOpHCTOBYIOTHCA 300py T AHAJIIZY JAHUX 3 PISHUX BUPOOHIINX
TIPUCTPOIB Ta CEHCOPIB; MeTa — 3ar00iraTu aBapiaAM Ta 3HIKYBAaTA BUTPATH Ha PEMOHT.
ABTOMaTH30OBaHI CHCTEMH KOHTPOJII0 SKOCTi: BUKOPHCTOBYE aBTOMAaTH30BAHI
CHCTEMHU YJIETPa3BYKOBOI Ae(PEeKTOCKOIIl qJIf ITepPeBipKyu AKOCTI TPyO Ta 3aJIISHUYHUX
KoJTic; MeTa — 3a0e3meuyBaTi BUCOKY TOUHICTD Ta IIBUKICTE ITIEPEBIPKU MPOAYKILil HA
BiTIOBIAHICTh CTAaHAAPTAM AKOCTI.

PoGornzoBani BUPpOOGHMYI JIIHIL: BUKOPHUCTAHHA POOOTIB [IJIA BUKOHAHHSA PYTHHHUX
Ta He0Ee3IMeUHUX OIepalliii Ha BUPOOHUUMX JIIHIAX 103BOJIAEC, HATPUKIIA, IJIA aBTOMA-
THYHOTO 3BAPIOBAHHSA, TPAHCIIOPTYBAHHSA Ta YIIAKOBKY MPOAYKIIil; META — ITiABUIIUTH
MPOAYKTUBHICTH TA 3MEHIIIUTH PUSUK JIJIA ITPAIliBHUKIB.

Iudpoeri asiitauku (Digital Twins): BipTyanbsHi Momesi BUPOOHHUYMX IIPOIIECIB
i omTuMizallii HaJamTyBaHb 00JIaJHAHHA IIepel Horo 3alyCcKoM; MeTa — ONTHMIi3allia
MIPOIIECiB Ta BUABJIEHHIO IIOTEHITIHHNUX MPO0JIeM Ha eTalli MPOTOTUITYBAHHSA.
Cucremu ynpasiainaa gaaumu (Big Data): 36ip Ta anasiis BeJIMKux 00CATIB TaHUX
3 BUPOOHWYMX JIIHIN Ta ONTHUMI3aIlil IIPOIIeCciB yIpaBIiHHA PecypcaMu; MeTa — J03BO-
JIAIOTH BUABIATH 3aKOHOMIPHOCTI Ta TPEHAU Y BUPOOHUUHUX ITPOIIECAX.

XMapHi TEXHOJIOrii: 3acToCyBaHHA ILIAT(GOPM [JIA BiIAJIEHOT0 MOHITOPHUHIY Ta
YOpaBIiHHA BUPOOHUYNMH IIPOIIECAMH Ta 00CIyTOByBaHHA 00JIaTHAHHA B PeaJIbHOMY
gaci He3aJIeIKHO Bijl MiclA mepeOyBaHHA KEPIBHUKIB Ta iHMKEHEPIB; MeTa — JI03BOJIAE
OIIePaTHUBHO pearyBaTH Ha 3MiHU Y BUPOOHUYUX IPOIlecax

ApcenopMirran Kpusuii Pir
BupnoGyTox sasisHoi pyou Ta BU-
POOHUIITBO CTaJTi, BKIIIOYAIOUU Ta-
psAYeKaraHy JIHUCTOBY IIPOAYKIIiIO,
apMmarypy, KaTaHKy Ta iHIIIi MeTa-
JIOBUPOOU

Ianrepuer peueit (IoT): BcTaHOBIIEHO CEHCOPHU HA IOMEHHUX I1€UaX, IIPOKATHUX CTa-
Hax JIJIA ONEePaTUBHOTO MOHITOPUHTY CTaHY OOJIQTHAHHA B PeaJIbHOMY daci; MeTa —
BUACHE BUABJIEHHSA Ta MOMEPEIKEHHA T0JIOMOK.

AnajriTnka maHux Ta wrydHni inTeaext (Al): BUKopucTaHHA CUCTEM IITYYHOrO iH-
TEJIEKTY V1A aHATiZy 3i0paHUX JaHUX 1 TPOrHO3yBAHHA MOTPEOU B TEXHIYHOMY 00CJIyTO-
ByBaHHI, a TAKOK JIJ1A OIITUMI3allii IIPOIIeCiB IUIABKU CTAJIi TA IIPOKATY; MeTa — 3HIKEHHA
KLUTBKOCTI ITPOCTOIB, 3BMEHIIIEHHA €HEePrOCIIOKUBAHHSA Ta MiABUIIEHHA AKOCTI ITPOIYKITii.
ABTroMaTHu3ania BUPOOHUUYHX IIPOIECIB Ta POOOTH3ALIiA: 3aCTOCYBAHHA POOOTIB
IJIS1 aBTOMATHUYHOTO 00CJIyTrOBYBaHHA MPOKATHUX CTAHIB; BIPOBA/I?KEHHA aBTOMATH30-
BaHUX CHUCTEM YITPABIIIHHA IJIA KOHTPOJIIO IIPOIIECiB B IOMEHHUX IT€UaX i CTaJIeJITuBap-
HUX I[eXaX; MeTa — TOYHICTh 1 IIBUIKICT, BUKOHAHHA OMEPAIliii, TOUHE PEryJII0BaHHA
napaMeTpiB BUPOOHUIITBA, 3HIKEHHA PUSUKY TPABM CepeJl IPalliBHUKIB.

IMudposi asiitaunku (Digital Twins): crBopeHHA HUPOBUX MoOAeJiell MPOIIECiB,
IUTABKU CTaJIi 1 ITPOKATY; BiACTEIKEHHA Ta aHAJI3 IMIPOAYKTUBHOCTI BUPOOHUYMX JIIHIH
Yy peaJIbHOMY dYaci; MeTa — J03B0JIs€ TECTYBATHU Pi3HI clieHapii Ta ONTHUMIi3yBaTU ITPO-
necu 6e3 BTPyUYaHHA B peaJilbHE BUPOOHUIITBO BUABJIATHU Ta YCYBATU BY3bKi MicIA
XMapHi TeXHOJIOrii: 30epiraHHA BeJIMKUX 00CATIB JaHUX 3 BUPOOHUIUX IIPOIECIB Ta
iX 00pPOOKYM; BUKOPUCTAHHA XMAPHUX ILIAT(OPM JIA CITLJIBHOI po0OTH; MeTa — CIIPO-
1ye JOCTYII 10 iH(opMalrii, ImiaBuInye e()eKTUBHICT, KOMYHIKAIIN Ta KOOPIUHALIT
Mudpori miaardopmu Ta mporpamMHe 3aGe3medYeHHA: BIIPOBAKEHHA CHCTEMU
SAP nna imrerparii i yIpaBJIiHHA KJIIOYOBHUMH 0i3HeC-IIPOI[eCaMU; BUKOPUCTAHHSA
mu(pPOBUX CUCTEM [JII MOHITOPUHTY AKOCTI IPOIYKI[i HA BCIX eTarax BUPOOHUIOIO
mportecy (QMS); mera — enuHa iH(opMaliiiHa 6a3a, IIPOPICTh 1 KOHTPOJIb HAJ IIPOIle-
caMU, MOHITOPUHT PiBHA AKOCTI B peaJIbHOMY dJaci.

MuponiBcbkuii XmiGompoayKT
(MXII)

Crreriamisyerbcsi HA BUPOOHUIITBI
M’sica IITUL, 3ePHOBUX KYJIBTYP Ta
TIIPOAYKTIB XapUyBaHHA; 3aiIMaEThb-
cA BUPOIIYBaHHAM Ta IePEePOOKOI0
CLITBCHKOTOCTIOIAPCHKOI  ITPOYKIIii,
BKJIIOUAIOYM NTaXiBHUIITBO, POC-
JIMHHUITBO Ta BI/Ip06HI/IHTBO ToTO-
BUX XapYOBUX IIPOIYKTIB

ABTOMATH30BAaHI CHCTEMH YIIPABJIIHHA BHPOOHHUIITBOM: ABTOMATH3AITLA IIPOLIECIB
320010, 00p00KYM M’sica Ta IAKYBAHHA IIPOAYKIIil, AJIA KOHTPOJIIO Ta YIIPABIIHHA BCiMa eTa-
IaMu BUPOOHUIITBA; MeTa — [I03BOJISE IMiBUIUTHY IIPOMYKTUBHICTD Ta 3HU3UTHA BUTPATH.
Iarepuer peueit (IoT): BukopucraunHa ceHcOpiB [JIA KOHTPOJIIO TeMIIepaTypu, BO-
JIOTOCTI Ta 1HIIVX MapaMeTpiB y BUPOOHUYINX IPUMIIIEeHHAX; MeTa — I0TepemKeHHA
BUHUKHEHHA MPO0JIEM B CUCTEMI, BHIKEHHA OTIePAIlifHUX BUTPAT Uepes MorepemKeH-
HA AedeKTiB.

Cucremu ynpasiainaa akictio (QMS): MoHiTOpUHT BifIIOBIAHOCTI ITPOMYKILIT
cTaHAapTaM AKOCTI Ta IIBUIKE BUABJIEHHA BIIXWJIEHb Ha BCiX eTarrax BUPOOHUIITBA;
MeTa — MOHITOPHUHT PiBHA AKOCTI B PeaJIbHOMY Yaci.
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ERP-cucremu (Enterprise Resource Planning): Inrerpartis Bcix 6i3Hec-11poriecis
y enuHy iH(opMalliiiHy cucteMy mjisa e(eKTHBHOIO YIPAaBIIHHA pecypcamu. Bmpo-
BaJPKEHO CHUCTeMYy IIPOTHO3YBAaHHA ITOIUTY, II[0 AOIIOMArae TOYHO BUBHAYATH 00CATH
BUPOOHUIITBA Ta 3MEHIIYBATH PU3UKU I[1€PEBUPOOHULTBA a00 AedillUTy HTPOTYKILL;
MeTa — ONTUMIBAIlil IIPOoIleciB 3aKyIIiBJli, BUPOOHUIITBA Ta AUCTPUOYIIiil, iHTerpaiia
BCIX TAHUX B €OUHIN CUCTEMI.

Cucremu ynpasiiHHA JaHOOroM mocradanb (SCM): YrpasmiHHA B3aeMoieo
3 ocTavaIbHUKAMU Ta KJIleHTaMu [J1s 3a0e3neueHHsa e(DeKTHBHOIO IOCTAYaHHA IPOo-
TYKIii

Meta — onTuMIiBalisa IPOIECIB 3aKYIIiBIIi, BUPOOHUIITBA Ta AUCTPUOYIIil uepes 1iud-
POBi cucTemMu.

Cucremu esekTpoHHOro mokymeHtoobGiry (EDMS): BuropucroBye edexruBHe
VIIPaBJIiHHA TOKYMEHT000iroM B €JIEKTPOHHOMY BUIVIALI; MeTa — 3MEeHIIIeHHA I1alle-
POBOI POOOTH Ta HiABUIEHHA IIPO30POCTi IIPOIIECiB; MIBUAKE Ta 3pyYHEe YIIPaBIIiHHA
KOHTPaKTaMU, paXyHKaMH.

BiomerpuuHi cucremu: BukoprucToBy0TECA I KOHTPOJIIO JOCTYILY 40 BUPOOHUUMX
IPUMIIIeHb Ta MOHITOPUHTY PO60YOro Yacy IpaIjiBHUKIB; MeTa — JJ03BOJIAE TOUHO BijI-

CTeKyBaTU MPUCYTHICTD IIPAIiBHUKIB Ta 3a6e3reuyBaTu 0e3neKy Ha MigIIPUEMCTBI.

Jocepeno: cucremaruzosano Ocokinum I'. B. ocuosi [20; 21; 22]

CITPUAJIU TIOJIOJIAHHIO ITUX BUKJIUKIB Ta TiATPUMYBaIN
POBBUTOK CMapT BUPOOHUIITB.

BuCHOBKH i mEePCIEKTHBH MOOAJIbIINX JOCJIi-
IKeHb. [ligBoasAYn miJICyMOK, CJIiT 3a3HAYUTHU, IO
TMEepPCHeKTUBU PO3BUTKY CMapT BUPOOHUIITBA B CBITI €
IOCUTH OOLIAIOYNMU 1 BKJIIOUAIOTH KIJILKA KJIIOUOBUX
acmekTiB: 1) 3poCTaHHA MOMUTY HA BUCOKOTEXHOJIO-
riuyHi BUPOOHMYI IIPOIeCH, IO T03BOJISAITDH IIigIPH-
€MCTBaM HiIBUIIYBATU MPOAYKTUBHICTb, 3MEHIILYBATH
BUTpaTHU 1 3abe3neuyBary OiJIbIIY THYUYKICTb; 2) BU-
KOPUCTAHHA IITYJHOro inTesekry (Al) ra anamituxku
OaHUX Q03BOJIfge MIAIPHUEMCTBAM 3IiMCHIOBATU IIPO-
THOBYBaHHSA, YIIPABJIATA PUBUKAMU, OIITUMi3yBaTU BU-
POOHUYI TpoIlecu Ta MOKPAIIyBaTU AKICTh TIPOIYKIIiT;
3) BripoBamxenns 10T y BupoOGHMYi mrporiecu 103B0OJIAE
30uparu B peajbHOMY Yaci iH(popMalIrii mpo poboue
o01aJHAaHHA, 110 TI0JIETIILye MOHITOPUHT, TIJIAaHYBAHHSA
ta migrpumky; 4) [ludpora Tpauchopmariis Ta rayd-
KICTb BUPOOHUYMX IIPOIIECIB T03BOJISAE HMIAIPUEMCTBAM
MIBUIKO aIAIITyBaTUCA [0 3MiH Y PUHKOBUX YMOBAaX,

110 € KPUTUYHUM Yy TJI00aJIBHOMY KOHKYPEHTHOMY Ce-
pemoBuiii; 5) 3acTocyBaHHA CMapT TEXHOJIOTIN MOXKe
CIIPUATH CTAJIOMY PO3BUTKY uepes e(eKTUBHIIIe BU-
KOPUCTAaHHIO PECYyPCiB, BMEHIIIEHHIO Bi/IXOTiB Ta €KO0JI0-
riYHOTO BILJIUBY Ha JOBKiJLIA. 3arajaoM, IIepCrieKTUBU
JOCJI/IKeHb TIP00JIeM PO3BUTKY CMapT BUPOOHUIITBA
BU3HAUYAKTHCA HE JIUIIE TEXHOJOTIUHUMHU TOCATHEH-
HAMH, ajie 1 TOTOBHICTIO ITIAIPHUEMCTB 1 KpalH 10 iH-
Terpailii HOBITHIX pillleHb Y BUPOOHUYI ITPOI[ECU Ta
BUPINIEHHA CYIIyTHIX €KOHOMIUHHX, COLIiaJIbHUX Ta
OIpPaBOBUX BUKJIUKIB, AKI NOTPEOYIOTH JOOATKOBOTO
amaJrizy Ta BropaakyBaHusa. OTike, OIAJIBIII TOCTi-
JUKeHHSA JaHOl TeMU, Ha HAIly TYMKY, MAlOTh CPAMO-
BYBATHUCH Ha BUBUEHHA €KOHOMIUHHUX Ta COIiaJIbHUX
ACIIeKTiB BOPOBA/PKEHHA CMapT-BUPOOHUIITB; aHAJII3
XapakTepy 3MiHU 6i3Hec-Mojiesieli Ta JIaHITIOTIB IT0CTa-
YaHb Y CMapPT-BUPOOHUIITBAX; MOPIBHAHHA CTPATETIN
POBBUTKY CMapT-BUPOOHUIITB y PI3HUX KpaiHaX CBITY
3 aKIIeHTOM Ha eKOJIOTIUHI acIleKTH BIIPOBAIKEeHHS
CMapPT-TEXHOJIOTIH.
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OL|IHIOBAHHS BIANOBIAHOCTI KOHKYPEHTHOI
CTPATENT MIANPUEMCTBA CTAHY 30BHILIHbLOIO
bIBHEC-CEPEAOBULLUA: EKOHOMIKO-IMPABOBI ACINIEKTU

ASSESSING THE COMPLIANCE OF THE ENTERPRISE’S
COMPETITIVE STRATEGY WITH THE STATE OF THE EXTERNAL
BUSINESS ENVIRONMENT: ECONOMIC AND LEGAL ASPECTS

AHoTaLif. BCTyn. Y cydacHux ymoBax BegeHHs Gi3Hecy, ge KOHKYPeHLisi M nignpueMCTBAMM € BU3HA4A/IbHUM PaKTOPOM
iXHb020 YCrIiXy, OLiHKA BignoBIgHOCTI KOHKYPEHTHOI CTpaTeii CTaHy 30BHILLIHBb020 bi3HeC-CepeqoBMLLa CTAE KNI0YOBOIO 3agayeto gis
nignpueMcTB. [IPUIHSTTS HaNeXHNX, €PeKTUBHUX YIPABAIHCbKMX pillieHb Ha NigNPUEMCTBI NOTpebye CMCTEMATUIHO20 BUBYEHHS Td
OUiHKM He mLLie 3MiH y MPaBOBOMY CepegoBHLL, asie i Y eKOHOMIYHil cepi, chepi MeHegKMEeHTY, MapKeT1H2y Ta iHHOBALLiV TOLLO.
JocnigxkeHHs! 3 BUBYEHHSI B3AEMO3B'A3KY MK KOHKYPEHTHOIO CTpATezielo MignpueMCTBA Ta 1020 OPUGUUHOIO BIgNOBIGA/IbHICTIO
MaloTb Ba2oOMe 3Ha4YeHHs /151 Cy4dcHo20 Di3HeC-cepegoBuLLa Ta PO3BUTKY MigNPUEMCTBA B YMOBAX PU3NKY i HEBU3HAYEHOCTI.

MeTa. MeTolo CTATTi € ygOCKOHA/IeHHS! TEOPETUYHIUX MO0XKEHD | POPMYBAHHS MPAKTUYHMUX PEKOMeHGaLil OGO OLHIOBAH-
HS1 BigNOBIGHOCTI KOHKYPeHTHOI CTpaTezii NignpueMcTBa CTAHY 30BHILIHLO20 Oi3HeC-cepegoBMLLA 3 ypaXyBAHHSM I0PUGUUHOI
BigMnoBigaibHOCTi 3a NOPYLLIEHHS 3aKOHOGABCTBA MPO 3aXUCT eKOHOMIYHOI KOHKYPeHLUii.
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Marepiann i MeTogn. Matepianamu gocnigxeHHs € HayKOBAd, OBIGKOBA AiTepaTypa Ta 3aKOHOGABCTBO YKPaiHu 3a OKpec-
JIeHOI0 MeTOl0.

Y xogi gocnigxeHHs 6y10 3aCTOCOBAHO Pi3HOMAHITHI HaOYKOBI METOgH, BK/IIOYAIO4YM Y3a2abHEHHS, CUCTeMaTn3auiio Ta
CUCTeMHMIT AHANI3, a TAKOXX MeT0g eKOHOMIKO-MATeMaTnyHO020 MOGe/tOBAHHSI.

Pe3ynbTatn. Po3kpuTo 0COONMBOCTI OLiHIOBAHHS BIgMOBIGHOCTI KOHKYPEHTHOI CTpaTezii NignpueMCTBA CTAHY 30BHILLHbO20
6i3Hec-cepegoBuLLa. [1pegcTaBaeHo OCHOBHI CKAgoBi CMCTEMHO20 6a3uncy BignoBigGHOCTi KOHKYPEHTHOI cTpaTezii nignpuem-
CTBA CTAHY 30BHILLIHb020 Oi3HEC-CepegoBMLLA 3 yPaxXyBAHHAM I0PUGMYHOI BigNOBIGanbHOCTI 30 MOPYLLUEHHs 3aKOHOGABCTBA
MPO 3aXMCT eKOHOMIYHOI KOHKYPeHLii. 3anponoHOBAHO eKOHOMIKO-MATeMATUYHWUI METOg GJ/isl BU3HAYEHHs PiBHs BIgNOBIGHOCTI
KOHKYPEHTHOI cTpaTeaii nignpuemMcTBa CTaHy 30BHILIHb020 bi3HeC-cepegoBuLLd, SIKMI nepegbayae aHani3 PaxkTopis 30BHiLL-
Hb020 bi3Hec-cepegoBuLLa NPAMOI gii | BPaXOBYE I0pUGUUHY BignoBiganbHICTb MignpUEMCTBA 30 MOPYLIEHHS 3aKOHOGABCTBA
PO 3aXMCT eKOHOMI4YHOI KOHKYpeHLjil. OBfpyHTOBAHO, L0 OLiHKA BIgNOBIGHOCTi KOHKYPEeHTHOI cTpaTezii nignpuemMcTBa CTaHy
30BHILIHbO20 bi3HeC-CepegoBuLLa Mae OyTH He nLue CTpaTe2iyHoko, aje /i MOBMHHA BPaXOByBATM MPABOBI ACMEKTH, 30Kpemd
topugmnyHy BigrnoBigaabHICTb 30 MOPYLIEHHS 3aKOHOGABCTBA PO 3AXMCT eKOHOMIYHOI KOHKYPeHUil. [10CTiFiHe BJQOCKOHA/IEHHS
cTpareziii ynpas/iHHA Ta pea2yBAaHHS HA 3MiHN B bi3HeC-CepegoBuLLi cripusie 30epexxeHHI0 KOHKYPeHTHUMX MO3MLiVi MignpuemMCcTBa
Ta 3abe3neyye 1020 ycniluHe PyHKLIOHYBAHHS B yMOBAX HECTABIIbHOCTI T pU3MKY.

[MepcriekTvBy. B nepcnexkTvBi qoLiNbHO gocaignTy BB LUMPPOoBI3auii, iHopmaviiHux cuctem i TeXHON02ii Ha KOHKYpeH-
TOCMPOMOXKHICTb MigNPUEMCTBA B yMOBAX PU3MKY 1 HEBU3HAYEHOCTI.

KnoyoBi croBa: nignpremcTBo, KOHKYPeHTHa CTpatezisi nignpuemMcTsa, bi3Hec-cepegoBuLLe, IOPUGMUHa BignoBiganbHICTb
6i3Hecy, 3axuCT eKOHOMIYHOI KOHKypeHUjii, Gi3Hec-npouecy, pu3nky, YIpaBaiHCbKi pilueHHsl, ePeKTUBHICTb, MOTeHLias, KOHKY-
PEHTOCIPOMOKHICTb, PO3BMTOK Oi3HECY.

Summary. Introduction. In today’s business environment, where competition between enterprises is a determining factor
in their success, assessing the suitability of a competitive strategy to the state of the external business environment becomes
a key task for enterprises. Making appropriate, effective management decisions at the enterprise requires a systematic study
and assessment not only of changes in the legal environment, but also in the economic sphere, the sphere of management, mar-
keting and innovation, etc. Research into the relationship between an enterprise’s competitive strategy and its legal liability is
important for the modern business environment and enterprise development in conditions of risk and uncertainty.

Purpose. The purpose of the article is to improve the theoretical provisions and form practical recommendations regarding
the assessment of the compliance of the enterprise’s competitive strategy with the state of the external business environment,
taking into account the legal responsibility for the violation of the legislation on the protection of economic competition.

Materials and methods. Research materials are scientific, reference literature and legislation of Ukraine for the defined
purpose.

In the course of the research, various scientific methods were applied, including generalization, systematization and system
analysis, as well as the method of economic and mathematical modeling.

Results. he features of assessing the compliance of an enterprise’s competitive strategy with the state of the external busi-
ness environment are revealed. The main components of the system basis for compliance of the competitive strategy of an en-
terprise with the state of the external business environment are presented, taking into account legal liability for violation of the
legislation on the protection of economic competition. An economic-mathematical method is proposed to determine the level of
compliance of an enterprise’s competitive strategy with the state of the external business environment, which involves analyzing
factors of the external business environment of direct action and takes into account the legal responsibility of the enterprise for
violating the legislation on the protection of economic competition. It is substantiated that the assessment of the compliance
of an enterprise’s competitive strategy with the state of the external business environment should not only be strategic, but
should also take into account legal aspects, in particular, legal liability for violating the legislation on the protection of economic
competition. Continuous improvement of management strategies and response to changes in the business environment helps
maintain the competitive position of the enterprise and ensures its successful operation in conditions of instability and risk.

Prospects. In the future, it is advisable to investigate the impact of digitalization, information systems and technologies on
the competitiveness of the enterprise in conditions of risk and uncertainty.

Key words: enterprise, competitive strategy of the enterprise, business environment, legal responsibility of business, protection of
economic competition, business processes, risks, management decisions, efficiency, potential, competitiveness, business development.

Hoc'ranomca npo6seMu. Y cyJdacHUX yMOBax Be-
JIeHHA 013Hecy, 1e KOHKYPEHIIA MK MiITpUeM-
CTBAMU € BU3HAYAJIBHUM (PAKTOPOM IXHBOTO YCITiXY,
OI[iHKA Bi/ITIOBITHOCTI KOHKYPEHTHOI CTpaTerii CTaHy
30BHINIHBOT0 Oi3HEC-CePEeIOBUIA CTae KJIIUOBOIO 3a-
mauero oA mignpueMmcts [1-16]. Ilogasbiiie BUBUeHHA
1 BpaxyBaHHA NPAaBOBUX ACIIEKTIB y [[bOMY HAIMIPAMI

crae HeoOXiTHUM, 0COOJIMBO, HA IYMKY KePiBHUKIB MijI-
OPUEMCTB, B KOHTEKCTI TIOCUJIEHHA YBAru JI0 3aXUCTy
€KOHOMIUHOT KOHKYPEHIIii 1 BiZIIOBiaIbHOCTI 32 Ti 1o-
pyurenHa. Po3yMmiHHA TUHAMIKYA PUHKY I CUCTEMHUIA
aHaJTI3 CKIIaIHUX 0i3Hec-TIpobJieM Ta JIiii KOHKYPEHTIB
TAKO CTAIOTH HEBI €MHOIO CKJIAI0BOIO CTPATErIYHOr0
manyBaHHA. [IpuiHATTA HATEKHNX, e(DEKTUBHUX
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YIPAaBJIIHCHKUX PillleHb HA MiAIIPUEMCTBI IToTpedye
CHCTEMATUYHOr0 BUBUEHHS Ta OI[IHKY He JIKIIe 3MiH
y IIPaBOBOMY CEPEIOBHUIII, ajie i y eKOHOMIuHiH cdepi,
cepi MeHePKMEHTY, MAPKEeTUHTY Ta iIHHOBAITIH TOIIIO.
Takwuit mifxiz T03BOJIAE MIAITPUEMCTBAM aJaNTyBaTU-
CsA 10 MUHAMIUHUX, CKJIaHUX YMOB BeJIeHHA 0i3Hecy
B YMOBaX PU3UKY i HEBUBHAUEHOCTI Ta 30epiraTu KOoH-
KypPEeHTHY mepeBary.

Taxosx BimoMoO, 1110 BAYKJIMBUM ITUTAHHAM B OIIHITL
KOHKYPEHTHOTO Gi3Hec-CepeoBUIIA € aHAITI3 eKOHOMIKO-
MIPABOBHUX ACIIEKTIB IIAJILHOCTI, SKI BIUIMBAIOTH HA CTPa-
TETiUHI yIIPABIIHCHKI pillieHHsA mignpuemMcTsa. 1le Buma-
rae IoCTiHHOr0 MOHITOPUHTY Ta e(PeKTUBHOI afanTarfii
10 3MiH 3aKOHOABCTBA 3 YPaxXyBaHHAM (PAKTOPIB BILIU-
BY B0BHIIITHBOTO 0i3HEC-CEPENOBUIIA HA TIAIBHICTD MiI-
IpUEMCTBA. ¥ KOHTEKCTI TTOCUJIEHHA yBATU [0 €eKOHOMIY-
HOI KOHKYPEHITi1, TiITPUEMCTBA TAKOK 3BEPTAIOTH yBAry
Ha COIlaJIbHO-eTUYHI acIeKTH CBoel MiAILHOCTI [3, c.
15—17]: comiabHy BiITIOBIAIBHICTE 1 IOPUAUYHY Bi/III0-
BimapHiCTh. [locTiliHe BOOCKOHAIEHHS CTpaTeriii yIpas-
JIIHHA Ta pearyBaHHA HA 3MiHU B 0i3HeC-CepeIoBUIIL
cripuse 30eperkeHHI0 KOHKYPEHTHUX TIO3UIII TiApu-
eMcTBa Ta 3abe3reduye Horo ycrimHe (yHKI[IOHYBAHHA
B yMOBax HecTablIbHOCTI Ta pusuky [6-8; 16].

B naHoMy KOHTEKCTI KJIIOU0OBI €KOHOMiKO-TIPaBOBI
ACIIeKTHU Ta IIIIXOIY [0 OLIHIOBAHHSA BiAIOBITHOCTI KOH-
KYPEHTHOI CTpaTerii MiITPUEMCTBA CTAHY 30BHIIITHBOTO
6i3Hec-cepeIoBUIlla 00yYMOBIJIN BUOIP TEMHU TOCITiIPKEeH-
HA, MiAKPECIINIIN i aKTYaJIbHICTb Ta BAYKJIUBICTE.

Anajtia ocTaHHIX HOCTiMKeHb i myOiikaii.
Bararo BueHux 1 axiBIliB JOCITIHKYIOTh IPAKTUYHI
ACHEeKTH OI[IHIOBAHHA BIIIOBITHOCTI KOHKYPEHTHOIL
cTparerii miATPUEMCTBA CTaHy 30BHIIIHLOTO Oi3HeC-
cepenoBuiiia. 1le mocuTh BaXKJIMBUI HATTPAMOK JOCJTi-
HKeHb uepes Horo akTyasbHICTh Ta BILIUB Ha edek-
TUBHICTB BeleHHA 0i3Hecy B cy4acHUX yMoBax. Barowmi
IOCJTIPKeHHA y IhOMY HAIIPAMI, AKi 3aCJIyrOBYIOTb Ha
0cO0IMBY yBary, BpaxoBYIOUU 1HIIII BaKJIMBI T€OPETUY-
Hi 11 mpakTuyHi acnektu [1-16], AKi cTocyroTbesA Iiel
TeMU, 3OINCHIIN TaKl BUEHI-€KOHOMICTU ¥ IMPaKTUKH,
sax: 10.Isanos, O.Isanosa [1], 1. Kina [2], O. Kyssmin
[3], T.JIemeiixo [4], B.IIasnosa [5], I'.IlaBioBchKi [6;
71, P. CkpunbroBcwruii [7; 8], A. Uy6euko [8] Ta inmmi.

ITopsam 3 TM 3’sCOBAHO, 1[0 CHOTOOHI HE [0 KiHILA
BUBYEHUMMU 3AJTUINAITHCA MUTAHHA, AKI CTOCYIOTHCSA
OI[IHIOBAHHSA BIiAMOBITHOCTI KOHKYPEHTHOI cTpaTerii
MIAIIPUEMCTBA CTAaHY 30BHIIITHBOTO 0i3HEC-CEPeIOBUIIIA
3 ypaxyBaHHAM IOPUNUYHOI BiIMOBIJAJILHOCTI 3a ITOPY-
IIeHHA 3aKOHOIABCTBA IIPO 3aXMCT €KOHOMIUHOI KOH-
KypeHITii B Cy4acHUX yMoBax BefeHHA 6idHecy. docsi-
[KEHHS 3 BUBUEHHSA B3a€MO3B AZKY MisK KOHKYPEHTHOTO
cTpareri€cro MiAIPUEMCTBA TA HOro OPUAUYIHOK BiIIIO0-
BiJQJIBHICTI0O MAIOTh BaroMe 3HAYEHHA [JIA Cy4acHOTO
6i3HEC-CcepeIoBUIIA Ta POZBUTKY HiITPUEMCTBA B YMO-
Bax pUBUKY ii HeBu3HaueHocTi. Ha ocHOBI rux pesysib-
TaTiB MOKYTh OyTH ChOPMYJIHOBAHI PEKOMEHIAITIT 010
OIITUMAJIBHOTO MOEAHAHHA KOHKYPEHTHUX CTPATeTil,
VIIPaBJIIHHA PUSUKAMU TA IOPUIUYHOL BiIIOBIIATEHOCTI.
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Mera crarTti. MeToro cTaTTi € yOOCKOHAJIEHHS
TEOPETUUHUX II0JI0KEHb 1 (POPMYyBaAHHA MPAKTUUHUAX
PeKoOMeHOAIH 11010 OI[IHIOBAHHSA BIIIIOBIIHOCTI KOH-
KYPEHTHOI CTpaTerii MiJITPUEMCTBA CTAHY 30BHIIITHBOTO
0i3Hec-cepeIoBUIIA 3 yPaXyBaHHAM OPUAUUHOI BiIIO-
BIJAJIBHOCTI 3a TIOPYIIEHHA 3aKOHO/IaBCTBA PO 3aXUCT
€KOHOMIUHOI KOHKYPEHIIii.

Buxiag 0CHOBHOrO MaTepiaty DoCiIKeHHs. 3a
pesyJibTaTamMmu JoCTiKeHHA Teopii [1-16] Ta mpakTuku
BCTAHOBJIEHO, 110 CHOT'OHI 6i3HeC-CePeIOBUIIE € IOCUTh
JWHAMIYHUM Ta HellepeIdauyBaHUM, HATIOBHEHUM KOH-
KYPEHTHUMU BUKJIUKAMU Ta MOKIuBocTAMU. [limmpu-
€MCTBA CTUKAIOTHCA 3 HEOOXITHICTIO He JIHIIIe PO3POOKHU
KOHKYPEHTOCIIPOMOKHOI CTpaTerii, ajie i MOCTiiiHOTO
BIOCKOHAJICHHA Ta OLIHIOBAHHA 11 BiAIIOBIIHOCTI 30BHIIII-
HBOMY 0i3Hec-cepenoBuiity. [IpoTe, oIiHKa BiIIOBITHOCTI
KOHKYPEHTHOI CTpaTerii mIpueMCcTBa CTaHy 30BHIIITHBO-
ro Gi3Hec-cepeqoBUIla Ma€ OyTH He JIUIIE CTPATETIUHOIO,
aJte ¥ IOBMHHA BPAXOBYBaTH IIPABOBI ACIIEKTH, 30KpeMa
IOPUAWYHY BiJIMOBIAATHLHICTD 32 OPYIIIEHHA 3aKOHO/IaB-
CTBa TIPO 3aXUCT EKOHOMIUHOT KOHKYPEHITil.

3’s1coBaHO, 110 TIEPIITNM KPOKOM Y OITiHITI BiAITOBIA-
HOCTI KOHKYPEHTHOI cTpaTerii miAIpueMCTBA € aHAaJTI3
ioro 30BHINIHKOTO GidHec-cepemoBuiia. e osHauae,
110 CTpaTeris Mae BpaxoByBaTH Taki (pakTopu, AK TEX-
HOJIOTIYHI 3MiHU, 3MIiHU B CIIO}KUBUYUX YIIOI00aHHAX,
TOJIITUYHI Ta PEryJATOPHI 3MiHU, iIHHOBAIlil B raaysi
Torro. Ilicia anasisy 30BHIITHBOTO Gi3HEC-CepeIoOBUIIA
KEepIBHUKH ITiIIPUEMCTBA IOBUHHI 3MIICHUTYU BHY TPIIII-
Hil ayuT BCixX 6i3HeC-TIPOIIeCiB MMiAIIPUEMCTBA JIJIA 3a-
OesmeueHHA 10T0 KOHKYPEHTOCIIPOMOYKHOCTI, OITiHIOIO-
YU CBOI pecypcu, pe3epBU 3pOCTAHHSA, MOTEHIIa] 1A
iHHOBAIli# Totio. [lai, Ha OCHOBI ITUX JAHUX, MOKHA
PO3pPOOUTH YITKUI CTPATETIYHUI TLJIaH, AKUI BPAXOBYeE
SK 30BHIIIHI (paKTOpH, TAK 1 BHYTpiImHI 3MiuHI (I1iTi,
3aBaaHHA, TexHoJorii Tomo [3]) [6—8; 16]. Bamxiuso
TaKOK MOCTIITHO MOHITOPUTH Ta aIalITyBATHU CTPATETIIO,
o6 BOHA BIAMOBiasa 3MiHaM y 0i3Hec-cepemoBUIIL
Ta goroMarasia miiIpUeMCTBY 36epiraTu KOHKYPeHTHI
epeBary B CyJacHUX yMOBax BeJeHHA 0i3Hecy.

Ha ngpyromy erami, mignpueMcTBO HOBUHHO OITi-
HUTHU CBOI0 BJIACHY KOHKYPEHTHY CTPaTeriio 3 ypaxy-
BaHHAM pPe3yJIbTaTiB aHAJIi3y 30BHIIIHBOTO Oi3HEC-
cepenoBuina. lle BrkJOUae mepeBipKy, HACKIJIBKU
e(P)eKTUBHO II0TOYHA CTPATeris BiAIOBigae HA BUAB-
JIeH1 30BHIIIIHI 3arpo3u Ta MOKJIUBOCTI. [lopiBHAIB-
HUI aHAJI3 3 KOHKYPEHTaMU TAK0K MOXKEe IOTIOMOTTH
BUABUTH MepPeBaru Ta HEOOJIIKU BJIACHOI cTparerii.
Kpim Toro, BaskJIMBO POSTIIAHYTH MOYKJIUBOCTI JIJIs
CTpPATEeriyHUX aJIbAHCIB 200 MapTHEPCTB 3 IHIIUMU
rpaBlIAMEU HA PUHKY, {00 3MIITHUTHU CBOE TTOJIOKEHHSA
i 3HM3uUTU GisdHec-pusuKu. BogHoUac i pPO3TIIAHY-
TU TOTEHI[INHI HATPAMU JJIS IHHOBAIlil, AKI MOXKYTh
3a0e31eynTy KOHKYPEHTHY IepeBary y mepCcIlieKTUBI.
Takox Ba*KJIMBO YiTKO JOTPHUMYBATHCh UHMHHOTO 3a-
KOHO/IABCTBAa YKpPalHU Ta MINKHAPOAHUX CTAHAAPTIB.
Ile cripusie migTpuMIIi JOBipU cepej iHBECTOPIB, KJIi-
€HTIB Ta IHINNX 3aI[iKaBJI€HUX CTOPIH, II[0 € BAKJINBUM
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IUIA cTabiIbHOT0 PO3BUTKY 0i3Hecy Ta HOro pemyrarii
Ha puHKy. KpiM TOT0, BUKOHAHHSA ITUX HOPMATUBHUX
BUMOT CITPHsi€ 3MEHIIEeHHIO PUSHUKIB IOPUIUIHUAX Ta
(inamcoBUX IpobIeM y MaiOy THHOMY.

3rigao ynHHOrO 3aKoHy YKpainu «[Ipo saxucr exo-
HOMIUHOT KOHKypeHIii» Big 11.01.2001 p. Ne 2210-I1I1T
(i3 sminamm) [17], mopylreHHA 3aKOHOIABCTBA ITPO 3a-
XUCT €eKOHOMIUHOT KOHKYPEHI[ii MOyKe TIPU3BECTHU JI0
OPUINYHUX ITPO0JIEM, TAKUX AK IITPadu, CyI0Bi M030-
BU TOIIO, & TAKOK HETATUBHO BILJIMBA€ Ha PEILYTAIil0
Ta IHBECTUIITHY TpUBaOIUBICTE MignpueMcTBa. Tomy
TiAITPUEMCTBAM BAYKJIUBO BKJIFOUUTH aHAJII3 Ta OL[IHKY
BIZIIIOBITHOCTI ¥ 3BAKOHHOCTI CBOIX [Iilf i IIPUHAHATHUX Pi-
IIeHb Y TIPOLIeC PO3POOKU KOHKYPEHTHOI cTpaTerii B KOH-
TEKCTI POSBUTKY ITAIIPUEMCTBA Ta (DOPMYBAHHSA HOTO
nepcuekTuBy. TyT BapTO MOTOUTHUCA 3 TYMKOI BUEHUX
[8], wio «... y cihepi ekoHOMIKH, Gi3HECY Ta YIIpABIIHHA
BHUHUKAE HeOOXIAHICTh PO3P00JIeHHA e(peKTUBHUX 1 pe-
3yJILTATUBHUX 3aXO0/IiB BILTUBY IOPUIUYHOTO XapaKTepy,
AKI 6 masu 3MOTy 3pO0UTU €KOHOMIUHO HEBUTITHUM
3MiliCHEHHA MPABOMIOPYIIEHb y cepl 3aXUCTy €KOHO-
MiUHOI KOHKYypeHIrii» [8, c. 53].

OTke, HA OCHOBI [IOCTiMKeHb JriTeparypu [1-17] Ta
OPaKTUKU BefeHHsA 0i3Hecy, IJiAd BUSHAUEHHS PiBHA
BIITIOBITHOCTI KOHKYPEHTHOI cTparerii miimprueMcTBa
CTaHy 30BHINIHKOTO 0i3HEC-CepPeIoBUIa PEKOMEH/IY-
€MO BUKOPHUCTATH €KOHOMIiKO-MaTeMaTUIHUN MEeTO[,
AKUN epeadauae aHaIi3 (PaKTOPiB 30BHIIIHLOrO Oi3HEC-
CepeoBUIIa IIPAMOI [Til 1 BpaxoBye I0PUAUYHY BiJIIIOBi-
JaJIBHICTB MMAITPUEMCTBA 3a TTOPYIIIEHHA 3aKOHOIaBCTBA
PO 3aXUCT EKOHOMIUHOT KOHKYPEeHIIi1 (X1_X5) — TabJu-
1 (1) i ekoHOMIKO-MaTeMaTuuHi Bupasu (1).

3arasibHa 3miHa S:

AYaan = Yl - YO'
Y Tomy umcoi:
AYAl = YyMAl - Yo;
AYA2 = YyM42 - YyM.l’
AYAB = YyM3 ym.2°
AYA4 = YyM4 ym.3?
AY, ;=Y =Y .

Banancosa niepesipka:

AYgan = AYA1 + AYA2 + AYA3 + AYA4 + AYA5 (@))
ne (muB. Tabs1. 1, ekoHOMIKO-MaTeMaTudHi Bupasu (1)):
A, — icHyI0Ul, MOXJINBI KOHKYPEHTH IIiINIPHEMCTBA,
HAsABHUH piBeHb KOHKYPEHIIil;

A, — nokyni (3aMOBHUKH) ITiIMTPUEMCTBA;

A, — nocTauaJbHUKY MiATIPUEMCTBA;

A, — mocepeIHUKY IiIpHeMCTBa (MapKeTHHIOBI,
IIOCTAYaHHA);

A, — KOHTaKTi ayuTOpii mifinmpreMcTBa (Tep:xaBHi
yCTaHOBHU; iHBECTOPH, OAHKH, (PiHAHCOBO-KPEIUTHI yCTAa-
HOBH Ta 1HIII; rpoMajckki opramisamnii; SMI; sakmagu
OCBITH, HAYKOBI YCTAHOBU, HAYKOBO-AOCJII/THI CTPYKTY-
PHY; agBOKATCHKI opraHisarrii, pipmu (komrmasii) cepu
CTpaxyBaHHSA TOIIO);

t,— 6a30Be 3HAUEHHA (PaKTOPHOTO Gi3Hec-mapaMerT-
pa (MEHYJI0T0 IIEPioLY, IIJIAHY, IHIIIOTO ITiAIIPUEMCTBA);

t, — IoToYHUI piBeHb (haKTOPHOro GizHec-mapameT-
pa [1-17].

BHuCHOBKH i mepCIIeKTUBH MOJAIBIINX JOCJIi-
IKEeHb. Y Cy4acHUX YMOBAX BeJleHHA 0i3HECY KJIIY0-
BOIO 33J/1aUer0 € OI[IHKA Bi/IIIOBITHOCTI KOHKYPEHTHOI
cTparerii miATPUEMCTBA CTAHy 30BHIIIHLOTO Oi3HEC-
cepemoBuma. OmiHKa BIATIOBIAHOCTI KOHKYPEHTHOI
cTparerii miATPUEMCTBA CTAHy 30BHIIIHLOTO Oi3HEC-
cepeioBUIla Mae OyTU He JIMIIE CTPATEeTriuHO0, aje
U TIOBUHHA BPaxOBYBaTH ITPABOBI aCIEKTH, 30KpeMa
IOPUIUYHY BiIITOBIAJTHLHICTD 32 OPYIIIEHHA 3aKOHO/IaB-
CTBa IIPO 3aXUCT eKOHOMIUHOT KOHKypeHIlii. [IpuitHarTsa
HaJIeKHUX, e(PeKTUBHUX YITPABIIHCHKUX PIIIeHDb HA
MiAITPUEMCTBI TTOTpebye CUCTEMATUYHOT'0 BUBUEHHSA Ta
OI[IHKY He JIUIIEe 3MiH y TPaBOBOMY CEPEIOBHUIII, ajie
1 y ekoHOMIuHI# cepi, chepi MeHEHKMEHTY, MapKe-
TUHTY Ta iHHOBAIill Tomo. Takuii migxiyg 103BoJIAE mif-
IIPUEMCTBAM aaNTyBaTUCA 10 JUHAMIYHUX, CKJIQHIX
YMOB BeZleHHA 6i3Hecy B yMOBaX PUSUKY I HeBU3HAUe-
HOCTI Ta 30epiraTu KOHKYpPEHTHY IiepeBary.

Ja BuUBHAUeHHA PiBHA BiANOBITHOCTI KOHKY-
peHTHO1 cTpaTerii MAIPUEMCTBA CTAHY 30BHIIITHBO-
ro 6i3Hec-cepegoBUIIA JIOIJILHO BUKOPUCTOBYBATU

Tabnuys 1

CxiiagoBi cucTeMHOro 6asucy BiIoOBiZHOCTI KOHKYPEHTHOI CTPATEeril mMigIIpueMCcTBA CTAHY
30BHIIIHBOTO 0izHEeCc-cepeoBHIA 3 yPaXyBaHHAM IOPUANYHOI BiANOBigaIbHOCTI
3a MOPYUIEHHS 3aKOHOJABCTBA IIPO 3aXHCT €KOHOMIUYHOI KOHKYpPEHITii

PiBens BignmoBigHOCTI KOHKYPEHTHOIL DakTop 30BHIIIHHEOI0 CEPENOBHILA MiANPHEMCTBA MPAMOI il
sonmimmzoro Sionec-cepexommma (5) | A A, A, A, A,
YO tO tO tO tO tO
ym.1 tl tO tO tO tO
YYM_2 t, t, t, ¢, t,
YYM_3 t, t, t, t, t,
rid ¢ t, t t t,
Y1 t l l t t

Jorcepeno: Ha ocHOBI [6]
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€KOHOMIKO-MaTeMaTUUYHU MeTo[, AKUH IIepeadauae
aHaIi3 (PAKTOPIB 30BHIIIHLOrO 0i3HEC-CEPeIOBUINA Ta
BPaxoBye IOPUAUYHY BiIITOBIJAJILHICTD ITiIITPUEMCTBA
3a TIOpPYIIIeHHA 3aKOHOIABCTBA IIPO 3aXUCT €KOHOMIUHOI
KOHKYPEeHIIii.

ITocriiiHe BMOCKOHAJIEHHA CTpATeriil ynpaBIiHHA
Ta pearyBaHHA Ha 3MiHU B 0i3HeC-CEPEIOBUII CITPUAE

30epesKeHHI0 KOHKYPEHTHUX MO3UIIiI MiIIPUEMCTBA Ta
3abesrieuye oro ycmimrHe (QyHKIIIOHYBAHHA B YMOBax
HecTab1JIPHOCTI Ta PUBUKY.

B nepcnekTuBi JOIIIBHO OOCIIIUTH BILIUB [(PPO-
Bisariii, ingopMariiHux crcTeM 1 TeXHOJIOTIN Ha KOH-
KYPEHTOCITPOMOKHICTD MiJIIPUEMCTBA B YMOBaX PUBUKY
I HEBUBHAYEHOCTI.
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®OPMYBAHHS{ EKOJ1I0TIYHO-EKOHOMIYHUX
BIAHOCWUH B IHHOBALIINHIN EKOHOMILLI

FORMATION OF ENVIRONMENTAL AND ECONOMIC
RELATIONS IN THE INNOVATION ECONOMY

AHoTauis. Bctyn. Cy4acHi eKon020-eKoHOMI4HI BIGHOCHHM pOpMyIOTb HOBUIA PiBEHb yNPaB/iHHSA HALIOHAIbHOIO eKOHOMIKOIO
Ta BUMQA2aIOTb CYTTEBMX TPAHCHOPMALii NPUHLMNIB yIpaBAiHHs 3ag/1s 3abe3neyeHHs CTAN020 PO3BUTKY. BuieprHicTb pecypcis,
iX HepaLioHa/IbHe BUKOPUCTAHHS, 3HAYHe 3a0pygHeHHS HAOBKOMLLIHBO20 CepegoBMLLA CTABATb Nepeg ypsagamu HoBi npioputeTy
CTOCOBHO UKTMBI3ALl BUKOPUCTAHHA A/IbTEPHATUBHOI @HePReTUKM T NPUIHATTSA IHHOBALVIHMX pilleHb. BNpoBagxeHHa iHHOBALii-
HUX NIgX0QiB Yy OB2OCTPOKOBMX €K0JI020-eKOHOMIYHMX BIGHOCUHAX §ACTb 3MOR2Y AKTUBI3YBATH MOTEHLIA HOBUX yNIPABIHCHKMX
pilLeHb Ta payioHanisyBaTi BUKOPUCTAHHS PECYPCIB HA Pi3HUX PiBHSX. BignoBigHO nocTae HeobXigHICTb BU3HAYEHHS OCHOBHMX
MPUHUMIIB T PO/ eK0/1020-eKOHOMIYHUX BIGHOCUH Td BI/IMBY IHHOBAL HA iX TpaHcPopmaviio.

MeTa. MeTolo goCaigxeHHs! € PO3KPUTTS KOHLIeNTyanbHUX MigxogiB go popMyBAHHS €K01020-eKOHOMIYHMX BIGHOCHH B
IHHOBALIiFHIl eKOHOMIL}i, BU3HAYeHHS! K/IOYOBMX NPUHLMIIB TA XAPAKTePUCTHK iX BI/IMBY HA 3abe3nedyeHHs CTan020 Po3BMUTKY.

Martepiann i meTogn. Matepianamu gocaigxeHHs CTaan npaui BITYU3HAHMX Ta 3apybikHMX aBTOPIB, L0 NPOBAGATH CBOI
HayKOBO-MPAKTUYHI JOCTIgXeHHS y cepi CTan020 PO3BUTKY, 3e/1eH020 3pPOCTAHHS], TEXHONM02IYHMX IHHOBALN, L0 3a6e3meyytoTb
36a/1aHCOBAHe BUKOPUCTAHHS MPUPOJHMX PeCypCiB, 3MEeHLLEeHHSs BUKMGIB y HOBKOJIMLLHE cepegoBuLLe. B npoLieci goCligxeHHs
6y/10 BUKOPUCTAHO HACTYMHI HAYKOBi METOgM: TeOPeTMYHO20 y3a2abHeHHs Ta 2pynyBaHHs, opmanisauii, aHanisy, 2pagiuHo20
npegcTas/ieHHs /1Sl HAOYHO20 BigoOPKeHHS! pe3y/ibTATiB, 102iYHO20 y3a2a/IbHEeHHSI.

Pe3ynbTatu. Y HAyKOBIi CTATTi PO3KPUTO OCHOBHI MPUHLMIMN eKO020-eKOHOMIYHO20 yNpaB/iHHS 3 BPAXyBAHHAM GAKTopy
B/IMBY iHHOBALIiVIHUX pilleHb Ha po3po0OKy Ta NPUIAHATTS CTpaTe2iyHNX Npo2pam 3ag/isi 3abe3neyeHHs CTAn020 PO3BUTKY. Bu-
3HAYeHo MO3NTUBHI Ta He2aTUBHI PAKTOPK BMAMBY iHHOBALI HQ €KO020-eKOHOMIYHI BIgHOCUHM B Cy4aCHMX YMOBAX. 3'ICOBAHO
PI3HOBEKTOPHMI BI/IMB IHHOBALIN HA €K01020-eKOHOMIYHI BIGHOCUHM TA 3BOPOTHIM IX BMIMB HA IHHOBALIMHI poLiecy y LapuHi
anbTePHATUBHOI eHepaeTUKM MPUVIHSTTS YPAaBAiHCbKMX pillieHb, GiHaHCyBaHHs HAAKP.

[lepcnexkTusu. B noganblimx HayKOBUX GOCTIgXKeHHSAX MPOMNOHYETbCA 30CepeqguTi yBay Ha BUKOPUCTAHHI @KOHOMIKO-
MATemMaTM4HOR0 iIHCTPYMEHTAPIo Ta pe2peciviHo20 aHAI3Y G/ BUSHAYEHHS BIIMBY KOHKPETHUX eKO02IYHMUX, eKOHOMIYHMX,
iHHOBALi¥HNX (pAKTOPIB HAO MAKPOEKOHOMIYHI MOKA3HWUKM TA CTAANI PO3BUTOK MPOBIGHUX KPAiH CBITY.

KntouoBi cnoBa: ctannii po3BUTOK, €K0/1020-eKOHOMIYHI BIGHOCMHM, iHHOBALT, IHHOBALiiHA eKOHOMIKA.
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Summary. Introduction. Modern ecological and economic relations form a new level of management of the national economy
and require significant transformations of management principles to ensure sustainable development. Exhaustion of resources,
their irrational use, significant pollution of the environment place new priorities for governments regarding the activation of
the use of alternative energy and adoption of innovative solutions. The implementation of innovative approaches in long-term
ecological and economic relations will make it possible to activate the potential of new management solutions and rationalize
the use of resources at various levels. Accordingly, there is a need to determine the main principles and role of ecological and
economic relations and the impact of innovations on their transformation.

Goal. The purpose of the study is to reveal conceptual approaches to the formation of ecological and economic relations in
the innovative economy, to determine the key principles and characteristics of their impact on ensuring sustainable development.

Materials and methods. The materials of the study were the works of domestic and foreign authors who conduct their scientific and
practical research in the field of sustainable development, green growth, technological innovations that ensure balanced use of natural
resources, and reduction of emissions into the environment. The following scientific methods were used in the research process: the-
oretical generalization and grouping, formalization, analysis, graphic presentation for visual display of results, logical generalization.

The results. The scientific article reveals the main principles of ecological and economic management, taking into account
the factor of influence of innovative solutions on the development and adoption of strategic programs to ensure sustainable
development. The positive and negative factors of the impact of innovations on ecological and economic relations in modern
conditions are determined. The multi-vector influence of innovations on ecological and economic relations and their reverse
influence on innovative processes in the field of alternative energy, management decision-making, R&D funding are clarified.

Prospects. In further scientific research, it is proposed to focus attention on the use of economic-mathematical tools and
regression analysis to determine the influence of specific environmental, economic, and innovative factors on macroeconomic

indicators and sustainable development of the world’s leading countries.
Key words: sustainable development, ecological and economic relations, innovations, innovative economy.

Hoc'ranomca npo6JieMu. Y cydacHOMY CBiTi 00CsAT
Ta PiBeHb T'OCTPOTHU €KOJIOTIYHUX ITPOOJIEM CYyTTEBO
3pocrae. 3MiHa KJIiMary, 3a0pyIHEeHHs ITOBITPA Ta BOA-
HUX PeCcypciB, BUUEPIAHHA ITPUPOTHUX PECYPCIB BUMAarae
HOBUX ITi/IXO/1iB 0 YIPABJIiHHA, AKI BPAXOBYIOTH €KO0JI0-
TiUHI HACTIIKU €KOHOMIYHOI TiAJIBHOCTI. B cBoIO uepry
IHHOBAIlIfiHA €KOHOMIKA Ilepenbdadvac MIBUAKUI POSBUTOK
TEXHOJIOT'1Ii Ta HOBITHIX pillleHb, 1[0 BILIMBAIOTH HA BCl
chepu eKOHOMIKHM, a YIIPABJIiHHSA €K0JIOT0-eKOHOMITHIUMEI
BiJTHOCMHAMU Mae iHTerpyBaTH Ii iIHHOBAITi1 /11 3a0earte-
YeHHsA CTIMKOT0 PO3BUTKY. B yMoBax miobaJtisariii kpaiHu
CBITY Aefait OUTbIlle B3a€EMO3aJIeKHi, a MIXKHAPOIHI €KO-
JIOTIYHI 30608’ A3aHHA CTAIOTH BCE O1JIbII 0608 A3KOBIMU,
o moTpedye KoOOpAUHALIT 3yCHUJIb HA HAI[IOHAJTBHOMY
Ta MiKHAPOTHOMY PIBHAX [IJIA MOCATHEHHSA €KOJIOTTUHOT
Ta eKOHOMIUHOI CTIHKOCTI.

OTike, yIpaBIIiHHA €KOJIOT0-€KOHOMIUHUME BiTHO-
CMHAMU B YMOBaX 1HHOBAI[IlTHOI EKOHOMIKU € Ha3BU-
YaiHO aKTYAJILHOI0 Ta BUMAarae KOMILIEKCHOTO ITiIXO0TY,
110 BKJTFOUAE K HAYKOBI JOCTIPKEHHSA, TAK 1 TPaKTUYHI
BIIPOBAKEHHA 1HHOBAIIMHUX PIIIeHb JIA 3a0e3reueH-
HA CTIMKOTO PO3BUTKY.

Anajtia ocTraHHIX HocaimiKeHb 1 myOJTiKaii.
DopMyBaHHA €KOJIOTIYHO-eKOHOMIYHIX BITHOCHH B YMO-
Bax 1HHOBAIIITHOT EKOHOMIKH € aKTyaJILHOIO Ta BaKJIU-
BOIO T€MOI0, OCKIJTBKU BOHA CTOCYETHCA B3AEMOJIIl MijK
€KOHOMIUHUM PO3BUTKOM 1 0XOPOHOI0 HABKOJIAIITHBOTO
cepenosuia. OcraHHi JOCITiKEeHHA Ta MyOTiKallii Ha
I[I0 TEMY ITiTKPECJTIOIOTh BAKIIMBICTb IHTErPAIlil €K0JI0-
TYHUX IPUHINIIB Y €KOHOMIUHY ITOJIITUKY Ta IIPaKTH-
Ky 3 MeTOI0 3a6e3IeYeHHs CTaJIOr0 PO3BUTKY.

Kaneuwuit C.B. [2] mocmimgsxye iHHOBAIIHY TiATb-
HICTh ITAIIPUEMCTB 3 TOUKU 30py Ti BILTUBY HA HABKO-
JIUIITHE CePEeIOBUIIE B KOHTEKCTI «3€JIEHOT» eKOHOMIKH,

BU3HAUAE ITO3UTHUBHI Ta HeraTUBHI €KOJIOTIUHI HACIIIKI
BUPOOHUIITBA OKPEMUX BU/IIB IHHOBAIITHUX TTPOIYKTIB.

Y mpangax B. Kosuxka, JI. JlicoBeskoi, O. Mpuxinoi
ta 1. HoBaxkiBcekoro [3] o0rpyHTOBAaHO BILJINB iHHOBA-
IiTHO1 MiAMBHOCTI Gi3HEeCy Cy0 €KTiB IO/I0 iIHAUKATOPIB
CTAJIOr0 PO3BUTKY YKpPATHU HA OCHOBI EKOHOMETPUUHOT'O
MO EJTIOBAHHSA.

Hocmimxennsa Coxa Xan, Axcan Ak6ap, Iemar Ha-
cim, Xensirosa Maprina, @yppyx Bamupa (Khan, S.,
Akbar, A., Nasim, I., Hedviéakova, M., & Bashir, F.)
[5] aHaTiByI0TH BITUB 3€JI€HOTO (DiHAHCYBAHHSA HA €KO-
JoriuHy crifikicth uepe3 BBII, iuBecTuirii y BifHOBIIIO-
BaHI IKepesia eHeprii, iIHBECTHUIII B JOCIIIIKEeHHA Ta
PO3POOKHM [JIA €KOJIOTIUYHO YMCTUX IIPOEKTIB Ta iHBeC-
THUIMI JepPKaBHO-IIPUBATHOI'O IIAPTHEPCTBA B IIPOEKTU
BITHOBJIIOBAHOI eHeprii.

Myxamman Yeman, Arip Ixaxaurep, Myxamman
Coxaitn, Ammran Maxaym, laniens Bacamo6pe-
Jlopenre me, Anuan Bamwup [6] (Muhammad Usman,
Atif Jahanger, Muhammad Sohail, Amjad Makhdum,
Daniel Balsalobre-Lorente de, Adnan Bashir) anasisy-
OTh IUHAMIUHIHA 3B’ A30K Mi3K (piIHAHCOBUM PO3BUTKOM,
OPUPOOHUMHU pecypcamu, rirobasisdalfiero, CrioKruBaH-
HAM HEBITHOBJIIOBAHOI Ta BIIHOBJIIOBAHOI €HEPrii 3 BU-
KHAJIaMU Ta €KOHOMIYHUM 3pocTaHHAM. HaykoBigsamu
JIOBEMIEHO, 110 (DIHAHCOBUIA PO3BUTOK 1 CIIOYKMBAHHA Bijl-
HOBJTIOBAHOI €HEeprii 3HAYHO CKOPOYYIOThH ITOTiPIITeHHA
HABKOJIMIITHBOTO CEPENOBUIIA, TOMI AK 1HIIN ITOTEHINHHI
(daxropu, Taki Ak rirodasIi3aIiag, eKOHOMIUHE 3POCTAHHA
Ta HEBIJHOBJIIOBAHA €HEPris, CIPUAITD IIOTIPIIeHHIO
HABKOJIUIITHLOTO CEPEIOBUIIA.

Pao K. ta du B. [8] (Rao, C., & Yan, B.) mocmimxy-
0T TIPOOJIEMATUKY Y3TOI;KEHOT0 Ta 30aJIaHCOBAHOTO
PO3BUTKY €KOHOMIKH T HABKOJIUIITHLOTO CEPEIOBUIIA.
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B ocHoOBI po6oTu IIOKJIAgeHUI aHAaII3 KJIYOBUX I10-
Ka3HUKIB €eKOHOMIYHOTO 3POCTAHHA Ta 3a0pyIHEHHA
HABKOJIMIITHLOT'O CEPEOBUIIIA, MOAEJTIOBAHHSA €K0JIOTO-
€KOHOMIUHMX IIPOLIECIB 1A 3a0e3IeueHHA eQeKTUB-
HOI COILiaJIbHOI IOJIITUKH Y CTAJIOMY PErioHaJIEHOMY
3POCTAHHI.

Y mpami Knaymii Hapko Mewnca, Keinrn Jlosr, Jla-
mini Jayna Ta iu. [9] (Claudia Nyarko Mensah, Xingle
Long, Lamini Dauda) akiieHToBaHO0 yBary Ha TOMY, 1[0
3eJieHe 3POCTAHHSA 03HAYAE MIOKPAIIEeHHA BUPOOHUIITBA
Ta 3MEHIIeHHS BUKUIIB B HABKOJIUIITHE CEPEIOBUIIle HA
OCHOBI ITOTIUTY Uepes3 iIHHOBAIIi1 3€JIEHUX TEXHOJIOTII 1A
YKCTIIIOr0 BUPOOHUIITBA TA JIAHLIIOra IIocTayaHHA. AHa-
JIOTIYHUIT aKIIEHT Y CBOIX IOCIIHKEeHHAX 3pobumau KpicTi-
na [. @epuanmec, [Teqpo Mora Beiira, sKoao Ixx. M. @ep-
petipa, Metbio Xbt03 [10] (Cristina I. Fernandes, Pedro
Mota Veiga, Jodo J. M. Ferreira, Mathew Hughes), axi
IPOAHAJTIByBaJIM POJIb CTAJIOL TTepefaydi TeXHOJIOTIN Ta
CTAJTVX 1HHOBAIlIM Y 3eJIEHOMY 3POCTAaHHI Ta BUSHAYUTH
BILIB 3€JIEHOT0 3POCTAaHHA HA €KOHOMIUHE 3POCTAHHS.
Pesynbratu nokasasm, 1o cTilika nepegada TeXHOIOTIiH
Ta CTIMKI 1IHHOBAIIi1 CIPUAIOTEH €KOJIOTTYHOMY 3POCTAHHIO,
SIKe, Y CBOIO YepTy, TO3UTHUBHO BILTUBAE HA €KOHOMIUHE
3POCTAHHSA.

ITy6mikarii OECD [7] HagaroTh cTaTUCTHYHI 1aH] TA
aHAaJTI3 TOJIITUK KPAIH MO0 CTAJION0 PO3BUTKY Ta €KO-
JIOTIYHUX 1HHOBAIIiH 1 HATOJIONIYIOTh HA HEO00XiTHOCT1
MI?KHAPOHOI CITIBITPAIll JIJIA BUPIIIEHHA 106aJIbHUX
€KOJIOTIUHUX TPOo0sIeM.

OTike, OCTAaHHI TOCTIPKEHHSA MiATBEPAKYIOTD, 110
1HTerparis eKoJIOTIYHUX IPUHIIUIIB B eKOHOMIUHY T10-
JIITUKY Ta MATPUMKA €KOJIOTIYHUX 1HHOBAIIIl € KJIF0U0-
BUMU JIJ1A 3a0€3MeYeHHA CTAJI0r0 PO3BUTKY. BaskiuBy
POJIb BilirpaloTh MIKHAPO/IHI OpPTraHi3allii Ta criBOpa-
1A MiXK KpaiHaMu, SKi IOIIOMAaraoTh Y BIPOBA/IMKEHH1
iHHOBaIliil Ta 00MiHi moceimom. Came TOMy TOHAJIbIIT
IOCJTIPKeHHA MaTh OyTHU COPAMOBAHI Ha PO3POOKY
KOHKPETHUX MEXaHi3MiB Ta 1HCTPYMEHTIB i edek-
THBHOI iHTErpariii eKoJIOTIYHUX aCIEKTIB Y EKOHOMIUHY
TIATbHICTD.

MerTo10 CTATTI € POKPUTTA KOHIEIITYAJIbHUX TIifI-
XOMiB A0 (pOpMyBaHHA €K0JIOr0-eKOHOMIUHUX BiHO-
CUH B IHHOBAITIAHINA €KOHOMII[, BUSHAYEHHA KJII0UOBUX
ITPUHITATIIB TA XapaKTePUCTUEK 1X BILUIMBY Ha 3a6esIie-
YEeHHS CTAJIOT0 PO3BUTKY.

Marepiaau i Mmeromgu. MarepiamaMu J0CTiIKeH-
HA CTaJIU Opalll BITYNBHAHUX Ta 3apyOLKHUX aBTOPIB,
1[0 TPOBAJIATH CBOI HAYKOBO-IPAKTUUHI JOCITiKEeHHA
y cepi cTamoro posBUTKY, 3€JIEHOTO 3POCTAHHSA, TEXHO-
JIOTIYHUX 1HHOBAIIiH, 1110 3a0€e3IeuyoTh 30ajlaHCOBaHe
BUKOPUCTAHHSA ITPUPOJHUX PECYPCiB, BMEHIIIEHHA BUKH-
IiB Y HABKOJIUIITHE cepeqioBuille. B mporieci qocimimkeH-
HA GyJ10 BUKOPHUCTAHO HACTYIIHI HAYKOBI METOIH: TEOPE-
TUYHOTO y3arajJibHeHHsA Ta IPyIyBaHH:A, (hopMasTisarrii,
aHaJi3y, rpadivHOro MpecTaBIeHH A IJId HA0UHOTO
BiJ0OpaskeHHA Pe3yJIbTaTIB, JIOTIYHOTO y3arajibHeHHA.

Buknan ocHoBHOro Marepiasy. [uHosariii € of-
HUM i3 KJIFOUOBUX ApPABEPiB €EKOHOMIUHOTO 3POCTAHHSA
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B Cy4aCHOMY CBITi: BOHU COPUAIOTH MiJIBUIIIEHHIO ITPO-
IYKTUBHOCTI, e(DeKTUBHOCTI BUKOPUCTAHHSA PECyPCiB
Ta KOHKYPEHTOCIIPOMOYKHOCTI eKOHOMIK KpaiH. [Ipore,
BayKJIMBO PO3YMITH, 1[0 iIHHOBAIIil TAKOK MAIOTh 3HA-
YHWH BIUTAB HA €KOJIOT1YHI acIleKTU Po3BUTKY. B3aemo-
3B’A30K MIK IHHOBAIISAMHU Ta €K0JIOMNYHO-eKOHOMIUHUM
3POCTAHHAM € CKJIAMHUM 1 0araTorpaHHuM, BKITIOUAIOUN
AK MTO3UTHBHI, TAK 1 HETaTHUBHI aCIIeKTH.

OCHOBHUMU TO3UTUBHUMHU (PAKTOPAMU BILJIUBY
1HHOBAI[ HA €KOJIOTIYHO-eKOHOMIUHE 3POCTAHHSA €
aKTUBHE ITPOCYBAaHHA 3€JIEHOI €HEePreTUKN Ta eHep-
roe)eKTUBHUX TEXHOJIOTIH, (POBI3aIia Ta eK0JIO-
risaifis BUPOOHUUMX ITPOIECiB. 30KpeMa PO3BUTOK Ta
BIIPOBAPKEHHA TEXHOJIOTIH BIHOBJIIOBAHOI €HEPIeTUKH,
TaKUX K COHAYHA, BITPOBA, I/Ipo- Ta reoTepMajbHa
€Heprisa, 3HaUHO 3HIKYIOTh 3aJIEKHICTh BiJ] BUKOITHUX
BU/IIB I1aJIMBA, 110 CIIPUAE 3MEHIIEHHI0 BUKU/IIB apHU-
KOBUX ragiB Ta IHIUX MIKIJJIMBUX PEYOBUH 1 TTOKPAIILYE
€KOJIOTIUHY CHUTyaIlliro. BripoBaKkeHHA 1HHOBAIITHUX
pillleHb y ITPOMUCIIOBOCTI Ta OYIBHUIITBI, TAKUX SK
eHeproe(eKTUBHI MaTepiay Ta TEeXHOJIOII, T03BOJIAE
3HAYHO 3MEHIITUTH CHOKUBAHHA €HEeprii Ta BUTPATU HA
Hel, 1110 He TUTBKU 3HWKYE €KOJIOTIUHEe HaBAHTAKEeHHA,
aJie i cCupus€e eKOHOMIYHOMY 3POCTAHHIO IIIAX0M 3MEH-
mrenHsa surpar. OkpiM Toro iHHOBAIlI B chepi BUpPoO6-
HUIITBA J03BOJIAIOTH 3MEHIINTY KIJILKICTHL BIIXOMIB Ta
3a0pyqHEHHA, 110 BKITIOUAE BITPOBA/KEHHA TEXHOJIOTI
mepepodKy BiIX0/1iB, 0€3BIAX0OOHIX TEXHOJIOTiI Ta pPos-
POOKy HOBUX MaTepiaiB, AKI MEHIII IIKiJTUBI JJIA Ha-
BKOJIMIITHBOTO cepeqoBuIa. BroposamkeHus 1iudpoBrx
TEXHOJIOTiH, TAKUX AK |HTepHeT peueli, IITyUYHUN iHTe-
JIeKT Ta GJIOKYEliH, T03BOJIAE OIITHMIi3yBaTHU YIIPABJIiHHA
pecypcamMu Ta 3HUKYBATU €KOJIOTIUHE HaBaHTAKEHHS,
30KpeMa PO3yMHI MiCcTa BUKOPUCTOBYOTH ITi T€XHOJIOTIT
Ui e()eKTUBHOTO YIIPABJIIHHA €HEPTroCIIOKNBAHHAM,
TPAHCIIOPTOM Ta BiIX0IaMU.

OxpiM TOro MarTh Miclle 1 HeraTHBHI HAaCIIIKU
BITPOBA/I’KEHHA 1HHOBAI[Il Y €KOJIOTIYHO-eKOHOMIuHe
3pPOCTaHHA, cepe/ AKUX eJIEKTPOHHI Biaxomu (3 po3BUT-
KOM I(POBUX TEXHOJIOTIN 3pOCTae KIIbKICTDH eJIeK-
TPOHHUX BIXO0/1iB, a HETIPABWIbHE IXHE YTUTIZyBaAHHA
MOzKe TIPU3BOAUTH JI0 3HAYHOTO 3a0PYIHEHHA JOBKLILIA
BKKUMU METAJIaMU Ta 1HIIUMHU IIKIJTUBUMU PEYOBU-
HAMU), BUCOKE €HEePIOCIIOKUBAHHA HOBUX TEXHOJIOTIH —
IesKl IHHOBAIHI TeXHOJIOT1, TaKl AK KPUIITOBAJIIOTH,
BHUMAararoTb 3HAYHUX 00CATIB eHeprii Aj1d MaiHiHTY,
HEY3TO/PKeHICTh iIHHOBAI[ITHUX TEXHOJIOTiH 3 eKOJIoTiU-
HUMH CTAHJAPTAMHU, OCKIJIBKU BOPOBAKEHHA HOBUX
TEXHOJIOTII MOJKe BUITEPEePKAT! PO3SBUTOK HOPMAaTHUBHO-
mpaBoBoi 6a3u, 110 TPU3BOAUTE 0 MOKJITBOTO HETATUB-
HOT'0 BILUIUBY Ha €KOJIOTII0 Uepes BiJICYyTHICTh HAJIEIKHOTO
KOHTPOJIIO T PETYII0BAHHA.

Bnous iHHOBAITIM Ha €KOJIOTI3AIlil0 IIPOIECIB €
0e3CyMHIBHUM, OKpPIM TOTO MU MOKEMO CIIOCTepPiraTu
1 3BopoTHI miportec. Ik 3asuauae Kampuuit C. B. «He-
00X1OHICTD [JIA IIIAIIPUEMCTB BiAIIOBIIATH BUMOTaM
1HBECTOPIB IIOI0 €KOHOMIUHOI e()eKTUBHOCTI 00yMOB-
JI10e Hebe3meKy MepeposIoily PUHKY Bif €K0JI0Tiu-
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HO CBiJOMUX BUPOOHUKIB Ha KOPHUCTH BUPOOHUKIB, AKI
OOTPUMYIOTBCSA CTPATETI] «3aILIAHOBAHOIO CTAPIHHA».
Hep:xaBa Mae po3po0UTH MeXaHi3M YKJIaJaHHA rajyse-
BUX yTOJ I[OA0 FAPAHTOBAHOIO IIOCTAYAHHSA HA PUHOK
TOBapiB TPUBAJIOI0 KOPUCTYBAHHSA, AKI € €KOJIOTIUHO
0esnmeuHUMH, 200 MIABUINUTYU JJisd BUPOOHUKIB Bap-
TiCTh MIKIJJTUBOTO BUPOOHUIITBA TA YTHJTi3allii, BUKO-
PUCTOBYIOUH y SKOCTI PUHKOBOTO BayKeJisi 000B I3KOBY
KOMITEHCAI[I0 PEaJIbHUX BTPAT EKOJIOTIYHOr0 XapaKre-
py» [2]. 3nificHenus okpeciieHux QyHKIIil nepenbauae
3aCTOCYBAaHHA IMeBHUX IIPUHITUIIIB I[0/I0 3a0e3IeUeHHA
€KO0JIOr0-eKOHOMIUHOT0 3POCTAHHS.

OCHOBHI IPUHIUNN YIPABIiHHA €K0JI0r0-€KOHO-
MiYHUMHU BiJHOCUHAMHU B JIEP:KaBi CIPAMOBAHI Ha
3abesreueHHs CTAJIOT0 PO3BUTKY, 30€perKeHHs HaBKO-
JIMIIHBOTO CepefoBUIlia Ta e(heKTUBHE BUKOPUCTAHHSA
pupoaHuX pecypciB. Och KITFOYOBI MPpUHIIIH, AKI Gop-
MYIOTb OCHOBY ITi€i cucremu (puc. 1).

Komenryrouu puc. oxapakrepusyeMo KJIOU0Bi 03-
HAKU [IeBHUX MPUHIIUIIB, 30KpeMa CTAJINi PO3BUTOK
nepenbavyae 3a0BOJIEHHS [IOTOYHUX II0TPED CYCILIb-
cTBa 6€e3 IIKOAY IJIA MOKJIMBOCTEl Mali0yTHIX TTOKOJTIIHb
3a/I0BOJILHATH CBOI I1OTpPe6H, 10 03HaUYae 30aIaHCO-
BaHe MOEIHAHHSA €KOHOMIYHOTO 3POCTAHHSA, COI[iallb-
HOT'0 PO3BUTKY TA OXOPOHU HABKOJIUIIHBOTO CEPEI0-
BuIa. 30epekeHHsA 6i0PIBHOMAHITTA Ta €KOCUCTEM €
KPUTHUYHO BAKJIUBUM [JIA HIATPUMKN €KOJIOTIUHOTO
0ajiaHCy, OCKIJIbBKU yIIPABJIIHHA MPUPOTHUMU PeECyp-
caMy IIOBMHHO BPaXOBYBaTH HEOOXiTHICTb 30epeskeHHA
Ta BIQHOBJIEHHS IPUPOIHUX €KOCUCTEM. 3aro0iranHs
3a0pyIHEHHIO € OLIbIl e(DeKTUBHUM Ta €KOHOMIUHO
IOIMJIEHUM ITiAX0I0M, HIMK JIIKBIIAINSA H0ro HACIIIIKIB.
Ile BrITFOUaE BrpoBaKEeHHSA 3aX0iB 3 MOIIEPEIKeHHSA
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BUKUIB IIKIAJINBUX PEUOBUH, e(DeKTHUBHE YIIPABIIiHHA
BiX01aMu Ta KOHTPOJIb 3@ IIPOMUCIOBUMU IIPOIECAMIU.

3abpyaHOBaY IJIATUTH — OCHOBHUUN ITPUHIIUII
€KOJIOTIUHOTO IIpaBa, AKUH Iependadae, 1mo cyo eKTu
roCIogapoBaHHA, AKI CIPUUYNHAITEL 3a0pyAHEHHA
HaABKOJIMIITHBOTO CEPEOBUIIA, IIOBUHHI HECTHU BIifIIO-
BiTaJIbHICTH 32 YCYHEHHA HOI0 HAC/IIAKIB Ta KOMIIEH-
cyBaTy 3aBHaHy mkony. ExoHOMIUHI iHCTpYMEHTH, Taki
AK €KOJIOTIYHI IOJaTKH, cyOCHIil Ta TPAHTH, MOXKYTh
CTUMYJIIOBATU IIiIIIPUEMCTBA 10 BIIPOBAKEHHA €KO-
JIOTIYHO YKUCTUX TEXHOJIOTIH Ta 3aXO[iB 3 OXOPOHU Ha-
BKOJIMIITHBOT'O CEPEIOBUILA.

YyacTb rpoMaziCbKOCTi y IIpoIiecax MPUUHATTA Pi-
LI€Hb, I0B’A3AHUX 3 eKOJIOTIYHUMU Ta €KOHOMIUYHUMU
MIUTAHHAMU, € BaXKIJINBOIO [J1A 3a0e3IIeUeHHA IIPO30PO-
CTi Ta BpaxyBaHHA iHTePECIB yCiX 3aIlliKaBI€HUX CTOPIH.
TI'pomanceknit KOHTPOJIb CcOpHUAE OLIBII ePEeKTUBHOMY
VIIPABIIHHIO €K0JIOT0-eKOHOMIYHIMHY BiTHOCTHAMM.

ExoJroriuni BuMoru noBuHHI 0yTH iHTETpOBaHi B yci
PiBHI €KOHOMIYUHOI IIOJIITUKY T IUIAHYBAHHA, BKITIOYA0-
YU [IPOMUCJIIOBICTh, EHEPIEeTUKY, CLITBCHKE TOCHOIaPCTBO
Ta TPAHCIIOPT, II0 J03BOJISE€ CTBOPUTU KOMILIEKCHU
MigXi A0 YOPAaBJIIHHA IIPUPOOHUMH pecypcaMu Ta
3MEHIIIeHHA eKOJIOTIYHOTO HAaBAHTAKEHH.

CriBopara Mixk ypsmoM, 6i3HecoM, HAyKOBUMHU yCTa-
HOBaMU Ta TPOMAJICBKIMHU OPTaHi3aI[iAMU € HEOOXiTHOO
IIJIS pO3POOKY Ta peatisarlii eeKTUBHUX CTpaTeTiii cTa-
JIOTO POBBUTKY Ta OXOPOHU HABKOJIUIITHHEOI'O CEPEIOBUIIA.

Y1ipaBiiHHA €K0JI0T0-eKOHOMIYHUMU BiJHOCUHAMU
TIOBUHHO BPaxoByBaTH crienuiky perioHiB, iX IpUpoaHi
pecypcu, eKOHOMIUHI Ta COIliaJIbHI 0COOJIMBOCTI, III0 3a-
Oesmeuye 0ibir epeKTUBHE TA IIJIbOBE BUKOPUCTAHHS
pecypciB i 3aX0/IiB.

Puc. 1. [Tpuniunu yrpasiiiHHA €K0JIOT0-eKOHOMIYHUMUY BiTHOCUHAMU B JIePKaBi

Jorcepenio: aBTOpCHEA PO3POOKA
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BrpoBapreHHA 1UX MIPUHIIUITIB Y IeP/KaBHE yIIPaB-
JIIHHSA J03BOJISI€ CTBOPUTHU YMOBU [JIA 30aJIaHCOBAHOTO
PO3BUTKY, JTe €EKOHOMIUHMUI IIPOTpec ijie pykKa 06 pyky i3
30epesKeHHAM TPUPOTHOTO CEPENOBUIIA, II[0 € OCHOBOIO
IUIA TO0Opo0y Ty HUHIIITHIX 1 MaiiOyTHIX TTOKOJIiHb.

Ha mamy ayMKy BIIJIUB iHHOBAIlill € KJIIOUOBUM
y hopMyBaHHI €KOJIOT0-eKOHOMIYHUX BiJTHOCHH Iep-
JKaBU Ta 30CEPEIKYETHCA HA TPHOX OCHOBHUX ACTIEKTAX:
€KOJIOTIYHI TEeXHOJIOII, 3eJieHa eKOHOMIKA Ta CTaJInHI
po3BuUTOK. KKOJIOTIUHI TEXHOJIOTIi € OCHOBHUM JIpaiiBe-
POM 1HHOBALIIH, 1110 CIPUAIOTH 30€PErKeHHI0 HABKOJIHMIII-
HBOTO cepeoBUIla. BoHU BKITIOUAIOTH PO3POOKY HOBUX
MarepiaiB, eHeproe(eKTUBHUX PIllleHb Ta BiTHOBIIIO-
BaJIbHUX JI;Kepes eHeprii. Hampukian, BUKopucTaHH:A
COHAYHUX ITaHeJIel Ta BITPAHUX TYpPOiH JomomMarae
BHUSUTH 3AJIE’KHICTH BiJi BUKOITHOTO MTAJINBA Ta 3MEH-
IIUTYA BUKUAU TTAPHUKOBUX T'adiB, CIIPUAIOTH ITOKpPA-
IIEeHHO AKOCTI ITIOBITPSA Ta BOJM, 3HIKEHHIO BIIXO/IIB Ta
ITIBUIIIEHHIO PIBHA PEIUPKYJIALil. SejleHa eKOHOMIKa
nepeabavae IHTErPAIiI0 eKOJIOTIYHUX TPUHITUIIB Y €KO-
HOMIYHI IIPOIIeCH, 1[0 BK/II0UAE BIIPOBAIKEHHA HOBUX
MopeJiell BUPOOHUIITBA TA CIIOKUBAHHA, AKI MiHIMIBY-
0Th HETATUBHUM BIUIMB HA JOBKLLIA. [HHOBaIIi y 3e-
JIEHiI1 €KOHOMIIi CHPUAIOTH CTBOPEHHIO HOBUX POOOUMX
MicIlb y cepi eKOIOriuHO YMCTUX TEXHOJIOTIH, PO3IIH-
PEHHIO PUHKIB [IJISI €KOJIOTIUHO APYKHIX ITPOAYKTIB Ta
TIOCJIYT, & TAKOK ITIBUIIIEHHI0 KOHKYPEHTOCIIPOMOKHO-
CTi lep:kaBy Ha MiKHaApOAHIHM apewi. CTajanil po3BUTOK
6asyeThCA HA TTOEAHAHHI EKOHOMIYHOTO 3POCTaHHSA, CO-
MiaJIBHOTO 0600y TY Ta 36epeskeHHA HaBKOJIUIITHBOTO
cepenoBuia. [HHOBAIIIT BiJIirpaoTh KITFOUYOBY POJIb Y 10~
CATHEHHI CTAJIOT0 PO3BUTKY, OCKIJIBKY BOHU CIPUAITH
Po3po0Ili HOBUX METO/IB YIIPABJIIHHA TPUPOTHUMU

pecypcamu, TIOKPAIeHHI0 AKOCTI KUTTA Ta 3abesrme-
YEHHI0 CTaJIOr0 eKOHOMIUHOro 3pocranusa. Hampurias,
1HHOBAITIfHI TAX0IU A0 YIIPABJIIHHA BOTHUMU pecyp-
caMM 03BOJIAIOTH €(DEKTUBHIIIIe BUKOPHUCTOBYBATH BOMLY
B CiJIBCBKOMY T'OCIIOApPCTBi, 3MEHIITYIOUN BUTPATHU Ta
TiIBUIILYIOYHN BPOYKAHICTE.

BuropucraHHsa €KOJIOTTYHUX TEXHOJIOT1i1, PO3SBUTOK
3eJIeHO1 eKOHOMIKU Ta BIIPOBA/KEHHSA TPUHIIUITIB CTa-
JIOTO PO3BUTKY € KJIFOUOBUMMU aCIIEKTaMU, AKi J0IIOMa-
raloTh Jep:KaBi aIalTyBaTUCA 10 CYYaCHUX BUKJTUKIB
Ta 3a6e3reunTy Kpaile MaiOyTHE IJIA HACTYIITHUX I10-
KOJIIHB Uepe3 po3IIMpeHnil MexaHiaM (iHaHCyBaHHSA
HAYKOBO-TIOCJTITHUX POOIT.

BHCHOBKH i mepCEeKTHBU MOJAJBIIAX JOCJIi-
IyKeHb. Brius iHHOBAIil Ha €KOJIOTIUHO-eKOHOMIUHEe
3POCTAHHA KPaiH € 6araToacneKTHUM Ta 3aJIEXKUTD BiJl
TOTO, HACKUJIBKY e(DEeKTUBHO KPAlHU MOXKYThH 1HTErpy-
BAaTH HOBI TEXHOJIOTI1 Y CBOI EKOHOMIKY 3 BpaxXyBaHHAM
eKoJioriuHmx akTopis. [HHOBALIIT MOKYTE CITPUATH CTA-
JIOMY PO3BUTKY Ta IiIBUIIEHHIO AKOCTI JKUTTHA, ajie A
I[BOT0 HEOOXITHO BIPOBAPKYBATU KOMILIEKCHI ITiIX0I1
JI0 YIIPABJIIHHSA, [0 BKITIOYAIOTH €KOJIOTIUHI KPUTEPI,
PO3BUTOK HOPMATUBHO-ITPABOBOI 623U Ta MATPUMKY
«geJieHnx» TexHoJsoritt. Kpainwu, Aki sgarxi 36amaHcy-
BaTU €KOHOMIUHE 3POCTAHHSA 3 €KOJIOTIUHOIO CTIHKICTIO,
MaTUMyTh 3HAYHI ITIepeBaru y MaOy THEOMY TJI00aJTHLHO-
My eKOHOMiuHOMY JaHmmadTi. B momasbimx HayKoBuX
JIOCJTIIKEHHAX MTPOIIOHYETHCA 30CEPEAUTH yBary Ha BU-
KOPUCTaHHI eKOHOMIKO-MaTeMaTHYHOI'0 IHCTPYMeHTa-
Pifo Ta perpeciiiHoro aHAJTIZY AJis BUSHAYEHHSA BILJIUBY
KOHKPETHHUX eKOJIOTIUHINX, EKOHOMIUHUX, IHHOBAIITHUX
(hakTOpiB HA MAKPOEKOHOMIUHI IIOKA3HUKN TA CTAJIIIA
PO3BUTOK MPOBITHUX KPAIH CBITY.
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CTPATETTYHI HANNPAMU EKOHOMIYHOIO
PO3BUTKY CYB’EKTIB NIANPUEMHULITBA

STRATEGIC DIRECTIONS FOR THE ECONOMIC
DEVELOPMENT OF ENTREPRENEURIAL ENTITIES

AHoOTaUiA. BcTyn. Y cyyacHnx yMoBax 2100anisauii Ta CTpiMKMX TeXHOM02iYHMX 3MIHAX CyO'eKTIB MignpMeEMHNLTBA CTUKA-
10TbCS1 3 HEOOXIgHICTIO MOCTIViHO20 BJOCKOHAIEHHS CBOIX CTpaTezili gnsl 3abe3nedeHHs KOHKYPeHTOCTPOMOXHOCTI Ta CTikfiKoCTi
Ha puHKy. CTpaTte2iuHmnii po3BUTOK CyO’eKTIB NIGNPUEMHNLITBA Bigi2pae KNKOYOBY poJib Y LIbOMY MpOLeCi, OCKiIbku JO3BOJISIE He
JmlLe aganTyBaTUCsS go HOBMX BUK/MKIB, ane i eeKTMBHO BUKOPUCTOBYBATM MOXIMBOCTI, WO BUHMKAIOTb BHACAIGOK IHHOBALl
TA PUHKOBMX 3MiH.

MeTa. MeTolo CTaTTi € aHAnI3 CTpaTe2idHUX HaNPSIMiB EKOHOMIYHO20 PO3BUTKY CYO'EKTIB MigNPUEMHULITBA 3 METOIO BUSIB/IEHHS!
ONTUMA/IbHUX LASIXIB NIGBULLEHHS IX KOHKYPEeHTOCTPOMOXHOCTI, e(peKTMBHOCTI Ta CTilKOCTi Ha PUHKY.

Marepiann i meTogu. OCHOBOIO G/1s1 iHPOPMAL}ifiHO-MeTogo02iyH020 3abe3nedeHHs qOCTIgxKeHHs CTanM 3aKOHOgaBui Ta
HOPMATUBHO-MPABOBI AKTH, 0 TAKOX HAYKOBI ¥i MPUKAAGHi poboTH BYeHWX i PaxiBLiB, SKi gOCAIgxKyBaMM TeOPETUYHI acrekTu
YMpaBAiHHS GiSNbHICTIO CyO'€KTIB 20CMOGAPIOBAHHS TA CTPATERiYHI HANPAMM iX eKOHOMIYHO20 PO3BUTKY. Y XOgi qOC/iIg)KeHHS
Oy/11 BUKOPUCTAHI 302a/1bHOHAYKOBI METOGM CMCTEMHO20 NIgX0gy, AHAAI3Y Ta CUHTEY gIS OLiHKK Bi3HEC-MPOLECIB, iHTe2palil
HOBMX TeXHOJI02i1 | MeTOgiB yrpasiHHsA B €gUHY KOHLENLIO, IKA BigrnoBigae Cy4dCHUM BUMO2AM. BUKOPUCTAHHSA NOPIBHHSA
30CTOCOBYBAIOCS G151 OLHKM ePeKTMBHOCTI Ta KOHKYPEeHTOCIPOMOXHOCTI. MeTog eKcrnepTHMX OLiiHOK 3aCTOCOBYBABCS GJ1Sl BU-
3HAYeHHS! K/IK0YOBUX YMHHMKIB, LLO BIIMBAIOTb HA ePeKTUBHICTD i CTiViKiCTb CyO'eKTiB 20CMOgapOBAHHS,  TAKOX g/l pO3po0KuM
peKkoMeHgawiv 1wogo nigBMLIEHHS IX KOHKYPEHTOCTPOMOXXHOCTI.

Pesynbratu. CTaTTa NPUCBSIMEHA AHAAI3Y CTpATe2iYHNX HAMPSAMIB eKOHOMiYHO20 PO3BUTKY CYO'eKTIB MigNPUEMHMLTBA 3
MeTOI0 MigBULLIEHHS iX KOHKYPEeHTOCIIPOMOXHOCTI Ta CTilIKOCTi Ha PUHKY. BU3HA4eHO, Lo CyddcHe nignpueMCcTBO notpebye
2MBOKMX TeXHONM02iYHMX TpaHchopmauiii gns 3abesnedeHHs CTaa020 3pPOCTAHHS | MigBULLEHHS] KOHKYPEeHTOCTPOMOXHOCTI B
YMOBax 2106a1bHOi eKOHOMIKM!.

OcobavBy yBazy npugineHo BIPOBAGKEHHIO UMPPOBMX IHHOBALV Ta MOgepHI3auii yrnpaBaiHCbKMX MPOLECIB K K/IOHYOBUX
YUHHWMKIB, CMPAMOBAHMX HA JOCARHEHHS LMX Liiei. BUCBITIeHO BAXX/INBICTb AGANTALii TeXHOI0RIYHUX HOBOBBEJEHb Y KOHTEKCTI
Cy4acHMX BUMOR2 Ta PO3BUTKY TeXHO/I02ii. [JoCigueHo, LWo eeKTUBHe YpasiHHs CyO'ekTamu NignpueMHNLbKOI gisi/IbHOCTI
notpebye iHTezpavii LngpoBux iIHPOPMaviiiHUX cUCTeM, L0 OXOMIIOITb BCi eTanu gisIbHOCTi MignpueMCTBA.

Po3pobeHo a120pUTM BUKOPUCTAHHS BHYTPILLHbO20 €KOHOMIYHO20 MeTOgy, LU0 OXOIM/IIOE eKOHOMIYHI NpoLecH, efleMeHTH
YNPABAIHHS TA 3aBGAHHS. BU3HAYeHO K/IK0YOBI YNHHUKM NIGBULLEHHS €PeKTUBHOCTI PYHKLIOHYBAHHS T4 NOGA/IbLIO20 YCMiLLHO20
po3BuTKY Gi3Hecy cyO’ekTiB NignpUEMHMLTBA. [1pegCTaBaeHo BHYTPILLHIA eKOHOMIYHWI iIHHOBALiHWI MeTog, Akuii 3abe3nedye
iHpOpMaLifiHO-aHaNITMYHY NIGTPUMKY gisiIbHOCTI MigrnpUEMCTB.

KntouoBi cnoBa: cy6’ekTvt nignpreMHMLLKOI gisiIbHOCTI, ypaB/iHCbK PilieHHs], CTpaTezisi, MOgepHi3auisi, ungposi iHHoBawi,
KOHKYPEHTOCPOMOXHICTb.

Summary. Abstract. Introduction. In the current conditions of globalization and rapid technological changes, business en-
tities face the need for constant improvement of their strategies to ensure competitiveness and resilience in the market. The
strategic development of business entities plays a key role in this process, as it allows them not only to adapt to new challenges
but also to effectively seize opportunities arising from innovations and market changes.
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Objective. The purpose of this article is to analyze the strategic directions of economic development for business entities in
order to identify optimal ways to enhance their competitiveness, efficiency, and resilience in the market.

Materials and methods. The basis for the informational and methodological support of the research comprised legislative and
regulatory acts, as well as scientific and applied works by scholars and experts who studied the theoretical aspects of managing
the activities of economic entities and the strategic directions of their economic development. Throughout the research, general
scientific methods such as the systematic approach, analysis, and synthesis were used to evaluate business processes, integrate
new technologies, and methods of management into a single concept that meets modern requirements. Comparative analysis
was employed to assess efficiency and competitiveness. The expert evaluation method was used to identify key factors affecting
the efficiency and sustainability of economic entities, as well as to develop recommendations for enhancing their competitiveness.

Results. The article is dedicated to the analysis of strategic directions for the economic development of business entities in
order to enhance their competitiveness and resilience in the market. It is determined that a modern enterprise requires deep
technological transformations to ensure sustainable growth and increase competitiveness in the context of the global economy.

Particular attention is paid to the implementation of digital innovations and the modernization of management processes
as key factors aimed at achieving these goals. The importance of adapting technological innovations in the context of modern
requirements and technological development is highlighted. It is researched that effective management of business entities re-
quires the integration of digital information systems that encompass all stages of enterprise activity.

An algorithm for using an internal economic method, covering economic processes, management elements, and tasks, has been
developed. Key factors for increasing the efficiency of functioning and further successful development of business entities are iden-
tified. An internal economic innovation method is presented, providing informational and analytical support for enterprise activities.

Key words: business entities, managerial decisions, strategy, modernization, digital innovations, competitiveness.

Hoc'ranomca npo6iemu. OniHEa qiAJIBHOCTL
Cy0’eKTIiB ITAIIPUEMHUIITBA CBITUUTD, II[0 CTpaTe-
rii cCIpAMOBaHI MEPEeBAKHO Ha IIEPEOPIEHTAIII0 PUHKY
CIIOJKUBAHHSA, OHOBJIEHHSA aCOPTUMEHTY ITPOIYKITiI 3a-
JIEIKHO BiJ] TTOSIBY HOBUX BU/IIB CUPOBUHHU, 30€PEIKEHHA
JKUTTE3IATHOCTI Oi3Hecy. AJjie HaBiTh 32 TAKUX YMOB iM
JIOBOJIUTHCSA BUPINIYBATHU 3aBIaHHA 3a0€3MeYeHHsA CTa-
JIOTO 3POCTaHHA, IMIABUIIEHHA NPOIYKTUBHOCTI Iparli
Ta 30epeKeHHA KOHKYPEHTOCIIPOMOKHOCTI ITPOIYK-
mii. BupiilleHHA TaKuxX 3aBIAHb MOKJINBE B KOHTEKCTI
MojepHisalii, AKka rnepegoadae riimbOKl TeXHOJIOTIUHI
IepPeTBOPEHHA B MiAJIBLHOCTI HIJAIIPUEMCTB 3 MO3UI I
CyYacHHUX BHMOT JI0 TEXHIKU Ta TE€XHOJIOTIH.

3MiHH, 0 CKIIAJINCSA, BUKIUKAJIN ITOTPe0y B PO3-
poOIii HOBOI KOHIIENI[il yITPaBJiHHA, AKA ITOBUHHA
I'PYHTYBaTHUCA HA TIPUHIIANAX 1 MEXaHi3MaXx, 110 JiI0Th
Y CBITOBOMY €KOHOMIUHOMY CITIBTOBAPUCTBI, T4 BPAXOBY-
BaTU 0COOJIMBOCTI TIOTIEPETHHOT0 PO3BUTKY Ta Cy4YaCHOTO
CTaHy €KOHOMIKU JepiKaBU, HAI[lOHAJILHY KYJIBTYPY
Ta TpaOUINi MiAIPHUEeMHUIITBA. BupiieHHa mpobiieMu
YCKJIQTHIOETHCSA 1 TUM, 110 Oi3HeC IIpeCcTaBIeHUIl Ha/l-
3BUYANHO IITMPOKOI0 PI3BHOMAHITHICTIO ITiAIIPUEMCTB, II[0
BIIPIBHAIOTHCA PO3MipaMu, OPTraHi3aIli THO-TTIPAaBOBUMU
Ta rajiy3eBUMU 0COOJIMBOCTAMU.

Amnatiz ocTaHHIX OOCITIiIKEeHb TA ILyOIiKaIii.
BuBuenHI0 TeOpeTUYHNX ACHEKTIB yIPABIIHHA TiAIb-
HICTIO Cy0'€KTiB TOCIIOIaPIOBAHHA Ta 00T PYyHTYBAHHIO
CTpaTerivyHUX HANPAMIB iX €eKOHOMIYHOTO PO3BUTKY
OPUCBATWIIN CBOI PO6OTU cydacHi YKpaiHCBHKI BUeHi:
Besyc A.M., Besyc I1.1., Cuuosa H.B. [1], Cumopyx L. C.
[2], Beprax K. 1O. [3]. IIpoTe, po3BUTOK Cy0 €KTiB IIifI-
NPUEMHHUIIBKOI OIAJIBHOCTI BUMAarae 3aiiiCHeHHSA I10-
JAJTBIINX TOCTIKeHb Ta y3araJibHEHHA BiKe HAABHUX
TiXO/iB JI0 YIPaBJIiHHA B Cy4acHUX YMOBAaX.

Mera crarTi. MeToro cTaTTi € aHAaIi3 CTPATEeTriYHIX
HAmpAMIB €KOHOMIYHOTO PO3BUTKY Cy0 €KTIB MifAIpu-

€MHUIITBA 3 METOI0 BUABJIEHHS ONTUMAJbHUX IUJIAXIB
MMABUINEHHSA X KOHKYPEHTOCIPOMOKHOCTI, e(peKTHUB-
HOCTI Ta CTiHKOCTi Ha PUHKY.

Buxkian ocHoBHOro Marepiasny. CyuacHe mif-
TIPUEMCTBO € CUCTEMOI0, B MeXKax SKOI ITPalliBHUKN
B3a€MOMIIOTH OJIUH 3 OJHUM Ta Peasi3ylTh AK 1HIUBI-
[lyaJIbHi, TaK 1 KoJIeKTuBHi 11ijti. CrucTeMa eKOHOMITHOTO
YIIPaBIIHHA Mae 3a6e3MeunTH aHaIi3 iH(opMAaIrii 1Io/10
KOJKHOT'0 €KOHOMIUHOI'0 ITOKa3HUKA Ta 6i3Hec-IIpoIecy.
Taxki ckJ1agoBi M03BOJIAITE 3MiACHIOBATY Oe3IIepepBHIUL
aHaJTi3 PyXy pecypciB Ta Iepexif ix 3 oHi€el KaTeropii
JI0 1HIIIOT MPOTATOM oIleparliiiHoro 1ukiry. [lo6ygoBa
MO[€eJIi €eKOHOMIUHOTO YIPaBIIHHA T03BOJIAE MTPOKOH-
TPOJIIOBATH IIOBHOTY Ta 3aMKHYTICTh PYXy pecypciB
cy6’eKTa MiIIIPUEMHUIITBA y HPOIeCi BUKOHAHHA OC-
HOBHOTO OTIePAaIiifHOTO IUKITY [4].

¥ pasi HeoOXiHOCTI BHECTU 3MIHU y KOHIIETII[iI0 UK
JIiI0Yi TIPOIIecu IPOABJIAETHLCA OCHOBHA TepeBara CHc-
TeMU, 1[0 MICTUTH y 001 JOCBIJ] CyYacHOT0 BeJIeHHs 0i3-
Hecy. ¥ X0/l IIPOBeJIEeHHA TaKUX YIO0CKOHAJIEHb MOKHA
IIATH BUCHOBKY, HOBI METOIM YIIPABIIIHHA MOXKYTh Oy TH
peaJtizoBaHi 3 BUKOPHUCTAHHAM BEJIMKUX MOYKJIMBOCTEL
Cy4YacCHUX TE€XHOJIOTIMH.

OcHoBo iHTEerpoBaHOl 1P POBOI iHGOpPMATIIiti-
HOI cUCTeMH €KOHOMIYHOI0 YIIPaBJIiHHA MOKe OyTu
KOMILJIEKC B3a€MOIIOB’ A3aHUX (PIHTEXIIPOAYKTIB, IO
BUKOPUCTOBYIOTHCSA [IJIA OPraHidaIlii eKOHOMiYHOTO
yopasiinua. Taki cucremMu, AK IPABWIIO, OyIYIOTHCA
3a MOMYJbHUM IIPUHITAIIOM Ta OXOILIIOIOTH MaliiKe
BCl KJIFOUOBI HPOIecH MiAJIbHOCTI migmpuemcTea. I'o-
JIOBHE TIPU3HAYEHHA AHOI CUCTEMU — IIOIIYK B3a-
€MO3B’A3KIB MK yciMa BigmisiaMu migOopueMcTBa,
a TaKO0XK CTBOPEHHA 1H(POPMAIIHHOrO0 IeHTPY JaHUX,
AKAYN aKyMyJIIoe T HaJlae BCIO HEoOXimHY 1H(OpPMAIIiio
PO AiIAJBHICTH MIIPUEMCTBA B IIJIOMY Ta B pO3pPisi

HiTPO3ILIIB.
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OCHOBHO0 TIepeBaro MUPPOBUX IIPOAYKTIB € Te,
1[0 BOHU JI03BOJIAIOTH 3qIMCHIOBATHU YIIPABIIHHA MOB-
HIM OIIePAIliiHUM ITAKJIOM IIAIIPUEMCTBA, 10 OXOILIII0E
(hasu maHyBaHHA, BUKOHAHHA, KOHTPOJIIO T aHAJTIZY
Beiel misanbHOoCcTi. Ile mosBossge orpumyBaTu hakTUUHI
IlaHl TIPO JIAJIBHICTD MiIIPUEMCTBA 3 BUCOKUM CTYIIe-
HEeM JOCTOBIPHOCTI.

3asHaunmMo, 110 «CUCTeMAa IMATPUMKHN ITPUHHATTS
pillleHb OpPi€eHTOBAHA HacaMIIlepe Ha 3aq0BOJIEHHS I10-
Tped 006JIIKOBO-aHAIITUYHOIL 1H(OopMAaIlil BUIIIOTO aaMi-
HICTPATUBHOTO TIEPCOHAJTY MiITPUEMCTBA 1, Ha KaJIb, il
3aCTOCYBaHHA BUMAarae J0JaTKOBUX MaTepiajibHUX BU-
TPAaT, MOCTIHHUX KOHCYJIBTAIlIH, ITIIBUIIIEHHSA 1HTEJIeK-
TyaJIbHOTO PiBHA BIAIIOBIAIBHUX 0Ci0, AKI IPUHMAIOTh
pimenHs» [5]. Omxe, migBUIIEHHA e)eKTUBHOCTI TiAIb-
HOCTI IiITPUEMCTBA MOKJIUBE JIUIIE Y TOMY BUIIAAKY,
AKIIO YIPaBJIIHHA MPOI[eCaMU BCiX 1€papXiuHUX PiB-
HAX Oyme ysromkeHo. LA curyarris xapakTepusyeTbes
Pi3HOOIYHUMU IIIAMU 11 yUYACHUKIB: BiJl TiITPUEMHHU-
1TBa — Iie BJIACHUKN, HAIMAaHI IPAaIliBHUKU, B/l KOPUC-
TyBadiB Ta yIPaBJIiHHA — CIIO}KUBAYI, II0CTAYAIEHUKY,
3aKOHOJABYl OpraHu, rpoMajchbki oprauisarii. Ileprri
3aIliKaBJIeHl y TPUMHOMXKEeHHI IPUOYTKY, OCKIJIBKY Bil
MOr0 BeJIMUYUHU 3aJIEKUTH PO3MIpP BKJIQIEHOTO Kalli-
TaJly B PO3BUTOK Ta BIOCKOHAJIEHHA BJIACHOI CITPaBH,
MPUBAGJIUBICTE [IJIA iIHBECTOPIB Ta cyMa 0e3rmocepeqHix
JTOXOMIB MPAIliBHUKIB, AKI BOHU OEP:KYIOTb Y BUTJIA/L
3apo0iTHOI ILJIaTH, IIPeMiil, Hag0aBoOK, a TAKO CTBO-
PeHHSA CITPUATIUBUX YMOB mpart. Jia npyrux cheporo
1HTepeciB € He caM TIPUOYTOK, a HOro MiAJIbHICTh, TOPTO-
Ba, peKJIaMHa Ta 30yTOBa IIPOTpaMu, MPOAYKT, AKUMA BiH
peautidye, Moro AKiCHI ITapaMeTpu Ta I[iHa peaJtisaliii,
crcTeMa 3HUKOK Ta CEPBICHI ITOCJIYTH IJIA KJIi€HTIB.

3axogaMy HiIBUINEHHA e(PEeKTHUBHOCTI JiAJILHOCTL
IMiIpueMcTBA € eKoOHOMIuHI iHcTpyMenTu. OnHiero
3 MPUYNH 3HUKEHHSA PEeHTA0eIbHOCTI rOCIIOnapCchKOl
TIsUTEHOCTI MOsKe OyTH Te, 110 KepiBHUKU BiIai0Th Ipi-
OPUTET HAPOIYBAHHA KIHIIEBUX PE3YyJILTATIB Po00TH,
OMUHAIOYH COITiaIbHI ACHEKTH isSJILHOCTI. ¥ 3B’A3KY
3 UM BIJICYTHIN JIOTIUHUI B32a€MO3B 30K KOMEPITiii-
HUX Ta HEKOMEPI[INHUX KPUTEPiiB 3a/I0BOJIEHHA BCiX
3aIliKaBJIeHUX CTOPiH (HacaMmIiepes CIIoKHUBAYiB, II0CTA-
YaJIbHUKIB, IHBECTOPIB), CTBOPIOETHCA IUCOAIJIAHC Y TLIa-
HyBaHHI (PiHAHCOBUX (KOMEPITINHNX) Ta He(DiHAHCOBUX
(HeKoOMepIHNX) ITOKAa3HUKIB.

OcHoBHY yBary y mporieci GopMyBaHHA Ta peaisa-
il JiAJBHOCTI Mae OyTU MIPUALIEHO He CTIJIBKY TTOKa3-
HHUKAM 3POCTAaHHSA Cy0 €KTa TOCIIONAPIOBAHHSA, CKiJIbKI
MIOKa3HUKaM I10T0 PO3BUTKY [6].

OpgHuM i3 cydacHUX METO[IiB, AKUH TOIJIBHO BU-
KOPUCTOBYBATH [JIsI aHAJIIZy €eKOHOMIYHOI po6oTH Ta
MIBUIEHHA e()eKTUBHOCTI TiAIBLHOCTI CyOEKTY TTiAITpu-
€MHUIITBA, € BHYTPINIHIN €KOHOMIUHWI 1HHOBAII MHU
MEeTO[] Ha OCHOBI BUKOPUCTAHHSA ITN(PPOBUX YIIPABIIH-
CBKMX TeXHOJIOoTiII [7].

ToBopsuuM 1Ipo HEOOXiAHICTH BIIPOBAKEHHSA y BUPOO6-
HUIITBO CHUCTEMH MU(PPOBUX IHHOBAIIIMHMX IIporpam, ii
3B’ABKY 3 BUPOOHUIITBOM, HATOJIOCUMO HA HEOOXiTHOCTI
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BIOOCKOHAJICHHA TPAOULIINHUX (PIHAHCOBUX MOEJIEH.

Taka Moiesib TOBUHHA TTOETHYBATU B CO01 TPATUITIMHI

(hiHAHCOBI MOKABHUKY TiAJILHOCTI 3 He(iHAHCOBUMU

nokasuukamu. CrcreMa IMOKa3HUKIB, 10 BUKOPUCTOBY-

€THCA B IU(POBUX ITPOAYKTAX, POSTIIANAETHCA HE JIUIIIE

AK OITIHHA cHcTeMa, a I AK CKJIag0Ba CTPATEeridHOoro

VIIpaBIiHHA Ta e(DeKTUBHUI IHCTPYMEHT TIOIITUPEHHSA

iHopmariii.

[ poBi TPOAYKTH CIIPUAIOTE Cy0 €KTaM ITiIIPHUEM-
HUIITBA BUPIIINATH Bl KJIFOUOBI ITpo0IeMu: e()eKTUBHO
OI[IHIOBATU Pe3yJIbTATU JIAJIBHOCTI Ta peasiizyBaTu
crparerito. Ciif 3BepHYTH yBary Ha Te, 1[0 Y HifAJb-
HOCTi Cy0’€KTiB MiIIPUEMHUIITBA, KPIM TTIOKA3HUKIB,
110 XapaKTEePU3YIThCA 3a KIJIbKICHOIO Ta T'POIIOBOIO
03HAKaMU, iCHye HEeOoOXiJHICTb BUKOPUCTAHHSA Ta y/I0-
CKOHAJIEHHSA AKICHUX TTOKa3HUKIB, 1[0 JAIOTh I0JIATKOBY
XapaKTePUCTUKY TOBAPAM Ta MOCJLyTaM.

PerymnroBanHA AiAIBHOCTI CJTif 3AIMCHIOBATH Yepes
XapakTepHi QYHKIII, AKI TOeOHYOTh (DiHAHCOBUI pe-
3yJILTAT 13 CUCTEMOI0 YITPABJIIHHA Ta CIIUPAITHCA HA
1 posi Texwuosorii. Po3pobeHuii BHYTPIIIHIM eKOHO-
MIUHIH 1H(pOpMAaLiAHO-IIM(POBUIA IIAXIi 10 BIOCKOHA-
JIEHHSA JiAIBHOCTI Cy0 €KTa MiIIIPUEMHUIITBA HABEIEHO
Ha puc. 1.

AJIrOpUTM BUKOPUCTAHHS BHYTPIIIHBEOT0 €KOHOMIU-
HOT'0 METOMY Ha ITiIPUEMCTBI OXOTLITIOE:

— exoHoMiuHi mporiecu (1);

— eJIEMEHTH yIIpaBJIiHHA (2), 10 MAKTh (DYHKITIOHAIb-
HUI 3B’A30K 3 IIPOI[eCaMIU;

— saBmaHH4A (3), AKI MoIATATh ¥ iHGOpMAIiiHO-
aHAJITUYHOMY 3a0e3MeUeHH] JiATbHOCTI, PeryJIio-
BaHHI €EKOHOMIUHUX PillI€Hb.
¥Yci cKkIagoBi IBOTO MiAXOMY 3a6€3MeYyITh EKOHO-

MIUHHUI PO3BUTOK Cy0 €KTa ITiIIIPUEMHUIITBA.

BuyTpimHiit ekoHOMIUHMI iH(OPMAITIHHO-TTI(PO-
BUI X1/ € CYKYITHICTIO EKOHOMIYHUX MPOIIECIB, 1X eJie-
MEHTIB i 3aBIaHb, cpopMoOBaHMUI AJIA iIH(pOPMAIIIIAHO-
1 POBOro aHAJIITUYHOrO 3a6e3IIeUeHH JiAILHOCTI HA
OCHOBI BUKOPUCTAHHSA 30BHINIHIX Ta BHYTPIIIHIX TAHUX,
3 ypaxyBaHHAM 3arajbHUX Ta CIenu(iYHUX BUMOT,
BJIACTUBUX Cy0 €KTY MiAIBHOCTI TA CIIPAMOBAHUMN Ha
JIOCATHEHHA H0T0 eKOHOMIUHOT'0 PO3BUTKY.

HeBupimeHnmy DUTaHHAME 010 iH(OPMALiTHO-
u@ppoBoro 3a0e3neyeHHsa MiAJIbHOCTI IIIJIIPHUEMCTB
3aJIUIIAITHCA HACTYIIHI:

— y Cy4JacHHX yMOBaX BapTiCTb, CTPYKTYPY Ta AKICTh
TIOCJIYT, 32CHOBAHUX Ha IIOTIEPEeqHIX pe3yJIibTarax,
HeoOXiTHO MiI0MBATU JI0 TIEBHOTO PiBHA, AKUIL OymIe
BpPaxoByBaTu IpobjeMu ab0 MOKJIMBOCTI, 1[0 BUHU-
KalTh ¥ cdepi BiJHOCUH 3i CIIOKUBAYAMU, AKICTH
ocJIyru a60 poOOTy TPYI0BOTO KOJIEKTUBY,

— MO3WUTHUBHI (PiHAHCOBI pe3yJIBTaTH IIOIIePEIHIX mepi-
OJ1iB MOYKHA BUKOPUCTOBYBATU JIJIA MTPOTHO3YBAHHSA
MaiOyTHIX (DiHAHCOBUX ITOKA3HUKIB 3 ypaxyBaHHAM
neBHUX 3MiH (IHQJIALIAHI Ipolecy, 30BHIIIHI Ta
BHYTPIIIIHI YUNHHUKN);

— HeoOXiHO BpaxoByBaTH, 1110 (DYHKITIOHYBAHHA Cydac-
HOT0 Cy0’€KTa MiIIIPUEMHUIITBA XapaKTePU3y€eThCA
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BHyTpiuHii ekoHOMIuHMI iHpOpMaLiHHO-IIM(POBUIL MTiAXiA
JI0 yJIOCKOHAJICHHS isIbHOCTI CY0'€KTIB MiAIPUEMHHALITBA

Y

IHHOBaNiHHI Ta TU(POBI TEXHOJIOTIT
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Orwinka pe3ynbTaTiB
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IUSITEHOCTI
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pecypciB

Puc. 1. Postb BHYTPIIIIHEOTO €KOHOMIYHOT0 1H(GOPMALifHO-1II(MPOBOTO MIAX0AY Y BOOCKOHAJIEHH] TiAIBLHOCTI
cy0’eKTa MiAIPUEMHUIITBA
[cepeno: BnacHa po3podka

BHAYHO0 KUTHKICTIO cIeru@ivHux (yHKITIH, AKi Bif-
PiSHAITHCA BiJi 1HIIUX ITiIITPUEMCTB,

— YIpaBJIiHHA BiTHOCUHAMM 13 CIIO}KMBAYAMU TTPOIYKITi1
oTpedye yIOCKOHAJIEHHS;

— HeIOCTATHICTh BUKOPHUCTAHHA iH(opMarlii mpo ¢i-
HAHCOBI IOKA3HUKHU JIJIA IPUAHATTA PillIeHb;

— B yOPaBJIiHHI TiAIIPUEMCTBOM HENOCTATHBO BPAXOBY-
€THCA BILIMB TAKUX (PAKTOPIB MIAIBHOCTI HigIIpUEM-
CTBA: AKICTb MOCJIYT, KBaUTi(DIKAIIiA TA MOTHUBAITIA TIEP-
COHAJTY, B3A€EMUHU 3 KITIEHTaMU, CBOEUACHE HATAHHSA
TI0CJIYT, 30€peKeHHA YaCTKU PUHKY, (DOPMYyBaHHA Ta
30epeskeHHA KJII€HTCHKOI 6a3M, piBeHb 00CIIyTOByBaH-
HA CIOKUBAYIB.

OpuuM 13 HARBAKJIMBININX €JIEMEHTIB YIIPABIIiHHA
€KOHOMIUHUM PO3BUTKOM € (popMasIi3oBaHi IIPOIIECH,
SAKI Ha OCHOBI KJIFOUOBHUX ITOKA3HUKIB e(PeKTHUBHOCTI
JT03BOJIAIOTEH (DOPMYBATH 3aBOAHHA JIA MIIPO3ILIIIB Ta
ix cmiBpOOITHUKIB, TIAHYBaTU POGOTY MO0 1X AOCAT-
HEHHSA, OIIHIOBATHU Pe3yJIBTaTHU I1i€l POOOTH Ta BHOCUTH
BIAIIOBIIHI KOPeKTHuBU. BUKOpHCTaHHA IIN(PPOBUX IIPO-
rpaMHUX IPOAYKTiB Ha0yBae Bce OLIBIIOrO ITOIINPEHHA
Ta CIpAMOBaHe Ha e(eKTHUBHY 3MiHY BCiX CHCTEM II0-
KA3HUKIB JIJIA JOCATHEHHA e(DeKTUBHOrO pedysisrary [8].

Peamnizariis HanpsaMiB TPUBAJIOTO €KOHOMIUHOTO
3POCTAHHSA TA IHHOBAIINTHOTO PO3BUTKY MOXKJIMBA JIUIIIE
Y Pasi HAABHOCTI IHCTPYMEHTAPII0 IPOIIOBO-KPEIUTHOI,
BaJIIOTHOI, OIOIPKETHO-IIOAAaTKOBOI IIOJITHUKM, 30aTHO-

ro e()eKTUBHO BIJIMBATU Ha IIOBEIiHKY CAMOCTIHHUX
Cy0’€KTIB rOCIIOTaPIOBAHHSA, KOMKEH 3 AKUX JTi€, BUXOIAUN
i3 BJIACHUX €KOHOMIUHUX 1HTEPECiB Ta CTPATETiUHUX
3aBaaHb [9].

Taxki aMiHN y 3aBOAHHAX (YHKI[IOHYBAaHHS ITiIITPHU-
€MCTBa, MOTO0 BUPOOHUUUX IMpoIiecax, CTPYKTypi Ta
YIIPaBIIIHCBKIHN KyJIBTYPi B OQHUX BHUITAOKAX MOXKYTh
Big0yBaTHCA IIJIECTIPAMOBAHO, B 1HIITUX — HOCATH He-
(opmaspHUI Ta amanTUBHUN XapakKTep y pesyJibTa-
Ti peakIrii Ha moTouHi momii. Takum umHOM, Cy6 €KT
OiAITPUEMHUIITBA OMEPATUBHO ITPUCTOCOBYETHCA 0
30BHIIIHLOI0 CEPENOBHILA IIJIAX0OM MOIUMIKAIil cBO€El
oBediHKY y 0isHeci. ¥ yMoBax ycmix 6i3Hecy BH3HA-
YaeThCA OTEPATUBHICTIO 1 TOUHICTIO PEAKITiI0 30BHIIITHI
aminum (Tabr. 1).

KirouoBum (haxTopom migBUIeHHA e(PEeKTUBHOCTI Ta
B3araJjii IMoIaJIbIIOro0 YCITIIITHOTO PO3BUTKY 0i3HECy cTae
e(exTHBHE MIAHYBAHHSA TA IIPOTHO3YBAHHA. SasHaUYeH]
TEHJIEHIIi1 TiITBeP/I;KYI0Th HEOOXiTHICTh BUSHAYEHHSA
OOTI'PYHTOBAHUX HAMPAMIB €KOHOMIYHOTO PO3BUTKY
TiITPUEMCTB, KOMILJIEKCHOTO BUKOPUCTAHHA 3ac00iB
IIOCITI/IPKeHHA (DOPMYBaHHA, PO3BUTKY Ta YIPABJIIHHSA
miAIbHICTIO migmpuemcts [10].

Y cyuacHmX ymMoBax roOCIIONaplOBAHHA Cy0 €KTHU
HIAIPUEMHHUIITBA 3AJI€KHO B OIAIBHOCTI BUKOPKCTO-
BYIOTH BIiJIITIOBIJTHI METOIM ITiABUIIEHHA e(PeKTUBHOCTI
Ta JOCATHEHHS eKOHOMIUHOTO po3BuUTKy. HeobximHicTh
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Tabnuuys 1

BuayTpimHiii eKOHOMIUYHWI iIHHOBAL[IMHAH METOJ AK €JIEMEHT YIIPABJIiHHA €eKOHOMIYHUM
PO3BUTKOM Ccy0’eKTa MiANIPHEMHUILITBA

IIpouecu

CyTHicTb

DopmastizoBani

peryBaHb

DopmyBaHHA 3aBIAHD IJIA MIAPO3MIIB TA IX CIIIBPOOITHUKIB, IUIAHYBAHHA POOOTH
iX JOCATHEHHA, OI[IHIOBAHHA Pe3yJIbTATIB Ili€l po60TH Ta BHECEHHA BIiAIIOBITHUX KO-

Hedopmairizosani (aganTusHi)

Peaxirist Ha moTouni 1moii: oepaTUBHICTh, BUKOPUCTAHHA [IU(POBUX ITPOrPaAMHUX1
MPOIYKTIB, TOUHICTDH PillleHb

Jocepeno: ysaraabHeHO aBTOPOM Ha OCHOBI [1]

IMIBUINEHHA e(DeKTUBHOCTI JiAJILHOCTI CIIPUYMHEHA
TIOCTIHUM PO3BUTKOM 0izHecy. Tomy i1 BUpilIeHHA
3a3HAUEeHUX MUTAHD ITPOIIOHYETHCSA METOIUIHE 00T PYyH-
TYBaHHSA MBUIIEHHA €KOHOMIYHOT0 MOTEHITIaJTy MifT-
MIPUEMCTB, SKe MOJAaHo y TabJI. 2.

MetonuuHe 06I'pyHTYBaHHA II0JIATAE Y:

1. BusnauenHi aKmyaaibHOCmL NUMaHb NI08ULWEHH.A
egpekmusrnocmi nionpuemcmaea. IligBuilieHHA PiBHA
€KOHOMIUHOT0 PO3BUTKY IiITIPUEMCTBA XapaKTepU3ye
KOMILIEKCHE BiJOOpasKeHHA KiHIIEBUX Pe3yJIbTaTiB BU-
KOPHCTAHHSA 3ac061B BUPOOHUIITBA Ta POOOUOL CHJIN 34

TeBHU Binpisok uacy. OTpruMaHHA €KOHOMIUHOTO eek-
Ty I'PYHTYETbCA HA BUPINIEHH] [TIIITPUEMCTBOM TUTAHb
BHUKEHHA cO6IBAPTOCTI TOBAPY Ta MOCJIYT.

2. Ananizi memodie nid6UWEHHA eKOHOMIYHOZ0
possumgy. 1i MmeTomu mociiKyBaucsa baraTbMa Bue-
HUMH, AKI IIOOLJIAIY X Ha: eKOHOMIUHI (MaTepiayib-
Ha BiJIMOBIAJILHICTD, I[IHOYyTBOPEHHSA, PETYJIIOBAHHA,
CTUMYJIIOBAHHSA, MOATKN); COI1aJIbHO-TICUX0JIOTIUH1
(peaJtizyoTh MOTUBHU COITIAJIHFHOI TIOBEIIHKY JTFOUHMN);
aIMiHICTPATUBHO-TIPABOBI (3aKOHOAABYI aKTH, iIHCTPYK-
1111, TOJIOKEHHA, HAKA3HU TA POSIIOPAIMKEHH); METOII

Tabnuuys 2

MeTognune oGrpyHTYBaHHS MiZBHIIEHHA €KOHOMIYHOIO MOTEHIia/y cy(’ €KTiB mignpHEMHHUIITBA

MeToguuHe OGr'pyHTYBAHHA,
PexoMeHmanii

OcHOBHIi XapaKTepHUCTHKH METOGUYIHOrO OGIPYHTYBAaHHSA Ta PEKOMEHIAIiH

Busnauenus axTyasibHOCTI ITijI-
BUIIEHHA e(EeKTUBHOCTI ITiIIIpu-
eMCTBa.

AKTyaJIbHICTh ITUTAHD MIABUINEHHS €KOHOMIYHOIO PO3BHUTKY MiJIIPUEMCTBA IIOJIATAE
Y HeoOXIJHOCTI IOCATHEHHA 10ro e()eKTUBHOCTI

Amamniz MerTomiB  IIiABUINEHHSA
€KOHOMIYHOT'0 PO3BUTKY ITiIIIPU-
€MCTB

Meronu momineni ma: exoHmomiuHi (MarepiajbHA BiMITOBIHAIBHICTD, I[IHOYTBOPEHHS,
Jep:KaBHE PEryJII0BAHHSA, CTUMYJIIOBAHHSA, ITOIATKH); COI[1aJILHO-TICUX0JIOTIUHI (peastiay-
0T MOTHBH COIIaJIBHOI ITOBEIIHKY JIIOUHM); aIMiHICTPATUBHO-IIPABOBI (3aK0OHOIABY1
aKTH, IHCTPYKIIil, II0OJIOYKEHHA, HAKA3K Ta PO3IOPAMKEHHA); METOIU KepyBaHHA HifIb-
HICTIO IiIITPUEMCTB

JoTpuMaHHA TOCTII0OBHOCTI €KO-
HOMIYHOTO PO3BUTKY ITiAIIPUEM-
CTBa

Ilepiroueprosi fiii BUSHAUYAIOTH aHATI30BAHUI Ta IIPOTHO30BAHUI IEPiOAU, 00T PYHTO-
BYIOTB 3aTrajIbHY CXeMy II0OTOUYHOro Ta opcaiT-rutanyBanH:A. [logansin — geTamizyoTs
Ta HOIINOJIIOIOTH IIePBUHHI

BusHaueHHA OCHOBHHX ejIeMEH-
TiB METOOUYHUX ITIXOMIB 0 ITifI-
BUIIEHHA €KOHOMIYHOTO PO3BUT-
Ky TiOIIpUEMCTBA

A.TII‘OpI/ITM BU3HAYEHHA OCHOBHUX eJ'IeMeHTiBZ

— oIiHKa (hiHAHCOBOI MiAJIBHOCTI ITiIIIPUEMCTBA,;

— PO3paxyHOK Ta OI[iHKA JUHAMIKN (PiHAHCOBUX KOe(II[i€HTIB;

— ONTUMI3AalIlifA, CKJIAIaHHA Ta KOPUTYBAHHA CTPYKTYPH ITPOTHO3HOTO OaJIaHCy Ta 3BITY
mpo ¢GhiHAHCOBI Pe3yJIETaTH; KOHTPOJIb Ta PETYIIOBAHHA BUTPAT;

— OIL[IHKA MOJIaTKOBOT'0 HABAHTAMKEHHA Ta ONTUMIi3allid OMOJaTKyBaHHA MiIIIPUEMCTBA;

— eKOHOMIiUHA JiarHOCTHUKA MiITPUEMCTBA 3a IHBECTHUIIIMHO1 TiATBHOCTL

Peasmizania meTogmuHOro 00rpyH-
TYBaHHA ITiABUILIEHHA €KOHOMiU-
HOTO PO3BUTKY ITiIIPUEMCTBA

3albesneueHHsa eKOHOMIUHOT0 PO3BUTKY ITiIIIPUEMCTBA 3a JOIIOMOTOI0 PEryJIIOBAHHA CY-

KYITHOTO BIUIMBY TAKUX (haKTOPiB:

— IIPOIeC METOAMIHOr0 O0I'PyHTYBAHHA ITIABUIIEHHA €KOHOMITHOTO PO3BUTKY ITOIIAETHCA
Ha MMOYATKOBUH, po60UMiA Ta 3AKITIOUHUN eTanu,

— migBUIIeHHA e()eKTUBHOCTI KOKHOTO IIPOAYKTY, III0 € OCHOBOI0 EKOHOMIUHOTO PO3BUTKY
cy0’eKTa miAIPUEMHUIITBA

Bukopucranusa METOIUIHOTO
OOTPYHTYBaHHSA y BHUPIIIeHHI 3a-
BIAHDb MO0 ITIIBUIIEHHA edek-
TUBHOCTI ITPOILIECIB  TiAJIBHOCTI
TigIpuEMCTBA

YnockoHaJIeHHA BHYTPIIIHIX IIPOIIECIB TiAJIBHOCTI HMiAIIPUEMCTBA OPieHTOBaHEe HA BUPi-

IIeHHA TaKUX 3aBIAaHb!

— 3ampoBa/IPKEHHA Ta IMOCTifiHEe KOPUTYBAHHA 1HQIAUINHUX KoedillieHTiB;

— BIAMOBA BiJl iIHBECTHIIITHUX IIpOTrpaM i3 TPUBAJIMMHU T€PMiHAMU OKYITHOCTI;

— KOPeKTHe CKOPOYEeHHA ITOTaTKOBUX Ta IPUPIBHAHUX N0 HUX ILIATEXKIB IIIJIAXOM palti-
OHAJIBHOTO BUKOPUCTAHHA KOIIITIB.

orcepeno: ysaraabHeHO aBTOPOM Ha OCHOBI [3]
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YIIPaBIIHHA TiAJTBHICTIO MigmpueMcTB. [loeqHanaAa ux
METO[IB JTa€ MOKJIMBICTb CTBOPIOBATH HEOOXIiTHI 3aco0u
JUII BUKOPUCTAHHSA 1X JIs1 e(peKTUBHOTO YITPABJIIHHSA
TiITPUEMCTBOM 3arajioM Ta MOro IMOKa3sHUKaMU B OK-
peMux BUIIagKax.
OOrpyHTYyBaHHAM MiIBUILIEHHA €KOHOMIYHOTO PO3-
BUTKY ITIIITPUEMCTBA € HEOOXITHICTD ITOETHAHHA edek-
THUBHOI'0 IIJIAHYBAaHHA Ta YIIPABIIHHA AK 3aX0/iB, AKI
CTaHyTh (haKTOpPaMu HOro €KOHOMIUHOTO PO3BUTKY, BU-
KOHABIIAMU AKUX OyIyThb BIAIIOBIIHI I'PYIIX B OCHOBHUX
CTPYKTYPHUX OJIUHUIIAX ITiIITPUEMCTBA.
ITinBunenua eeKTUBHOCTI YITPABIIHHA MiATbHIC-
TIO TiAITPUEMCTBA HEMOIKITUBO IIPOBECTH HE OI[iIHIOI0UN
3MIiHU JOXO/TiB, BUTPAT Ha CTBOPEHHS IIPOIYKTY — BaK-
JIUBUX JiPKEPeJI 3pPOCTaHHA MPUOYTKY Ta peHTa0eIbHO-
cti mistibHOCTI. ToMy mociTimKeHHsA c0Cc0o0iB OI[iHKHU
MAJBHOCTI ITAIIPUEMCTBA HEOOX1THO IIPOBOAUTH HA
OCHOBI aHAJTI3y IIUX ITapaMeTPiB KOKHOTO ITPOIYKTY.
Taka po6ora moJsifirae y BU3HAYEHHI HOBUX (PAKTOPIB
iXHBOTO BIIMBY Ha e(eKTUBHICTH IIAIBHOCTI Cy0 eKTa
TiITPUEMCTBA:
1. Busnauenus nocnidosrnocmi 3axodie 0nsa nid-
BUWCHHA EKOHOMIYHO020 PO36UMKY NIONpuUeMcmaa.
ITepiroueproBumu miAMY Ha NUIAXY BUPIIIEHHSA I[HOTO
OUTAaHHA € OOI'PYHTYBAHHSA 3arajbHOI CXeMU MOTOY-
HOTO Ta TMEePCIeKTUBHOTO TianyBaHHA. [logaseimmi mil
B YIIPABJIiHHI Ta OpraHisalii JiAJIbHOCTI MiAITPUEMCTBA
JIeTaJIi3yI0Th 1 3aryIN6II0I0Th IIEPBUHHI Ta BKIIOYAIOTh:
— aHaJIi3 BHYTPIIHBOI cUTyalii Ha ITiIIPUEMCTBI Ta ¥
B0BHIITHBOMY CEPEIOBUIIN;

— Bu3HaYeHHA (AKTOPIB, AKI MOXKYTH MaTH HANGIIIBIII
TTO3UTUBHUN BILJINB;

— BuUOip cTparerii Ta TAKTUKU KOHKYPEHIII1;

— OI[IHKY PUBWKIB Ta MPOMO3UITIT IIO0 TX 3HUIKEHHS;

— BHUB3HAUEHHSA 3arajibHUX Ta Creru@iuyaux GaxkTopis
(byHKITIOHYBaHHSA ITiIITPUEMCTBA;

— OI[IHKY BUKOPUCTAHHA PECypcCiB, HEOOXITHUX IJIA
BUPIIIEHHA BUPOOHUYUX 3aBOAHD;

— BU3HAYEHHS YIIPABIIIHCHKUX 3aXOMiB Ta ITiATOTOBKA
TIPOIIO3UITIA.

ITigBuiienHsa eeKTUBHOCTI Pe3yIbTATY MiAIBLHOCTI
3HAYHOKI MipOI BU3HAYAETHCA NPABUJILHO 00PAHOI0
KOHIIETI[I€}0 Ta METOOUUHNMU ITiIX0TaMU 10 BUKOPH-
CTaHHA MMOTEHITIAJIy TiAIIPUEMCTBA 3aJIEKUTD Bif] TAKUX
(harTopiB, AK piBeHb KOHKYPEHTOCITPOMOYKHOCTI TIOTEH-
IiaJjy Ta ajjanTarii miJImpueMCcTBa; YacTKa Ta Miciie Ha
PUHKY; MOYKJIMBOCT] Ta BUTO/IM; HOBOBBEJIEHHA; peaJri-
3aIlis HAyKOBO-TEXHIUHO1, KaIPOB01, 30yTOBOI ITOTITUKY;
TIOCTaBJIEHA MeTa Ta mIporpaMa PO3BUTKY.

BucHoBKHU. P03BUTOK HiAIIPHEMHUIITBA BUMAarae
HOBOI KOHIIEIIIIi1 YITPaB/IiHHA, AKA IIOBUHHA 0a3yBaTUCA
Ha CBITOBUX €KOHOMIUHUX IPUHIIUIIAX Ta BPAXOByBaTU
HAITIOHAJIbHI 0CO6JIMBOCTI. 3 ypaxyBaHHAM pisHOMA-
HITHOCTI ITAITPUEMCTB 32 PO3MipaMu Ta Tajy3eBUMU
0COOJIMBOCTAMU, YIPABJIIHHA Mae 6yTU THYYKUM Ta
aJaTITUBHUM.

A mocATHeHHS €KOHOMIUHOTO PO3BUTKY CYO €K-
TH MiAOPHUEMHUIITBA [IOBUHHI BOOCKOHAJIIOBATH CBOI
BUPOOHUYO-eKOHOMIUHI 3aBIaHHA Ta OpPraHi3aIiiiHy
cTpykTypy. Taki saxonu copuATUMYTb €EeKTUBHOMY
BUKOPUCTAHHIO HAABHUX PECYPCiB Ta 3a6e3meueHHI0
cTablIbHOCTI, HeOOXITHOI AJIA IX PaI[ilOHAJIBHOI0 BUKO-
pucraunua. OmHOYACHO MiIIPHUEMCTBA MAKOTh €MOH-
CTPYBATU OPraHi3aIiiiHy Ta eKOHOMIYHY THYYKiCTb, [0
II03BOJIUTH CBOEUACHO pearyBaTy Ha 3MiHU y BHYTpPillI-
HBOMY Ta 30BHINIHBOMY CEPEIOBUIIII.
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FT’EHE3NUC JEP)XXABHOIO PEI'YIIOBAHHA
JIONCTUYMHUX NOCAYT

GENESIS OF STATE REGULATION
OF LOGISTICS SERVICES

AHoTauis. Bctyn. Y cyyacHomy 2106a1i30BaHOMY CBITi, ge KOpgOHM CTAKOTb gegasii MPO30piLLMMM, a eKOHOMIYHI 3B’A3KM —
MILHILIMMY, BUHVMKQE YHIKA/IbHE CepegoBMLLie, ge npouecy BugoOyTKy, BUPOOHMLTBA Ta CIOXMUBAHHS B3AEMOGIilOTb 6e3 NpuB’askm
go 2eo2padiuHo20 po3TaLLyBAHHS. Came B LibOMY KOHTEKCTi PUHOK I02ICTUYHIX NOCAY2 CTAE KIOYOBUM €1IeMEHTOM, LLO iHTe2pye
pecypcu, iIHPOpMaLito Ta y4acHUKIB PUHKY B EGUHY cucTeMy. J102iCTIKa, IK HOBA KOHUenLis Ta NpakTuyHa cdepa, 3abesneyye
6e3nepebiriHnii pyx MatepianbHuX Ta iHPOPMALiiHUX MOTOKIB, 00'€gHYIOYM KOHTPAREHTIB Y CKAAGHY Mepexy go20BipHMX
BIGHOCUH. [i posib y BU3HAYeHHI YCILHOCTI MiXXHAPOGHUX IHCTUTYLH, gepaB, eKOHOMIYHUX CeKTOPIB, KOMMAHIH Ta OKpemmx
nignpueMLiB BAKKO nepeoLiHTX. B yMoBax CTpimMkoi 2106ani3auii 102iCTKa CTae He3amMiHHUM IHCTPYMEHTOM gAs YpaBiHHS
MiKHapOgH1UMM NOTOKAaMM TOBApPIB i nocaye. 3aBgsku ifi 3abe3neuyeTbca besnepebiiHe MOCTAYAHHS, MiHIMI3YIOTbCA pU3MKY,
MOB'A3aHI 3 3ATPUMKAMK Ta nepebosiMU B IAHLI020X MOCTABOK,  MiXXHAPOGHA TOP2iBAS OTPUMYE HOBMIA iMIY/IbC GO PO3BUTKY.
OTxe, 102iCTUKA — Lie He MPOCTO cepa Nocye, d PyHGAaMeHTAbHA CKAAgoBA Cy4dCHOI eKOHOMIKM, L0 BU3HAYAE i gUHAMIYHWI
PO3BMTOK Ta agaNTUBHICTb gO MOCTIViHO MIHANBIMX yMOB 27100a/1bHO20 CepegoBmLLd.

Meta. MeToto cTatTi € BcebiyHe goCigKkeHHs! OCHOBHMX MigBANMH pOPMYBAHHS T4 PyHKLIOHYBAHHS pey/Il0BAHHS N102iC-
TUYHUX MOC/Y2 HA §epXXaBHOMY PIBHI.

Martepiann Ta metogu. 32igHo 3 knacugikauieto CaiToBoi OpaaHi3auii Topaisai, icHye noHag 150 BUgiB Mocye, po3nogineHnx y
gBaHagusAThb cekTopiB. Cepeg Hux 0CO0/MBY yBa2y NPUGINSIIOTb 02ICTUYHUM MOCAY2aM, SIKi Bigi2paioTb BAXKAMBY POJIb Y Cy4dCHiIl
ekoHoMmiLli, 3abe3neuytoun epekTuBHe nepemileHHs TOBAPIB Ta NocC/ye Big BUPOOHMKA gO CMOXMBAYA. 3a2a/10M PUHOK 102ICTHY-
HUX MOC/Ty2 CKAAGAETbCs 3 Mepexi 102ICTUYHUX LieHTPIB, CKAAgCbKMX MPUMILLEeHb Ta Top2oBuX xabiB. Ha BigMiHy Big po3BMHeHMX
3apybiXKHNX PUHKIB, BITYM3HSIHWI PUHOK 3HOXOGMTBCS HA MOYATKOBIN CTAgii cBO20 po3BUTKY. BignoigHo go Knacugikatopa
BUGIB eKOHOMIYHOI gisIbHOCTI, gO Lib020 CeKTOPY BXOGSATb TPAHCMOPTHI TA CKAAGCbKi MOC/y2u, a TAKOX MOLUTOBO-Kyp €PCbKA
giNbHICTb. OGHAK, HA HALLY gYMKY, Lie 3BY)KYE PO3YMIHHSA PUHKY JORICTUYHMX MOCTYe.

Pesynbtatu. JloicTnyHmii cepsic Mae 6a3yBATMCA HA LECTV OCHOBHMX MPUHLMIAX: HEOOXIGHICTb NPOMno3unLii, HeOOOB A3KOBICTb
BUKOPUCTAHHS, 2HYYKICTb, 3pyYHiCTb, AgeKBATHA LiHOBA MOTMKA TA iHPOPMALiiHA eeKTUBHICTb. TaKUM YMHOM, egeKTBHe
YNPAB/IiHHS I02ICTUYHUM CEPBICOM € KPUTUYHO BAXUIMBUM G151 30€pexxeHHs1 KOHKYPeHTOCTIPOMOXXHOCTI MignpueMCTBA HA Cy-
YACHOMY PUHKY.

[TepcriekTnBy. ICHYIOTb TPM OCHOBHI MigXOg¥ gO OHTO/I0Rii JepaBHO20 pe2y/IloBaHHS I02ICTUYHMX NOCAYy2: NibepanbHui, iH-
CTUTYLIIOHA/IbHIMIA T gepXXaBHULbKMIA. Bubip migxogy go gep)xaBHO20 pe2y/ItoBaHHS 102ICTUYHOI GisIbHOCTI NOBMUHeH 6a3yBaTucs
HA AHANI3i KOHKPETHNUX eKOHOMIYHUX YMOB, HASIBHUX PUHKOBUX 300iB T4 HEOOXIGHOCTI CTUMYIIOBAHHS iHBECTULIV | IHHOBALi
y 2anysi no2icTvkn. EQekTMBHA iHTe2pauis Lumux nigxogiB Moxe CrpusiTi ONTUMANbHOMY PYHKLIOHYBAHHIO PUHKY JI02ICTUYHNX
nocnye 1a 3abe3neveHHIo 3a2a/1bHO20 goOPobyTY.

Knio4oBi cnoBa: n102icTvka, 102iCTUYHI NOCTY2K, PUHOK NI02ICTUYHIUX MOCY2, KOHLIeNLis OPMyBAHHS, T02ICTUYHWIA CepBiC.

Summary. Introduction. In today’s globalized world, where borders are becoming increasingly transparent and economic
ties are more substantial, a unique environment is emerging where extraction, production, and consumption interact without
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reference to geographic location. In this context, the logistics services market becomes a critical element that integrates re-
sources, information, and market participants into a single system. As a relatively new concept and practice, logistics ensures
the smooth flow of material and information flows, bringing together counterparties in a complex network of contractual re-
lations. Its role in determining the success of international institutions, states, economic sectors, companies, and individual
entrepreneurs must be considered. In the context of rapid globalization, logistics is becoming an indispensable tool for manag-
ing international flows of goods and services. It ensures uninterrupted supply, minimizes the risks associated with delays and
disruptions in supply chains, and gives international trade a new impetus for development. Thus, logistics is not just a service
sector but a fundamental component of the modern economy, which determines its dynamic development and adaptability to
the ever-changing conditions of the global environment.

Purpose. The article aims to comprehensively study the basic principles of the formation and functioning of logistics services
regulation at the state level.

Materials and methods. According to the World Trade Organization’s classification, more than 150 types of services are di-
vided into twelve sectors. Among them, special attention is paid to logistics services, which play an essential role in the modern
economy, ensuring the efficient movement of goods and services from producer to consumer. The logistics services market com-
prises a network of logistics centers, warehouses, and trade hubs. Unlike developed foreign markets, the domestic market is at
an early stage of development. According to the Classifier of Economic Activities, this sector includes transportation and ware-
housing services and postal and courier activities. However, this narrows the understanding of the logistics services market.

Results. Logistics services should be based on six fundamental principles: the need for supply, optional use, flexibility, con-
venience, adequate pricing, and information efficiency. Thus, effective management of logistics services is critical to maintaining
the competitiveness of an enterprise in today’s market.

Discussion. There are three main approaches to the State regulation of logistics services ontology: liberal, institutional, and
state. The approach to the state regulation of logistics activities should be based on analyzing specific economic conditions,
existing market failures, and the need to stimulate investment and innovation in logistics. The effective integration of these ap-

proaches can contribute to the optimal functioning of the logistics services market and ensure the general welfare.
Key words: logistics, logistics services, logistics services market, concept of formation, logistics service.

Hoc'ranomca mnpobiemu. ['no6aizaria coriaabHo-
€KOHOMIUHUX CHCTEM CTBOPIOE YHIKAJIbHE cepe-
IIOBUIIE, B AKOMY B3a€MO/IIIOTH IIPOIIECU BUI00YBAHHA
CUPOBUHU, BUPDOOHUIITBA TOBAPIB Ta CIIO}KUBAHHA I10-
CJIYT, He3aJIe:KHO Bif reorpa@iyHoro po3rairyBaHHsSa
YYacCHUKIB PUHKY. B IboMy KOHTEKCTi PHHOK JIOTiC-
TUYHUX TIOCIYT BUCTYIIA€ KITIOUOBUM CUPOBUHHUM Ta
iH(opMAaIiTHUM IHTErPATOPOM TIT00ATHLHOI €KOHOMIKH
Ta 1HGOPMAIIHOTO CYCITLILCTBA. K BiJHOCHO HOBA KOH-
LEMIliA Ta MPaKTUYHA JiAIBHICTD, JIOTICTUKA 3a0e3euye
pPyX MarepiaibHUX Ta iHQOPMAIiHUX TOTOKIB, 1HTE-
IrpyI0YY KOHTPAreHTIiB y CKIIAAHY CUCTEMY JOTOBIpHUX
BimHOCUH. BoHa Bifirpae BupinrajabpHy pojib y BU3HA-
YeHHI YCITIIITHOCTI MI’KHAPOAHUX 1HCTUTYIIIH, JePIKaB,
€KOHOMIUHUX CEKTOPiB, KOPIOPATUBHUX CTPYKTYP Ta
cy0’exTiB rocriomaproBanus [21; 26].

JloricTuka He JIMIIIE CIIPHSE OIITUMI3AIlil JIAHITIOTIB
IOCTAaYaHHA, a 1 BIUIUBAE HA e(DEeKTUBHICTh TA KOHKY-
PEHTOCITPOMOIKHICTE BCiX YUACHUKIB pUHKY. BoHa 3a6e3-
Teuye CBO€UACHE TIepeMillleHHs TOBapiB Ta iHdopmariii,
1110 [T03BOJISAE 3MEHIIIUTH BUTPATH Ta IIIIABUIIUTH AKICTh
00CJIyrOBYBaHHSA KIHIIEBUX CIIOYKUBAYIB. SaBHsAKU Cydac-
HUM TEXHOJIOT1AM Ta IHHOBAI[ISAM, JIOTICTUYHI IPOIlecu
CTaIOTh JIefaJIi OLJIbII iIHTeTPOBAHUMU Ta aBTOMATH30-
BaHUMU, 1110 CITPUAE 3POCTAHHIO €KOHOMIUHOI e(DeKTHUB-
HOCTI Ta CTIMKOCTI IVI00AJILHUX JIAHITIONB II0CTAYaHHSA.

B ymoBax 3pocratouoi rito6astisariii, JIOTiCTUKA CTae
He3aMiHHUM 1HCTPYMEHTOM [JIf yIPABIIIHHA MiXKHA-
POIHUMHY TIOTOKAMU TOBAPiB 1 MOCJIYT, KA JIOIIOMAarae
3abesmeunTy OesrepediiiHe MOCTaAYaHHA, SHIKYE PUSH-
KU, IIOB’A3aHI 3 3aTPUMKAMU Ta I1ePe6oAMU B JIAHIIOIaX
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TMOCTAaBOK, Ta CITPUAE PO3BUTKY MIKHAPOIHOI TOPTIBJIi.
TaxuM 9MHOM, JIOTICTUKA € (PyHIAMEHTAIBHOK CKIAI0-
BOIO CyYacHOI €KOHOMIKH, 1110 BU3HAYAE 11 AUHAMIUHUI
PO3BHUTOK Ta aJalITUBHICTh 40 3MiH Yy IVI06AJIEHOMY Ce-
penosui [23; 24].

Anajtia ocTaHHIX MOCTIMKeHb i myOGJikamiii.
Cepeq MIMPOKOT0 CIIEKTPY MOCIYyT (3a Kiracudikalrieo
COT Bumisieno mouay 150 BUAIB MOCTYT, 3rpyIIOBAHNIX
y 12 cexropis) ['puropax M. FO. Buminsae okpemmuii cer-
MEHT — JIOTiCTHYHI IIOCJIYTH, AKI BiirparoTh BAIKJIUBY
POJIb ¥ CyJacHIii eKoOHOMIIli, 3a6e3reuyoun eQpeKTuB-
He TIepeMillleHHA TOBapiB 1 MOCIIYT Biji BUPOOHUKA JI0
criockmBava [3].

OHTOJIOTIA [TePKABHOTO PEryJIIOBAHHS PUHKY JIOTIiC-
TUYHUX I[IOCJIyT BUMAarae nepenayciM BUSHAUYEHHA CYT-
HOCTI KJIFOUOBUX IIOHATH TAa KATETOPIii, [0 BUKOPUCTO-
BYIOTBCA B IIPOIIEC] JTOCITIPKEHHSA, 30KpeMa: «JIOTiCTUKA»,
«JIOTICTUYHA JIAJIBHICTE», «JIOTICTUYHUI ITOTIK», «JIO-
TiCTUYHA MOCJIyTa», «JIOTICTUUHUN CepBic» Ta «PUHOK
JIOTICTUYHUX ITOCIIYT».

Cri1agHicTh IOHATTA «JIOTICTHKA», AKA BigoOpaska-
€THCA B MIMPOKOMY CITEKTPI i 3aCTOCYBaHb, IIPU3BEJIA JI0
0ABY YNCJICHHUX BUSHAUYEHb Y HAYKOBIM €KOHOMIUHIN
JiTepaTypi Ta BUBYAETHCA AK HAYKOBUM HATIpaAM (cdepa
HAYKOBUX TOC/IiPKEHb, CIIPAMOBAHUX HA BUPIIIEHHA
BHAYHUX 3aBAHb Y eKOHOMIII), TTIOHATTA (TIOTVIAL), a Ta-
KOK SIK MUCTEIITBO yIIPABJIiHHA.

Hayxosers O. M. Tpumia TpakTye JIOTICTUKY SAK CH-
cTeMy opraHisallii 6e3mepepBHOr0 MTOTOKY MaTepiariB
Ta iH(pOpMAITii, 10 TePEeMIIIY0THCA Bifl IOCTAYAILHUKA
JI0 KIHIIEBOT0 CIIO}KMBAYa B €AMHOMY mporeci [18].
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Tanm mocaigHUKM 3a3HAYAIOTH, IO JIOTICTHUKA 0XO-
IUTIOE TIJTAHYBAHHA Ta YIPAaBJIIHHA MaTepiaJbHUMU
OTOKaMU, KOMITOHeHTaMH 1 HeoOXimHUMHU iH(opMa-
[IAHUMU IIOTOKAMH 3 METOI OIITHMMI3allil 3arajbHoro
TIOTOKY Ta TOTOBUX BUPOOIB AK BCEPEIUHI MiITPUEMCTBA,
Tak i yepes HOro MApKeTUHTOBI KaHaJIU, [0 CIIPUAE
MaKcUMi3arlili HOTOYHOro i MaiiGyTHLOTO MPUOYTKY Ta
MMIBUIEHHIO e()eKTUBHOCTI BUKOHAHHSA 3aMOBJIeHb [17].

3a BusHauenHaMm Mensaukosoi K. B. ta immux
BUEHUX, JIOTICTUKA PO3MIANAETHCA AK HAyKa IIPOo IJjia-
HYBaHHSA, OpraHisalliio, ynpaBliHHA, KOHTPOJb Ta
peryJIooBaHHA pyXy MaTepiajbHUX i iH(opMaIliiHuX
TMOTOKIB y TPOCTOPI 1 yaci Biff IIOYATKOBOTO MpKepesia 10
KiHIIeBOro crioskuBada [16].

JloricTka — 11 1HCTPYMEHT JO0CATHEHHA KOMIIPO-
Micy Mi’K BUKOHAHHAM 3000B’s1I3aHb Ta BUTPATaMHU, He-
00XigHUMHU OJIA IX peasrisarrii.

Hayxosii Hynap T.T. i Bosiommun P. B. nogaroTs Bu-
3HAUYEHHSA TePMIHY «JIOTICTUKa» AK IUIAHYBaHHSA, YIIPaB-
JIIHHS, KOHTPOJIb 1 PETyJII0BaHHA PyXy MarepiaibHuX
1 TTOB’ABAaHUX 13 HUMU 1H(QOPMAIiTHIX TTOTOKIB B IIPO-
CTOPI 1 Yacli MOYMHAIOYY BifI iX IIEPBUHHOTO [IKepesia
1 3aKIHUYIOUHN MIiCIIEM iX KiHI[€BOTO CIIOKUBAHHA [5].
Hapname BusHaueHHs cripuse BCTAHOBJIEHHIO OCHOBHUX
TI0JI0KEHb JIOTICTUKHM, 110 BiMOOpaKamThCA y (popMy-
BaHHI CHCTE€MH IIJIXOMIB A0 ONTHMI3aIfil eKOHOMIUHOI
JiAJBHOCTI Uepes palioHasi3aIliio yIIpaBIiHHA MaTe-
plajbHUMH MIOTOKAMM, IMILJIEMEHTAIIA JOCATAEThCS
3aBJIAKYU 3aCTOCYBAHHIO CCTEMHOTO MiXOAY JIJIA BU-
PiIlIeHHA JIOTICTUYHUX 3aBAAHb, IPUMHATTIO PillleHb,
o 0as3ylThCA Ha eKOHOMIUYHUX KOMITPOMIcax, 00Ky
BUTPAT HA BCIX eTallax JIOTICTUYHOrO JIAHIIOra, a Ta-
KOK OPi€HTAIli] Ha JIOTICTUKY AK KJTIOYOBOTO €JIeMEHTa
KOHKYPEHTOCITPOMOYKHOCTI ITi/IITPUEMCTB.

AnaJtizyoun HayKOBi IIpaiii, JOIiJILHO cOPMyBATH
BJIACHE PO3YMIiHHA JAHOTO NOHATTH, OTIKE JIOTiCTH-
Ka — I1e KOMILJIEKCHA CUCTeMa yIIPaBIiHHA MaTepiaib-
HUMU, iHGOopMATiHHUMY TA (PIHAHCOBUMHU ITOTOKAMU
B €KOHOMIUHHNX CHCTE€MaX 3 MEeTOI0 OINTHMIi3alii ix
(byHKITIOHYBaHHA Ta JOCATHEHHS ITOCTABJIEHNX ITiJIeH,
110 OXOTLTIOE TUIAHYBAaHHSA, OPraHisalliio, KOOPAUHAIIII0
Ta KOHTPOJIb PyXy TOBApiB, iH(popMarlii Ta ¢giHaHCciB
BiJI BUPDOOHUKA 10 CIIOKMBaua, 3abe3rneuynuu IIpu
I[bOMY MiHIMi3alIlif0 BUTPAT Ta MAKCUMi3allil0 eKOHO-
MIYHOI BUT'OOU.

MeToz0 cTaTTi € BeebiuHe NOCIIiIKeHHA 0CHOBHUX
migBaavH (QOPMYyBaHHA Ta (QYHKITIOHYBAHHA PeryJIio-
BaHHA JIOTICTUYHUX IOCIYT Ha NepP:KaBHOMY PiBHI.

Marepianau i Mmerogu. EdexruBne yrpasirinus
JIOTICTUYHUMMU IIpollecaMu mepeadadae CTBOPEHHSA
OTITUMIi30BaHO1 1HQPACTPYKTYPH, KA 3abesmeuye 6es-
nepe6iiiHe 3qifICHEHHA TOCTABOK NPOAYyKITii. I{e BKITIO-
yae I0CTaBKy HEOOXITHUX TOBAPIB Y TOUHIN KiJIBKOCTI,
30eperkeHHs X AKOCTI Ta 3a0e3leueHHA CBOEUACHOCTI
OCTAaBKM [0 BU3HAUEHOr'0 MicIlA 3a MIHIMaJILHUX BU-
Tpar. 1A qocATHEeHHSA 1[hOT0, HeOOXiTHO iIHTerpyBaTh
PiBHOMAHITHI eJIEMEeHTH JIAHIIOra [OCTAYaHHSA, TaKl AK
TPAHCIIOPTYBAaHHA, CKJIayBaHH:A, 00p0o0Ka 3aMOBJIEHb

Ta yIPaBJIiHHA 3aMacaMu, M0 TI03BOJIUThH MaKCUMI3y-
BaTu e)eKTUBHICTD TA 3SHUSUTU BUTPATH.

Buxnan ocaHoBHOro marepiasty. Cepen HAyKOBITiB
moci He ¢c(poPMOBAHO €OUHOIO ITiIXOY /10 BUSHAUECHHS
TEepPMiHY «JIOTICTUYHA JiAJIBHICTE» 1 1€ € IPUPOTHUM
TIPOIIECOM, IO CYITPOBOKYE CTAHOBJIEHHS Ta €BOJIIOIII0
HOBOI c(hepr eKOHOMIUHUX [IOCTIAKEHb 1 TPAKTUYIHOTO
3acTocyBaHHA. BiICyTHICTE €AHOCTI y TPAKTyBaHHI I[H0-
ro TIOHATTA BKA3ye Ha Te, 10 JIOTICTUKA, AK HAyKa Ta
raJjiys3b TOCII0IapChKOl MiAIBHOCTI, TepedyBae Ha eTarri
AKTUBHOTO PO3BUTKY, IHTETPYIOUU Pi3HI TEOPETUUHI
HIJIXOOUW Ta MPAKTUYHI ACIIEKTH.

3okpema, CmupHoBa H.B. BuokpeMiiroe Tpu KJIro-
YOBI MiJIXOAY A0 YIIPABIIHHA JIOTICTUYHOIO TiATBHICTIO
B CHCTeMi MEHEeKMEHTY opraHisaiii, a came: QyHK-
IIOHAJBHUI, 30CePEIPKYETHCA HA OKPEMUX JIOTiCTUY-
HUX (QYHKIIAX, TAKUX AK 3aKyITiBJIA, CKJIayBaHHAd,
TPaHCIIOPTYBAHHA Ta YIIPABIIHHA 3aIIacaMu 3 METOI0
omruMizamii 1i epeKTUBHOCTI Ta MIHIMI3aIlil BUTPAT Ta
JT03BOJIAE TOYHO OI[IHIOBATH BUTPATH H JOXOIM KOKHOI
JIoricTUYHOI (DYyHKITiT; ITPOIleCHU, AKUH 6a3yeThcA HA
YOPAaBJIIHHI JIOTICTUKOK AK IIJTICHUM MPOIIECOM, IO
BKJIIOUAE B ce0e BCi eTaru Bij MJIaHyBaHHA 0 IOCTABKU
KIHIIEBOMY CIIOKMBauy ToIro [27].

3 mo3uIrii (PyHKITIOHAIBHOTO ITiXOMY JIOTICTHUHY Mi-
SUTBHICTD PO3TIIAAAI0TH TaKl HayKoBIl: Komimesa H. 171.,
H.B. Tpymkina Ak pyx i 30epiraHHA TOBAPHUX MOTOKIB
y TIporieci X TPaHCIIOPTYBaHHA Yepes PisHi eTanu B Me-
sxax jauiora nmocrauaufsa, Cymens O. M. Ak cucremy
1HTErpOBaHOTO0 YITPABJIIHHSA JIOTICTUYHUMU TTOTOKAMU,
sAKa BKJIIOYAE B cebe opramisariiiiti cTpykTypu, iHdop-
MaIliifiHi cucTeMu Ta KOMYHIKAIiliHI KaHAIU, 10 Mif-
TPUMYIOTH (DYHKIIIOHYBAHHA PUHKOBOI EKOHOMIKH Ta
OXOILITEOE PIBHOMAHITHI (DOPMU, METOIM TA IHCTPYMEHTH,
AKi 320e31euyoTh e(eKTUBHUI PyX TOBAPIB i MOCIIYT BifI
BUPOOHUKA [0 KIHI[eBoro cmoxkuBaua; Tropina H. M.,
T'oit 1. B., Ba6iii 1. B. Ak smilficHeHHA oIepaTUBHOTO
YIIPaBIIHHA JOTICTUYHUMU IIPOI[eCAMU Ta OIlepaiAMu
3 MeTOI0 3a6e3rreueHHs e(peKTUBHOTO PyXy MaTepiaib-
HUX pecypciB Ta nmpoaykiiii [9; 28; 29; 30].

Otike, B TaHOMY acCIIeKTi JIOTICTUYHA TiAJIbHICTD
cy0’eKTIB TOCIIOIAPIOBAHHSA POSTIIANAETHCA O1JIBIIICTIO
HAYKOBI[IB AK IMPAKTUYHE BTUIEHHA KOMIUIEKCHUX JIO-
TICTUYHUX (PYHKITIH 1 6230BUX JIOTICTUYHUX OTEPATIiii.
IIporecuwuii migxim y TpAKTyBaHHI «JIOTICTAYHOL TiATb-
HOCTi» I'PYHTYETbCA Ha POBIVIAMAL JIOTICTUKU AK CYKYII-
HOCTi B3a€MOITOB A3aHUX ITPOIIECiB, aHAITI3] Ta OIITHUMi-
3aIrii KOKHOTO eTary JIOTICTUYHOTO JIAHITIOMKKA, 3 METOI0
MiHIMi3allil BUTpaAT Ta MaKCUMisallii e(peKTUBHOCTI,
BUKOPHCTAHHI METOJIiB MO/IE/TFOBAHHSA TA MTPOTHO3yBaH-
HA, 1110 I03BOJIAITh IePeI0aunTH MOKJINBI ITPO0JIeMH i
PO3POOUTH ONITUMAJIBHI JIOTICTUYHI PIlIEHHA, & TAKOXK
3aCTOCYBaHHI CydyacHUX iH(POPMAIiHHUX TEXHOJIOTIH.

Oxtamnep M. A. BusHauae JIOTICTUYHY TIAIBHICTD AK
OpraHis3aliiiHO-yIPaBIiHCHKUIT MeXaHi3M KOOPIUHAIIIT,
1o 3abesmneuye eeKTUBHICTh Uepe3 CHHEePreTUIHUH
edeKT, TOCATHYTHUI 3aBOAKN 3JIaT0KeHIN B3aeMoIil
(axiBiiB pisHUX QYHKIIOHAJIBHUX ITiAPO3IIIiB, AKI
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3aJTyUeHi JI0 yIPaBIiHHA MaTepiaJIbHUM TTIOTOKOM, aJi7Ke
CKOOPIMHOBaHA PO00Ta PIBHOMAHITHUX CJTY?KO JO3BOJIAE
3abesreunTu Ge3rnepediliHMUI PyX TOBapiB, MiHiMi3yBa-
TH 3aTPUMKHN Ta MiIBUIIATH 3arajibHy e(eKTHUBHICTb
JIQHITIOTA T0CTAYaHb, 10, Y CBOI UEPTY, II03UTUBHO
BIUTMBA€E HAa KOHKYPEHTOCITPOMOXKHICTD ITiIITPUEMCTBA
Ha puHKY [20].

Hocaimuuk aHaiisye 110 (popMy eKOHOMIUHOI akK-
TUBHOCTI AK CYKYITHICTh TOCIIOJTaPCHKUX OTIePalliil, 1o
BUMAramTb IHTerpailii Ta KoopauHaIlii pisHUX eTaIriB
JIOTICTUYHUX IIPOIIECIiB B €QUHY CHUCTEMY YIIPABIIiHHA
MITPUEMCTBOM.

Cepeq OCHOBHUX XapaKTEPUCTUK CHCTEMHOTO ITijI-
X0y BUOKPEMJIIOIOTH KOMIIOHEHTH Ta B3a€MO3B 3KHU
MIX HUMH, a TAKOXK IXHI BJIACTHUBOCTi. Y KOHTEKCT1
€KOHOMIYHOTO aHaJIi3y, i KOMIIOHEHTH MOXKYTb OyTHU
MpeJCcTaB/IeH] K eKOHOMIUHI areHTH a0o0 IMiICUCTEeMH,
110 (DYHKITIOHYIOTh Y Me/KaxX €KOHOMIUHOI CICTeMH, TOTI
SIK B3A€MOBB A3KH OITMUCYIOTh €EKOHOMIUHI BiTHOCHHU Ta
Imporiecy O6MiHy MK ITUMH areHTamMu. 3okpema, Ko-
Basibceka JI.JI., Iurantok B.JI. aknenTyoTs yBary Ha
BaKJIMBOCTI 3aCTOCYBaHHA KOMILIEKCHOTO MEHEIKMEeH-
Ty, 1[0 OXOTLJII0€ KOOPIMHAIII0 MarepiaabHuX, iHpOp-
MaIifHuX i (PIHAHCOBUX TIOTOKIB y MeKaX ITiIIIpreM-
CTBa Ta IIIKPECITIOE, 110 e(eKTUBHE YIIPABIIHHSA IMMU
II0TOKAMU, BKJIIOUAIOUH CYILyTHI CEPBICH, € KIIIOY0BUM
(hakTopoM 1A JIOCATHEHHA CTPATEriuHUX I[LJIeH KOM-
mauii 3 MiHiMaJILHUMU BUTpaTtaMu pecypcis [19].

Ie no3BoJisic OTITUMIi3yBaTH BUKOPUCTAHHA aKTUBIB,
MTIBUIIUTY TTPOIYKTUBHICTD 1 3a0€3M€UNTH CTIKE €KO-
HOMIUHE 3POCTaHHA 0i3HECY.

CucreMHICTb IIX0TY ITPOABJIAETHCA Y B3AEMO3B A3KY
JIOTICTUYHUX IIIJICHCTEM, AKI IHTErPOBAHI 34 I0IIOMOT'0I0
BHYTPIIITHBO-BUPOOHUYHNX 3B’ A3KIB, BIIOPAIKOBAHUX Bifl-
TOBITHO 10 PerjIaMeHTIB Ta CTaHIaPTIB IIAIIPHEMCTBA
200 1X KOHIJIOMEPAaTiB y MeKax KOHKPETHOI TepUuTopii,
CIIPAMOBAHUI HA JOCATHEHHSA €IMHOI JIOTICTUYHOT IT1I1
mignpueMcTBa abo ix KoHryiomeparis [6, c. 186].

Yeuess 1. O. posrisagae JIOTICTUYHY JisAIBHICTD AK
aTanTUBHY JIOTICTUYHY CUCTEMY 3 3BOPOTHIM 3B’A3KOM,
SAKa 3IiHCHIOE PisHi JIOTiCTUYHI (DyHKINT Ta oreparrii,
CKJIAIaeThCA 3 KIJIBKOX 1HTErPOBAHUX ITICHCTEM 1 Mae
CKJIamHi B3aeMopii i3 3oBHimHIMEU QakTopamu [31].
Taxka cucrema 3maTHa e()eKTUBHO pearyBaT HA 3MiHU
B HABKOJIMIITHBOMY CEPEIOBUIIli, 3a0e3MeUyun OTTH-
MIBaIifo JIOTICTUYHUX IIPOIIECiB Ta MMiABUIIEHHS 3arajlb-
HO1 e(heKTUBHOCTI. MU TTOTOKY€eMOCH 3 TOCTITHUKAMI,
a/Pke BUKOPUCTOBYIOUU aHAJIITUYHI IHCTPYMEHTHU Ta
CydJacHi TeXHOJIOTII, aJfalITUBHA JIOTiCTUYHA CHCTEMA
MOZKe TIPOTHO3YBAaTHU TEHJEHIIi1, ONTUMi3yBaTU MapIil-
PYTH TPAHCIIOPTYBAHHSA TOIIIO.

JlorictuuHa OIAJIBHICTE MIAIPUEMCTBA PO3TIIALA-
€ThCA KPi3h NPU3MY peaJtidallii KJIIOUOBUX JIOTiCTUY-
HUX IIPOIIECIB, AKI 0a3yITHCA HA KOOPAUHAIIT TAKUX
acriextiB: 1. OmrepaTuBHO-KaIeHAApHE TLIAHYBAHHSA
IIOCTAYAHHA CUPOBUHM, MaTepiaIiB Ta HamiBphadpuka-
TiB; OpraHisalfis TPaHCIIOPTHO-CKIAIChKIX OIleparlrii
3 mpegMeramu roctadants. 2. [tanyBauus QisuaHOro
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POSIIOIITY TIiJT Yac BUPOOHUIITBA TIPOYKITT; yIIPaBIIiH-
HA BHYTPIITHB03aBOICHKUMU TIE€PEMIIlIeHHAMU Mare-
piajiiB, CHPOBUHU, 3aIYaCTHUH Ta TOTOBOI IIPOAYKIIii;
BUKOHAHHA 3aBaHTAYKyBaJIbHO-PO3BAHTAKYBAJIBHUX
POOIT, TPAHCHOPTHO-CKJIANCHKIX OIepAalliii 3 HesaBep-
IIeHUM BHPOOGHHUIITBOM ToIo. 3. Koopauuairia rocmo-
IapChKOl MisAJIBHOCTI BIAIOBIAHO 10 MAPKETHHIOBOIO
IJIaHy T/ Yac peajisarfii MpoayKIlil, IPOrHO3yBaHHA
nomnury, 3a6e3nedeHHA CEPBICHOTO 00CJIyrOByBaHHA,
ollepaTUBHO-KaJIeHJapHe TJIaHyBaHHsA, 00po0Ka 3a-
MOBJIEHB KITIEHTIB, yIPABJIIHHA CKJIACHKUMU Ta TPAH-
criopTHUMU poboramu [27, c. 56].

OxkpeMy yBary Cjij IPUOIIATYA 1HTErpaIiiHoMy
TiIXOAY JI0 PO3YMIHHA JIOTICTUYHOL TIAJBHOCTI, AKUKA
HoJIATa€E B KOMILJIEKCHOMY ITiIX0OMdl J0 opraHisarii Ta
VIIPABJIIHHA JIOTICTUYHUMU TIPOI[ECAMU y MiIITPUEMCTBL
UM OpPraHisallii Ta BpaxoBye, M0 JIOTICTUKA HE € OKPeMU-
MU 130JTbOBAaHUMHU (DYHKITIAMH, 8 CKJIQTHOK CUCTEMOTO
B3a€MO3B’A3aHIX eJIEMEeHTIB, AKI I10B'A3aH1 Mik c0o00I0
1 CIPAMOBAHI Ha OCATHEHHA 3arajibHUX ITlJIeH oprami-
samii. Ha morisag mpodecopa Anskema B. I manumii mip-
XiJT Ma€ HUBKY TepeBar, 30KpeMa JI03B0JIsI€ PO3TIIAHY TU
JIOTICTUYHY MiAIBHICTE 3 TOUKH 30pYy 1HTErparrii (OyHKIT-
OHAJIbHUX, YIIPABJIIHCHKUX Ta MiATPUMYOUUX TTIPOIIECIB
1 ommepariiif; B €IUHY CHCTEMY IIijIeil Ta 3aBIaHb Cy0 €K-
TiB; PisHUX (POpM i 32c06IB IEPETBOPEHHS MATEPIAIBHIX
1 CYIIyTHIX JIOTICTUYHUX TTOTOKIB; JIOTICTUYHUX TTOTOKIB
3 MeToJaMM Ta MexXaHi3MaMH iX ynpasirinaa [1].

Hapermri, moBoguThes, 110 Taka OiAIBHICTD BUXO-
JIUTH 32 MEXKi OHI€l OpraHis3allii i B IPakTUYHOMY BU-
KOHAHHI CTBOPIOE 1HTErpallifo cy6 eKTiB, 0 3aJIyueHi
JI0 TIepeMillleHHA MaTepiajibHUX 1 CYyIyTHIX TOTOKIB
B YMOBaX HEBU3HAUEHOCTI Ta PUIUKY.

TakuM yuHOM, J102icMUYHa JiAbHICMb — 1€ CYKYTI-
HICTh KOOPOMHOBAHUX IIPOIIECIB 1 Aii, CIPSAMOBAHUX Ha
eeKkTHBHE IUIAHYBAHHSA, PEaIisallifo Ta KOHTPOJIb 3a
nepeMilieHHAM 1 30epiraHHAM TOBapiB, MOCIYT, iH(op-
MaIlii Ta pecypciB Biff MOYATKOBOI TOUKHU 10 KIHIIEBOTO
CIIOKMBAYa 3 METOI0 3a[0BOJICHHA BUMOI KJII€HTIB Ta
OIITHMI3AaIlii BUTPAT.

Jlozicmuuruii npoyec ABJsie CO60I0 CUCTEMY OpraHi-
30BAHUX 34 YACOM [Iiii, CHPAMOBAHUX HA OIITUMI3AIIiI0
po3TalyBaHHsd, yacy, popMu Ta BIacTUBOCTEH iHGOp-
MaIliifHuX i MaTepiajabHUX MOTOKIB [30].

BasknuBuM € ys3romkeHUN pyxX pecypcHUX MOTOKIB
3 METOI0 3a/[0BOJIEHHA MOIIUTY HA TOTOBI MPOLYKTHU
[10]. Biu Brirouae B cebe pisHi omepailrii Ta QyHKIII,
CIIPAMOBAaHI HA e(DeKTUBHE BUKOPUCTAHHSA PECYPCIB I
epPeTBOPEeHHA IX y I[IHHI pesyJbTraTh. 3TiTHO 3 Mixk-
"HapomuuM cramaproMm ISO 9000:2000, 1eii mpoiec
MOJKHA PO3IVIAIATH K CCTEeMAaTHU30BaHi /il 3 BUKOPU-
CTaHHA PeCcypciB 3 METOI0 OTPUMAHHSA KiHI[EBUX ITPOIYK-
TiB. KoskHa [Iist IPOTATOM IIHOT0 TIPOIIECY € YACTHHOTO
cTablJILHOI IIOC/IIIOBHOCTI B3A€MOIIOB A3aHUX BUIIB [i-
ANBHOCTI, IKA BUKOHYETHCA 3 BUKOPUCTAHHAM MEBHOT
TEXHOJIOTI.

3aBep6uuii A. ta JIomara FO. crBepmiyto, 1110 yMOBU
€BpOiHTerpallii moKJIaIaloTh HOBI BUKJIMKUA HA JIOTiC-
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TUYHI TIPOIECH ITIIITPUEMCTBA, 0COOJIMBO B XO/I1 PO3IIU-
PEHHS CBOIX BUPOOHUUMX ITOTY;KHOCTEH Ta BUXOIY HA
MizKHapogHi puHKU [7].

CyuacHuii CrioKrBay BUMAarae MakCUMaJIbHO e(ek-
TUBHOTO 1 AKICHOTO 3a0e3MeueHHA TOBAPiB 1 MOCIIYT,
110 HaKJaJlae BUCOKI BUMOTY Ha OPraHi3aIliio TpaH-
CIIOPTHUX MapIiipyTiB [4]. ¥V mporieci ckiiaanHA 1ux
MAapIIpyTiB HEOOXITHO aKTUBHO BPaXxOBYBAaTH MOTPeOU
Ta OYiKyBaHHA crioxkuBadis. [Ipu epekruBHOMY JIOTIC-
THYHOMY IIPOIIECi BCi yUYACHUKYU OTPUMYIOThH II€peBaru
Bl oOTHUMIi3allii BUTPAT, 301/IbIIIeHHA MOOLILHOCTI I10-
CTaBOK, TTOKPAIeHO01 AKOCTI IIPOAYKITii, e(eKTUBHOT0
YOPABJIIHHA Ta 3a/I0BOJIEHHA BUMOT CII0KUBAYiB.

3 TOUKHM 30pY JIOTICTUKN OCHOBHUII aKI[€HT POOUTE-
CA Ha KJIYO0BUX 8udax NOmokis: MarepiajibHuX, iH-
(opmarriiinux Ta dinancoBux. Jleski HAYKOBITI TAKOMK
BUJIJIAIOTH TIOTOKU TPYOOBUX PECYPCiB, €eHEPreTUuH1
TIOTOKU Ta 1HIII.

Amepukanceki gocaigauku [x.P. Crox rta
J. M. JlamGepT 3a3HAUAOTH, 1110 Y PAMKAX JIOTiICTUYHOTO
MeHEMKMEHTY BiZI0yBa€ThCA MJIAHYBAHHSA, pearisalia
Ta KOHTPOJIb PyXy TOBAapiB, IX 3aIacis, cepBicy Ta Cy-
MyTHBOI iH(opMATIlii Bif MicIifa X YTBOPEHHSA 10 MiCIIs
CIIOKMBAHHSA [IJIA 3aJ0BOJIeHHA IToTPesd KiaieHTiB [33].

. Yorepc TpakTye JIOTICTUUHUI TTOTIK — 1€ TTPOLIEC
nepeMilieHHA MaTepiajJbHUX PECcypPCiB, M0 BKJIIOYAE
BXIi/THi, BHYTPIIIHI Ta BUXIiJHI IOTOKU B Me}Kax opra-
Hisarrii. Bin oxoriroe Bci KOMIIOHEHTH, AKI IIPOXOIATH
yepes OpPraHisalfiio miji Yac BUPOOHUIITBA MTPOAYKIIiT,
BKJIIOUAKOUY CUPOBUHY, KOMILJIEKTYIOUi, TOTOBY HPO-
NIYKITif0, ITPAIliBHUKIB, 1H(pOpMAITii0, JOKYyMEHTAIIIiIo,
eHeprito, (piHaHCOBI pecypcH Ta iHIIT AKTUBY, HEOOXITHI
[IJIA BUKOHAHHA JIOIICTUYHHUX OIEepaliiii. 3a IoriagaMu
€.B. KpukaBcbkoro, JioricTuka BUBYA€E iHTErPOBAHY CH-
cTeMy MaTepiaJibHUX, iHpopMaIifHuX Ta (piHAHCOBUX
MOTOKIB Ha mignpuemcrtsi [11; 12; 34, c. 53].

IIi moToku, BEJIFOUAOUM MaTepialibHi, (PiHAHCOBI,
iH(opMAIIiiiHi Ta JIFOCHKI, 00 €MHYOTHCA B €IUHY KaTe-
rOPI0 JIOTICTUYHUX MOTOKIB. TakuM YMHOM, OLIIBIIICTD
BUEHUX y TaJrysi JIOTICTUKH, AK B YKpAiHi, TaK i 3a Kop-
JIOHOM, TIOTO/PKYIOTHCA HA TOMY, 1[0 KJIFOUOBUM aCIIeK-
TOM € MaTeplaIbHUH IOTIK, TOMI SK 1HIII TUIIX II0TOKIB,
Taki AK iH(popMAaIiiiHuil, (PiHaHCOBUI, CEPBICHUI Ta
JIIOJICBKUI, € BTOpUHHUMH [2].

T maykosir, a came Cymerts O. M. Ta Cupomsar-
uikoB I1. C BumisiaTe MarepiajibHy CyOCTAHII0 Ta He-
MarepiajibHy (hOpPMY JIOTICTUYHUX MOTOKIB, IIPU IbO-
MY HATOJIOIIYIOUH, 1[0 Y HeMaTepiaabHii ¢opmi icHye
000B’AI3K0BA B3AEMO3AJIEKHICTh 1H(POPMAIIITHOTO ITOTOKY
Bl MaTepiaJbHOro, ausKe iH(OpPMAIiAHNIA ITOTIK CKJIa-
JaeThCA 3 TaHUX, NePeJaHnuX B YCHIH, JOKYMEHTAb-
Hill (AK Ha ITaNepoBUX HOCIAX, TAK i B €JIEKTPOHHOMY
BUIJIAML) UM iHINHA ¢dopmi, AKI BUHHKAIOTH BHACIIIA0K
reHepyBaHHSA BUXIJTHOTO MaTepiajibHOTO MTOTOKY Y BifI-
TIOBiAHII JIOTICTUYHIN cucTemi [28].

I'puropax M. BusHauae, 1110 0CHOBOIO JIOTiCTUYHOL
KOHIIENIil € iIHTerpoOBaHUIl, CHCTEMHUH ITiAXIJT 10 PO3-
ALY 00°€KTa JIOTICTUKY, AKUI TTepeadadae OXoILIeHHS

BCiX BHU/IIB ITOTOKIiB: MarepiaJibHUX, iH(GOpMAIiiHAX,
(iHaHCOBMX Ta KaAPOBUX. STiIHO 3 L€ KOHIIEIIIIEl0,
BaXKJIMBO BPAXOBYBATH B3a€MO3B A30K TA B3AEMOIil0 BCiX
BUIiB TIOTOKIB /1A JOCATHEHHSA e(DeKTUBHOI0 yIIPABITiH-
HA JioricTnyHuMu nponecamu [3; 28]. Anasiiz marepi-
aJbHUX, iHGOopMAIIHHUX Ta (PIHAHCOBUX ITOTOKIB 6e3
ypaxyBaHHA II0TOKIB TPYAOBUX PECYPCIB He BiNMOBinae
OPUHIIATIAM CUCTEMHOTO ITi/IXOTY.

Bypruncekuit B. Ta Jlucrox B. HarosomymoTs HA
JIOIJILHOCTI BUOKPEMJIEHHSA 1HCTUTYI[INHUX TOTOKIB,
ajpKe eBOJIOLIA AK (POPMAIBLHIX, TAK 1 He()OPMAaJIbHIX
MPaBWJI — IHCTUTYTIB JIOTICTUKHU, X 3MiHA, POZBUTOK
1 3aMiHa OHUX IHCTUTYTIB IHITUMY, YTBOPIOIOTH TUHA-
MIYHUY IHCTUTYIHIHI HOTIK JIOTiCTUYHUX crcTeM [15].

Ha pizuux piBHAX JIOTICTUYHOI TIAIBHOCTI, 3 METOFO
onTUMisarlii (YHKIIOHYBAHHA €KOHOMIUHUX AreHTiB,
BIJITIOBIJTHO IO TOCTYITHUX PECYpPCiB, MOMKJIUBOCTEI,
HAKOIIMYEHOTr0 JOCBiy, MacmTabiB Ta CKJIHOCTI BU-
pilllyBaHUX 3aBIaHb (POPMYIOTHCA IHCTUTYTH, AKI I1e-
pebyBarOTh y IIOCTIHHHOMY pYCi.

Ananizyooun HAyKOBI [IiKepea, sAKi OXOILIIITH
TEOPiio0 JIOTICTUYHUX ITOTOKIB, MU JIMIIJIN HACTYITHUX
BHICHOBKIB, II[0 €KOHOMIUHA KATeropis «II0TiK», 3 TOUKHU
30py JIOTICTUKU, XapaKTepU3yeThCA IIEBHUMU 0CO0JIU-
BOCTAMH, a CaMe PiSHOMAHITHICTIO IIOTOKIB y JIOTiCTHY-
HUX CHCTeMAaX, IITUPOKUI CIIEKTP IMapaMeTpiB 1 Xapak-
TEPUCTUK, AKI ONMUCYIOTh KOKeH KOHKPETHUN MOTIK,
JIOIIIbHICTIO TIOKPAIlleHHA NapaMeTpiB 1 XxapaKTepuc-
TUK OKPEMUX ITOTOKIB, 3[ATHICTIO IOTOKIB pearyBaTu Ha
BILUIMBU YIIPABJIIHCHKOTO Cy0 €KTa Ta HEOOXiIHICTIO CHC-
TEeMaTUYHOT'0 MOHITOPUHTY PyXy PECYpPCiB Y IOTOKAX.

OCHOBHUM KOHIIEIITOM Y JIOTICTHUII € MaTepiaIbHUH
MOTIK, TOM1 AK 1HIIN BUAM IIOTOKIB, Takl AK iH(opMa-
miiHuii, ¢iHaHCOBUI, CEPBICHUM 1 JIFOJICBKUI, € BTO-
punaumu. EderruBHe ynpasiiiHHA MaTepiaJbHUM
II0TOKOM HEeMOKJIUBe 0e3 BpaxyBaHHA HOro B3aeMoii
3 indopmariiitHuM, QPiHAHCOBUM Ta IHIIUMHU JIOTiC-
TUYHUMY IIOTOKAaMU. ToMy IIPOIIOHYEMO 10 CYILyTHIiX
JIOTICTUYHUX IIOTOKIB BBECTHU €HepzemuU4HUL NOMIK
(I1e CyKyTIHiCTh €HEPTOPECYPCiB, AKI BUKOPUCTOBYIOTHCA
B JIOTICTUYHUX mpoliecax). Ileil moTik BKIIIOUae Taki
BUJIU €HEPTii: eJIeKTpUUHA €HepTid; IaJanBo; BiTHOB-
JIIOBaHI [IKepeia eHeprii.

BuokpeMiieHHA eHEPreTUYHOTO TTIOTOKY K OKPEMOT'O
BU/Y JIOTICTUYHOT'O TIOTOKY JTO3BOJIUTH 3HU3UTHU BUTPA-
TH Ha €HepPropecypcH, SMEHIIUTb HETaTUBHUI BILJINB
JIOTICTUKY HA HABKOJIUIITHE CEPEIOBUIIIE Ta ITiIBUIIUTH
CTIMKICTD JIOTICTUYHUX JIAHIIOYKKIB IIOCTAYaHHSA.

Kpurasceruii €. B. sanpornonysas BBaxkaTH, 110 JIo-
TiCTUYHI ITOCIIYTH ABJIAITH CO00I0 Pe3yJIETaT KOMILJIEK-
CHO1 JiAJIBHOCTI B IHTETPOBAHOMY JIAHI[I031 OCHOBHUX
Ta TOMOMIKHUX 013HEC-TIPOIIEeCiB MiIIPUEMCTBA, AKUMA
JIOCATAETHCA B MPOIleCi BUPOOHUIITBA, AUCTPUOYIIiT Ta
30yTy TOBapiB a00 MOCJIYT i CIIPAMOBAHUII HA 3a/]0BO-
JIeHHA 1oTped AK BHYTPIIIHIX BUPOOHUYUX ITIPO3Ii-
JIIB IMiAIpPHUEMCTBA, TAK 1 KiHIIeBUX croKuBauiB [11;
12]. JloricTuyHi MOCIIyT BUCTYHAIOTH KJIIOYOBUM eJie-
MEHTOM JIaHITIOTa TTOCTaYaHHA, AKUU BKJIIOYaE B cebe
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yIpaBJIiHHA ITOTOKAMH MaTepiaiis, iHopmariii ta
(irancoBux pecypcis. [laHa mociyra 3mifiCHIOETHCS
yepes yIpaBJIiHHA JIOTICTUYHUMH TIPOIlecamMu, K me-
penbdavaroTh IJIAHYBAHHA, KOOPAWHAIIII0 1 KOHTPOJIb
BCiX eTariB Pyxy TOBapiB Ta MOCJIYT Y JIAHIIIOTY I1OCTa-
yagHa [11; 12].

TaTerparrisa 1ux MOTOKIB CIpUsi€e ONITUMI3aIllii orepa-
MIMHUX IIPOIIECIB, SBHIKEHHIO BUTPAT TA ITABUIIEHHIO
KOHKYPEHTOCIIPOMOIKHOCTI ITAITPUEMCTBA HA PUHKY.
OcHoBHI 0i3Hec-IIporecH, 10 CKJIAAKTh JIOTICTUYHI
IIOCJIYTH, (POKYCYIOThCSA HA 3AKYIIiBJII0 CHPOBUHU Ta Ma-
TepiaTiB, BUPOOHUIITBO, 30€piraHHsA, TPAHCIIOPTYBaHHA,
OUCTPUOYIIiI0 Ta 06CIyTOBYBAHHA KJII€HTIB.

Yopuonuceka H. B. ta Illarnpisceka O. €. Busnaua-
IOTh JIOTICTUYHI ITOCIIyTY AK II€BHUH KOMILJIEKC IIOCIYT
3 BUKOHAHHSA 3aMOBJICHHS KJIIEHTA HA OpTraHi3aIliio Ta
YIIPaBJIiHHSA ITOTOKOBUMH IIPOIleCaMU 3 METO0 1X OTITH-
mizarlii, AKuii BKJIIoUae B cebe TUIaHyBaHHA, KOOPUHA-
IIF0 TA KOHTPOJIb HAJ BUPOOHUUYUMHU Ta OIePAIliiHI-
MM IIPOITeCaMHU 3 METO JOCATHEHHS e(eKTUBHOCTI Ta
MiABUIIEHHA TPOoayKTUBHOCTI [32]. BuBuaroun my6Jri-
Kallil0, MU PO3YyMiEMO, 110 KOMILIEKC IOCJIyT TOBUHEH
OXOTLJTIOBATHU TaKi eJIEMEHTH, AK YIIPABIIHHA JIAHIIOTOM
HOCTAUaHHA, OllePAIiHNI MeHEIKMEHT, OIITHMI3aIisa
pecypciB Ta HiABUINEHHA OIlepaIliiiHoi e()eKTUBHOCTI.

K 06’€KT JIOTICTHYHOTO CEePBICY JIOTICTUYHY ITOCJTY-
ry posriagasu Kauyposbckuii B. €., 'anuak T.T. ta
Marsienxo O.JI. [8].

Kowmmanii, mo HagaoThb JIOTICTUYHI TTOCIYTH, 3MTiii-
CHIOIOTH CBOIO IfIJIBHICTD HA Mi/ICTaBi KOHTPAKTIB, YKJIa-
neHux 3 kiieHTamu. [loromxyeMoch, 110 3aJIyUeHHA
CIIeIfiaJTi30BaHUX OPTaHI3aIliil AJ1 HaqaHHA JIOTICTHY-
HUX TIOCJIYT JI03BOJIA€ 0i3HECY CKOPOTUTHU OTlepalliiii
BUTPATH, IABUIUATYA e()eKTUBHICTE IIPOLIECIB Ta 30cepe-
IUTUCA HA OCHOBHIU JiAJIBHOCTI, IOPYYUBIIHU JIOTiCTUKY
mpodecionaam,.

JloricTuHI OCJIyTH MIPEJICTABIIAIOTE CO00I0 PEYJITh-
TaT OIAJIBHOCTI, II[0 BUHUKAE B pAMKaX 1HTEIPOBAHOI0
JIAHI[IOra OCHOBHUX 1 JTOIIOMIKHUX Oi3HEC-IIPOIeCiB
MAITPUEMCTBA Ta OXOILTIOITE yCi eTary BUPOOHUIITBA
1 POBMIOBCIO/IPKEHHA TIPOYKILi1 200 TIOCIYT, MOYNHAKYUN
BiJ] BaKyITiBJIi CHPOBUHU Ta MaTepiaIiB, 3aKiHUYIOUU
JTOCTABKOI0 TOTOBOI MPOAYKIlil KiHIIEBUM CIOKHUBaYaM
[13, c. 191].

Omxe, BiTacHe OaueHHA CyTHOCTI ITOHATTSA «JIOTiCTHY-
Hi ITOCJIyTV» T'PYHTYBAaTUMEThHCA Ha TAKUX KJIHOUOBUX
acCIleKTax: KOMILIEKCHICTb, IHTerpailia, OIITUMI3allisa Ta
3a0BOJIEHHA I10TPED.

JlozicmuuHi nocayzu — 1ie KOMILIEKCHUH IIpoIiec
yIIPaBJIiHHA MaTepiaJbHUMH, iHGOPMAIIHHUMHI Ta
(hiHaHCOBMMU TTOTOKAMM B paMKax JIAHITIOTA IOCTAa-
YaHHSA, 1[0 OXOILII0E BCi eTanmu pyxy TOBapiB / MOCIyT
Bif BUPOOHUKA [0 KIHI[€BOI'0 CIIOKHBAYA 3 METOI0 OIITHU-
Mizarlii BUTPAT, 4acy Ta PecypciB AJid TOCATHEHHA MaK-
CUMAaJIbHOI e()eKTHUBHOCTI Ta 3a40BOJIEHHA II0TPE0 AK
BHYTPIIIHIX BUPOOHUYUX ITIAPO3AITIB, TaK 1 KIHIIEBUX
crioskuBauiB. [Ipoiiec HaTaHHA JIOTICTUYHUX TIOCIIYT
TIOYMHAETHCA 3 JEeTAJTBHOT0 aHAII3y PUHKOBUX MOTPED
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KJIIEHTa Ta MOMKJIUBOCTel mianpuemMctsa. Lleit amnasria
BKJIIOYAE OI[IHKY MOTUTY, ITPOTHO3YBaHHA MaMiOyTHIX
noTped, a TaKOK BU3HAUEHHS ONTUMAJIbHUX METO/IB
1 3aco0iB TPaHCIOPTYBAHHA, CKJIyBaHHA Ta TUCTPUOY-
mii. JleAKi 3aKOPOHHI €KCIIEPTU Ta PUHKOBI YYaCHUKA
YMOBHO KJIACU(DIKYOTD BCi JIOTICTAYHI ITOCJIyTH HA TPU
OCHOBHI piBHI [27]:

1. ITepiuii piBeHb BEJIIOUAE 6A30B1 JIOTICTUYHI OIIe-
pairii, Taki AK TPAHCIIOPTYBAHHA 1 CKJIQTyBAHHSA TOBAPIB,
BaHTAYKHO-PO3BAHTAKYBAJIBHI POOOTH, & TAKOMK ITOCITYTH
MUTHOTO Opokepa. 2. Jlpyruii piBeHb OXOILITIOE TIOCTYTH
TPaHCIIOPTHOTO (PpaxTyBaHHA, [Ie OCHOBHA yBara Ipu-
JIUIAETHCSA OPraHi3allil Ta yIpaBIiHHIO TTepPeBe3eHHAMMU.
3. Tperiii piBeHs ependauae KOMILJICKCHI JIOTICTAY-
Hi TIOCJIyTH, TaKi AK JUCTPUOYIIiA, KCIIPEeCc-I0CTaBKa,
VITaKOBKA, Kyp €PChKI ITOCIYTH, OPEeH/Ia TPAHCIIOPTHUIX
3aco06iB, TPOJAXK, TEXHIYHE 00CIyTOBYBaHHS TOIIIO.

Bopraouac, qocaigHUKN BBAKAIOTh, IO JIOTICTAYHMI
cepBic ABJAE CO00I0 CYKYITHICTh HeMaTepPiaJbHUX JIO-
TiCTUYHUX OTEepalliii, CIpAMOBAHUX HA MaKCUMaJIbHE
3a/J0BOJIEHHSA TMOMUTY CIIO}KUBAYIB Y MPOIIECi yITPaB-
JIIHHA MarepiabHuMU, (PiHaHCOBUMHY Ta iHGOpMAITiti-
HUMHU ITOTOKAMU 3 Halle(eKTUBHIIIINUM 3 TOUKUA 30Dy
purpar migxogom [14]. OcHoBHe 3aBOAHHA JIOTICTUKN
B KOHTEKCT1 HaJlaHHA IIOCJIYT II0JIATae y BUBHAUEHH1
OIITUMAJILHOTO CIIiBBIJHOIIEHHA MIK BUTPAUYeHUMU
Ha CepBiC pecypcaMu Ta OTPUMAHUMU Pe3yJIbTaTaMU.
HanwmipHe HaiaHHA cepBicCy, 1[0 MOYKE ITiBUIIIATH KOH-
KYPEHTOCITPOMOXKHICTh, BOJJHOUAC MOKe TIPU3BECTH JI0
BHIKEHHA 3arajibHOI peHTabeIbHOCTI HiAIIPUEMCTBA,
110 € eKOHOMiuHO HeBurigHuM. OToKe, PUHOK JIOTiCTHY-
HUX TOCIYT (DOPMYETHCA HA OCHOBI BHUIIE POSTIIAHYTHX
enemenTiB (puc. 1).

®dopMyBaHHA PUHKY JIOTICTUYHUX MOCJIYT € CKJIa-
HUM IIPOIECOM, KU BUMAarae y3ropKeHol poboTu bara-
THOX eJIeMeHTIB. JIoricTrKa, JIoTiCTUYHA JiAJIbHICTD Ta
JIOTICTUYHI TIOTOKU CTBOPIOIOTH (PYHIAMEHT [IJIA PUHKY
JIOTICTUYHUX TTOCJIYT, 8J?Ke BOHN BU3HAYAIOThH CAM IPe/I-
MeT KyHiBJIi-TIPpoiaKy — YIIPaBJIiHHA MaTepiaJIbHUMU,
iH(popMarifiHuMu Ta iHAHCOBUMU moToKamu [22; 25].
JloricTuuHi IocJIyru Ta JIOTICTUYHUM cepBic € 0e3no-
CepeHbO MPOAYKTOM, AKUI IMPOTOHYETHCA HA IBOMY
PUHKY Ta MPECTABJIAITE COO0I0 KOMILJIEKC i, CITps-
MOBAHMX HA OIITHMI3AIliI0 JIOTICTUYHUX IPOIIECIB Ta 3a-
IIOBOJIEHHS MOTPeO KiIieHTiB. Baaemomisa ux eJieMeHTiB
(hopMye muHAMIUHY CHCTEMY, q€ TOIUT Ha JIOTICTUYHI
TOCJIyTU CTUMYJIIOE PO3BUTOK JIOTICTUKHU, JIOTiCTUUHOT
MIAJBHOCTI Ta JIOTICTUYHUX TOTOKIB, a 3 1HIIIOr0 OOKY,
YIOCKOHAJIEHHSA JIOTICTUKU Ta JIOTICTUYHUX ITPOIIECIB
OPUBBOAUTH 0 POSIIMPEHHA CIEKTPY Ta MOKPAI[eHHA
AKOCTI JIOTICTUYHUX IIOCIIYT.

BHCHOBKH i mepCIeKTHBH MOJAJBIIAX JOCJIi-
mKeHb. TakuM yrHOM, BCi 11l eJIeMEeHTH TiCHO IT0B A3aH1
Ta B3a€MO3aJIEIKHI, 1 1X CITUTLHUIN PO3BUTOK € KITIOUOBUM
(baxropoMm mist hopMyBaHHA €(PEKTUBHOTO Ta KOHKYPEH-
TOCIIPOMOYKHOTO PUHKY JIOTiCTUYHUX TTOCJIIYT.

BaxkauBuM € MUTAHHA TIPO CTYITIHb EPKABHOTO
PeryJiroBaHHA JIOTICTUYHOI TiAJIBHOCTI, AKE IMOCTIITHO
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BHAXOAUTHLCA B IEHTPI QUCKYCiil B EKOHOMIYHUX KOJIaX.
ExonomicTy 3 HEOKJIACUUHOI0 OPIEHTAITIEI0, K IIPABUJIO,
CXUJIAITHCA 10 MiHIMAJILHOTO BTPYYaHHSA JEePIKaBU,
BBA)KAIOUM, 1[0 PUHKOBI MEXaHIZMU CAMOPETryJIAIil
37aTHI 3a0€e3MeYnTN ONTUMAJILHUMA PO3IIO/ILJI PecypCiB
Ta epeKTUBHE (PYHKIIOHYBAHHA JIOTICTUYHOT CCTEMHU.
3 iHIT0T0 60Ky, MPUXMIIBHUKN IeP:KABHOTO PEryJIATH-
Bi3MYy BKa3yIOTh Ha HASBHICTb IIPUPOTHUX MOHOIIOJIH,

EeKCTepHAJTI Ta IHINX PUHKOBUX 3001B, AKI TOTPEOYIOTH
JIePIKaBHOTO KOPETyBaHHSA /1A 3a0e3MeUeHHsA 3arajib-
HOTO T00PO0YTY.

Bunismimo mexispka 0OCHOBHUX IIIXOMIIB 40 OHTOJIOTIT
JIePIKaBHOTO PETyJIIOBAHHSA JIOTICTUYHUX TTOCIIYT: JIibe-
PaJIbHUH OiAXiN, AKUU I'PYHTYETHCA HA MiHIMAJIBHOMY
BTPYYaHHI ep:kaBu B eKOHOMIKY. [lep:kaBa moBUHHA
060MeKyBaTUCA CTBOPEHHAM 3arajbHUX MPaBUJ T'PH,

_

JIOI'ICTHKA —
KOMILIEKCHa CHCTEMA ynpaBniHH;[ MarepiabHUMH, iH(bopmauiﬁHHMH Ta

(GYHKITIOHYBaHHS Ta JOCSATHEHHS MOCTABJICHUX IiJIeH, 10 OXOILIIOE TUIaHyBaHHS,
OpraHi3ailito, KOOpJAUHAIIII0 Ta KOHTPOJb PyXy TOBapiB, iHPopmallii Ta GpiHaHCIB Bif
BUPOOHMKA JI0 CIIOYKMBAYa, 3a0€3MeUy0uH P LIbOMY MiHIMi3allit0 BUTpAT Ta
MaKCHMIi3aIlil0 eKOHOMIYHOI BUTOJTH.
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AKI He TIOBMHHI CTPUMYBAaTH KOHKYPEHI[II0 HA PUHKY
JIOTICTUYHUX TMOCJIYT; 1HCTUTYI[IOHAJILHUN TiaXig —
nepenbavae akTUBHY POJIb JEeP:KaBU Y CTBOPEHHI Ta
MiATPUMIII IHCTUTYI[IOHAJBHUX YMOB IJIA PO3BUTKY
JIOTICTUKH, fAe YPAO CTUMYJIIOE iHBeCTHUIlil B iH(ppa-
CTPYKTYPY, CITPUSE POIBUTKY JIOTICTUYHUX TEXHOJIOTIIH,
a TakKoX (popMyJIroe HOPMATUBHO-ITPABOBY 6a3y s
JIOTICTUYHOI TifJIBHOCTI. JepP:KaBHUIbKUI ITaXiT —
BOauae mpsMe JepiKaBHE PeTyJII0BAHHSA JIOTICTUYHOL
TIAJBLHOCTI, & caMe BOJIOIIHHA Ta EeKCIJIyaTalli€lo

JIOTICTUYHUX AaKTUBIB 3 MOXKJIUBICTIO BCTAHOBJIEHHA
[iH Ha JIOTiCTUYHI ITOCJIyTH.

Takum yrHOM, BUGIpP TiAX0MY A0 AE€PKABHOTO PEry-
JIIOBAHHA JIOTICTUYHOI JiAJIBHOCTI Mae I'PYyHTYBaTHUCA HA
BpaxyBaHHI KOHKPETHUX €KOHOMIUHUX YMOB, HAABHUX
PUHKOBUX 300iB Ta MOTPeOU B CTUMYJIIOBAHHI iHBEC-
TUIIH Ta iHHOBaLill y raysi jorictuku. Edexrusua
IHTErparia MuX MIX0/IiB MOKe CIIPUATH ONTUMAJIBHOMY
(byHKIIOHYBaHHIO PUHKY JIOTICTUYHUX IIOCJIYT i 3a6e3-
TMEeYEeHHIO 3araJIbHOTO J00PoOyTY.
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3ANTYYEHHA MDXHAPOJHUX IHBECTULLIN
K 3ACIb PO3BUTKY TEPUTOPIA/IbBHUX
TPOMA/1 B YKPATHI

ATTRACTING INTERNATIONAL INVESTMENTS
AS A MEANS OF DEVELOPMENT OF TERRITORIAL
COMMUNITIES IN UKRAINE

AHoTauif. BcTyn. PO3BUTOK TepuTopiabHux 2pomMaqg B YKpdiHi € kTyanbHUM 3ABGAHHAM Cy4acHOR0 COLiA/IbHO-eKOHOMIYHO20
KOHTEKCTY, L0 BUMA2A€E KOMIMIEKCHO20 Nigxogy Ta eexTUBHO20 ynpasAiHHs. L CTaTTs NpucBSiYeHa BUBYEHHIO T aHANI3y
MEXaHI3MiB 3a/1y4eHHs] MDKHAOPOGHUX iHBeCTULIV g 3a0e3neyeHHs CTA1020 PO3BUTKY Ta MigBULLEHHS KOHKYPEHTOCITPOMOXK-
HOCTi MicLieBux 2poMag. [ocnigxeHHs CrpsIMOBaHe HA igeHTUGIKALII0 KIIOYOBUX IHCTPYMeHTIB Ta cTpaTezis, siki CripusiTuMyThb
30/1yYeHHI0 IHO3eMHO20 KANiTany Ta CTUMY/IIOBAHHIO eKOHOMIYHO20 3POCTAHHS Y pe2ioHax YKpaiHu.

MerToio cTaTTi € gOoCaigyKeHHS MeXAHI3MIB TA IHCTPYMEHTIB 3a/1y4eHHs MXXHAPOGHMX IHBECTULIN Y PO3BUTOK TepUTOPIaIbHNX
2pomag YkpaiHu 3 MeToto igeHTU@ikavii onTumanbHux cTpatezii, ski CnpusTUMyTb CTAI0MY eKOHOMIYHOMY 3POCTAHHIO, MOKPA-
LEeHHIO iHPPACTPYKTYPH Ta MigBULLEHHIO SIKOCTI XXUTTS MiCLIeBO20 HACEeNeHHs. B pamKax gocnigxkeHHs OygyTb MpOaHAni30BaHi
MEeXAHi3MM1 Ta iHCTPYMEHTU 3a/y4eHHs MiXKHAPOGHMX IHBECTULIN y PO3BUTOK TePUTOPIaIbHMX 2pOMAQ, LLO € KIIOYOBUMM GIs
NpUBEPTAHHS IHO3eMHMX IHBECTOPIB.

Marepiann i meTogn. Y gocaigeHHi 6y10 BUKOPUCTAHO 302a/1bHOHAYKOBI (Y3a2a/bHEHHS, MOPIBHAHHS, IHGyKLis i gegyKLis)
Ta eMnip1Ko-TeopeTyHi MeTogu (aHAI3, CUHTe3). BUKOPUCTAHHS CUCTEMHO-CTPYKTYPHO20 AHAAI3Y gano MOXIMBICTb BCebiuHO
goCaigUTH MeXaHi3Mu 3a1y4eHHs MKHaPOGHUX IHBECTULN Y PO3BUTOK TepUTOPIiabH1X 2pomMag B YKPaiHi.

Pe3ynibTati. BCTAHOB/IEHO, L0 MEXAHI3MM 3a/y4eHHs MiXXHAOPOGHMX IHBECTMLIN B PO3BUTOK TEPUTOPIAIbHUX 2poMag YKpa-
iHW1 € KIOYOBUMM /151 CTUMYJIIOBAHHS| KOHOMIYHO20 3POCTAHHS TA COLIA/IbHOR20 MigHeCeHHS. AHA3 MOKA3aB, Lo ePekTUBHE
BUKOPUCTAHHS IHCTPYMEHTIB gepXaBHO-MPUBATHOR0 NAPTHEPCTBA TA IHGYCTPIA/bHMX MAPKIB CNIPUSIE CTBOPEHHIO CIPUATANBUX
YMOB §/151 IHBECTOPIB, 3HMKEHHIO AgMIHICTPATUBHUX OAP'EPIB Ta 30ibLUEHHIO 00CA2IB MiXKHAPOGHUX iIHBECTULIN. [JOCTigKeHHS
nigTBepgmo, Lo HANEXHA Nig20TOBKA TepUTOPIaNbHMX 2pOoMag go CniBnpawi 3 iHBeCTOPamu € BAX/IMBOIO MepegyMoBoIo §Jid
YCMILIHOR0 3a/Ty4eHHs MXKHAPOGHO20 KamiTany Ta CTBOPEHHS YMOB G/l CTA/I020 PO3BUTKY.

lMepcnekTnBu. B pe3ynbTarti npoBegeHo20 goCaigeHHs 3'1COBAHO, L0 ePekTUBHE 3a/1y4eHHs] MKHAPOgHMX iHBeCTULii €
KPUTUYHO BAXIMBUM /1S MOGAIbLLIOR0 PO3BUTKY TepUTOPIabHIX 2poMag B YKpdiHi. HeobXigHo npogoBxuTu poboTy 3 po3pob-
KM Ta BMPOBAGXKEHHS HOBUX CTPATeRiii 3aNyYeHHs iHBeCTULii, NigBuLLeHHs IHBeCTULiFIHOT NpuBabMBOCTI TepuTopiii, a TAKOX
no2mbaeHo20 aHani3y BNANBY iHBECTULiN HA COLiaIbHO-eKOHOMIYHMI PO3BUTOK Pe2iOHiB.

Knto4oBi cioBa: TeputopianbHi 2pomagu, MikHapogHi iHBeCTULi, iHo3eMHi iHBecTULil, ekoHOMIYHa Ge3neka pe2ioHiB, igeHTUi-
Kawjis 3aepo3, axkTopw, L0 BNAMBAIOTb HA MiXXHAPOGHI iHBECTULT, 3a/Ty4eHHs IHBeCTLil, iHTe2panbHuii edexT, geLleHTpanizavis.

Summary. Introduction. The development of territorial communities in Ukraine is an urgent task of the modern socio-

economic context, which requires a comprehensive approach and effective management. This article is devoted to the study
and analysis of the mechanisms of attracting international investments to ensure sustainable development and increase the
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competitiveness of local communities. The study is aimed at identifying key tools and strategies that will contribute to attracting
foreign capital and stimulating economic growth in the regions of Ukraine.

Purpose. The purpose of the paper is to study the mechanisms and tools for attracting international investment in the de-
velopment of territorial communities of Ukraine with the aim of identifying optimal strategies that will contribute to sustainable
economic growth, infrastructure improvement, and an increase in the quality of life of the local population. As part of the study,
mechanisms and tools for attracting international investment in the development of territorial communities, which are key to
attracting foreign investors, will be analyzed.

Materials and methods. The research used general scientific (generalization, comparison, induction and deduction) and
empirical-theoretical methods (analysis, synthesis). The use of system-structural analysis made it possible to comprehensively
investigate the mechanisms of attracting international investment in the development of territorial communities in Ukraine.

Results. It has been established that the mechanisms of attracting international investments in the development of territo-
rial communities of Ukraine are key to stimulating economic growth and social upliftment. The analysis showed that effective
use of public-private partnership tools and industrial parks contributes to creating favorable conditions for investors, reducing
administrative barriers and increasing the volume of international investments. The study confirmed that proper preparation
of territorial communities for cooperation with investors is an important prerequisite for successfully attracting international
capital and creating conditions for sustainable development.

Discussion. As a result of the research, it was found that the effective attraction of international investments is critically
important for the further development of territorial communities in Ukraine. It is necessary to continue work on the development
and implementation of new strategies for attracting investments, increasing the investment attractiveness of territories, as well

as in-depth analysis of the impact of investments on the socio-economic development of regions.
Key words: territorial communities, international investments, foreign investments, economic security of regions, identifica-
tion of threats, factors affecting international investments, attraction of investments, integral effect, decentralization.

Hoc'raHOBlca mpo6Giiemu. PossuTok TepuTopiastbHIX
rpomMajt B YKpaiHi Ha0yBae 0co0JIMBOI aKTyaJIbHOCTI
B YMOBax 1y106aJisariii Ta JereHTpatisallii eKOHOMIKH.
SayueHHA MiXKHAPOIHUX IHBECTHUIIIH CTa€ BAKITUBUM
MeXaHi3MOM CTUMYJIIOBAHHA €KOHOMIUHOTO 3POCTaH-
HsI, CTBOPEHHA HOBUX POO0OUYHX MICIIb Ta IIOKpPAIIleH-
HA COIIaJTIbHO-eKOHOMIYHOT0 CTaHy MICIIEBUX I'POMA/I.
B ymoBax ekoHOMIUHMX BUKJIVKIB, 1[0 IOCTAIOTH IIepey
YEpaiHo1o, iIHO3eMHi 1HBECTHIi1 MOKYTb CTATH ITOTYKHUM
pylIieM perioHaJIbHOTO PO3BUTKY, CIIPUAIOYHN ITiIBU-
MIEHHI0 KOHKYPEHTOCITPOMOKHOCTI Ta 1HHOBAITITHOCTI
€KOHOMIKH. ¥ TOIi Ke Uac, caMe BOHU CTAITh IKePesIoM
1 poBoi TparchopmMaIrii, AKa IMPOHOHYE 0e3/Iid MOK-
JIUBOCTEM [IJIA MIBUIIEHHA e(PEeKTUBHOCTI Ta IPOIYK-
TUBHOCTI EKOHOMIKU TEPUTOPiaIbHUX rpoMa. Bisbiie
TOTO, iHTerpaIisa MupPOBUX TEXHOJIOTIH € JKepeioM
MIABUIIEHHA eKOHOMIUHOI 0e3IIeKH uepes CTBOPEeHHS
HOBUX NIJIAXIB YIIPABIIHHA PUBUKAMHU, HiIBUIIEHHA
IPO30POCTi TA AKTYAJIBHOCTI IPUNHATUX PillleHb, 110
Ha CBHOTOIHI € KPUTUYHO BaKauBuM [1].

EdexrusHe 3aimyueHHA MIKHAPOOHUX 1HBECTHIIIH
B TEPUTOPiaIbHI rpoMaiu moTpedye KOMILIEKCHOTO TTiI-
X0y, AKUI BKJIFOUAE PO3POOKY CTPATETIUHUX JIOKYMEH-
TiB, CTBOPEHHSA CIPUATIIMBOrO iHBECTUITIITHOTO CepeIo-
BUIIA TA BUKOPUCTAHHA PiBHOMAHITHUX IHCTPYMEHTIB
TepuTopiasabHOr0 Mapkerunry. CaMe Taki Iigxomu m103-
BOJIAIOTDH 3a0€3IIeUNTH CTajIe eKOHOMIUHE 3POCTAHHA Ta
MOKPAIATA AKICTh KUTTA HACEJIeHH.

HesBaskaouu Ha 3HAYHWUN TOTeHIlian YKpaiHu
MO0 3aJIyYeHHs 1HO3eMHUX 1HBECTUIIiH, iICHye pAng
mpobsIeM, AKI ITePeITKOKATL e()eKTUBHOMY BUKOPHC-
TaHHIO I[LOT0 PECYPCY AJIA PO3BUTKY TEPUTOPIAIBHUAX
rpomazg. Cepen 0CHOBHUX IIPO6JIEM MOYKHA BUIIJINTH:
HEI0CTaTHA MTPO30PICTh Ta CTAOIIBHICT PETYIATOPHOTO

cepemoBUIla, 6pak cydacHoi IHPPACTPYKTYPH, HEIO0-
CTaTHIM piBeHb MiATOTOBKY KaqpiB, HeBIAIOBIIHICTD iH-
BECTUIIITHUX TIPOHO3UIliii ToTpe6aM iHBEeCTOpPiB, Bi/ICyT-
HICTb e(DEKTUBHUX MEXaHI3MIB JIep:KaBHO-IIPUBATHOTO
HapTHEPCTBA, 3HAYHI HETOJIIKM B aqMiHICTPATUBHO-
TePUTOPiAJILHOMY YCTPOI KpaiHu, TOIIO.

Hani mpo6jieMy BUMaraioTh CUCTEMHOTO TTiIX0Ty
JI0 iX BUPIINIEHHs, BKJIIOYAOUN PO3POOKY Ta BIIPOBA-
JUKEHHA CTPATETIYHUX IMPOrpaM PO3BUTKY TEPUTOPIH,
TMOKpAaIlleHHA 1HBECTUIIIHOTO KJIIMATY Ta IiIBUIIIEHHA
PiBHA YIIPABJIIHHA MiCIIEBUMU PECYPCaMHU, 3aBEPIIIEHHA
pedopMu agMiHICTPATHBHO TEPUTOPIATIBLHOTO YCTPOIO,
3 ypaxyBaHHAM HEJIO0JIIKiB, AKi BUHUKJIA 3 MOMEHTY ii
TIOYAaTKY.

VcrrimnHe BUpPIlIeHHA [IUX MHATAHBb JO3BOJIUTH HeE
JIWIIe 3aJIyYUTH 3HAYHI 00CATU 1HO3EMHUX 1HBECTU-
i, MABUIATH AKICTh OpTraHi3allii my6JIiyHol BiIagu,
MIABUIUTUA CTAOLIBHICTS MIKOIOIMKETHNX BITHOCUH,
ajie i1 3a0e3MeUNTH CTaJie eKOHOMIUHe 3POCTAHHA Ta
MABUIIIUTH H0OPOOYT Ta piBEHB 3a/I0BOJIEHHSA 1HTEPECIB
HaceyeHHA [2].

Oxpim TOro, yepes moBHoMaciITabHe BTOPrHEH-
HA Pocii 6iyIbITicTs sUTIa Ta IHPPACTPYKTYPH He-
KHX MICT, e BeJINCA aKTHUBHI 00MOBI [ii, HEMOKJIIBO
BITHOBUTH, TOMY [IOLIJILHIIIIE 3pYyHHYBaTU OyIiBJI Ta
iH(PaCTPYKTYPY, CTBOPUTHU HOBI ILIAHU MicTa, Ta Bif-
Oy/IOByBaTH iX 3 BIIPOBA/PKEHHAM HOBUX TE€XHOJIOTIH [3],
a Ha Iie MOTPI0HI YMMAaJIl KOIITH.

OTike, B KOHTEKCTI HaBeAeHUX BUIIE IIPO0JIeM cTae
aKTyaJIbHUM JOCJI/ZKEHHA MEeXaHI3MiB Ta 1HCTPyMeH-
TiB 3aJIyUYeHHA MI’KHAPOOHUX 1HBECTUI[IN Y PO3BUTOK
TEePUTOPIATBHUX IPOMaJT YKpaTHU.

Anajia ocTaHHIX HociimiKeHb i myO/rikarii.
OcranHi mocITipKeHHsa Ta IMy6Jrikarii ceiguaTs 1Ipo
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3HAYHY yBary [0 BIUIMBY MEXaHi3MiB Ta iIHCTPYMEHTIB
3aJIyUYeHHA MI’KHAPOJHUX 1HBECTUIII Y PO3BUTOK Te-
puTopiasibHUX rpoMaj Ykpainu. Ha ocHOBI ocTaHHIX
IOCJTIT;KeHb Ta MyOJTKAIliil MOXKHA BUOKPEMUTHU KIJIBKA
KJIFOUOBUX ACIIEKTIB, 1[0 CTOCYIOTHCSA 3aJIyUYeHHA MizKHA-
POIHUX IHBECTHUITIH Y PO3BUTOK TEPUTOPIAJIBHUX I'POMA/T
Yrpaiuu. Kopiuemns P. [4] mocmimsxye ocobmBocTi mif-
BUIIEHHA 1HBECTUIIMHOI aKTUBHOCTI rpoMasl, HmiTKpec-
JIIOI0YUY BaXKJIUBICTb CTUMYJIIOBAHHA 1HBECTUI[IHUX
mporteciB. vKyk I1. Ta Cipuk 3. [5] posrisagaoTs iHBec-
TUIIHWUN ITOTEHIiaJI TPOMAa/T Ta MUTAHHA YIPABIIIHHA
M. Mapymiaxk C. [6] socepemxyeTbesa HA MexaHiZMax
3aJly4yeHHA MI’KHAPOJHUX 1HBECTUIIH, BKA3yUn Ha
HeoOXiTHICTh e(DEKTUBHOI0 BUKOPUCTAHHSA IePIKABHO-
IIPUBATHOTO TTAPTHEPCTBA Ta IHAYCTPiaJbHUX MAPKIB.
imommuuceka O., Kosanes M., Kpumrrasns I'., ®i-
mimmuna JI., ApcaBan A., Kosajs B. migkpeciooTs
HeoOXIHICTh PO3BUTKY TPAHCIIOPTHOI 1H(PPACTPYKTYPH
B KpaiHi 114 aKTUBI3aIlil IHBECTUIINHOI qIAJIBLHOCTI, K
OCHOBH [1J1A cTabiJ1i3a1lii, BiTHOBJIEHHA Ta CTPYKTYPHOI
nepebyIoBU eKOHOMIKM YKpaiuu [7], a came iHBecTuHIrii
3-3a KOPAOHY € HAWKpAIUM JPKePeJIOM JIJIA I[HOTO.

HomarkoBo, odirriiini mrepesa, Taki ax Harionass-
Huii 6aHK YKpainu, [lep:kaBHa CJIy:K0a CTATUCTUKU
Yxpaiuu Ta MiHicTepcTBO eKOHOMIKM YKpaiHU, Haa-
OTh CTATUCTUYHI [aHi Ta iH(GOPMAIliio MO0 BILIUBY
1HO3eMHUX 1HBECTUI[i!l HA eKOHOMIKY KpalHH.

Omxe, cydacHi JOCTIKEeHHA MiATBePHKYOTH HEe00-
XITHICTb CUCTEMHOTO MiXO0/y /10 TPO0JIeMU 3aJTydeHHA
MIXKHAPOTHUX 1HBECTUIIIH Y PO3BUTOK TEPUTOPIATEHUX
rpoMap YKpaiHu, 110 IIependadyae KOMILIEKCHE BUKO-
PUCTaHHA 1HCTPYMEHTIB YIPaBIIIHHA Ta MeXaHi3MiB
CTUMYJTFOBAHHSA 1HBECTHUIIIMTHOTO TTIOTEHITiAJTY.

IlocranoBka zaBomamHA. MeTow maHoi pobOTH €
IOCJTIKeHHA MeXaHi3MiB Ta IHCTPYMEHTIB 3aJIyYeHHA
MIXKHAPOJTHUX 1HBECTUIIIH Y PO3BUTOK TEPUTOPIATEHUX
rpoMay YEpaiHu. 3 MeTO JOCATHEHHA Il BCTAHOB-
JICHO TaKl 3aBIaHHA:

1) B 3arajJbHUX pucax MpoaHaJIidyBaTU JUHAMIKA 00-
caris IIII B ekoHOMIKY YKpainy;
2) mpoaHaJTi3yBaTH OCHOBHI ITPUYWHU Ta BUSHAUYUTU

PeKoOMeHAaIlii IS 3aJTyYeHHA 1HO3eMHUX 1HBECTUITI I

B TEPUTOPiaJIBHI rpoMagu YKpaiHu.

ITix yac ipoBefieHHA HAYKOBOTO JOCJTIKEHHSA 0YJI0
3aCTOCOBAHO PIBHOMAaHITHI METOIY, AK 3araJibHOHAY-
KOBI, Tak i crertiarizoBani. Cepe HUX BUKOPUCTOBYBA-
JICA METOY aHAJIIBY 1 CUHTE3Y, IIOPIBHAHHA, y3arajb-
HEHHS, CHCTeMHO-CTPYKTYPHUIA Ta Trpadiunuii anais,
a TAKOX aHAJIITUYHUI METOI.

Marepianau i MeTomu. ¥ mocirimpreHHl 6yJ10 BU-
KOPUCTAHO 3araJIbHOHAYKOBI (y3arajibHeHHA, OPiB-
HAHHA, IHAYKINA 1 TeAYKI[iA) Ta eMITipUKO-Te0peTUUHi
meronu (aHaJis3, cuuTes). BUKOpHUCTAHHA CHCTEMHO-
CTPYKTYPHOT'O aHATI3y JIaI0 MOYKINBICTb BCEOIUHO TOCITi-
IUTU MEXaHiI3MU 3aJIy4eHHA MIKHAPOTHUX 1HBECTUITI
Y PO3SBUTOK TEPUTOPiAJIBHUX IPOMa/] B YKpaiHi.

Bukian ocHOBHOTO Marepiajy. Y KOHTEKCTI
PO3BUTKY TEPUTOPIiaJILHUX rpoMay] YKpaiHU B yMOBax
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BOEHHOT'0 CTAHy, 30POIHOI arpecii Ta 3HUIIEHHA 1Hppa-
CTPYKTYPH, IUTAHHA 3aJ[yUeHHA 1HBECTHIlill HalbyBae
CTPaTerivHoOro 3HAYEHHA, 110 00yMOBJIEHO iCHYBaHHAM
1HBECTUIIIITHOTO TIOTEHI ATy TPOMa/T, AKUI TTPEICTABIIAE
€000I0 CYKYITHICTh PECYPCIB Ta MOKJIMBOCTEM, JOCTY-
HUX JJIA OPraHiB BJIaAY TePUTOPiaJIbHUX rpoma. Edex-
THUBHE YITPABJIIHHA IIUMHU pecypcamMu HallpaBjieHe Ha
JIOCATHEHHS I1iJ1el 3aJIyYeHHsA 1HBEeCTUIIIl 1 3abe3neuye
peaJtizariro IMoTeHIiaIy 1HBECTUIITHOT CITPOMOYKHOCT1.

TuBecTuIriiiHa CITPOMOXKHICTD TEPUTOPIATBHUX TPO-
Maji BU3HAYAETHCA 1X 3[IaTHICTIO 3aJIydaTn Ta edek-
THUBHO BUKOPHUCTOBYBATH AK BHYTPIIIHI, TAK 1 30BHIITHI
1HBECTUITINHI pecypcu 1A 3abe3neueHHs 30aJIaHCOBa-
HOT0 PO3BUTKY Ha KOPOTKOCTPOKOBUX 1 JIOBIOCTPOKOBUX
nepiogax, e JaHa CIIPOMOXKHICTE 0a3yeThCA Ha CTBO-
PeHHIi 1HBECTUITIITHOT TPUBAGJIMBOCTI, AKA € CKIIATHOIO
AKICHOIO 1 KiJIbKICHOI XapaKTePUCTUKOIO.

TaBecTHIlifiHA TPUBAOIUBICTD TEPUTOPIAIILHUX T'PO-
Maj] BUSHAYAETHCA CYKYITHICTIO (DAKTOPIB, BKIIOUYAIYN
SIK 30BHIIIIHI, TAK 1 BHYTPINIHI yMOBU (DYHKII0HYBaHHSA
o0’exra inBectyBaHHA. Lli (hakTOpPM BPaXOBYIOTh MOK-
JIMBOCTI 06’€KTa QOCATHEHHA I[lJIeil iHBecTopa Ta pe-
IUITIEHTA, a TAKOK MOTEHIMNHI MepPeIIkoan, PUSUKN
Ta He0e3IeKu, AKI MOXKYTh BUHUKHYTH B IIpOIleci pea-
J1i3alrii iIHBECTUITIMHUX IIPOEKTIB. Y 3a3HAYEHOMY KOH-
TEKCTI 1HBECTUIIIITHA TPUBAOIUBICTh TEPUTOPIATEHUX
rpoMaj YKpaiHu BUSHAYAETHCA 1X 3IATHICTIO 3aJIyJaTh
iHBeCTHIIII, BKJIIOUAIOUN 1HO3EMHI KaIriTaiu, 1 3abesme-
YyBaTU YMOBHU [JIS CTAJIOTO €EKOHOMIYHOT'O PO3BUTKY Ta
MOKpAIIleHHs JKUTTEBOr0 cTaHaapty rpomanas. Omke,
PO3yMiHHSA 1 epeKTUBHE YITPABIIHHA 1HBECTUIIHHUM
MOTEHIIAJIOM Ta 1HBECTUINIHHOKI CIIPOMOXKHICTIO Te-
pUTOpPiaIbHUX TPOMAJ € HEOOXITHUMU YMOBAMU IJIA
3aJIyUYeHHA MIKHAPOTHUX iHBecTUIriii [4—6].

3a manumu [ep:xaBHOI CIy:KOM CTATUCTUKYA YEpPAI-
HU, mpotarom 2018—2023 pp. obcAru iHO3EeMHUX iHBEC-
TUIIN B €EKOHOMIKY YKpaiHU IEeMOHCTPYBaJI 3HAYHY
HepiBHOMIipHicTh (quB. puc. 1). JluHamika MoKasHUKIB
npamMux iHo3eMHUX inBectuiliii (qasri — I1I1) saauHo0
Mipoio 00yMOBJIeHA MaKpPOEKOHOMIUHUMU, TIOJTITHY-
HUMU Ta IHITUMHA 30BHINIHIMY 1 BHYTPIIIHIMU (aKTO-
pamu. Ax BugHo 3 puc. 1. mporarom 2018-2019 pp. Ta
2021 p. cBiTOBa €KOHOMIiKa JEMOHCTpPYBaJia BiTHOCHY
CcTablJIbHICTD, 10 CIPUAJIO0 AKTUBI3AIlI MIXKHAPOL-
HOI 1HBECTHUIIITHO1 AiAnabHOCTI. BimcyTHICTS 3HAUHUX
MaKpPOEKOHOMIUHUX Ta HOJITUYHUX IOTPACIHD y Liel
mepiof cpusaia NO3UTUBHUM TEHJIEHI[IAM Yy TIPUTOKY
1HO3eMHUX iHBecTuIlii o Ykpaiuau. ¥ 2020 p. crocre-
piraBcsa suaunHwuii criag obearis 1111, mo 6yB Gesmoce-
PeIHbBO OB’ SA3aHUMN 3 TI00ATPHUMH KapaHTUHHUME
saxogamu depes naumemiro COVID-19. 3Mmenmenus
1HBECTHUIIIHOI AKTUBHOCTI CTAJI0 HACIIKOM 3POCTAH-
HA HEeBU3HAYEHOCTI Ta €KOHOMIUHOI HecTa0lJILHOCTI,
BUKJIMKAHOI IaHIeMieo.

Y 2022 p. curyalris 3 MPUTOKOM iHO3EMHUX 1HBECTU-
il 3HAYHO TIOTIPIIKJIACA Y 3B’ A3KY 3 BilfHOIO B YKpAaiHi,
y 8B’AI3KY 3 UMM, BiliCbKOBUI PUBKK IIPU3BIB [0 Pi3KOT0
BHIKEHHA NPUBAGIUBOCTI YKpaiHU [JIA 1HO3EMHUX
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Jocepeno: chopmoBaHo aBTOPOM Ha OCHOBI [8]

iHBECTOpiB, II[0 HETATUBHO BILJIMHYJIO Ha 06CATH iH-
BECTUIITHUX HAAXOKeHb y nmopiBHAHHI 3 2021 p. He
3BaAKAIOUM HA TpuUBAmoUy BiliHy, y 2023 p. criocrepira-
€TbCSA MiBUIIIEHHA 1HTEPeCy 1H03eMHUX 1HBECTOPIB 0
Yxpainu, nepeBaskHO 3 60Ky 3axiguux kpaid. OcHOBHY
YACTUHY 1HO3€MHUX 1HBECTUIIIH y 11eii mepiof CTaHOB-
JISITH PEIHBECTOBAHI JOXOAU 1HO3€eMHUX KOMIIAHII, 1110
CBiJTUUTBH IIPO 3POCTAHHA JIOBIPU J0 EKOHOMIUHUX TIep-
CIIeKTuB Kpainu [9].

A BuHO 3 puC. 2. TIO3UTUBHY AUHAMIKY IIIO/I0 3aJIy-
YeHHA MPAMUX 1HOBEMHUX 1HBECTUIIIN CIIOCTEPIralTh
y TaKuX perioHax YKpaiHu:

1. Binauipka 06J1aCTh IEMOHCTPYE 3HAUHUN PicT
o6csris I111, ocobmBo y 2022 poiii, /ie MOKAa3HUK CKJIAB
253,5 muta monapis CIIIA, 1o B 4 pasu Gijblile IOpiBHA-
Ho 3 2018 poxom (64,4 muta gostapis CIIIA) Ta B 2 pasu
Oinbire mopiBHAHO 3 2021 poxkom (121,3 MutH gosiapis
CHIA). Takwuit sHaUHMIA PiCT ITOACHIOETHCA 3POCTAHHAM
1HBECTHUIII}l B arpapHUil CEKTOP EKOHOMIKH.

2. JIpBiBCBKA 00J1ACTH TAKOK ITOKA3y€e CyTTEBUH PiCT
IIII. ¥V 2022 porri obcar imBecTUIrii ckyias 366,4 MITH
mosiapis CIITA, mo y 3,6 pasa Giyibine MmopiBHAHO
3 2018 poxom (97,7 mnu pgosapis CIITA) Ta y 3 pasu
Oisbine mopiBHAHO 3 2021 pokom (121,6 MutH oTapiB
CIITA). OcHoBHUM (haKTOPOM POCTY € TPAHCKOPIOH-
HAa cmiBoparna 3 Kpainamu €Bpomneiicerkoro Corosy Ta
1HO3eMHIU MATPUMII TIAIPUEMCTB, PO3TAIIOBAHUX
y IbOMY peTioHi YKpaiHm.

Cuiz 3a3HAYNTH, M0 I1i PErioHU, HABITE y IMepiof
BOEHHOTO CTaHY, 30UTBIIIIIN 00CATH IPAMUX 1HO3EMHUX
iHBecTuIiii. [amrn perionu Ykpaiuu, Taki Ak Boaumcbka,
ITonraBcbka, XMenpHUIbKA Ta YepHIBeI[bKa 00J1aCTi,
JIEMOHCTPYIOTh CTablJIbHY, X0U 1 HE3HAUHY JUHAMIKY
OPAMUX 1HO3€MHUX 1HBECTHIIIMH, Kl Y CBOEIO UEPTOI0 BU-
SABJIAIOTH CTIMKICTh 0 KOJTUBAHb €KOHOMIUHOT CUTYAITil.
ITonraBceka o6stacTh qemoHcTpye crabinpaMit pict 111

3 238,2 mua monapis CIIIA y 2018 porri g0 480,9 muta
mostapis CIITA y 2022 porri, ogHak mik iHBeCTHUIlii 6yB
y 2021 porti, Koo o06cAT iHBeCTHUIIH ckyiaB 720 MiIH
mosiapis CIITA. m. KuiB 3anuinaersca HAWG1IBITNM
onepsxyBauem IIII B Ykpaini, xoua o6cATu iHBECTH-
mifi konuBaaucsa, 2022 pik mokasaB 3HAUHHUEN 00CAT
B 1254,5 mun gosapis CIIIA, mio e 3SHAYHNM BHECKOM
y 3arajibHy eKOHOMIKY KpaiHMU.

OpnHak BapTO BimsHaAuMWTH, 110 BigOyBea cram IT11
y mesaKux obJiacTax Kpainu J[HinmporeTpoBcbka, 3armo-
pisbka, IBano-®OpankiBcbka, XapKiBcbka Ta Uepkach-
Ka 00Js1acTi mokasaau 3HayHe 3MeHIIeHHA oocaris 111
y 2022 poriri, e TPUYUHU [[HOTO MOKYTb BKJIIOUATHU
3HauHe 301JbIIeHHA 00CATIB PeiHBECTYBAHHA JI0XO-
IiB Ta 60ProBUX iHCTPYMEHTIB, a TAKOXK IOJITUYHY
HecTablJIbHICTh, BOEHHI i1 Ta €KOHOMiIUHY HEeBU3HA-
yenicTs [10-12].

AHnaJriz gaHuX CBIAUUTH IIPO Te, 10, He3BAMKAIUN
Ha BOEHHWI CTaH Ta €KOHOMIUHI TPY/IHOIII, OKpeMi
perionu Ykpaiuu, Taki Ak Binuunbka ta JIbBiBCchKa
o6JtacTi, TPOOBKYIOTE 3asryuatu 3HauHi oocaru 1111,
IO CIIpHAE iX eKOHOMIYHOMY PO3BUTKY, iHIIII PErioOHU
JIEMOHCTPYIOTH OLJIBIII PIBHOMAHITHY TUHAMIKY, 30KpeMa
cTabiIbHICTE 00 3HMIKEHHA 1HBECTHUIIIH, 110 TT0Tpebye
IOJAJIBIIIOL PO3POOKH 3aX0MiB IJIA MOKPAIIEHH IXHBOTO
iHBecTuIlifiHoro kiaimMary [13].

Y 2022 porri HaWOLIBIIL 00CATH TIPAMUX IHBECTH-
iN (3aJIUIIKN) COPAMOBYBAJIUCA y ITPOMUCJIIOBI TTif-
npuemctBa (41,9%) Ta ycraHoBuU 1 opraHisarrii, AKi
3IMICHIOIOTH OMITOBY Ta PO3APiIOHY TOPTIB/IO, PEMOHT
aBTOMOG611iB 1 MOoTOIUKIIIB (16,3%). o 26 ocHOBHUX
Kpain-iaBectopiB y 2022 porri BxogaTs Kimp (33,1%),
Hinepmaugu (19,5%), Hseiinapisa (5,1%), Coosydene
Kopomiserso Bentukoi Bpuranii Ta IliBaiunoi Ipnanmii
(4,8%), Himeuunna (4,97%), Ascrpisa (3,2%), JIrokcem-
oypr (2,5%) Ta @pantia (2,2%) [12].
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3 MeTo10 CTUMYJIIOBAHHA 3aJIyYeHHS CTPATErTUHUX
1HBeCcTOPiB B €KOHOMIKY YKpaiHU, HiABUINEHHA iHBeEC-
TULIHHOI TPpUBA6GINBOCTI KpaiHU, CTBOPEHHA HOBUX
BUCOKOOIIJIAUYBAHUX POOOYUX MICIlh, & TAKOYK ITi/IBU-
I[eHHA KOHKYPEHTOCIIPOMOYKHOCTI €KOHOMIKH IIJIAXOM

3aMPOBAPKEHHA ePIKaBHOI MIATPUMKN BEJIUKUX 1H-
BECTULIITHUX MPOEKTIB OYJI0 IPUIMHATO SaKoH YKpaiHu
«IIpo mep:kaBHY HiATPUMKY 1HBECTUIIMHUX ITPOEKTIB
13 BHAYHUMH 1HBECTUIIAMU B YKpaiHi» [14]. 9 cepmHA
2023 poxy Bepxosua Paga Ykpainu yxBanuia 3akoH
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Vrpaiuu «[Ipo BHECEHHA 3MiH 10 JeSAKNX 3aKOHOOABUNX
aKTIB YKpAiHU 010 peaslisaliil IHBeCTUITIMHIX IIPOEKTIB
31 BHAYHUMMU iHBecTUIiAMU» [15], Axkuit HabpaB yuH-
HocTi. OCHOBHOIO METOI0 IILOT0 SaKOHY € CTUMYJII0BAH-
HA 3aJIyYeHHs 1HO3€MHUX Ta BITUNSHAHUX 1HBECTUIIIH
IILJIAXOM CIIPOIIEHHS BUMOT 0 1IHBECTUIIMHUX IPOEKTIB
13 3BHAUHUMM 1HBECTHUITIAMHU, YIOCKOHAIEHHS (hopM [Iep-
JKABHOI IIIITPUMEHN PeaTidarfii TaKuX IPOEKTIB, 10 CTBO-
PIO€ CIPUATIIUBI YMOBHU JIJIA 3aJIy Y€HHSA IITUPIIIOTO KOJia
iHBeCcTOpiB Ta 30LIBIIEHHA KiJIBKOCTI 1HBECTUIITHUX
MPOEKTIB i3 BHAUHUMM 1HBECTHUIIAMU, a TAKOK CIIPISIE
PO3BUTKY PETiOHIB, ie BOHU OyAyTh peajli3oBaHi.
Bapro BimsmauunTu, 1110 TepuTopiajibHa rpoMaja,
HECIIPOMOKHA KOHKYPYBATH 34 3aJ[yYeHHA Ta e(PeKTUB-
He BUKOPHCTAHHSA 1HO3eMHUX 1HBECTHUIIIH, a TAKOXK He
3narHa 3a0e3MeYnTH CBili POZBUTOK, 0COOJIMBO B YMOBaX
oOMeskeHOo T BiIacHuX (hiHaHcoBuX pecypciB. Buacimok
MIXKHAPOAHOI Mirpaliii KaIrmTaly BUHUKAIOTh TUCITPOIIO-
Pl B pO3MIIIeHH] TPOIYKTUBHUX CUJI HA TEPUTOPIAX.
ITpuunHoro 11KOTO € pi3HA IHBECTUITITHA TPUBAOJIUBICTE
TEPUTOPIli i, AK HACIIIIOK, PIBHUI TPUILJIUB iIHO3€MHOTO
KaIrTajy B pidHi uactTuHu omHiel kpainwm [13].
SaTyueHHs IHBECTHIIIH [T0 TEPUTOPIATBEHUX IPOMA/T €
CTPATEriYHO BAYKIIMBUAM 3aBIAHHAM JIJIA IXHBOT'O CTAJIOTO

PO3BUTKY Ta €eKOHOMIUHOT0 3pocTaHusd. Kdexrusue Bu-
KOPUCTAHHSA MTOTEHIiaJy TPOMAaJ] BUMarae aHaIi3y KITio-
4oBHX (PAKTOPIB, 1[0 BILIMBAIOTHL HA BUOIP 1HBECTOPIB,
a TaKOoK PO3PO0JIeHHA PeKOMEHIAIH [JIs CTBOPEHHA
CIIPUATIINBOrO iHBecTuLiiiHOTO Kirimary. Ha ocHoBIi 3i-
Opanoi iH(pOpPMAIIil TPOaHATI30BAHO ITPUUKNHU TA 3aITPO-
TIOHOBAHO PEKOMEHAITi1, Kl CHPUATUMYThH 3aJIyYeHHIO
1HBECTUIIiH B TepuTOpiasibHi rpoMaau (qus. TabJt. 1).

3aJlyueHHA IHBECTHUIIil I0 TEPUTOPIAIbHUX TPO-
Maj € CKJIAJHUM Ta 0araroacleKTHUM IIPOoIecoM, IIo
notrpedye KoMIuiekcHOTO Tiaxony. IIposopicTs Ta cra-
O1JIBHICTH PETYJIATOPHOTO CePeIoBUINa, HAJTaHHA Mijl-
TPUMKHU 0i3Hecy, PO3BUTOK 1H(PACTPYKTYPH, COIliaIbHA
BI/ITIOBITaJIHHICTh, aKTUBHA KOMYHIKAI[iA Ta HAABHICTD
CIeIriaii30BaHuX BIJIUTIB € KJIFOUOBUMHI UMHHUKAMU,
AKI BUSHAYAIOTH YCITiX y MpuBabJieHHi iHBecTurliii. Pe-
aJrisarfia peKoMeHaalliii JO3BOJIUTh IPpoMagaM MaKCH-
MaJIbHO BUKOPUCTOBYBATHU CBili OTEHITiaJ Ta 3a6esrie-
YUTHU CTajie eKOHOMIUHE 3POCTAHHA Ta IIOKPAaIeHHa
AKOCTI KUTTA MeIlKaHIB [16].

MexaHidaM pO3BUTKY TEpUTOPiaJIbHUX T'POMaJ
B YKpaiHi uepes eeKTUBHE 3aJIyUeHHA MIxKHAPOTHUX
1HBECTHUIIII € CKIIaHUM 0araTorpaHHuM IIPOILIECOM, II[0
BuMarae (QOpMyBaHHSA Ta e(DEeKTUBHOTO BUKOPUCTAHHS

Tabnuysa 1

I[IpuunHau TA peKoMeHaanii ajiA 3ajIyYeHHA iHO3eMHHUX iHBECTHIIiH B TEPUTOPiaIbHI rpoMaagu

IIyskT

IIpuuyunam 3a;ryyeHHsA IHBECTHIIL
B TEPUTOPiaIBHI rpoMagu

Pexomenpanii puia sanxyaenns IT11

IIpozopicTs Ta cra-
OLIBHICTH PeryJiaTop-
HOT'0 C€epPEegOBHINA

I'pomanu, me iHBecTOpWM MAIOTH UiT-
K€ PO3yMIHHSA IIOJATKOBUX Ta PEry-
JIATOPHUX YMOB, CIIPUAIOTH MPUBA-
OJIEHHIO OlJIbIIIe IHBECTUIHI.

3abesneunTy CTAOLIBLHICTh TA IIPO30PICTh PETYJIATOP-
HOro cepemoBuina. I'poMaay MOBUHHI 3a0€3I€YNTH CTa-
O1JIBHICTD YMOB 1A 6i3Hecy, 11106 iIHBECTOPHU He 3a3HaJIN
HECITOIBAHUX (DIHAHCOBUX UM OPraHi3aI[iiHUX BUKJIU-
KiB ITi[T yac peaJrisaifii IIpoeKTiB.

Hapauua nigrpuMkun
Ta CIPUAHHA OizHECy

TuBecTopu IiHYIOTH, KOJIM TpoMaja
Joromarae M iHTerpyBaTHCA Ta CTBO-
PIO€E CIPUATINBI YMOBHU [AJ1A BeeHHA
6i3Hecy.

3aIpoBaguTH CIIPOIEH] IPOLIeIyPU Yepes «OHe BIKHO»;
3HU3UTH IIOUYATKOBI BUTPATH Ta OPEHIHY ILIATY; HAJaH-
HA TiATPUMKH iHBECTOpaM y mpolleci 360py HeoOXiTHO1
MOKyMEHTAIlll TA BUKOHAHHA agMIiHICTpaTUBHUX (Op-
MaJIbHOCTEU.

IndpacrpykrypHi
nmepeBaru

Brusekicts 1m0 obsacHMX IIEHTPIB,
TPAHCIIOPTHUX BY3JIiB, HAaABHICTb
OiIBeNeHNX KOMYHIKAIN Ta AKICHUX
JIOPir € 3HAUYHUMH TIepeBaraMu i
3aJIyJeHHSA iHBECTOPIB.

Heo06ximHo posBuBaTH Ta MOKpAaIyBaT IOTOYHY iH(ppa-
CTPYKTYPY, CTBOPIOBATH I1HAYCTPiaJIbHI HapKW II00IN3y
BEJINKUX MiCT a60 TPAHCIIOPTHUX BYS3JIiB.

CouiansHa Bignosi-
IAJIBHICTH Ta 3aJIydJe-
HICTBH IO rpoMagH

IaBecTopu wacrimne 0IydYarOThHCA 10
TpoMaj, Ae BOHU MOXKYTH OyTH BIIEB-
HEHUMH y CTabOUIBHOCTI Ta 0aumTu
peasibHi pe3yJIbTaTu CBOEL TiAIBHOCTI.

IlinTpuMmyBaTH iHBECTOPiB Uepes3 OPraHis3alliio CITBHUX
3aXOiB Ta IIPOEKTIB, CIPAMOBAHUX HA PO3BUTOK TEPUTO-
piasibHOI rpoMaiy.

AxTHBHA KOMYHiKaIia
Ta MOILYJIAPHU3ALLA

AKTUBHA KOMYHIKaIlid Ta IIOMYJIA-
pusamia [ornoMaraioTh ITPUBEPHYTH
yBary iHBECTOPIB JI0 MOXKJIMBOCTEH,
AKI TPOIOHYe TpoMaja, Ta CTBOPIO-
0T MO3UTUBHUU IMIIZK cepen Ois3Hec-
CIILJILHOTH.

AXTUBHO TIOMyJIAPU3YBaTH Ta POSMOBCIOKYBATU 1H-
dopmarriro mpo TepuTOpiaNBLHY rpoMay, 6paTu ydacThb
Yy MI3KHAPOJHUX IIPOEKTaX Ta GhopyMax.

HasasuicTs ceriasi-
30BaHUX BiggiIiB

HasaBuicTe cmermiamisoBanux  Bimmi-
JIiB, AKI 3afIMaIOThCA 3aJ[yIeHHAM Ta
CYIIPOBO/IOM 1HBECTOPIB, € KITIOUOBUM
daxropom ycmixy.

3ammpoBaUTH CITeIiajli30BaHi BIIIJIN YU IIPU3HAYEHHA
BiAMOBIHAIBHUX 0Ci6 /1A MOIIYKY Ta CYyIIPOBOIY 1HBECTO-
PiB, IIPOTIOHYBAHHA 1HBECTUIIIHHUX IIPOEKTIB TOIIO.

Jcepenio: BracHa po3pobka aBTopa
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MexaHi3M pO3BUTKY TePUTOPiaJILHUX rPOMal B YKpaiHi yepe3 eGeKTUBHE 3aTyYeHHS
MiKHAPOJIHUX iHBeCTHILii

1. ®opmyBaHHsA pecypcHOro morenuiajgy. OCHOBOIO 3aIpOINOHOBAHOIO MEXaHI3MYy €
BJIACHUY BHYTPILIHINA peCYPCHHUM MOTEHITIAT TEPUTOPIaTIbHUX TPOMAJI, 110 BKIIOYAE:

- ®opmyBanHs GakTOpiB 3a0e3MeueHHs] KOHKYPEHTHUX IepeBar: CTBOPEHHS YMOB, IO
CHPUSIOTH 3aTy4YSHHIO MI>KHAPOTHUX 1HBECTHIIIM.

- BukopucraHHs 1HCTPYMEHTIB TEPUTOPIaTbHOIO MapKETHHTY: po3poOKa cTpaTerii Juis
MPOCYBAHHS TEPUTOPIT K TPUBAOIMBOTO MICIISI ISl iIHBECTOPIB.

- 3a0BoJIeHHS TOTPEO CyO'e€KTIB TEPUTOPIi: Opi€HTaLlis Ha MOTPEOH MICIIEBUX MEIIKAHIIIB
Ta Oi3Hecy /s 3a0e3NeUeHHs CTIMKOTO PO3BUTKY.

2. JliarHOCTHKA pecypcHO-iHBecTHLiiiHOTr0 moTeHuiaay. /st epexTuBHOTO 3amydeHHs
IHBECTHIII HEOOXiTHA KOMIUICKCHA OIlIHKA HasSBHUX PECypCiB TEPUTOPIaIbLHOT TPOMAJIH,
110 BKJIIOYAE:

- BuBdenHs crany HassBHHX pecypciB: MPUPOIHI, BAPOOHHYI, TPYA0Bi, ()iHAHCOBI peCypcH,
e ocoOimMBa yBara NPHAUIAETHCA (IHAHCOBIM JAEIEeHTpami3allii Ta CIPOMOMXKHOCTI
reHepyBaTH BiIacHI (hiHAHCOBI pecypcu.

- AHaJi3 METO/IB CTUMYJIFOBAHHS 1HBECTHUIIHOT AISUTBHOCTI: OIlIHKA TOTOYHUX CTUMYJIIB
Ta PO3poOKa HOBUX MEXaHI3MIB JJIsl 3aJTy4€HHS 1HBECTHIIIH.

- Oninka eeKTHMBHOCTI 3ajlyueHHs (DIHAHCOBUX pPECypcCiB: BU3HAUEHHS MOXIJIMBOCTEH
3aJy4eHHsI PecypciB BiJl CyO'€KTiB TOCIOJAPIOBAHHS Ta I1HIIUX JDKEPEN, BKIIOYAIOYU
OFO/KETHI KOIITH.

- OuiHka HasBHOCTI KBaJi(hiKOBAHOTO MEPCOHATY: aHalli3 HAasABHUX KaJApiB Ta MOTped y
KBaJTi(hiKOBaHUX CIIEIialicTax.

3. ®opMyBaHHSI CIPUATIMBOIO iHBeCTULIiHOTO cepenoBuna. CIIpUATINBE 1HBECTH-
IiiHE CEPEIOBHUIIE € KITFOYOBUM (DAKTOPOM IS 3aITy9CHHS MIXKHAPOJIHHUX 1HBECTHUIIIH, 10
nepenbavae:

- YTpuMaHHS ICHYIOUMX 1HO3EMHHUX MiIMPUEMCTB: MIATPUMKA Ta CHPUSHHS iX PO3IIH-
pEeHHIO Ta MOJIepHIi3arlii.

- IlinroroBka 3eMeNbHHX UISHOK: 3a0€3TMeUeHHS TOTOBHOCTI TEPUTOPINA MJisi HOBHX
IHBECTHLIIMHUX MPOEKTIB.

- CTBOpeHHs 1HAYCTpIaJIbHUX MapKiB: PO3BUTOK CHEIiaTi30BaHUX 30H JJIsi PO3MIIIEHHS
IHBECTULIIMHUX 00'€KTIB.

- 3anmydyeHHs HOBHMX I1HO3EMHUX IHBECTHULIN: AKTHBHHHA TONIYK Ta 3aJTy4CHHS HOBUX
IHBECTODIB.

- Cuctema MiCLIEBUX CTHMYIIIB Ta MIATPUMKH: PO3poOKa 1 BOPOBAIKEHHS MpOTpam, IIo
CTUMYJTIOIOThH 1HBECTHUIIIHHY aKTUBHICTb.

4. Po3po0Oka crpareriii Ta iHCTPyMeHTIB /i1 3aJIy4eHHs iIHBeCTH LI BKJIIOYAE:

- OOrpyHTYBaHHSI Ta PO3pOOKa MAPKETUHIOBOI CTpaTerii: BU3HAYEHHs I[IJIbOBUX MPOTpam
Ta 00'€KTiB iHBECTyBaHHS.

- Po3pobOka abo BIOCKOHAJEHHS 1HBECTUIIITHOTO MAacmopTa TEPUTOPIi: TOKYMEHTYBaHHS
IHBECTHUIIIHHUX MOXIIMBOCTEH Ta YMOB.

- Inentudikamis Greenfield i Brownfield iHBecTuIliii: BU3HAYEHHSI HOBUX Ta ICHYFOUHX
00'eKTiB JUIs IHBECTyBaHHS.

- Po3pobka nopo>kHBOI KapTu 3aJIyuyeHHs Ta MIATPUMKH 1HBECTOpIB: IUIaH Jiil Juisd 3airy-
YEeHHS Ta NIATPUMKHU IHBECTUIIIMHUX MPOEKTIB.

Puc. 3. MexaHisM pO3BUTKY TEPUTOPIAIIBHUX TpoMas] B YKpaiHi uepes e(DeKTHUBHE 3aJIyUYeHHA MIKHAPOIHUX 1HBECTULII I
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HaABHUX PECYPCIB Ta iHCTPYMEHTIB TEPUTOPiaJTIHLHOTO
MapKeTUHTy. BiqmoBigHuiT MexaHi3M BKJIFOUA€E KLITbKA
KJIFOUOBUX €TAITB, KOJKEH 3 AKUX CIpUdec 3abe3rneueH-
HIO0 KOHKYPEHTHHX IepeBar Ta CTajioro eKOHOMIUHOTO
3pocTaHHA rpoMap (muB. puc. 3).

3abesreueHHs CTaJI0r0 €KOHOMIUHOTO 3POCTAHHSA Te-
PUTOpiaJIbHUX TPOMAJT MOXKJIBE 32 YMOBU €(hpeKTUBHOTO
OCBOEHHS 1HO3EeMHUX 1HBECTUIIIH, 3aI0BOJIEHHA II0TPE6
MEIIKAHITIB TA 1HIINX 3aI[iIKaBJIEHUX CTOPIH, CTBOPEHHS
CIIPUATIIMBOTO 1IHBECTUIIITHOIO CepPeqoBHUIA Ta PO3P00-
KU BIJIIIOBITHUX CTPATETi# Ta iHcTpyMeHTiB. KoMruiek-
CHUU MiAXif /10 JIarHOCTUKU PECypPCHOT0 MOTEHITiay,
(hopMyBaHHSA CIIPUATIUBOTO CEPEIOBUIIA TA AKTUBHOTO
3aJIyyeHHsA 1HBECTOPIB € KJIFOUYOBUM (DAKTOPOM YCITilll-
HOTO PO3BUTKY TePUTOpiabHUX rpomay [13; 17].

BapTo BingHaunTH, 1110 0CHOBHUMU MYJIBTUTLITIKATO-
paMu eKOHOMIYHOT'O PO3BUTKY TEPUTOPIAILHUX IPOMas]
CTaHYTh CTPATEriUHI 1HBECTHUIII1 BiJ] BEJIMKUX MIKHAPO/I-
HUX KOMIIaHIiH, AKlI IPUHECYTHh He JIUIIe Kamital, a U
CTBOPATH HOBI po00UYl MiCIf Ta MiABUIIATH TOIATKOBL
HagxomkenHsa. OgHak ycITilnHe 3aIyYeHHA iHBeCTOPiB
BHMAarae morepeqHbol IIiAr0OTOBKI I'POMa/ 10 CITiBITPALLi,
e OJId [[LOr'0 HeoOXIaHO:

1. Po3pobuTu; cTpareriuHi qOKyMEHTH, TOOTO TEPUTO-
piaJibHI TPOMaIN MATh PO3POOUTH 1 YXBAIUTH 00JIaCHI
Ta MiCI[eBl MporpamMu BITHOBJIEHHS, AKI BU3HAUYATHU-
MYTh IIPIOPUTETH Ta 3aX0aH e(PEeKTUBHOTO BiHOBJICH-
HA TEPUTOPi, [e JaHl JOKYMEHTH CTAHYTb OCHOBOIO
IIJIA peasIisallii iIHBeCTUIIIMHUX IIPOEKTIB 1 3a0e3reuaTb
PO30PICTh TA TTepeIdauyBaHICTh YMOB JIJ1A IHBECTOPIB
[18]. KirrouoBMM iHCTPYMEHTOM MAapKETUHTY TEPUTOPIH
€ HAaABHICTh IHBECTUIIHHOTO MPOIAYKTY Ta BiAMOBIi/I-
HUX iH(pOpMAIiTHUX MaTepialiB, 10 € HeOOXiTHUMU
JJIA TIPUMHATTA PillleHb TOTEHI[IHHUMU 1HBECTOPAMU.
IIpakTuusmii qocBig CBIAUNUTD, 1110 HAalle(DeKTUBHIIIIM
iHCTPyMeHTOM € qo6pe po3po0JIeHUI 1HBECTUIIIMHUHA
HacmopT TEePUTOPii, AKUI BUCTYHA€ OCHOBHUM MapKe-
TUHTOBUM 3aC000M [JIsA 3aJIyUYeHHs 1HO3eMHUX 1HBeC-
TUIIH. Ba)IMBOI0 YaCTUHO 1HBECTUIIIHOTO I1aCIIOP-
Ty € TIaKeT IIPOITo3uIliii A inBectutliii Greenfield Ta
Brownfield, 1o BrIrouae 3eMesibHI QIIAHKN, MaiHOBI
KOMILJIEKCH Ta BUPOoOHUUYI moTy:kHOCTI. 1]i mpomosurii
3a6e311euy0Th IIOTEHIITHUM 1HBECTOpaM HeoOXiTHY 1H-
opMmariiro aj1a epeKTHBHOr0 0CBOEHHA TepuTopiii [13].

2. CTBOpUTH «PesKUM HANOLIIBIIIOrO CIIPUAHHS» [JIA
iaBectopiB. TepuropiasbHi rpoMagy IOBUHHI CTBOPUTH
CIIPUATJINBE 1HBECTUIIIMHE CepemIoBHUIle ILIAXOM BIIO-
PAOKYBaHHA 3¢ MJIEKOPUCTYBAHHSA, CIIPOIIEHHS I03B1/Ib-
HUX TIPOIeAyp Ta 3a6e3reueHHsA JOCTYILY 0 KOMYHIiKa-
Iii, 110 Y CBOIO YEPTy JO03BOJIUTH MiHIMIZyBaTH PU3UKU
JIJIA 1HBECTOPiB Ta 301JIBIINTH iX iHTEpeC /10 CITiBIpAalii.

3. 3acToCoByBATH 1HCTPYMEHTHU HAepPKaBHO-
IPUBATHOTO NapTHepcTBa. MexaHi3mMu, Taki AK eHEPro-
CepBiC Ta IHAYCTPiaIbHI TAPKU, CTBOPIOIOTH MOYKJTUBOCTI
IUIA 3aJIyJeHHA NPUBATHOI'O KaliTally y BiJHOBJIEHHA
1 PO3BUTOK 1H(PPACTPYKTYPH, OHAK IX BIIPOBAKEHHS
BHMAarae IIonepeaHbsol MiAr0TOBKY 1 aJanTallil MiCIIeBUX
yMOB 710 TT0Tpeb iHBecTopiB [18].

IagycTpiasibHi TapKU € OJHUM BaKJIUBUM 1HCTPY-
MEHTOM TE€PUTOPIaJILHOTO MaPKETUHTY, CIIPAMOBAHUM
HaA PO3BUTOK TEPUTOPIAILHUX I'POMA]] Uepes 3aIyYeH-
HA iHBecTUIlill. BoHU BUCTymaoOTh NOTEHIIHHUMUY 1H-
AyCTpilaJbHUMU MaWIaHYUKAMU JIA IepeMilieHHA
KOMIIaHI# 3 IHIMUX KpaiH 3 MeTOoI0 auBepcudikarii
JIAHIIIOTIB TTOCTABOK, BUPIIIYIOUHN TUTAHHA CKOPOUYEHHS
yvacy a0 mouarky po6oru kommaniii (Time-to-Market).
I1e BpaxoBye uac, HeOOXiHMI JIJIA MOINIYKY OTITUMAJTh-
HOT'0 MiCII pO3TallyBaHHA, I0YATKy OyIiBHHUIITBA Ta
BBeJIeHHsA 00’€KTiB B eKCILIyaTallifo. SaKkoH YKpaiHu
«IIpo iHgycTpiasbHI TAPKU» HAZIAE CIPOIEHUHN TTOPAIOK
mnepeiavi 3eMeJIbHUX JUJIAHOK B OPEH/Y a00 BJIACHICTh
B MeKaX 1HIyCTPiaJIbHUX MAapKiB, a TAKOXK 3a0e3reuye
JIOBIOCTPOKOBICTH 1 CTAOIJIBHICTh €KOHOMIUHUX BITHO-
CUH y MeJKax MMapKy Ta Ha/ae JePiKaBHI CTUMYJTU [JIA
PO3BUTKY 3apEECTPOBAHUX IHIyCTPiaJIbHUX apkKiB [19].

Bapro BimgHaunTH, mo gep:KkaBHO-IPUBATHE MTAPT-
HEPCTBO € e(PeKTUBHUM 1HCTPYMEHTOM [IJIS 3aJIy UeHHS
IOOATKOBUX 1HO3€MHUX 1HBECTHUI[INl B perionu Ykpai-
HU, CIIPUAIOYN PO3BUTKY TEPUTOPIAJILHUX TPOMAL, 110
TaKO¥X € JIIEBUM MeXaHi3MOM PO3BUTKY BITHOCUH MK
JIepIKaBHOIO BJIA/I0K0 Ta 6izHecoM. [lepixaBa rapaHrtye
JOTPUMAaHHSA BCTAHOBJIEHUX 3aKOHOAaBCTBOM YKpaiHU
YMOB TIPOBA/IKEHHA TIAIBHOCTI IIPUBATHUX MAPTHEPIB,
1110 BKJIIOUAE TOTPUMAHHSA IIPAB 1 3aKOHHUX 1HTEpeciB
X TaPTHEPIB.

Takum 4uHOM, yCITiIIHE 3aJIyYeHHA 1HO3eMHUX 1H-
BECTUI[I!l BUMArae CTBOPEHHSA CITPUATIIUBOTO iIHBECTU-
IIHTHOTO cepeIoBUINA uepes e(peKTUBHEe BUKOPHUCTAHHSA
IHCTPYMEHTIB TE€PUTOPIiaJILHOTO MAapPKETUHTY, TAKUX
AK 1HBECTUIlIIIHI NaCIOPTHU, 1HAYCTPiaJIbHI TapKu Ta
JlepeKaBHO-IpUBaTHE mapTHepcTBo. Lle mo3BosiuTh He
JIUIIIE 3aJIyYUTH KaITiTall, ajie i CTBOPUTH HOBI poboui
MICIIS TA MiABUIIUATH ITOJATKOBI HAOXOIKEHHS, CIIPUAIO-
YK CTAJIOMY €KOHOMIYHOMY 3POCTAHHIO TA MOKPAIIEHHIO
AKOCTI KUTTA rpoMagsaH [13].

OTiKe, MOKEMO BII3HAYUTH, II[0 YCITIIITHE 3aJTyYeH-
HA 1HBECTUI[Ill BUMararuMe aKTUBHOI ydacTi rpoMaj
y ILIaHyBaHHI, ITATOTOBII Ta peasrisallil IPoeKTiB BijI-
HOBJIEHHA, [Ie JaHWI MiaXi[d J03BOJIMTL YKpPAiHI Mak-
CUMAaJIbHO BUKOPUCTOBYBATU MOTEHITIAJI MI?KHAPOTHUX
1HBECTHUIIIH [IJIf CTAJIOT0 €KOHOMIUHOI0 3POCTAHHSA Ta
TMOKPAIEHHSA SAKOCTI JKUTTA TPOMAJIAH.

BucHoBKH 3 mpoBeaeHoro gociimxeHasa. Ha oc-
HOBI ITPOBEIEHOT0 JOCTI/PKEHHA MOKHA JIINTH BUCHOBKY,
mo YKpaiHa Mae 3HAUHUI TTOTEHI A JIA 3a/Iy YeHHA
MI>KHAPOTHUX 1HBECTUIIIH Y POSBUTOK TEPUTOPIATBHUX
rpomaj. BapTo BimsHaunTH, 1110 3MiHA 06CATIB 1HO3EM-
HUX iHBecTuIliil B Yipaiui mporarom 2018-2023 pp.
JIEMOHCTPY€E BUCOKY UYTJIUBICTH J0 MAKPOEKOHOMIUHUX,
HOJIITUYHUX Ta riio0anbHux momiii. Ilepiomu crabiab-
HOCTI Ta €KOHOMIYHOT0 3POCTAHHSA CIIPUAIOTH 301JThIIIEH-
uio npuTtoky 1111, Tomi AK rmo6asibHI KpUsu Ta BHY TPIIII-
Hi KOH(IIKTA TPU3BOATD 10 3HAYHOTO 3MEHIIIEeHHS
1HBECTUINIIHOI aKTUBHOCTI. Ba)XJIMBO 3a3HAUNTHU, IO
uepes BiliHy, IHTE€peC i1H03eMHUX 1HBECTOPIB 10 YKpaiHu
B 2023 p. mouaB BiTHOBIIOBATUCH, 1[0 CBIAUYUTH IIPO
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MOTEHITIaJI eEKOHOMIUHOT0 BiIPOMKEHHA Ta MOYKJIMBOCTI
IUIA TIO/IAJIBIIIOTO PO3BUTKY 1HBECTUIITHOTO KJIIMATYy.
Bapro BigsHauuTH, [0 OCHOBHUMHU (DAKTOPAMU, IO
CIIPUAIOTH TPUBAGIUBOCTI 1HBECTUIIIITHOTO KJIIMATY,
€ HafABHICTb 1HBECTUIITHUX MPOIYKTIB, PO3POOTIEHUX
1HBECTHUITITHUX TTACHIOPTIB TEPUTOPIii, a TAKOK MEXaHi3-
MiB epKaBHO-TIPUBATHOTO TAPTHEPCTBA, AKI rapaHTy-
OTh CTA0LTBHICTD Ta MTPO30PiCTh YMOB [JIs iHBECTOPIB.

JIJ1A yCIIIITHOTO 3aJlyYeHHA MiKHAPOTHUX 1HBECTHU-
il BYKJIMBO CUCTEMATUYHO BIOCKOHAJTIOBATU PETyJIs-
TOpPHE CepeIoBUIle, PO3BUBATH IHPPACTPYKTYPY Ta Mif-
BUIIyBaTH KBasTihiKaIliro po6ouoi cusu. [HBecTUITiiHI
mpoekTH, 1o nepenbauarts Greenfield Ta Brownfield
1HII[IaTUBY, MAIOTh 3HAYHUU TTOTEHITIAJ [AJIA 3aJIyUYeH-
HA 1HO3eMHUX 1HBECTOPIB, CIIPUAYU €KOHOMIUHOMY
3POCTAHHIO TA MIJBUIIEHHIO COI1AJIbHO-eKOHOMIUHOI'0
PO3BUTKY MiCIleBUX I'poMajl. 3asHaueHi cTpaTeriuHi
HaANPAMKU PO3BUTKY, BKJIIOUAIOUMN MOKPAIIEeHHA 1H-
BECTULIITHOr0 KJIIMATy Ta CIIPUAHHA CTAJIOMY €KOHO-

MIYHOMY 3POCTaHHIO, € KJIIOUOBUMU JIJIA TOCATHEHHA
BIAMIHHUX pPe3yJIbTaTiB Y PO3BUTKY TE€PUTOPiaIbHUX
rpoMaj YKpaiHu.

IIpakTruHe 3HAYEHHSA JAHOTO JOCTIKEHHSA TTOJIATAE
B TOMY, II[0 PE3YJILTATA MOYKYThb OyTHU 3aCTOCOBAaHI JIJIA
PO3BUTKY TEepPUTOPiaIbHUX IpoMaj B YKpaiHi uepes
e(exTHBHE 3aIyUYeHHS MiXKHAPOIHUX 1HBECTUITIH, a Ta-
KOJK 711 JOCATHEHHA CTAJION0 €eKOHOMIYHOI'0 3POCTaHHA
Ta MiABUIIEHHA KOHKYPEHTOCIIPOMOKHOCTI TEPUTOPI-
aJIBHUX TPOMaJT YKpaiHu y MIZKHAPOTHOMY KOHTEKCTI.
IMomanburi gocTiPKEHHA MOKYTh OyTHU CKepOBaHi Ha
norsinbJieHe BUBUEHHS MPOIECiB CTBOPEHHA 1HBECTU-
OiIMHUX OAacIIOPTiB, aHaJIi3 BILUIUBY iHAYCTPiaJIbLHUX
HapKiB, CTBOPEHHA MojeJell Iep:KaBHO-IIPUBATHOTO
HapTHEPCTBA, OI[IHKY COI[1aJIbHO-€KOHOMIUHUX HACJIiI-
KiB 1HO3eMHUX 1HBECTHUIIH TOIIO, 1€ JaHl HAIPAMKA
JTO3BOJIATE MOTJIMOUTH PO3YMIHHA MEXaHI3MiB e(DeKTHB-
HOT0 3aJIyYeHHA 1HO3€eMHUX 1HBECTUIN [IJIA CTAJIOTO
PO3BUTKY TEPUTOPIAJILHUX I'PoMas] YKpaiHu.
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AHoTauif. BcTyn. Y cyyacHnx yMoBax 2100a1bHNX BUKNKIB | HECTABIIbHOCTI eKOHOMIYHUX CUCTEM AKTYA/IbHICTb GOCIgIKeHHS
MexaHi3MIiB AHTUKPU30BO20 YNPABIHHA 3HAYHO 3POCTAE. EKOHOMIYHI KpU3K, BUKIMKAHI PIBHOMAHITHUMM YUHHUKAMM, TAKMMM
K (iHaGHCOBA HeCTabINbHICTb, NOMTMYHI KOHPAIKTH, naHgemil, NpUPOgHi KAaTacTpogu Ta BificbKOBI KOHPAIKTH, MOXYTb MATH
CyTTEBMI HE2ATUBHMII BIINB HA PO3BUTOK gepxxaBu. Y TaKMUX yMOBAX eeKTUBHE aHTMKPU30Be ynpaB/iHHs CTaE HEeOOXigHNM
iHCTpyMeHTOM g5 MiHIMi3auii BTPAT i BIgHOBEHHS eKOHOMIYHOI cTaBiNbHOCTI. OGHUM 3 KIOHOBMX ACMEKTIB GHTMKPU30BO20
YMPABAIHHA € YPABAiHHA AHLI02AMM MOCTABOK MPOGYKLii Gi3Hec-CTpyKTyp. OnTumisayis i cTabiNbHICTb NAHLI02IB NOCTABOK €
KpUTUYHMMU g5 3a6e3neyeHHs be3nepebiiiHo20 iX PyHKLIOHYBAHHS TA NgTPUMKM eKOHOMIYHOI KTUBHOCTI. IHTe2pauis aHTH-
KP130B020 YNpABAiHHS 3 yNPABAIHHAM NAHLII02AMM MOCTABOK MOXe 3HAYHO NigBMULLMTI ePeKTUBHICTb 000X MpoLieciB i cripusTy
gOCA2HeHHIO CTA/1020 eKOHOMIYHO20 PO3BUTKY.

BigcyTHicTb cuctemHo20 nigxogy go iHTe2pavii aHTUKPM30B020 yNPABAiHHA Ta YNPABAIHHS NAHLI02AMM MOCTABOK 0OMeXye
MOX/IMBOCTI §/151 epeKTUBHO20 peazyBaHHS HA KPU3K | CTBOPEHHS CTilfiKnX eKOHOMIYHMX CUCTeM.

MeToto cTatTi € aHani3 icHy0uMX MigxogiB go aHTUKPU30BOR20 YNPAB/IHHA TA YNPABAIHHSA TAHLI2AMM MOCTABOK, A TAKOX
po3pobKa pekomMeHgawiit Logo ix iHTepallii 3 MeToko 3abe3neyeHHs CTan020 EKOHOMIYHO20 PO3BUTKY.

Marepiann i meTogn. Y gocaigxkeHHi BUKOPUCTAHO METOgU CUCTEeMHOR0 AHANI3Y, MOPIBHSAIbHO20 AHA/I3Y TA CUHTE3Y HAyKOBOI
NiTepatypu gas BUBYEHHS ICHYIOUMX NigXogiB go AHTUKPM30BOR0 YNPAB/iHHA TA YNPABAIHHSA AHLI02AMM MOCTABOK, 30Kpemd
npaup [hxoHa EnkiHeToHa, EHpikeca A., PivapgcoHa k., Kaptepa i Pogxxepca.

Pe3ynbTatu. Y gocaigikeHHi 3anpornoHOBAHO KOHLENTYA/IbHY MOgesib yNpas/iHHs CTAIMM IAHLI020M nocTadanHs (Sustainable
Supply Chain Management, SSCM), sika 6a3yeTbca Ha NpuHLMAI NOTPiiHO20 pe3ynbTarty (Triple Bottom Line) Ta BpaxoBye YoTupu
GOMOMIXKHI acnekTu: ynpaBaiHHA pU3nKamMu, Mpo3opicTb, CTpateis Ta 0P2aHI3ALINHA Ky/lbTypd.

[epcriekTBy. IHTe2paLisi GHTUKPU30BO20 YNPAB/IHHS TA CTA/I020 YIPAB/IHHSA IAHLI02AMM MOCTABOK € K/IYOBOIO §/151 3a0e3-
neyeHHs CTan020 eKOHOMIYHO20 pO3BMTKY. [10ganbLui gocnigxeHHs MOBUHHI 30cepegyBaTnCs Ha po3pobLi Ta BNPOBAGXKeHHi
MPaKTU4HUX PeKoMeHgaLii gas bi3HeC-CTPYKTYP OGO iHTe2paLii CTanmx NnpakTuK Y NAHL02M NOCTABOK, 30Kpema goCaigoKeHHs
B3JEMO3B’I3KY MiX eKO0/I02I4HOI0 Ta COLiaNbHOI0 epeKTUBHICTIO NIGNPUEMCTB i IXHIMY €KOHOMIYHVUMM MOKA3HUKAMM.

KnrouoBi cnoa: aHTkpr3oBe ynpasiHHe, ynpasaiHHA AHLI020MK NOCTABOK, CTA/IMI PO3BUTOK, NOTPIVIHWI pe3y/bTdT,
€KOHOMiYHa CTabiNbHICTb, €K0I02i4HA BIGMOBIGANbHICTb, COLIANbHA BIGNOBIGANbHICTD.

Summary. Introduction. In the current context of global challenges and economic system instability, the relevance of re-
searching crisis management mechanisms is significantly increasing. Economic crises, caused by various factors such as finan-
cial instability, political conflicts, pandemics, natural disasters, and military conflicts, can have a substantial negative impact
on the development of the state. In such conditions, effective crisis management becomes a necessary tool for minimizing losses
and restoring economic stability. One of the key aspects of crisis management is the management of supply chains of business
structures. Optimization and stability of supply chains are critical for ensuring their uninterrupted functioning and maintaining
economic activity. The integration of crisis management with supply chain management can significantly enhance the effective-
ness of both processes and contribute to sustainable economic development.

The lack of a systematic approach to integrating crisis management and supply chain management limits the potential for
effective crisis response and the creation of resilient economic systems.

The aim of the article is to analyze existing approaches to crisis management and supply chain management, as well as to
develop recommendations for their integration to ensure sustainable economic development.

Materials and Methods. The study utilizes methods of system analysis, comparative analysis, and synthesis of scientific
literature to examine existing approaches to crisis management and supply chain management, including the works of John
Elkington, A. Henriques, J. Richardson, C. Carter, and D. Rogers.

Results. The study proposes a conceptual model of Sustainable Supply Chain Management (SSCM), based on the principle of
the Triple Bottom Line, considering four auxiliary aspects: risk management, transparency, strategy, and organizational culture.

Prospects. The integration of crisis management and sustainable supply chain management is key to ensuring sustainable
economic development. Further research should focus on developing and implementing practical recommendations for business
structures regarding the integration of sustainable practices into supply chains, particularly exploring the interconnection be-
tween the environmental and social efficiency of enterprises and their economic performance.

Key words: crisis management, supply chain management, sustainable development, triple bottom line, economic stability,
environmental responsibility, social responsibility.

OCTAHOBKA MPO6JIeMH. Y CyJyacHUX yMOBaX TIJI0-

0aJIbHMUX BUKJIMKIB 1 HeCTa0LIbHOCTI €KOHOMIUHMX
CHCTEM aKTyaJIbHICTh IOCITI/PKEHHA MeXaHi3MiB aHTH-
KPU30BOTO YIIPABJIIHHA 3HAYHO 3pocTae. EKoHOMIUH1
KpU3U, BUKJINKAHI PI3BHOMAHITHUMYA YNHHUKAMU, TAKU-
MM AK (DIHAHCOBA HECTAOLIBHICTD, IIOJIITHYHI KOH(IIKTH,
MaHIeMii, TPUPOIHI KaTacTpod Ta BifiCbKOBI KOHQIIIKTH
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MOKYTh MaTH CYTTEBUI HETaTWBHUI BILIUB HA PO3BUTOK
IepokaBu. ¥ TAKUX yMOBax e(eKTUBHE aHTUKPU30Be
VIIPaBJIiHHA CTa€ HEOOXiTHUM iHCTPYMEHTOM IJIA MiHi-
Mi3aIlii BTpaT i BiIHOBJIEHHS €KOHOMIUHOI CTa01JIbHOCTI.

OpHUM 3 KITFOU0BUX aCIEeKTiB AaHTUKPU30BOTO YIIPaB-
JIIHHA € YIPaBJIIHHA JIAHIIOTAaMU ITOCTABOK ITPO/IYKIIii.
Onrumisairis i cTablIbHICTh JIAHITIOTB IIOCTABOK € KPH-
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TUYHUMU [JIs1 3a0esreueHHs 6e3mepediiinoro (yHKITio-
HyBaHHA 6i3HeC-CTPYKTYP Ta HiATPUMKU €KOHOMIUHOI
aKTUBHOCTI. ¥ TOU Ke Jac, iHTerpaiisa aHTUKPU30BO-
ro YyIPaBIiHHA 3 YIIPABIIHHAM JIAHIIOTaMU [TI0CTABOK
MOJK€e 3HAUHO IIIIBUIIUTH e()eKTUBHICTE 000X IIPOIECiB
1 CITIPUATH TOCATHEHHIO CTAJIOT0 €KOHOMIUHOT0 PO3BUTKY.

Anajtia ocTaHHIX HOocTaig:KeHb 1 myOJTiKaii.
TepMmiH cTajioro po3BUTKY, AKUI BCE UACTIIIE 3aCTO-
COBYETHCA NPU TOCIIPKEHHI PO3BUTKY €KOHOMIUHOL
CHCTEMIU, ITIOUYNHAKYN 3 MIKPOEKOHOMIUHOTO 1 3aBep-
IIYIOYY CBITOBHUM, IVI00AJIBHUM PiBHEM, BUBHAYAETHCHA
SAK 1HTerpallisa CoIiaJIbHOI, €KOJIOTIUHOI Ta eKOHOMIUHOL
BIIIIOBIIAJILHOCTI €JIEMEHTIB eKOHOMIUHOI CHCTEMI.

OpHuM 3 HepIInX KOMILIEKCHUX ITiIXOMiB 40 OpraHi-
3alrii JiAJIBHOCTI 0i13HEC-CTPYKTYP B KOHTEKCTI CTAJIOT0
po3BUTKY € 3amnporoHoBauuii [[zkonom Enkiarronom
(J. Elkington) [1] mpuHIIUT TOTPifiHOTO PE3yabTaTy
(Triple Bottom Line, TBL), skuii BK/Irouae HeOOXiIHICT
OHOYACHOI OIIHKY (PiHAHCOBMX, €KOJIOTUHIX 1 COLIaJIb-
HUX BUMipiB 6idHec-omeparriii. Ha Bigminy Big Tpaau-
IiffHOTO crioco0y BeJleHHA 6i3Hecy, e KOPOTKOCTPOKOBL
(bizaHcoBi mpuOyTKY OyIv eqUHUM (DOKYCOM, IaCTO 3a
PaxXyHOK IHINX «MEHII ByKJIUBUX» UNHHUKIB (TAKUX AK
€KOJIOTIUHI Ta corfiasbHi acnekTn), miaxia TBL Bumarae
Oasancy mMixk (iHAHCOBUMU, €KOJIOTIYHUMHU Ta COIIaIThb-
HUMU BUMIipaMH IIiJ] Yac TPUAHATTA Gi3HEC-pillleHb.

EnkiHrToH ommcye CyTHICTD «TPiliKU» AK «...HEMUHY-
e POBIIUPEHHS €KOJIOTIUHOT0 TIOPSAMIKY JIeHHOTO. ..», SKe
«...(bOKyCye yBary KOpIIopaIlriii He JIvIlle HA €KOHOMIUHY
IIHHICTh, AKY BOHU JI0NAI0Th, ajie I Ha HABKOJIUIIHE
CepeIoBUIIE Ta COL[IAIbHY IIHHICTD, IKY BOHU JONAIOThH
a6o 3HUIIYIOTH> [1].

Enpikec A. ta Piuapmacon [Ix. (A. Henriques, J. Rich-
ardson) HaroJoIyoTh, 1o TBL cTaB oguH i3 rosioBHUX
«3TYPTOBYIOUMX 3aKJIUKIB» IJIA 613HECY, 1[0 3BEPTAETHCA
JIO CTAJIOT0 PO3BUTKY [2].

Kaprep i Pomxepc (C. Carter, D. Rogers) [3] mo-
SCHUJIH, 10 AJIA BUSHAYEHHSA POJIi 6i3HEC-CTPYKTYpU
B IIMPOKOMY MAKPOEKOHOMIUYHOMY PO3YMIiHHI CTAJIOTO
PO3BUTKY HeoOXiTHa MIKPOEKOHOMIUHA MepCreKTUBa
CTAJIOTO PO3BUTKY. ABTOPU BUSHAUUIUA YOTUPU IOII0-
MiKHI aCIIeKTH — YIIPaBIiHHA PUSUKAMU, ITPO30PIiCTh,
cTpareriio Ta KyJaeTypy — 1106 38’azatu SSCM 3z TBL.

Kaprep i Pogxepce [3] mos’asanu nposopicrs SSCM
13 BaJIyUeHHAM 3aI[iIKaBJI€HUX CTOPiH, HATIPUKJIA/, Y 3€-
JIEHOMY MapKeTHHTY, 1 3 omepaligAMu IT0CTauyaIbHUKIB,
HANPUKJIA/, y 3aTaJIbHOMY ayIUTi, 1 IiIKPECTIIIN MOK-
JIUBICTH TIOKPAIIEHHS ITPO30POCTI Yepes BePTUKAIIbHY
Ta TOPUSOHTAIBLHY KOOPIUHALIIO.

Konrerria cramgoro yrpasiiiHHA JIAHIIOTAMA TTOTIH-
1y (Sustainable Demand Chain Management, SDCM)
€ HOBOIO 1 MEHIII IOCJTIKEeHO0I0 KOHIIEII[ICI0, AKA TaKOMXK
30CepPeKy€EThCA HA €KOJIOTTUHUX 1 COI[iaJIbHUX aCIIeK-
Tax, aje 3 aKIeHTOM Ha BUMOTH, 1[0 BUCYBAKOTHCSA CIIO-
JKUBaYaMU.

Hagig Bonrepc (D. Walters) sasuauae, 110 3 TOUKn
30PYy JIAHITIO}KKA TIOTIUTY, 613HEC-CTPYKTYPU HOBUHHI
IOCJTiIPKyBaTH Ta aHATIZYBaTH ITPOQiib JAHIIOTA TI0-

IUTY HA 1X IIJIFOBUX PUHKAX, OI[IHIOBATHU IIIHHOCTI CBOIX

KJIIEHTIB 1 CTBOPUTH I[HHICTD IIPOMO3UIII BiIIOBIIHO

JTO ITi€l MiATBHOCTI 3 BUBUYeHHs puHKY. L{ro iHdopMmariiro

CJTiJT TIOIITUPIOBATU MiK MAPTHEPAMU B JIAHITIOIKKY I10-

CTaBOK, 1 KOJKeH IIapTHepP MOBUHEH HaIaTh HeOoOXiTHI

pecypcH, 1106 3aJ0BOJILHUTU TOTPEOH KiHIIEBOTO KJTi€H-

Ta HaWKpauM duHoM. 3 Touku 30py SDCM minboBi

PUHKHU CJIiJT JOCTIPKyBaTH PA30M 13 IXHIMU BUMOTaMu

3 TOYKH 30pY MOTPIHUX BUMIPiB KIHI[EBOTO PE3yJIETATYy.
IIpoGsiema mosirae B HEQOCTATHBOMY JTOCJIi/IMKEH-

Hi KOMILJIEKCHOTO HiIXOMY, IO TTOE€IHYEe aHTUKPU30Be

YIIPABJIIHHA Ta YIPABJIIHHA JIAHIIIOTAMU ITOCTABOK JJ1A

3abe3IeueHHA CTAJIOr0 PO3BUTKY. BincyTHicTE crucTeM-

HOTO ITiJIX0/Ty 0 iHTerparfii Iux aIBoxX cep yIpaBIiHHA

o0MesKye MOKIMBOCTI JIA e(DeKTUBHOTO pearyBaHHSA

Ha KPU3U 1 CTBOPEHHA CTIHKNX €KOHOMIUHUX CHCTEM.

Takum YMHOM, JOCITIHKEHHS 1 Po3poOKa eeKTUBHUX

MOJIesIell KOMILIEKCHOTO ITi/IXO/Ty € aKTyaJIbHUM 3aBIaH-

HAM Cy4acHOI eKOHOMIYHOI HayKU.

MerToro cTaTTi € aHai3 iICHYOUNX ITiIXOiB J0 aH-
TUKPU30BOTO YIIPABJIIHHA Ta YIIPABJIIHHSA JIAHITIOraMU
TMOCTABOK, a TAKOXK HA PO3POOKY PEKOMEH[AIliil II0/10
iX iHTerpariii 3 MeTow 3a6e3neueHHsA CTAJIOT0 eKOHO-
MIYHOTO PO3BUTKY.

Marepianu i MeTogu. Y I0OC/TiAKEeHH] BUKOPHCTA-
HO METOJIM CUCTEMHOT0 aHaJIi3y, MOPiBHAJILHOTO aHa-
JIi3y Ta CMHTEe3y HAYKOBOI JIiTepaTypu AJiA BUBYEHHA
ICHYIOUUMX TiXOAIB 0 aHTUKPU30BOT0 YIIPABIIHHA Ta
YUPaBJIiHHA JIAHIIOTAMU ITTOCTABOK, 30KpeMa mpailb
H:xona Enkinrrona, Eupikeca A., Piuapmcona J[x.,
Kaprepa i Pomkepca. Amasnis jgiTepaTypu I0OIIOMIT
chopMyBaTH TEOPETUUHY 6a3y I PO3POOKYN PEKOMEH-
JaIfiii om0 iHTerpairii Iux Iiaxo/IiB 3 MeTox 3abesrie-
YEHHSA CTAJIOT0 EKOHOMIYHOTO PO3BUTKY.

B mporieci sgificHeHHA MOCITIMKEHHS BUKOPHICTAHO
TaKi HAYKOBI METOQU: TEOPETUYHOT0 y3arajJbHEeHHA Ta
rpyiyBaHHA (11 popMyBaHHA 3MICTOBOTO HABAHTA-
JKeHHA HOHATTA); (popMastisalrii, aHami3y Ta CHHTE3Y
(714 BUBHAYEHHSA CKJIAJIOBUX IIPEIMETY TOCTiKEeHHS);
JIOTIYHOTO y3arajibHeHHs Pesy IbraTiB ((popMysTIoBaHHA
BHICHOBKIB).

Buxnang ocHoBHOrOo Martepiaiy. B korrekcri ¢op-
MYJTIOBAHHA KOMILIEKCHOTO ITiIX0/TY 10 aHTUKPU30BOTO
YIIPABIiHHA Ta JIAHITIOTIB ITIOCTABOK /IJIA CTAJIOTO €KOHO-
MIYHOTO PO3BUTKY BUHUKAE HEOOXITHICTh IPOBEIEHHA
ITOCJTI/IPKeHb 34 HACTYITHUMU HAIIPAMAMU:

— SAK MOKHA BUBHAYUTU TEPMIiH CTAJIOT0 PO3BUTKY 1
3aCTOCyBaTHU MOT0 10 IIPUHIUIIIB Ta ITapaMeTpPiB aH-
TUKPU30BOTO YITPABITiHHA?

— UM iCHye 3B’I30K MK iHTErpaIlieio mMoHATh CTAJIOTO
PO3BUTKY Ta aHTUKPU30BOTO YITPABJIIHHSA, 1 JIOBTO-
CTPOKOBUM €KOHOMIUHUM YCITiXOM?

3 103UITil CTAJIOT0 PO3BUTKY, BUBHAUYAILHUM € 00-
I'PYHTYBAHH 3B’I3Ky MI’K €KOJIOTIUHOI0 Ta COIiaJIHO0
epeKTUBHICTIO 3 OAHOT0 0OKY, a 3 iHIIIOT0 — eKOHOMId-
HUMU IIOKa3HUKAMU.

Haii6iseIir 1iuToBaHUM BUSHAYEHHAM CTaJIOT0 PO3-
BUTKY € BUSHAUYEHHS, 3aIIPOIIOHOBaHe y «3BiTi BpyHar-
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nauma» (3BiTi «Hame coisibHe maiiGyTHe» BeecBiTHBOT
KOMIcCil 3 HABKOJUIIHBOTO CEPEOBUIIA TA PO3BUTKY
(WCED) y 1987 porti) [5]: «Ctanuii po3BUTOK — 11
PO3BUTOK, AKUII BiAIIOBigae moTpedbaM ChOrOJIeHHs, He
CTaBJIAYH ITif] 3arpo3y 3aTHICTh MalOyTHIX OKOJIIHb
3aJI0BOJIBHATH CBOI BJIACHI ITOTPE6».

Otike, BUSHAYEHHSA CTAJIOT0 PO3BUTKY IOB S3aHO
31 BIJIMBOM €KOHOMIUHOI QiAJBHOCTI HA HABKOJIMIII-
HE CepeloBUIle AK y KpaiHax, 10 PO3BUBAIOTHCA, TAK
1 B IIPOMMCJIOBO PO3BUHYTUX €KOHOMIKAX; IIPOHOBOJIb-
4010 0e3I1eK010; 3a0e3MeUeHHAM OCHOBHUX II0TPe0 JIio-
OUHI; 3a0e3I1eueHHAM 30epeKeHHA HeBITHOBJIIOBAHIX
pecypcis [6].

Ha mikpoexkoHOMiUHOMY PiBHI CKJIQTHO 3aCTOCYBaTH
3araJIbHOIIPUMHATE BUSHAYEHHS CTAJIOT0 PO3BUTKY, AKE
MICTHUTH MaJIO BKA3iBKH IIIO0 TOTO0, K Ha PIBHI MIAIIPH-
€MCTBa MOKHA BUSHAUYNTY MalOyTHI Ta IIOTOYHI OTpe-
6u, TeXHOJIOTI1 Ta pecypcu, HeoOXiTHI JIJIA 3a/I0BOJIEHHSA
IUX T0TPeO, i 3po3yMiTH AK e)eKTUBHO 30aTaHCYyBATH
oprauisariiigi 060B’A3KH Mix 0ararbMa 3alfiKaBJIeHIMU
CTOPOHAMH, HATIPUKJIA] aKIliOHEepaMHU, IIPAIliBHUKAMH,
1HIIII 3aITiKaBJIeH] CTOPOHU, BKITIOUAI0UU CYCITLTECTBO Ta
OpUpoaHe cepemouiie [7].

M. Crapux (Starik M.) i I. Peunc (Rands G.P.) Bu-
3HAYAIOTDH CTAJINI PO3BUTOK SAK: «...3MaTHICTb OQHIEI
Y1 KLJIBKOX €JIeMEHTIB €KOHOMIUHOI CUCTEMI, OKPEMO
YU KOJIEKTUBHO, iICHYBATH Ta IMPOIBITATH ... IIPOTATOM
TPUBAJIUX YACOBUX IIPOMIKKIB, TAKUM YWHOM, II[0 iC-

HYBAHHS Ta MPOIBITAHHA 1HIINUX CYKYITHOCTEH Cy0 eK-
TiB JOMYCKAETHCA HA BiIIOBIAHUX PIBHAX 1 B CyMIKHI
cucremm» [7].

Ha piBHi 6i3Hec cTpyKTypu, 3a0e3M€UeHHA CTAIOTO0
PO3BUTKY [JOCUTH YACTO TIOB’SA32HO 3 TIOHATTAMU KOH-
IEMIii CTaJoro YIIPaBIIHHA JIAHITIOTaAMHU TTOCTABOK
(Sustainable Supply Chain Management, SSCM) Ta
CTAJIOTO yIPABIIHHA JIaHIIoramMu monuty (Sustainable
Demand Chain Management).

Kowurmemniris Ta MeTO0JIOTIA YIIPABIIHHA CTAIUM
naHirorom mocrauadusa (Sustainable Supply Chain
Management, SSCM) posrisae B3aeMUHU B JIAHITIO31
OCTAYaHHA 3 TOUKU 30py B3a€MHOTO BILIMBY Ta B3ae-
MO3aJIeJKHOCTI YUYACHUKIB JIAHITIOTA 1 HABKOJIUIITHBOTO
cepenoBuiiia. BoHa BKJIIOUa€e €KOJIOTIUHI, COIIaIbHI Ta
€KOHOMIYHI acmekTH, 3adesneuyodu 6aganc Misk ¢i-
HAHCOBOK e()eKTHUBHICTIO TA COI1aJIbHO-EKOJIOITUHOI0
BinmosimaseHicTio. e BimoOpaikae B3aeMo3B A30K Gi3He-
Cy Ta HABKOJIUIITHLOT'O CEPEIOBHUIIA, BPAXOBYIOUH iHTE-
pecu TIpalliBHUKIB, aKITIOHEPIB Ta CYCIILCTBA 3arajIOM.

OcuosHi koHnenmii SSCM:

1. ExoJstoriuna BiqmoBigaJIbHICTE: 3HUMKCHHSA BILIN-
BY HA HABKOJIUIITHE CEPeIOBUIIlEe Yepe3 BUKOPUCTAHHSA
BiJTHOBJIIOBAHUX PECypCiB, MiHIMi3aI[il0 BiIXO/IiB Ta
3MEHIIIeHHA BUKU/IIB.

2. ComiajsibHa BIiAIIOBINAJIBHICTE: 3a0e3lleueHHd
CIIpaBeJINBUX TPYAOBUX IPAKTUK, MATPUMKA Miclie-
BUX rpoMaa, JOTPUMMAaHHA IIpaB JIDAWHHN.

Crpareris: Opramnizaniiina
CTaJU{ PO3BUTOK, KYyJIbTYypa:
SIK YaCTUHA TpaauIii,
iHTEerpOBaHOi MEPEKOHAHHS,
crparerii COMATHRA BIIOBATHAICT? LIHHOCTI, €THKA
Sustuinable
Exonoriuna BimoBiabHicTh EXoHOMitHa BiAOBiXaTb HiCTS
Yupasiinus \/ Tposopicts:
PM3MKaMu: 3aMTydeHHs
TUTAaHyBaHHS Ha 3aI[iKABICHHX
BUIAJ0K oci6
HerepeaoaueHIX
cUTyamin

Puc. 1. KonrernryasibpHa Mo/Iesb YIIPABIIHHA CTAJIMM JIAHIFOTOM [T0CTAYaHHA
(Sustainable Supply Chain Management, SSCM)
Iocepeno: chopmoBaro aBTopamu Ha OCHOBI [6]
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3. ExoHOMIUuHA BiIIOBIHAIBHICTD: IIIATPHUMKA €KOHO-
MiuHO1 e(peKTUBHOCTI Ta cTabiIbHOCTI Gi3Hecy.

Omre, SSCM Mo:kHA BUSHAUUTU SK CTPATETIUHY,
IPO30PY 1HTErpaIliro Ta JOCATHEHHSA 613HEC-CTPYKTYPOIO
COIlIaJIbHUX, €KOJIOTIYHUX Ta €KOHOMIUHUX IfiJIeH
Yy CUCTEMHIN KOOpAUHAIIT KJIFOUOBUX MizKOPTaHi3aliii-
HUX 013HEC-IIPOIIeCiB AJIA BIOCKOHAJIEHHA JOBrOCTPO-
KOBUX €KOHOMIUHHX ITOKAa3HUKIB OKpeMOl KOMITaHii Ta
1i JIAHITIOTIB II0CTABOK.

Ile Busnauenns SSCM, ake 6asyeTbcs Ha MOTPIii-
HII MeTi (MoCATHEHI COIiaJIbHUX, eKOJIOTIUHUX Ta eKO-
HOMIUHUX ITiJIel) Ta YOTUPHOX JOMOMIKHHUX ACIIeKTax
(yripaBJTiHHA pUSUKAMU, TIPO30PICTh, CTPATETIA Ta Opra-
HizaIliiiHa KyJIbTypa), KOHIIENITYyaJli30BaHO Ta II0KA3aHO
Ha puc. 1.

Kaprep i Pomxepc mpunyckarors, mo 6isHec-
CTPYKTYpPaM HeoOXiJHO PO3yMiTH IOTEHIIiiHI eK0JI0-
TiYHi, COIia/JIbHI Ta €KOHOMIUHI PUBUKU TA BIKUBATU
HeoOxigHUX 3axo/iB. [IposopicThk miATPUMY€E MOHITO-
PUHT IPOIIECiB CTIHKOCTI B yChOMY JIQHITIOT TTOCTAYaH-
HAA, 8 TAKOYK KOMYHIKAIA IUX 3aX0/IB 13 3aIliKaBJIeHU-
mu croponamu. KpiMm HuX, cTpaTeris i opraHisaiiiina
KyJIBTypa € BaKJIMBUMU NMUTAHHAMHU, AKI MOBUHHI
migrpumyBaTtu npaktukun SSCM, ockiibku 6e3 Bimo-
BIJHOCTI Mi}K HUMU JIJIA HUX 0yJ10 0 y?Ke BayKKO BITPO-
BaIPKyBaTH [Ail Ta OCATATU I[iJIeil CTAJIOT0 PO3BUTKY
yepes JIAHITIOT TOCTaYaHHSA.

3BHUUAaiHO, COIiaJIbHI Ta eKostoriuHi acrexrn SSCM
TI0Ka3aHi Ha PUCYHKY 1 ITOBUHHI 3ilICHIOBATHUCA 3 UiT-
KM BU3HAHHAM €KOHOMIUHUX ITIJIell 6i13HEC-CTPYKTYPH.

BasknBo KpUTUUHO BUBUUTH, AK IIJIBOBI PUHKH Ta
CIIO’KMBAYi OIIHIOIOTH OPi€HTOBAHI I[IHHICHI ITPOTIO3U-
111l JIQHI[¥ora mocTaBoK. JIaHIIory rmocrayaHya IIOBAHHIL
30MpaTyv PUHKOBY 1H(OPMAITI0 II[O/0 IIepeBaru CTao-
0 PO3BUTKY I[IJIOBUX PUHKIB, IIPIOPUTETHU KJII€HTIB
MO0 3aXO/IiB CTAJIOT0 PO3BUTKY, PiBEHb 3a/I0BOJIEHO-
CTi IO/I0 TTOKA3HUKIB CTIMKOCTI JIAHITIO¥KKA TOCTABOK
1 MOGPOBIIBHOI yUacTi KJIIEHTIB y MPOEKTYBaHHI Ta
KOHTPOJII IIOKAa3HUKIB cTifikocTi. KirieHTH ¢ omHuMu
3 HAWBaKJIMBIIINX 3AI[IKABJIEHUX CTOPIH, a TAKOK
YYaCHUKIB JIAHITIOTA TI0CTABOK.

1106 mocaArTy 11iel MeTH, cirix mpakTukysatu SSCM
yaromkyerbed 3 mpakrukor SDCM. SDCM migkpecitioe
BAXKJIMBICTh BPaxXyBaHHA COLIAJIBHUX Ta €KOJIOTIUHUX

OYiKyBaHb CIIOKUBAYIB, 1[0 CTAE AT BAKIUBIIINM
Yy Cy4acHUX yMOBaX 3POCTAaHHA CBIJOMOCTI II[OJI0 CTa-
JIOTO PO3BUTKY.

OcnosHi BigmiraocTi SDCM:

1. CrrosgkmuBaui Ak pyrriiina cuiia: CrioskuBadi Bera-
HOBJTIOIOTH €KOJIOTIYUHI Ta COIIiaJIbHI KPUTEpii, HA AKI
IIOBUHHI pearyBaTH HigIIPUEMCTBA.

2. KommunexcHuii mipxing: ITignmpuemMcrsa moBHHHIL
BpaxoByBaTH AK (PiHAHCOBI, TAK 1 COIiaJIbHI ACHEKTH,
IHTErpyryYH iX y CBOIO JiAJIBHICTE.

3. Anajriz Bumor punky: [ligmpremcTBa MOBUHHI
JIOCJTIIPKYBATHU Ta aHAJTIZyBAaTU BUMOTHU ILJTLOBUX PUH-
KiB, 11100 3a0e3I1eYnTy 3a/I0BOJIEHHS IOTPeb KiHIIeBOIro
CIIO}KMBAYA.

4. Iaopmarriiina Bzaemomia: 3iopana iHdopMaIia
TMOBUHHA MOMIUPIOBATUCA Uepe3 IMTapTHePiB Y JIAHII031
MOCTaYaHHA [JiA 3a0e3neUeHHA HAWKPAaIoro 3a10Bo-
JIEHHA MoTpPed CII0KUBAUIB.

BHuCHOBKH i mepCIIeKTUBH MOJAIBIINX JOCJIi-
I KEeHb. ¥ KOHTEKCTI INI00aJbHUX BUKJIMKIB 1 €KOHO-
MIiYHOI HecTablJIbHOCTI, iIHTEeTrpaIlisad aHTUKPU30BOTO
VIIPABJIIHHA Ta CTAJIOr0 YyIPABIIIHHA JIAHIFOTAMH I10-
craBok (SSCM) e kJIr040BOIO [J1A 3a0e3leUeHHs CTaJIOr0
€KOHOMIYHOT'0 PO3BUTKY. BIIpoBaKeHHA ITPUHITUILY
norpiitHoro pesyssrary (Triple Bottom Line) mossossie
0isHecaM OJHOYACHO AOCATATH (PIHAHCOBUX, €KOJIOiU-
HUX 1 comianbHUX 11istent. e copuse He nuiie cTabiyib-
HOCTi Ta eheKTUBHOCTI 6i3HEC-CTPYKTYp, aje i migBu-
11ye IXHI0 KOHKYPEHTOCITPOMOXKHICTD Y TOBIOCTPOKOBI
TepCHeKTrBi. AHaTi3 iCHYI0UnX ITiIX0/IiB Ta Po3pobKa
KOMIIJIEKCHUX MOMeJiell YyIIPaBJIiHHA, [0 MOEOHYThH
aHTUEpU30Be yrnpapiainadg ta SSCM, e akryarsHUM
3aBIAHHAM CyJacHOI eKOHOMIUHOT HAYKH.

Tlopgasnbiri mocsTiizKeHHA TOBUHHI 30CePeIKyBaTUCA
Ha po3po0Ili Ta BOPOBAIKEHHI MPAKTUYHUX PEKOMEH-
Jariii A 6isHec-CTPYKTYp IIOA0 1HTEerparii cTajaux
MIPAKTUK y JIaHII0TH 1moctaBok. OcobuBy yBary cJifg
TIPUIIIATY JOCTIFKEHHIO B3A€MO3B A3KY MIsK €KOJI0Tid-
HOIO Ta COIIAJIbHOI e(eKTUBHICTIO ITAIIPHUEMCTB 1 iX-
HIMJ €KOHOMIUHUMU TOKA3HUKAMI, a TAKOXK POJIi CIIO0-
sKMBadiB y (popMyBaHHI craysux BuMor. Ile mosBosinTh
CTBOPUTH OLJIBII CTIHKI Ta agalTHUBHI 0i3HeC-MOJeJTi,
30aTHiI e(PeKTUBHO pearyBaTH Ha KPU3U Ta CIIPUATH
CTaJIOMY PO3BUTKY €KOHOMIUHUX CHCTEM.
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KOHLENLIA 3ABE3NMEYEHHA ®IHAHCOBOI
CTINKOCTI YHIBEPCUTETIB B TPAHC®OPMALINHIN
MOJE/I EKOHOMIYHOIO PO3BUTKY YKPAIHU

THE CONCEPT OF ENSURING FINANCIAL STABILITY
OF UNIVERSITIES IN THE TRANSFORMATIONAL MODEL
OF ECONOMIC DEVELOPMENT OF UKRAINE

AHoTauis. BCTyn. Bula ocBiTa B YKpdiHi 3a3HAE 3HAYHMX 3MiH Yepe3 naHgemito Covid-19, noBHomacluTabHy BikiHy Ta Bpo-
iHTe2pauiriHi npouecy. HecTabiNbHICTb pe_yasTopHO20 3aKOHOGABCTBA | HEOOXigHICTL aganTavii BUMa2akoTh Big yHiBepcuTeTiB
2HYYKOCTI Ta LWBMGKO20 peda2yBaHHS, LLO NigKpecioe noTpedy B HOBMX KOHLIENMTYAIbHMX MIgXxogax go ynpas/iHHS YHIBEPCUTETAMM.

MeToto cTatTi € po3pobka Ta 0bypPyHTYBAHHS KOHUenLii 3ab6e3neyeHHs iHGHCOBOI CTifKOCTi yHiBepCUTETIB B yMOBAX TPAH-
cpopmaviriHoi Mogesi eKOHOMIYHO20 PO3BUTKY YKpPaiHM.

Martepianu i meTogn. MaTtepianamu gocnigykeHHs € HaykoBi NyOaiKauii BITYN3HAHMX Ta 3apyOiXHNUX BYEHMX, CTPATE2i4Hi
npo2pamu po3BMTKY BMLLOI OCBITM YKPAiHM, HALIOHAIbHA eKOHOMIYHA CTpaTeis, CTpaTezis II0GCbK020 PO3BUTKY. B npoueci
goCnigxKeHHs BUKOPUCTAHO TAKi HAyKOBI METOgM: TEOPETUYHOR0 Y3a2A/IbHEeHHS, CUCTeMATU3aLIi Ta KOHLUEeNTYanbHUi MeTog
(gns 102i4HO020 B3AEMO3B'A3KY KOMMOHEHTIB KOHLienLii); CUHTe3 Ta aHani3 (gns BU3HaYeHHs gpaiisepis, o GopmytoTb HOBY
napagueamy BULLOI OCBITH); Y3a2A/IbHEHHS Ta CMHePRETUYHMIT MeTOg (G/11 CTBOPEHHS eKOHOMiYHOI Mogesni 3BO Ta BU3HAYeHHs
B3AEMO3B’A3KIB MiX i cknagoBmumm).

Pe3ynbTaTu. Po3pobnieHo KoHuenwito 3abe3neyeHHst iHaHCOBOI CTiViKOCTI yHiBepcuTeTIB B TpaHCHopMauiiiHii Mogeni ekoHo-
MIYHO20 PO3BUTKY YKPAiHW, O CIPAMOBAHA HA IHT€2POBAHY CIIPOMOXHICTb 3MILIHEHHS JII0GCbKO20 KANiTay Yepe3 ocnigoKeHH,
HHOBAWI Ta NiG20TOBKY KAGPOBO20 MOTeHLiany. [l qoCsi2HeHHs MeTi KOHLENLii BU3HaYeHO gBOPIBHeBi 3aBgaHHS MeT0go/102i4H020
Ta NPUKAAagHO20 XapakTepy. KOHUEMNLisl [pyHTYETbCS Ha 2100a/IbHUX, HALIOHA/IbHUX TA IOKA/IbHUX gpaiBepax, Lo BU3HAYAKOTb
TeHgeHLii pO3BUTKY i K/I0YOBI MOTMBU (yHKLIOHYBAHHS yHIBEPCUTETIB. B OCHOBY KOHLIEMNLi 3aK1ageHo Taki IpuHUMIN: CTPATeRiYHa
OpIEHTALifl, OMTUMAJIbHICTb, IHK/O3UBHICTb, IHHOBALIIMHICTD, MPO30PICTb, AGANTUBHICTb, 2HYYKICTb, eKOHOMIYHICTb. BU3HAYeHo, Lo
gOCsicHeHHS! MeTy KOHLIerNLii peanizyeTbCsl depe3 BIIpOBAGXKEHHS] eKOHOMIYHOI MOgeni pO3BUTKY yHIBEepCUTETY, IKa 0A3YeTbCA HA LiiH-
HICHI¥ NPOMo3uLii Ta BK/IIOYAE TAKi KOMIMOHEHTU: K/IIOYOBI pecypcH, KtoHOBI BUGH GisiIbHOCTI, LiHHICHA MPONO3uMLis, KAHAIM HAQAHHS
Ta NPOCYBAHHS], K/TIOYOBI 2Py Ny CTeNKXOGepiB, KI0YOBI NAPTHEPH, PiHAHCOBA MOgesb, (iHAHCOBA CTilKICTb. BU3HAYeHO iHgyukaTopy
Ta MeTogu OLiHKM (iHAaHCOBOI CTi¥iKOCTi, 06]pYHTOBAHO KpuTepii peanizauii koHLenwii gis gepxxasu, BULLOI 0cBiTH, bi3Hecy, 3BO.

BrpoBagyeHHs1 gaHoi KOHLenwii BPaxoBye Cy4acHi BUKIMKM BULLOI OCBITW TA peanisyeTbCs B TPAHCHOPMALiiiHii mogeni
eKOHOMIYHO20 PO3BUTKY YKPAiHK, aganTyloynch go 3MiH Ha IOKAbHOMY, HALOHAIbHOMY Ta 21000/ 1bHOMY PIBHSIX.

[lepcriekTnBu. B moganblumx gocaigykeHHsX BApTO NpUGiNNTK yBazu po3pobui Mogeneit B3aemMogii 3 bi3HeC-ceKTopom,
gepKaBHUMM IHCTUTYLISIMM G151 MIGBULLEHHS] KOHKYPeHTOCTIPOMOXHOCTI Ta 3abe3neyeHHsl PiHaHCOBOI CTifiKOCTi yHiBepCUTeTiB.

KniouoBi croBa: koHLenyisi, piHGHCOBA CTiliKiCTb, eKOHOMIYHA MOgesb yHiBepcuTeTy, TpaHcopmauiiiHa Mogess, gparsepy.

Summary. Introduction. Higher education in Ukraine is undergoing significant changes due to the Covid-19 pandemic, the

full-scale war, and European integration processes. The instability of regulatory legislation and the need for adaptation require
universities to be flexible and responsive, highlighting the need for new conceptual approaches to university management.
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Purpose. The purpose of the article is to develop and substantiate a concept for ensuring the financial stability of universi-
ties within the transformative model of Ukraine’s economic development.

Materials and methods. The research materials include scientific publications by domestic and foreign scholars, strategic
programs for the development of higher education in Ukraine, the national economic strategy, and the human development
strategy. The study employs the following scientific methods: theoretical generalization, systematization, and the conceptual
method (for the logical interconnection of the concept’s components); synthesis and analysis (to identify the drivers shaping the
new paradigm of higher education); generalization and the synergetic method (to create an economic model for higher educa-
tion institutions and determine the interrelationships between its components).

Results. The concept of ensuring financial stability for universities within the transformative model of Ukraine’s economic
development has been developed, focusing on the integrated capability to strengthen human capital through research, innova-
tion, and workforce development. To achieve the concept’s objectives, two-level tasks have been defined: methodological and
practical. The concept is based on global, national, and local drivers that determine the development trends and key motives for
university operations. Key principles of the concept include strategic orientation, optimality, inclusiveness, innovation, transpar-
ency, adaptability, flexibility, and cost-effectiveness.

The achievement of the concept’s objectives is realized through the implementation of an economic development model for
universities, which is based on a value proposition and includes components such as key resources, key activities, value propo-
sition, delivery and promotion channels, key stakeholder groups, key partners, financial model, and financial stability. Indicators
and methods for evaluating financial stability have been defined, and criteria for implementing the concept have been substan-

tiated for the state, higher education, business, and higher education institutions.

The implementation of this concept considers the current challenges in higher education and is realized within the transfor-
mative model of Ukraine’s economic development, adapting to changes at the local, national, and global levels.

Discussion. Future research should focus on developing models for interaction with the business sector and governmental
institutions to enhance the competitiveness and ensure the financial stability of universities.

Key words: concept, financial sustainability, economic model of the university, transformation model, drivers.

Hoc'ranomca npo6semu. Buia ocsita Yipaiau
repe6yBae B mmpolieci Tpancgopmariii, 1o o6yMosJie-
Ho Hacminkamu nauagemii Covid-19, moBHoMacITaGHOO
BiifHOI0 B YKpAaiHi Ta €BPOIHTErpaIliiHIMU IPOI[eCAMMU.
HecriiikicTb peryaaTopHOro 3aK0OHOIaBCTBA CYIIPOBO-
IPKYeThCA 3MiHAMU B OPraHisallii OCBITHBOI JiAJILHOCTI,
BCTYITHOI KaMIIaHil, (hiHAHCYBaHHSA, IPOIECY YKPYITHEH-
HS YHIBEPCUTETIB TOIIO0. YHIBEPCUTETH PEATIBYIOUH ITPa-
BO Ha aBTOHOMIIO 3MyIIIeHi THYYKO pearyBarTH i IIBUIKO
aIanTyBaTUCA 00 HOBUX PEeaTiil Ui 30epeskeHHA KOHKY-
peHTHUX 1o3ulliil. TpaauIliiiHi miaX0au 10 YIIPaBIiHHA
B YHIBepCUTETaX HE POOJIATH iX YCITIITHUMMU.

3MiHU y BHUIIIN OCBITI € HE3BBOPOTHIM IIPOI[ECOM,
1[0 BU3HAYAETHCA BILJIMBOM ApaiiBepiB, BEKTOpPaMU
TpaHchopmarrii momgo GopMyBaHHSA YHIBEPCUTETIB
MaibyTHBOr0. SHATHICTh YHIBEPCUTETIB CTBOPIOBATH
1 pyHKIiOHYBaTH B THYYKHUX aJallTUBHUX CHUCTEMAaX €
TepeIyMOBOIO 10 HOBUX IT€PETBOPEHb Ta MOTPEOYI0Th
PO3POOKYU KOHITETITYaJIbHUX MiX0M1B JI0 1X TiAJIBHOCTI.

Anajtia ocTaHHIX HOCTiMKeHb i myOiikaii.
3HaYHWI BHECOK Y [IOCJTI/PKeHHS PO3BUTKY BUIIIOI OCBi-
Tt saiticauiim Kpemens B., Jlyroeuii B., Cayx II. [1],
AKI OIPECTaBUJIN Y HAYKOBIH JIOTIOBI/Ii BUKITUKY BUIIO1
OCBITH, 1110 00YMOBJIEH] KPU30BUMU MIPOIIECAMU €KOHO-
Miku Yipaiau, Takumu ak Covid-19 ra sifina. Cayx I1.
[2] mocmimkye pedopMaTOPChEl 3MiHHU Ta iX BILJIUB HA
SIKICh OCBITH, HETIOCJTIIOBHICTD TPaHC(hOPMAIHIX ITPO-
1ieciB, 3a3Hayae, 10 QP POBI3AL[iA 0CBITHLOL AiAILHOCTI
BILUIMBAa€ HA KOHKYPEHTHE CepeIoBUIIle, KOMepIliaJli-
3aITifo JiAJIBHOCTI y cepi ocBiTh i Hayku. BusHauae,
1[0 HOBa MOJIEJIh BUIIO1 OCBITH BPAaxX0BYe 1HEPIiIIHICTh
CUCTEMU BUIIO] OCBITH, PO3BUTOK €KOHOMIKH, 3aKOHO/Ta-

134

Bui Ta (iiHAHCOBI 00MexkeHHA. JlpaiiBepy BUIIOI OCBITH,
1110 BUBHAYAKOTH HOBY MapagurMy (yHKI[IOHYBaHHA Ta
CTPaTETiYHOTO PO3BUTKY YHIBEPCUTETIB IIPEICTABIIEHO
B HaykKoBux myosikamiax Xasutopan JI. (Halloran L.),
I[Taraumi K. (Friday C.) [3], Ba6ak C., Cku6a M.,
Kpikyuos M., Cemenosa-Illenesunpra K., Coscyn 1.
[4]. Teneparrito 6isHec-mometi mocmimiyoTs OcTep-
Baspzep O. (Osterwalder A.), ITiawe 1. (Pigneur Y.) [5],
OPONOHYIOTH i1 TTOJIOTHO, 1[0 BKJIIOYAE CTPATETIuHi iel
Ta IHCTPYMEHTH, MIa0JIOHU i3 BpaxyBaHHAM KOHIIETIITi i
OPOBITHUX HAYKOBIIIB 1 IIPAKTUKIB.

Meroro cTaTTi € po3pobKa Ta 00T PYHTYBAHHSA KOH-
el 3abesreueHHs (PIHAHCOBOI CTIMKOCTI yHIBepcUTe-
TiB B yMOBax TpaHc(opMAaIliifHol MojIe T eKOHOMITHOTO
PO3BUTKY YKpaiHU.

Buxiag ocaoBHOro marepiasy. Buma ocsita o-
Tpebye TpaHcdopMariii, Tak AK [{UPPOBI €KOCUCTEMU
BMIHWJIU BiTHOIIIEHHA CTYJAEHTIB /O HABUYAHHSA, B CY-
YACHUX YMOBAX BAJUIIATUCA KOHKYPEHTOCITPOMOIK-
HUM 6e3 3MiH He MOoxxkJInBa, amke Hacaigku Covid-19 e
HEe3BOPOTHUMHU. [{JI1 BIGKMBAHHSA YHIBEPCUTETH TOBUH-
HI HepeiTH Bif cTail 3pLJIOCTI 10 CTajil 3pocTaHHA [6],
110 POSIITUPIOE TOPUBOHTH MOMEJII TX (DYHKITIOHYBAHHSA.
YuiBepcuretu MawTh POKyCyBaTHUCA HA CTPATETIYHUX
MJIAX, TPU IBOMY ClieHapii 1X PO3BUTKY BPaXOBYHOTH
IIIHHICTD 13 HOBUMH MOKJIMBOCTAMM, CTBOPEHHS HOBUX
OisHec-mofiesieli Ta BIpoBam:KeHHA iHHOoBAaIIi [6]. Mo-
nmens Buioi ocBiTu (Open Loop) mpesenroBana Cren-
(opacekuM yHIBepcuTeToM [7] mepenbauae MOKIU-
BiCTh HABYAHHA MNPOTATOM JKUTTSH, MOEAHAHHA TEOPil
Ta MPAKTUKU, 3aJIyYeHHA IPAKTUKIB 10 aKaJeMiuHOro
cepejioBUINA, HEOOMEKEHU BiK JIJIA IT0YaTKy HaBYaH-
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HA. B maHy Moje b 3akjiaieHo IPUHITUN THYYKOCTI
Ta 3IATHICTH YHIBEPCHUTETIB aJaIllTyBaTUCA 10 HOBUX
peaJtiii Ta AUHAMIYHUX 3MIH CbOT'OIE€HHS.

B Crparerii po3BuTKy BHIIOI OCBITH YEKpaiHu Ha
2021-2031 pp. [8] okpecioTECA IIPOOIEMI BUIIOI
OCBITH, IO CTOCYIOTHCA FaPMOHI3aIlil i y3ro?KeHH Bi-
TYUBHAHOTO TA €BPONEMCHKOT0 3aKOHOIABCTBA, BEJIMKOT
mepexki 3BO, 1o He Bimmosimae memorpadiuHiii cury-
arfii, HAABHOCTI HEKOHKypeHTocrpomo:kumnx 3BO, ix
(hopMabHIi aBTOHOMII, 1110 GL/IBII IIOBHO IIPEICTABICHA
KaJpOBOI0 aBTOHOMIEIO, IIPU OOMeskeHil (piHaHCcoBii
aBrouoMmii. Bpak ¢inancysanus, HeepeKTUBHICTD YHI-
BEPCUTETCHKOT'0 MEHEPKMEHTY, HEBIAIIOBITHICTH OCBIT-
HIX TIpOTpaM 3aluTaM PUHKY Ta PA IHIIUX ITPodIeM
3YMOBJIIOIOTH TTOTPe0y B MO epHi3allil BUIOI OCBITHU.
Crparerisa nepegdavae KOpeJsIAaLiio IpodJjeM i3 crpare-
TIYHUMU IUJIAMUA, 110 3aKJIa/IeH]1 B 0CHOBY HOBOI €KOHO-
MIUHOI MOJIeJTi PO3BUTKY.

Crpareriss po3BUTKY BUIIOI OCBiTH B YKpaiHi Ha
2022—-2032 pp. [9] xopeioe i3 cTpaTEriYHUMHU IIPiO-
puTeTaMu eKOHOMIUHOTO PO3BUTKY YKpaiHU B YaCTUHI
OYHKTY 4 «... AKICHOI OCBITH Ta 320XO0UYEHHS MOKJIU-
BOCTiI HAaBUYAHHSA BIIPOIOBIK YCHOTO KUTTS [JISA BCiX»,
Crpareriero moaceroro po3suTky [10], HartionassHo0
€KOHOMIYUHOK0 cTpareriero Ha mepioa mo 2030 p. [11],
MIPIOPUTETHUMU HAIIpAMAaMU IT¢POBOi TpaHchopMarrii
[12] Ta iHmIMMU TIporpaMHUMU JOKyMeHTaMu. B oc-
HoBy Crparerii 3akaieHo0 €BpOiHTErPAIliiHUHE KypC,
nepenbauae po30yq0BYy 1HKITIOBUBHOTO, IHHOBAIIIITHOTO
IIPOCTOPY, I POBi3AIIif0 BUIIOI OCBITH, PO3BUTOK Bip-
TyabHOI MOOIJIBHOCTI Ta CTYIEeHTOIeHTpu3M. Baxkiu-
BOIO CKJIA0BOIO Micii BHIIIOT OCBITH € «... (QOPMYBAHHSA
SAKICHOTO JTFOJICBKOTO KaIliTajy... po30ynoBa eeKTHUBHOL
iIHHOBAIiTHOI KOHKYPEHTOCIIPOMOXKHOI €KOHOMIKHU. ..»
[13], 1o 3akiiajieHo y KOHIleNTyaJibHe 0aueHHA TPaH-
copMaITiiiHol MOIeJTi PO3BUTKY €KOHOMIKM YKpaiHMU.

B HamionanbHiil ekoHoMiuHii ctparerii [11] 3a
crpareriunon iyuio 1 «CTBOpeHHA 1HKJIIO3MBHOIO,
1HHOBAIITHOTO T4 OCBIYEHOTO CYCITiJIbCTBA...» BU3HA-
UeHO TaKi BUKJIMKH 1 6ap’epu y 4acTUHI BUIIOI OCBITH,
1110 TIOB’SI3aHi i3:

— HASBHOIO CHCTEMOI0 [JePKABHOT0 (PiIHAHCYBAHHS;

— BifcyTHicTIO (piHamcoBoi aBroHoMmii 3BO;

— obMesxeHUM (PiHAHCYBAHHAM, 3HOIIIEHICTIO MaTepi-
aJILHO-TEeXHIUHOI 643U, JeMITIHIOBIMH I[iHAMHI Ha
KOHTPaKTHE HABUYAHHSA,

— o0MeskeHUM (DiHAHCYBAHHA OCBITH IIPOTATOM JKUTTS
3a OromxeTHI korrru [11].

3asHaueni npobieMmu okpecsieni B Crparerii Jirop-
cbKoro po3BuTky [10], 110 miaTBEpIKYyEe KOPEJIALII0 i3
BEKTOPOM PO3BUTKY HAIIOHAJIBbHOI €KOHOMIKU Ta 3y-
MOBJIIO€ 1X 1HTeTpaIfiio B TpaHchopMaIiiiiHy Momeab
€KOHOMIUHOT'0 PO3BUTKY YKpAiHU. SasHaueHi TeHIeH-
i1 00yMOBJTIOIOTH HEOOXITHICTb PO30YJOBU KOHIIEITITil
3abesneueHHA (PiHAHCOBOI CTIMKOCTI YHIBEPCUTETIB
B TpaHchopMAaIlifiHill MogesIi €eKOHOMIUHOT'0 PO3BUTKY
Yrpaiuu, MeToro AKol € 3a6e3neueHHsa (PiHAHCOBOI CTiti-
rocti (DOC) yHiBepcuTeTiB B TpauchopMaIiiiitiit Mmose-

JIi EKOHOMIYHOTO PO3BUTKY YKpaiHU SAK 1HTETPOBaHOI

CITPOMOKHOCTI 3MIITHEHHSA JIIOJICBKOTO KalliTaly uyepes

JIOCJTiPKeHHA, IHHOBAIIi1 Ta IMiITOTOBKY KaPOBOTO 110-

reHitiaiy (puc. 1).

PosbymoBa maHoi KoHIlEMIli1 00yMOBIeHA qpaiiBepa-
mu [14], 10 BU3HAYAKOTh TEHAEHIi1 POZBUTKY 1 KITIO-
40Bi MOTHUBY (QDYHKI[IOHYBaHHSA YHIBEPCUTETIB 32 HOBOI
HapajurMu PO3BUTKY BUIIOI OCBITH Ta BIJIMBAIOTH HA
BU3HAUEHHS CTPATEriyHUX HAIPAMKIB PO3BUTKY VHi-
BepcuTeTiB. BIutuB gpaiiBepiB BUBHAUEHO HA TPHOX
piBHAX (ry106a/IbHII, HAI[IOHAJIBHUM 1 JIOKAJIBHUIM),
3a KOYKHUM 3 AKHX 1IeHTH(IKOBAHO HANOIIBII BAroMi
npaiisepu [15; 16; 4].

3asHaueHa pisHOpPiIBHEBA CHCTEMA IpaiBepiB BUIIOI
OCBITH BILIMBAE HA MOYKJIUBICTD JOCATHEHHS IIOCTABJIE-
HO1 METHU Ta € TIePEyMOBOIO 10 00T PyHTYBaHHS 3aBIaHb
Ta IPUHITUITIB 3a0e3reueHHA PiHAHCOBOI CTIHKOCTI yHi-
BepcureTiB. OCHOBHUMY MPUHIIAIAMH, 10 3AKJIaIEeH1
[IJIA peaJtisarrii KOHIIeIIii €:

— cTpaTeriyHa OpieHTAaIlld — PO3IJIAJAETHCA 3 JBOX
TO3UIIIN: TTepIia — HAIJIEHICTb YHIBEPCUTETCHKOTO
MeHEKMEHTY Ha MiCil0 Ta CTpaTeriuHi MPiopuTeT
POBBUTKY, KOPEJIALiA iX 3 perioHaJIbHUMU CTPaTeri-
SMU PO3BUTKY, TOCATHEHHA KOHKYPEHTHUX IepeBar
Ha HAIIOHAJIFHOMY Ta MIXKHAPOIHOMY PiBHi, 30Kpe-
Ma, uepes BUCOKI MO3UIIil y PeTUHTax, CTIHKICTh
KOHTUHTEHTY Ta 3a6e3IeueHHs CTaJIOT0 PO3BUTKY
YHIBEPCUTETY; APYra — OMOCEPEIKOBAHE CIIPUAHHA
IIJIS1 JOCATHEHHSA CTPaTeriyHuX IMIIepaTus, Io 3a-
KJIajieHi B TpaHCchOpPMAITiHY MOIeIb €EKOHOMIUHOTO
PO3BUTKY YKpaiHu;

— OITHUMAJIBHICTb — MOKJIMBICTH €()eKTUBHOI'0 BHKO-
PUYCTaHHA PecypcCiB AJIA HATAHHA OCBITHIX ITOCIIYT
Ta JOCJI/TKeHb, 3[]aTHICTb 30aJTaHCOBYBAaTH JTOXOH 1
BUTpATH yHIBEPCUTETY, 3abe3reuyBaryl (DiHAHCYBAHHSA
He JIuIlle TOTOYHUX BUTPAT, a i1 BUTPAT PO3BUTKY,
ONITMMAJIBHO II0€JHYBATU MaTepiajibHi, TPYAOBI 1
(bimamcoBi pecypcu, quBepcudiKyBaTH TOXOIH, 3AITY-
JaTH ribpuaHi JKepesia pinancyBauHs (IHBeCTHUITIHHL
doumM, eHmayMeHT-(DOHI, 6IaroMiiiHI BHECKH, TapyH-
KH, (pisTaHTpOITiA, cTapTanu, KpayHadauauHr, hau-
IPafiBWHT, KPAYH/ICOPCUHT, ITPOEKTH, OidHec-(hopyMH,
(hiHAHCOBI JOXOIH TOIIO);

— IHKJIIOBMBHICTh — BU3HAYA€ MOYKJIUBICTH 3aJIyUeH-
HA Bcix uieHiB akagemiunoi caoiasHoTH (TOP-Me-
HEIPKMEHT, BUKJIaJ1adi, CIIiBPOOITHUKY, CTYIEHTH) JT0
(hopMyBaHHA Ta IPOCYBAHHSA IIHHICHUX ITPOITO3UITIET
yHiBepcureTy, 3ab6e3neueHHsA PiBHOTO JOCTYIY 10
pecypciB, MOKIUBOCTEMN HpodeciiiHoro Ta ocobu-
CTiCHOTO 3POCTaHHA, 3AINCHEHHA TOCIIKeHb. [
CTYIEHTIB — IIe MOKJIUBICTb OTPUMATU CTUIIEH/II1,
rpaHTH, OyTH 3aJIy4eHUM [I0 ITPOEKTHOTO (PiHAHCY-
BaHHA. [[pUHIMT 1HKJTIO3UBHOCTI peasridyeThesa He
JINIIIe B MeXKaxX aKaJaeMIidHOl CHIJIbHOTH, a i pos-
IIUPEHH] TapTHEePCHKUX 3B’A3KIB 3 OpraHisaIiamu,
ycTaHoBamu, 6i3HECOM, OJIaTOMITHUME OPraHi3aIiAMU,
MUKHAPOJHUMU TTaPTHEPAMU [JII CTBOPEHHA I[iH-
HICHUX IPOIIO3UIN Ha IX 3aIIUT Ta KOMepIliajisalii
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OCBITHIX, HAyKOBUX IIPOYKTIiB Ta 00MiHYy 3HAaHHAMU.
THKITI0BUBHICTD AK PE3YJIBTAT IAPTHEPCHKUX 3B A3KIB
13 BJIAJIOI0 CIIPUAE BUPIIIEHHIO COIIaJIbHUX, €K0JIOTIU-
HUX Ta 1HIIUX IPo0JIeM, PO3IINPIOE KOJIO0 CTeHKXO0JI-
JIepiB, CTBOPIOE MOYKJTMBOCTI OTPUMAHHSA JI0JIATKOBOT'O
(inamcyBauus;

— 1HHOBAINMHICTD — 3[aTHICTL AKaIeMIUHOI CIILILHOTH
BIITIOBiIaTH BUMOTaM 4acy, reHepyBaTH HOBI, Kpea-
TUBHI i/le1, BpaX0ByBaTU Cy4YacHi BEKTOPU PO3BUTKY
€KOHOMIKM KpaiHu, I7I00aJIbHI TPEH/IH 1A OTPUMAHHSA
cuHeprii «0i3Hec-0CBiTa-HayKa-BIafa» AK Pe3yJIbTar
1HHOBAIIiiTHI TPOEKTU, HAYKOBI IIEHTHU, TEXHOJIOTIUH1
HapKu, CTaAPTaIT! TOIIO;

— TIPO30PICTh peasTidyeThbcs uepes BiIKPUTICTD 1 3p03y-
MIJTICTB TTPOTIECIB [JTs (DyHKITIOHYBAHHA €KOHOMITHOI
MOJIeJTi PO3BUTKY YHIBEPCUTETY, 3aJIyYEHICThb BCiX
peNCcTaBHUKIB AKaJeMiUHOl CITIIBHOTH J0 OPTaHiB,
[0 TPUHAMAOTh (DIHAHCOBI PillleHHA, 3PO3YMIITICTD
OPUNHATTA YIPABIIHCHKUX PIillIeHb MEHEPKMEHTOM
yHIBEpPCUTETY, IyOJIIYHICTD 1 BITKPUTICTH (PiHAHCOBOT
iH(opMAaIIii, OIIPUIIIOIHEHHS Pe3yJIBTaTiB IIePEBIPOK,
ayIUTOPCHKUX BUCHOBKIB TOIIIO;

— aIanTUBHICTb — 3[aTHICTh YHIBEPCUTETCHKOTO Me-
HEPKMEHTY IIIBUIKO pearyBaTy Ha 30BHIIIHI i BHY-
TPILIHI BUKJIUKU, BiJUyBaTHU MTOTEHIINHI 3aNTUTH
CTEUMKXOJIAePiB HAa OCBITHI ITOCJIYTH, JOCJIIIKeHHS,
aIanTyBaTUCA 0 3MiH B HOBUX, IMHAMIYHUX YMOBaX
1 3a0e3rieuyBaT CTIHKNUI PO3BUTOK YHIBEPCUTETY,

— THYYKICTh — 3[IaTHICTh YHIBEPCUTETCHKOI CIIIJIBHOTU
aJlanTyBaTUCA 10 3MiH 32 HAABHUX 00MEKEHb, B T.U.
(inamcoBUX, peasiizoByBaTH 6i3HEC-ITPOIIECH, CTBO-
pIOBaTH MAacCoOBi Ta YHIKAJIbHI IIIHHICHI ITPOMO3UIIii,
3a0esneuyBaTy TeHePYBaHHA JOXO/IIB Ta ONTUMAJTHLHO
POSIIOQIATH BUTPATH 1A 3a6e3reueH s (PiHAHCOBOL
CTIMKOCTi YHIBEPCUTETIB,;

— EeKOHOMIUHICTh Iepeadavae pamioHaTbHE BUKOPUCTAH-
HA MaTepiajibHUX 1 (PiHAHCOBUX PecypciB, OITHUMIiza-
III0 BUTPAT, B T.4. aAMIHICTPATUBHUX, BIPOBAIKEH-
HA eHeproe(eKTUBHUX Ta MU(PPOBUX TEXHOJIOIIHI,
(hopMyBaHHSA ONITUMAJIBHOI CTPYKTYPH KaApiB I
OKYITHOCTI OCBITHBO-HAYKOBOI JIAJIBHOCTI, (popMy-
BaHHA ONTUMAJIBHOI CTPYKTYPH OCBITHIX IIPOrpaM Ta
HATIOBHIOBAHICTH I'PyM, 110 3a0e3I1eYnUTh OKYITHICTh
MISJIBHOCTI, BITPOBAKEHHS JUCTAHINIHOI0O HABYAHHSA
JIJIA PAIliOHAIBHOTO BUKOPUCTAHHSA PECYPCiB TOIIO.

JJia mocATHEHHs I0CTaBJIEHOT METU BU3HAYEHO
3aBIAHHA, AKI JOILJIBHO PO3TLINTH HA:

1) MeTOoZ0JIOTIUHI, 1[0 BK/II0OUYAOTh:

— (opMyBaHHA €KOHOMIUHOT MOZEJTi PO3BUTKY YHIBEp-
CUTETY Ta 3MiCTOBHE HAIIOBHEHHS 1i KOMITOHEHTIB;

— MeTOoH0JIOTiUHEe 00T PYHTYBAHHA MoAeJIi (hiHaAHCYBaH-
a1 3BO Ta MeTonuKy po3paxyHKy BapTOCTI OCBITHIX
THOCJIYT;,

— BUBHAUYEHHs Ta 00TPYyHTYBaHHA KiiacudikariiiiHux
03HAK YMHHUKIB, 1[0 BILIMBAIOTH HA 3a0e3eueHHsA
(biHaHCOBOI CTIMKOCTI YHIBEpPCUTETY;

— BUBHAYEHHS METOIWKHU OI[IHKU IIOTOYHOI Ta cTpaTe-
rivHOT OIiHKY (hiIHAHCOBOI CTIKOCTI yHIBEPCUTETY;

— BHU3HAYEHHA METOIUKU IHTerpajibHa OL[iHKa (piHAH-
COBOI CTIHIKOCTi yHIBEpPCUTETY;

— OOr'PYHTYBaHHS IHTETPOBAHOTO MEXaHI3My B3a€MOJTil
(hiHAHCOBUX, PEUTHHTOBUX Ta KJIFOUOBUX ITOKA3HUKIB
eexruuocti HIIII, MeHemKMEeHTY YHIBEPCUTETY;

2) IIPUKJIAHI BKIIOYAKTh:

— BU3HAYEHHA 3MiCTOBHOTO HATIOBHEHHA €KOHOMIUHOT
MO/IeJTi PO3BUTKY YHIBEPCUTETY 3aJI€KHO Bif] 06paHol
cTparerii po3BUTKY Ta PiBHA (iHAHCOBOI aBTOHOMIl
YHiBepcHUTeTY;

— oIfiHKa (DiHaHCOBOI THYYKOCTI yHIBEPCUTETY;

— OITiHKa MOTOYHOI (DiHAHCOBOI CTIHKOCTI YHiBEPCUTETY;

— OITiHKA cTpaTeriuHoi (piHaHCOBOI CTIMKOCTI yHiBep-
CUTETY,

— iHTerpajbHa OIiHKa (PiHAHCOBOI CTIMKOCTI yHiBEp-
CUTETY,

— BU3HAYEHHS METO/I0JIOTIUHOT0 iIHCTPYMEHTAaPiIo Ta
3IMICHEHHA KJIacTepusallii YHIBePCUTETIB 3aJI€KHO
BiJ EKOHOMIYHOI MOJIeJTi PO3BUTKY.

BpaxoBytouu npaiiBepu, 10 BU3HAYAKTH HOBY
napagurMy BHUIOI OCBiTH iHCTPYMEHTOM peaJrisariii
KOHITEeNI[il € 3alpoBaKeHHsA €KOHOMIUHOI MOeJIi
po3BUTKY yHiBepcuTeTy [17], B 0CHOBY AKO1 3aKJIa/IeHO
kauBy 6isHec-momesi OcrepBanbaepa O. ta Ilimbe 1.,
CHUCTEeMATHU30BAHO KJIFOYOBI KOMIIOHEHTU MOIEJIl IJId
(hoxycyBaHHA 1 IPUIHATTA YIIPABIIHCHKUX PillIeHb Me-
HEIPKMEHTOM YHIBEPCUTETY.

Exonomiuna momesns gopMye GaueHHS TOTO AK pe-
cypcH, IIPoIlecy, TeXHOJIOTII Ta CTeNKX0JIIEPU BUKO-
PUCTOBYIOTHCA JJ1s 3a0e3neueHHA IIHHICHOI ITPOIIOo-
3uIlii, AKA MOKe CTBOPIOBATUCA IEPEBAYKHO TAKUMU
NUIAXaMU: BiTIOBITHO 10 MOKJIMBOCTEIl YHIBEPCUTETY,
Ha 3aruT abo 3aMOBJIEHHA CTEHKXO0JIIePiB.

BripoBamxeHHA €KOHOMIUHUX MOJIeJIel B YHIBEPCH-
TeTax HaJae Ps IepeBar yHiBepCUTETChKOMY MeHe K-
MEHTI JJIA MIPUHHATTA OPaBUJILHUX YIIPABJIIHCHKUX
pillleHb, SKI BIUIMBAIOTH HE JIUIIE HA IOIYJIAPUIAIiI0
I[HHICHUX ITPOIIO3MIIIH, a i1 Ha BuOip (hiHAHCOBOI Mope-
i hopMyBaHHsA (DIHAHCOBUX PECYPCiB, PO3yMIHHA IiHA
Ta TOXOIHOCTI IIHHICHOT ITPOIIO3uUIIii, (DOPMYyBAHHSA TI0-
TOUHOI Ta CTPaTEriuHoi (DIHAHCOBOI CTIMKOCTI YHiBEpCH-
TeTiB. A/pKe, BIIPOBayKeHHA 1HHOBAIIMHUX TPOIYKTIB
Ha PUHKY OCBITHIX IIOCJIYT He MOXKJINBe 0e3 BUBHAYEHHA
MOTEHIIMHUX I0XO/IiB 1 BUTPAT.

HacrynauM KoMIIOHEHTOM KOHIIENIIiT € iHTUKaTO-
pH OIIiHKMW (PiHAHCOBOI CTIHKOCTI YHIBEPCUTETY, IO
BKJIIOUAIOTH CUCTEMY IOKA3HUKIB ITOTOYHOI Ta CTpa-
TeriuHol (PiHaHCOBO1 CTIHKOCTi, (DiHAHCOBOI THYYKOCTI
Ta iIHTerpaJibHUi MMOKasHUK (PiHAHCOBOI cTitikocTi. [0
METOIiB OI[iHKH, AKi JIOI[IJTbHO 3aCTOCOBYBATHU BiTHO-
CATHCA: TOPUBOHTAJIBHUN 1 BePTUKAJIBHUN aHaJI3,
KoeiIieHTHUI aHaJli3, iHTerpajJbHUN MeToHd, HOp-
MaTUBHUN Ta MeTo[ OI0IKeTyBaHHA, KOPEIALiiHO-
perpeciiiHuii aHaJIi3 TOIIIO.

3abesrneuenHs (PiHAHCOBOI CTIHKOCTI YHIBEPCUTETIB
B TpaHcOpMAIlifiHill MOgeJIi €eKOHOMIUHOTO PO3BUTKY
Yxpainu crpusie JOCATHEHHIO TAKUX KPUTEPIiB: HA PiBHI
Iep:KaBu — MIITHUIM JIIOACHKUI KAIliTajl; OJIA BUIIOL
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0CBiTH — CTiliKicTh Mepexki 3BO, (hinancoBa aBTOHOMIA,
Ui 6i3Hecy — HaIiliHI mapTHepu (IIATOTOBKA Ka/piB,
mocJrimxeHHA, inHoBawii); mia 3BO — dinancosa criii-
KICTb B IOTOYHOMY 1 CTPATETiYHOMY ITE€Piofii, PO3IINPEH-
HsA (DIHAHCOBOI, OPraHi3aIiifHol Ta KapoB0Oi ABTOHOMII.

BucHOBKH TA IIEPCIIEKTUBH MOTAJIBIINAX TOCJIi-
IKE€Hb. Y CTaTTi 00TpyHTOBAHO KOHIIEMITii0 3abesmne-
ueHHA (PiHAHCOBOI CTIHKOCTI YHIBEPCUTETIB B TpaHCHOP-
MAaIiiHIN MOgeJsi eKOHOMIYHOTO PO3BUTKY YKpalHU.
Konneniia posriagaerbea AK iHTErpoBaHa 30aTHICTh
3MIIIHEHHS JIIOJICBKOT0 KaITiTaly yepes JOCITiKeHHS,
1HHOBAIIi1 Ta TiTOTOBKY Ka/IPOBOTO MOTEHIliaJry. Bpa-
XOBY€ BIUIUBY TJI00aJIbHUX (MI2KHAPOTHA KOHKYPEHIIid,
IHTepHAalioOHAII3AIiA, UM POBi3allid, iHTerparisa, HaB-
YaHHSA BIIPOIOBIK MKUTTSA, POBMUTICTH FAJIy3€BUX MEIK,
TPEeHAY 1 MIHJIUBICTh PUHKY ITpaIli), HAI[IOHAJIBHUX

(posib mep:kaBU, YMOBU MOMUTY, TEXHOJIOTIUHI YMOBH,
CTPYKTYypa i KOHKYPEeHIIiA, eKocrcTeMa 1HHOBAIIilt) 1 Jio-
KaJIbHUX JIpaiiBepiB (KOpIopaTuBHA MOJIeJIb YIIPABJIiH-
HA, eKOCHCTEMa YHIBEPCUTETY, IiHHICHA MPOMO3UITif,
KoJ1a0opallia mporpaM, eKOHOMIYHA MOJIeib, (PiHAHCOBA
aBTOHOMIs). [JIs TOCATHEHHA METU KOHIIETIIi1 3aITpoIIo-
HOBAHO JBOPIBHEBUII ITIIXII, 1110 BKJIIOUAE METOI0JIOTIU-
HUI 1 TpUKIaHU piBHi. BusHaueHo, 110 eheKTUBHUM
IHCTPYMEHTOM [IJIA JOCATHEeHHS (DiHAHCOBOI CTIHKOCTI
€ BITPOBA/PKEHHA €KOHOMIUHOI MOJIeJIi PO3BUTKY B Ii-
SUTBHICTDb YHIBEPCUTETY, KOMIIOHEHTH AKOI JIOTIYHO B3a-
€MOTIOB’sI3aHI Ta y3TroMKeHi MisK co0oro. B mogambimx
JIOCJTIIKEeHHAX BAPTO IPUILIATH YBaru po3pooiri Mojie-
JIet B3aemoiii 3 6i3HeC-CeKTOPOM, AeP:KaBHUMU 1HCTU-
TYIIAMU JUIA TiIBUIIEHHA KOHKYPEHTOCIPOMOMKHOCTI
Ta 3abesneueHHA hiHAHCOBOI CTIHKOCTI YHIBEPCUTETIB.
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PEANI3ALIS MAPTHEPCbKUX
BIJZHOCWH BI3HECY | BJIAIU Y KOHTEKCTI
3ABE3MEYEHHS CTAJIOTO PO3BUTKY:
METO/O010MYHI MIAX0AU

IMPLEMENTATION OF PARTNERSHIP RELATIONS
BETWEEN BUSINESS AND GOVERNMENT IN THE CONTEXT
OF ENSURING SUSTAINABLE DEVELOPMENT:
METHODOLOGICAL APPROACHES

AHOTaLiAA. Y Cy4acHoMy CBIiTi CTaAMI PO3BUTOK CTAE HEeBig'EMHOIO YOCTUHOK CTpaTeziii 6a2aTbox 0p2aHi3aviil i gepxas. Lie
BMUMQA2a€ B3AEMOGIi MiXK Pi3HUMM CEKTOPAMM CycninbCTBA, 0COOAMBO Mix Bi3HECOM i B1agoio. Y KOHTEKCTi CTan020 po3BUTKY,
napTHepCbKi BIGHOCUHM MiXK MMM gBOMA CyO'eKTaMM € KJIIOHOBUMM §J151 OCSI2HEHHS OB2OCTPOKOBMX Lii/ieit eKOHOMIYHOI, eKo-
JI02i4HOI Ta couiaabHOI cTabiIbHOCTI.

[TapTHepCbKi BIGHOCMHM Mix Bi3HECOM i B1agoko € HAG3BUYAIHO BAXIMBUMM sl 3a0be3nedeHHs CTa020 PO3BUTKY. BOHM
gO3BO/IAOTb MOEGHYBATU PeCYpPCH, 3HAHHA TA GOCBIg 3ag/Isi qOCA2HEHHS CMiIbHUX Liei. KpiM T020, TaKi BIGHOCMHM CPUAIOTb
MigBULLEHHIO JOBIPM MiX Pi3HUMM CeKTOpaMM CycnibCTBA, O € BAXINBAM YUHHUKOM CTabiIbHO20 pO3BUTKY. [TapTHEPCTBO
CIPUSIE BUPILLIEHHIO CKIAGHMX COLIANbHMX /i eKoI02iuHmX npobJiem, SiKi BUMA2akoTb KOMIIEKCHO20 nigxogy. Hanpukaag, npobiemu
3MiHM KnimaTy, 3meHLueHHs 6igHoCTi, 3a6e3neyeHHs gocTyny go SKICHOI OCBITY §i OXOPOHM 3§OPOB' He MOXYyTb OYTH BUpILLEHi
TiNbKW 3yCUANSMM OGHI€EI CTOPOHW. BOHM BUMA2aIOTb CMiAbHUX Giki Ta B3AEMOGIT pi3HMX CyO EKTIB.

Meta. MeTolo ui€i CTaTTi € BUSHAYeHHs Ta TeOpeTUdHe OKPeC/IeHHs KOHLENTYabHMX MeXAaHI3MIB peanisavii napTHepCbkux
BigHOCHH Mij Bi3HECOM i BagoIo 3agAsl iMnieMeHTaLii KOHLUenwii cTaao2o po3BUTKY.

Marepianw i MeTogu. [lapTHepCbKi BIgHOCUHM MiX Bi3HECOM i BIagoio MOXyTb HabyBATH Pi3HMX popM 3anexHO Big crewy-
¢iku KOHKpeTHOI cnTyauii:

nyoni4HO-NpUBATHE NAPTHEPCTBO; KOPNOPATUBHA COLIiAbHA BigNOBIGanbHICTb; iHHOBALFHI knacTepw i iHKybaTopu. dop-
Ma cniBnpayi y Bu2ssigi ny6aiyHo-npyBaTHO20 NAPTHEPCTBA nepegbayde crifbHe GiHaHCYBAHHS /i peaniaauilo PiBHOMAHITHUX
€KOJI02{4HNX MPOEKTIB, fIKi MAIOTb BAXKIMBE COLiA/IbHE 3HA4EeHHS], O3BOJISIE MOEGHATH PecypcK Ta eKcnepTu3y 0boxX CTOPIH gs
gocsizHeHHs CribHuX Linei. Hanpukaag, 6YgiBHULTBO iHPPAcTpykTypHUX 00'€KTiB, PO3BUTOK eHep2aeTUYHMX MPOeKTIB, MOKPa-
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LHHS MiCbKO20 cepegoBmLLd. KOpnopaTBHA COLiabHA BignoBiGaabHICTb MOSi2A€ Y TiM, Lo bi3Hec, bepyym Ha cebe 3000B'-
30AHHS LWOGO COLia/IbHOI BIgMOBIGa/IbHOCTI, MOXe peani3oByBATU NMPOEKTH, CIPSIMOBAHI HA MOKPALLAHHS eK0102iYHOI cuTyauil,
nigTpUMKy MicLieB1x 2pomMag, PO3BUTOK OCBITH /i OXOPOHM 3gOPOB's. Baga, y CBOIO Yepay, Moxe CTBOPIOBATH CIPUSTANBI yMOBM
gna peanizauil TaKkmx iHILiaTMB, Hagaryyn NogaTkoBsi Miibak Ta MigTpuMKy. CrisibHi IPOEKTH 3 PO3BUTKY IHHOBALIMHMUX KAACTePIB
Ta Gi3Hec-iHKybaTopiB MOXYTb CIpUATI PO3BUTKY HOBUX TEXHOIORIN | MigNpUEMCTB. Lle go3BO/ISIE CTBOPIOBATI HOBi po6oui MicLs,
3a/1y4aTH iIHBECTULIT T NIGBULLYBATU KOHKYPEHTOCTIPOMOXXHICTb eKOHOMiKM. Came Lji MeTogu nokiageHi B OCHOBY GOC/IgXKeHHS.

PesynbTatn. Metogonoeis peanisavii napTHepCbKMX BIGHOCUH Mix Gi3HECOM i Bagoto y KOHTeKCTi 3abe3neyeHHs CTana020
pOo3BMTKY 6A3YETHCS HA YiTKIi igeHTudikauii cninbHyx wines, po3pobui cTpaTezivi cniBnpawi, opaaHisauii npouecis B3aemogii
Ta OUiHYi pe3yabTaTiB. [PAKTUYHI acnekTy TaKuX BIGHOCMH MOXYTb HAOYBATH Pi3HNX PopM, BKAtouaiouy nybaiYHO-NPUBATHE
NapTHepCTBO, KOPMoOpaTUBHY COLabHY BIgnoBigaIbHICTb i PO3BUTOK IHHOBALINMHMX KnacTepiB. CTanui pO3BUTOK BUMARAE
B3AEMOQIi MiX Pi3HUMM CeKTOpamu CycninbCTBA, i NAPTHEPCbKi BIGHOCMHYM MiX Gi3HECOM | BIAGOIO € KKOYOBUMM GA1si OCSI2HEHHS
g0B20CTPOKOBYX Lii/leli eKOHOMIYHOI, eko/102i4HOI Ta couianbHoi cTabinbHOCTi. EeKTBHe BUKOPUCTAHHS EKOHOMIYHO20 MOTeH-
yiany 6isHecy, a TMm binbLue 1020 iHHOBALiHO20 MOTeHUiany, HeMOXMBO b6e3 HeOOXIgHOI gnsl Lib020 CUCTEMHOI IHCTUTYLIFHOT
Ta IHPPACTPYKTYPHOI NIGTPUMKH. Lle 0byMOB/IeHO TUM, L0 IHHOBALiViHWIA MOTeHLia € TPUPIBHEBOIO eKOHOMIYHOI0 CHCTEMOIO,
KA iHTe2PYETHCA 3 BIGMOBIGHOI CUCTEMOIO eKOHOMIKM, 3a0e3reyytoym iM MOTeHLian PO3BUTKY 3aBGAKM IHHOBALiVHIl gisIbHOCTI.

[MepcnexTnBy. KoHLenuis cTano20 po3BuUTKy Moxke OYTu peasi3oBaHa mLLe 3aBgsiKu1 CiIbHUM 3yCULISIM BIAGH, CYCMiIbCTBA
i 6i3Hecy. Ockinbky 3a3BMuali (iHaHCOBI MPIOPUTET NEePemMazaroTb eKko/I02iYHi, B Cy4dCHii eKOHOMIL Ha3pinn 3MiH1. HemoxmBo
MaTH 3gopoBy eKoHOMIKY 6e3 3gopoB020 CyCrinbCTBA, KICHY NPOgyKLito 6e3 mpupogHMX pecypciB i CUpOBUHM, TOMY eKOM02i4Hi
iMnepaTvBiu NOBUHHI HOPMyBATH 3aKOHOGaBYy 6a3y PyHKLIOHYBAHHS Cy4dCHOI eKOHOMIKM.

KmoyoBi cnosa: naptHepcTBo, B1aga, Oi3HeC, eKOHOMIKA, CTANNIA PO3BUTOK, 3e/1eHe 3POCTAHHSI.

Summary. Introduction. In today’s world, sustainable development is becoming an integral part of the strategies of many
organizations and states. This requires interaction between different sectors of society, especially between business and govern-
ment. In the context of sustainable development, partnerships between these two actors are key to achieving long-term goals
of economic, environmental and social stability.

Partnerships between business and government are extremely important to ensure sustainable development. They allow you
to combine resources, knowledge and experience to achieve common goals. In addition, such relations contribute to increasing
trust between different sectors of society, which is an important factor in sustainable development. The partnership contrib-
utes to solving complex social and environmental problems that require an integrated approach. For example, the problems of
climate change, reducing poverty, ensuring access to quality education and health care cannot be solved by the efforts of one
party alone. They require joint actions and interaction of various subjects.

Purpose. The purpose of this article is to define and theoretically outline the conceptual mechanisms for the implementation
of partnership relations between business and government for the implementation of the concept of sustainable development.

Materials and methods. Partnership relations between business and the government can take different forms depending on
the specifics of a specific situation: public-private partnership; corporate social responsibility; innovation clusters and incuba-
tors. The form of cooperation in the form of a public-private partnership provides for the joint financing and implementation of
various environmental projects that have important social significance, allows to combine the resources and expertise of both
parties to achieve common goals. For example, construction of infrastructure facilities, development of energy projects, improve-
ment of the urban environment. Corporate social responsibility consists in the fact that a business, assuming obligations regard-
ing social responsibility, can implement projects aimed at improving the environmental situation, supporting local communities,
and developing education and health care. The authorities, in turn, can create favorable conditions for the implementation of
such initiatives by providing tax incentives and support. Joint projects on the development of innovation clusters and business
incubators can contribute to the development of new technologies and enterprises. This makes it possible to create new jobs,
attract investments and increase the competitiveness of the economy. These methods are the basis of the research.

The results. The methodology of implementing partnership relations between business and government in the context of
ensuring sustainable development has been based on the clear identification of common goals, the development of cooperation
strategies, the organization of interaction processes and the evaluation of results. Practical aspects of such relations can take
various forms, including public-private partnerships, corporate social responsibility, and the development of innovation clusters.
Sustainable development requires interaction between different sectors of society, and partnerships between business and
government are key to achieving long-term goals of economic, environmental and social stability. Effective use of the economic
potential of business, and even more so its innovative potential, is impossible without the necessary systemic institutional and
infrastructural support. This is due to the fact that innovative potential is a three-level economic system that integrates with the
corresponding economic system, providing them with the potential for development thanks to innovative activity.

Prospects. The concept of sustainable development can be implemented only thanks to the joint efforts of the government,
society and business. Since financial priorities usually win over environmental ones, changes are ripe in the modern economy. It
is impossible to have a healthy economy without a healthy society, quality products without natural resources and raw materi-
als, therefore environmental imperatives should form the legislative basis for the functioning of the modern economy.

Key words: partnership, power, business, economy, sustainable development, green growth.
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€TOo/I0JIOTiA peasrizallii mapTHePChKUX BiAHOCUH

Mix OGidHecoM 1 BiIaior0 y cdepi iMIieMeHTarii
CTpaTerii CTAJI0r0 PO3BUTKY BEJIIOUAE NEKUTBKA OCHOBHUX
eTamiB: iTeHTU(IKAII0 CITIILHUX ITiJIell, po3po0Ky cTpa-
Terii CIiBIpaIlli, OpraHisalfiio IIPoIieciB B3aeModil Ta
OITIHKY pe3yJIbTaTiB.

Ha mepiromy erami — imeHTH}IKAIA CIUTBHUX ITi-
Jiel — BayKJIMBO BUSHAUUTH, AKI caMme IIiJIi CII0OBIIyI0Th
6isHec i Binaga. Craauii pO3BUTOK BUMAarae rapMoHisa-
i1 eKOHOMIYHUX 1HTEpeciB 6i3HeCy 3i COIliaJIbLHUMU I
€KOJIOTIUHUMU ITUIAMU cycimijiberBa. CImijibHI i1 Mo-
Ky Tb BEJIIOUATH 3HUKEHHS BUKHU/IIB BYTJIEKHCJIOTO Tasy,
HIIBUIEHHA PIBHA 3aHHATOCTI, MOKPAIIAHHA SKOCTI
JKUTTSA HaCeJIeHHS i1 30epesKeHHA MPUPOTHUX PECyPCiB.

ITicis BusHAUEHHA IfiJIed HEOOXiOAHO pPo3poduTH
cTparerii, AKl JOIOMOKYTh TOCATTH IUX Iijieii. 1leit
eTarn BKJIIOUAe CTBOPEHHA MeXaHi3MiB CIliBOpalli, BU-
BHAYEHHA POJIeH i 0008 A3KIB KOMKHOI CTOPOHM, & TAKOMK
PO3pobKy miawiB miih. BaxuBo BpaxoByBaTu crrerudi-
Ky KOJKHOTO PETiOHYy Ta rajiy3i eKOHOMIKHU.

Ha erami opranizariii mpoiieciB B3aeMopii Bif0yBa-
€ThCsA peaJtizallisa 3amiaHoBaHux miil. lle Moske BKITIO-
qaTu CHiJIbHi IIPOEKTU, CTBOPEHHA KOHCYJIbTAaTUBHUX
KOMITETIB, Opradisaiiito ceMinapis i TpeHiHris. Edexk-
THUBHA KOMYHIKAIliA Ta ITOCTIHHUI 00MiH iH(pOopMAITiero
MiK 613HECOM 1 BJIAIOK0 € KJIIOUOBUMU JIJIA YCIITITHOL
peaJtizaiiii mapTHepCTBa.

3aBepIajbHUM €TaroM € MOHITOPUHT I OIliHKa
pesysbrariB crisibHuX Aiii. [le mo3Bosisge BU3HAUUTH
e)eKTUBHICT IAPTHEPCTBA, BUABUTHU CJIA0KI MicId Ta
PO3pPOOUTH peKoOMeHAAIl IJIA IIOHAJIbIIIOT0 BIOCKOHA-
senuda. OuiHKa IOBUHHA OyTU CUCTEMATUYHOIO 1 I'PYH-
TYBaTUCA HA YiTKUX KPUTEPIAX.

Anajtia ocTaHHIX HOCTigKeHb i myO/ikaii.
sxepesioM mocrimreHHsa GOpMyBaHHSA MapTHEPCTBA
MK BJIAI0I0 1 0I3HECOM € KOHIIEMISA CTAJIOr0 PO3BUT-
Ky, IIUJTI CTAJIOr0 PO3BUTKY, 30ip Ta aHaJIi3 CTATUCTUY-
HOI, aHaJNITUUHOI iH(OopMAIrii, CyIKeHb He3aTeKHUX
eKCIIePTiB-aHAJIITUKIB, a TAK0 BUCHOBKIB CBITOBHX
MULKHAPOOHUX €KOJIOTIYHUX OpraHisalliii.

HayxkoBi mocmimxeHHA aHATIZY PUHKY JIOTICTUIHUX
IOC/IyT BimlobpaskaroTbesa y mpamnax puenux A. I 3in-
yenko [1], E. B. Kamumuukosoi [2], O. C. Penpkina [1],
O.M. ITassosoi [3; 4; 9], O.JIamenxo [1], K. B. ITasiosa
[3; 4; 9], M. A. Canpuxkiua [1], A. YO. Axumuyx [5; 6; 7].

IIpoTe moripIiieHHA cTaHy HABKOJIMIIHLOTO CEpe-
IIOBUIIA, HE3aJ0BIJIbHA CUTYAIliA Ha BHYTPIIIHBOMY
PUHKY BUMAarae OUTBII ITMO0KOT0 00T DYHTYBaHHA HU3-
KU TIUTAaHb II0I0 PO3POOKU MeXaHi3My pPeryJIroBaHHA
HaPTHEPCHKUX BIIHOCUH MK 0i3HecoM 1 BJIaI0I0 3a1J1d
iMIJIeMeHTallil KOHIIEIIi1 CTaJIor0 PO3BUTKY.

MeTo10 CTATTIi € BU3BHAUCHHA TA TEOPETUYHE OK-
pecJieHHA KOHIIEeNTyaJIbHUX MeXaHi3MiB peaJsrisarfii
HaPTHEPCHKUX BIIHOCUH MK 0i3HecoM 1 BJIaI0I0 3a1J1d
iMIJIeMeHTallil KOHIIEIIi1 CTaJIor0 PO3BUTKY.

Marepianu i MmeTrogu. [lapTHepchki BigHOCUHU
Mix 0Gi3HecoM 1 BJIaJ0I0 MOXKYTH HabyBaTu pPi3HUX
(opm sasesxHo Bif cerudikd KOHKPETHOI CHUTYAITII:
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ny0JIIYHO-TIPUBATHE NAPTHEPCTBO; KOPIIOPATUBHA CO-
miajibHa BiAMOBINAJIbHICTD; IHHOBAIINHI KJIacTepu i
iuky6aropu. @opma criBmpalll y BUVIALL MyOJIi9HO-
IPUBATHOTO ITAPTHEPCTBA mepeadaydac cirijibHe QiHaH-
CyBaHHA U peaJri3alfifo pi3BHOMaHITHUX €KOJOTTUHUX
IPOEKTIB, AKI MATh BAKJIMBE COLiajibHe 3HAYEeHHS,
JI03BOJIAE TIOEMHATH PECYPCU TA EKCIIEPTU3Y 000X CTOPiH
JIJIA MOCATHEHHA cOuUTbHUX miteii. Hanpuknan, O6ymis-
HUIITBO iHQPACTPYKTYPHUX 00 €KTiB, POBBUTOK eHepre-
TUYHUX MPOEKTIiB, TOKPAIIaHHA MiCbKOT'0 CEepeI0BUIIA.
Kopmoparueua coifiajibHa BiIIOBIaJIbHICTh TIOJIATAE
y Tim, 110 6isHec, 6epydn HaA cebe 3060B’I3aHHA II0]T0
COIiaJIbHOI BiJITTOBIAAJIBHOCTI, MOYKE pPeai3oByBaTu
IPOEKTH, CIIPAMOBAaHI HA MOKPAIIaHHA €KOJIOTIUHOI
CUTYAllil, MATPUMKY MiCII€BUX I'POMaJ], POBBUTOK OCBi-
TH ¥ OXOPOHU 3M0poB’sA. Biiama, y cBor uepry, Moxe
CTBOPIOBATH CIIPUATIIMBI YMOBHU [JIA peatisaliii Takux
iHII[IaTUB, HAJIAI0UM ITOJIATKOBI IMiJIbIUA Ta IMATPUMKY.
CrriibHI ITPOEKTH 3 PO3BUTKY IHHOBAIIMHMUX KJIacTe-
piB Ta 0i3Hec-iHKy0aTOPiB MOKYTh CITPUATH PO3BUTKY
HOBUX TEXHOJIOTIH 1 mignpuemcTB. Lle mo03BoJisie CTBO-
proBaTH HOBI po0oOUl MicIid, 3aJIyYyaTH iHBECTHUIlIl Ta
OigBUIYBATH KOHKYPEHTOCIIPOMOYKHICTH €KOHOMIKH.
Came 111 METOIH ITOKJIAEH] B OCHOBY JOCTIKEeHHS.
Buxiaan ocHoBHOro marepiasy. IlapTHepcbki
BIJHOCWHU MiK 0i3HECOM 1 BJIAI0I0 MOKYTh HaOyBaTu
pisHMX (hOPM BAJIEIKHO Bif[ Criernu(iKd KOHKPETHOI CHU-
tyartii. Hanpuknan, myGiriyHo-TIpuBaTHE TAPTHEPCTBO,
SK (hopMa CITIBIparli mependadace crijibHe (PiHAHCYBAHHSA
¥ peasTizallito IMPOEKTiB, SAKI MAIOTh BAJKIJINBE COLIaIbHE
sHaueHHs (6y/IiBHUIITBO iH(PACTPYKTYPHUX 06 €KTIiB, PO3-
BUTOK €HEPTeTUYHUX MPOEKTIB, TIOKPAIIEHHA MiCHKOTO
cepenosuiia). BoHo 103BoIsA€ TTI0OEAHATH PECYPCH Ta EKC-
nepTusy 000X CTOPIH 1A TOCATHEHHSA CITLIBHUX ITiJIEH.
Kopnoparusaa comianbaa BigmosigansHicTs (KCB).
Bisuec, 6epyun Ha cebe 30008’ A3aHHSA 010 COI[iaIb-
HOI BiIIOBIJAJIBHOCTI, MOYKE Peasli30ByBaTH IIPOEKTH,
CIIPAMOBAaHI Ha IMOKPAIIeHHA eKOJIOTIUHOI CUTyalrii,
TiATPUMKY MiCI[€BUX IPOMAaJI, PO3BUTOK OCBITU Ta 0XO-
pouu 3mopoB’s. Biama, y ¢Boro uepry, Moxe CTBOPIOBATH
CITPUATIIVBI YMOBU [JIA peasTidarfii TaKuX iHiIl[iaTus,
HA/IAI04Y1 TOJATKOBI MBI Ta MWATPUMKY [1; 2; 6].
TunoBarriitai Ki1acrepu ta iHKy6aropu. CribHi Ipo-
€KTH 3 PO3BUTKY 1HHOBAI[IHHUX KJIacTepiB I OidHec-
1HKy6aTOpPiB MOXKYTh CIIPUATH PO3BUTKY HOBUX TEXHO-
JIoriii 1 mignmpueMcTB. Lle m03BOJIsiE CTBOPIOBATH HOBI
po6oui MicIis, 3aJryyaTd iIHBECTHUITIl Ta IIiABUIILYBATU
KOHKYPEHTOCIIPOMOKHICTh €KOHOMIKH [3].
ITapTHEpCHKI BigHOCMHU MiK 06i3HECOM 1 BJIAJION0 €
HA/A3BUYAWHO BAXKJIMBUMU JJIA 3a0e3IeYeHHA CTaJIo-
0 po3BUTKY. BOHU [103BOJIAIOTH TTOETHYBATU PECYPCH,
3HAHHA Ta OOCBIJ IJIA JOCATHEHHA CHLJILHUX ITiJIeii.
Kpim Toro, Taki BiTHOCUHU CIPUAITE ITiBUIEHHIO
JIOBIPY Mi3K PI3HUMU CEKTOPAMU CYCIJIBCTBA, 110 € BAK-
JIUBUM UMHHUKOM CTa01JIbHOTO PO3BUTKY [4].
ITapTHEpCTBO TaKOXK TOTIOMAarae BUPILIyBaTH CKJIa/-
HI COIliaJIbHI Ta €KOJIOTIUHI mpo6JieMu, IKI BUMAraiTh
KOMILTEKCHOro migxomy. Hampukian, mpobiieMu 3MiHU
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KJIIMATy, 3MeHIIIeHHA GiTHOCTI, 3a0e31IeUeHHA TOCTYILY
IO SIKICHOT OCBITH Ta 0XOPOHU 3[0POB’SA He MOXKYTh Oy TH
BUIIIEH] TUIBKY 3yCUJIIIAMHY OfHiel cropoHu. BoHu Bu-
MararTh CHIILHUX [Tiil Ta B3aeMoii pisHuX cy0 ekTiB [5].
Bci i ipo6sieMu HEeraTWBHO BIJIMBAIOTH HA CTaHI
JOBKILIA YKpainu B 1isomy. ToMy diTKa cucreMarusa-
I[isl METO/IOJIOTI1 CITiBITPAIll BJIau 1 6i3HECY T03BOJIUTH
CTBOPUTH CIPUATIINBI YMOBH [IJIA PO3BUTKY YMOB 3a-
POBAJIPKEHHA KOHIIEII[i1 CTaJIor0 PO3BUTKY B YKpaiHi,
aJIeKBATHOMY OITIHFOBAHHIO €KOJIOTTUHOT0 CJTITY ITiIIpu-
€MCTB, PO3pO0JIEHHA KOMILJIEKCY €KOJIOTIUHUX 3aXO0/IiB,
TMOCUJIEHHIO KOHKYPEHTOCIIPOMOYKHOCTI HAI[lOHAJIIEHUX
OiIPUEMCTB, MiBUIIUTUA AKICTb, €KOJOT1YHICTB, /10~
CTYITHICTB IX TIOCJIYT, CTUMYJIIOBATH BIIPOBAYKEHHA 1H-
HOBAIIi}l I 3aPOBA/;KEHHA HOBUX TEXHOJIOTIIA.
ITapruepcTBo 6isHecy i Bitaau € popmoro crriBIpari
0isHecy 3 opraHamu JiepsKaBHOI BTN I MiCIIEBOTO ca-
MOBPAYBAHHA. YMOBOIO YCITIIITHOTO BUKOHAHHSA 3aBIaHb
napTHepcTBa 6i3Hecy 1 Bjlagu € epeKTUBHA [ep:KaBa
¥ edpeKTUBHUE Gi3Hec, AKUM OTPUMYE HAJIEKHY aIeK-
BaTHY ITIITPUMKY BiJI Iep:kaBH i Oepe aKTUBHY y4acTb
y BIIPOBAKEHHI ITJIeii cTajioro po3BuTKy. Came Tomy
HUHI Ha3pijia HeoOXiqHICTb PO3POOJIEHHSA TOBIOCTPOKO-
BOI CTpAaTerii COIiaJIbHO BiAIIOBITAJILHOTO MAPTHEPCTBA
Iep:kaBy 1 6i3Hecy y 11boMy HarpaMi. ['osio0BHOI0 MeToI0
TaKOT0 ITAPTHEPCTBA € MMIBUIIIEHHA PiBHA JKUTTA HacCe-
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JIEHHA, IIOKPaIlaHHA CTaHy JOBKLJIJIA, CTBOPEHHA I~
POKHX 1 PIBHUX MOKJIMBOCTEU €KOJIOI'TIHOIO0 PO3BUTKY.
HepsxkaBa mae migTpuMaru 6i3Hec y HOT0 ITparHeHHi
BUITH 33 MeKi BYSbKUX KOPIIOPATUBHUX (PiHAHCOBHUX
iHTepeciB, MiATPUMATH HOT0 €KOJIOTIUHI MparHeHHA
1 TOBECTH CBOIO COITiaJIbHY BiAIIOBiIAJILHICTS [6; 7; 8].

K cBigUUTH IpPaAKTUKA COLIAJIBHOTO ITAPTHEPCTBA,
Yy KOXKHIM KpaiHi BiAIOBIAHO /10 0COOJIMBOCTEIL i1 icTO-
PHUYHOTO PO3BUTKY, I'OCIIOAAPCHKOL CTPYKTYPH, IIPABO-
BUX TPAAUINil, MEHTAJIBHOCTI (hOPMYEThCA crrenvdiuna
HAaIliOHAJIFHA MOJIeJIb IaPTHEPCTBA, AKA BUSHAYAETHCA
0COOJIMBOCTAMY COITIAIbHO-€KOHOMIUHOTO PO3BUTKY Kpa-
1HY, 11 JEPIKABHOT'O YCTPOX, EKOHOMIYHOI0, ITOJIITHIHOIO,
COIIaJILHO 3PIJIICTIO CYCITIJILCTBA, MOT0 TOTOBHICTIO
II0 YBTO[XKeHHA 1HTepeciB Pi3HUX COLiaJIbHUX I'PYIl U
B3aeMOil MIYK HUMU.

B Yxpaini dhopMyBaHHS BIACHOI MOJIEJTi COITiaTbHOTO
IIapTHePCTBA 3AIMCHIOITD Y JOBOJIL CKJIATHUX YMOBAX
CYCIILJIBHOI ITepe0yI0BY 1 BUBHAYAIOTH CYKYITHICTIO €KO-
HOMIYHHX, COI[IAJIbHUX, IOJITUYHUX TA 1I€0JIOTTUHUX
YNHHUKIB, [I0B’A3aHUX 3 PO3BUTKOM PUHKOBOI €KOHO-
MiKH{, JeMOKpPaTHU3aIliel0 CYCIIiJIECTBA, IIEPEX0I0M 10
HOBUX ITUBLIIZAIiiHUX (popM (IIOCTIHAYCTPIAIBHOTO,
iH(OPMAIHOT0, «CYCIILIBCTBA 3HAHD>), SKI BILIUBAIOThH
Ha (hOpMYyBaHHA MAPTHEPCHKUX BITHOCKH TA POJIb IeP-
JKaBHOTO yIIPABIIIHHA B cucTeMi naprHepcersa [9; 10].
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Puc. 1. Axrusizaris po6otu B pamkax [7106a76HOT0 MapTHEPCTBA B IHTEpPecax CTAJIOr0 PO3BUTKY
Jorcepeno: [10; 11; 12; 13]
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3aJia AKICHOr0 IapTHEPCTBA 3apajau CTAJIOro Pos-
BUTKY HeOOXiJJHe 3MIiI[HEHHA 3ac00iB 3[iliCHEHHA I
akTHUBI3aIlAg poboTH B paMKax 1'106aIbHOr0 IapTHEP-
CTBa B iHTEpecax cTajioro po3Butky (puc. 1). ¥ mneHTpi
«ITopanky nernnoro 2030» e 17 Iliseit crajioro po3BUTKY
(LICP), 1110 9iTKO OIHCYIOTH CBIT, AKOTO MU IIParLHeMo
IJIA Beix Harii 6e3 BuiiHATKIB. HoBi ['mo6aseH1 il e
pesyJIbTaToOM IIPOIlecy, 1o OyB 1HKJII3UBHIIINM, HIXK
OyIb-KOJIN: YPAOU 3aIydmyii 0i3HECU, rpoMaJisTHChKE
cycrisibeTBO Ta MictAH [8; 9; 10].

3rigHo 1isieit crasoro po3BuTKy, 1o 2030 poky,
CIMpAanUYNCch Ha HUHINIHI 1HIIaTUBU, YKPAIHOIO
3aIlJIAHOBAHO PO3POOUTU HA AOOATOK I0 MOKA3HUKA
BaJIOBOTO BHYTPIIIHBOTO IIPOAYKTY 1HII ITOKa3HUKU
BUMIipPIOBAHHSA MPOTPeCcy II0/I0 CTAJIOTO PO3BUTKY i
CIIPUATH HAPOIYBAHHIO MPUPOTHOMY ITOTEHIIIATY
kpaium [10; 11; 12].

Opraunisariero O6’emuannx Harriit yxBasgeHo miax
MOCATHEHHSA CIIJIBHOTO Kpamgoro maibyrasoro. Ha
HACTYITHI POKU CHUIBHI 3ycHLIA Oyme CIpsAMOBAaHO Ha
TIO/I0JIAHHA KPAMHBO1 61THOCTI, 60POTHOY 3 HEPIBHICTIO
1 HeCcIIpaBeJIMBICTIO TA HA 3aXMUCT HAIIOI IIJIAHETH.
Hep:xaBa, 6i3Hec Ta CyCHiJILCTBO IOBUHHI MATH CITLJIBHE
0aueHHA TOrO0, Ky Mae pyxartuch csit [10; 12].

3aBAAKU TAKI MeTOHOJIOTII JOCII I KeHHA eKOHOMIU-
HOI UM COITIaJIbHOI CUCTEMHU IIPENCTABIIAETHCA MOYKIII-
BUM BUSBUTHU He IIPOCTO IJIiCHICTH il €JIeMeHTIB, a 1X
CUCTEeMHY 1HTerpariio, 1o 3abesneuye CMHEPreTUYHUIA
etekr. Le i1 mae smory coriabHO-eKOHOMIUHIH crcTeMi,
YTBOPEHOI B pesyJsbraTi 00 €MHAHHA T'OCIIONaPCHKOl i
COI1aJIbHOI TIAJIBHOCT, GBI YCITIIIHO B3AEMOIATH
13 30BHIIIIHIM CepPeqOBUIIEM, 3aq0BOJILHATH i1 BUMOI'H
1 TMM CaMUM JIOCATATHU GLIIBIII BUCOKHUI e(PEeKT B pesy ib-
TaTi CBOEL iAIBHOCTI.

Bignosnenus i
PO3BHUTOK
EKOHOMIKH Y
Tepio]] BOEHHOTO
CTaHy

3BUIbHEHHS BiJI OIUIaTH CyAOBOro 300py (topuauunux ocid i DOIIiB), ski
MOCTPXKAAIM BHACHIJOK BOEHHHUX [Iiif; CTBOPEHHS IMPO30POro MeXaHi3My Jist
po3Moily MDKHApoJHOI JONMOMOTH Jjisi rpoMman, 30epekeHHs MOAaTKOBOTO
pPE3MICHTCTBA ISl YKpaiHLIiB, SKi THMYacoBO mepeOyBaloTh 3a KOPAOHOM,
CTHMYJIIOBaHHS TEPEXO/ly YKpailHChKOro Oi3HeCy 3 POCIHCHKOrO IPOrpaMHOro

U

3a0e3neueHHs Ha yKpaiHChKe.

IIpoBenenHs
Ha3piIux
IHCTHTYIIHHUX
pedopm

3a0e3neueHHs iHKIIO3MBHOTO JAialory MK BJajol0, Oi3HECOM 1 IpOMaJiTHCHKUM
CYCHITBCTBOM, 000B’sI3KOB1 KOHCYJIbTAIIiT 3 013HECOM NPH MPUIHSATTI PEryIsSTOPHUX
Ta TIOJATKOBHX 3MiH, HCOOXITHICT TPOBEACHHS aHAN3y BUTPAT-BUTLA TIPU
peectpanii  Oyab-SKOTO  3aKOHONpPOeKTYy y [lapmameHti, yIOCKOHAJICHHS
3aKOHOJABCTBA IIOAO CTaJOro pO3BUTKY Ta 30epexeHHs Oi0pi3sHOMAHITTS,
S€KOHOMHOTO BUKOPUCTaHHS IPHUPOJHHUX PECYPCIB.

U

JleMoHoOTOTI3aIIis
€KOHOMIKH 1
MIHIMaTI3a1is

BILUIUBY JCPKaBH

BuznaueHHs Kpoc-ray3eBUX MOHOMOJIN Ha pUHKY BYTULISA H €leKTpoeHeprii i yMoB
X IPUMYCOBOTO MOy, CTUMYJIIOBaHHS BUIOOYTKY rasy Ta CIPOIIEHHS AOCTYIY Y
chepi Ta30BHAOOYTKY, palmioHaJbHE BHUKOPHUCTAHHS EJIEKTPOSHEprii B yMOBax

U

BOEHHOT'O CTaHy.

BupiBHIOBaHHS
KOHKYPEHTHHUX
YMOB, 3aXHCT
YKpaiHChKOTO
BUPOOHUKA,
JIepeTyJIsLis

Immnemenranist  Crparerii  exkoHomiunoi Oesmekm 2025 Ta HamionameHO1
ekoHoMiuHO1 crparerii 1o 2030, 30KkpeMa BIOCKOHAJCHHS 3aKOHY IpO IyOIidHi
3aKymiBJi, BHUPIBHIOBaHHS TEHAEPHUX YMOB Ha ProZorro Juis IUIaTHHKIB 1
HertaTtHukie  [1/IB; chOpusHHS KOPIOPAaTHBHIM  BiAMOBIAaIbHOCTI  Oi3HeCy,
Hallaro/DKEHHsT MAapTHEPCHKUX CTOCYHKIB MDK Biauor 1 Oi3HEcoM Moo
IMIUIEMEHTAIlIi KOHIICTIIT CTAJIOTO PO3BUTKY.

U

U

O1iHIOBaHHSA
€KOJIOTIYHOT0
CITiTy TiATIpHEMC-
TBa, oro npo-
JIYKTIB 1 ociyr

Po3pobnenns cucTteMu MOKa3HUKIB Ta aHANI3 AISIBHOCTI ctelkxomaepi. Crammid
Oi3Hec Ta iHTepecw rpoMaad. Poip COiabHOTO MiANPHUEMHHUITBA Ta IHBECTHUINIH
BIUIMBY Y PO3BUTKY rpoMajin. JJOBrocTpokoBe cTpaTeriuHe mianyBanus. [ligrpumka
MIPOCYBAHHS SKCIOPTY HPEACTABHHKIB MAJIOTO 1 cepeaHboro OizHecy. PopmyBaHHS
KOHIIEMIIT 3€JICHOT0 3pPOCTaHHs, IMIUICMEHTAIIis] MDKHAPOJHHUX MPAKTHK.

U

DopmyBaHHs
(byHKIIOHATBHUX
MapTHEPCTB 3
ycima 3aIfikaBJie-
HUMH CTOPOHAM

BeprukanpHa W TOpU3OHTaJIbHA B3a€EMOJISI 3a/JIsl JIOCATHEHHS IIJIeH CTajoro
PO3BUTKY, MOOYy/Z0OBa CTallUX MApTHEPCTB; MyOJIYHO-NPUBATHE MAPTHEPCTBO
HanaromkeHnHst nmiamory Mix Oi3HecoM W Jep»aBoro, meperisii poii Oi3Hecy B
MapTHEPCHKOMY TPUKYTHHKY «AepikaBa — Oi3HEeC — rpoMaziay 3 MO3HIii eKOJIOT1YHO
30aJaHCOBAHOTO PO3BUTKY Ta Cy4aCHUX YMOB BOEHHOT'O CTaHy.

Puc. 2. «[Jopoxkua kapra» peasisaliii I{ijiell cTaJIoro pO3BUTKY YKPAiHOIO Ha HAUOIMKYY ITePCIIEKTUBY
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¥ cyuacHiii eKOHOMIIll NIBUJKICTb 3MiHU TEXHO-
JIOT1H 3pocTae, 1 I TeHIeHINsa 30epeKeTbCA HAMATl.
Y 8B’ssKy 3 IIMM, opraHisallii, MoB’A3aHi MPAMO U
OTI0CEePEIKOBAHO 3 BUCOKMMU TEXHOJIOTIAMU, HAYKO-
MICTKI HIJIIPHUEMCTBA IIOBUHHI IITBUIKO 1 aqeKBaTHO
pearyBaTu Ha HOBITHI PO3POOKHU Ta caMi IPOIIOHYBATHU
HOBOBBEJIeHHA. ¥ JIaHiil po0oTi y3araJibHeHO Heo0-
X1THUII BHECOK YKPATHCBKOTO 0i3HeCcy B peaJiidalfiio
Yxpainoro Iliseit cramoro po3BUTKY, 110 PEIPE3EHTO-
BawHo Ha puc. 2. lle € «qoposkHA KapTa» HA HAUOIMKYIY
nepcoerTuny (1-3 poxmn).

Bapro sasnauuTu, mo Ypan Ykpainu npumijidge
HaJIeJKHY yBary MPUCKOPEHHIO0 PO3BUTKY HAYKOBO-
TEXHOJIOTIYHOI ¥ IHHOBAINMHOI JIAJIBHOCTI, OCKLIIBKI K
CBIYUTH JIOCBI] IIPOMUCJIOBO PO3BUHEHUX KPaiH, caMe
80-95% mnipupocty BBII npumnanae Ha 4acTKy HOBUX
3HAHDb, BTUJIEHUX y TEXHIIi 1 TEXHOJIOTiAX.

BucHOBKH i MIEepCIEKTHBH MOJAJIbIIAX TOCJIi-
mKeHb. MeTomoJsioria peasiisariii IapTHEPCHKUX BiIHO-
CUH MK 613HECOM 1 BJIAJI0I0 Y KOHTEKCTi 3a0e3neueHHsA
CTAJIOT0 PO3BUTKY 6a3yeThCs Ha UiTKIH imeHTH(iKaIrii
CIILIBHUX ITiJIEeH, po3poOIli cTpaTeriii cIiBIIpaili, op-
raHisarlii mporeciB B3aeMo/ii Ta OI[iHI[I pe3yJIbTaTiB.
IIpakTuyHi acrekTy TAaKUX BiTHOCUH MOKYTh HaOyBaTu

pisHUX (PopM, BKITIOUAOUN IIyOJTIUHO-ITPUBATHE TIAPT-
HEPCTBO, KOPIIOPATUBHY COIAJIFHY BiIITOBIIAJIbHICTE
¥ PO3BUTOK 1HHOBAIITHUX KJIACTEPIB.

EdexrrBre BUKOpuCTaHHA €KOHOMIUHOI0 IIOTEHIIi-
asty 6i3Hecy, a TUM OiJIbIlle F10T0 IHHOBAIIIITHOTO TIOTEH-
iaJry, HEMOYKJIMBO 0e3 HeoOXiTHOT [AJIA IOT'0 CUCTEM-
HOT 1IHCTUTYIIHHOI Ta 1HPPACTPYKTYPHOI IMiATPUMEKH.
ITe o6ymoBJIeHO TUM, III0 IHHOBAIITHUII IOTEHIIAT €
TPUPIBHEBOIO EKOHOMIYHOIO CUCTEMOI0, KA 1HTeTrPy€EThb-
cs 3 BIAMOBIIHOI TPUPIBHEBOIO CHCTEMOI0 €KOHOMIKHI
(IIpOMUCIIOBICTD, CLITBCHKE TOCHOAAPCTBO, Oy/1iBeJIbHUIA,
TPAHCIIOPTHUH 1 iH(popMAIiHUI KOMILJIEKCH TOIIIO),
3a0e3Meuyyn iM IMOTEHI[iaJ PO3BUTKY 3aBIAKHU 1HHO-
BaIIHIA qiAIBLHOCTI. XoUua OJIA I[LOI0 IHHOBAIIHHMI
moTeHIias 6i3Hecy TIOBUHEH MAaTH BiITIOBiTHE ILJIAM
1 3aBAAHHAM HOT0 BUKOPUCTAHHA, a TAKOXK 1HCTUTYIIIH-
He Ta iH(pacTpyKTypHe 3a0e3nedeHHA.

Cranuii po3BUTOK BUMArae B3aeMoil MK pisHU-
MU CEeKTOPaMU CYyCHLIBLCTBA, 1 TAPTHEPCHKI BiTHOCUHU
MLK 613HECOM 1 BJIAJIOK0 € KJIFOUOBUMU IJIA JOCATHEHHS
IOBrOCTPOKOBHUX ITiJIel €eKOHOMIUHOI, €KOJIOTIYHOI Ta
coIiaJIbHOI cTabiIbHOCTI. TiJIBKY COUTBHI 8yCUIIIIA MO-
JKYTh 320€31eYNTH TaPMOHIMHUI PO3BUTOK CYCITLTECTBA
1 BUpIIIEHHA aKTyaJIBHUX €KOJIOTIYHUX IIPO0JIEM.
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PECULIARITIES OF SOCIALLY
RESPONSIBLE MARKETING STRATEGIES
OF THE FOOTBALL CLUBS

OCOBJIUBOCTI CTPATEN COLIIAJIbHO
BIANOBIAA/IbHOIO MAPKETUHTY
OYTbOJIbHUX K/1YbBIB

JHULINdVIN

Summary. Bctyn. In today’s world, market leaders succeed not only by taking into account economic indicators, but also by
building the social component of their business on the basis of corporate social responsibility.

Most global sports corporations are in the process of actively implementing effective socially responsible marketing strat-
egies. The sports industry, by the nature of its activities, influences social behavior, and the leaders of the most popular sport,
football, strive to create a positive image through the implementation of social initiatives.

Based on the official websites of leading football clubs, the article analyzes the content of strategic marketing initiatives that
take place in their management practices. The socially responsible marketing of football clubs involves a number of strategies
that increase brand awareness, promote fan loyalty and increase profits, thus benefiting society.

The purpose of the article is to analyze the strategies of socially responsible marketing implemented in the activities of the
football clubs, with their subsequent adaptation to the marketing strategies of sports enterprises in Ukraine.

Materials and methods. The study is based on an analytical method of the data on the influence of social media on brand
popularity, expert forecasts and analysis of the media platforms. General scientific methods such as synthesis, comparison and
generalization are used.

Results. The article examines the role and importance of social responsibility in modern marketing strategies of popular
football clubs. Based on the analysis of socially responsible marketing strategies of the top-rated football clubs in Europe, the
key areas of marketing strategies that are relevant in modern society are identified.

When implementing socially responsible marketing, football clubs generate projects that include such components as com-
munity engagement; sponsorship and partnerships; social media presence; content creation; experience marketing; other cor-
porate social responsibility initiatives; and ethical and socially responsible practices.

Conclusion. The symbiosis of positively implemented areas of socially responsible marketing by the most popular football
clubs creates a real halo of opportunities for modernizing the marketing strategies of domestic enterprises in the field of sports.

Prospects for further research are to substantiate the strategy of socially responsible marketing of enterprises in the field of
sports based on the forecasting of key performance indicators.

Key words: socially responsible marketing, socially responsible marketing strategies, sports, partnership, sponsorship, foot-
ball club.

AHoTauis. BcTyn. B yMoBax cy4acHo20 CBITy Jligepy PUHKY gOCA2aIOTb YCriXy He inLue pu BpaxyBAaHHI eKOHOMIYHMX MOKA3-
HWKIB, a /i npu NobYgoBi couianbHOI ckagoBoi bi3Hecy, B OCHOBI IKOI MOKAAgeHa KOPNopaTMBHO COLiabHA BigNOBIGA/bHICTb.
binbLuicTb CBITOBMX CMOPTUBHMX KOPNOPALV 3HAXOGUTLCSA HA CTAgii AKTUBHO20 BNPOBAG)KEHHS epeKTUBHMX CTpaTeaiit
couianbHo BignoBiganbHo20 MapkeTuHey. Cihepa criopTy 3a crieundikoro CBOE GisiibHOCTI BIIMBAE HA CYCri/IbHY MOBEGIHKY, 30-
Kpema nigepu HaMMonyaspHiLL020 BUgy cnopty — Pytbony, gbaioTb Mpo CTBOPeHHS MO3UTUBHOR20 IMigxy Yepe3 BPOBAGXKeHHS

couianbHMX iHiLiaTmB.
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3a gaHnmu oiliriHnX cariTiB PyTOONbHMX KYOIB, NPOAHANZ0BAHO 3MICT CTPATE2IYHNUX MAPKETUH20BUX iHILATHB, SIKi MAIOTb
micue B ix MpaxTuui ynpasninys. CouianbHO BignoBiganbHnii MapkeTnHz GyTOObHMX KAYO0iB nepegbaqae HU3Ky CTpatezii, siki
nigBMLLYIOTb BMI3HABAHICTb OPeHgy, CApUsoThb 0SIbHOCTI BOONIBAIbHUKIB i 30i/1bLLYIOTb GOXig, MPUHOCAYN KOPUCTb CYCMiIbCTBY.

MeTolo cTaTTi € aHani3 cTpateziii couiaabHO BignoBiganbHO20 MApKeTHHaY iMIIIeMeHTOBAHUMM Y GisiIbHICTb PyTOONbHMX
Kk1y6iB €BpONM 3 N0GA/IbLLIMM iX AgANTyBAHHAM JO MAPKETUH20BUX CTpaTezii nignpuemcts y cgepi cnopTy B YkpdiHi.

Marepiann i MmeTogu. 3aCTOCOBAHO 302A/1bHOHAYKOBI METOGH, TAKI K CMHTE3, MOPIBHAHHSA TA y3a2A/IbHEHHS.

Pe3ynbTatu. Y CTaTTi NpoBegeHo gocaigokeHHs PoAi | 3Ha4eHHs CoLianbHOI BignoBiganbHOCTI Bi3HeCy Y Cy4acHnX MApKeTMH20BMX
cTparezisx PyT601bHUX KAYOIB. BUXOGSium 3 GHANI3y CTpATeRivi COLianbHO BignoBiganbHO20 MAPKETUHRY HAMPeRTUH20BILLIMX PyT-
bonbHMX K1ybiB €Bponu, By/n BIGOKPeMeHi K/I0HOBI HAMPAMKM MAPKETUH20BUX CTPATeRil, SKi € HaRabHUMM B Cy4dCHOMY COLIyMI.

®yT60/1bHI K1YOM NpU iMIIeMeHTaui coLianbHO BignoBiganbHO20 MAPKETHUH2Y 2eHepyIoTb MPOEKTH, L0 BK/IIOYAIOTb B cebe
TaKi CKAIAgoBi K 3a/1y4eHHs 2poMagu; CMOHCOPCTBO i MAPTHEPCTBO; MPUCYTHICTb y COLIAIbHIX Mepexax; CTBOPEeHHS KOHTEeHTY;
MapKeTuH2 gocBigy; IHLWI iHILIATHBY KOPNOPATMBHO COLIA/IbHOI BIGNOBIGA/IbHOCTI; eTUYHI Ta COLIAIbHO BigNOBIga/bHi MPAKTUKM.

IepcriektnByn. C1mMbiI03 MO3UTUBHO PEAni30BAHUX HAMPAMIB COLiA/NbHO BigNOBIgaabHO20 MAPKeTUH2Y HAMMOMyASpHILLMMU
¢pyTOOIbHUMM KJTyOaMM CTBOPIOE CPABXHIii OPeosl MOX/IMBOCTel g/l MOgepHi3aLlii MapKeTUH20BMX CTpaTezili BITYN3HAHUMM

nignpremcTBamu y cgepi cnopry.

[TepcrnekTMBamu N0ganbLL020 gocigxeHHs € 06]PYHTYBAHHS CTpATeRii COLianbHO BigrnoBiganbHO20 MAPKeTHH2y NignpueMCTB
y cepi crnopTy Ha OCHOBI MPO2HO3YBAHHS KIOYOBMX MOKA3HMUKIB €PeKTUBHOCTI.
KniouoBi cnoBa: couianbHo BIgnoBiganbHMii MapkeTuH2, CTpaTeaii couianbHO BignoBiganbHO20 MapkeTuH2Y, cdepa cropry,

MapTHepPCTBO, CIOHCOPCTBO, PyTOONbHUI K1yO.

Problem statement. In the context of open business
integration, social responsibility of business is
a necessary component and the core of competitiveness
and successful development of the company. When
building their own marketing strategy, football clubs
are increasingly paying attention to socially responsible
marketing, as consumers in the modern world prefer
those sports companies that care about society through
the implementation of social projects.

The analysis of recent research and publica-
tions. Modern marketing strategies are increasingly
being modified by enterprises taking into account fac-
tors of changes in the internal and external environ-
ment. The study of the concept of socially responsible
marketing, its aspects of implementation in the activ-
ities of enterprises in the field of sports are reflected
in the works of such scientists as: Garcia C. [13], Sean
Hamill [14]; Ali A., Belhimer 1. [17]; Baena V. [23], Gar-
cia Cherold D. M., Harrison K. K., Bukstein S.dJ. [24],
Moyo T., Duffett R., Knott B. [25]. Scientists in their
works emphasize the importance of implementing so-
cially responsible marketing strategies by football clubs.

The purpose of the article. The purpose of the
article is to analyze the strategies of socially respon-
sible marketing implemented in the activities of the
football clubs, with their subsequent adaptation to the
marketing strategies of sports enterprises in Ukraine.

The overview of the main material (the re-
sults of the researches). Today, in the era of open-
ness in doing business, society is increasingly respond-
ing to the implementation of social initiatives in all
areas of activity. The formation of socially responsible
marketing strategies is determined not only by the spe-
cifics of the industry or the scope of the organization’s
activities, but also by the country.

Ukraine has approved the Concept of Business
Social Responsibility Development until 2030 [1], but
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while in Ukraine the most common practices of corpo-
rate social responsibility implementation are imple-
mented in such areas as development and improve-
ment of working conditions of personnel, charitable
assistance, consumer protection and support, as well
as assistance to the Armed Forces, the world expe-
rience demonstrates initiatives in the field of health
care, support of children’s interests, environmental
friendliness, food support systems, improvement of
labor policy, support of housing construction, and
other areas [2; 3].

The specifics of countries determine the popu-
larity of different sports. For example, in the UK,
Asia and Australia, cricket is the most popular
sport (2.5 billion fans), while in America and Ja-
pan baseball is the most popular sport (500 million
fans) (Table 1) [4].

Logically, marketing influence on society in a so-
cially responsible way is based on such preferences.
If baseball and rugby are not as popular as football
in Ukraine, influencing social behavior through these
sports means narrowing the target audience.

Due to the popularity of football, the top-rated
football clubs in Europe were considered for a deeper
study of the features of socially responsible marketing
strategies in the field of sports for further implemen-
tation of successful foreign practices in the marketing
activities of domestic sports organizations (Fig. 1).

Real Madrid C.F. recognizes the importance of
building and maintaining strong relationships with its
fans and uses a variety of platforms and activities to
communicate with its supporters. The club has many
sponsors, including Adidas, Emirates, Audi, and Mov-
istar, who provide financial support and help promote
the club’s football and other initiatives. In addition, the
club interacts with the community by participating
in various events. For example, they hosted a virtual
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Table 1
The most popular sports according to the fans’ rating
Ranking Sport type Number of fans Regions
1 Soccer (sokka) 3,5 billion Europe, Africa, Asia, America
2 Cricket 2,5 billion Asia, Australia, United Kingdom
3 Ice hockey 2 billion Europe, Africa, Asia, Australia
4 Tennis 1 billion Europe, Asia, America
5 Volleyball 900 billion Europe, Australia, Asia, America
6 Table tennis 850 billion Europe, Africa, Asia, America
7 Basketball 800 billion America, Oceania, Middle East
8 Baseball 500 billion America, Japan
9 Rugby 475 billion Oceania, South Africa, England
10 Golf 450 billion America, Oceania, Europe
Source: [4]

charity tournament during the COVID-19 lockdown,
collaborating with other clubs and athletes to raise
funds for medical personnel.

As mentioned above, Real Madrid C.F. has a strong
presence on social media such as Twitter, Facebook,
Instagram, and TikTok. The organization uses these
platforms to communicate with fans, advertise events,
and share nostalgic content.

The football club promotes its youth program and
invests in the development of young players. This
strategy helps to create a sense of connection with
the community and demonstrates their commitment
to nurturing local talent. The organization supports
the principles of equality, as evidenced by the players
and fans of different backgrounds and nationalities,

Bayern Munich ‘l—

Arsenal F.C.

Liverpool F.C.

Chelsea F.C.

Paris Saint-Germain F.C.
Manchester United F.C.
FC Barcelona

Real Madrid C.F.

20 40 60

W TikTok, ml

Fig. 1. Top-rated

m Facebook, ml

bringing together people of different races, religions,
and cultures. The club also supports various charitable
causes and often makes donations to non-profit and
public organizations, and actively holds events to raise
funds for charitable purposes.

Interestingly, the organization has even participat-
ed in activities to support sustainable development, in
particular, to reduce environmental pollution and to
find renewable energy options. The football club priori-
tizes the well-being of its players, offering high salaries
and providing support both on and off the field. The
football club also provides a safe and respectful envi-
ronment for its athletes. It values interaction with fans
and often asks them to ask questions of the players,
creating a sense of community. The club organizes

80 100 120 140

Instagram, ml

football clubs

* data as of 17.07.2024
Source: developed by the author according to [5-12]
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activities and events that bring fans closer to their
favorite players [5; 13].

Thus, the organization fully takes into account the
main groups of stakeholders in socially responsible
marketing. The key activities in Real Madrid C.F.’s
socially responsible marketing strategies are: building
long-term relationships with fans as the main stake-
holders; recruitment of players with the involvement of
the media; global coverage and broadcasting; sponsor-
ship and partnerships; community engagement; social
media presence; youth development; equality promo-
tion; charitable initiatives; environmental awareness;
and player assistance.

FC Barcelona is actively involved in its community,
promoting social initiatives and supporting various
charities, and pays great attention to youth develop-
ment, including through the La Masia youth academy
and the FCB Escola Varsovia football school in War-
saw. The football club prioritizes its fans and mem-
bers, known as “socio”. It offers membership benefits,
exclusive content and opportunities to engage fans.
The organization also listens to fans and adapts its
strategy to meet their needs and expectations. For
example, with a global fan base, the football club has
established football academies known as Barca Acad-
emies to find talent and strengthen its international
presence around the world.

The organization cooperates with various brands
such as Nike, Coca-Cola and Estrella Damm. It pro-
motes children’s rights and humanitarian aid through
a partnership with UNICEF. Like the club analyzed
above, FC Barcelona values its players and provides
them with comprehensive support, including fitness
training, medical care, and personal development
programs. The club recognizes the importance of
environmental sustainability and goes beyond legal
requirements to make ethical and philanthropic com-
mitments. The Barca Foundation supports a variety of
social and cultural projects, and the motto “More than
a club” reflects FC Barcelona’s desire to go beyond the
standard functions of a club. The organization is owned
by its members and the board is elected: this structure
ensures accountability and allows members to influ-
ence the direction of the club’s development [6; 14; 15].

Thus, the key activities in FC Barcelona’s socially
responsible marketing strategy are: social media pres-
ence; global reach; community engagement; fan-centric
approach; partnerships and sponsorships; corporate
culture; environmental awareness; ethical and phil-
anthropic initiatives.

Manchester United F.C. contributes to solving envi-
ronmental and social problems at the regional, nation-
al and international levels by using its brand to raise
awareness and support various socially responsible
activities. The organization’s product strategy involves
the promotion of a wide range of products: T-shirts,
training kits, goalkeeper kits and special products for
women and children (including for charitable purpos-
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es). Charitable activities include donations, in partic-
ular to partner schools, to support food banks, medical
personnel and schools, especially during the pandemic.
Also during the pandemic, the club launched the Hero
on the Frontline initiative to recognize and share sto-
ries of healthcare professionals who have dedicatedly
helped others; collaborated with the World Health Or-
ganization on the #BeActive campaign, encouraging
fans to stay active by maintaining social distancing.

The club has a global audience reach, playing
matches at various venues around the world, and
uses a dedicated TV channel, MUTYV, to broadcast
matches and promote its products. It cooperates with
global retailers and e-commerce platforms to distribute
its merchandise and has numerous sponsorship and
commercial agreements, including sponsorships and
partnerships with sportswear companies. The club has
official partnerships with companies in various sectors,
such as the automotive industry, financial services and
telecommunications; it cooperates with Nike, General
Motors, Sharp Electronics and other popular brands.
Digital media and social platforms are actively used
to advertise and attract fans.

The organization follows a premium pricing strat-
egy due to its effective market positioning and high
level of fan loyalty. The club offers tiered memberships
and subscription options, catering to different levels of
fan engagement and accessibility. The organization is
actively reaching out to older fans, especially those who
are isolated. Manchester United F.C. operates soccer
schools and camps around the world, promoting the
sport and promoting its brand to a global audience.

The key activities of Manchester United F.C., as in
the sports organizations discussed above, are: spon-
sorship and charity; community engagement; global
social media presence; ethical and philanthropic ini-
tiatives, ete [7].

Paris Saint-Germain F. C. is owned by Qatar Sports
Investments and implements many socially responsible
projects, including: initiating and supporting projects
to reduce environmental impact (partnership with the
Paris Climate Agreement to promote sustainable de-
velopment). Collaborates with its community and im-
plements projects such as the PSG Foundation, which
has three main goals: to help young people find their
place in society and the world of work, to help children
from poor neighborhoods, and to help sick children. It
collaborates with various brands, including Nike, Air
Jordan and Accor Live Limitless as its main partners.
Takes care of its players by providing them with the
necessary support and resources. Values its fans and
offers various opportunities for involvement in its activ-
ities, provides exclusive content, events and promotes
the formation of impressions; has a strong ultra culture
(“Boulogne Boys” and “Supras Auteuil” groups). The
club invests in youth development and has a strong
youth academy, and has a PSG Eternal Fund to raise
donations for various initiatives [8; 16; 17].
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The key activities of Paris Saint-Germain F.C. are:
social responsibility for all segments of stakeholders;
launching and implementing CSR projects to promote
sustainable development, social projects, including
helping sick children; partnerships and charity; pro-
grams to involve the community in its activities; youth
development programs, ultra culture formation, etc.

Chelsea F.C. has developed a corporate social
responsibility program that involves close ties with
stakeholders. For example, the club maintains a part-
nership with CLIC Sargent, a leading UK charity ded-
icated to treating childhood cancer. The football club
has one of the largest Football in Society programs in
the Premier League, reaching 200,000 children annu-
ally; it constantly raises significant funds for charities
and good causes.

Social media platforms are used to communicate
with global followers (more than 100 million people).
Recognizing that Chelsea F.C.’s stadium can only
accommodate a small portion of their fan base, the
football club launched The 5th Stand, a mobile appli-
cation designed to engage with fans around the world,
particularly on match days. The app provides exclusive
content, live streaming, text and audio commentary,
enhancing the matchday experience for fans. The or-
ganization also uses augmented reality to allow fans
to virtually try on new sets of sportswear. The football
club creates video content that gives fans a glimpse
into the lives of players off the field.

Membership packages such as “True Blue” and “Ju-
nior Blue” provide exclusive offers to increase fan com-
mitment and loyalty. Chelsea F.C. provides financial
services and media packages that combine traditional
and new media, such as football’s first financial portal,
chelseafcmoney.com. The football club has a digital
consumer products division, Chelsea Digital Ventures,
which provides new revenue streams and collects new
customer data. Products for training, nutrition and
health have been launched. The e-commerce website is
constantly being improved to improve user experience
and increase sales [9; 18; 19].

Thus, Chelsea F.C.’s corporate social responsibility
is based on the results of market research. The football
club is distinguished by its understanding of the global
fan base, identification of target markets, community
engagement, social media presence, membership pack-
ages, financial services and media packages, virtual
clothing fitting, digital consumer products and a mo-
bile application, as well as a large number of socially
responsible programs.

Liverpool F.C. is focused on grassroots football,
striving to make the sport accessible and affordable.
According to a study by the Global Web Index [20], the
club has a huge global fan base, with 96 million fans
in India alone, so, realizing the importance of engag-
ing with an international audience, the football club
actively uses digital platforms and tours. The club val-
ues its fans and works to create effective engagement,

strives to demonstrate the value of its global fan base
and provide exclusive experiences such as behind-the-
scenes materials and fan events.

Liverpool F.C. has numerous sponsors and part-
ners, including Standard Chartered, New Balance,
Avon, Carlsberg and BetVictor. It cooperates with in-
ternational charitable organizations such as Right
to Play, whose mission is to help vulnerable children
overcome the effects of war, poverty and disease
through play. It participates in sustainable develop-
ment and environmental impact reduction programs
(for example, the Red Way program).

The football club enjoys the support of its players
and managers, including Jurgen Klopp, who actively
promotes the club’s partnership. This support is cru-
cial for the success of many marketing and business
initiatives. Thus, the club’s activities are characterized
by significant revenue growth, with record financial re-
sults in recent years (due to increased turnover, media
revenue, commercial revenue and matchday revenue).

Liverpool F. C. emphasizes racial and social equal-
ity. The football club has projects aimed at communi-
cating with fans around the world, including in China,
Indonesia, Australia and the United States, so the
football club adapts its messages to different regions.
Liverpool F.C. recognizes the importance of women’s
football and treats it as a separate business entity,
supporting and investing in its development. The club
has a well-known youth development program, demon-
strating a commitment to supporting and nurturing
young talent [10; 20; 21].

Thus, the key socially responsible activities of Liv-
erpool F.C. are: community engagement; active in-
teraction with the global fan base; partnerships and
charity; support for players and managers; media and
digital presence; promotion of sustainable development
and environmental projects; support for the develop-
ment of women’s football; support for racial and social
equality; charitable activities; youth development.

Arsenal F.C. engages the community through stake-
holder engagement, including social media, digital proj-
ects and tours, and by partnering with major brands
such as Emirates and Puma, who understand the club’s
brand and create innovative, engaging content. For
example, Emirates’ #RacetotheEmirates competition
gave fans the opportunity to meet the players and win
business class tickets. Stadium tours and visits to the
club’s museum also strengthen the fans’ connection to
the football club. The Facebook app allows fans to cre-
ate their own banners, social games, access to in-game
statistics and a one-stop shop for social media during
matches. Overall, the club estimates its international
fan base at around 100 million. The football club offers
membership schemes with benefits such as access to
tickets, access to an online TV player, merchandise,
and unlocked content on social media platforms.

A wide range of merchandise, including shirts
and memorabilia, is sold worldwide. Arsenal F.C. has
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successfully implemented a premium pricing strate-
gy. It participates in promotional activities with its
sponsors and cooperates with other companies to im-
prove the interaction with fans around the world. For
example, the football club has signed an agreement
with Nike to manage their merchandise department.
Also, the club’s advertising strategy is centered around
their players, who are the most important asset of
the organization. The company constantly releases
training videos and commercials on its social media
to increase fan engagement.

The football club guarantees proper support for its
players and provides them with opportunities to com-
municate with fans. For example, they held an open
training session in Australia, allowing fans to watch
the players train live [11; 22].

Thus, Arsenal F.C.’s socially responsible marketing
strategy includes building long-term relationships with
stakeholders, including active community involvement
in the club’s activities; presence in social media; spon-
sorship, partnerships, charity; helping players as the
company’s main asset; and player-focused advertising.

Bayern Munich’s experience emphasizes the impor-
tance of aligning the interests of all stakeholders and
the weight of fans in the relationship. For example,
the football club faced criticism from fans and human
rights organizations over a controversial sponsorship
deal with Qatar Airways, Qatar’s state-owned airline
and one of the club’s main sponsors. Fans accused the
football club of “sporting dilution,” suggesting that
the club’s association with Qatar was an attempt to
divert attention from the country’s human rights re-
cord. Fans criticized the club for prioritizing financial
gain over ethical considerations. The issue escalated
in 2021 when club members disrupted a general meet-
ing, calling for the club to cut ties with Qatar over
human rights violations, particularly in the context

of the 2022 World Cup. Although the football club did
not break this sponsorship relationship for some time
and tried to maintain a dialogue with society, in June
2023, Bayern Munich announced the termination of
this partnership.

Like the aforementioned FCs, Bayern Munich sup-
ports its players, invests in youth development, has
strong sponsors such as Adidas, Audi, and Deutsche
Telekom, promotes the unification of people of different
cultures, and supports environmental projects [12;
23; 24].

Summarizing the above and based on [25], we con-
clude that socially responsible marketing of sports
organizations involves a number of strategies that
increase brand awareness, promote fan loyalty, and
increase revenue, benefiting society. Among the most
common projects in this regard are community en-
gagement activities (youth sports and educational pro-
grams, environmental sustainability projects); spon-
sorship and partnerships (to financially support the
club and improve the sponsor’s brand image); social
media presence (to communicate with fans); content
creation (to expand audience reach); experience mar-
keting (going beyond traditional advertising); other
CSR initiatives (supporting youth development, part-
nerships with local charities, and other

Conclusions. Thus, it is quite reasonable to im-
plement ethical, philanthropic, and sustainable devel-
opment measures in the field of sports through trans-
parent marketing that is in line with the company’s
values. The SPMS should take into account the specif-
ics of the country and its stakeholders and be adaptive
to their changing needs and priorities.

Prospects for further research are to substantiate
the strategy of socially responsible marketing of en-
terprises in the field of sports based on the forecasting
of key performance indicators.
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MECHANISM OF SOCIALLY RESPONSIBLE
MARKETING OF SPORTS INDUSTRY BRANDS

Summary. Introduction. The article raises the actual issue of the transformation of social responsibility of brands under
external pressure from society, which is manifested in the shift of emphasis from conceptual principles to the achievement of
business goals with the tools of social responsibility. The social responsibility of sports industry brands was chosen as the object
of research due to the dudlistic nature of sport, which can be both a product and a tool of social responsibility. The subject of
the study is the mechanism of socially responsible marketing, as the latter provides prospects for solving the problem of balanc-
ing the goals of social impact and commercial goals.

The purpose of the article is to justify the mechanism of socially responsible marketing of sports industry brands.

Research materials were scientific works in the field of social responsibility, in particular, in the sports industry, and the
author’s own research. The main methods used in the work are structural-genetic and morphological analysis and synthesis,
comparison, generalization, logical and graphic methods.

Results. The article states the problem of increased risks of mistrust and dissatisfaction on the part of stakeholders due to
the interweaving of social responsibility and commercialization in the activities of brands, in particular, in the sports industry.
It is hypothesized that strategic responsibility as a part of the brand development plan based on the implementation of an
improved mechanism of socially responsible marketing will allow to reconcile the company’s economic goals, the wishes and
expectations of stakeholders and ensure the long-term interests of society. Based on the analysis of the components of the
existing mechanisms of social responsibility, their connections and the specifics of sports, the key requirements for the mech-
anism of socially responsible marketing of sports industry brands were determined. The essence of the mechanism of socially
responsible marketing of sports industry brands is revealed and its structural scheme is proposed. The main operating principle
of the improved mechanism has been defined, the formation and implementation of which will allow sports industry brands to

achieve commercial success while positively influencing society and the environment.

Prospects for further research — the systematization of socially responsible marketing tools and the development of stan-
dardized criteria for measuring the impact of social responsibility initiatives in the sports industry.

Key words: social responsibility, stakeholders, strategic responsibility, marketing, mechanism, brand, sport.

Formulation of the problem. Over the years, the
rethinking of business philosophy and principles
has turned into sustainable trends of implementing
social initiatives of enterprises in their development
strategy. The specifics of various markets, industries
and areas of business leave a unique imprint on these
processes, causing scientific and practical interest. The
relevance of socially responsible marketing is also de-
termined by the growing consumer demand for ethical
business practices, the increasing significance of social
responsibility in brand reputation and the formation of
consumer loyalty. In these conditions, there is a shift
in emphasis from conceptual principles to achieving
business goals with social responsibility tools in the
mechanisms of social responsibility implementation.
Altruism yields to external pressure and corporate

social responsibility is formed under the influence of
customer feedback, government orders, public percep-
tion, ete. [1].

The sports industry is especially sensitive in this
sense, because on the one hand, sport acts as its
system-forming element (starting with the promo-
tion of physical culture and ending with the produc-
tion of sports goods), on the other hand, it is used as
a programmatic component of social responsibility
of enterprises of various industries. Therefore, there
is a tendency to decrease the ethical, positive use of
sports to solve various problems of society. Philan-
thropy and broad opportunities for social influence
are increasingly replaced by attempts to solve orga-
nizational problems, which affects the legitimacy of
the sports movement and undermines trust in social
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responsibility [2]. This requires a review of the current
mechanisms of social responsibility in order to strate-
gically balance the social and business components in
the activities of enterprises, in particular, the timely
coordination of goals, ethics, strategic development
guidelines, etc. with the expectations of stakeholders.

Analysis of recent research and publications.
The mechanisms of formation and implementation
of social responsibility were studied by foreign and
domestic scientists, whose work formed a solid foun-
dation for the development of strategies that integrate
ethical practices into business operations. T. Bondaruk
and I. Bondaruk [3] reveal the essence of the organiza-
tional and economic mechanism of social responsibility
and prove that the economic basis of the mechanism of
regulation of social responsibility of business consists
of state regulation, joint regulation and self-regulation
of social responsibility of business. O.Popadiuk and
0. Luchyk [4] summarized the main provisions regard-
ing the formation of the principles and mechanism of
social responsibility in the conditions of strategic man-
agement of the enterprise. M. Buhaieva and V. Ryban
[56] substantiated the content and sequence of stages of
formation of the corporate social responsibility (CSR)
mechanism in the enterprise management system.
A.Goswami, K. O'Brien, K. Dawson, and M. Hardiman
[6] based on the definition of the mechanisms of cor-
porate social responsibility and its relationship with
the variables of micro-organizations, suggest using
appropriate programs to improve the perception of
social responsibility. H.Tian and Y.F. Jiang [7] studied
the dynamic mechanism of corporate social responsi-
bility practice. O. Getman and K. Kosohor [8] proposed
a generalized mechanism of social responsibility for
domestic enterprises based on the experience of for-
eign practices. Van der Merwe J., Al Achkar Z. [9]
raise the issue of implementing mechanisms of CSR
for the implementation of responsible data use. At
the same time, in the current conditions, insufficient
attention is paid to the mechanisms of socially respon-
sible marketing, the very nature of which, according
to the model of G.Lantos [10], is able to ensure the
balancing and coordination of the economic goals of
the company and the long-term interests of society.
Since marketing has completely proven the success of
consumer research for the effective operation of com-
panies, a similar focus on the expectations of a wider
group of stakeholders, taking into account the specifics
of the sports industry, can reduce the growing gap
between society and business.

The purpose of the article is to substantiate the
mechanism of socially responsible marketing of sports
industry brands.

Materials and methods. Research materials were
scientific works in the field of social responsibility, in
particular, in the sports industry, and the author’s
own research. The main methods used in the work
are structural-genetic and morphological analysis
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and synthesis, comparison, generalization, logical and
graphic methods.

Presenting main material. The specifics of the
sports industry and the features of social responsi-
bility in this area were studied in detail in [11], at
the same time, the evolution of the sports industry
makes adjustments to the activities of organizations
and their social responsibility. Thus, volunteer-run
sports associations that emerged at the beginning of
the 20th century have grown into international sports
federations — highly professional organizations, the
largest of which employ up to 700 employees (e.g.,
FIFA). While the primary role of such organizations
is to develop their sport internationally, many are in-
creasingly becoming more business-oriented and com-
mercializing their events. For some, organizing events
has become the main activity and a real business with
the participation of numerous commercial partners
[12]. On the other hand, companies of various business
spheres, using event marketing as a promising compo-
nent of CSR programs, often turn to the organization
and support of sports events, which are organic infor-
mation sources for news stories and publications in the
media [13]. The interweaving of social responsibility
and commercialization increases the risks of mistrust
on the part of stakeholders, can lead to corruption,
bribery, misconduct, etc. For example, in the public
sector of the sports industry, there are known cases of
protests against spending public money on stadiums,
and not on social security [14].

In this aspect, strategic responsibility, which in-
cludes ethical and altruistic, becomes a part of the
company’s development plan [10] and is implement-
ed with the help of socially responsible marketing,
which involves building a system of the company’s
market activity based on the balancing and coordi-
nation of such factors as the achievement of econom-
ic goals companies, meeting the needs of consumers
and ensuring the long-term interests of society. This
is a kind of applied embodiment of the concept of cor-
porate social responsibility, focused on the formation
of long-term partnership relations with its consum-
ers through the satisfaction of their needs and inter-
ests in a way that will have a long-term positive effect
both for their well-being and the well-being of society
as a whole, as well as for the financial and market po-
sition companies [15]. The determination of the main
components of the mechanism of socially responsible
marketing of brands in the sports industry is based
on the content of the social responsibility of these
brands, formed in the specific conditions of the indus-
try, takes into account the results of previous studies
[3, 4, 8, 11, 12, 14, 16-18] regarding structural and
logical schemes of similar mechanisms, principles,
motives and tools. The mechanism of social responsi-
bility should take into account not only the interests
of stakeholders, but also the specifics of the company
or organization in the sports industry, in particular,
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quasi-markets, because the activities of, for example,
a manufacturer of sports nutrition, a fitness club and
a football league are fundamentally different. At the
same time, the impact of sports brands on society
can contribute to sustainable development, inclusive
growth and positive economic, social and environ-
mental outcomes [19]. A dualistic approach to sport
allows us to understand and use it in two different
but interrelated ways: as a product and as a tool of
social responsibility (Table 1).

Therefore, it is necessary to form a mechanism
that balances between sport as a product and sport
as a tool of social responsibility, for which it is as-
sumed to combine commercial goals with the goals of
social impact. This integrated approach ensures that
sports brands can achieve profitability while making
a positive contribution to society and the environment.
Based on [3, 20] and taking into account the specifics
of the sports industry, it can be stated that the mech-
anism of socially responsible marketing in the sports
industry is a system of organizational and economic
measures aimed at the interaction of all participants
of the sports industry through the formation of part-
nership relations of brands, society and the state, and
as well as determining their needs and desires and
integrating all areas of their activities to meet these
needs while simultaneously improving the well-being
of the entire society, improving the environment and
developing the brand itself.

The mechanism of socially responsible market-
ing of sports industry brands can be defined through

a series of interrelated steps and practices that en-
sure alignment of a brand’s marketing efforts with its
social responsibility obligations (Fig. 1).

The components of corporate social responsibility,
which are the basis of the mechanism of socially re-
sponsible marketing, acquire a strategic direction due
to marketing research of society and segmentation of
stakeholders in order to further satisfy their needs
and expectations.

The business block is consistent with the tasks of
socially responsible marketing, whose competence is
strategic responsibility, which, according to G.Lan-
tos, provides support for the implementation of social
programs and projects within the scope of achieving
strategic business goals. That is, the company partici-
pates in them not only because it is good and noble, but
also because, in the short or long term, these actions
will bring positive results in the form of improving
the market and financial condition of the company,
and therefore, the rights of the owners of the company
will not be violated. The goals and objectives of the
brand are correlated with the Sustainable Develop-
ment Goals. Common values correspond to the concept
of socially responsible marketing, that is, ethical and
altruistic responsibility based on voluntariness. Per-
sonalized values and motives for the implementation
of social responsibility are formed under the influence
of external and internal factors.

Building strategic accountability begins with stra-
tegically aligning the brand’s commercial and social
goals to create a holistic strategy that leverages the

Table 1

Theoretical and functional analysis of sport

Parameter Sport as a product

Sport as a tool of social responsibility

Essence

Refers to the commercial aspect of sports, includ-
ing sporting events, merchandise, equipment,
media rights and related services. Focused on
making a profit, satisfying consumer demand
and providing entertainment and leisure

It involves the use of sport as a means to achieve
wider social goals such as community development,
health promotion, social inclusion and environmental
sustainability. Focused on using the power of sport to
solve societal problems and promote the common good

Aims

Revenue generation (increased sales of tickets,
merchandise and media rights). Market share
(expansion of market coverage and customer
base). Consumer satisfaction (increasing brand
loyalty)

Social impact (improvement of health, education and
community cohesion). Inclusiveness (promoting diver-
sity and inclusion in sport and society). Ecological de-
velopment (solving environmental problems with the
help of ecological practices in sports operations)

Values

Economic value (direct financial benefits through
sales, sponsorship and media rights).

Market Performance (success is measured by
revenue, market share and profitability)

Social value (indirect benefits such as improved health
care, social cohesion and environmental protection).
Impact indicators: success measured by social impact
indicators such as health outcomes, participation
rates and environmental indicators

Stakeholders

Consumers: fans, athletes, sponsors, media, etc.
Businesses: Sports teams, leagues, equipment
manufacturers, broadcasters and retailers, etc.

Communities: local residents, schools, non-profit or-
ganizations and marginalized groups, etc.
Government: Politicians, health organizations and
environmental groups, etc.

Employees and volunteers: those involved in the im-
plementation of CSR initiatives, etc.

Marketing
strategies

Branding and promotion, product differentiation

Target marketing, educational campaigns, etc.

Source: generated by the author
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Aim: integration of social responsibility into the brand's activities to create a positive impact on
society, the environment and the business itself

[ hl
1 1
1 1 1 1
| Mission and strategic ' Strategic responsibility Generall strategy of bl.llldll’.lg a
! orientations of the . reputation and strengthening
| brand | positions in the market
: : 1t
1 1
! CSR !
1 1
' ' Strategic alignment of the brand's commercial and
1 1 .
| Aims & values | social goals
1 1
1 1
| | . .
| . [ Market analysis, segmentation and stakeholder research
! Economic !
! responsibility !
1 1
1 1
1 1
s Identifying societal problems that sport can solve and
i Legal responsibility i ¥ g P . P
' ' the wishes and expectations of stakeholders
1 1
1 1
1 1
i i . i Selection of areas of social responsibility taking into
! Ethical responsibility ! account the interests of society by segment and ways of
i i adaptation to target markets
1 1
1 1
i Philanthropic i Involvement of stakeholders in social responsibility
! responsibility ! and marketing processes
1 1
: : : : :
! Principles ! Promotion of the brand as socially responsible
1 1
1 1

Functional components: strategic planning, program development, organizational processes,
implementation, including promotion of initiatives), monitoring and evaluation, communication,
including reporting and feedback)

Methods:
aJIMiHICTPAaTHUBHI Ta EKOHOMIYHi, 30KpeMa,
JOCTIIKCHHS, OI[IHFOBaHHS, BiATBOPEHHS

Tools:
surveys, reporting, third-party audits,
benchmarking, event marketing, marketing
communications, etc.

Key components:
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Fig. 1. Structural diagram of the mechanism of socially responsible marketing
Source: developed by the author
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strengths of both. A strategic plan should integrate
CSR initiatives with marketing and business strategies.
The choice of social responsibility directions is carried
out taking into account the interests of society by seg-
ment. Collaboration with stakeholders is essential for
co-creating CSR initiatives and marketing campaigns.
Products and services should not only satisfy consumer
requests, but also contribute to the achievement of so-
cial and environmental goals. To build trust and credi-
bility, all marketing communications must be transpar-
ent, honest and consistent. Measurement and reporting
involves establishing key performance indicators and
metrics to measure the success of CSR and market-
ing campaigns, as well as publishing transparent and
comprehensive CSR reports. The key components are
implemented depending on the nature and function of
the sport and the brand itself. For example, a brand
that produces eco-leather balls participates in charity
events — it donates a certain number of balls for free to
boarding schools. Or a sports school organizes a sports
event to promote a healthy lifestyle, the winners can get
the opportunity to train for free at this school. Brands
in the sports industry can also partner with other com-
panies to sponsor events and initiatives, and create
videos that feature players, team managers and staff
working in the community. In essence, the mechanism
of socially responsible marketing reflects a company’s

desire to do the right thing while doing well in the mar-
ket. This approach ultimately improves the reputation
and long-term sustainability of the business.

Conclusion. Therefore, marketing activities have
far-reaching consequences and can create positive
social impact, build trust and contribute to a better
world. In the period of active manipulation of sports
as a direction of implementation of pseudo social re-
sponsibility, brands of the sports industry can use
their market power to stimulate positive social chang-
es, while achieving commercial success through the
implementation of the mechanism of socially respon-
sible marketing. The proposed mechanism of socially
responsible marketing involves balancing sport as
a product and sport as a tool of social responsibili-
ty, which will allow brands of the sports industry to
achieve commercial success, while having a positive
impact on society and the environment. This approach
ensures that the brand’s marketing efforts are not only
profitable, but also meaningful and beneficial to all
stakeholders. Prospects for further research are the
systematization of socially responsible marketing tools
depending on the function of sport and the character-
istics of stakeholders, as well as the development of
standardized indicators and frameworks for measur-
ing the impact of social responsibility initiatives in
the sports industry.
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OCOBJINBOCTI MAPKETUHIOBOI
KOMYHIKALIT B ATPOTYPU3MI

FEATURES OF MARKETING
COMMUNICATION IN AGRO-TOURISM

AHoTauif. BcTyn. MapkeTuH20Bi KOMYHIKALIT BigiepatoTb k04OBY posib y BegeHHi bi3Hecy, 3abe3neuytoun KaieHTaMm 4diTke
PO3yMiHHS MPOGYKTIB | MOCAYe, @ TAKOX iXHiX NepeBaz. 3aCTOCYBAHHA MAPKeTUH2Y B a2pOTypu3mi MAe CBOi 0COBANBOCTI, SIKi
BU3HAYAIOTb BMOIP iIHCTPYMEHTIB | POPMYBAHHSI iHTE2POBAHOI MAPKETH20BOI KOMYyHIKaLji.

MeTa. MeToto nybikauii € 3'aCyBaHHs 3HAYMMOCTI, 0COBIMBOCTeN, CYTHOCTI T MOXXINBOCTe epeKTUBHOI MAPKETUH20BOI
KOMYHiKaUii B a2poTypu3Mmi.

Marepiann Ta meTogu. B CTaTTi BUKOpUCTaHo 6asosuii MeTog gocigxkeHHs1 — desk research, sikuii [pyHTYETbCA HA OLHLI
HASIBHUX JAHMX, 0 TAKOX 02/151] BITYN3HSIHNX | 3apyODKHMX NiTepaTypHUX gokepes 3 po32/1gyBaHoi npobaeMaTnky 3 NpUTamMaH-
HUMM g1 HbO20 MeTOgaMM TaA BAACHWUI JOCBIg. /119 TOYHOR0 TA CTUC/I020 MPegcTaB/ieHHs CUCTeMU MAPKETUH20BOI KOMYHiKaLjil
B 42pOTypU3MI BUKOPUCTAHO METOgH /102i4HOI popmanizauii.

Pesynbtatn. Y cTatti npegcrasieHo cuctemy Liner MapKeTuH20BOI KOMYHIKaLii B aepoTypu3mi, cepeg Kux OCHOBHUMM €
iHpOpMaLifiHi Ta MPOgaxHi Lini. BOHM crpsiMOBAHi HA iHOPMYBAHHS ayguUTOpIi TA MAKCUMI3ALIO MPOGAXiB y gOB20OCTPOKOBIV
nepcrexTuBI. Ix peanizauis Ta 3aCTOCyBAHHS BIGMOBIGHMX IHCTPYMEHTIB i CTpaTe2iii MapKeTUH20BOI KOMYHIKALLii MOXMBI nLLe
3 ypaxyBaHHsIM 0cobIMBOCTeli yHKLIOHYBAHHS HOGABAYiB A2POTYPUCTUYHMX MOCTY2, TAKMX K 0bMexeHi MacluTabu gisiibHOCTi,
gOMiHYBAHHSsI HemMaTepianbHUX acrekTiB nocy2, 0OMexeHHs Yepe3 TpaguLii CiibCbKO20 HaceeHHs, HegoCTaTHi (iHaHCOBI pecypcy
T4 BigCYTHICTb 3HAHb 3 MAPKETHH2Y. MApKeTUH20Bi KOMYHIKALIT B a2pOTypu3Mi MOBUHHI [PYHTYBATUCS HA YHIKAbHOCTI TAKO20
BUQY BIgMOYMHKY, Ik 6e3rmocepegHs y4acTb Yu CrocTepexxeHHs 3a BUPOOHNYMM NPOLIECOM, 0COOMCTHIT KOHTAKT i3 20cnogapsmm
TA MOXX/IUBICTb MEPeXnT PUTM Ci/IbCbKOR0 XKUTTS.
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Y CTaTTi y3a2aN1bHIOTHCA MOGeNi Ta Pi3HI TUIM MAPKETUH20BOI KOMYHIKALT g/ HAGaBaYiB a2poTypUCTUYHUX MOCAY2, d TAKOX
NPOMOHYETLCA PO32/1AGATH IX HA IHGUBIGYAIbHOMY (KOHKPETHI HAGABayi a2poTypUCTUYHMX MOC/Y2) TA TepUTOPIaNbHOMY PIBHAX
(cybO’ekT 20CMOGAPIOBAHHS B KOHKPETHIii MiCLIeBOCTI).

IHTe2poBaHa KoMyHikayiviHa cTpatezis 3 HAGAHHA A2POTYPUCTUYHUX NOCAY2 MOBMHHA BKIKOYATH HE INLLE Pi3Hi KAHAAM Td
iHCTpyMeHTH KoMyHikauil, ane i conigapHy y4acTb OP2aHiB MiCLLeBO20 CaMOBPAGyBAHHS Ta CYO'EKTIB, ki HAGAKOTb TYPUCTUYHI
noc/yaun Ha ceni i MpsMo 4i 0nocepegkoBaHoO 3AUiKABAEHI Y PO3BUTKY TYpU3MY HA MICLIeBOMY Ta pe2ioHAIbHOMY PiBHSX. Y Big-
MOBIGHOCTI 3 LM, MPONOHYETHCS KOPU2YBAHHS TPAGUUIVIHOI MPO2PAMIM MAPKETUH20BMX KOMYHIKALiV 20Cr10gapioloy020 CyO'ekTa.

[TepcriekTnBn. Y noganbLumx HayKoBMX gOCTIgKeHHSX MPOMOHYETbCA 30CepeguTi YBaRy Ha CeaMeHTAauii KiEHTIB a2poTypuc-
TUYHMX MOCATY2, 0 TAKOX HA OP2AHI3ALVHMX, eKOHOMIYHMX T4 MPABOBMX ACMNEKTAX CHiBMPAL Mix Cy6'€KTaMm 20COgaploBAaHHS Ta
OpaaHamu MicLeBoi Bagu y BegeHHi CibHOI KOMYHIKALiViHOI MONiTYKKM y cepi Typu3My Ta MpOCyBAHHS MiCLLeBOCTI i pe2ioHy.

Knrouosi cnosa: a2potypusm, a2poTypuCcTMyHnii POGYKT, MAPKETUHR, iHTe2POBAHA MAPKETUH20BA KOMYHIKALS.

Summary. Introduction. Marketing communications play a key role in running a business by providing customers with
a clear understanding of the products and services offered and their benefits. The application of marketing in agritourism has
its own characteristics, which determine the choice of tools and the formation of integrated marketing communication.

Goal. The purpose of the publication is to clarify the significance, features, essence and possibilities of effective marketing
communication in agritourism.

Materials and methods. The article uses the basic research method — desk research, which is based on an assessment of
available data, as well as a review of domestic and foreign literary sources on the issue under consideration with its own meth-
ods and own experience. For an accurate and concise presentation of the marketing communication system in agritourism,
methods of logical formalization were used.

The results. The article presents a system of marketing communication goals in agrotourism, among which the main ones are
informational and sales goals. They are aimed at informing the audience and maximizing sales in the long term. Their implemen-
tation and the application of appropriate marketing communication tools and strategies are possible only taking into account
the peculiarities of the functioning of agritourism service providers, such as the limited scope of activities, the dominance of in-
tangible aspects of services, restrictions due to the traditions of the rural population, insufficient financial resources and lack of
marketing knowledge. Marketing communications in agritourism should be based on the uniqueness of this type of recreation,
such as direct participation or observation of the production process, personal contact with the owners and the opportunity to
experience the rhythm of rural life.

The article summarizes the models and different types of marketing communication for agritourism service providers, and
also suggests considering them at the individual (specific agritourism service providers) and territorial levels (business entities
in a specific area).

An integrated communication strategy for the provision of agritourism services should include not only various communi-
cation channels and tools, but also the joint participation of local self-government bodies and entities that provide tourism
services in the countryside and are directly or indirectly interested in the development of tourism at the local and regional levels.
In accordance with this, it is proposed to adjust the traditional program of marketing communications of the business entity.

Prospects. In further scientific research, it is proposed to focus attention on the segmentation of customers of agritourism
services, as well as on organizational, economic and legal aspects of cooperation between business entities and local authorities
in conducting a joint communication policy in the field of tourism and promotion of the locality and region.

Key words: agrotourism, agrotourism product, marketing, integrated marketing communication.

Hoc'raHOBIca npo6semu. OcraHHIM YacoM y Bi-
TUUSHAHUX Cy0 €KTIB rOCIIOIaPIOBAHHSA, 30KpeMa
TUX, [0 HAJIAI0Th TYPUCTUYHI MOCJIYTHU HA CEJIi, CTAaE
BCe OLJIBIII aKTyaJIbHOK HEeOOXiTHICTh BIPOBAMKEHHA
MapKeTHUHTOBUX cTpareriii. L{e 06yMoBieHO TTOCUIIEHHAM
KOHKYPEHIIi1 Ha PUHKY, POIIUPEHHAM MOKIUBOCTEN Ta
3pOCTAOUNM 3HAYEHHAM CLIBCHKOTO TYPU3MY B CUILY
KpU30BUX 00CTaBUH, 301IBIIIEHHAM BLJILHOTO Uacy Ta
3MiHAMHU B YABJIEHHAX CIIOKUBAUIB 11010 (DOPM BifIIIO-
YUHKY 1 po3Bar. MapkeTUHroBa AiAJIBHICTh TIOBUHHA
3aT0BOJIBHATHU 3arajibHi MOTPe0u B peKpearrii Ta Bif-
HOYUHKY JJIA PIBHUX KATeropiii TypucTiB, BpaxoByo-
YU iXHi IHTEepeCcH, MOKJITUBOCTI Ta TOTOUHY CUTYAIIilo.
Komywnikairis BBayKaeTbCsa OHUM 3 KJIIOUOBUM 1HCTPY-
MEHTIB MapKeTHUHT0BOI JiAJIBHOCTI Cy0 €KTiB HaTaHHSA
TYPUCTUYHUX TIOCYT Ha CeJIi.

YrpaBiliHHA MapKeTUHTOBUMU KOMYHIKaIllAMU
B arpoTypusMi BiZIIIOBi[ja€e 3arajibHii KOHIIEMIi Ko-
MYHIKAIIii, ajie BOJHOYAC Ma€ CBOI BiIMIHHOCTI Bif] KO-
MyHikamii y macoBoMmy Typusmi. IIpore mocmimxeHHA
Ipo6JIeM MapKeTHHIOBUX KOMYHIKAIill B arpoTypusMi
IIPAKTUYHO He 0TPHUMAJIO JOCTATHBOTO TEOPETHIHOI'0 U
MPaKTUYHOr0 00T pyHTYBaHHA. BifmcyTHil migxif 10 06-
I'PYHTOBAHOI IIPOrPaMy MapKeTUHTOBUX KOMYHIKAIIii1, i1
IHTErpoBaHOCTI 1 KOMILIEKCHOCTI, BpaXyBaHHA CyYaCHIX
peautiii, Pazom 3 TuM, KOrKHE TPUHHATE PIIEHHA Mae
I'PYHTYBaTHCA HA CBIAOMOMY BUOOPI AilA, IIT0 BUILJINBAE
3 aHAJTIZy PUHKOBUX YMOB, BUSHAUEHHA I1iJIeii, 00paHHA
cTpaTeriii Ta KOHTPOJIIO 3a iXHIM BUKoHAHHAM. Lle po-
OUTH JaHe TOCTIHKEeHHA aKTyaJIbHUM 1 MOXKe CITYKUTU
IMIAIPYHTAM 1A ITOJAJIBIITNX IPAKTUYHUX 3aCTOCYBaHb

B arpoTypusmi.
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Anajtiz ocTaHHIX DOCTIIKeHb i myOiKaii.
IIpo6ieMu MapKeTUHTOBUX KOMYHIKAI[ill OTPUMAJIN
MIMPOKE BUCBITJIEHHA B JIiTEPaTypi, 30KpeMa oo ix
CYTHOCTI, Teopiii i KoHIermniii [1; 2; 3], npakTugHOrO
obrpyutryBaHHsA [4; 5], ocobuBoCcTel 3aCTOCYBaAHHA
B TypHU3Mi, 30KpeMa 3aCTOCYBaHHA OKPEMUX 1HCTPY-
MEHTIB, 1X KOMILJIEKCHICTh Ta iHTerpoBaHicTh [6; 7; 8].
Oco6IMBOCTAM, KOHIIEIIIIAM Ta TPEHIaM 3aCTOCY BAHHS
MapKeTMHIOBUX KOMYHIKAIliil HA BITYN3HAHOMY PUH-
Ky TYPUCTHUYHUX IIOCJIYT IIPUCBAYEHI IIpamni i ykpain-
cbKUX BueHmx, 3okpema . Poxxyx [9], H Kymau [10],
M. Masscekoi Ta H Maunrok [11]. Bogrouac nuranusa
MapKeTUHTOBUX KOMYHIKAI[IM B arpoTypusMi Maiike He
POBIIIAIAIOTHCA, 110 3yMOBJIEHO CJIA0KUM BU3HAHHAM
i, B 6araThoxX BUIAIKAX, HEPO3YMiHHA CYyTHOCTI TaKO1
(hopMu BIiOMIOUMHKY 1 pekpearrii B YKpaiHi.

Merta crarTi. Meroro my6 rikariii € BUSHAYEHHS 3HA-
YyII0CTi, 0COGJIMBOCTEI, CYTHOCTI Ta OOT'PYHTYBaHHA
MOKJIMBOCTE! e(heKTUBHOI MAPKETHUHIOBOT KOMYHIKAITil
B arpoTypusMi.

Buxkinan ocaoBHoOro marepiasy. Cboromui Mmapke-
THUHTOBI KOMYHIKAIli1 € KITIOUOBUM €JIEMEHTOM BeJIeHHA
6y/Ib-AKOTO BUY Gi3HeCy, He3asIelKHO BiJ rajysi. Ix me-
TOI0 € HAJaHHA KJIIEHTY YiTKOTO PO3YyMiHHA HAABHOCTI
IIaHOTO MTPOAYKTY (II0CJIyTH), IIepeBaru, AKi BiH MoOXKe
OTPUMATH, KOPUCTYIOUNCh HUM Ta BUTOJIM CIiBOpAIli
3 BIATIOBITHOIO OpraHi3aIriero.

Kowurmeniiia MapkeTHHTOBOI KOMYHIKAIlil ITOJIATae
Y CTBOPEHHI ITO3UTHUBHOIO IMI/KY Cy0 €KTy TOCIIOfapio-
BaHHSA Ta MPOCYBAaHHI HOT0 ITPOIYKTIB UM ITOC/IYT TaK, 1100
3aI0BOJILHUTH II0TPEOH CIIOKMBAYIB 1 BUMIJIUTHCS Ceper
KOHKypeHTiB. L{a cTparerisa 3acHoBaHa Ha CITIBITpAIli MixK
opramisarfieio Ta ii IiJIbOBOI0 ayINTOPICI0, HAIlLJIeHa Ha
MO0Y/I0BY MIITHUX BiJHOCVH 3 OTEHI[IMHUMU KJII€HTaAMU
Ta yIPaBJIiHHA IXHIMU IOTpedaMu 1 0UiKyBaHHAMMU.

MapkeTrHIroOBa KOMYHIKAIlisl B arPOTyPHU3Mi Mae ABi
KJIFOUOBI ITLJI1:

1. Iadopmarriiini i — cIpAMoOBaHI HA IITUPOKE I10-
iH(OPMYBaHHA IiJTHOBOI Ay UTOPI1 PO HASBHICTH IPO-
IYKTY UM TIOCJIyTH Ta iX mepeBaru. OCHOBHOIO METO0 €
3aJIyUYeHHA yBaru Ta 3alliKaBJIeHHA NOTEHITIHHUX KJTi-
enTiB. [Hdopmarris dopmye 1moTpedu MOKYIIITiB, BIUITABAE
Ha TIOIUT i perysoe puHoK. KoMyHiKallia oxoruTioe Bei
IIPOIIeCH ¥ IHCTPYMEHTH 00MIiHY 1H(OpPMAITier0 MK ITif-
IIPUEMCTBOM Ta i1oro oToueHHsAM. CrucreMa KOMYHIKAIIil
CTOCYETHCA KOHTAKTIB 13 CIIO}KMBAYaMMU, TIOKYIIAMU,
opraHizamiAMu Ta iHIIUMU CTPYKTYpPaMU 3 OTOUEHHHA
migmpueMctsa [12]. ianpHiCTh DiqIpreMcTBa CYIIPO-
BOIKYeThCS iH(MOPMAIITHUMY ITOTOKAMM, OPTaHi3aIlisa
SAKUX BUBHAYAE 3MICT 1OT0 KOMYHIKAI[iITHO1 TiATBHOCTI.

2. i 3 mpogaky (IpoaskHi IJTi) — cOpsAMOBaHi
Ha MOCATHEHHS MaKCUMAaJILHOTO PiBHA IPOAXKY IIPO-
IOYKTY YU IIOCJIYTU B JOBIOCTPOKOBIN ITepcriekTuBi. Bes-
TIePEeUHO, 110 1HMOPMAITIHHI IL/Ti TePeaYIOTh 1 CIy:KaThb
IJIAM 30UTBIIEHHA TIPOIAKY.

BigmiueHUM OCHOBHHUM IIJIAM MAPKETUHIOBOI KO-
MYHIKAI[il B arpoTypusMi OiIITOPATKOBAHI YaCTKOBL
ILJTi, 30KpeMa:
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— iH(pOpMYyBaHHA Ta IIPE3EHTALIIA ITOCIYT arpoOTyPU3My
Ta CiJIbCHKOI'0 TYPU3MY Y PerioHi;

— IeMOHCTpAITiA IPUBAGIMBOCTI MiCII€BOCTI, KOM(OPTY
Ta TOCTUHHOCTI arpocaiubu, CMavyHOro Ta 3I0POBOTO
XapuyBaHHSA, MOKJIUBOCTEH [JIT aKTUBHOT'O Ta TIPU-
€MHOTI'0 BiIIIOYNHKY, & TAKOXK JOCTYIIHUX I[iH;

— THYYKa aJanTallis MPOII03UIliil T0 CE30HHUX KOJI-
BaHb IIOMUTY;

— BipHEe BiATBOpeHHSA aTMocdepH Ta YHIKaJIbHOCTI IIpo-
IIO3ULIi1 CiJTBCHKOTO TYPU3MY Ha (DOHI IHIITNX KOHKY-
PEHTHUX MPOTO3UITIH.

3acrocyBaHHSA MapKeTUHTY B arpOTypPU3Mi 3yMOBIIe-

He JeKUTBKOMAa 0COOJIMBOCTAMM, AKi BIUTUBAIOTH HA BUOIP

IHCTPYyMeHTIB, (DOPMYBaHHSA IHTEIPOBAHOI MAPKETHUHTO-

BO1 KOMyHIKAaIlii Ta ynpasiaiHuag Heo. OCHOBHI 3 HUX:

— o0MeskeHI MacmTabu AiAIBHOCTI Cy0 €KTiB arpory-
pusMy, 10 He I03BOJIAITH BUKOPUCTOBYBAaTH 1HCTPY-
MEHTH MApKETUHTY HACTLIBKU e()eKTUBHO, K BEJIMKI
opraHisariii;

— JOMIHYOUUII HeMaTepiaJbHUX XapaKTep arpoTy-
PUCTHUUYHUX MOCJIYT YCKJIAHIOE iXHE MTPOCYBaAHHSA
yepe3 MapKeTUHT, OCKIJIBKY BOHU € CKJIQHUMU JIJIA
BUMIPIOBAHHS, OI[IHIOBAHHA KJIlI€HTAMU, BIIIIOBITHO
1 KOMyHIKaIlii 3 pUHKOM;

— 00MeKeHHs 3aCTOCYBAaHHA MapKEeTUHTY, a BiTIOBITHO
1 MAapKeTHHTOBUX KOMYHIKAIiil, MOsKe OyTH IT0B sI3aHe
3 MEHTAJIBHICTIO T TPAJUINAMHU CLILCHKOI0 HACEJIeH-
HA, & TAKOK eTUUHUMU MipPKyBaHHAMH, 1[0 MOXKYTh
MepPeIKoIKaTH BIPOBAIKeHHI0 HOBUX IIIIX0MIB Ta
cTpaTeriii;

— HemocTaTHI (piHAHCOBI pecypcH YCKJIaqHIOTD IPO-
BeJIeHHA MapKETUHTOBUX 3aXO0/IiB, 30KpeMa KOMY-
HIKAIIMHUX KaMIIaHi#, 1[0 3MEHIITy€e MOKJINBOCTL
IJTSI PO3BUTKY e(heKTUBHOI MAPKETUHTOBOI CTPATETI.
TypuctuuHa TiAABHICTD € MTACOOHOIO iAIBHICTIO
CeJITHCBHKUX TOCIIOIaPCTB, 1[0 00MeKye 06CATH 1i (i-
HAHCYyBaHHS;

— TepeBaKHO JIOKATBHII XapaKTep MiAIBHOCTI Cy0 eKTiB
arpoTypusMy YCKJIQIHIOE BUKOPUCTAHHA 0ararbox
MapKEeTUHTOBUX 1HCTPYMEHTIB, OPI€HTOBAHUX Ha
IIUPOKY ayIUTOPiIo;

— BIJICYTHICTb 3HAHb 1 IOCBIY CLIIBCHKUX I'OCIIOIAPIB
Ta BIATOBIAHUX 1HCTUTYI[I y CiJIBCHKUX perioHax
3 IUTaHb MAPKETUHTY MOYKE CTAHOBUTHU MEPEITKOIY
IUIA YCITIIITHOT peasTisaliii MapKeTUHTOBUX 3aXO]IiB.

OCKLIBbKYM, MAPKETUHTOBA KOMYHIKAIA OXOTLITIOE

CYKYITHICTh 3aC00iB 1 3aX0/IiB, 3a JJOTIOMOT0I0 AKUX OP-

raHisarfia mepegae iHdopmairiro, [0 XapakTepusye

OPOAYKT abo0 IOCJIyTy, To 6e3IepeuHo caMe arpoTypuc-

TUYHUI TPOAYKT € BUXITHUM B (pOpMyBaHHI cTparerii

KOMYHIiKaIll Ta BU3Hauae i 0COGJIMBOCTI «3yMOBJIEHI

crreru(iko0 arpoTypPUCTUIHOTO BiIIIOYMHKY, METa Ta

CYTb AKOTO IMOJIATAITh Y aKTUBHOMY Ta 0300POBUOMY

nepebyBaHHi y ceJITHCbKOMY (ocobucToMy uu (hepmep-

CBKOMY) TOCIIOJIAPCTBI, 1[0 CYITPOBOKYETHCA YUACTIO

B JKUTTI ceJIAHMHA Ta Horo cim’i [13].

Cy06’ekTr arpoTypusMy B pisHiil Mipi Ta 3 pisHOIO pe-
3yJIBTATUBHICTIO 32CTOCOBYIOTH Mi¥KOCOOHCTICHY, MacCOBY
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Ta BipTyaJbHY MOJeJli MapKeTUHTOBO1 KOMYHIKaIlii.
MisxocobucTicHa KOMYHIKAIIA € OCHOBHOIO Ta TPaju-
IIMHOIO [JIA HaJlaBaviB arpoOTyPUCTUUHUX TIOCIYT, 3y-
MOBJIEHA 1X 00MEeKeHUMU PECYPCHUMU MOKITUBOCTAMU
Ta crenu@ikon arpoTypuCTUUHOTO IIPOAYKTY. Bora
BKJIFOUAE i1HQOPMYBaHHSA, CIIIJIKYBAHHSA, OTPUMAaHHA
3BOPOTHOTO 3B'ABKY Ta IOCATHEHHSA TOPO3yMiHHS, 3aCTO-
COBYIOUH PiBHOMAHITHICTH (DOPM 1 3BMICTY TIOBIJOMJIEHD,
1110 03B0JIAE e(PeKTUBHO B3AEMOIIATH 3 IIOTE€HIIHHIMM
nokymnAMA. KirieHTy HeoOXiqHO OTPUMATH JOCTATHBO
iropmarrii, 106 yCBIMOMHUTH, AKA caMe IPOIIO3UITis
HaWO6LIBII BigmoBigae tioro morpebam. A mepemaui
OpuBabJIMBOCTI, YHIKQJIILHOCTI TA BUTOOU arpoTypuc-
TUYHOI TPOIIO3UIlil HAWKpaIlle BUKOPUCTOBYBAaTH 1H-
JIUBIYATbHUN MIAXI/T ] 9ac 0COOUCTOr0 CHUIKYBAHHA
3 KJIIEHTOM, II[0 JI03BOJIS€ BpaxyBaTH MOTPedu Ta Iio-
OaxaHHA KIIIEHTA 1 IPUCTOCYBATH arpoTypPUCTUUHUHN
OPOIYKT IIiJT 1I0T0 BUMOTH.

IIpu BukoOpuCTaHHI IHCTPYMEHTIB MaCOBOI KOMYHi-
Karii cJIiJT BpaxoByBaTH, 110 KJIIOUYOBOKH 0COOJIMBICTIO
HOCJIyT, 30KpeMa i TYPUCTUYHUX, € CKIIAAHICTh JIJIA
CTIOKMBAYIB OI[IHUTHU ITPOAYKT [0 HOT0 MPUAOAHHS.
Tomy B MapKeTUHTOBUX KOMYHIKAIAX B arpoTypusMi
BaKJIUBO 3a6€3MeUNTH IeTAJIbHUN OITUC TIPOYKTY IJIA
MIOTEHI[IMHUX IOKYIII[iB, & TAKOK BPAaXOBYBaTU BiITYKU
Ta MYMKU 1HIIUX JIIOIEN, 110 € BayKJIUBUM aCIIEKTOM
y IIPOCYBaHHI ITOCJIYT.

BipryanbHa KoMyHiKamid, peajisoBaHa yepes IJI0-
0aJIbHy KOMYHIKaIiiiHy Mepeky [HTepHeTYy, moemgHye
eJIeMEHTHU MIKOCOOUCTICHOT Ta MacoBOI KOMYHIKaIlii.
Came IHTepHeT 3HAUHO TOIYIAPU3YBAB 1 PO3BUHYB
MiKOCOOMCTICHE CUTKYBaHHSA, 30KpeMa 1 MiJK HajiaBa-
YaMu arpoTypPUCTUUYHUX MTOCIIYT Ta 1X CIIOKUBAYAMU

B arporypuswmi, 3 Touku 30py y4acHUKIB KOMYHiKa-
IIIHOTO TPOIlecy, MOYKHA BU/IIJINTU TPU TUIIU MapKe-
THUHTOBO1 KOMYHIKAIIii:

1. InrepakTuBHa KoMyHikamia. Ilei Tun KomyHi-
Kalfil BUHUKA€E 3 aKTUBHOI y4acTi KJIIEHTa B ITpoIieci
HaJaHHA mociiyru. BoHa silficH0eThCA Yepes qopMu
0COOMCTOr0 B3AEMO/Iil MizK HaJTaBaueM arpoTypPUCTUIHOL
TOCJIyTH Ta KJII€HTOM, 6e3IocepelHb0 BILUIMBAIOUN HA
CIIPUIHATTA HUM TIOCJIYTH, il I[IHHOCTI Ta 3aJ0BOJIEHHSA
Bif il OTpUMaHHA.

2. Bayrpimua komyHikamia. leit Tun koMmyHikarii
30CepeKeHUl Ha BHYTPIIIHIX acleKkTax opraHisarii
cy6’ekra arpoTypusmy, GOpMyBaHHI MIKJIIOACHKUX,
HacaMIlepe/Jl BHYyTPiCIMEMHHUX, BiJHOCHH, 1[0 BUpa-
JKAEThCA y 1X OpraHi3aliiiHii KyJIbTyPi, BIAIOBITHO MO-
THBYE Ta 3000B’A3y€e MEePCOHAJI I0 BUCOKUX CTAHIAPTIB
00CJIyroByBaHHsA, MiIBUIIEHHA AKOCTI MOCcyr. annii
TUIT KOMYHIKAIli1 IIOBUHEH OyTU CKePOBaHUU PAIIIIe 10
HANOIMIKUIOr0 0OTOYEHHSA T'OCIIoapiB (CyciaiB, pOTUHM).

3. 3oBHimIHA KOMyHIiKaIidA. JaHuil THI KOMyHiKa-
mii crIipAMOBaHUY Ha 30BHIIIHI ayauTOpii, IIepemyciMm
MOTEHIINHNX KJIIEHTIB, OpraHisalrii Bijg AKux 6esmoce-
PeIHBO 3aJTIEIKUTH TIAJIBHICTD CY0 €KTiB arpoTypusmy
(opraHu MicIIeBOT0 CAMOBPAYBaHHSA, (DIHAHCOBI ycTa-
HOBH, 1IHBECTOPH 1 T.II.) 3 METOI0 IIPOCYBAHHAM arpory-

PUCTUYHUX HOCJIYT, CTBOPEHHSA IMIKY Ta CIPUATINBOTO
cepenoBuIla (QyHKI[IOHYBAHHA arpoTypPU3MY.

B moporteci koMmyHiKallil BAIKJIIMBO He JIUIIE TIPEICTAB-
JIATU arpoTyPUCTUYHI TOCIIOIapPCTBa AK MICIA BiIO-
YUHKY, aJie 1 aKI[eHTyBaTy yBary Ha iXHiX YHIKaJIbHHUX
0co0JIMBOCTAX, mepeBarax Ta nocayrax. KiouoBumu
eJIeMeHTaMU MapKeTUHT0BOT'0 TTOBIJOMJIEHHA TOBUHHI
CTaTy PUCHU arpoTypusMy, IO BiApPiBHATH HOTO Bij
IHITUX BUMIB TYpU3MY 30KpeMa, Ile CTOCYeThCA HafAB-
HOCTI CLITBCBKOTO TOCIIOTapCTBA. AKI[EHT MOBUHEH 0y TH
3pO0JIEHUI HA TOMY, 1[0 arPOTyPU3M HA/Ia€ MOKIUBICTh
TIEPEKUTH PUTM JKUTTA CLIBCHKOI CiM'i, 6paru y4JacTb
y po00Ti Ha rOCHIOApPCTBI, CIIOCTEPIraT 3a JOMAIIIHi-
MU TBAPUHAMU TA HACOJIOIKYBATHUCA CBIIKOIO 13KETO,
BUTOTOBJIEHOIO 3 MiCII€BUX ITPOAYKTIB, 6€3M0CepeIHbO
KOHTAKTYBATH 3 TOCIIOIAPAMU, BUBUATHU 1XHI 3BUUAl Ta
TPaUIIii, a TAKOXK HACOJIOIKYBATUCA TOCTUHHICTIO Ta
cTBOpOBaTy HOBi 3HaiiomcrBa. KoMmyHikatiiina moJti-
THKa Mae OyTH CIIpAMOBaHa Ha (DOPMYBaHHSA Ta ITiIBU-
IIeHHA 3aI[iKaBJIeHHA KITIEHTIB, AKI BIJIAI0Th IIepeBary
CLTBCBKOMY CITOKOIO Ta TIPUPO/Ii.

Cy0’eKT arpoTypHUCTHUYHOI TiAIBHOCTI Befe Iiajor
3 PUHKOM, BUKOPUCTOBYIOUM Pi3HI iIHCTPYMEHTHU, 3aCTO-
CyBaHHA AKUX B arpoTypU3Mi 3aJI€KUTh Bif] 6araThox
(haxropis: xapakTepy i aCOPTUMEHTY TIOCJIYT, METH KO-
MYHIKaIlii, cepeqoBuIa, (PiHAHCOBUX MOXKJIMBOCTEH.

Kosxen 3 TpagumiiuuMu uu BipTyaJabHUX 1HCTPY-
MEHTIB MapKeTUHTOBUX KOMYHIKaIliil (B CLIIbCBKOMY
0isHeci, He3BAKAOYN HA 3POCTAHHA IIOILYJIAPHOCTI
OHJTAMH-MAPKETUHTY, TPAOUITIHHI (popMU KOMYHIKAIIii
BCe IIle 3aIMal0Th CBOE KJIFOUOBE MicIie) Ma€e CBOX OCHO-
BHY (PYHKIIif0 Ta CIIPAMOBAHUI Ha TOCATHEHHSA ME€BHOI
MeTH Ta Moke 6yTH e(DeKTUBHUM Y ITIeBHUX CUTYAaIlifAX.
IIpu BUBHAUEHH] OKpEMUX IHCTPYMEHTIB MapKEeTHUHTO-
BOTO MIKCY BaYKJIMBO PO3YMITH iX 3B’A30K 1 B3aeMOII0.
KombinyBauHs pisHUX iIHCTPYMEHTIB, padoM 3 6araro-
KaHAaJIBHICTI0O KOMYHIKaIlil, TapMOHITHUM TO€THAHHAM
TPAaUIIHNUX 1 BIpTyaJIbHUX KOMYHIKAI[IMHUX ITPOIie-
CiB, Y3TO/I?KEHICTIO 1 OJJHOBHAYHICTIO MOBIJOMJIEHb, K1
HAJIXO[IATh HA PUHOK, «3aJIyUYeHHAM BCiX OPTaHiB UyTTA
ayquTopii — 30pY, CIIYXy, HIOXY, CMaKy, IOTUKY Ta Biji-
YyTTA IIPOCTOPOBOI OpieHTAIli] (3TiHO 3 TPUHIIUIIA-
MU CEHCOPHOT'0 MapKeTHHTY)» [14] mo3Bosisge cy6 ekTy
arpoTypPUCTUUHOI iAJILHOCTI peajidyBaTu CTPaTEerio
1HTEerpoBaHOl MapKETUHIOBO1 KOMYHIKAIIii.

Oco6sinBicTh arpoTypusMy 3yMOBIIIOE JBOXPiBHEBUIA
MiAXiT A0 TPOCYBAHHA arpoOTyPUCTUUHUX TOCIIYT, IO
MIOTIOBHIOE KOHIIEIIIIi}0 IHTerPOBAHOI MapPKETUHI0BOL
komyHikarii [lepmii piBeHb — I1e iHAUBIAyaJIbHA
KOMYHIKaIiliHa MiAIBHICTh KOHKPETHUX HAJaBayiB
arpoTypUCTUUYHUX MOCIYT. Ipyruil piBeHb CTOCYETHCA
MapkeTuHry Miciid. [IpocyBaHHA IEBHOTO PETioHy 3Tilic-
HIOETHCA MICI[EBUMU TYPUCTUYHUMU OPraHi3aIiaMu,
arpoTYPUCTUYHUMHU ACOIIaIliAMHU, CiJIbCHKOTOCIIONAP-
CBKUMM JIOPAIUUMHU [IEHTPAMU Ta MiCIIEBUMU IPyHaMu
misnbHOCTI. MapKeTHHIOBI 3aX0IM BKJTIOUAIOTH IIPOCY-
BaHHA KOHKPETHOTO MIiCIlAd 1 ITPOCYBaHHA arpoTypuc-
TUYHUX TOCHOAAPCTB, AK1 II0Th y aHoMY perioHi [15].
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Tabnuuys 1
Eranu nporpaMu MapKeTHHroBOI KOMYHIKaIlii Cy0’€KTiB 3 HAHaHHA arpoTy PUCTHUYHUX MOCIIYT
Ne Erann XapakTepHCTHKA eTalLy
1 |ImenTudikaris mispoBoi ayauTopii | BuBuenusa misiboBoi aymuropii (rmoTpedu, IpiopuTeTH, BIIOMOOAHHSA, IICHX0JIO-
riYHl XapaKTePUCTUKH, CIIOCOOM CIIPUUAHATTA iH(OpMAIrii, KymiBeJbHA II0Be-
miHKa)
2 | BusnauenHs rijieii KOMyHiKarrii Koukperusamia misteii (indopmyBaHHA, 03HAWOMJIEHHS, CTAMYJIIOBAHHA Pi-
[IeHHA IIPO BUOIP MICIA 1 cIroco0y BIIMOUMHKY UM peKpeartii)
3 | Pospo0ka moBimoMiieH s Pozpobka amicry, cTpykTypu Ta (DOPMHU ITOBIMOMIIEHHS 3 BpaxXyBaHHAM [Kepe-
Jia #oro nmepemayi
4 | Bubip xkamaJjiB KOMyHIKaIil OOrpyHTyBaHHA KaHAJIIB 0COOMCTOI Ta HeocoOucTol mepemaui iHdopmarrii
5 | BromxeryBanusa BeranopsienHs 06cATY 1 PO3MO/ia KOIITIB MixK iIHCTPYMEHTAMM KOMYHIKaIlil
6 |Imrerparria mporecy KoMyHikarii | Y3romKkeHicTh [Iiil, IX CHHXPOHI3aIlii B 4aci Ta BpaxyBaHHA BUTPAT.
7 | Pospobka miaHy miit CTBOpEeHHA XPOHOIPAMU 3aBIaHb, BUTPAT Ta BUKOHABIIIB.
8 | Peasrizarmisa, moHiTOPpHHT Ta oIliHKa | BupoBamKkeHHs cTparerii, CTBOPEHHA CUCTEMU METOIIB Ta 1HAUKATOPIB OIlIHKU
pesyJIbTaTiB peaJtizariii mporpamu

cepeno: BiacHa po3pobka

IIpocyBaHHA arpoTypUCTUYHUX MOCIYT 3a3BUUALL
noTpebye 3HAUHUX BUTPAT, TOMY PO3YMHUM BUIA€THCA
iHTerpairis cy6’ eKTiB arpoTypusMy Ha IeBHIi# Tepu-
TOpPIii Ta CTBOPEHHA BIANOBITHMUX aCOL{iaIiil uM 06’em-
HaHb CUTBCHKOTO Typuamy. Pazom 3 Tum, qOIIJIBHUMH €
CIILJTBHI Ail PI3HUX CTPYKTYP, AKI HANAIOTh TYPUCTUYHI
TIOCJIYTH, Ta TUX ITIITPUEMCTB 1 OpraHisalliii, pe3yJibra-
TU TIAJIBHOCTI AKUX MMOCEPEIHBO 3aJI€KaTh Bif] TyPUC-
TUYHOL HiANbHOCTI. «B TypucTnyHiil iHAyCcTpil yBary
Tpeba aKIeHTYBaTH HA CITIBOPAIT, 4 He Ha KOHKYPEeHIIil,
Y Typuami HeoOXiJIHI TapTHePU Ha MiCI[EBOMY Ta pPerio-
HaJIBHOMY PiBHAX. Bes 116010 He Moske OyTH eeKTUBHOI
TYPUCTUUHOI €KOCUCTEMU, 0 CIPUAE EKOHOMIUHOMY
PO3BUTKY periony» [16].

CoutimapHa y4yacTs Cy0 €KTiB TOCIIONAPIOBAHHSA B KOH-
KPETHIH CUTLCHKII MiCIIEBOCTI CTBOPIOE MOKJIMBICTD pea-
JTizalrii iHTerpoBaHOT KOMYHIKAIliiHOI cTparerii, AK B iH-
CTPYMEHTAILHOMY TAK 1 B OpraHi3aliitHOMy KOHTEKCTI.
Bce 11e BruTMBaE Ha TpamMITiHHMIM TpoItec GopMyBaAHHS
IIporpaMul MapKeTUHTOBOT KOMYHIKAITii Cy0 KTy arpoTy-
PH3MY, KOPUTYIOUN MOMKIABOCTI, (DOPMHU TA IHCTPYMEHTH
KOMYHIKAIITHO1 TIOJIITUKY 3 BpaxXyBaHHAM 1HTETPOBaHOT
y4acTi mapTHEPIB Ta OPraHiB MiCI[€BOTO CAMOBPAMY-
BaHHA (Tabaunal). Taka mporpama q03BOJIAE 3MEH-
[IATH BUTPATU Ta ONTUMIZYBATH 3YCUJILIISA, e(PEeKTUBHO
B3aE€MOJIIATH 3 ayJUTOPIEI0 1 IOCATATU MAKCUMAaJIbHUX
pesyabTaTiB y peastisaiiii KOMyHiKaIiiHOT IO TUKN

B arporypuami icuye moctaTHbo 6ap’epiB eeKTUB-
HOI KOMYHIKAI[iHOI ITOJIITHKN. SHAUYIIO0K ITePeIrKo-
II010 B peaJtizallii epeKTUBHUX CTPaTeTii B CLIILCHKOMY
MiOPUEMHUIITBI, 30KpeMa Ii B arpoTypusmi, € cjao-
Ka 0013HAHICTH CeJIAH y HOBITHIX iH(opMAaIliiHuX Ta
KOMYHIKAIlIHHUX TEeXHOJIOTiAX, 3apy0i’KHOMY [TOCBIfi,
1HHOBAIiAX, & TAKOXK YCBIHOMJIEHHA HUMU TYPUCTHY-
HOT'0 TIOTEHIiajTy MiciieBocTi. ToMy piBeHBb ITpoCyBaHHA
arpoTypusMy, 3a BUHATKOM BU3HAHUX TYPUCTUYHUX I€-
CTUHAIII, 3aJTUIIAETHCA HUSBKUM 200 30BCIM BiICyTHIM.

Hobpe opranizoBaHa MapKeTHHIOBA KOMYHIKaI[iliHA
MIOJTITUKA He TUIBKU CIIPUsAE PO3BUTKY i epeKTuBHOMY
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(byHKIlIOHYBAHHIO arpoTypusmMy, aje Mae i mooiaHmit
edeKT [Jis CiIbCBKOTO TOCIOIapPCTBA, CTUMYJTIOIOUN
TOMUT HA MICIEBY CLJIBCHKOTOCIIOAPCHKY MPOIYKIIIO,
HOKPAIIYIYU YMOBH Ta 06CATH il IPOaaKy.

IIporiec MmapkeTUHTOBOI KOMYHIKAIlil Mae eBOJIIO-
IMIMHUE XapaKTep, IMMOCTIHHO 3MIHIOETHCH, 10 3MYIILYE
BJIACHUKIB arpocaaus, IIIyKaTH HOBI, 611 e(eKTUBHI
iHCTpyMeHTHU 1 MeToqu misasbHOCTL. IIpoTe KiIrou0oBOIO
3aJIUIIAETHCA X MeTa — BCTAHOBUTU JOBTOTPUBAJII
BIJHOCHHU 3 IIOTEHIIIMHUMU KJIIEHTAMU TA BiAIOBIOATH
ixHiM TI0TpEe6am i 0UiKyBaHHAM.

BucHOBKH Ta MEePCHEKTHBU HNOJAJIBIINX TO-
cirimKeHb. MapKeTHHTOBI KOMYHIKAIli1 € HEeBiT €eMHO0
YACTUHOIO YCITIIITHOTO BEJIeHHA arpoTypPUCTUYHOTO 6i3-
Hecy. BoHU cpuA0Th MPOCYBaHHIO arpOTYPUCTUYHUX
TOCJIYT, CTBOPEHHIO TTO3UTUBHOT'O 1MiKy FOCIIOapCTBa,
HaIllJIeH] Ha 3aJ0BOJIEHHA II0TPe0 CIIOKHBAYIB 1 BU-
MiJIEeHHA cepel KOHKypeHTiB. BcTaHOBIeHHA MIITHUX
BIAHOCHH 3 MOTEHIINHUMU KJIIEHTAMU, HAJaHHA 1M
YITKOT0 PO3yMIiHHA IlepeBar Ta KOPUCTI CITiBIIpAIli €
KJIFOUOBUMM IIIJIAMU TAKUX KOMYHIKaIIii

O6MeskeHi MacITabu MiAITBLHOCTI, IOMiHYBaHHA He-
MaTepiaJbHOTO XapaKTepy MOCIyT, MEHTAJILHICTh Ta
TPaIUIIil ClJIbCHKOr0 HAaCeJIEHHA, 00MerKeHl (piHaHCcoBi
pecypcu Ta HeIOCTaTHI 3HAHHSA 3 MAPKETUHTY CTAHOB-
JIAATH OCHOBHI 0COGJIMBOCTI Ta BUKJIUKH [1JI €(PeKTUBHOL
peaJtisariii MapKeTHHIOBUX KOMYHIKAIIIl B arpOTyPHU3MI.

IaTerpoBana MapkeTHHIOBa KOMYHIKaIliA riepenba-
yae BUKOPUCTAHHA PI3HUX MOMEJIEH Ta THUIIB, 1HCTPY-
MEHTIB Ta KaHAaJIiB KOMYHIKAITi1, COJTiTapHO1 TiATBHOCTL
Ha/IaBaviB arpoTypUCTUYHUX ITOCJIYT, OPTraHiB Miciie-
BOT0 CAMOBPAMIYBAHHSA, PIBHUX CTPYKTYP TYPUCTUUHOT
1HayCTpil, a TAKOXK IAIIPUEMCTB, PE3yJILTATU 1AJTb-
HOCTI SIKUX 3aJI€KATh Bif] TYPU3MY, III0 JJ03BOJIAE OIITU-
Mi3yBaTH 3yCWJLJIA, 3MEHIIUTU BUTPATU TA HOCUJIUTUA
OPOCYBaHHSA MiCIIEBOCTI 1 PerioHy.

BripoBamkenHsA 1 momysiApu3aliiA HOBUX 1HTEpHET-
TEXHOJIOTH 3MIHIOE MOJIEJIl IOBEqIHKN Ta CIIOCOOU CIILJI-
KyBaHHA JIIOel, 0COGJIMBO 1Ie CTOCYETHCA MOJIOAIINX
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TIOKOJIIHE: TIOKOJIIHHA Y Ta MoKoIiHHA AJbdha (Hapod-  cerMeHT arpoTypUCTHYHOTO PHUHKY, 1110 BUMArae OijIbil
sxewi micasa 2010 poky), AKi 3pocTaTh y ITU(MPOBOMY  TIHOOKHMX MOCIIIPKEeHD iX 1T0TPed, IpedepeHIriii, BUKO-
CepeJIoBHIL. IXHi 0UiKyBaHHSA BiJf TYPUCTUYHMX [IOCJAYT  PUCTAHHSA HOBITHIX TEXHOJIOTIH T 0COGIIMBOCTEH CIIPHii-
3HAYHO BIIPIBHAIOTHCSA 1 11l OUIbIIe BigPIBHATUMYTBCA  HATTA KOMYHIKAI[IMHOI HOJIITUKU CY0 €KTIB TypU3MY,
Bi/] OUiKyBaHb MOMEPEIHIX TTOKOIiHb. L]e € TOTy:KHUIT  30KpeMa il arpoTypusmy.
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EBOIOLIA LUDPOBOIO MAPKETUHIY
B IHAYCTPIi MOJU: AHA/I3 TEHJAEHLIN
TA NEPCIMEKTUB

THE EVOLUTION OF DIGITAL MARKETING
IN THE FASHION INDUSTRY: AN ANALYSIS
OF TRENDS AND PROSPECTS

AHoTauif. BcTyn. 3a oCTaHHI poku iHGyCTpis Mogy 3a3Hana maciutabHoi TpaHcdopmavii 3 nosBoio LMPpoBo2o MapkeThHzy.
3 pO3BUTKOM COLia/IbHUX Megia Ta iHTepHeT-Ma2a3nHiB MOgHMM OpeHgam goBesiocsl aganTyBaTi CBOi MAPKETMH20BI cTpaTeaii
106 3agOBO/IbLHUTI MOTPebu CBOIX KNIEHTIB y enoxy UMPpoBMX TexHoN02iM. LingpoBuii MapkeTuHz nosneaumns MogH1uMm bpeHgam
oxor/ieHHs binbLu 2106a1bHOI ayguTopii. 3a gonomozok MAATPopm couianbHUX Mepex, Takmx sk Instagram i Facebook, 6peHgn
MOXYTb JeMOHCTPYBATM CBOI OCTAHHI KOMIeKLYii T4 CMI/IKYBATUCA 3i CBOIMM KNIEHTAMM B PXMUMI peasibHO20 Yacy. Lle npu3sseso go
nigeuLLieHHs BNI3HABAHOCTi 6peHgy Ta go 30inbLueHHs NPogaxiB i mpuOyTKiB. 3 PO3BUTKOM eneKTPOHHOI KoMepLii MOgHI bpeHgu
Terlep MOXyTb MPOgABATH CBOK NPOGYKLitO KNIEHTAM y BCbOMY CBITi. ToMy NOCTAE HEOOXIGHICTb BUBYEHHS BIIMBY LMPPOBO20
MApKeTUHaY Ha iHGYCTpilo MOgM T BU3HAYEHHS 11020 nepeBazy i nepcrekTuBu Ha ManbyTHE.

MeTa. MeToto gocnigeHHs € po32sig eBooLii LMpoBO20 MAPKETUH2Y B iHGYCTPii MOgH, BUBYAKOYM 1020 pi3Hi acnekTn Ta
2mbOKMIA BIMB Y CBITi MOGH, PO32/ISIHYTH TeHgeHLii Ta MOXAMBOCTI LiM@pOBO20 MApPKeTUH2Y B MOGHI# iHGyCTPii.

Marepiann i meTogu. Matepianamu gocnig)keHHs € NPaLli BITYN3HAHNX Ta 3apyOKHNX ABTOPIB, pe3ynbTaTi akux ornybiko-
BAHi B HOYKOBWMX GOCIGXKEHHSIX 3 2ay3i undpoBi3awii Ta iHgycTpii Mogw.

B npoueci 3giricHeHHs1 gocigxxeHHs1 6Y10 BUKOPUCTAHO HACTYMHI HAOyKOBi METOgU: TeopeTUdHe y3a2a/ibHeHHs (G151 Xa-
PAKTepUCTUKM LiN$POBO20 MAPKETUHRY), AHANI3 i CMHTE3 (g/151 aHani3y eBosoLii LMPPoBo20 MApKeTHH2Y B iHGYCTpii Mogh),
y3a2a/1bHeHHs! Ta iHTeprpeTauis (nig 4ac popmyatOBAHHS BUCHOBKIB gOC/TigKeHHS).

Pe3ynbTati. Y HayKoBIii CTATTi PO3KPUTO MOHATTS «LMPPOBMIT MAPKeTMH2» TA eBOMOLII0 1020 PO3BUTKY. [JOC/IgMHEeHO BB
UMpoBO20 MAPKeTMH2Y Ha IHGYCTpIlo MOgH, L0 BUSIBIISIE KIOYOBI HaKTOPU Ta acrekTw ii TpaHcopmauii nig BramMBom gocsie-
HeHb TexHi4Ho20 npozpecy. MPOaHAN30BaHO MOTOYHI TeHGeHLii Ta iHHOBALHI Migxogu, LM@POBI CTpaTeaii Ta iHCTPYMeHTH, Lo
BUKOPUCTOBYIOTbCS MOGHUMM OpeHgamu. Po32asigaioTbcs Taki naatopmu, sk Instagram, Facebook, YouTube, TikTok Ta iHwwi,
SIKi 3MiHWIM napagmamy B IHGyCTPii MOgu Ta BIMBAIOTb HA B3AEMOGIIO CNOXMBAYA TA MOGHO20 OpeHgy. HaBOgATbCSA KOHKPeTHI
npuKaagu ycriwwHoi iHTezpauii unPpoBo20 MapkeTnHay B npouec BUpobHULTBA Ta gucTpubyLii MOgHO20 ogsizy. Takox po32/s-
garoTbCs BUKAMKM TA MOXIMBOCTI, 3 IKUMM CTUKAIOTBCS MOGHI OpeHgu y npoueci undpoBoi TpaHcdopmaii.

[NepcnexkTusu. B noganbLumx HaykoBux qoCaigxkeHHAX NPOMOHYETbCA 30CepeqguTi yBazy Ha OCTigyxKeHHI HOBITHIX TeXHO/0RiN
B LMPPOBOMY MAPKETHHRY. Lle gacTb 3Mo2y MigBMLLNTI BRI3HABAHICTb OpeHgy Ta 36ibLumnTb Mpogaxi Ta npubyTok B iHgycTpii Mogu.

Knio4oBi cnosa: iHgycTpis Mogu, MOGHMIA BpeHg, gu3aiiH ogs2y, undposisauis, umdposuii MapkeTuHe, LMPpoBa TpaHchopmadis.

Summary. Introduction. In recent years, the fashion industry has undergone a massive transformation with the advent of
digital marketing. With the development of social media and online shopping, fashion brands have had to adapt their marketing
strategies to meet the needs of their customers in the digital age. Digital marketing has made it easier for fashion brands to
reach a more global audience. With the help of social media platforms like Instagram and Facebook, brands can showcase their
latest collections and communicate with their customers in real time. This resulted in increased brand awareness and increased
sales and profits. With the development of e-commerce, fashion brands can now sell their products to customers all over the
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world. Therefore, there is a need to study the impact of digital marketing on the fashion industry and determine its advantages
and prospects for the future.

Purpose. The purpose of the study is to examine the evolution of digital marketing in the fashion industry, studying its var-
ious aspects and profound impact in the world of fashion, to consider the trends and opportunities of digital marketing in the
fashion industry.

Materials and methods. The research materials are the works of domestic and foreign authors, the results of which have
been published in scientific studies in the field of digitization and the fashion industry.

In the process of conducting the research, the following scientific methods were used: theoretical generalization (to charac-
terize digital marketing), analysis and synthesis (to analyze the evolution of digital marketing in the fashion industry), general-
ization and interpretation (during the formulation of research conclusions).

Results. The scientific article reveals the concept of «digital marketing» and the evolution of its development. The influence
of digital marketing on the fashion industry has been studied, revealing the key factors and aspects of its transformation under
the influence of technological progress. Current trends and innovative approaches, digital strategies and tools used by fashion
brands are analyzed. Platforms such as Instagram, Facebook, YouTube, TikTok and others that have changed the paradigm in
the fashion industry and influence the interaction between the consumer and the fashion brand are considered. Specific exam-
ples of successful integration of digital marketing in the process of production and distribution of fashionable clothes are given.

The challenges and opportunities faced by fashion brands in the process of digital transformation are also considered.
Discussion. In further scientific research, it is proposed to focus attention on the study of the latest technologies in digital
marketing. This will increase brand awareness and increase sales and profits in the fashion industry.
Key words: fashion industry, fashion brand, fashion design, digitalization, digital marketing, digital transformation.

Hoc'ranomca npo6sieMu. 3a OCTaHHI POKU 1HAY-
CTpisg MOIM 3a3HAJA MAacHITabHO1 TpaHchopMarii
3 TI0SIBOI0 IT(PPOBOTO MAPKETHUHTY. 3 POZBUTKOM COITi-
aJIbHUX Melia Ta IHTepHeT-MarasuHiB MOOJHUM OpeHgam
JIOBEJIOCSA aJanTyBaTH CBOI MAapKEeTUHTOBI cTparerii
1100 32/TOBOJIBHUTH ITOTPEOU CBOIX KJII€HTIB Y €TI0XY
udpoBux TexHosorii. [{upposuit MapkeTUHT TT0JIET-
IIIB MOJHUM OpeHIaM OXOILJIEHHA OLJIBII IJI00a/IbHOI
ayquTopii. 3a I0IIoMOoro0 IIaT(opPM COIiaIbHUX Me-
pesx, Takux Ak Instagram i Facebook, 6perau MoxyTh
IEMOHCTPYBATH CBOI OCTAHHI KOJIEKIII] Ta CITLIIKYBaTHUCA
31 CBOTMU KJIIEHTaMUu B PeyKUMi peajibHOTO yacy. Lle
TMPU3BEJIO JI0 IiABUIIEHHSA BIOi3HABAHOCTI OpeHAY Ta
110 30LIBIIEHHA MTPOIAKIB 1 TPUOYTKIB. 3 PO3BUTKOM
€JIEKTPOHHOT KoMepIlii MOgHI OpeHau Ternep MOKYTh
IIPOIaBaTH CBOIO MMPOAYKITII0 KJITIEHTAM Y BCHOMY CBITI.
Tomy 1ocTae HEOOXITHICTH BUBUEHHA BILUIMBY ITU(POBOTO
MAapKeTHHTY Ha 1HAYCTPiI0 MOOU Ta BUSHAYEHHA HOT0
IlepeBary i NepcrueKTUBY Ha MailOyTHE.

Anajtiz ocTaHHIX DOCTIIKeHBb i mMyOIiKaii.
ITpo6remMaTHKy €BOJTIOLIT ITM(POBOTO MAPKETUHTY B 1H-
IyCTPil MOAU IOCJI/KYIOTh ¥ CBOIX mpaiAxX 6araTo Bi-
TUNBHAHUX Ta 3apyoikHNX BueHnX. OCHOBHI TeHIEHITI
(P POBOT0 MAPKETHUHTY B CBOIX IPAIAX POTJIALAIOTH
B.B. Py6awu [6], H.JI. Casuneka [7], 1. B. frrox [9]. As-
topu I1I. "amtona, 1. I'peui, E. ITasione, P.Ilemmerti (P.
Gazzola, D. Greci, E. Pavione, R. Pezzetti) posriamanu
cyuacHi TeHmeHIrii B imgyctpii momu [12]. OcobauBocTi
MapKeTHHIOBUX KOMYHIKAIli# iHgycTpii Momu y cepi
nusaiiny ogary Busuas I. A. ['apma6xange [1]. Taki Bueni
ax Kim K. [Tx., Kim E. 1. B cBoiii poGoTi posriAnaoTh
TEeHAEHI[I] MAPKETUHTY MOJIY B COI[IaJILHUX Me[Iia Ta
VIIpaBIiHHA MOJIOI0 B c(hepi CTATIOT0 PO3BUTKY.

MeTor0 CTATTI € JOC/IIiIKEHHA eBOJIIOIIT III(PPOBOro
MapKeTHUHTY B iHIyCTpil MOAW, BUBUAIOUU HOT0 Pi3HI
ACIIeKTH Ta INIMOOKWH BIJIUB Y CBITI MOOU, PO3IJIAHY-
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TH TeHAEHITIl Ta MOKJIUBOCTI ITU(PPOBOTO MAPKETUHTY
B MOJIHIH 1HAYCTpii.

Marepiaau i Mmerogu. MarepiasiaMu JOCTIFKEHHA €
mparli BITYN3HAHUX TA 3apyOIKHUX aBTOPIB, pe3yJIbTaTh
SAKUX OITyOJTIKOBaHI B HAYKOBUX JOCITITKEHHAX 3 TaJIy3i
mugposisalrii Ta iHIyCTPil MOJIH.

B miporieci spiticHeHHs TOCITiKEHHA 0yJI0 BUKOPUCTA-
HO HACTYITHI HAYKOBI METOM: TEOPeTUYHE y3araJbHeHHA
(my1a XxapaKTeprCcTUKHN 1T POBOro MAPKETHHTY), aHAJTI3
¥ cuHTe3 (1A aHAJTIZY eBOJIIOIT IT(PPOBOr0 MAPKETUHTY
B iHIyCTpil MOJIM), y3araJibHeHHA Ta iHTepIipeTariis (mig
vac (hOPMyYJTIOBAHHSA BUCHOBKIB IOCTIKEHHSA).

Buxinag ocHoBHOro Marepiasy. ¥ pasi miobasisa-
i1 BigOystocss (hOpMyBaHHA YKPYITHEHOT 1IHIyCTPil MO/IH,
III0 OXOILTIOE AK TeKCTUJIBHY 1 IBEWHY ITPOMUCJIOBICTE,
a ¥ cymizkHi ramysi [2]. Iagycrpia Monu Bix riro0abHIX
JMUCKOHTHUX PITEMJIEPiB 10 eKCKITI03NBHIX OPEH/TIB KiTacy
JIIOKC € PYIIiHOI0 CUJIOI0 CBITOBOI €EKOHOMIKH.

TagycTpia moau ocTaHHIMY POKAaMU BCe aKTUBHIIITE
migmaersea mugpoBoi TpaHcdopMalrrii, 1o 3 Tpaxncdop-
Malli€el0 KOPIIOPATUBHUX CTPATeriii, 0i3Hec-Mofiesieit,
omepariiii, ToBapis, 3 ypaxyBaHHAM IITUPOKOT0 3aCTOCY-
BaHuA digital-mapkerunry. Ctparerii mudposoro map-
KeTUHTY CYyTTE€BO 3MIHUIU 1HIYCTPiI0 MOAU, 3pOOUBIITIHA
i THYYKOIO Ta TTOBHOI MOJKJIUBOCTEM JIJIA YCITIIITHOTO
THOAJIBIIIOTO PO3BUTKY [7].

PosBuTok Teopii udpoBoro MapKeTUHTY, a TAKOXK
OUTAaHHA BUBHAYEHHA WOT0 POJIi B IHAYCTPil MOIU €
mpeaMeToM iHTepecy 0esJTiul JIOCTiMHUKIB, AK 32 KOP-
JIOHOM, TaK 1 y BITUMBHAHIN Hay1li. B manmii uac ;xomHa
MIPOBITHA KOH(EPEHIIiA B rajiy3i MapKeTHHTY He 00X0-
IUThCA 0e3 CeKIIii, IIPUCBAYEHOI eBOJIIOLIII II(PPOBOro
MapKeTUHTY Ta JUCKYCIAM PO KOHIIETITyaJIbHI TUTaH-
HA Tioro posBuTKy. OmHak, He3BAKAOUN HA aKTUBHI
00TOBOpEHHS, 3arajibHa Teopid [I(PPOBOro MapKEeTHHTY
Bce Ie mepebyBac y mpoiieci popMyBaHHS.
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TTousarTa mudppPoBOro MapKeTUHTY BIIEpPIIEe I0YAJI0
BukopucroByBatucA B 1990-i pp., i Toai BOHO 03HAYAIIO
TePEBaKHO JIUIIIE TEXHIKY PEKJIaMyBaHHA CIIOKUBAYAM
neBHUX ToBapiB Ta mociiyr. [Ipore mporsarom 2000—2010
POKiB, 3 PO3BUTKOM iIHTEPHET KaHAJIIB KOMYHIKaIliii,
COLTIaJIHUX MepPesk Ta MOOLJIbHUX CEePBICIB, 1€ OHATTA
OyJI0 POSIIUPEHO 1 TT0YAJIO BCE UACTIIIe BUKOPUCTOBYBA-
TUCA JIJIA T03HAYEHHA CTBOPEHHS MPAKTUKY CITIBIPAITi
31 CIIOKMBaYaMU.

Y 3B’A8KY 3 THM, 110 TOHATTSA «I[U(PPOBUN MapKe-
THUHT» 0yJI0 BBEEHO B 00Il' Bi;THOCHO HEABHO, HA ChO-
TOHIIITHI [IeHb Y HAYKOBOMY CE€PEeJIOBUIII IIie He BUPO-
0JIEHO €IMHOTO IMIAXO0/IY D0 MOro TIIyMadeHHs.

Bpuranceki mocmigauku [HeTUTYTY IpsiMoro Ta mudg-
POBOTO MAPKETUHTY PO3IVIAAAIOTE IIU(POBII MAPKETHHT
SIK IHTerpoBaHe BUKOPUCTAHHSA iH(OPMAITHHIX KaHAJIIB
Y BipTyaJIbHOMY TIPOCTOPI AJIA MiATPUMKN MapKETHUHTO-
BOI JisJTBHOCTI KOMIIAHII, CIIPAMOBAHOI Ha OTPUMAHHSA
npulyTKy Ta YyTPUMAaHHA KJII€HTIB, 32 JOIIOMOTOI0 BU-
3HAHHA CTPATErTYHOI0 3HAYEHHS [IA(PPOBUX TEXHOJIOTIH
Ta PO3POOKU KOMILIEKCHOTO ITiIX0/Ty 3 METOI0 HalKpPaIIo-
r0 3a/I0BOJIEHHS IT0TPeb Ta IMiABUINEHHS I0TPeb iX I10-
1H(OPMOBAHOCTI PO KOMITaHit0, OpeH I, IpoayKTr» [1].

PosrnaneMo ocHOBHI migxoau 10 BUSHAYEHHA -
POBOTO0 MapKETUHTY BITUMBHAHUX Ta 3apyOisKHUX aBTO-
piB, AKi mpeacTasyieHi y Tabswuiri 1.

AHautia mpejicTaBJIeHNX BU3HAUEHDb J03BOJIAE 3PO-
OUTH BUCHOBOK y TOMY, IO ITU(QPOBUN MAPKETUHT
nepenbadyae BUKOPUCTAHHSA CyJacHUX ITUMPOBUX iH-
CTPYMEHTIB 1 TEXHOJIOTI 3a/1J1A MOCATHEHHS IUJIeli Tpa-
JUIIHOTO (KJ1acMYHOr0) MapKeTuHry. Takum yuHOM,
U(POBHUET MAPKETUHT € He IIPUHITUIIOBO HOBOIO KOHIIETI-
Ii€10, a BUCTYIIAE JINIIIEe CYyYaCHOK TEXHOJIOTIUHOI0 6a-
3010, 1110 3a0e3neuye MPOIeCy KIIACUYHOT0 MAPKETHUHTY.

Esostroriito 11rd)poBoro MapKeTHHTY MOKHA IIPOCTE-
JKATHU 34 KIJIBKOMA KJIIOUOBHMU eTarnaMu, SKi Bigoopa-
JKAI0Th MUHAMIUHUN XapaKTep TeXHOJIOTIH 1 TOBEIiHKY

crioskuBaydiB. Po3riAHeMo icTOpUYHMI OTJIA BAYKITUBUX
mofiit y rgpoBoMy MapkeTunry (puc. 1).

1990-1i — IlosiBa Turepuery. Ilouarox 1990-x o3Ha-
MeHYBaBCA PO3KBITOM [HTEpHETY, 3aKJIaBIIN OCHOBY /1A
ugpoBoro Mmapkerunry. KoMmmasii mouasv cTBOprOBaTH
OHJIAMH-IIPUCYTHOCTI Yepes BeO-caiiTu.

1993 — Ilepiuii pexnamunii 6anep. B 1993 3’aBus-
cA TepIIni iHTepaKTUBHUIL 6aHep i3 raciiom: «Have you
ever clicked your mouse right HERE? You will,», micis
goro HotWired mpun6ana kinbka Takux 6aHepiB aJjid
cBoel persiamu. Ile craso moyaTkoM OHIANH-PEKIAMI.

Kinenp 1990-x — ITomyxosi cucremu Ta SEO. ITo-
mIyKoBi cucremu, Taki Ak Yahoo! i AltaVista mabyma
noyssipaocti. Kommanii yeBiqoMuiin BasKJIMBiCTb Oy TH
BUAVMMUMU B pe3yJjibTaTax MOIIYKY, 110 IIPU3BEJIO 110
HAPOKEeHHA MOITyKoBol ontumizariii (SEO).

2002 — Bamyck Google AdWords. Google mpescra-
BuB AdWords, pekramuy mrardopMy 3 OILIATO 32 KITiK
(PPC), sixa peBoJIIOIiOHI3yBaAJIa OHJIAWH-pEKIaMy Ta
3alearreunia OLIBII I1iJIeCIIPAMOBAHUH ITIAXI]T.

Cepenuna 2000-Xx — PO3KBIT COLIAJILHUX MEPEK.
Bunuknu rtaki minardopmu, ax Facebook (2004),
YouTube (2005) i Twitter (2006), saxi sMiHUIN KOMY-
HiKaIlio. MapKeToJioru moyajyu BUKOPUCTOBYBATH COITi-
aJIBbHI MepesKi AJIA MPOCYyBaHHA Ta 3aJIyYeHHA OpeHIy.

2007 — 3Bamyck iPhone i Mo0iIbHHUIT MapKETHUHT.
ITosiea iPhone i mogasbiia peBostioiia cMapT@OHiB
PU3BEJIN OO 3POCTAHHA MOGLITLHOTO MapkeTuHry. [{o-
maTky, MoOLIBLHI Be6-caiitu Ta SMS-kaMmmnanii craim
HeBIJI'€MHOI0 YaCTHUHOIO.

2010 — Instagram i Pinterest. Instagram (2010)
i Pinterest (2010) nipuenuasuca go JtagmmadTy CoIli-
aJIbHUX MeJIia, ITPOITOHYI0UN HOBI BidyaTbHI mIaT@opMu
JIJIA MapKEeTOJIOTIB, 1100 3aJIyYUTH ayTUTOPI0.

2012 — ITosaBa koHTeHT-MapKeTuHry. Kourenr-
MapKeTUHI HabyB IOILyJIAPHOCTi, OCKIJIBKU OpeH-
Y YCBIJOMUJIA Ba’KJIUBICTH CTBOPEHHS I[IHHOTO Ta

Tabnuys 1
BusnaueHHA MOHATTA «IA(PPOBHI MAPKETHHI»
Asrop Busznauenns
Py6au B. B. [7] Iudposuit MapkeTUHT — Iie TapACOJIBKOBUM T€PMIH [IJIS OUCY IIPOLECiB BUKOPUCTAHHSA I (-

POBUX TEXHOJIOTIi 8 METOI0 3aUIyUEHHSA Ta yTPUMAaHHA KJII€HTIB, aHAII3y Ta PO3yMiHHA IepeBar
KJII€HTIB, BUBUEHHS TA MOKPAIeHHs KJIIEHTCHKOTO0 JOCBIIy Ta Ha I[iif 0CHOBI (hopMyBaHHSA peJie-
BAHTHUX MAapKeTUHTOBUX KOMYHIKAIii.

Amox 1. B. [10]

ITudpoBuit MapkeTHHT — Ile TPOCYBAHHA MPOAYKTIB YK OPEHIB Yy BUIVIAL OIHIEl UM GliIbIne
¢opM esreKTPOHHMX 3aC006iB.

T'punenxko C. 1. [2]

IMudpoBuit MmapkeTUHT — Ie TpoILieC, 3a OIIOMOT0I0 AKOTO KOMITaHIl MOKYTh CIiBIPAIIOBATH
3 KJIIEHTaMU JJIA CIILJIBHOTO CTBOPEHHA Ta Ha/TaHHA IIHHOCTI, a U] POBI TEXHOJIOTII BMEHIIIYIOThH
acuMerpifo iH(opMallii MK KJII€HTOM Ta KOMIAHI€o, TPAHCHOPMYIOTH IIPOAYKT KOMIIAHIT HA
MIPOIYKT i3 I(poBUM 06CIIyTOBYBAHHAM.

Ciopyk B. Ciopyk A. [9]

Digital-mapkeTunr — 11e Bu MapKeTHHI0BOI OiAJIBHOCTI, AKAI mependadae CIIIKyBAHHA 3 ay-
nuTopiero uepes digital-kamasu Ha BUpillleHHA 3aBOAaHb Oi3HECY.

AwmepukaHCbKa Mapke-
TUHrOBAa acoriaiia [11]

Hudposuit mapreTnHr — e Oyab-AKUII MapKEeTHHTOBUII METOJ, peajli30BaHUIl 3a OIIOMO-
IOl eJIEKTPOHHUX IIPUCTPOIB. ¥ IIM(POBOMY MAPKETHHTY KOMIIAHIA MOKE€ BHUKOPHUCTOBYBATHU
Be0-caliTy, MOIIYKOBI CUCTeMH, OJIOTH, COIliaJIbHI MEPEIKi, Bijleo, €JIEKTPOHHI JIUCTU Ta ITOHi0H1
KaHaJIU OJIA OXOILJIEHHSA KJIIE€HTIB.

Jorcepeno: cknameHo aBTopoM Ha 0CHOBI [2—11]
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ITosiBa [HTepHETY (1990)
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|
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3amyck Google AdWords (2002)

A4

ITosiBa com. Mepex
Facebook (2004), YouTube (2005) 1 Twitter (2006)

3amryck iPhone i MoGiTpHIIT MapKeTHHT (2007)

IITy4JHHiT iHTETEKT, JOIOBHEHA PEaTbHICTh 1 TOJI0COBHIT momryk (2021-2024)

A4

| Instagram i Pinterest (2010) |
\Z

| ITossBa KOHTEHT-MapKeTHHTY (2012) |
7

| Po3BuTOK BimeoMapkeTHHTY (2015) |
\Z

| IHdumroercepchkmit MapkeTHHT (2016) |
\Z

| Immementaris GDPR (2018) |
Z

| Targemis COVID-19 (2020) |
\Z

Puc. 1. EBosttontito 11ppoBOro MapKeTHHTY
orcepeno: ysaraibHeHO aBTOpaMu Ha 0CHOBI [9]

PeJIeBAHTHOTO KOHTEHTY /IS 3AJIyYeHHS 1 yTPUMAaHHSA
KJIIEHTIB.

2015 — PosBuTok Bimeomaprerusry. IlonymapHicts
BiJIGOKOHTEHTY Pi3KO 3pocjia HA TAKUX IIaTgopMax, AK
YouTube, Facebook ta Instagram. ITpsami Tpancsiii
Ta KOPOTKIi BifJe0 CTAJIM IOTY:KHUMHU IHCTpYMEHTaMU
JIJI MapPKEeTOJIOTIB.

2016 — 3pocranHsa iH(IIFOEHCEPCHKOT0 MAPKETHHT'Y.
Tadaroencepcbknii MapKeTUHT HAGYB MOMYJIAPHOCTI,
OCKLJIBKM OpeHOU I10YaJiy CHIBIIPAIIOBATU 3 JIIOObMH,
AKI MAIOTh BEJINKY KUTBKICTB ITiJIITUCHUKIB Y COIIAJTbHUX
Meperkax, IJIs MPOCYBaHHA CBOIX ITPOIYKTIB.

2018 — Immemenramia GDPR. Saranbpauii peria-
menT 3axucty manux (GDPR) y €sponeiicbkomy Coro-
31 DIOBUINUB BAKJIMBICTh KOH(PIAEHIIAHOCTI JaHUX,
BIUIMBAIOYU Ha Te, AK MapKeTOoJIOT! 00pO0JIAIOTE i BU-
KOPUCTOBYIOTH JaHi CITOKUBAUIB.

2020 — Bmoymus COVID-19. ITaugemia COVID-19
IIPUCKOpUJIA TIepexia Ha MudpoBl KaHAIN, OCKIITBKA
JIIoV TIpoBoaU M Oistbiiie yacy B [urepHerti. EjexkTpo-
HHa KOMeDPIIifA, BIpTyaJibHI T0/1ii Ta OHJIAMH-peKIaMa
CTaJIu BUPIMIAIBHUMU 1714 Gi3HECY.

2021-2024 — Ilpomos:xenHA inHoBalii: Hosi Tex-
HOJIOTI1, TaKi AK IITYYHUI 1HTEJIEKT, IOTIOBHEHA peaJlb-
HICTB 1 TOJIOCOBUH TIOIIYE, ITPOIOBIKYBaIA (DOPMYyBATH
crparerii 1ug)poBoro MapketuHry. Ilepconasrisaria Ta
KJIIEHTCBKUIA IOCBI OTPUMAJIN IIOHAJIBIINI AKIIEHT.
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Esostroriito riudpoBoro MapKeTUHTY TAKOM CYyTTEBO
BIUIMHYJIA HA 1HIYCTPII0 MOAH. 3 ITOSBOIO COITIATBHUIX
Mefia Ta IHTepHeT-MarasuHiB MOJHUM OpeHaaM J0Be-
JI0CA aaTnTyBaTy CBOI MapKETHHIOBI cTparerii, 106
3aJOBOJIBHUTH IIOTPEOH CBOIX KJIIEHTIB y eIoxy Iudg-
POBUX TEXHOJIOTI.

Tenep gociauMo AUHAMIYHNI 3B’ A30K Mk I po-
BUM MapKETUHI'OM 1 iHIyCTPi€I0 OJIATY Ta MO0 HACIIIKU
JIJ1A MaiOyTHHOTO PO3APiOHOT TOPTIBIIi O/IATOM.

TamycTpia Monu, KA TPAAUIIIHO MOKIIAAETHCA HA
eJIiTHI (PisWUHI BITPUHYU TA PO3BOPOTHU TVIAHIIEBUX MKYP-
HAJIIB, 3a3HAaJjIa PEBOJIIOLI 3 II0ABOIO IIK(POBOr0 MapKe-
tunry. L{a Tpancdopmariis nouanaca va nouatky 2000-x
pokiB, Koyt IuTepHer craB gocrynuimum. CodaTky
OpeHIM KJIacy «JIIOKC» He Pilllyue Mepexoauid Ha ud-
PoBi TIaT(opPMH, TTOG0IIUNCH POBMUBAHHA €KCKITIO3UB-
HOCTI Ta mpuBabIuBocTi poskolm. OIHAK HOTEHI[ATI 0X0-
TUJIEHHSA MIUPIIO] ayIUTOPil Ta 3POCTAHHSA MOMYJIAPHOCTL
OHJIAIH-TIOKYTIOK TIOCTYTIOBO 3MIHWJIU 11€ CIIPUIHATTA.

TuTerpariis rraTopM eIeKTPOHHOI KOMEPIIi cTasia
KJIFDOUOBUM MOMEHTOM 1A iHaycTpii moau. Lle mosBo-
nauo OpeHgaM BUUTH 3a Mexki reorpadii, IIpoIoHy-
0UM TIPOAYKTHU Ty106asipHi aymutopii. g nmudposa
eKCIaHCiA MaJjla Ha MeTi He JIUIIe OXOIUTHU GijibIie
KJIIEHTIB; 11e 0yJI0 BIGKPUTTA CBITY MOIU JIA IIUPIIOT
Ta PIBHOMAHITHINIOI ayAUTOPiil. SPyUHICTH OHJIAH-
THOKYTIOK Y TIOEAHAHHI 3 MOKIJTUBICTIO EPETJIAMY IIUPO-
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KOT'0 aCOPTUMEHTY TOBAapPiB 3HAUHO 3MiHUJIA OBEIIHKY
criokuBauis [2, c. 30].

IToaBa miardopm comiajbHUX Mepesk Ie OlIbiie
IIPUCKOPUIIA POSBUTOK ITM(POBOro MapreTunry. MomHi
OpeH/Iu MoYaT BUKOPHUCTOBYBATH TaKi MIaTGOPMHU, AK
Facebook Ta Instagram, He stuiie jist TpocyBasHs, a i
IUIA CITIIKYBAHHSA 31 CBOIMHU CIIOKUBAYAMU. Y III0 €II0XY
3'ABUBCS PO3BUTOK Bi3yaJIbHOTO KOHTAKTY, e OpeHau
MOTJIH JIEMOHCTPYBATH CBO1 KOJIEKITil, MIIATHCA 1HDOP-
Mailiero mpo 6peH Ta 6e3rmocepeqHb0 CITIJIKYBATHUCA 31
cBoero aynuropiero [1, c. 65].

3 PO3BUTKOM IT()POBOT0 MAPKETHUHTY B MOIi CTAJIO
3p03yM1iJI0, 0 TPAAUIIMHUN yHIBEpCATBHUI TiaXig
Oispire He € eeKTUBHUM. Bpenau mouaau nmpuitmaTu
O1LJIBIN I1iJTeCHPAMOBAHI, TTePCOHATI30BAHI MapKeTHUH-
rosi crparerii. BukoprcraHHsa aHANITUKA JaHUX 103-
BOJIMJIO M Kpalile 3p03yMiTH BITOJI00AHHSA CIIO?KUBAYiB,
1110 IPU3BEJIO A0 OLIBII agalTOBAHUX MAPKETUHIOBUX
gycwib. [1a sMiHa o3HaMeHyBaJsia mepexif Bif] ITUPOKOT,
3araJjibHOI peKJIaMu O0 OLJIBII I[iJIeCIIPAMOBAHOI, IIep-
COHAJII30BAHO1 KOMYHIKaIlil, 3aJIyJaiou CII0;KUBAYiB
OLIBII 3HAUYIIUM 1 e()eKTUBHUM CII0COO0M.

ITudpora emoxa sarocTpuiia BiguyTTA HEBIiIKIAMI-
HOCTI Ta MIBUAKOILIMHHOCTI B MOJIi, BUKJIMKAHI CAMOI0
OPUPOAOI0 TEXHOJIOTII, [0 3a0e3IeYyITh IIPOCTOTY
IOCTYIIy 110 iHopMaIliii Ta TPaKTAYHO MUTTEBICTS Ii
orpuMaHHA. [lompeHHA IHTEPHETY Ta COI[iaJIbHUX
Meia-mIaT@opM CITPUAIN PO3BUTKY OHJIANH-TOPTIBIIL
Ta JAJIU MOKJIUBICThP MOOHUM OpeHIaM JOCAITU IIUp-
mroi ayguropii. OHnaifiH-MarasuHu, CoIiajibHI Megia
Ta BIJIUBOBI 0COOUM y CBITI MOAU Ta KYJILTYPHU CTAIUA
BJKJIMBUMU KaHAJIaMU TPOCYBAHHSA Ta IIPOAAYKY MOJI-
HOI TIPOJIYKITII.

EnexTponna Komepirid mig uac maHaeMil II0BHICTIO
epeTBOPUJIa PUHOK CHOKUBAHHA MOIHOTO HPOIYKTY.
Punok esekTpoHHOI KOMepIlii cTaB OOHUM i3 3ac00iB
BIDKMBAHHA 1HAYCTPil MOIU B YMOBAX JIOKIAYHY, a ITiCJIA
oro 3aKiHUYEeHHA YTBEPAUBCA B CTATyCi PiBHOIL[IHHOTO
KOHKYpEeHTa TPajUuIiffHOMY PHUHKY 30yTY, BOJIOTiOUU
P 1HOMY PAIOM KOHKYPEHTHHX IiepeBar — BiICyT-
HICTIO HEOOXIJHOCTI OpPEeH/IY IIPUMIIIIEHHA i/l Oy TiKK Ta
HANMYy BiIITOBITHOTO IT€PCOHAJILY, MOKIJIMBOCTAMU JOCTY-
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Iy OO0 aCOPTUMEHTY OyIb-AKO1 TOUKM 3€MHOI KyJIi, MUT-
TEBOI OTLJIATU Ta 3PYUHOI [IJIA CIIOKUBAYA JOCTABKH [8].

He mokHa 1iepeoliHuTH BIUIMB HA PUHOK CITOKU-
BaHHA OJATY colliatbHuX Mepexx Facebook, Instagram,
TikTok Ta iH., BUKOPUCTAHHSA AKUX CTAJIO0 BAMKJIMBOIO
YACTUHOK TOBCAKIEHHOTO JKUTTSA JIOMUHU § 3B A3KY
3 MaCOBUM MOITUPEHHAM CMapT(OHIB, AKi MAOTb 10-
crymn no Mepesxi IHTepHeT Ta BOynoBany kamepy. Lle
BibmIIOCA HA CBOOOMI JOCTYITY M0 iH(OPMAITii, IIBU/I-
KOCTi 3MiHU MOJTHUX TPEH/IIB, 4 TAKOXK 3yMOBUJIO POJIb
iH(JTIOeHCEepa AK TIEPCOHM, 3ATHOT BIUTMHYTH HA CMaKU
Ta MepeBaru BeJIMYe3HOl KiJIBKOCTI MepeaIIaTHUKIB.
MopgHuii TpeH]I, CIIOHTAHHO ¢(POPMOBAHUK Y TTPOCTOPI
COIMEePErK TIOIYJIAPHUMHU 0COOUCTOCTAMU, MOKE B pe-
3yJIBTATI IEPEKOUYBATH Ha CBiTOBI ITOJIiyMU, 1 B IbOMY
TIOJIATAI0TH BPAYKAIUi MOYKIIMBOCTI 3BOPOTHOI'O 3B ABKY
criokuBauva Ta 6peHmy. Y pesysibTaTi B Iiajiodi Mogu
1 cIIO’KMBAYA came CIIOJKUBAY MMOYMHAE IPATU MTPOBITHY
PoOJIb, 1 aKTyaJTbHI TaHi PO 10ro repeBaru HalyBawTh
ocobustuBoi minHOCTI. K cTBepmKye Bumanuda Harper’s
Bazaar: «<MopgHi 6peHiu TTOBHICTIO 3aHYPEH] B OHJIAIH-
CITIJIKYBaHHSA 1 TeTlep pearywTh Ha TOTPeOUu CBOIX KTi-
€HTIB y PEKUMI PEaJTbHOT0 Uacy. 3aBIaKi TeXHOJIOTIAM
MOJIa MOJKe CTATHU Iie O1JIBIN YYHHO A0 COIiaJIbHUX
3MiH Ta HaCTPOiB» [4].

CorriasibHI MepesKi — UyIOBHI CIOCIO TPOCYBAHHSA
MOIHUX OPeH/IIB, 0COOJIMBO AKIIO 111 OGPEeHIN IIPOgAI0Th
ToBapu uepes inrepHer. CoOKHUBaY POOUTEH 3aMOBJIEHHSA
HA TOMY MaliJaHYUKYy, HAa AKOMY [IOMY 3pyYHO 3p00OUTH
TMOKYTIKY B laHuii MoMeHT. ko B 2021-2022 ocHoBHU-
MU KaHaJIaMU MIPOHAXKiB B e-commerce 0yu MapKeT-
IJIelicu Ta BJIACHI iHTepHeT-Marasuau, To B 2023 mo
HUX MPUETHAITHCA COIIMEPEIKi, MeceHKepu, CAaluT
OTOJIOIIEHb.

3riguHo 3 mporHosamu Statista, cBiToBuil HOXif
e-fashion apocre 3 821 minbsapaa monapis y 2023 porri
o 1,222 miseApaa mosapiB y 2027 pori (puc. 2). Ie
3yMOBJIEHE TIOCTIHUM 3POCTAHHAM HOBITHIX TEXHO-
JIOTi¥ Ta 3POCTAHHIO KiJIBKICTh IHTEPHET-MarasuHiB Ta
MapKeTILIENCiB MOTHOTO OJIATY.

B pesynbrari oHIIaWH-TOPriBIIA TOBAPAMU MOIHOL
1HIyCTPil cTaJIa OHICI0 3 HAUOMYJIAPHIIINX KaTeropii
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¥ PeanbHa BapTicTh y Miibsipaax gosapis CIIA

Puc. 2. PunkoBa BapTicTh MOAHOI eJIEKTPOHHOI KOMepIIii y BchoMy cBiTi 3 2023 mo 2027 pik
Jlocepeno: ysaranpHeHO aBTOpAMU Ha OCHOBI JaHUX naHuMu Statista [6]
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Puc. 3. 3pocTaHHA 4acTKM OHJIANH-TIOKYTIOK Y cepi OgAry Ta B3y TTA
Jcepeno: ysarajibHeHO aBTOPaMU Ha OCHOBI maHux ganumu Statista [4]

ToBapiB Ha Mapkeriuieiicax. Hampukian, Ha MapKeT-
rretici Ozon Jtuiire 3a 1epIrni 6 MicAIIB aCOPTUMEHT
mpoxaykirii fashion-iamycTpii posmupuses y 7 pasis,
a KiJIBbKICTh IIPOJABIIIB 3pocya y 4 pasu. 3a qaHuMU
OHJIAWH-onuTyBaHHA, 60% KOPHUCTYBAYiB KyIIyIOTH OFAT
Ta B3YTTA y BCIX IOCTYITHUX KaHAJIAX TPOAaKiB, 18% —
TLIBKK HA Mapkeriuieiicax, 10% — TijIbKK B oiiaiid-
MarasuHax, 8% — TiJIbKK B iHTepHeT-MarasuHax. fk
BUOpATH Hillly Ta ILUIAT(OPMY JIA 3aMyCKy MapKeT-
TJIelicy 3 MPOJaKy OOATY.

Posriiaremo Ha puc. 3. CTATUCTUKY OHJIAMH-IIOKYTIOK
y cepi omsary Ta B3yTTsa 3a 2018-2028 pp.

3rigwo 3i 3BiTom Statista, ouikyernes, 1o mo 2025
poky 20% BCiX OHJIANH-TIOKYIIOK OJATY Ta B3ATTA Bij-
OyBaTUMYThCA Yy COIMepesKax. ¥ TOM ke Jac, MJIbIHOHU
(25—-40 poxiB) i nokomiuua Zet (18-24 poku) 6yayTh
HaWaKTUBHININMU KJIIEHTAMU COI[IaJIbHOI KOMEPIIii,
gniticHIoI0un 62% BCiX TTOKYTIOK [4].

Taxko:x, posBUTOK Takux miaTdopm, Ak Instagram
i TikTok, migkpeciIuB BAKIUBICTH Bi3yaJIbHOTO Ta Bi-
JIEOKOHTEHTY B MofgHoMy MapkeruHry. Lli miaardopmu
1/TeaJIbHO TIX0IATD IJIA JEMOHCTPAIIl MOTHUX TIPOIYK-
TiB 1 TEHEHIIH, OCKLJIBKY BOHU I03BOJIAIOTEL OpeHIam
CTBOPIOBATH Bi3yaJIbHO MPUBAOJIUBUI KOHTEHT, SAKUIA
Pe30Hye 3 iX ayquTopiero. SoKkpeMa, BiJeOKOHTEHT CTae
Bce OiJIbII BayKJIMBUM, OCKLJIBKY BiH IIPOIIOHYE AUHA-
MIYHUH crmocib qeMoHcTpalii IpPoayKTiB 1 PO3IOBiAL
icTopiii 6peH/iB.

EsexTponHMiT MAPKETUHT 3aJIAIIAETHCA HAPLKHIM
KamMeHeM y 1uposiit crparerii mogHUxX 6penmgie. He-
3BAKAIOUM HA PO3BUTOK COIIAJIBHUX MEPEerK Ta 1HIINX
UPPOBUX KAHAIIB, MAPKETHUHT €JIEKTPOHHOO TIOIIITO0
MIPOTIOHYE YHIKAJIbHY MOMKJIUBICTH PO3BUBATHU MPAMI
ocobucTi cTocyHKHU 3 KirieHTamu. MoaHi OpeHau BuU-
KOPUCTOBYIOTH €JIEKTPOHHY IIOIITY, 00 ITOBIIOMIATHA
PO HOBI KOJIEKITI1, CIIeIliaIbHI aKIlil Ta eKCKII03BHUI
Bwmict. et nmpsaMuii 38’A30K € IIHHUM J1s1 (hopMyBaH-
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HA JIOAJIBHOCTI 10 OpeH/y Ta 3a0X0YEeHHS MOBTOPHUX
HokyIok [12].

Cepsic email-poscuiok Mindbox cmigbsao Out of
Cloud mpoBesu JOCIIIKEeHHA PO BILIUB PO3CUJIOK HAa
Bupyuky fashion-xomnaniii y 2023 pori.

Y xomi aHastidy 0yJio BUBUYeHO 746 MiJIBIIOHIB PO3-
CHJIOK 33 KOMIIaHiii, 110 IIPeACTaBJIAITh JIOKAJIBHI Ta
(enepasnbui fashion-6penmu.

Ocsb ekl pesyabTaTu:

— email-poscuIKy nprHec/IM KOMIaHiaM Bix 7 mo 18%
BUTOPTY IPOTATOM POKY;

— KOHBEPCiA PO3CUJIOK BEJIMKUX KOMIIaHIM 0yJia BUIO0
y 6 pasiB, Hi3K cepeHix i1 9,5 pasiB, HiXK y MaJIuX;

— IIOKa3HUK KOHBEpPCil Ha 3aMOBJIEHHA TPUTEPHUX
poscuiok Buiie 3,5 pasy, a open rate i click rate —
2 paay.

Takum UMHOM, €JIEeKTPOHHUIN MAapPKETUHT 3aJIU-
MIAEeTHCA MOTYKHUM MAapPKETUHTOBUM KAHAJIOM [JIA
MOOHUX OPEeHIIB, OCKLJIBKHM JooMarae 30iJIbIIATH
KOHBepCiio Ta cepenHiii uek mokyniiB. Hagcumanua
OPaBWIBHUX JIUCTIB y MTPABUJIBHUI Yac i 3 MPaBUJIBHOIO
MEeTOI0 JAacCTh OPEH/TY JIOSJTBHUX KJII€HTIB y JJOBTOCTPO-
KOBI TIePCIIEKTHBI.

CermeHTAallia Ta IEPCOHAJII3AINA € KJIUOBUMU
eJIleMeHTaMH YCHIIIHOTO eJIEKTPOHHOT0 MapKeTUHTY
B MOJIi. BpeHIu cerMeHTyITh CBOI CITUCKU aJIPec eJIeK-
TPOHHOI IIOIITHU Ha OCHOBI Pi3HUX KPUTEPIIiB, TAKUX AK
HomepeaHi NOKYIKU, i1CTOPisA BeO-TIeperifaay Ta JeMo-
rpagiuna iudopmarria. [le mosBossde iM HaCHIATH ITi-
JIbOBUII PEJIEBAHTHUI BMICT PI3HUM CEeTMEHTaM CBOET
aynutopii. IlepconasrizoBaHi eJIEKTPOHHI JIUCTH, AKI
MOYKYTh MICTUTHU PEKOMEHAIlii 1010 ITPOAYKTIB Ha
OCHOBI TIOIEPEIHIX TTOKYIIOK a00 IepCcoHai30BaHUX
IPOIIO3UINH, MAIOTh BUII[ IIOKA3HUKN B3AEMOMII, HiK
3BUYATHI MACoBi eJIeKTPOHHI JimeTu [6].

[udposa pexnama 3asHajia 3HAYHUX 3MIH i3 €BO-
JIIOITier0 1M POBOTO0 MapPKETUHTY B 1HIyCTPii Momu.
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Pauns nudposa pexnama 6Gysia mepeBaskHo 6aHEPHOTO
pexJIamoro, 10 Bigoopaskasacsa Ha Beb-caiitax. Omuak
Yy Mipy POSBUTKY PeKJIaMHUX TEXHOJIOTIH SMiHUINCA U
crparerii MomHUX OpermiB. CroromHi 1rdpoBa pexia-
Ma BKJIIOUa€ PisHOMAHITHI (hopMaT, Taki AK HATMBHA
pexyiama, BiieopekjiaMa Ta CIIOHCOPOBAaHUI BMICT.

HaruBHa peknama crana 0co6JIMBO TOIMTYJIAPHOIO,
OCKIJIBKY JTO3BOJISIE OpEeHAaM ITPOCYBATHU CBOI IPOIYKTHU
MEHIII HAaB A3JIMBUM CII0CO00M 1 GLITBII iHTErpoBaHUM
y B3aeMopiio 3 KopucryBaueMm. Hampukmazn, MOTHMEA
OpeH[ MOXKe CIIOHCOPYBaTH ITyOJTiKaIliio B 6J1031 a60 Bi-
Jleo, sIKe BI/ITIOBia€ iHTepecam IiJIb0BOI ayJUTOpii, He-
TOMITHO PEeKJIAaMYIOUHU CBOI ITPOAYKTHU B ME¥KAX BMICTY.
Ieit Tun pexnamu € epeKTUBHUM, OCKLIIBKY BiH MEHIIIe
CXOKUI HA TPAIUITINHY peKjaMy, a OiJIbIlle CXOKUI Ha
ImiHHuI BMicT [4, ¢. 88].

Binmeopekiama € 111e OqHUM IIOTYKHUM 1HCTPYMEH-
TOM ITM(PPOBOTO MapkeTosora. Bimeopeknama mosxe
OyTu Ayske IpUBaOIMBOIO Ta 0COOIUBO €EeKTUBHOIO
Ha mIaT@opMax COIliaIbHUX MEPesK, Ae KOPUCTyBaui
3BUKJIM CIIOXKHBATU BigeoBmicT. Momui OpeHOU BUKO-
PHUCTOBYIOTH BiZleoperiamy, 106 IpoIeMOHCTPYBATH
CBOIO TIPOAYKITiIO B [ii, PO3IMOBICTHU icTOpPii OpeHay Ta
TiIKTIOYUTHACA IO ayIUTOPii HA eMoIlifiHoMY piBHi [9].

Mopui 6pergu nmyGIIiKyIOTE CBOI Bimeo uepes
YouTube, Instagram Reels i TikTok, ockiibku Bei 1ii
mIaT@opMu JOIIOMAralTh PEIIOCTUTH Bileo Ta CIILI-
KyBATHCA 3 ay[JUTOPi€I0 3aXOIJIIOIUYNUM i TBOPUUM
CII0CO6OM.

Pemaprxerunr — 1mie ogHa crparerid, Aka HabyJia
TIOITYJIAPHOCTI B IupoBiit pexami. Ile Britrouae B cede
HAITUJTIOBAHHSA OTOJIOIIIEHh HA KOPUCTYBAYIB, AKI paHille
B32€EMOIIAIN 3 GPEH/IOM, HATTPUKJIA/T BiIBIIYyBAIN IXHIHI
BeO-caiiT a00 ogaBajid TOBAPU [0 CBOI'O KOIIHWKA JIJIf
nokymnok. OroJiomeHHs peMapKeTUHTY CIIYKATh 1M
KOPHCTyBauaM fAK HATayBaHHA, 320X0UyUH iX 3aBep-
IIUTH ITOKYIIKY a00 IIOBTOPHO 3aJIydyuTy 6peHs [6, c. 22].

Tryunwnii intenexr (Al) i MamnaHe HaBYAHHA 3HA-
XOIATHCA B aBaHrapl Iiei TeXHOJIOTIYHOI PEeBOJIIOIIT
B MopgHOMY MapkeTuHry. I1i TexHOIOTII BUKOPUCTOBY-
OTHCA JIJ1A IIPOTHO3yBaHHA TeHAEHIII I, aBTOMAaTU3AIl1
Ta MepPCOHAJII3aIlll B3aeMoIil 3 KJIileHTaM1 Ta OIITHUMI-
samii ympaBiiHHA 3anacamMu. Hampurianm, mryJaHnii
1HTEJIEKT MOKe aHaTi3yBaTH AaH1 TPO MUHYJTI TIOKYTIKH,
06 mepebaunT MaioyTHI MOJTeJIi TIOKYIIOK, T0IToMa-
rapun OpeHjaM 36epiraTu TPOAYKTH, AKI 3 OLIILIIIO0
UMOBIipHIiCTIO OyayTh miposaBarucs. lle He TUIBKHU TI0-
Kpalye B3aeMOIii0 3 KJIIEHTaAMU, ajie i MMIBUIIye eek-
TUBHICTB poboTu [5].

IHIII0T0 TIOTTYJIAPHOIO CTPATETIEI0 ITU(PPOBOr0 MapKe-
TUHTY [IJI1 MOJHUX OPEH/IiB € BUKOPUCTAHHSA KOHTEHTY,
crBopenoro kopucrysauamu (UGC). 3anmyuenHs KirieH-
TiB MIJIAXOM 06MiHY (hoTorpadisMu Ta OIrcy CBOTO /10C-
Bi/ly BUKOPUCTAHHA TPOAYKTIB OpeHAy CITPUsSC PO3BUT-
Ky COPAaBiKHIX CTOCYHKIB 13 KJliecHTaMu. TakumM 4mHOM,
UGC gie six hopMa cOIiajIbHOTO BILIUBY, HATIPABIIAIOUN
HOTEHI[INHUX CHOKUBAYIB y MIPUNUHATTI PillieHb PO
TMOKYTIKY Ta CTBOPIOIOUM AOBipy /10 Opennay [3, c. 508].

IaTepHeT-MarasuHu MMPOIOBKYIOTH YI0CKOHAJIIO-
BaTHCA HA OCHOBI eJIeTaHTHUX 1HHOBAI[I, TAKUX K
BipTyaJIbHI IIPUMIPKH Ta [AOII0OBHEeHA peanbHicTh (AR).
Ile nae xirienTam 3mory mo6aunTH, K Ha HUX BUTVIAIA-
TUMYTb IIPOAYKTH, He BiABIIyI0UN 3BUYANHII MarasyH.
BripoBasxeHHA TOITOBHEHOT PeaIbHOCTI B ITU(PPOBUIA
MAapKEeTUHTOBUIN KOMILJIEKC MOJTHUX OPEH/IiB CyTTEBO
JIOTIOMOJKe 3HU3UTH Bijjiauy Ta IMiBUIIUTUA PiBEHb 3a-
JIOBOJIEHOCTI KJIIEHTIB.

TuM He MeHIII, BAKJINBO BU3HATH, III0 ITU(POBUIA
MapKEeTUHT IPUHOCUTH CBill HA0ip MOKIIMBOCTEH 1 3a-
r'Po3 AJ1A MOTHUX OpeHmiB. Y mudposiii cepi OpeHmam
B&KJIMBO OyTU THYYKUMMU, OCKUTBKY 3MIiHU BiJ0yBaIOTh-
ca mabararo mBupire. KpiM Toro, yepes akTrBHE BUKO-
pUcTaHHA ITU(POBOT0 MAPKETUHTY IPUBEPHYTU yBary
CIIO’KUBAYiB MOKe OyTU CKJIaIHO.

Takum YMHOM, PO3IVIAHEMO BUKJIUKU Ta MOYKIJTUBOCTI
1 PoOBOro MApPKETUHTY B iHIyCTpil Mo [7]:

1) ITudpose pexiaMue cepeqoBuille HACMUYEHE Ta Pis-
HOMAaHITHE, IOCTINHO 3MIHIOETHCA Ta BITPOBAKYE
HOBUHEMN. MoaHi O6peHan BUMAaramoThb [IPAaBUIbHO-
ro Bubopy miardopm, popmMarie i ayauTopii A1
JIOCATHEHHA HAJIE}KHOTO BILIUBY. SIKI0 periaMmui
0I0/;KeTH BUUEPIIaHo, a KaMIIaHil He JalTh OUiKy-
BAHOTO Pe3yJIETaTy, BaM MOKe IOTIOMOTTH CITiBIIPAIlA
3 ripodhecioHaamMu [P POBOrO MAPKETUHTY.

2) BuwmipioBaHHs ycrmixy nu()poBUX MapKETUHTOBUX 3Y-
CIJTH MOKe OyTH CKJIQHUM Yyepes 6e31id JOCTYITHUX
MOKA3HUKIB 1 TOUOK manux. MomgHi OpeHau TOBUHHIL
BCTAHOBUTH YiTKi ITUJTi Ta BUKOPUCTOBYBATH iHCTPY-
MEHTH aHAIITHUKHA OJIA BiICTEKeHHA e(DEKTUBHOCTI,
orrTuMisaliii cTpareriii i ;eMoOHCTpaIlil peHTabesb-
Hocti iEBectunii (ROI).

Iludposuit MapKeTHHT OJIA 1HIYCTPil MOIU Mae CBiT-
Jie Mai0yTHE, OCKIJIBKU BIOCKOHAJIEHHSA TEeXHOJIOTIHN
1 3MIHU B TIOBE[IHII CIIO}KMBAYiB BCe II[e Bi0yBaIOTh-
ca. TakyuMu BaKIMBUMU TEHIEHIIAME, 38 AKUMU CJII]T
YB&KHO CTEKUTU JIA TIOAJIBIIOT0 PO3BUTKY, € IITYU-
HU IHTeJIeKT [OJIA IIePCOHAJII3allil, CoIiajIbHa KOMEepPIIiA
Ta CTIHKWUN, eTUYHUN MAapKEeTUHT Y MOJI.

M Tyunwuii iHTENEKT 1 mepCcoHATIZAIlIA I HAaTaIT Ma-
THMe BIUIUB i aKTYaJIBHICTh Yy Maii0yTHEOMY IU(PPOBO-
ro MapKeTUHry B Moji. MeToau IITy4YHOTO iHTEJIEKTY
TaKOK MOYKYTb OyTU 3aCTOCOBaHI /10 BEJIMKUX HAOOPIB
IaHNX, {00 BUSHAYNUTY MOEJII CIIOKUBAHHA Ta 3a6e3-
HeUYuTHu ayske ToUuHui mocBixg. Taka mepcoHasrizarisa
MOJKe JOIIOMOITH IIIBUILUATHY JIOAILHICTE KJIIEHTIB 1 M-
TBEPAUTHU I[iHHICTH KJIi€HTA [JIA OpeHIy.

CorriasibHa KOMePITis 1 Hagasti Gy/ie MBUIKO PO3BU-
BaTUCA, TaK AK Bce OUJIbIIE CIIOKUBAYIB NPUNMAIOThH
PillIEeHHA PO MOKYIIKY HA CAUTaX COLIaJIbHUX MEPEXK.
Hocaixyoun comiajbHy KOMEPIIii, MOIHI OpeHau
MAaloTh MIAHC BIIKPUTH HOBI JPKepeJia JI0XOIy Ta Po3-
MIVPUTHU CBOIO KJIIEHTCHKY 0a3y [13, c. 182].

3 mABUIIEHHAM 0613HAHOCTI IIPO €KOJIOITUHICTh Ta
€TUYHI IIPAKTUKY CIIOXKUBAHHA KOMIIaHIl B iHOyCTpil
MOV NPUNHAJIY 1[I0 TEHIEHI0 Ta BKJIIOUWIN Ti 10
CBO€1 MapKeTUHTOoBO1 cTpaTerii. [{udpoBuit MapkeTHHT
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nae OpeHIy MOYKJIUBICTE MITBEPIUTHU CBOIO TYPOOTY PO
3aXVCT HABKOJIMIIIHBOTO CEPEJOBUIIA, CIIOKUBAYa Ta
CITLTBHOTH, II[0 POOUTH iX HAMIHHUMU TA JIOSAJIbHUMI.
Omsxe, IHIYCTPisA MO, BifOMa CBOEI KPEATUBHICTIO
Ta 1HHOBAIIAMM, Mae X0POIITl MOYKJIMBOCTI, 11106 1 HamasIi
BAJTUIIIATUCA JIIAEPOM y [u(pPOBOMY MApKETHUHTY. 3a-
CTOCOBYIOUM HOBI TEXHOJIOTII, JOTPUMYIOUUCH YII000aHb
CIIOKMBAYIB, €KOJIOTIUHUX 1 eTUYHUX MPAKTUK, MOIHI
OpeHIM MOXKYTh CTBOPIOBATH 3HAUYII(I 3B'A3KHU 31 CIIOMKH-
BauaMu Ta MIPOIBITATH B €II0XY ITU(MPPOBUX TEXHOJIOTIH.
BucHOBKH i mepCIeKTUBH MOJAJIBIINX JOCJIi-
I:KeHb. [[uppoBuii MapKeTHHT 3MINCHUB PEBOJIIOIIIO
B iHIyCcTpii Mou 6araTbMa Crioco0amMu, MmiIITOBXHYBIITN
il BIIepe[ 1 3MIHUBIIIN CII0Ci6 B3aeMoIii OpeH/IiB 3i cIIo-
sxkuBauamu. CoriaisHi Menia, MOOLIBHI JOOATKHU TA 1HIII
U POBI KOMIIOHEHTH TPUHOCATH HU3KY ITOTEHITIHIX
mepesar JJisi PO3BUTKY Ta ITPOAKiB MOOHUX OPEH/IiB.

[udposuit MapKeTUHT [03BOJISE TAPMOHIZyBaTH KOHTEHT
OpeHy Ha BCiX KaHAIax, 00 €qHATH JaHi, 1110 HAXO0IATh
13 PIBHUX HIJPO3IIIIB KOMIIAHII, II[0 JO3BOJIAE 3HAYHO
aBTOMATU3yBATH MAPKETUHT Ta IIPUIMATH 00T PyHTOBAHI
MapKeTUHTOBI PillleHHsA; MAaKCUMAaIbHO BUKOPUCTOBYBATH
AHAJIITUYHI MOJEJTi AJIA PO3MOIiIY OFOPKETY; TOCUIUTH
MEePCOHI(IKALII0 KOMKHOI0 KJII€HTA; KIIBKICHO OI[IHIOBATH
IIHHICTb KO?KHOT'0 MAaPKETUHTOBOTO 3aXO0/TY.

B nmomanpmux HAyKOBUX IOCIIIKEHHAX TPOIIOHY-
€ThCA 30CEPEIUTHU yBary Ha BUBUEHHI CY4YacHUX 1H-
CTPYMEHTIB I[TI(PPOBOr0 MapKeTHHIY, 30KpeMa y cdepax
IITI, mammaHOr0 HABYAHHA TA TEXHOJIOTiH 3aHYPEHHA.
Ilepconaitisariia Ta B3aeModisa 3 KJIl€HTAMU 3aJIHIIa-
TUMYThCA B IIEHTPi1 yBaru, a OpeHau MOOHUX KOMIIa-
Hill OyAyTh 1 HA/IAJi BUKOPUCTOBYBATU IHCTPYMEHTU
1 POBOT0 MAPKETHUHTY, 1100 3a/I0BOJIBHUTH II0TPe6H
IIJTHOBOTO PUHKY.
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K/II0OUOBI ACNEKTU 3ACTOCYBAHHA
KOPENALIMHO-PETPECIMHOIO AHANI3Y A4
NMPOBEAEHHA MAPKETUHIOBUX AOCNIIKEHD

KEY ASPECTS OF APPLYING
CORRELATION-REGRESSION ANALYSIS
FOR MARKETING RESEARCH

AHoTauia. Bctyn. CTaTTa npucBaYeHa akTyaabHUM MUTAHHAM 30CTOCYBAHHS KOPeALifiHO20 Ta pe2pecifiHo20 aHanisy
y cdepi MapkeTuHay. Y Cy4acHuUX yMOBAX gUHAMIYHO20 PO3BUTKY PUHKOBUX BIGHOCHH TA 3POCTAHHS KOHKYPEHLii, MapKETUH20BI
gocnigyKeHHs CTaloTb HEeBig'EMHOIO CK1IagOBOIO YCMILLHOI gisbHOCTI MigNpUEMCTB. KOpensLiviHo-pe2pecifiHnii aHaniz go3Bonse
BUSIB/ISITM [TPUXOBAHI 3AKOHOMIPHOCTI Ta TeHgeHLji, Lo Cpysie ONTUMI3ALi MAPKeTUH20BMX CTPATeRik, NigBMLLEHHIO epeKTUBHOCTI
PeknaMH1X KAMNAHIv Ta MOKPALLEeHHIO 3dgOBOIGHOCTI COXMBAYIB. [JOCTIGXKeHHS Ta BIPOBAGKEHHS Lib020 METOGy Y MPaKTUKY
MApKeTMH20BMX gOCNigxKeHb HAGAEe MOXIMBICTb KOMIAHIIM aganTyBaTICs go 3MiH HA PUHKY T NpuimMaty OibL TOYHI yrpas-
NIHCbKI pilieHHs, Lo, y CBOIO Yepzy, 3abe3neyye ix KOHKYPeHTOCIPOMOXHICTb Ta CTA/INI PO3BUTOK.

MeToko poboTH € OLIHKA epeKTUBHOCTI Lib020 MeTOgy y BU3HA4eHHi MAPKeTUH20BUX TeHgeHLii i NpUitHATTI 06f PyHTOBAHMX pilLieHb.

Martepianv i MeTogu. Y CTaTTi po32asigaioTbcs MeTogu KopessiLifiHo20 Ta peepeciiiHo20 aHAni3y, Lo 3aCTOCOBYIOTLCS y cdepi
MapKeTuHay §J151 OLiHKM B3AEMO3B'A3KIB MiX PI3HUMM MAPKETUH20BMMM 3MIHHUMM TA iX BIVIMBOM HA PE3YIbTATH MAPKETUH20BUX
KaMNaHin.
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Pesynbtatu. JlocnigxeHo KMYoBi ACrekTy 3aCTOCYBAHHSA KOPeAALINHO-pe2peciiHo20 aHai3y gs npoBegeHHs MapkeTMH20BMX
gocnigxkeHb. B paMkax gocnigrkeHHs1 BU3Ha4eHO OCHOBHI MpobiemMy BUKOPUCTAHHS KOPesISiLifiHo20 Ta pe2peciliHo2o MeTogiB
AHai3y B MAPKETUHRY, OLiHEeHO CYyYacHi TeHgeHLii Ta iHHOBALI' Y iX 3ACTOCYBAHHI, @ TAKOX BUABIEHO NOTEHLIVHI HANpamMu gs
10gasibLL020 PO3BUTKY. 3 BUKOPUCTAHHAM MOGei KIACUYHOI NiHIVHOT MHOXMHHOI pe2pecii asTopu gocaiguan CuabHWUIA AiHIHWI
3BA130K Mi>K 3MiHHVMMU. Lle Oy/10 nigTBepg»KeHo BUCOKMMM 3HAYEeHHSIMU KoediLieHTa MHOXMHHOI kopensiuii (R = 0,973) Ta koedi-
uieHTa getepmiHauii (R2 = 0,947). bya0 TAKOX MPOAHANI30BAHO CKOPMU20BAHE 3HayeHHs R2 (0,761), 1O geMOHCTPYE MOXMBICTb
y3a2a/1bHeHHs1 Mogesi 3 BUbIPKM HA BCIO Lii/IbOBY CYKYMHICTb. HaBegeHO pe3yibTaTi eMMipuyHO20 OCTIGIKEHHS, SIKe geMOHCTPYE
MPAKTUYHY LiHHICTb X MeTOgiB g/1sl OLiHKM epeKTUBHOCTI MapKeTMH20BMX 3aXO0giB.

[MepcriekTnBn. OTpUMAHI pe3yabTaTi MOXyTb OyTH BUKOPUCTAHI MAPKeT0102aMu Ta gOCAIGHUKAMM g/ist OTPUMAHHS HOBUX
iHca#iTiB Ta gns po3pobKKM QHANITUYHMX NIGXOgiB.

Knrouosi cnoBa: ctatucTnaHmi GHanis, MatematnyHa Mogesb, NiHiFiHa MHOXWHHA pe2pecisi, MapkeTMH20Bi CTpaTezii, exko-
HOMIYHi yMOBM, MPegUKTOPH, MAPKETUH20BI OCTIgXKEHHS.

Summary. Introduction. The article is devoted to topical issues of the application of correlation and regression analysis in
the field of marketing. In modern conditions of dynamic development of market relations and growing competition, marketing
research is becoming an integral part of the successful activity of enterprises. Correlation-regression analysis allows you to
identify hidden patterns and trends, which helps to optimize marketing strategies, increase the effectiveness of advertising cam-
paigns, and improve consumer satisfaction. Research and implementation of this method in the practice of marketing research
not only enables companies to adapt to changes in the market but also reassures them of their ability to make more accurate
management decisions, ensuring their competitiveness and sustainable development.

Purpose. The work aims to evaluate this method’s effectiveness in determining marketing trends and making informed decisions.

Materials and methods. The article examines correlation and regression analysis methods used in marketing to assess the
relationships between various marketing variables and their impact on marketing campaign results.

Results. The critical aspects of applying correlation-regression analysis for marketing research are studied. Within the frame-
work of the study, the main problems of using correlation and regression analysis methods in marketing were identified, current
trends and innovations in their application were evaluated, and potential directions for further development were identified.
Using a classical linear multiple regression model, the authors investigated the strong linear relationship between the variables.
This was confirmed by the high values of the coefficient of multiple correlation (R = 0.973) and the coefficient of determination
(R2=0.947). The adjusted R2 value (0.761) was also analyzed, demonstrating the model’s generalizability from the sample to the
target population. An empirical study’s results were given, demonstrating the practical value of these methods for evaluating the

effectiveness of marketing activities.

Prospects. The obtained results can be used by marketers and researchers to obtain new insights and to develop analytical
approaches. Your role in further developing the field is crucial, and your contributions will be integral to the process.
Key words: statistical analysis, mathematical model, linear multiple regression, marketing strategies, economic conditions,

predictors, marketing research.

Hoc'ranomca npo6seMu. Y cyuyacHUX yMOBaX PUH-
KOBOI KOHKYPEHIIi1 Ta 3p0CTalyo0i CKJIaTHOCTI Map-
KeTHUHTOBUX CEPEIOBUII e()eKTUBHE ITPUHHATTA PIllleHb
0asyeThCA HA TIIMO0KOMY PO3yMiHHI B3a€MO3B SA3KIB MK
pisHUMEU MapKeTHHroBUMU 3MinHUMEU. KopesAriiiiHo-
perpeciiinuii aHaIi3 € MOTYKHUM 1HCTPYMEHTOM, II[0
JI03BOJISIEC HE JIUIIe BUABJIATH ITi B3A€MO3B A3KH, ajie
¥l IPOTrHO3YBATH MOBEIIHKY CIIOKUBAYIB, OI[iIHIOBATHA
epeKTUBHICTh MAPKETUHTOBIUX KAMIIAHIH TA OIITUMI-
gyBaTu pecypcu. IIpoTe, monpu mupoke 3acToCyBaHHA
IILOT0 METO/Y, iICHye HU3KA HEBUPIIIEHUX ITPO0JIeM, AKi
00MEIKYIOTD HOT0 e(h)eKTUBHICTD Y MAPKETUHIOBUX JOCITi-
mrenHax. CriramHicTh Ta 6araropakTopHiCTb CyIacHOTO0
MapKeTUHTOBOTO CEPEIOBUIIA CTBOPIOIOTH BUKITUKY JIJIA
TOYHOT'0 MOJIEJTFOBAHHSA Ta IIPOrHO3yBaHHA. Brutue 6a-
raThoX 3MIHHHUX, TAKHAX AK COIlaJILHI Meia, eKOHOMIUHI
YMOBH Ta KyJIbTYPHI (haKTOpU, BAYKKO BPaxyBaTH B OHIH
Mopesti. [TaHi, 1110 BUKOPUCTOBYIOTHCS /1A KOPEJIAIiiHO-
PperpeciiiHoro aHaJTi3y, YacTO MOXKYTh OyTU HEIIOBHUMU,
HeTouHUMU a60 3acrapiiumu. e ycknagHioe miporiec
aHaJI3y Ta MOKe TIPU3BOIUTH JI0 XUOHUX BUCHOBKIB.

TaTepnperarria pesysbTaTiB aHATIZY TAKOMK 3aJTUIIAETHCA
CKJIQTHUM 3aBIAHHAM [IJI9 MapKEeTOJIOTIB, AKI He MAlThb
TIMOOKUX 3HAHB Y CTATUCTUIIL, III0 ITiKPECITIOE TIOTPEdy
B po3po01Ii iHTYITUBHO 3PO3yMIJIUX IHCTPYMEHTIB Ta Ha-
BuasTbHUX Iporpam. Kpim Toro, eTuuni acrekTs 360py Ta
BUKOPHMCTAHHA JaHUX y MapKETUHI'OBHUX HOCJIiI[DReHHHX
BUKJINKAIOTh 3aHEITOKOEHHS, 0COOJIMBO Y 3B’I3KY 31 3p0-
CTAaUYUMU 00CATaMU IIEPCOHAIBHUX HaHux. Po3pobka
Ta BIPOBAIKEHHA eTUUYHNUX CTAHIAPTIB € He0OX1THO0
1A 3a0e3neueHHsA ITPUBATHOCTI Ta 0esexkn iHgopMarrii.
ToMy aKTyaJbHUM € JOCTIIXKEeHHA MOYKJIMBOCTEI Ta
00MerKeHb KOPeJIAIiNHO-perpeciiiHoro anamiay y cgepi
MapKeTHUHTY, BUABJIEHHS KJIFOU0BUX ITPOOJIEM Ta TTPOTIO3H-
A NIUIAXIB iX oosianHA. Lle qormomorke MapkeTosoramMm
Ta JOCIIiTHUKAM Kpallle PO3yMiTH B3A€MO3B I3KH MIiK
MapKeTUHTOBMMU 3MIHHUMMU Ta TTOKPAIIUTU CBOI aHAJTi-
TUYHI MIX0IU JIJIA IPUHHATTA 00T PyHTOBAaHUX PIllI€Hb.

Anajiz ocTaHHIX DOCTig:KeHb i mMyGiKai.
¥ GaraThox JIiTepaTypPHUX TKepesiax aBTOPU JOCITIKY-
IOTb IEPCIIEKTUBY 3aCTOCYBAHHSA CTATUCTUYHUX METOIIB
JUIA y3araJibHEHHA Pe3yJIbTaTiB MapKeTUHTOBUX JOCJTi-
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IKeHb. BOHI BUKOPUCTOBYIOTH KOPEJIALIMTHO-Perpeci iiHmin
aHAaJTI3 /I BUBUEHHS B3A€MO3B A3KY MiK MAPKETUHTOBH-
MU KOMYHIKaIliAMUY Ta PIIIEHHAM CIIO}KUBAYiB KyITyBaTH
€KOJIOTIYHO YKCTi TOBAPH, BHOCAYM BKJIA[ Y POBYMiHHA
II0OBEIiHKY CIIOYKMBAYIB Y KOHTEKCTI 3€JIEHOI'0 MapKe-
Tunry [1, c. 1356]. [Ixxoun X. Bosin Hayae neranpHuin
OTIMIC METO/IiB KOPEJIAIIIHOT0 aHAJTi3y, 30CEPEIIKY0UNCh
Ha MPAKTUIHUX ACIIEKTAX BUKOPUCTAHHA I[UX METO/IiB
y CTaTUCTUYHOMY ITporpamyBaHHi Ha MoBi R [2, ¢. 20].
¥ posmiri «Correlation and Regression» 3 kauru «Quick
Guide to IBM® SPSS®: Statistical Analysis With Step-
by-Step Examples» ripemcrasiieHo MOKpOKOBUE MiAXiT
JI0 BUKOHAHHSA KOPEeJAIIIHOTO Ta perpeciiiHoro aHa-
J1i3y 3 BUKOPUCTAHHAM ITPOTPAMHOTO 3a6e3IeueHHA
IBM SPSS [3, c. 125]. DocmimxernHs, mpoBeneHe Amxsa-
HOM Ta H0ro KojieraMu, 30cepe/iskeHe Ha BUKOPUCTaHH1
aHAIITUKY JaHUX ¥ (G POBOMY MaPKETUHIY [JIA Bil-
CTeKeHHA e(PeKTUBHOCTI MAPKEeTUHTOBUX KaMITaHIM.
BuxopucroByrouu KopeJsiAIiiiHO-perpeciiiHmil aHaJTi3,
aBTOPU TIPOIIOHYIOTH CTPATETI1 TIOKPAIeHHA Pe3yIbTaTiB
MapKeTUHTOBOI iAnbHOCTI [4, ¢. 567]. [IBiBemi Ta Ioyci
BUBYAJIA YNHHUKH, 0 CIIPUAIOTH MAPKETUHTOBUM 1H-
HOBAIIAM ¥ MaJIMX Ta CepeHiX IiAMpUeMCTBAX. IXHA
poboTa 6a3yeThCs HA BUKOPUCTAHHI PErPEeCiiiHOT0 aHaTi3y
[IJ1A BUSHAUEHHA KJIIOUOBUX IpaiiBepiB 1HHOBAIIIM, 1110
JTOTIOMO2KeE TTIIIPUEMCTBAM BIIPOBAIKyBaTH e(PeKTUBHI
MAapKeTHHI0BI crparerii [5, ¢. 155]. AwmiTi Ta fioro KoMaH-
Il JOCJTIPKYBaJI BILUTMB KOHKYPEHITi1 Ta PUHKY Mpalli Ha
1HQJIALII0, BUKOPHUCTOBYIOUN MAKPOEKOHOMIUHI MOMETI.
Bonu 3acTocoByBasn perpeciiiHuil aHaJti3 Aj1d aHai3y
CKJIQIHMX €KOHOMIUHNX B3a€MO3B A3KIB, POO/IAYN 3HA-
YHUI BKJIAJ] Y MAKPOEKOHOMIUHY TE€OPil0 Ta IPaKTUKY
[6, c. 72]. KanT y cBOEMY MeTaaHaIi3i OCTIINB BILIUB
MapKeTUHTOBUX 1HHOBAI[IMl HA Pe3yJIbTaTU TiAIBHOCTL
MAaJIMX Ta CepemHiX HiIIPHUeMCTB. ABTOP BUKOPHUCTAB
perpeciiiHuii aHaJi3 qJisi TPOTHO3YBAHHA €KOHOMIUHO1
cuTyarlii, BpaxoByHOUM MOAEPAIliHHNIN eeKT ypAI0Boi
migTpuMKy 6isHecy [7, ¢. 152]. Mepdi Ta Maitopc y cBoiit
poboTi «Statistical Power Analysis» onucanu metronu
KOPEeJIALIITHOT0 Ta PerpeciiiHoro aHajiisy, akieHTYIoun
yBary Ha IXHbOMY 3HAYeHHI [JId T IBUIIEHHA TOYHOC-
Ti CTATUCTUYHUX JOCTIKEHb [8, c. 92]. HocmimKrenasa
Osasro mpucBsYeHe aHATI3y MAPKETHHTOBUX KOMIIETEH-
Ii#i, iIHHOBAIliH Ta IX BIJIMBY HA KOHKYPEHTHY IlepeBary
MaJINX Ta CepeIHiX MiaIpUeMcTB. BUKOpHCTOBYI0OUM 3Mi-
IIaHI METOAY aHAJTi3y, aBTOP BUKOPUCTOBYE PerpeciiiHuii
aHaJIi3 [1J1A BUBHAUYEHHA KJIIOUOBUX (DAKTOPIB YCIIiXy
MapKeTUHTOBUX cTpareriii [9, c. 5]. Pamap y cBoiii crarti
3aCTOCOBYE METOIM MHOKMHHOTO PETPECIITHOT0 aHaJTi3y
IJTA TIPOTHO3YBAHHSA MOBEIIHKY CIIOKUBAYIB Y MAPKETHUH-
ry [10, c. 6]. 3Baskarouu Ha IIUPOKHUIL CITEKTP 3aCTOCYBAHD
KOPEeJIALIHO-PEerpeciiiHoro aHasisy y chepi MapKeTHHTY
BiJTl aHAJTI3y ITOBEIIHKH CITOYKUBAYIB 10 OITIHKY e(DeKTHB-
HOCTI MApKeTUHIOBMX KAMIIAHIH Ta 1HHOBAIIil, MOKEMO
HIJKPECIIUTH BAYKJINBICTD CTATUCTUYHUX METOMIB JIJIs
OTPUMAHHSA BAKIIMBUX JAHUX Y chepi MApPKEeTHHTOBUX
IOCTI/IPKEHHAX Ta MIPUNHATTI 00T PYHTOBAHUX PillleHb
[1, c. 1356].
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BuniieHHsa HeBHUpilIeHHX paHille YACTHH
3araJibHOI MpoGsieMu. 3acToCyBaHHA KOPEJIAIHO-
perpecifinoro aHamidy y cdepi MapKeTHHTY Mae Miciie
MIMPOKO 3aCTOCOBYETHCA JIJIA MIPOTHO3YBAHHSA TTOBEIiH-
KU croxkuBauiB. KopendAliiiHo-perpeciiiHuii aHaIis €
HOTYKHUM 1HCTPYMEHTOM Y MapKeTHHTY, IIPOTe iCHye
6araTo acriekTiB, AKi MOTPeOYITh MOJAJIBIIOTO [I0-
cITimpKeHHA 1 BHockoHasienHa OqHAK, ICHYOTh JIedKl
HEBUPIIIEeH] MUTAHHA, AKI TOTPEOYITDH MMOIaIbIIOT0
IOCITITKeHHA. 3BaXKAOUN HA CKJIAIHICTh CyJacHUX
MapKeTUHTOBUX CTPATETiH, iCHYIOTh MTPOOJIEMHU II[0]I0
MOJEJTIOBAHHA 1 IIPOTHO3YBAHHA CUTYAIlil HA PUHKY [7,
c. 152]. Bt 6ararsox 3MiHHHUX, TAKHUX AK COI[aJIb-
Hi Mefia, eKOHOMIUHI YMOBU Ta KyJIBTYPHI (hakTopw,
MosKe OyTU CKJIQJHO BpaxyBaTu B OfHiil momesi. 1le
OPU3BOAUTE A0 HEOOXIJHOCTI POSBUTKY OLITBII CKIIATHUX
1 6ararodarropuux momeseii. Takox gaHi, AKI BUKO-
PUCTOBYIOTBCA JIsA KOPEJIAIIHO-PEerpeciiiHoro aHaJti-
3y, 4aCTO MOYKYTh OyTU HEMOBHUMHU 260 HETOUHUMU.
CrioskrBaui He 3aBXKIN MOYKYTh HAIaBaTH aKTYaJIbHY
iH(opMAaIli0 B ONMUTYBAHHAX, a00 OaHI MOXKYThH OyTHU
sacrapisimmu. Ile yckmagHioe mporec aHasidy 1 Moke
IIpU3BECTHU A0 IIOMIJIKOBUX BHUCHOBKIB. IHTEpIIperaris
Pe3yJIbTaTiB KOPEJIAITHO-PerpeciiiHOT0 aHATI3y MOKe
OyTHU CKJIQTHOIO [JIA MPAKTUKYIOYNX MapPKETOJIOTIB, AKi
He MaloTh INTMO0KKUX 3HAHB y craTuctutli [1, c. 1356]. Ile
HiIKpecIioe MoTpedy B po3po0iIli iHTYITUBHO 3PO3yMIIUX
1HCTPYMEHTIB Ta HABUAJIBHUX TIPOTPaM, AKi JIOTIOMOKY Th
MapKeTooraM e(peKTUBHO BUKOPUCTOBYBaTH Pe3yJIbTa-
Tu anaJidy. llle ogHUM BaKIIMBUM MUTAHHAM € €TUYHL
ACIEeKTH BUKOPUCTAHHA JAHUX. 3POCTAHHA 00CATIB IIep-
COHAJTBHUX [TAHUX, 110 30UPAIOTHCA [JIA MAPKETUHTOBIX
JIOCJTi/T;KeHb, BUKJTUKA€E 3aHETIOKOEHHS II[0/]0 TIPUBATHO-
cTi Ta Oesmexu iHdopmarrii. Baxmuso pospobiaAaTu Ta
BITPOBAKYBATH €TUYHI CTAHAAPTH JIJIsA 300PY 1 BUKOPU-
CTAHHA JAHUX Y MAPKETUHTOBUX OCTiTKeHHAX. Kpim
TOr0, IIOCTIMHI 3MiHI B IOBEIIHI[I CIOKHUBAYIB Ta PUH-
KOBMX YMOBaX BUMAralTh BiJf MAPKETOJIOTIB MOCTIHHOTO
OHOBJIEHHA CBOIX MojeJieil i migxomiB. ToMy BasKIWBO
TOCTIMHO aanTyBaTU METOIU aHaJIi3y /10 HOBUX YMOB.

DopMyTIOBaHHA IIijIed cTaTTi (IIOCTaHOBKA
3aBmaHHA). [la craTTa cipAMoBaHA Ha TOCTIKeHHA
THOTEHIIAIy BUKOPUCTAHHA KOPEJIALMHO-PErpeciitHoro
aHaJIi3y [JIA HigBUIeHHA e(DeKTUBHOCTI MAPKETHHTO-
BUX JOCJIIIKeHb. MeTa po6oTH 1oJiArae B aHaIisi eex-
TUBHOCTI 3aCTOCYBAHHA KOPEJAIIIIHO-PEeTrpeciiitHoro
aHaJTi3y y BUBHAUEHHI MAaPKETUHIOBUX CTPATETIH 1 Ipu-
WHATTI 00I'PYHTOBAHUX PillleHb.

3aBOaHHAM IOCTIyKEeHHA OyJoe BU3HAYEHHS OC-
HOBHUX MP006JIeM BUKOPUCTAHHA KOPEJIAIINHOTO Ta
perpeciifHOT0 MeTO/IiB aHa/Ii3y Y MapPKEeTUHTOBUX J10-
cmimprenHaax. JlocaimkeHHsA Gy10 CIIpsAMOBaHE HA OI[IHKY
CydJacHUX TEHJIEHINN Ta iHHOBAaIlill Y BUKOPUCTAHHI
KOPEeJAIIITHO-PETPECiTHOT0 aHaJli3y B MaPKETUHTOBUX
MOCJTIFKEeHHAX TAa HA IOTEHI[IMHNX HAIpPAMKax X 3a-
CTOCYBaHHS.

Bukiag 0CHOBHOIO MaTepiajry AOCIiI:KeHHs.
OCcHOBOIO HPUWHATTA pillleHb € iHdopmarlia. Boua
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(opMyeTheA MIIAXOM aHajidy abo iHTepIIperarii ma-
HUX, 3aBAAKU YoMy 3i0paHi Heo6poOIeHi JaHi HabyBa-
F0Th iHHOCTI [1, ¢. 1356]. THcTpyMeHTH, 1110 BUKOPUCTO-
BYIOTbCA JJIA IE€PETBOPEHHA CUPUX JAHUX Y KOPUCHY
iH(opMarriro, 3aexaTh Bifl XapakTepy BUXITHHUX 1a-
HUX: AKICHUX a00 KUIbKicHUX. SIKiCHI JaHi, AK IIPaBUJIo,
HECTPYKTYPOBaHi, 1 iXx 30MparTh 3a JOIIOMOTOI0 TAKUX
METO[IiB, K (POKYC-TPYIIOBI IHTEPB 10, NIUOMHHI IHTEPB'T0
Ta NpoeKTUBHI TexHikW. KinbpKicHi gaHi, HABIIAKH, €
BUMIPIOBAHUMHU Ta OTPUMYIOTHCA Uepes3 ONMUTYBAHHS,
CITOCTEPEIKEHHSA, EKCIIEPUMEHTH Ta MOJIeJTI0BaHHA. Bu-
MipIOBaHHA Ta MacmTabyBaHHA € BOMA OCHOBHUMU
KOHIIETIIAMMY [IJIs BUSHAUEHHSA Ta aHAJII3Y KIJIBKICHUX
naHuX. BuMipoBaHHSA 03HAYaE TIPUCBOECHHA Yrces abo
IHIITMX CMBOJIIB XapaKTEePUCTUKAM 00 €KTiB 3a ITeBHU-
MU IIPaBUJIAMU, TOJi K MacIITa0yBaHHA CTBOPIOE KOH-
TUHYYM, Ha SKOMY PO3TALIOBAHI BUMIipIOBaHi 00 €KTU
[5, c. 156]. MeTonu aHami3y JaHUX Yy MapKEeTHHIOBUX
JOCJTII/TXKeHHAX PO3PISHAITHCA 32 KiJIbKOMa KPUTEPi-
AMU: TUT WKaIU (METPUYHI UM HEMETPUUHI), KiJIb-
KiCTh TOC/TIPKyBaHUX 3paskiB (o/IuH, 1Ba a6o 6ijbiie),
B3a€MO3B’A30K MK 3pasKkaMHu (3aJIesKHI Ui He3aJIEMKHI)
Ta KUJIBKICTh BUKOPUCTAHUX 3MIHHUX (0gHA, IB1 a60
OisbIre). 3acToCyBaHHA KOPEJAIiMHO-perpeciiHoro
aHa/Ii3y B MAPKETUHTY Ma€ Ha MeTi BUSHAUUTH, SK
Pi3HI MapKeTUHTOBI 3MiHHI B3a€MOIIIOTh MijK C006010,
Ta OI[IHUTHU IXHI¥ BIUIUB HA TOBEIHKY CIIOKWBAaYiB.
Kopensaritinuit anasmia q03B0Isg€ BUABUTH CTYIIiHb B3a-
€MO3B’ 13Ky MIsK 3MIHHMMHU, TO/Ii AK Perpeciiiumii anaia
JiorioMarae ImporHo3yBaTU 3HAYEHHA O/IHiel 3MiHHOT Ha
OCHOBI 3HaueHb iHmwux [10, c. 6].

Knacuuna momesns JiHINHOT MHOKUHHOI perpecii
BigoOpaskae JIHIMHUN 3B’ A30K M OJHICIO 3AJI€KHOI0
3MIHHOK 1 KIJIbKOMa He3aJIe;KHUMU 3MiHHuUMH. LA
MOJIeJTb TI03BOJISE BUSHAUNTH, AKUM UMHOM 3MiHA He-
3aJIe’KHUX 3MIHHUX BIIJINBAa€ HA 3aJIe’KHY 3MiHHY, Ta
OL[IHUTY CUJIy 1 HAIPAMOK I1horo BriuBy [ 10, c. 6].

3araJibHUM BUTJIAL MO MOXKHA IIPENCTABUTH
piBHAHHAM (1):

Y =f(X,X,,X,,..X,)+e=

(1)
=X B+ XoBy +--+ X, B, +e

me Y — zame:xHa abo MHOsICHIOBaHA 3MiHHA, a Xj,
B, = 1,k — wmesamexui ab0 MOACHOBAJIbHI 3MiHHI.
€ — 30ypeHHsA MofieJIi a0 3aJIUIIKOBA 3MiHHA.

Mopesin JTiHIHHOT MHOXKMHHOT perpecii BUKOPHUCTOBY-
€ThCA [IJIS BCTAHOBJICHHS B3a€MO3B A3KIB MK 3MIHHIMU
Y MapKeTUHTOBUX TOCTiPKeHHAX. BoHa q03BOJIsAE OITi-
HUTU BILUIAB KOKHOTO OKpeMoro axkropa Ha 3aJIeKHy
3MiHHY Ta IIPOTHO3YBAaTH pe3yJIbTaTy IIPU 3MiHI 3HA-
YeHb He3aJIeKHuX 3MIHHuX [7, c. 152].

Perpeciiina Mopesib 'pyHTYETHCA HA KOHIEMIT JIaH-
IIOTa CTBOPEHHSA BapPTOCTi B pAMKAaX T€OPil MAPKETHUHTY
BimuocuH [1, ¢. 1357]. 3rimHo 3 1iero Teopieto, pesy ib-
TaTU OiAJIBLHOCTI KOMIIAHII € HACIIOKOM CKJIAIHOI B3ae-
Mopii MixK crneru(piYHNMHU IJIA CIIOKHUBAYA (paKTopamu
(AKi MOYKYTBH OyTH CIIOCTEPEIKYBAHUMU 260 BUBEIEHUMU
KOMIIaHIi€0), [0 caMi I10 co0l BUHHUKAIOTh BHACJIIIIOK
mitt komnawii. OgHuM 13 TaAKUX BUBeOeHNUX (haKTOpPiB
€ 3a/10BoJIeHiCTh KirieHTa [9, c. 5]. Pag aBropiB onucye
3a/10BOJICHICTh CIIOKMBAYIB IIEBHUM OPEHIOM SK JOCBIJI,
110 BUHUKAE ITICJIA CIIO}KUBAHHA IILOTO OpPeHAy, 1 AK
Cy0’€KTUBHY OI[IHKY TOTO, HACKLIIBKYM MPOLYyKTHUBHICTD
OpeHay BiamoBizae abo He BIIOBIIa€ MOYATKOBUM
O0UiKyBaHHAM crokuBaduiB [4, c. 574]. Posrnamaoun
3aJI0BOJIEHICTD AK Cy0 €KTUBHUI ITPOIEC OIIHKH (TOGTO
AK MEHTAJIPHY PI3HUIII0 MK 0UiKYBAHHAMU TA Peasib-
HICTI0), MOJKHA MPUILYCTUTH, 110 TTOUATKOBI OUiKyBaHHA
KJII€HTA II0/I0 ITPOMO03uIlil KoMmIaHii (Aki popMyThCs
yepes CIIPUMHATTA PIBHUX ACIEKTIB IIPOMO3UIii) MO-
JKYTh BIUIMHYTH HA BUTPaAuYeHy rpoIlioBy cymy. Ilosu-
TUBHUI a00 HeraTUBHUNI JOCBLI CIIOKUBAHHA Oe3Ioce-
PeIHBO BILUIMBAE HA €KOHOMIUHY IOBEAIHKY KIII€HTa,
30KpeMa Ha MOoro roOTOBHICTh BUTPAYATH T'POIIIi HA ITPO-
IyKITito a6o mocayru kommawii [7, c. 152]. Kopenariii-
HUI Ta perpeciiiHuii aHaTi3u BiJirpal0Th BYKJIUBY POJIh
Y MapKeTUHIOBUX TOCITIPKEHHAX, OCKUTLKY BOHH JT03BO-
JITIOTH BUABUTH 3B’SA3KM MUK PiBHUMU MApPKETHUHTOBH-
MU 3MIHHUMU Ta OI[IHUTH IXHIH BIUIUB Ha YCIINIHICTbH
kamnamiii [8, c. 93]. Kopenamilinuii anajiis gomoMarae
BUBHAYUTHU CTYIiHb B3A€MO3B A3KY MK 3MiHHUMU, III0
MOJKe BKadyBaTU Ha Te, AKl aClleKTH MapKeTUHTOBUX
KaMIIaHii HaibiIblle BILIMBAIOTD HA IXHI0 eeKTHUB-
HicTb [4, c. 574]. Perpeciiinuit anasiis, CBOE YePToIo,
[I03BOJIsI€ HE TLJIBKHU OIIHUTH BILINB OKPEMUX 3MIHHUX

Tabnuys 1
PeaynbTraTi po3paxyHKiB perpeciiiHoro piBHAHHs BILIMBY MAPKETHHI'OBHX BHTPAT HA MIPOJAKi
Ne o/mx IToxazauk . Koedinienr C:raH,uapTHe T kpurepiit P-znauenns
PieusHHA perpecii| BigxmuiaeHHs
1. 3arajibHi MapKeTUHIOBI BATpPA- 578.6 219.2 2.639 0.010024
TH, TUC. TPH
2. Burparu Ha pexknamy, Tvc. rpH 3.84 0.58 6.664 3.4E-09
3. SHIWKKHA Ta aKIIil, THC. 'PH -1.67 0.42 -3.985 0.000151
4. Burparu na PR, tuc. rpa 0.78 0.21 3.756 0.000332
5. IarepHer-mapkeTuHr, THC. TPH 15.9 0.92 17.427 1.28E-28
6. Burparu Ha ekcmoswuirii Ta Bu- 77.2 14.0 -5.515 4.38E-07
CTaBKH, THUC. TPH

Jorcepeno: BiracHi 06urciieHHA Ha 0CHOBI [1; 4; 8]
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Ha 3aJIe’KHy 3MIiHHY, ajie ¥ IIPOTHO3yBaTH Pe3yJIbTaTh
KaMIIaHil Ipy 3MiHI 3HAYEHDb HEe3aJIeKHUX 3MIHHUX
[10, c. 6].

IIpencraBumo pesynbTaTii MApPKETUHTOBOI TIAIBHO-
cTi y Tabs. 1.

Ta6sa. 1 opencraBiise pe3ysibTaTu PETPeCciiiHOro
aHaJTi8y y3araJlbHeHUX JIiTeparypHux manux [1; 4; 8],
Jie 3aJIeKHOI0 3MIHHOIO € IIPOgaski, a He3aJIesKHUMU
3MIHHUMU — Pi3HI BUIU MapKeTHHToBUX BUTpart. Koe-
(itieHTH TOKA3YIOTH CHILY 1 HAIIPAMOK BILUIMBY KOYKHOTO
TUILy BUTPAT Ha 3araJIbHUN 00CAT TPOJAKIB.

CraTtrcTUuyHA OIiHKA Pe3yJIbTaTiB MapKeTUHTOBUX
IOCJTiPKeHb IIpeicTaBjIeHa y Tabu. 3.

SHaYeHHA MHOKHUHHOIO0 Koedimienra Kopesamii R
(0,973) cBimunTh PO CUJIBHY JIIHIWHY KOPEJIALI0 MiXK
sasiexxkuoro 3minuoo (MV) 1 npegukropamu [6, c. 72].
Hy:xe BaKINBUM € 3HAUECHHS KoedillieHTa JeTepMina-
mii (R? = 0,947), skuii BKagdye 4acTKy qucHepcii 3ajiesx-
HOI 3MIHHOI, 1110 ITOACHIOETHCSA Bapialliero IIPequKTOPIB.
Taxkum unrom, 94,7% Bapiatiii MV (rporoBoi BapTocTi)
TOACHIOETHCA Bapialliel0 MPEeIUKTOPIB, 1[0 € UYTOBUM
PesyJbTaToM 1 Mae BUKJIUKATU 3aI[iKaBJIEHICTh Y KOXK-
Horo pocyrguuka. Ckopurosane sHaueHHnsa R2 (0,761)
BKa3ye Ha MOKIIMBOCTI y3araJlbHeHHA 00UKCIIeHO1 Moyie-
JIi 3 BUKOPUCTAHOI BUGIPKU HA BCIO I[LTLOBY ayIUTOPII0
[9, c. 5]. Lle sHaueHHA Mae OyTu AKOMOra OJMKYE 0
nmouaTkoBoro 3HadeHHsa R2 (0,947). Pisuuia mix R2
i ckopuroBanum R2 (0,947 — 0,761 = 0,186) inTepupery-
eTbCA AK gogaTkoBa aucnepcisa (18,6%) [3, c¢. 125]. Ko-

editierTr Mosesti GyJIu OIliHEH]I METO0M HANMEHIITUX
KBaJIpaTiB 1 mpecTaBjieH] y piBHAHHI (2):

MV; = -1126,5+39,398T'S; +149,47PQ), -
-56,16 PP, +13,725SD, +13,725PR, + (2)
+83,814AS; - 88,68 PRead,

3HauenHA KoediIlieHTIB perpecii € oqHUM 13 Hai-
BKJIVBIIINX ACHEKTIB PETPECITHOTO aHAaJIi3y, OCKLTBKHA
BOHU BiJITIOBIAI0Th 32 KOHKPETHI YMHHUKHU, 110 KOMY-
J0ThCA y PiBHAHHAX perpecii [10, c. 6]. Ix snax Bra-
3ye HA HAIIPSAMOK 3B'A3KY MiX 3aJI€KHOI 3MiHHOIO Ta
BIAIOBITHUM IIPEIUKTOPOM, a IX BeJIMYMHA — Ha 3Mi-
Hy, AKA Big0yBaeThbCA B 3aJIEIKHIN 3MIHHIN, AKIIO 1HITI
OPEIUKTOPHU TIOCTiHHI a60 BUKJIIOUEH] 3 aHaJiisy. Bysio
BUABJIEHO 3BOPOTHI 3aJIEKHOCTI MizK TPOIIIOBOIO OITIHKOIO
(MV) i BBiunuBicTio iepconaty (PP), a Tako:x mizk rpo-
IIIOBOXO OIIIHKOXO 1 TOTOBHICTIO II€PCOHAJLY BUPINIyBaTU
mpobiemu xirientiB (PRead) [4, c. 567]. Ile osnauae, 110
HUBBKI PiBHI 0YiKyBaHb I[0/I0 BBIUWJIMBOCTI T4 TOTOBHOCTL
HEepCOHAJLy ACOIIIITHCA 3 BUCOKMMU BUTPATaAMU ITif]
Yac 0OCTAHHBOTO KOHTAKTY 3 KOMIIaHi€w. SIKIo kiieHTn
MAaloTh HU3BKI 0UiKyBaHHA III0/I0 BBIUWJINBOCTI Ta TOTOB-
HOCTI EePCOHAJTY, Iie TTPU3BOUTH A0 OLIBIINX BUTPAT
KOMIIaHii Ipy 00CJIyroByBaHHI ITUX KJIi€HTIB [7, c. 152].
Y 1IbOMY KOHTEKCTI, JBA BUSABJIEHI 3BOPOTHI 3B'SA3KHU
MOJKYTh BKa3yBaTU Ha Te, 1[0 BBIUJIUBICTh 1 TOTOBHICTh
mepcoHaJly He MAlOTh BEJIMKOT0 3HAUEHHSA B MpoOIle-
Cl IPUAHATTA pinreHsb KiaieHToM [6, c. 72]. He moikHa

Tabnuys 2
OnucoBa CTaTHCTHKA BUKOPHUCTAHUX 3MiHHHX
Copemme novers | Crmuapme [ Kimion
I'pomrosa ominka 7 1010 10
Yac mepebyBanus y Toprosiii Toutri (TS) 5,7 1494 10
Axicts ToBapy (FQ) 7,5 0,707 10
Beiunusicts nepconany (PP) 6,5 1,509 10
PisnomaniTaicTs Marasuuis (SD) 5,9 1,912 10
Pearysauus nepconasy Ha mpobiaemu iaieuTiB (PR) 6,2 1,398 10
,g{c)’:;nz/llioéc;{i TOCJIyTH, AKUMU MOYKe CKOPUCTATUCA KJTi- 7.3 1,16 10
ToToBHicTE EepcoHAITY OTTOMOTTH KjTieHTaM (AS) 8,4 1,35 10
orcepeno: BiacHi o6unciieHHA Ha 0CHOBI [1; 4; 8]
Tabnuuys 3
PeayabpTaTil KOpeadamifiHOIO aHAIIZy JAHUX MAPKETHHIOBUX AOCIII:KeHb
Ne o/mx ITokazuuk 3HaueHHA P
1. Koedirmient kopemnarmii (R) 0,973 <0,0005
2. Koedimient nerepminarrii (R?) 0,947 <0,0005
3. CropuroBanuii R? 0,761 <0,0005
4. CrangapTHA MOMUJIKA OI[iHKN 41,334 <0,0005
5. Crarucruka [yp6ina-Borcona 1,914 <0,0005

orcepeno: BiacHi o6unciieHHs Ha 0CHOBI [1; 4; 8]
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BUKJTIOYATHA MOKJIUBICTD, 1[0 OTPUMAaHI pe3yJIbTaTh €
YHCTO MATEMaTUIHUMU BUCHOBKAMM, AKI MOKYTDH He
BigoOpaskaTu peasipHy curyariro. lle osHauae, 110 pe-
3yJIbTAaTA aHAJIi3y MOTPEOYIOThH MOAAJIBIIOI TePeBipPKU
Ta BaTigalii, 100 miATBEPAUTH 1X 3HAUYIIICTH TA 3a-
CTOCOBHICTB y peaIbHUX YMOBAX.

BucaoBku. B poGori nipecTaBieHo oI HAyKOBUX
mparb MO0 3aCTOCYBAHHSA KOPEJIAIIIIHOTO Ta perpe-
CiifHOTO aHAJII3IB y chepi MAPKEeTHHTY. IIPENCTABICHO

pesyabTaTy KOPEJIAIINHOTO aHATi3y JaHUX MapKeTUH-
TOBUX OCJ/KeHb. [IpuBeIeHO IPUKIIA]] 3aCTOCYBAHHA
JIIHIITHOTO MHOKUHHOTO PETPECIITHOr0 aHaJTi3y B KOHTEK-
CT1 MAPKETUHIOBOT0 JOCIIYKeHHSA Ha OCHOBI II€PBUHHUX
KUTbKiCHUX faHuX. Po3po6iieHo MaTeMaTuuHy MOJIEITh
perpecii Ta BUBHAYEHO UKCEJIbHI 3HAYEHHA KoeillieHTiB
perpecii. ITogassini mocaimKeHHA OyAyTh CIPAMOBAHIL
Ha 3aCTOCOBHICTE IHIIINX METOIB 1 MojieJieil 6araToBu-
MipHOTO KJIACTEPHOTO aHAaJTi3y.
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OLIIHKA BAPTOCTI BPEHAY:
PEMTUHTOBUIA NIAXIA,

BRAND VALUATION:
A RANKING APPROACH

AHoTauif. BCTyn. [TUTAHHSA WO0JO PO3YMiHHS MOHATTS «OpeHg», 11020 XapaKTepuUCTHK, LiHHOCTI Ta BAPTOCTI CTAIOTb BCe
Oi/bLL GKTYANbHUMM SIK 3 TOYKM 30pY MAPKETUHRY, TAK i 3 TOYKM 30pYy MPaBOBO20 3a0e3reyeHHs, eKOHOMIYHO20 PO3yMiHHS Ta
gouinbHocTi 6peHgoBozo nigxogy, 06/1ikoB1x 0cobmMBOCTeN ToLO. Lie npn3BoguTb go HeobXigHOCTI gOCAIgXKeHHS T020, Lo came
BBQXXAETHCS BAPTICTIO OpeHgy, K KTUBY; LiHHICTIO OpeHgy y po3yMiHHI Ta CpUIAHATTI CROXMBAYA; K MU MAEMO MOX/MBOCTI
OLHUTY LiHHICTb ¥ BapTiCTb 6peHgy 0GHOYACHO TA Y4k € MOXIMBICTb MOGENIOBAHHS TA MPO2HO3YBAHHS 30i/bLLIEeHHS LiHHOCTI Ta
BapToCTi OpeHgy y maibyTHboMY. Y 3B'A3Ky 3 Takum 6a4eHHSIM, NOCTA€E HeOOXigHICTb qOC/IgMEHHS! OCHOBHMX MeTOgiB Ta Me-
T0gO/102il OLiHKM BaPTOCTi BpeHgy, Ik aKTUBY, 30 PerTUH20BUM MigX0gOoM; OLIHKM LiHHOCTi 6peHgy 3a npemianbH1UM MeTogom
Ta MeTogom QaKTopy NOSNbHOCTI T4 OLiHKM BAPTOCTI i LiiHHOCTi OpeHgy Ha OCHOBI KOMIT/IEKCHOI Ta BCEBIYHOI mepcreKkTHBI.

MeTa. MeToto npegcTaBieHo20 JOCigxKeHHs € QHANI3 HaMbIIbLL BIgOMMX Ta 3ACTOCOBAHMX METOGIB Ta METOGO/102ii L0go
OLiHKM BapTocTi 6peHgy, sk aKTUBY, 3a PEHTUH20BUM NIGXOGOM.

Marepianu i meTogu. Y gocaigykeHHi BUKOPUCTAHO GHANITUYHI 3BiTW nigpo3giny Interbrand 2n106anbHOi XONgMH20BOT KOMAAHT
3 Megia, MapKkeTH2y Ta KOPNOPATMBHUX KOMYHiKkawii Omnicom Group Inc., cnewiani3oBaHoi KOHCaATMH20BOI KomnaHii Brand
Finance, cBiToBO20 /igepa y cgepi MapKeTMH20B1MX GOCiIGKeHb, KOHCAATUHRY Ta AHANITUKK Kantar Group /i npausx BigomMmx
aBTOPIB, QOC/IGXKEHHS IKUX € OCHOBOIO G/l PO3YMIHHS TG BUMIPIOBAHHS BAPTOCTI i LiiIHHOCTI OPEHg.

B npoueci 3givicHeHHs gocnigikeHHs1 6y/10 BUKOPUCTAHO HAYKOBI METOgH TeOpeTUIHO20 Y3a2a/ibHEHHSs Ta 2Py NyBAHHS (gs
cucTemaTm3auii MeTogis, MeTogoozil, pesiTH20BMX OLHOK BapTOCTi GPeHgiB Ta ix aHani3y); gopmaniavii, aHanizy Ta cuHTe3y
(gnsi iHTepripeTauii aHaniTMYHUX MATepianiB); N02iYHO20 y3a2aAbHeHHs Pe3ybTaTiB (POPMY/IIOBAHHS BUCHOBKIB).

Pe3ynbTatu. Y HayKoBiVi CTATTi pO32/IIHYTO MUTAHHS OGO OLiHKYM BAPTOCTi OpeHgy 3a peiiTMH20BMUM MigX0goM Ta OBEgeHo,
1|0 BUMIPIOBAHHS BaPTOCTi OPeHgiB 3 KOXHUM POKOM CTaE Bce OifbLL GUCKYCIiHUM Ta Mo/si2a€ B TOMY, Lo OpeHgu Bce YacTilue
BU3HAIOTbCA SIK AKTUB,  iX BAPTICTb BK/IIOYAETHCS B OAAHCK KOMNAHIM.

[IpoBegeHe gocnigxxkeHHs CBIGUUTb MPO Te, Lo g/1s1 CYO'eKTIB Bi3HeCy He TaK BAXJIMBO, SIKMI peiTuH2 HaNKpawwmx OpeHgis €
NpABUAbHAM, BAX/IMBO 00MPATH MeTOGO/I02i€l0, SIKA € HaMOI/bLLI GOLIbHOI g/Is KOHKPETHO20 Oi3Hecy y 3agaHmii MPOMiKOK
yacy 3 noganbLLMM BIGCTEXEHHSIM 3MiHW BAPTOCTi OpeHgy Ta NOPIBHAHHAX MiX 6peHgami.

[MepcrekTsu. B mogabLLnX HayKOBUX GOCIgXeEHHSIX MPOMOHYETLCS 30CepegnTy YBA2y Ha HAAI3i Ta 0COONMBOCTSIX 3ACTOCY-
BAHHS BUMO2 CTaHgapTiB I1SO 10668: Brand Valuation Ta 1SO 20671: Brand Evaluation 140go ouiHku BapTocTi 6peHgy Ta ix kopensuii
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3 MiXHapogHuMu cTaHgapTamm GiHaHCOBO20 00Ky, L0 HAGACTb MOX/IMBICTb 3CyBATH Ciuy OPeHgy Ik HemaTepiaabHO20 aK-
TUBY, KOPEKTHICTb OLIHKM BaPTOCTi OpeHgy, BigMiHHOCTi y BapTOCTi BpeHgy npwu ;020 NPOgaxKy Ta HACAIGKM 3MiHW TaKoi BapTOCTi.

Knmioyosi cnosa: 6peHg, BapTicTb OpeHgy, UiHHICTb 6peHgy, cuna bpeHgy, OuiHKa BapTocTi OGpeHgy, N0S/IbHICTb, GKTUB, KOH-
KYPEeHTOCMPOMOXXHICTb OpeHgy.

Summary. Introduction. The issue of understanding the concept of “brand”, its characteristics, value and cost is becoming
increasingly relevant both in terms of marketing and legal support, economic understanding and feasibility of the brand approach,
accounting features, etc. This is necessary before the need to investigate what exactly is the value of a brand as an asset; the value
of a brand in the understanding and perception of the consumer; that we have the ability to assess the value and value of a brand
simultaneously and whether it is possible to model and forecast the growth of brand value and value in the future. With this vision
in mind, it becomes imperative to learn the basic methods and methodology of brand valuation using the rating approach; brand
valuation using the premium and loyalty factor methods; and brand valuation using a comprehensive and holistic perspective.

Purpose. The purpose of the presented study is to analyse the most well-known and applied methods and methodologies for
assessing the value of a brand as an asset using the rating approach.

Materials and methods. The study uses analytical reports of the Interbrand division of Omnicom Group Inc. a global holding
company for media, marketing and corporate communications, a specialised consulting company Brand Finance, the world leader
in marketing research, consulting and analytics Kantar Group, and works of well-known authors whose research is the basis for
understanding and measuring the value of a brand.

In the course of the research, the following scientific methods were used: theoretical generalisation and grouping (to system-
atise methods, methodologies, brand valuation ratings and their analysis); formalisation, analysis and synthesis (to interpret
analytical materials); logical generalisation of results (to draw conclusions).

Results. The research article considers the issue of brand valuation using the rating approach and proves that the measure-
ment of brand value is becoming more and more controversial every year, as brands are increasingly recognised as an asset and
their value is included in company balance sheets.

The study shows that for business entities it is not so important which rating of the best brands is correct, it is important
to choose the methodology that is most appropriate for a particular business in a given period of time with further tracking of
changes in brand value and comparisons between brands.

Discussion. In further scientific research, it is proposed to focus on the analysis and peculiarities of applying the requirements of
1SO 10668: Brand Valuation [13] and ISO 20671: Brand Evaluation [12] to assess the value of a brand and their correlation with Inter-
national Financial Accounting Standards, which will make it possible to determine the strength of a brand as an intangible asset, the
correctness of brand value assessment, differences in brand value when selling it and the consequences of changes in such value.

Key words: brand, brand valuation, brand evaluation, brand strength, loyalty, asset, brand competitiveness.

OCTaHOBKA IPo06JieMu. [cHyBaHHS Ta BIDKUBAHHA
6i3HeCy y KOHKyPEHTHOMY CEpeI0OBUII moTpedye
He TUIBKH MeBHOI iHIMBIIyaIbHOCTI U iMeHTU(iKaIrii,
110 CIOHYKae 6i3Hec 40 CTBOPEHHsA OpeH/y, aje i J0
PO3YMIHHSA TOTO, IO cCaMe BBAXKA€ThCA GPEHI0M, a BU-
3HAUYEHHS HOro I[IHHOCTI Ta BAPTOCTI CTAITDL BCe OLIIBIII
AKTYAJIBHUMM AK 3 TOYKA 30Py MAPKETHHTY, TAK i 3 TOUKH
30py IIPaBOBOTO 3a0e3IeueHHs, EKOHOMIUHOT0 PO3YMiHHSA
Ta AOIILHOCTI GPEHIOBOTO MiAXO0/Ty, 00JIIKOBUX 0CO0IN-
Bocreii To1o. I{le mpu3BoAUTE J0 HEOOXITHOCTI JTOCJTi-
IKEHHSA TOTO, 1110 CAMe BBAYKAETHCA BAPTICTIO OpPeH/Iy, AK
aKTUBY; I[IHHICTIO 6PEHy y PO3YMIiHHI Ta CIIPUHHATTI
CIOXKHBAYA; AKI MU MaeMO MOYKJIMBOCTI OIIHUTH I[iH-
HICTB I BAPTICTb GPEHY OJHOUYACHO TA UK € MOYKJIUBICTE
MOJIeJTIOBAHHSA Ta MTPOrHO3YBaHHA 30JIBIIIEHHS I[IHHOCTI
Ta BApPTOCTi 6peHy y MAiOyTHbOMY. ¥ 3B'A3KY 3 TAKUM
GaueHHAM, II0CTAae HeOOXITHICTE MOCIIIKEeHHA OCHOBHIX
METO/IiB Ta METOHO0JIOTIH OI[iIHKM BapTOCTi OpeHay 3a
PEUTUHTOBUM IIiIXO0M; OI[IHKHU I[IHHOCTI OpeHIy 3a
IIpeMiaJiIbHUM METOIOM Ta MeTOI0M (PaKTOpy JIOAIb-
HOCTI Ta OI[IHKA BAPTOCTI ¥ I[iIHHOCTI OpPEeH/Iy Ha OCHOBi
KOMILIEKCHOI Ta BCe01UHOI TepCIeKTUBU.
Anajtiz ocTaHHIX DOCTIIKeHb i mMyOiKali.
Y mociiayKeHHI BUKOPHMCTAHO aHAJIITUYHI 3BITH ITifI-
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poaminy Interbrand [10; 11] riro6a1bHO01 XOJIIUHTO-
BOI KOMITaHiI 3 Me[ia, MAPKETUHTY Ta KOPIIOPATUBHUX
romyHikariiit Omnicom Group Inc., crrertiamisoBaHoi
KoHcaJITuHroBol KoMmirauii Brand Finance [7; 8], cBi-
TOBOTO JIijiepa y cepi MAPpKETHHTOBUX TOCIIIIKEHb,
KoHcaJITUHTY Ta anaitTuku Kantar Group [6; 14] i
MpAaIfix BiIOMUX aBTOPIB, TOCITIIKEHHS AKUX € 0CHOBOIO
JIJ1A PO3YMIHHSA TA BUMIPIOBAHHA BAPTOCTI ¥ IIIHHOCTI
6penny [1; 9; 15; 161].

Meroro cTaTTi € aHaIi3 HAiOLIbII BIJOMUX TA 3aCTO-
COBAHUX METO[IIB Ta METOIOJIOTIH 1100 OIIHKK BAPTOCTI
OpeH/y, AK aKTUBY, 32 PEATHHTOBUM IIiX0IOM.

Marepiaau i MeTomu. Y QOC/TiIKeHH] BUKOPHUCTAHO
aHariTHuHi 3BiTH migposairy Interbrand rimo6ansHol
XOJITUHTOBOI KOMITaHii 3 Me[Tia, MApKETUHTY Ta KOPIIO-
paTuBHEUX KomyHikariiit Omnicom Group Inc., crrerri-
aJ1i30BaHoOI KoOHCAITUHroBo1 Komnauii Brand Finance,
CBITOBOTO JTifiepa y cepi MapKeTUHTOBUX IOCTiKEeHb,
KOHCaJITUHTY Ta aHamiTuku Kantar Group i mpaisax
BIJIOMHX aBTOPIB, TOCJIIIXKEeHHA AKHUX € OCHOBOIO IJIA
PO3yMiHHSA T BUMIiPIOBAHHA BAPTOCTI 1 [IIHHOCTI OpeH/Ty.

B mporieci saiticHeHHA AOCITIKEeHHA 0YJI0 BUKOPU-
CTaHO HAYKOBI METOIV TEOPETUUHOT0 y3arajbHeHH
Ta TpyIyBaHHA (IJIA cucTeMaTusallii MeToiB, MeTo-
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IIOJIOTIH, PeUTUHIOBUX OI[IHOK BAPTOCTI OpeHiB Ta ix
amajtisy); popMasrisarii, anasisy ta cuHTesy (IJisa iH-
TepIpeTarlii aHAJITUYHUX MaTepiaJliB); JIOTIYHOrO y3a-
raJgbHEeHHSA pes3yabTariB (hopMyIIIOBAHHS BUCHOBKIB).

Buxinan ocHoBHOTrO Marepiaiy. Teoperuusi mqo-
CITiMKeHHA MOHATTA «OpeHa» € MacIITa0HUMU, JeMOH-
CTPYIOTH Pi3Hi ITiIX0IU Ta JOBOATH, 1110 OPEHI0M MOKe
BBayKATUCA iM's, Ha3Ba, U3AMH, CHMBOJI a60 0yIb-AKa
iHIIa YHKIIA, AKA imeHTH(iKye ToBap abo IOCIIyTY OIHO-
T'0 TIPOJIABIIA AK BIAMIHHY BiJ] TOBapiB UM MOCJIYT 1HIITNX
MPOIABINB. ¥ I[bOMY KOHTEKCTI1, TAKOK, PO3TIIAAAIOTHCA:

iMiJIPK OpeHy, AK CIIPUNHATTA OPEeH/IY Y CBIIOMOCTL

CIIOKUBAYIB, TOOTO Te, Y 10 CIIOKUBAYI BiPATH, 1110 BOHU

BiTUyBAIOTH TA YO0 BOHU OUIKYIOTh. IMiK 6permy dax-

THYHO MOKe BBAYKATUCA I3ePKAILHIM BITOOpaKeHHAM

ocobucrocTi 6peHIy abo CyTHOCTI IPOAYKTY;

3HAHHA I1PO OpeH[ Ta/a00 IPOLYKT YU IIOCIIYTY, AKU-
MU € PO3YMIiHHSA, TOCBIIUEHICTh Ta/a60 IMepeKoHaHHA
CIIOKUBAYIB OO0 TIPOIYKTIB, TIOCIIYT, OPEH/IiB, Cy0 €KTIB
OisHecy, AKi 30epiraroThCA B ITaM ATI;

IHAUBITyaIbHICTE OpPEeH/Iy, TOOTO TICUXOJIOTIUHA TPU-
poa KOHKPETHOTro OpPeHAy y ABOX MepCIeKTUBaX: 3a
3a/IyMOM Ii IparHeHHAM ITPOJABIIIB Ta 32 OaUeHHAM i
CIPUMHATTAM CIIOKIBAYIB.

Ilepenbauaerbces, 1o icHye 3arajibHe PO3YMiHHA
TOTO, 1110 OpPeH II[0Ch 03HauvacE i Te, 1[0 BiH O3HAUae,
Mae MaTH IIiHHICTD.

ITi mirHOCTI MOXKYTBH 6YyTH KPUTUUHO BAKJINBUMU
a00 HE3HAUHVUMU peyaMu, TOMY 3aBAAKU I[IHHOCTI
OpeHy TIPOAYKT abo Mmocjyra 30aTHi BILTUBATU HA CBi-
JIOMICTB CITOKHMBAYIB 32 MeKaMH 1X (PyHKI[IOHATIBLHOTO
IpusHAYEHHA.

HocitimpreHHA HAYKOBUX Ta aHAJIITUYHUX JKepest
11010 METO/IB OI[IHKKA BapTOCTi OPeHOIB JTOBOIATD,
10 OI[iHUTHU IIHHICTB ¥ BAPTiCTh OPEH/IY MOKJIMBO 34
TPHOMA BUMIpaMU: K aKTUB, AK JIOAJIBHICTD I I0Bipa
CIIOJKMBAYA Ta AK KOMILJIEKCHUI TTOKA3HUK TIePIIOoro i
IpyToro BUMIpy:

1) BapricTh OpeH/Iy MOXKHA IHTEePIIPETYBATH K (iHAHCO-
BY BUTOY [JiA Cy0 €KTiB 6i3HECY, crmeopery 6perdom
AK QKMUB0OM, TOMY, BAPTICTIO OPEH/Iy MOKe BBayKa-
TUCSA T'POIIOBUIL MOTIK, AKUN 3[]aT€H reHepyBaTu
OpeH[1 yepes peaTizalliio MPOAYKTiB YU ITOCIIYT, AKUI
BigoOpaskae (piHAHCOBY I[IHHICTL OPEH/IY, BAPTICTh
1HITUX €KOHOMIYHUX aKTUBIB Ta MOTOYHY BapTiCTh
yCiX aKMii y MaiibyTHEOMY;

2) HiHHICTH OpeH/Iy MOYKHA 3PO3YMITH 3 MO3UIIIl CII0-
JKMBa4a, TOMY, BAPTICTh OPeH/ Iy MoxKe OyTH CUJIBHO
OB’sI3aHA 3 JIOSJTBHICTIO KiTieHTa /10 Opermy [15] Ta
caMe I[iHHICTb OPEH/Y € YHIKaJIbHUM 30008’ A3aHHAM
OpeH/Iy mepey COoKUBaUYeM, AKUIT 3aCIJIyTOBYE HA BOJIO-
IiHHA Ta 10Bipy [16] ToMy, YrM MITTHITITHI 3B’I30K MK
CIIOKUBAYEM i OpPEH/IOM, TUM BUIIA I[IHHICTb OPEH/IY;

3) HWiHHICTH OpeH/1y, 3 KOMILIEKCHOI TOYKHU 30Dy, 3aJjie-
JKUTH BiJl BAPTOCTI aKTUBIB Ta I[IHHOCTI OpeHAy 1A
CITOJKMBAYA.

KinbkicHa orinka BapTocTi OpeH/y, K aKTUBY, BBa-
JKAEThCA OCHOBOIO OI[IHKU BAPTOCTi OpeHy, 60, mo-mep-

1re, IeMOHCTPYE e(peKTUBHICTD (peHTA6EeIIBHICTD), AKY
3aTeH reHepyBaTu GPEHT; MO-ApyTe, 1ae MOKIUBICTD
MOTEJTIOBAHHSA Ta MTPOTHO3YBAHHSA e()eKTUBHOCTI OpEH/Iy
y MaibyTHEOMY.

IcHye unmaso MeTofiB OIIHKY OpeH/IY 3a KiJIbKICHU-
MU ITOKA3HUKAMU Ha OCHOBI BapTOCTI OPEH/TY, CTBOPEHOL
opeHoM Ak akTuBoM. HaiiGyibIn BiloMUMU Ta IMPaK-
THUYHO 3aCTOCOBYBAHUMMU Cepejl HUX € METOI! BCeCBiT-
HBO BijoMux kommnauii Interbrand, Brand Finance Ta
Kantar Group.

Meropn Interbrand mae ocHoOBHE TIpHUITYIIEHHS, 1110
BapTicTh OpeHAY BigoOpaskae rapaHTyBaHHA BJIAC-
HUKaM OpeHy OTPUMAaHHA OLIbII CTAa6lJIBHOTO JTOXi[]
y Maii0yTHROMY, TOMY HEOOXi/THO OI[IHIOBATH BapTiCTh
OpeHIy HA OCHOBI Maii0yTHIX MOXO0/IiB cy0 eKTa OisHeCy
3a JIOTIOMOT'0I0:

(inamcoBoro amasiay (1106 OIIHUTH 3aJIUIITKOBUIA
npubyTOK Bifi IPOAYKTY abo GidHecy, AKUI BiTHOCUTD-
cs 10 6aJiaHCy MabyTHBROTO JOXOAY BiJl TPOAYKTY a6o
0i3Hecy 3a BUpaxXyBaHHAM JOXOAY BiJi MaTepiajibHUX
aKTHBIB);

aHasridy puHKY (11106 3’ACyBaTH BILJIUB OpeHIy Ha
rasysb (cdepy), IPOAYKT UM ITOCIYTY 34 TOIIOMOT0I0
aHaJTidy PUHKY, BUSHAUUBIIN, AKY YACTKY 3aJIUIIKO-
Boro mpuOyTKy (exoHOMIuHOI momamoi BaptocTi (EVA)
CTBOPIOE OPeH]T Ta 00 MaTh MOKJIUBICTb PO3PaXyBaTU
MaiiboyTHI TpubyTKH Bifg 6peH/y);

amaJtizy 6penmy (1106 BUSHAYUTH KOe(IIli€eHT CUIH
OpeH/y, TOIIJIBHO ITPoaHalli3yBaTh aBTEeHTUYHICTb, SC-
HICTh, IPUXWIBHICTb OPEH/TY, 3aXUCT OpPeH/y Ta Iepe-
TBOPUTH KOeDII[ieHT cuiii OpeHIy Ha CTaBKY JUCKOHTY
6peHy (cTaBKa QUCKOHTY BUKOPUCTOBYETHCA IIPU JIVIC-
KOHTYBaHHI MaiibyTHIX TOXOMiB OpPeHIy 3a MOTOUHY
pubyTKOBIiCTH) i1 MAOyTHI JOX0Ou uepes S-momiOHy
kpusy [10].

Meromosnoria Interbrand Best Global Brands 6ysa
MepIIoio, AKA IIATBEePAUIa BiAMOBIIHICTE MIKHAPO/I-
"Homy craumapty ISO 10668 «Orinka 6penmy» [13],
a Interbrand cras cBiToBUM JTiTIepPOM 3 OITIHKM BAPTOCTI
OpeH/IiB IPU MPOIAKy KOMITaHIH.

Y 1opiyHOMY JIOC/TIPKEHHI OI[IHKKM BapTOCTi OpeH-
miB Interbrand’s Best Global Brands 2023 3a meTomom
Interbrand [4] mpencrasienol00 Halfikpanux cBITOBUX
OpeH/IiB, AKi 0yJI0 OI[IHEHO 32 PIBHOMAHITHUMU MUTAH-
HAMU, TAKUMHU AK CTPATETiuHe YIPaBIiHHA OPEeH/I0M,
POBIIO/IiJT MAPKETUHTOBOTO GIOKETy, PEeHTa0eIbHICTh
MapKeTUHTOBUX 1HBECTHUITIH, YIIPaBIiHHA TopTdeem,
POSIINPEeHHA OpeH/iB, 3auTTA Ta moruHaaua (M&A),
BUSHAHHA 0ajlaHCy, JIIeH3yBaHHsA, TpaHcepTHe IT1i-
HOYTBOPEHHA Ta BiJHOCUHHU 3 iHBecTopamu (Tabs. 1).

Pesynbratu mocizkeHHA JOBOAATH, mo y 2023 p.
ITPOIOBIKYIOTH IOMIHYBATH OpeHIN, AKI TUBEpPCUDIKY-
Bayrcsa (Ha Hux npumnamae 50% sarajibHOI BapTOCTI
OpeH/IiB) Ta IPECTaBJIEH] Y MEeKIJIbKOX CEKTOpax, AKi
30cepePKeHi Ha PO3MIUPEHHI OpeH/Iy, oro quHaMid-
HOMY POSBUTKY Y IIOPiBHAHHI 3 KOHKYPEHTAMMU:

Apple € mepium 6pesIoM, BapTiCTh AKOTO IIepe-
purquiaa 500 muipa. gosa CIIA ta skwuii 3aiimae mep-
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Tabnuuys 1

Ouinka BapTOCTI HAMKpAIIKX CBITOBHX OpeHaiB 3a merogamu Interbrand, Brand Finance Ta
Kantar BrandZ 3a 2013-2023 pp., map0. don CIIIA

> 3a METOOM 3a METOZOM 3a METOIOM
E Interbrand Brand Finance BrandZ sig Kantar Group
é’_ 2013 p.
8 Q9 8 9 L) ) o 9 ER) 8 0
& =8 g8 =8 & 9 =& &
1 Apple 98,32 Apple 87,3 AAA Apple 185,07
2 Google 93,29 Samsung Group 58,77 AAA Google 113,67
3 Coca-Cola 79,21 Google 52,13 AAA+ IBM 112,54
4 IBM 78,81 Microsoft 45,54 AAA- McDonald’s 90,26
5 Microsoft 59,55 Walmart 42 31 AA+ Coca-Cola 78,42
6 GE 46,95 IBM 37,72 AA+ at&t 75,51
7 McDonald’s 41,99 GE 37,16 AA Microsoft 69,81
8 Samsung 39,61 Amazon 36,79 AAA- Marlboro 69,38
9 Intel 37,26 Coca-Cola 34,21 AAA+ Visa 56,06
10 Toyota 35,35 Verizon 30,73 AA+ Chania Mobile 55,37
Limited

2023 p.
1 Apple 502,68 Amazon 299,28 AAA Apple 880,46
2 Microsoft 316,66 Apple 297,51 AAA- Google 577,68
3 Amazon 276,93 Google 281,32 AAA+ Microsoft 501,86
4 Google 260,26 Microsoft 191,57 AAA Amazon 468,74
5 Samsung 91,41 Walmart 113,78 AA+ McDonald’s 191,09
6 Toyota 64,50 Samsung Group 99,66 AAA- Visa 169,09
7 Mercedes-Benz 61,41 ICBC 69,55 AAA Tencent 141,02
8 Coca-Cola 58,05 Verizon 67,44 AA+ Louis Vuitton 124,82
9 Nike 53,77 Tesla 66,20 AAA- Mastercard 110,63
10 BMW 51,16 Tik Tok/Douyin 65,7 AAA- Coca-Cola 106,11

ocepeno: ysaranbHeHo aBropaMu Ha ocHOBI [2—8; 10; 11; 14]

e Miciie y pedTuHry 11 poKiB IIOCHINIBb, ITOCYHYBIIN
y 2013 p. 6peng Coca Cola 3aBOAKYM CTBOPEHHIO ITiJTic-
HOT'0, KOHTEKCTYaJIbHO PeJIeBAHTHOTO TOCBIIY, KU
IenaJti O6iyiblie 0asyeTbcA Ha 3arajibHIN eKocucTeMi
1HTErpOBaHUX MPOAYKTIB 1 MOCIIYT, AK (PIBUUHUX, TAK
i 1udpoBUX;

Microsoft e OpeHgOM, TEMIIK 3POCTAHHA BAPTOCTL
AKOTO € HalOiIbmmMu 3 nepmux 20 1mo3ulliii Ta cKiia-
natoTb y 2023 p. 14% (Microsoft mos’saye 3 posiupen-
HAM — npunbanaaM Activision Blizzard), a 3 2013 p.
BapTicTh 6peHy 3pocia y 5,32 pasu;

Amazon e 6peHIoM, BapTiCTh AKOTO 32 OCTAHHI J1e-
CATH POKIB 3pocya y 11,72 pasu;

Haitle(peKTUBHIIINME CEKTOPAMHU, AKI CYKYITHO jIe-
MOHCTPYIOTH 3pOCTaHHA BapTocTi 6peHAiB y 2023 p. €
aBTOMOOLJIBHIMI, TEMIIN 3POCTAHHSA AKOTO CTAHOBJIATD
9% (BMW (ua 10,4%), Mercedes-Benz (1a 9,5%), Tesla
(aa 4,0%) Toiro) Ta cexTop poskoiii (6,5%), saBOsaKu
crifikocTi JarokcoBux 6permiB (Hermes (1a 10,2%), Dior
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(za 8,4%) Ta 1H.) Ta 30ATHOCTI BUXOAUTH 32 MEKI Kare-
ropiii, 3a7JIA CTBOPEHHS PO3KIIIHUX BpaykeHb (pecTo-
paHu, roTesti, po3apibHI Mara3uHU TOIIO);

TEXHOJIOTIUHUI CEKTOP IEMOHCTPY€E HEBHY CTAOLIb-
HICTh IIPOBITHUX OPEH/IIB, AKI HAMAramnTbCA PO3BUBA-
THCA 31 MIBUIKICTIO TEXHOJIOTIUHUX 3MIH;

y cdepi posapibHOi TOPTiBJIi, HAKOIIBIII TEM-
OU 3POCTAaHHA BApPTOCTI OPEeHAY JeMOHCTPYIOTH Zara
(za 10%) ta Sephora (1a 15%).

Taxosx, HE0OXITHO 3a3HAUNTH, 1[0 OLJILIIICTE BijI0-
MUX y CBiTi 6peH[iB IepefyBaloTh y CTaHi crarHarmii,
PO IO CBIAYUTH CIIOBLJIbHEHHS TEMIIIB 3POCTaAHHSA
sarasipHol BapTocTi 100 Halikpammx CBiITOBUX OpeH-
niB (3,3 Tpiau. o CIIA) y 2023 p. ma 5,7% mopis-
Hauo 3 2022 p. (3,1 tpau. goi CIIIA), B AKoMy TeMmu
3pOCTaHHA 3arajibHOI BapToCTi OpeH/miB ckyianu 16%,
o, 3a BUcHOBKamu Interbrand, mos’sisano 3 BifcyT-
HICTIO TAKTHUYHOTO MUCJIEHHS II0/I0 3POCTAHHA OpeH/y,
KOHCEPBATUBHOTO JIiZlepcTBa OpeHy, HeBU3HAUEHOCT1
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MPOTHO3YBAHHSA Ta 30CEPEIKEHOCTI OPEH/TIB BUKTIOUHO
B OOHOMY (TPaUIIIITHOMY) CEKTOPI.

CrJIaqHICTh ITPY BUKOPYUCTAHHI METO/IY OI[IHKY OpeH-
1y Interbrand mossirae B Tomy, 11106 BUOKPEMUTH II€pe-
Baru akTUBIB OpeH/Iy BiJl mepeBar iHIIMX HeMaTepiaib-
HUX aKTUBIB cy0’eKTa 6i3Hecy Ta 3'ACyBaTH peajbHUI
BHECOK, CTBOPEHUII aKTUBaMU OpeHIy Ta YHUKHYTU
TePEeOoIiHKYA BapTOCTi OpeH/Iy.

CreriaiizoBaHa KOHCAJITUHIOBA KoMnaHid Brand
Finance (Brand Finance) y cdepi aymury Ta oImiHKN
BapToCTi OpeHIiB mpeacraBieHa y MixkHapomHiil paji
craugapTis ominku (IVSC), MmeTomosiorisa oiHKN GpeH-
mie Brand Finance akpequrosana IIpoTokosoMm aymuTy
mapreturroBoi merpuku (MMAP) Panu 8i crammapris
MapkeTrHrosoi 3eiTHocTi (MASB) Ta cmiBmparroBaia
3 MiszkHapomuoo opranizarieto craugaptie (ISO) mpu
crBopenHi craugapTis ISO fyia BuMiproBaHHA OpPeH/IiB,
sokpema ISO 10668: Brand Valuation Ta ISO 20671:
Brand Evaluation.

Brand Finance Busunauae 6pesy K CyKyITHICTb TOP-
rOBEJILHUX MAPOK 1 TI0B’13aHOI 3 HUMU 1HTEJIEKTYaJIBHOL
BJIACHOCTI, SIKI MOKHA BUKOPUCTOBYBATH, 11100 OTPUMATH
mepeBaru BiJi COPUMHATTA BCIX 3aIliKaBJIEHHUX CTOPIH
IJIS1 HaJaHHA PIBHOMAHITHUX €KOHOMIUHUX IIepeBar
Cy0’€KTy roCcIiolapoBaHHs.

OcuoBoro Merory orinku 6peray Brand Finance e
meromoJsiorisas Royalty Relief Method (meTon 3BisibHEH-
HA BiJl pOAJITI), AKA BU3HAYAE BAPTICTb, AKY CYO €KT
roCTIOfapIOBaHHA 37aTeH (Ha CBill pO3AyM) 3arJIaTUTHA
3a JTilleH3yBaHHA CBOTO OpeH/1y, AKOU He OyB I0oro Biiac-
HUKOM Ta IIUPOKO BUKOPUCTOBYETHCA IJISA OI[IHKUA KO-
Mepiitinux OpenaiB. Takuii migxig mepenbdadae omiHKY
ManOyTHBOTO JOXO/Y Biff OPEH/Iy Ta PO3PAXyHOK CTABKU
posnTi, AKa OyJe oTpuMaHa BiJl HaJaHHA IIpaBa HaA
BUKOPUCTAHHA OpeH/y. Po3paxyHok 3a METOIOM OI[iHKHA
operny Brand Finance BrIrouae HacTyIHi eTamnmu:

PO3PaxXyHOK iHEKCY CUIU OPEH/Ty 3 BUKOPUCTAHHAM
30aJIaHCOBAHOI CHCTeMH IMOKA3HUKIB, TAKUX AK €MO-
IMHUE 3B’A30K, (hiHaHCOBA e()eKTUBHICTD, (piHAHCOBA
CTiHKiCcTE ToIO0 3a mKaJjor Big 0 o 100;

BUBHAYEHHA Jiala30Hy CTABOK POSUITI JIJIA Bi{IIOBII-
HUX CEKTOPIB OPEH/IIB IIJIAXOM MEePEryIAAY ITOPiBHAHHUX
JTTIEHBITHUX YTO/I, OTPUMAHUX 13 6231 JaHUX JTITIeH3iii-
aux yrox Brand Finance; 3 6asu mauux Brandirectory
(0XOTLTIOE TOPTOBI MapKW Ta IaHi OIMMUTYBAaHb CIIOMKHU-
BauiB y 46 KpaiHax); ITOB'A3aHUX 3BITiB TA TEXHIUHUX

ND STRE
STRONG BRAND

BRAND INVESTMENT
v
BRAND EQUITY
v
BRAND PERFORMANCE

WEAK BRAND

Brand strength expressed as a BSI BSI score applied to an appropriate

score out of 100. sector royalty rate range

JIOKyMEeHTIB, orryorikoBauux 3 2007 p.; iHIINX TTOBHUX
U1 peJieBaHTHUX 0a3 JaHUX MepeKi IHTepHer;

PO3PaxXyHOK CTAaBKHU POAJITI BiZIIIOBITHO 0 Tiana3oHy
CTaBOK POSAJITI [IJIA BIAMOBIIHUX CEKTOPIB OPEH/IiB;

BUSHAYEHHA JI0XOAY (YaCTKy JOXO/IiB MATE€PUHCHKOL
KOMIIaHil) Bii KOHKPETHOT0 GPEH/Iy Ta rajrysi;

BUBHAUYEHHA ITPOTHO30BAHOTO JI0XO/Y BiJl KOHKpET-
HOT0 GPEeH/Ty, BAKOPHUCTOBYIOUH (DYHKIIII0 iCTOPUIHUX
JI0XO[iB, IPOTHO31B aHAJIITUKIB KaIliTajy Ta TEMIIiB
€KOHOMIUHOI'0 3pOCTAHHS,

3aCTOCYBAaHHSA CTABKHU POSJITI JI0 TPOTHO30BAHUX J10-
XO/IiB 3 METOI0 OTPUMAHHS IIPOTHO30BAHOT'0 POSAJITI 34
BUKOPUCTAHHA OpeH/Iy;

JUCKOHTYBAHHSA ITPOTHO30BAHUX POAJITI ITiCJIA OTI0-
JaTKyBAaHHSA /10 YKCTOI TENEePIlTHBOT BAPTOCTI, AKA Pe/-
CTaBJIAE TOTOYHY BAPTICTh MalOyTHHOTO JIOXO/Y, IO
BIJHOCUTHCA 10 aKTUBY OpeHmay (puc. 1).

Ha ocHoOBI TpoBeieHUX PO3PAXyHKIB IHOEKCY CHIU
OpeHy CKJIaIaeThCsA PEUTUHT OPEH/TIB, AKUIT TIOPiBHIOE
CUJTy, PUSUK Ta MaiOyTHIN ITOTeHIIiaJl OpeH/Iy IopiB-
HAHO 3 H0T0 KOHKypeHTaMu 3a mkaiiomn Bim D o AAA,
AKUM, KOHIENITYaJIbHO, CXOKUN HA KPEOUTHUIN PEUTHHT.

PezynpraTtu oiiHKM BapTOCTI HAWKpAIIUX CBIiTO-
BuX OpeH/iB 3a merogamu Interbrand [2—4] Ta Brand
Finance [7; 8] 3a mepiog 2013-2023 pp. cBiguaTh IIpo
CYTTEBI PO3OLKHOCTI AK II[O0 PEUTUHTY, TAK 1 10 BAPTO-
cti OpeHpiB. I xoua 06uIBa METOAM BPaXOBYIOTH BUMOTH
craugaptie ISO 10668: Brand Valuation [13] ta ISO
20671: Brand Evaluation [12], pisui migxogu 1momo
BUOOPY KpUTEPIiB Ta IMTOKA3HUKIB, IEMOHCTPYIOTh, 1HO-
i, IPOTHUJIEKHI pe3ysIbTaTh: BapTicTh OpeHmy Apple
y 2023 p. 3a meromgom ortinku Interbrand B 1, 68 pasu
0iJIbIa 3a BapTiCTh OIL[IHKM 34 MeTogoM oLiHKr Brand
Finance. Taka cama curyaliis criocTepiraeTbCA 00
Microsoft (1, 65 pasu), aje Taki cyTTeBi Po36iKHOCTI
He CTOCYIThCA 1HIUX 6peHiB (TabJr. 1).

ITigxomom mo ominku 6penpais 3a ISO 10668: Brand
Valuation [13] e dinamcoBuii, AKKUI OIHIOE BAPTICTH
OpeH/1y, BUPayKeHY KOHKPETHOI CYMOI0, Ky MOYKJIMBO
BUBHAYUTH 34 YTOOAMU KYITiBIIi-IIPOJAsKY, 3JIUTTA U 10-
miuHaHb, Tpu Buxoai Ha IPO. Ipu yaromeenHi muraub
3 IIOTEHIIAJILHUMHU 1HBECTOPAMHU € MOKJINBICTD BHECTH
BapTICTh OPEeH/AY 10 CTATYyTHOTO KAITiTaly CTBOPIOBAHOT
KoMIaHii i1 BHKOPUCTOBYBATH 1i B AKOCTi 3aCTaBU.

ITigxomom mo ominku 6permis 3a ISO 20671: Brand
Evaluation [12] e MmapkeTHHIOBIIA, TOGTO OIIHIOETHCA

FORECAST REVENUES e
Royalty rate applied to forecast Post-tax brand revenues discounted

revenues to derive brand values. to anet present value...brand value!

Puc. 1. Anroputm pospaxyHKy BapTocTi 6peHay 3a MeToqukoo oifiku 6penny Brand Finance [8]
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IHHICTB (BaPTIiCTH ITHHOCTI) GPEH/TY, KA MOKe OyTU BUKO-
pUCTaHA AK IHCTPYMEHT YIIPABJIIHHSA iHBECTUITIAMU B Map-
KEeTHHTY Yepes ITOKA3HUKH, JKi XapaKTepU3yoTh PUHKOBI
TI03UIIi1 OPEH/TY, IIPOTHO3 TTPOIAKIB TOIIO Ta PO3POOJIATH
PeKoOMeH ATl 100 e(PEKTUBHOIO YIIPaBJIiHHA GPEHIOM.

OcHOBOIO MeTO/IoJIOTIT (MOmesIi) KariTany GpeH-
ny BrandZ sig Kantar Group e mipamima Brand
Dynamics, Aka 103B0JIA€ BiJIC/TiTKOBYBaTU MOKA3HU-
K{ PO3BUTKY GpPEHAY MPOTATOM KATTEBOTO ITUKIIY Ta
IIPOTHO3YBATHU 3MiHYy I10r0 PUHKOBOI YacTku. laHi niis
PO3paxyHKy 30MpPaThCA 34 JOIIOMOI0I0 IHTEPB'T0 Ta 3a-
raJIbHOOCTYITHUX [TaHUX: TI0OHAM 4,2 MLJIbIOHA IHTEPB 10
31 cmoskuBauamu, 1o oxormtiTs 20 300 6penpais y 540
KaTeropiax Ha 54 puHKaX.

Meromosioria oriHKM BapTocTi 6permy BrandZ six
Kantar Group moennye inarmcoBuit anamis i3 mokas-
HUKaMU KalliTaily OpeHAy I BpaxoBye HeMaTepiajibHe
CIIPUAHATTA OpeH/Iy CIIOKUBAYaMU TTOHAJ] MaTepiaIbHi
aKTUBH, AKI BiqoOpakamThcA y 6ajiaHci KoMIiaHii, To6-
TO, BKJTIOUEHHSA KAMITATY GPeH/Iy 10 (PiHaHCOBOI OITIHKM
MOKasye MalbyTHill BHECOK iIHBECTHUI[iIl y OpeH/.

Kantar Group BUKOPHCTOBYE [JIsI PO3PAXYHKY 3a
MeTomoJioriero BrandZ ¢imancoBy indopmarriro 3 pid-
HUX 3BITiB Ta iHmuX mxepes, Takux Ak Kantar Retail i
Kantar World 3 MmeToro orpumanHs KoedillieHTy BiHe-
ceHHA (II[0T0 KOPIIOPATUBHOI'0 TPUOYTKY, KU reHepye
OpeH/ 3 ypaxyBaHHAM KoeillieHTy aTpu0yIiii), Ta BU-
BHAYEHHS CYMU KOPIIOPATUBHUX MTPUOYTKIB, ITOB SI3AHIX
3 TIEBHUM OpPEHI0M.

Taxkosx, BrandZ mocimimkye dakrop BkIamy B 6pens,
30CepeKYOUNCh Ha TPhOX acleKTaxX OPeH/IiB Ta aKIleH-
TYIOUHU yBary Ha ToMy, 1110 OpeHp Mae GyTu:

3HAYYIUM, TOOTO MOETHYBATU €MOIIiliHI Ta PaIlio-
HaJIbHI CIIOPITHEHOCTI;

iHIIUM a00, MPUHANMHI, 3IaBaTUCA TAKHAM CIIOWKI-
Bauam;

TIOMITHUM, TOOTO IIBUAKO Ta JIETKO CIIAIaTH HA IyM-
Ky Ta CIIOHYKATH CIIOKWBaua MPU 3IiliICHEHH] IOIIYKY
Ta IpuaOaHHI ToBapy (IIOCIIyTH) 32 KATEropiAMu, KyIy-
BaTHU OLIBIIIE TA ILIATUTHU OljIbIe 32 OPeH/IN.

ITopiusi sBiTi Interbrand, Brand Finance ta Kantar
Group [6; 14] 103B0IsF0TE 3p03yMITH GPEHI-MeHeKepaMm,
BJIACHUKAM, IHBECTOPAM Ta 1HIIINM CTEHKroJigepam Bap-
TicTh OpeHy 3adJid MPUHHATTA (PIHAHCOBUX PIllleHb,

TaKUX AK 1HBECTUIII, 3JINTTA Ta IIOIVIMHAHHA, JIIeH-
8YBaAHHA/POSUITI H PIIIeHb II0/I0 YIIPABIIHHA OPEHIOM,
TaKuX AK BAUTPATH Ha OpeH[I, yIpaBIiHHA MopTdeaemM
OpeH[IiB, yrof IIpo CIIOHCOPCTBO Ta ITAPTHEPCTRO.

3HauHi BiIMIHHOCTI PeATUHIOBUX ITOKA3HUKIB € pe-
8yJIBTATOM 3aCTOCYBAHHA Y METO[IaX OI[IHIOBAHHSA Bap-
Tocti OpenaiB Interbrand, Brand Finance ta Kantar
Group pisuux (paKToOpiB TA KPUTEPIiB OI[IHIOBAHHA Ta
Cy0’€KTUBHOCTI: KPUTEPIiB BKJIIOUEHHSA 0 CIIHUCKY, Me-
TOMIB PO3PAXYHKY 3 OIIHKM NPUOYTKY KOMIIaHii (3aJie-
JKaTh BiJl MpKepeJl OTPUMAaHUX Pe3ysIbTaTiB Ta 3acTo-
CyBaHUX BaroBuxX Koe(iIlieHTiB Ta/du MHOKHUKIB) I
OIIIHKU BHECKY OpeH/y (BpaxyBaHHA y aHAaJIi31 YaCTKU
(haxTruHOTO BHECKY OpeHIy B OidHec, K B I[LIIOMY, TAK
1 OKpeMO B JIeKNX KaTeropiax).

BuCHOBKH i I€pCIIEKTHBYU MOJAJIBIINX JOCJIi-
IyKeHb. BuMipioBaHHA BApTOCTI OPEH/IIB 3 KOXKHUM
POKOM cTa€ Bce O1JIbII JUCKYCIHHUM Ta TIOJIATAE B TOMY,
1110 OpeHIU BCe JacTillle BUSHAIOThCA AK aKTHUB, a IX
BapTiCTh BKJIIOYAETHCA B 6ajiancy koMmianii., OmiHka
BapTOCTI OpeHay (pikcye MOMEHT IOCATHEHb y OisHeci,
aJie He BioOpaskae IUIAX CTAHOBJIEHHA OpPeH/IY 1 YMOBH,
AK1 61JTbIITe HEMOXKIIUBO Oy/ie BIITBOPUTH HA PUHKY a00
00UMCIUTY 3 ypaXyBaHHAM BCiX BUTPAT HA MapPKETUHT.

Orrinka BapToCcTi GPEHIy 3a MOCITIPKeHUMH ITi1X0-
IaMU BKJIIOUaE KIBKICHUN Ta AKICHUI aHaJIi3, a 0Tike,
MOJK€e BBAYKATUCA OLJIBII TOUHUM 1 HAMIMHUM II0KAa3HU-
KOM KamiTtayy OpeH/Iy, HisK TOCTIPKeHHA PUHKY.

ITpoBenere mOCTIMKEHHS TOBOAUTS, ITI0 A1 Cy0 €KTIB
0i3Hecy He TaK BayKJIMBO, AKUUM PEUTUHT HAUKPAIIUX
OpeH/iB € 00’ eKTUBHIM, BAYKJIMBO 00MPATH METOIOJIOIIEI0,
SAKa € HaNOLIbII IOIIJIBHO0 1A KOHKPETHOro Gi3Hecy
Y 3a/IaHUIT TIPOMIZKOK Yacy 3 MOIAJIBIINM BifICTEKEHHAM
3MiHU BapTOCTi OpeH/Iy Ta MOPiBHAHHAX MK OpeHIaMu.

B momanpmux HayKOBUX OCIIIIKEHHAX TTPOIIOHY-
€ThCA 30CePeqUTU yBary Ha aHaJIi3i Ta 0COOJIMBOCTAX
sacrocyBaHHsa Bumor craumgaprie ISO 10668: Brand
Valuation [13] ta ISO 20671: Brand Evaluation [12]
IIO0/I0 OI[IHKY BapTOCTi OpeHay Ta ix xKopesAamii 3 Mix-
HAPOIHUMHU CcTaHAapTaMu (PiHAHCOBOTO OOJIIKY, 1[0 HAa-
JacTh MOKJIMBICTE 3’sICyBaTH CIJTy OpeH/1y K HeMarepi-
aJILHOTO aKTUBY, KOPEKTHICTD OI[IHKKM BAPTOCTi OpeH/Iy,
BIAMIHHOCTI y BApTOCTi OPEH/Iy IIPU HOT0 MPOJAKY Ta
HACJIIIKA 3MiHU TAKO01 BAPTOCTI.
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TPAHC®OPMALLII MAPKETUHIOBOI
KOHLIENLIT PO3BUTKY ArPOMIANPUEMCTBA
B YMOBAX IHAYCTPIi 5.0

TRANSFORMATION OF THE MARKETING
CONCEPT OF AGRICULTURAL BUSINESS DEVELOPMENT
IN THE CONDITIONS OF INDUSTRY 5.0

AHoTauif. BCTyn. BaxamBum HanpsamMom gisibHOCTI a2pornignpueMCTB YKpaiHu B nepiog BigpogxeHHs Mic/isi Cepio3Ho20
MopyLUeHHs B HACTIGOK POCiliCbKoi azpecii aepapHoz20 bi3Hec-cepegoBmLLa He pe2pecyBaTH go HecTabinbHOI MPOMMUCIOBOI Na-
paguemu (Hanpukaag, IHgycTpii 3.0), a aKTMBHO BNPOBAGXYBATU TA KOPUCTYBATUCA MOXAMBOCTAMM IHGyCTpii 5.0 (15.0), sika
iHTe2pyBana y cobi gocsizHeHHs! nonepegHix erox, po3ByBaroyy po3noyarty B nepiog IHGycTpii 4.0 (14.0) undposizaviio TexHonozin
g/ aBToMaTM3auii Ta onTumisauii npouecis azpoBMpoOHMLTBA TA YNPABAIHHS. YHIBEPCAIbHICTb Lib020 MPOLECY B TOMY, L0
BiH nepegbayae LMPpoBy TpaHcHopmaLiito cuctemu ynpasiHHs bisHec-npovecis a2ponignpueMcts. Tomy BXOGXKeHHS B HOBe
eKoHOMi4He Bi3Hec-CepegoByLLe Ha OCHOBI TEXHO/I02IYHNX goCsi2HeHb IHgYCTpii 5.0 nepegbayde po3BMTOK a2pOrMignpUEMCTB He
AmLe B Hanpsmi 3pocTaHHs ePeKTUBHOCTI Ta MPOgyKTUBHOCTI BUPOOHMY020 NpoLecy ik OCHOBHO20 MPIOpPUTETY, d i B HAMPAMI
MOCUIeHHS! iX POJIi | BHECKY B PO3BUTOK Ci/IbCbKMX TePUTOPIl, MAKCUMA/IbHO20 3agOBO/IEHHS NOTpeb CNOXMBAYIB, WO MigKPeCItoe
NPAKTUYHY CNPAMOBAHICTb JaHOR0 JOCAIGIKEHHS.

MeTa. MeTolo CTaTTi € N0ganbLumii pO3BUTOK TEOPETMKO-MEeTOgoI02i4HMX 3acag Logo BrmBY M'AT0i POMMUCIOBOI peBoatoLil
Ha popmyBaHHs HoBoI peanbHocTi (New Normality), sika BimHyna i Ha MapKeTUH20BY GisSAbHICTb a2ponignpuemcTBa. 3agas
gocsi2HeHHs! Liei MeTy Oy/10 MOCTAB/IEHO TaA BUPILLEHO 3aBJAHHST: PO3KPUTH eKOHOMIYHMI 3MICT KoHLenwii IHgycTpii 5.0; gokazati
BAX/IMBICTb B MPOLECi iHGYCTpianbHOI TpaHChopmayii aeponignpuemMcTs 3miHu CyTo TexHO02i4YHOI napaguamu po3BMTKY HA
KOHLierLito po3BUTKY NIOGUHOLEHTPUYHMUX TeXHO/O0RIM; MOKA3aTy gieBi MapKeTMH20BI MexaHi3mu ii peanizauii, cpopmymobaty
T4 PO3BUHYTU 3aCagm MAPKETUH20BOI gisi/IbHOCTI B yMOBAX iHGYCTPii 5.0.

Martepianu i meTogu. IHpopmauiiiHoto 6asoto gocnigxeHHs 6yan gokymeHTu €C 3 npobsiem BIPOBAGXKEHHS! iIHHOBALiHNX
TexHO02i# IHGYCTpii 5.0, HayKOBi NPaLli BITYN3HAHUX Ta 3APYOIKHMX Y4eHX, Pe3yNbTaTh BAACHNX §OCIg)KeHb, Pecypcu Mepexi
Internet.

[ns1 BupiLLeHHs BuLLe HaBegeHnxX 3agay y poboTi BUKOPUCTAHO METOgH JI02IYHO20 i CMCTEMHO20 AHAI3Y, d TAKOX CUHTe3y
(gns BUSIBAEHHSI OCHOBHMX CK/IAGOBMX MPOMMWCIOBUX PEBOIOLIiN Ta 3MiHWM MAPKeTNH20BOI KOHLenLii iHHoBawisiHoi bisHec-
gisiIbHOCTI B pycai NpUHUMNIB IHGYCTPii 5.0), 2pynyBaHHs ¥ TMMOA02ii, MOgenoBaHHs (g popmaniaavii NOKa3HUKA gocsicHeHb
PO3BUTKY IHHOBALiHMX TeXHOM02i IHGyCTpii 5.0 Ta cuctemaTn3auii noBegiHKOBUX GAKTOPIB NPUIAHSATTS iHHOBALIMHMX pillieHb
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PO3BUTKY a2pOrignp1eEMCTB), EKOHOMIKO-CTATUCTUYHUIA AHAAI3 (/11 HANI3Y MOBEegiHKM iHHOBAL,iiHO20 a2pobi3Hecy B yMOBax
IHgycTpii 5.0), ApuHUMAM HaYKOBOI aBCTPAKLii Ta gianekTYHOI 102iku (G5 yTOYHEHHS 02IKW MPUIAHATTS IHHOBALiViHIX pillieHb
PO3BUTKY G2pOMnignpUEMHMLTEQ).

Pe3ynbTatn. O6ypYHTOBAHO BAXKAMBICTb BIPOBAGXEHHS HOBOI KOHLEMNLii «IHgyCTpii 5.0» B 20CogapCbKiii Ta MapKeTUH20-
BiVi gisiIbHOCTi a2ponignpueEMCTBA B HOBOMY €KOHOMIYHOMY cepegoBumLLi. B npoueci aHanisy HOBOI KOHLENLii KOHLeHTPYETbCS
yBa2a HA CTIAKICTb, CTA/INIA PO3BUTOK TA IIOGUHOLIGHTPUYHICTb B GifiIbHOCTI G2POMignprUEMCTBA B YMOBAX BXOGXKEHHS B HOBMIA
€KOHOMIYHMI NPOCTip EBponu. TOKA3aHo, WO BMPOBAGXKEHHS HOBOI MAPKETUMH20BOI KOHLerLii CnpuaTUMe 3pOCTAHHIO PIBHSA
KOHKYPeHTOCMPOMOXHOCTI a2ponignpueMCTBA Y gOB20CTPOKOBIN NepcrekTuBi, BpAXOBYIO4M MpU LibOMY B/IMB LNPPOBO20
poboyo20 cepegosuLa Ha be3neky NpaLiBHMKIB, 3agOBO/IEHICTb yMOBAMM NpaALi Ta poboToK0 302a/10M, BPAXOBYIOUM iHTepecH
[HLLIMX 3aLiKAB/I@HMX CTOPIH, 30KpemMa CroXX1BAYiB.

B npoueci aHanizy pyHgameHTanbH1X ckaagosux IHgycTpii 5.0 BU3HayeHo nepeBazy Ta epeKTUBHICTb HOBOI MAPKETMH20BOI
KOHUenuii s BITYN3HAHUX a2PonignpueMCTB, 30Kpema iX NPALiBHMKIB Ta MOTeHLiMHNX COXUBAYIB. BugineHi oCHOBHI nepesazu
BNPOBAGXeHHS 3a3Ha4eHol KOHLenLii g5 npaviBHuKiB azponignpuemctsa, 3okpema: 1) opmyBaHHs HOBO20 bi3Hec-cepegoBmLLe
3MIHIOE PO/Ib MAPKETMH20BOI gisiIbHOCTi 2pornignpreMCTBa; 2) MakcumanbHe 3a0e3rneyeHHs Ta iHKM03MBHICTb pobo4o20 ce-
pegoBuLLa azponignpreEMCTBA; 3) PO3BUTOK HABMYOK, CHCTEMHE MigBULLEeHHS KBAni(ikavii Ta nepexBani¢ikavis npaLiBHMKIB.

OKpec/ieHo yMoBM yCriliHOI peani3auii HOBOI MapKeTMH20BOI KOHLIenLii, 30KkpemMa TiCHa CRiBipaLs MiX a2pomnigrnpruemMcTBa-
MU TA HAYKOBUMM YCTAHOBAMM. 3aMPONOHOBAHO MOge/ib KOHLerLii HOBO20 MAPKeTUHR2Y a2pornigrnpueEMCTBA BigrnoBigHO go
KOHUenuii «IHgycTpisi 5.0)». B ii 0CHOBY MOKAAGeHO NPUHLMAN JTIOGUHOLEHTPUYHOCTI Ta UnPpoBi3avii npouecis MapkeTuHay
az2pornignpremcTaad.

[epcnekTnBn. MepcrnekTMBHUMN HANPAMKAaMK Gs OGabLUMX gOCIigxKeHb LWOgo BTieHHA HOBOI KoHuenuii 15.0 MOXyTb
OyTV BM3HAYEHHs COLiaIbHO20 TA eKOHOMIYHO20 eeKTy Big ii BIPOBAGXXeHHs B OpaaHi3ayii BUpobHMYOi Ta MapKeTnH20BOI
gisS/IbHOCTI a2ponignpueMCTB.

Kntoyosi cnoBa: KoHuenuisi «IHGycTpii 5.0», MAPKETUH2OBA KOHLeNLis; II0gUHOLEHTPUYHICTb, LMPPOBI3aLis BUpOOHULTEA,
JHOGCbKMIA KAMiTa, iHHoBawis.

Summary. Introduction. An important direction of activity of agricultural enterprises of Ukraine in the period of revival after
a serious disruption as a result of Russian aggression of the agrarian business environment is not to regress to an unstable in-
dustrial paradigm (for example, Industry 3.0), but to actively implement and use the opportunities of Industry 5.0 (15.0), which
has integrated achievements of previous eras, developing the digitization of technologies for the automation and optimization of
agricultural production and management processes that began in the period of Industry 4.0 (14.0). The versatility of this process
is that it involves the digital transformation of the business process management system of agricultural enterprises. Therefore,
entering a new business environment based on the technological achievements of Industry 5.0 involves the development of
agricultural enterprises not only in the direction of increasing the efficiency and productivity of the production process as the
main priority, but also in the direction of strengthening their role and contribution to the development of rural areas, maximally
meeting the needs of consumers, which emphasizes the practical orientation of this study.

Purpose. The purpose of the article is the development of theoretical and methodological principles regarding the influence
of the fifth industrial revolution (New Normality) on the marketing activities of agricultural enterprises. In order to achieve this
goal, the task was set and solved: to reveal the economic content of the concept of Industry 5.0; to prove the importance in the
process of industrial transformation of agricultural enterprises of changing the purely technological paradigm of development
to the concept of development of human-centered technologies; show effective marketing mechanisms for its implementation,
formulate and develop the principles of marketing activity in the conditions of industry 5.0.

Materials and methods. The information base of the research was EU documents on the problems of implementing innova-
tive technologies of Industry 5.0, scientific works of domestic and foreign scientists, results of own research, Internet resources.

To solve the above problems, the work used the methods of logical and systematic analysis, as well as synthesis (to identify
the main components of industrial revolutions and change the marketing concept of innovative business activities in line with
the principles of Industry 5.0), grouping and typology, modeling (to formalize the indicator of development achievements innova-
tive technologies of Industry 5.0 and systematization of behavioral factors of making innovative decisions for the development
of agribusinesses), economic and statistical analysis (to analyze the behavior of innovative agribusiness in the conditions of
Industry 5.0), principles of scientific abstraction and dialectical logic (to clarify the logic of making innovative decisions for the
development of agribusinesses).

The results. The importance of implementing the new concept of “Industry 5.0” in the economic and marketing activities of an
agro-enterprise is substantiated. In the process of analyzing the new concept, attention is focused on sustainability, sustainable devel-
opment and human-centeredness in the activity of agribusiness in the conditions of entry into the new economic space of Europe. It
is shown that the introduction of a new marketing concept will contribute to the growth of the level of competitiveness of agricultural
enterprises in the long term, taking into account the impact of the digital work environment on the safety of employees, satisfaction
with working conditions and work in general, taking into account the interests of other stakeholders, in particular consumers.

In the process of analyzing the fundamental components of Industry 5.0, the advantages and effectiveness of the new mar-
keting concept for domestic agricultural enterprises, in particular their employees and potential consumers, were determined.
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The main advantages of the implementation of the mentioned concept for employees of the agricultural enterprise are highlight-
ed, in particular: 1) the formation of a new business environment changes the role of the marketing activity of the agricultural
enterprise; 2) maximum provision and inclusiveness of the working environment of the agro-enterprise; 3) skill development,
systematic professional development and retraining of employees.

The conditions for the successful implementation of the new marketing concept are outlined, in particular, close cooperation
between agricultural enterprises and scientific institutions. A model of the concept of new marketing of agribusiness in accor-
dance with the concept of “Industry 5.0)” is proposed. It is based on the principles of people-centeredness and digitization of

agribusiness marketing processes.

Discussion. Prospective directions for further research on the implementation of the new concept of 15.0 can be the deter-
mination of the social and economic effect of its implementation in the organization of production and marketing activities of

agricultural enterprises.

Key words: “Industry 5.0” concept, marketing concept; people-centricity, digitization of production, human capital, innovation.

Hoc'raHOBIca npobiaemu. PopmyBaHHs 1HUEPPOBOL
irdochepu GisHec-mporecy B pesysIbTaTi peasri-
3aIril OCHOBHUX HNpUHIINNIIB KoHIemrii 15.0, Bumarae
61JIBII TEPCOHAJTI30BAHOT0 TA B3a€MOMIIIOUOT0 TIOCBITY
IJIA CIIOKUBAYIB, ITPU I[OMY IIEHTPOM yBaTH CTAIOTh CO-
IflaJIBHI Ta eKOJIOriuHl YMHHUKNA. T0o0TO0, B ITIF KOHI[EMITil
BTLICHUI TaK 3BAHUI «OABIMHUI mepexig» — o0’en-
HaHHA TGKATAII3AINT 13 3aX00aMU 100 HIIBUIICHHA
€KOJIOTTUHOI Ta corfiasibHoi criiikocti B New Normality.
Ila Tpancdopmaliid IpoHUKae y KOKHY chepy Tidiib-
HOCTI arpoIiilpUEeMCTB, B TOMY YHCJIi 1 MAPKETHUHTOBY.
Came BoHa B HOBOMY €KOHOMIUHOMY CEPEIOBUII CTae
HEPO3PUBHUM JIAHITIOTOM 3B’A3KY 13 IapTHEepaMHu TI0
BUPOOHUIITBY 1 CIIOKMBAYaMU, AKUU Mlepegae pUTM
3MiH (PaKTOPIB HABKOJIMIIIHBEOIO CEPEIOBUINA, CBIIOMOCTL
CIIO’KMBAYIB Ta 1X BIIOA00AHb HA CIIOKUBUOMY PUHKY.

Ha xanb, chorogHi Mu MOKeMO KOHCTATYBaTH, 110
1HTeJIEKTyaJIbHA CKJIAJ0BAa Ii HOBUX TEeXHOJIOTIH BUIIe-
pemKae MOKIUBOCTI BITUM3HAHUX arpoIliIIPUEMCTB,
IIPOTE CTBOPIOE YMOBHU JIJIA Y3TOMKEHHA 3 HUMU CBOIX
IIPiOPUTETIB PO3BUTKY B IEPiof BiAPOMKEHHS Ta e(ek-
TUBHO BUKOPUCTOBYBATHU MEpPEBaru HOBUX MOKJIMBO-
cTeil HOBOCTBOPEHOI 1 poBoi ekocucremu. Oco0IrBO
1e BayKJINBO B II€PI0 AKTUBHOI'0 BXOMKEHHS arpoi-
ITPUEMCTB B HOBHUI €KOHOMIUHMIT TpocTip €Bporn, 1110
BUMAarae po3yMiHHA ITOTPeOu BYACHO OPIEHTYBATHUCH
Y CBITOBUX TEHJIEHI[IAX 1 BUPOOJIATH pPeJIeBAHTHY Map-
KEeTUHTOBY CTPATETiI0 Mali0yTHHOTO PO3BUTKY B KOHKY-
PEHTHOMY CepPeqOBUIIIi.

Anajtiz ocTaHHIX DOCTim:KeHb i mMyGiKai.
IlenTpom yBaru TeHEHITiI PO3BUTKY CBITOBOI EKOHOMIKK
IIi1 BIUTMBOM IIPOMICJIOBIX PEBOJIIOIIIN € IIPEeIMETOM J10-
CJTipKeHb HAayKoBIIB. HaiibiIbI IMPoOKo mpejicTaBIeHa
1A KOHITeIisa B qokyMeHTax KEuropean Commission
[14; 15], Ha odirrifiHoMy caiiTi AKOI TOOAHO OCHOBHI 1l
imei, HaIpPAMY peastisaliii. 3o0KpeMa, IIpoaHasisoBaHa
3arajibHa cTpareria noituku [aaycrpii 4.0, o BusHa-
yae 0CHOBHI INAX00U JOCTITHUIIBKIX, IHHOBAIIMHIX Ta
IPOMUCJIOBUX TIOJIITUK Ta aHAaJIi3 mepelyMOB BUHUK-
HEHHA Ta 0CHOBHUX npuHIuMiB [aayctpii 5.0 [16; 19].
Oco6auBocti Texuostoriit [uaycrpii 4.0 ta Iagycrpii
5.0 BusHaueno y mparx ['onuapyxka 1. [2], KsiTeu C.
[4], CrpyTuncekoi 1., Kosoyp I [3], FOpuara O. [9] Ta
iHIIMX HayKoBI(iB. CHCTEMHO ITPoaHAasIi30BaAHO ITPOBIIHI
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TPEH/IM TPOMUCJIOBOTO PO3BUTKY Ta BU3HAUEHO OCHOBHI
HAMPAMHU CTPYKTYPHOI MOEePHI3aI[ii IPOMUCIOBOCTI
y niparsax [iyka C. [17]. BusisiieHno Ta ysarajabHeHo Hali-
Kpallli TPAKTUKA CMapTTPpaHc(opMaIiii IpoOMUCIOBOTO
cexropy €C, HaHOLIBII TPUAATHI AJIA IMILIEMeHTAITil
B IHCTUTYI[IHUX yMOBaxX KpaiH, 110 PO3BUBAIOTHCA,
3okpema Ykpaiuu, y npargax Kuaasesa C. [5]. ITpo6iremu
KepyBaHHA HOBOK XBUJIEI0 1THHOBAIIIN JTOCIIiIKyBaIN
Maiis Bpek, Jlapc [le Hyn, Adanacioc ITerpimic [20].
Hxoens Ansec, Tausa M. Jlima, Taus M. mokasyors,
110 HUHI T0A0 JocaimxeHaa 15.0, To BOHU B OCHOBHOMY
30cepeyKeH] Ha BUCBITJIEHHI TEXHOJIOTIYHOTO TIPOTpecy
Ta PO3POOKU TEXHOIOTIH /U1 il peasrisariii 1 yIyCKaeTbCA
TTOCJTiKeHHA 1TpobJieM JronuHoreHnTpuamMy [18]. OcuoBHi
ACIIeKTH PO3BUTKY arpapHOro CEKTOpa eKOHOMIKH B yMO-
BaxX YeTBEPTOl MPOMHUCJIOBOI PEBOJIIOII] BiToOpakeHi
B MoHOTpadii konekruBy BHAY na qoui i3 lycr O.A.
[8] Tommo. ITpoBemenuit anatia 3acBiguye IpPoO ITUPOKULL
CIIEKTP JIOCJTIPKEeHb caMe B HANPAMKY 6aueHHsa Next
Normality, mpoTe mmbII0ro BUBYUEHHSA Ta aHATI3Y TOTpe-
Oye OIliHKA BIJIMBY HOBOI KOHIIEIIIii Ta TexHoJIorii 15.0
Ha MApPKeTHHT AK CUCTEMY eKOHOMIUHIX B3a€MO3B S3KIB,
110 TTi/IKPECITIOE aKTYAIbHICTb 00PAHOI TEMU.

MeToX0 CTATTIi € POZBUTOK TEOPETUKO-METOI0JIO-
riuaux 3acap oo BBy New Normality chopmosa-
Hol Ha mpuHIUIax 15.0 Ha MapKeTUHTOBY TiIAIBHICTH
arpoITiAIPHUEMCTB. 3a/JIA TOCATHEHHA 11iel MeTH 0yJI0
II0CTABJIEHO TA BUPIINIEHO 3aBOAHHA: POSKPUTH €KO-
HOMIUHUM 3MmicT KoHIenii IaaycTpii 5.0; mokazaTtu
BAKJIMBICTH B IIPOIIeCi iHaycTpiaibHol TpaHchopMalrii
arpoITAITPUEMCTB 3MIHU CYyTO TEXHOJIOTIUHOI ITapaurMu
POBBUTKY Ha KOHIIEII[II0 PO3BUTKY JIIOIMHOIEHTPUIHIX
TEXHOJIOTIH; [TOKa3aTH JieBl MAPKETUHI0BI MeXaHi3MI
1i peaJrizaifii, cpopMyJIIOBATH TA PO3SBUHYTHU 3acCaau
MapKeTHHTOBOI AiAJIBHOCTI B yMoBax iHmycTpii 5.0.

Marepianu i Mmerogu. IHdopMmaliiiiHow 6a30r0 Ho-
cimimpreHHsa 6y fokymenTy €C 3 mpobsieM BIIpOBa ke H-
HA IHHOBaIIMHUX TexHoJoriil IunycTpii 5.0, HaykoBi
Iparii BiTUN3HAHUX Ta 3apyOL’KHUX YUEHUX, Pe3yJIETaTH
BJIACHUX JIOCJIi/PKeHb, pecypcu Mepexki Internet.

J7is1 BupillleHHA BUIlle HAaBeOEeHUX 3a/1a4 y PoOOTi
BUKOPUCTAHO METOIH JIOTIUHOT0 i CCTEMHOTO aHaJIi3y,
a TakoK CUHTEe3y (/1A BUABJIEHHS OCHOBHHMX CKJIAJI0-
BUX ITPOMUCJIOBUX PEBOJIIOLIINA Ta 3MIHI MAaPKETUHTOBOL
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KOHIIeIIIil iHHOBAI[iliHO1 6i3HeC-AiAJILHOCTI B PYyCJIi
npuHIumiB Iagycerpii 5.0), rpymyBasHA U THIIOIOTIL, MO-
menoBaHHA (My1a dpopMastizanii MOKasHUKA JOCATHEHD
POBBUTKY iHHOBAIliliHUX TexHoJiorii IHmycTpii 5.0 Ta
crucTeMaTHh3arIlil MOBeqIHKOBUX (PaKTOPiB MPUNHATTS
IHHOBAI[ITHUX PIIlIeHb PO3BUTKY arpoITiIPUEMCTB),
€KOHOMIKO-CTaTUCTUYHUN aHaIi3 (114 aHAIi3y II0Be-
IiHKY 1HHOBAIIiHOro arpo6isHecy B yMmoBax IaaycTpii
5.0), mpuHIIMTIN HAYKOBO1 a0CTPAaKIIiil Ta JiaJIeKTUIHOL
JIOTIKY (JIJIA yTOUHEHHA JIOTIKY IPUMHATTA 1HHOBAIIili-
HUX PillleHb PO3BUTKY arpoITiIIIPUEMHUIITBA).
Bukian ocaoBHOro Marepiasty. B nepion skoperkoi
KOHKYPEHIIi1, TTOIIYKYy HOBOTO €KOHOMIYHOTO TIPOCTOPY
CITiBpOOITHUIITBA Ta arpecii 3 60Ky pocii, inTeHcudi-
Kallisl arpOBUPOOHUIITBA HA OCHOBI HOBUX TE€XHOJIOTIIHI,
SKI IMIBUIKO TA aalITUBHO IIOBCIOJTHO BITPOBAIYKYIOTHCA
Y KUTTSA, [AJIA arpoIriIIIpPUEMCTBA 3aJIUIIAETHCA OJTHUM
13 OCHOBHUX HAIPSAMIB IIPOTPECUBHOTO PO3BUTKY Ta KOH-
KYPEHTOCITPOMOKHOCTI. 3 BpaxXyBaHHAM ITUX 06CTABUH
KOJKHE CyJacHe arpolliIIPUEMCTBO 3 TIOUaTKOBUX €TAITiB
CBOTO YTBEPKEHHA HA arPOPUHKY HAMAara€eThCA CIIPAMY-
BaTH CBil OTEHITiaJl PO3BUTKY CaMe Ha y/I0CKOHAJIEHHA
Ta 3aIPOBa/PKeHHA Y BUPOOHUIITBO HOBI TEXHOJIOTI1 Ta
3MiHM METO/IiB po0oTH i3 crioskmuBauamu. B ymosax 15.0
BOHMU 3aJIMIIAIOTHCA OCHOBHUMU 3ac00aMU IIPOTPecy Ta
TiIBUIIIEHHA KOHKYPEHTOCIPOMOYKHOCTI Yy arpapHOMY
CeKTopi ekoHoMiKM Bij mmouarky 14.0.
IuBinisarniiinuii PO3BUTOK 3aCBiJUUB, [0 1HTEH-
cudikallisi arpoBUPOOHUIITBA B ICTOPUYHOMY aCIIeK-
Ti TICHO IIOB’A3aHAa 13 IPOMUCJIOBUMU PEBOJIIOLILAMU.
B icTopii po3BUTKY IPOMUCTIOBUX PEBOJIIOIIN IIIMPOKO
BimoOpaskeHo il Tpu etanu [11]: mepia mpomuciaoBa
peBoJIOIliA npunagae Ha 18 c¢T. 3aBOAKN CTBOPEHHIO
HapoBOTO JABUTYHA, IO MOKJIAB MOYATOK MeXaHi3arlil
arpoBupobuuIiTBa. HactymHuM etramnom ii cTajio Imiu-
POKe BUKOPUCTAHHSA eJIEKTPOEHEPTii, 1[0 CTUMYJTIOBAJIO
OpoIleC MacOBOTO BUPOOHUIITBA ITPOAOBOJILUUX TOBA-
piB 1 yTBepAUI0 HACTYITHUM eTal PO3BUTKY CYCITLITb-

ctBa — IHycTpiro 2.0; mepexif 10 TPeThOT TPOMUCIIOBOL
peBouTtOLIiT BiOYBCA 3aBAAKU IIUPOKOMY ITOIIUPEHHIO
IT-TexHoJIOTIH, IO CTUMYJIIOBAJIO IIPOIlEC aABTOMA-
Tusaiii BUPpOGHUIITBA arpomignpueMcTB. HuHinraa
XapaKTepPUCTUKA PO3BUTKY CYCITLJILCTBA Bce OijIbIlie
II0/Ta€ThCSA KPidh IIPU3MY HOBOI YeTBEPTOI 1 I ATOI ITPo-
MICJIOBUX PeBOJIIOITiL, To6TO 14.0 Ta ii eBostrorrito B 15,0.
HaiiBaskiuBinri TeXHOJIOTIUHI 3MiHU IIPOMUCIOBUX Pe-
BOJTIOLIIH, AAKI BIUTMHYJIM Ha OPraHi3aIliio BUPOOGHUIITBA,
BiToOpaskeHo B TAOJIMIII.

TTomi6Ho /o Bcix momepeqHixX iHAYyCTPiaJbHUX PEBo-
Jrrortitt, uuHinEs 15.0, okpiM BceGiuHOT KOHCOTIIAIT BU-
POOHMYMX IHHOBAIITHIX TEXHOJIOTIH, TpauchopMyBajia
3MiHU 1 B 1I0r0 OpraHisaifii Ta yrpaBiIiHHI, COIliaJIbHINi
napagurmi KyJIETYPHOTO KOy CIio:KuBada. IHHOBaIil
I5.0 BoyimHysIM Ha 3MiHM He TiJIBKU B CUCTEMI BHPOO-
HUIITBA, a ! BIUIMHY/JIU Ha 3MIiHU B CUCTEMI I[IHHOCTEM
CITO}KMBAYA, CIIPUMHATTA Ta JKUTTEBOTO YKJIAy B MACIII-
Tabax JIIOICHKOI ITMBLII3ALIiI, 1110 cPOPMYBaJIO HOBE KOH-
KypeHTHe cepeoBuiie B cepi oominy. Ha Bigminy Bif
TIOIIepeqHIX eTAaIB PO3BUTKY I1i 3MiHU CIIOHYKAJIU [I0 I1e-
PEeHeCeHHs IIeHTPY yBaru BUPOOHUKA ITPOAYKIIil HA CITOo-
JKrBaya, 3MiHy TEXHOJIOTI1 3a/T0BOJIEHHSA HOT0 TTOTPe6u.

B ymoBax puHKY MOKymIifA, AKIO TPOAYKI[iA arpo-
HIOIIPHUEMCTBA 3HAXOOUTDH CIIOKHBAYA 1 eKOHOMIUHMIA
06MiH BiI0yBCs — BUPOGHUIITBO cTae e(heKTUBHUM,
a TIPOAYKT aKTyaJIbHUI Ta KOHKYPEHTOCIPOMOXKHUI
Ha BiINTOBIAHOMY arpopuHKY, SKIIO Hi — OpraHisa-
I[iA BUPOOHUIITBA MOTpeOye BIPOBAIKEHHA HOBAIIil
OimEruTaI-MapKeTUHTy. To6TO, BIIPOBA/IKEHHA 1HHO-
Bamin 15.0, Axi mBUOKO iIHTErpyOThCA y OyOeHHICTD,
crarou ii HeBif €MHOI YAaCTUHO, 30aTHI 3MIHUTHU i1
CHUCTEMY I[iIHHOCTEH, CIPUNHATTA Ta *KUTTEBUM YKIA]T
B MacmItabax JIIoChbKoI IuBiIizalii. B ibomy HOBO-
c(hopMOBAHOMY €KOHOMIUHOMY CEePeOBHII B IIePiofT
15.0 (ir’saTa mpomucI0Ba PEBOIIOLIA) CEPLIEBUHOIO PO3-
BUTKY CTa€ HOBA JIIOAUHOIIEHTPUCHKA KOHIIEIII[is opra-
Hi3aIril BUPOOHUIITBA, B OCHOBI K01 IPArHEeHHS II0€IHA-

Tabnuys 1

Eranu po3BUTKY MPOMHCJIOBHX PEBOJIIOIH Ta BUKOPUCTAHHA IX HAWBAaKIHUBIIINX
JOCATHEHb B arpOBHPOOHHUILITBI

Eranu npomucsio-

KOPUCTAHHA eJIEKTPOEeHEPTii Ta MexaHisallil BUpOOHUIITBA arpoITiIIPUEMCTBAMU.

R —— 3MicCT TEXHOJIOTIUHHX 3MiH Ilepionmu
Tapycrpia 1.0 ITocTymoBe cxkopoueHHA pydYHOI IIpari 3a PaxyHOK MeXaHisallid arpoBUpPOOHU- 1784
1TBA, IAPOBUIl JBUTYH.
Tamycrpisa 2.0 Piske spocranuA BUpoOHUIITBA arpoIPOAyYKIlii Ta Ti qud)epeHIriallisa, TOBCIOIHe BU- 1870

Tapycrpisa 3.0

Esexrponika Ta aBToMaTUsallig arpoBUPOOHUIITBA, BITPOBAKEHHA Ta POSIIUPEH-
HA BUKopucTaHHA [T-TexHOJIOTIH arponigiiprueMcTBaMu.

mouatok 20 cT.

IHHOBAILITHUX arpoTEeXHOJIOTIH (3pOCTaHHA POJIi JIFOICHKOTO 1HTEJIEKTY Y BUPOOHU-
IITBI, CITLJIBHOT po06OTH JII0MIel 1 po6oTiB (K060TH),

Tapycrpisa 4.0 Mepesxesi indopMalliiiHi TeXHOJIOTI1, €KOJIOTiUHE, «PO3yMHe», 6e33eMesIbHe arpo- cepenuHUI
BUPOOHUIITBO TOIIO (ITepexif 10 «OIIaIINBOT0 arPOBUPOOHUIITBA», BIIPOBAMKEHHA 20 cr.
HAHO- 610TEeXHOJIOTIi).

Tanycrpia 5.0 IIMTupoke BukopHCTAHHAM IUMPOBUX TEXHOJIOTII B OpraHizarlii BUPOGHUIITBA Ta 2020-i pp.
MapKeTUHIOBIll AiAJIBHOCTI arpomigIpueMcTB, (hopMyBaHHA JIIOAUHOLIEHTPUUHUX II0 HUHI

Jorcepenio: po3pobiieHo aBTOpaMU
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TH JIFOJICBK] 3TI0HOCTI, IEPEJI0OBi TEXHOJIOTIT Ta TypOoTy
PO €KOJIOTiI0. B 11hOMy IIPUHITMIIOBA BiIMiHHICTB BifI
MapkeTuHroBoi KoHeririi 14.0, B Akiii BumiigeTbca
OCHOBA TOT0, II[0 JIFOAChKA MIPAaIlAd 3aMiHIOETHCA aBTOMAa-
THU30BAaHUMMU TEXHOJIOTIAMU, IITYYHUM 1HTEJIEKTOM, a Ti
TOJIOBHOIO METOI0 € OTPUMAHHS HANO1JIBIIIOI BUTOIU TA
MiIBUIIEHHA e()eKTUBHOCTI arpoIriIprueMCcTBa.

Hosa maprerunrosa kourteriria 15.0 iieHTpom yBaru
CTABUTb JIIOACHKI (CIIOXKMBAIIBbKi), COI[IAIBHI Ta €K0JIO-
riYHI aCIIeKTH B OPraHisallii arpoBUPOOHUIITBA MLIAX0M
1HHOBAIITHOT'O0 TEXHOJIOTIYHOTO CII0CO0y BUPINIEHHA
IIeBHOI IIpo6JIeMHU CITOKMBaUiB. €Bpomeiicbka KoMicis
posrianae 15.0 AK MOKIJIUBICTD /1A arpomiIIPUEMCTB
CTaTH CTIMKIIIMMU TA aJalTOBAHIIINMU B HOBIH Iud-
POBiii exocrcTeMi Uepes IIOCHIeHHA BiAMOBIIaIbHOCTI
CBOEI COIIaJILHOI POJII Ta BOOCKOHAJIEHHS JIAHITIOTIB
II0CTAaBOK Ta 3B’A3KY 13 cmosxkmBaueM. Ha mpaxruiri
MapKeTHHIroBa KoHIlemnisa 15.0 He 3amMiHse KOHIIEIIII0
14.0, a mokparye i IOTIOBHIOE, TOAAIOUN IIiJTI CTATIOTO
PO3BUTKY, CTIAKOCTI Ta «3€JIEHOTO TIePEXO0/1y», CTABJIAYN
B IIeHTp yBaru croxkupauda [12]. ®opmyBaHHA HOBOL
uuppoBoi eKocrcTeMy 00yMOBUJIN 3MIHU CYTi KOHKY-
peHiIlii, AKa BiiOyBaeTbcA Telep He TIJIbKU Ha PiBHI
arpoBUPOOHUIITBA, & ¥ HA PiBHI MpoIecy 3a10BOJIEH-
HA TOTPeOU CIIOKMBAaYa, & KOHKYPEHTOCIIPOMOXKHICTh
arpoIiIIPUEMCTBA — Ie HI0T0 3IaTHICTb B HOBOMY KOH-
KyPEHTHOMY CepeIOBUIIl JOAATU ce0e Ta 3aJIUIINUTUCA
y CHUCTeMi TTOBCAKAEHHOTO BUPINIEHHA €KOHOMIUHUX
3aBIaHb, [0 YOCOOJIIOIOTHCA Y COI[iaJIbHO-€KOHOMIUYHOMY
Ta ICcUXorpadivyHOMy THUIIOBI CyYacHOTO CIIOKUBAYA.

B mocarueHHI UX KOHIENTYaJIBHUX CKIaI0BUX 15.0
BAKJINBA POJIb IIPOIECiB [(POBOi TpaHchopMarrii, mo
aKTUBI3ye MAacCOBY iHTErpaiIriro Ta 1u@poBisariio BCix
arpoBUPOOHUYMX IIPOIIECIB, 3B'ABKY i3 CIIOKMBAYEM ITPO-
OyKIii arpomignpueMcTBa. B HOBOMYy €eKOHOMIYHOMY
CepeIOBHIII IXHBOK 0COOJIMBICTIO € JIETKA aJallTHBHICTD,
THYYKICTD Ta IIBUIIEHA e(PeKTUBHICTD 3aBIAKN IT0B-
HOMY IPOHHUKHEHHIO iHTepHeTy Ta I'T-TexHosI0TIH B yci
cdepu Jroacekoro kuTTA [8]. Ile BukIMK uacy, 1Mo Bu-
Marae Biji yIIPABJIIHIIIB arpomiIPUEMCTB KOMITETEHITi i
3aCTOCOBYBAHHA IUX JiPKUTATI30BAHUX HOBUX MapKe-
TUHTOBUX TEXHOJIOTiH, METOMIB, (POPM TA IHCTPYMEHTIB
BILIMBY Ha CIIOKMBaua, AKUI cTae y apearepi edex-
THUBHOCTI Ta CBITOBMX iH(popMaIriiiuux TpeHmis. To6To,
(hopMyBaHHA HOBUX TEXHOJIOTIUHUX €KOCHCTEM, MOJIe-
Jiei opraHisarlii arpoBUpPOOHUIITBA, 6i3HEC-KYJILTYPH,
Kpyroo0iry BUpOOHUYUX I[IHHOCTEM, BUMarae i 3MiHu
OpraHisalliiHUX CHCTEeM Ha PiBHI arpoIigIrpueMcTBa
Ta B3AEMOBITHOCHH Cy0 €KTiB BUPOOHUUOI MiAIBLHOCTI Ta
crroskmBauiB. B cykymHOCTI 06’€MHAHHA MOMKJIMBOCTEH
TexuoJioriii 14.0 3 jroauHo-opieHTOBAHMUM ITimxomoM 15.0
BIIKpUE IIIAX B arpoIliITIPUEMHUIITBI T0 TAaPMOHIITHOT
B32€MOIi1 JIFOICBKOT0 1HTEJIEKTY 3 KOTHITUBHUMU 00YKC-
JIEHHAMU B HOBIii rudpoBsiit exocucremi [13].

OOyMOBJIEHICTh BIPOBA/IKEHHSA I1iei HOBOI Map-
KeTHHroBo1 KoHIemnii 15.0 B mpakTuili BiTUM3HAHUX
arpoMiAITPUEMCTB B ITICJIABOEHHUN MEPio/] BUKIUKAHA
1 HOBUMH 1HTETPAIlITHUMU ITPOIIECAaMU B €BPOTIEHCHKIIA
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eKOHOMIUHUH pocTip. 1le 3HAUHO mosermuTs 3agady
3aJ0BOJIEHHSA BUMOTJIMBUX II0TPE0 CIIOKUBAUIB HOBO-
0 PUHKY 1 IIAPTHEPIB 110 arpOBUPOOHUIITBY B HOBOMY
KOHKYPEHTHOMY cepenoBuili. JII0IuHOIeHTPUCTCHKI
OPUHIIUIIN MapKeTUHT0BO1 KoHIentii 5.0 3MeHIIyoTh
3aHEITOKOCHHS I[0JI0 3arP03 TeXHOJIOTIUHOro 0e3po0iTTA
CLIILCBHKOI MICIIEBOCTI, II0B’A3aH0ro 3 KoHuemniierwo 14.0,
1, K HACJIIOK, SMEHIIINTh OIIip aBTOMATHU3Aallil Ta IiIKi-
Jisarnii arpoBupo6HuIITBa. CBiTOBA IIPAKTHUKA PeasIi-
sarrii koHmenii 15.0 3acBigunia, 10 HOBe MOKOJIIHHA
K0JIa00paTUBHUX POOOTIB (TAK0K BiMOMi AK KOOOTH) Mic-
TATH MOKPAIEeH] JATUYNKY 1 TEXHOJIOTI CIIPUNHATTA, AKI
JI03BOJIAIOTH IIPAI[iBHUKAM arpomigIprueMcTB eeKTHB-
HO CITIBIIPAIIOBATH 3 KOOOTAMM, BOHU € 3HAYHO 0e3Ireu-
HIIIUMU, iX JIETTIe TPorpaMyBaTH Ta Hajiamrysatu [1].

Peastizairia HoBol MapkeTuHroBoi KoHHermii 15.0
BiJIKpUBAa€ MOXKJIMBICTH arpoIriIIpueMcTBaM BUKOPU-
CTaHHS KPEaTUBHOCTI JIOfiel y HAa6arato Mmupuomy
Jiamas3oHi Ta PO3UIMPEHHA aCOPTUMEHTY arpompo-
IYKITii, 1[0 BUTOTOBJIAEThCA/BUpoINyeTbcA. Capuii-
HATJINBA TBOPUYA [K(POBA MAPKETHHIOBA HIAIBLHICTH
opraHi3oBaHa Ha arpoIiJAIPUEMCTBI CIPUATUME
3POCTAHHIO MOT0 KOHKYPEHTOCIIPOMOXKHOCTI B HOBOMY
OisHec-cepemoBuiii. B cBoiif 0CHOBI BOHA CIIpsMOBaHA
Ha 30LIBIIIEHHS KIJIBKOCTI IU(PPOBUX TOUOK KOHTAKTY
MUK KJIIEHTAMU 1 TPOyKTaMU, 10 TTO3UTUBHO BILJIU-
Bae Ha POBIIMPEHHS MMOTOKIB KiaieHTiB. CyuacHi map-
KEeTOJIOTH arpoITiIIPUEMCTBA B IIUX YMOBAX IIPAIIOIOThH
Oesmocepenuno i3 caiiramu (Email; Referrals; Social;
Organic search; Display Ads), siki craoTb cBOTO pomy
«KUBAM» €KpaHOM Mpo0JieM 1 yCcHixiB uepes BiiTyKH,
IyMKU 0JIOTE€piB Ta KOMEHTAPi B COLIIAJIbBHUX MeperKax.
CamMe BOHUM aKTHUBIZYIOTh €JIEKTPOHHY KOMEPITif0, aBTO-
MAaTHU30BYIOTh TIOCJIYTH, CTBOPIOIOUM JOIATKOBI 3pyd-
HOCTI [IJIA CIIOKHBAaua, AKUNA yepes3 IHTeHCUMIKaIiIo
CYCITIJTBHOTO OYTTSA MOCTYIIOBO aBTOMATU3YE CBOI 3BUY-
KU Ta 3arajioM JKUTTEMIAJILHICTD Yepe3 BUOPaHy HUM
omHy 3 ekocrcrem/tuiargopm. [Ipakruuno popmyerbest
JIQHITIOT, AKNUI OQHOYACHO BUMAarae CTBOPEHHS HOBOI
IiHHOCTI B YMOBaX €KOHOMIUHOT'0 PO3BUTKY Ta TEXHO-
JIOTIYHOI CUHTYJIAPHOCTI.

Ile HOBUMI IUMBUTI3AIHHUN MadgK Yy PO3BUTKY, Ha
sKaJth crpareryBanud 15.0 moku 1m0 Mmae pparmenTap-
HUI XapakTep i ePeKTUBHO IPOABJIAETHCA TUTBKA B OK-
peMux HanpsaMax 0i3HeC-TiATBHOCTI arpoITiIITPUEMCTB
Yxpaiuu. | He3Baxkaroum Ha BaKKl yacu 00poTLOU 3a
YKpPaiHCBKY JeprKaBHICT, AUHAMIUHE HABKOJIUIITHE Ce-
PemoBHIIe IIPOAOBIKYE BILUTUBATH Ha (DOPMYBAHHS CUTY-
arlii CHoKUBAHHA TOBAapy, BUMAarae 3MiHU MapKeTUHTO-
BO1 TIAJTBHOCTI AK PEAKIIil Ha 3MiHU PUHKOBUX YMOB. Lle
MIPOABJIAECTHCA B AKTUBHOMY BIIPOBAKYBaHHI 1 po-
Bi30BaHUX METOMIB OOJIIKY Ta IIPOIAKy, (POPMYBAHHIO
0aHKY JaHUX M00aKaHb CIOKUBAYIB TOIIIO, 1110 3HAYHO
migBUIlye ePeKTUBHICTh BUPOOHIMUO-KOMEPITIHHOI [Ii-
SUTBHOCTI arpoIliITPUEMCTB 38 PaXyHOK MaKCUMAaJIBHO-
My HaOJIMIKEHHI 32 4YacOM aKTy CIIO}KMBAHHA 110 aKTy
BupoOHuIrTBa. HeobxigHe yCBiIOMIIEHHA TOTO, [0 HOBA
MapKeTHHToBa KoHIenisa 15.0 e He pas3oBuii aKkT Mo-
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nmepwuisarrii. O6cTaBUHU CYCIIUIBHUX 3MiH BUMArawmTh

TOCTIHHOTO MPOIleCy MOAEPHI3aIliil Ta MOKpaIleHHA

(Mmapkerusr 24/7.), Akl OXOILIIOKTE 1 B3A€MOIII0 BUPOG6-

HUKa 3 TPOAYKTOM Ta 3i CriokuBaueM. TiJIbKU TaKU

migxig Moske OyTH e(PeKTUBHUM 1 CIIPUATHME 3aBOIO-

BAHHIO CITOKMBAYIB y BCiX TPhOX BUMIipax: QpisuuHOMY,

1u(pPOBOMY Ta BipTyaJILHOMY.

Hosa xoHIeNIiaA po3BUTKY IT'ATOI IIPOMUCIIOBOL
PEeBOJTIONIIT BUMAarae HOBUX ITIIXOIB 10 (POPMYBaHHS
JIIOJICBKOTO KamiTaJly arpoIrigIpueMcTBa, amKe IJisd
OTIaHYBAaHHSA HOBITHIX TEXHOJIOTil HEOOXiJHUI BeJIu-
kuii 6araxk sHaHb. 14.0 Ta 15,0, Ak ckJIamoBI HUHIII-
HBOI ITPOMMCJIOBOI PEBOJIIOINI HOCATH B co01 6esitiu
HOBITHIX TEXHOJIOTIH, AKI HaIliJieHi Ha (opMyBaHHA
€IUHOTO TIPOCTOPY ¥ CHOPMOBAHIH ITM(PPOBIi eKocuc-
TeMi, ie 0e3MepPenIKoJHO Big0yBaTUMEThCA MPOIEC
00OMiHY TaHWX Ta Ha arpoIiAIIPUEMCTBI BipTyaJIbHOI
Bigyastisaifii Bupo6Huunx o6’ekriB. Bona cupsamoBana
Ha po0OTU3AIliI0 CCTeM OpraHisaifii MapKeTHHI0BO1
0i3HeC-TiAJIBHOCTI arpoIiIpUEMCTB, BUKOPUCTAHHSA
piszoro poay IuTepHeT-TexHOIIOTIT Ta Iepembauae (op-
MYBAHHS CHCTEM «PO3YMHHUX arpomiIIIPUEMCTB», a iX
BUPOOHUIITBO eKoJIorivHUM. B mux ymoBax mrygHui
IHTEJIeKT CTae IIOMIYHUKOM MapKeTOoJI0Ta 3aMiHIOKUN
4acTKoBO criokuBada. O0poliiAnYn qaHi B3aeMUH 13
CIIOKMBAYaMU BiH Oepe Ha cebe (PYyHKITI0 3 TPUHHATTS
pillleHb Ta BUCTYIIa€ TAapPTHEPOM Y B3a€MOBITHOCUHAX
(momiunmKoM, TpoaBIieM). BiH Haia i Mae BpaxoByBa-
THCSA K OKPEMUI «ITPAI[iIBHUK» TA Cy0 €KT PUHKY, KU
Mae BILUIAB Ha CITOKMBAYA, Oro MOJIe/Ib II0OBEIIHKNA Ta
MPUHHATTSA PIIeHHA PO MOKYKy. [Ipu oMy 3acTto-
CyBaHHSA 1HCTPYMEHTAPiI0 MAPKETUHTY He 3aMiHIOE Tpa-
OUITIAHUN ITAXIO, a DiacuiIe OpeH Ha BCIX eTarrax
KOMYHIKAIII1 3 TIOKYIIEM.

YTBepmEreHHs HOBOI UPpPoBoi ekocucremu 14.0 ta
15,0 BrsmBae i Ha TeBHI ITO3UTHUBHI 3MiHU 1 y cdepi
JKUTTA JIIOAE CUTbCBKUX TepuTopiii. Bonu OyayTs MaTu
TaKUi HACTIOOK, AK:

1) sHauYHe CKOPOUEHHA BAXKKOI (DI3MUHOI ITPAILTi JIFOMUHN
B arpoOBUPOOHUIITBI, HA OCHOBI IITYYHOTO iHTEJIEK-
Ty, PO3yMHOI aBTOMarusanid Ta Inrepaer HoBOBBe-
JIeHb Ta YIIPAaBJIIHHI HUMU B MPAKTUYHIHN TiATBHO-
cti arpomignpuemctia. Ile moTpebye BigmmoBigHOTO
JTIOJICBKOTO KaIiTajy CLJIbCBKUX TEPUTOPIi, 110 MOKe
CIIPUYWHUTU BUKJIVK Y Bi/ITOBITHOMY OCBOEHHI I[MX
HOBOBBEIEHb cepe[] CLTbCHKOT MOJIOM];

2) HOBe eKOHOMIUHEe cepefoBUIlle 0i3HeC-IiAIbHOCTI
arpomiIIPUEMCTB CIIPUATHME IPOHUKHEHHIO B arpoc-
(bepy rasryseit eKOHOMIKH, SKI MAIOTh BEJIUKUIM OCTYIT
JT0 MACHBIB IaHUX Ta il PyHIaMeHTaJIbHI TpaHcpop-
MaIlid y arpoBUPOOHUIITBO, 1[0 CITPUATHUME 3POC-
TaHHIO IIOMUTY HA Tpo@ecii B CLITLCHKIM MicCIIeBOCTI
He II0B’A3aH]1 3 arpOBUPOOHUIITBOM, B UHCJI1 AKIX
1 BUCOKOKBa/Ii(hiKOBAHI MapPKETOJIOIH;

3) KpeaTuBHICTh, TBOPUICTH CTAHE OCHOBHOIO I[IHHICTIO
Ha PUHKY MpaIli, 1[0 MoKe cTaTu 30y THUKOM PO3-
BUTKY JIFOJICBKOTO KaIliTaJy CUTBCHKUX TEPUTOPIH.
ITpaniBHuK arponigmpueMcTBa OTPUMY€E OlJIbIIIEe

MOXKJIMBOCTEM, a poboue cepemoBUIle CTae O1JIbII

1HKJTIO3BHIIM;

4) tmdporisallia BUPOOHUIITBA 3a6€3I1€UNTh ITPO30PIiCTh
arpo0isHecy Ta TIOCUJIEHUI KOHTPOJIIO 32 HOT0 [TisATh-
HICTI0 3 60Ky IPOMAJICHKOCTI, OLIBII TICHUM 3B A30K
BUPOOHUEKA 13 CITOJKUBAYUEM;

5) cripuATHMMe YCYHEHHIO CUCTEMHUX PU3UKIB B arpo-
BUPOOHUIITEI.

IIpore, HoBiTHI UdpoBi TexHomorii 14.0 i 15,0 mo-
JKYTb CIIPUUUHUTHU 1 HETAaTUBHI HACTIIKA B PO3BUTKY
CLIbCHKUX TepUTOPiil. |JiA YHUKHEHHSA I[hOT0 ABUIIIA
MOTPEeOYIOTHCA 3YCUJIJIA MICIIEBUX OPTaHiB BJIa/IN 1 arpo-
TiIIPUEMCTB Y CTBOPEHHIO BUPOOHUYOT 1 COIiaJIbHOT
1H(QPaACTPYKTYP [JId YHUKHEHHA 6e3pobiTTsa BHACIIIOK
aBTOMATHU3AIl Ta IK(PPOoBi3aLii BUPOOHUIITBA ArpoMij-
mpueMmcTB. CBiTOBa ITPAKTHUKA yiKe Mae€ ITO3UTHUBHUI
JIOCBIJI BUPIIIIEHHS I1i€l ITPo0IeMU Ha 0CHOBI CITiBPOOiT-
HUIITBA 3 TIPUBATHUM KAITiTAJIOM IIJIAXOM 3aJTyYeHHA
10ro [0 BUPIIIIEHHS JAaHOI IIpobJieMu, pO3IIUupPeHHs
MIPOEKTIB JIePIKaBHO-ITIIITPUEMHUIIBKOTO TAPTHEPCTBA
[3]. ITboMy MOKYTBH CIPUATH 1 BiATIOBIHI €KOHOMIUHI
PUHKOBI MeXaHi3MU CTUMYJIIOBAHHA BIIPOBAPKEHHA
JoauHoLIeHTpuYHUX iHHOoBaIii 15.0 3 60Ky gep:xas-
HUX IHCTUTYIIH. A/Ke Te, 1110 MU HUHI TTO3UI[IOHYEMO
B YKpaiHi AK IHHOBAI[i0 MaiibyTHHOTO PO3BUTKY BUPOO-
HUYOI TiAJILHOCTI arpomigIIPUeEMCTBA, HA CBITOBUX PUH-
Kax — JaBHO € ToBapoM (commodities) [7]. Ia spimicts
TEXHOJIOTIH € JIOTIUHOI0, AKII0 BPAXyBaTH 1[0 KOHITETIITi1
14.0 B:xe Ginbine 10 pokiB i HUHI yiKe 3Hi1HCHIOETHCSA
nepexin go 15,0. IIpore, HesBaskarouu HaA BCe, B HAIIIIH
nepskasi Tenmertii 14.0 i 15,0 moctymoBo mipoHUKae
1 B arpapHUil ceKTop ekoHoMiku. HaltiHTeHCcuBHiIIIe 111
3MiHU BiI0OyBAIOTHCA B YKPATHCHKUX arpoOKOMITaHIAX,
110 MAIOTh 38 METY IiIBUIIUATHU ITPOAYKTUBHICTH CBOEL
IIAJIBHOCTI Ta, PIBHAOYNCH HA MIXKHAPOIHI CTAHIAPTH,
KOPUCTYIOTHCA HACIITKAMU YeTBEPTOI MIPOMUCITIOBOL
PEeBOJIIOLTI1, TOOTO BIPOBAYKYIOTh HOBITHI T€XHOJIOTI1 HA
CBOIX arpomiIIPUEMCTBAX, HOBY KOHITEII[iI0 MAPKETUH-
roBOI1 MiAJBHOCTI. TaKkuii mpoTpecuBHUI CKAYOK y 3a-
crocyBaHHiI HOBITHiIX TexHosoriit 14.0 i I5.0 cBiquuTh
PO MiABUIIEHHSA PiBHA JOCTYITHOCTI 1X /10 mEePeI0BUX
TEXHOJIOTIH B HOBIi [ pOBiil eKocucTeMI.

BHCHOBKH i II€epCIIEKTUBHU MOTAIBIIAX JOCJIi-
IKeHb. TakuM yuHOM, TiIpKiIi3aIia 6i3Hec-TIporecy
arpoITiIITPUEMCTBA Ta 60POTEO0a HA PUHKY 3a CIOKUBAYa
BUMArarTh IIEPEXOy JI0 HOBOI KOHIIEIIIi1 MapKeTUHIOBOL
JIATBHOCTI, IKA Ma€ BPAaX0ByBaTU 3MiHU Ta aJIalTyBa-
THUCA 10 TIOTPeO 1 MOYKIIMBOCTEM CYCITIJIbCTBA Ta Gi3Hecy.
Amxe B HOBOMY €KOHOMIUHOMY ITPOCTOPI, 11e hopMyeThes
g poBa eKocrcTeMa, CIIOKUBAY 06Mpae ToBap, AKUEL
3[IaTeH CTATU YACTUHOIO CUCTEMU HOro OyTTs i SMEHIIIUTh
BUTPATU BHYTPINIHIX pecypciB Ta uacy. MapxkeToJioru
CyYacHOT0 arpoIliAIpUeMCTBA MAKTh TPaHCPHOpMyBa-
TH CBOI 3HAHHA B rajIysi iHQOpMAaIlifHUX TeXHOJIOTIH,
POBIINPIOBATUA «TOYKHU KOHTAKTY», AKI MOYKYTh BUKO-
PUCTOBYBaTH B KOHTEKCTI TiFKUTAII3AIli1, TOCTY 0
AKUX HaM HaJaroTh iHHOBaIiHI TexHosorii 14.0 ta I5,0.
Ak pesysibTaT oTpUMaEeMo TiBUIIEHHA BUPOOHUIITBA
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Ta e()eKTUBHE YIIPABJIIHHA 00MEKEeHUMH pecypcamu;
MMPUHHATTA AKICHUX PillleHb, cOpPMOBAHUX HA OCHOBI
peasibHUX IaHWX; IHTerPOBaHI BUPOOGHUYI NPOIlECH;
€KOHOMII0 yacy BUPOOHUIITBA, TiCHOI B3a€MO/Iil 3 TapT-
HepaMu y BUPOOHUIITBI Ta CIIOKUBAYaMU NPOAYKIIT
To110. To0TO, 3a TOIIOMOTI0I0 3a3HAYEHNX TPEH/IIB HOBOI
roHternirii [aaycTpii 5.0 MapKeToJIOTH arpomiiIpueM-
CTBA MOKYTh BUKOPUCTOBYBATHU CKJIQTHY CUCTEMY «Me-

TaBCECBITY» (BJIUTTA (PiBMUHOTO TA BipTYaJILHOTO CBITY)
y BCIX KaHAJIAX, 00 MiTKIIOUNTHY ITOTEHI[IHUX KITIEHTIB
0e3mocepeqHbO T0 KOPETryBaHHA BUPOOHUYOTO IIPOIIECY.

IlepcrieKTMBHUMY HATNPAMKAMHU [JIA TOAJIBIINX
MOCJIIyKeHb 100 BTLJIEHHA HOBOI KoHItenmii I5.0 mo-
JKYTh OyTH BUSHAUEHHA COLIaJIbHOI'0 Ta €eKOHOMIUHOTO
e(exry Bij il BOPOBA/PKEHHA B OpraHisallii BUpOOHIUO1
Ta MApPKETUHTOBOI TIAJIBHOCTI arpoIliIITPUEMCTB.
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