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Summary. The article is devoted to the study of the role of social
entrepreneurship in solving socio-economic problems of territorial communities.
The authors analyzed the opportunities for the development of social

entrepreneurship in the territorial community on the basis of the author's
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questionnaire. An empirical study has shown that social entrepreneurship in the
community is underdeveloped. Survey participants demonstrate an
understanding of the meaning of social entrepreneurship, their views are
radically different from the views of experts and experts. Today's entrepreneurs
see their mission in supporting socially vulnerable groups, helping to strengthen
families and raising children, and preventing negative social phenomena. The
analysis of the results of the survey shows the existence of gender problems due
to the increased burden of family and household problems in the first place.
From the point of view of gender features, the development of women's social
entrepreneurship will be more conducive to overcoming social problems in
society. Emphasis is placed on the fact that understanding the essence of social
entrepreneurship in society will help to introduce new tools for socio-economic
solutions that can be more effective than traditional ones. It has been proven
that the success of social entrepreneurship at the local level is largely based on
the perception of its community members and the understanding that the result
of social enterprise is to improve the quality of life of community members by
finding new ways to solve social problems. Community members' work on social
entrepreneurship can "encourage” them to think about value orientations and
opportunities to help the disadvantaged. It is the change in the behavioral
patterns of community members that can become one of the components of the
mechanism for the development of social entrepreneurship in our country at the
local level. The authors propose to expand cooperation with local authorities in
order to improve attitudes towards social entrepreneurship as an alternative to
solving problems.

Key words: social entrepreneurship, social entrepreneur, local

community, behavioral patterns.

Anomauyia. Cmamms npucesiueHa OOCHIONCEHHIO POi  COYIANIbHO20

RIONPUEMHUYMBA y 8UpiuenHti COYIANbHO-EKOHOMIYHUX npobaem
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MepumopianbHux 2pomao. Aemopamu 30iUCHEHO aHANI3 MONCIUBOCHEL
PO3BUMKY COYIANbHO20 NIONPUEMHUYMBA 8 MEPUMOPIANbHIL 2POMAOT HA OCHOBI
asémopcovkoi ankemu. IIpogedene emnipuune 00CAIONCEHHS NOKA3ANO0, WO 8
2pomaodi coyianvHe NiONPUEMHUYMBO 3HAXOOUMbBCS 8 HEPO3IBUHEHOM) CHIAHI.
Yyacnuku onumyeanns Oemoncmpyloms  pPO3VMIHHA — CEHCY  COYIAIbHO20
RIONPUEMHUYMEA, IX VABNEHHS KAPOUHANbHO He PO3XOOSMbCA 3 VAGIeHHAMU
Gaxisyis i excnepmis. Ce010 MiCit0 CbO20OHIWHI NIONPUEMYI ObAUamMv 8 Momy,
wob Haoasamu NIOMPUMK) COYIAILHO HE3AXUWEHUM 2PYNnam, 0onomazamu y
smiyHenHi cim'i [ euxosanHi Oimetl, NPOQDIIAKMUKU HE2AMUBHUX COYIAIbHUX
asuwy. Auaniz pezyibmamie OnumMy8aHHsA C8I0YUMb NPO ICHYBAHHS 2€HOEPHUX
npobnem uepe3 niosuUWeHe 3a8AHMANCEHHS CIMEUHO-NOOYMOSUMU NpobaeMamu
6 neputy uepzy. 3 MOYKU 30py 2eHOEPHUX O0COOIUBOCMEU came PO3BUNOK
JHCIHOY020 COYIANbHO20 NIONPUEMHUYMBA OYOe OLIbUWo MIpolo CRpusmu
NOOOJIAHHIO COYIANbHUX Npobaem 8 epomadi. AKYeHmosano yeazy Ha momy, o
PO3YMIHHS CYMHOCMI COYIAIbHO20 NIONPUEMHUYMBA Y 2POMAOL OONOMOICe
6NPOBAOUMU  HOBI THCIMPYMEHMU BUDIUWEHHS COYIANbHO-eKOHOMIYHUX, 5K
MOHCYymb Oymu Oinbut eghekmusHUMU Y NOPIBHAHHI i3 mpaouyitinumu. /loeedeno,
Wo YCNIWHICMb COYIANIbHO20 NIONPUEMHUYMBA HA MICYEB80OMY PIGHI 8 3HAYHILL
MIpIi 3aCHOBAHA HA CNPUUHAMMI U020 YNeHAMU 2POMAOU MA PO3YMIHHI MO20, WO
pe3yIbmamom OisIbHOCMI COYIANbHO20 NIONPUEMCMBA € NIOBUWEHHS SIKOCMI
JHCUMMSL YNEHI8 2POMAOU 3a PAXYHOK 3HAXOONCEHHs. HOBUX CNOCODI8 GUPIULEHHS
coyianvHoi npooaemu. QOOIZHAHICMb YJEHI8 2poMadu w000 COYIaNbHO2O0
NIONPUEMHUYNBA MOXNCE (NIOUMOBXHYMUY 00 MO020, W00 3a0yMamucs wooo
YIHHICHUX oOpienmayil ma modcausocmeti oonomoemu obeszoonenum. Came
3MIHA NOBEOIHKOBUX NAMEPHIB UNeHI8 CYCRIIbCMEAa MOodce Cmamu OOHIEN 3i
CKNAO00BUX MEXAHIZMY PO3BUMK) COYIAIbLHO20 NIONPUEMHUYMEA 8 HAWLIU KPAIHI
Ha Micyegomy pieHI. Aemopamu 3anponoHO8AHO pPO3WUPEHHS CRIBNpayi 3
opeaHamu micyegoi 61aou 3 Memor NONINUEHH CMABIeHHs 00 COYIalbHO20

RIONPUEMHUYMEA, 5K AIbMEPHAMUBU OJisl BUPIULEHHS NPOOJIeM.
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Knwuogi cnosa: coyianvrie nionpuemMHuymeo, coyianvHull nionpuemeyby,

MmepumopiaibHa 2pomaoa, No8ediHKO8I NamepHU.

Formulation of the problem. Violation of justice and equality is an
important problem in society. Social entrepreneurship can act as a tool for
solving socio-economic problems; it is gaining more and more popularity in
recent years in Ukraine, the relevance of its development is increasing in the
context of the implementation of the administrative-territorial reform. However,
despite significant scientific achievements, further development requires the
issues of determining the role of social entrepreneurship in the development of
territorial communities.

Analysis of recent publications and research. An important contribution
to the development and analysis of problems, connected with the development
of social entrepreneurship were contributed by D. Bornstein [1], B. Drayton [1],
J. Dees [11], M. Duniam [12], R. Eversole [12], E. Omarov [14], C. Thomas
[15] and other. Among Ukrainian scholars researching the problems of social
entrepreneurship, one can note works by N. Gusak [3], M. Goncharova [9], V.
Kokot [8], N. Kovalenko [5], A. Kornetskiy [9], N. Lugovenko [5], V. Medvid
[13], V. Nazaruk, V. Pylypenko [13], V. Shkuro [10], A. Svinchuk[9], V. Smal
[8], A. Tumanova [9], O. Chuiko [10], T. Ustik [13], N. Volchenko [13], M.
Vashchenko [13].

Purpose. The aim of the study is to further develop the theoretical
provisions on the essence of social entrepreneurship, analyze the possibility of
developing social entrepreneurship in society and determine the strategic
directions for the development of social entrepreneurship in society in the
context of ensuring gender equality.

Results. A good or successful community is one in which there is no
poverty, no crime, which provides a high quality of life for all its members. That

IS, one that promotes justice and equal access to rights, because its members can
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work for the common good [10; 13]. The main platform for implementing
changes at this time is the local level [2]. Although Ukrainian women are an
educated and economically active part of the population, they do not have
adequate representation in the economic sphere or in decision-making bodies
[4]. The gender perspective should also be taken into account in social work
with older people. The older population is markedly dominated by women, but
does not take into account social and behavioral differences due to their
belonging to different gender groups.

Social entrepreneurship can be a tool for solving these problems. Social
entrepreneurship emerged as an important means of meeting social needs. In
Europe, the concept of «social enterprise» first appeared in Italy to respond to
unmet needs. The term «social entrepreneurship» was coined in the 1980s by
Bill Drayton [1]. According to Gregory Diz, unlike business entrepreneurs,
social entrepreneurs have a social mission - to make the world a better place
[8;11]. Understand the popularity of social entrepreneurship allows us to
understand that the public and private sectors can not cope with the problems of
society. The third, the voluntary sector, has long witnessed entrepreneurial
dynamics that have led to innovative solutions for providing services or goods to
individuals or communities whose needs have not been met by either private
companies or the state [1; 9].

We have identified key features that allow us to analyze the differences
between entrepreneurship and social entrepreneurship [6]. The fundamental
difference is in the value proposition. The value proposition of a social
entrepreneur is aimed at the poor, extremely disadvantaged population.

Social enterprises create numerous positive consequences for local
communities. This indicates the need for a more thorough study of options for
interaction between local authorities and social enterprises (Fig. 1).
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Fig. 1. Options for interaction between local authorities and social enterprises

Source: developed by [5;12]

Factors that contribute to the development of social entrepreneurship fall
into two categories: the characteristics of the social entrepreneur and the
resources they used [14; 15]. Thus, the success of social entrepreneurship can be
ensured through effective stakeholder engagement.

For a more thorough analysis of the theoretical provisions and to
determine the peculiarities of the development of social entrepreneurship in
territorial communities at the next stage of work was an empirical study on the
basis of the Romen territorial community of Sumy region.

We developed a questionnaire that allowed us to analyze the opportunities
for social entrepreneurship in the community and identify strategic directions for
its development in the context of gender equality.

The study involved 50 respondents. The most priority tasks that need to
be done for the development of the community for the respondents are the
reduction of the unemployment rate (78%) and the development of small

business as a means of solving the employment problem (70%) (Fig. 2).
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Determine the importance of the following tasks that need to be carried out for
the development of society: (1 - priority 2 - secondary; 3 - not important)

Creation and development of multifunctional... 40% oz 20%
Establishing communication between the population... 50% N7 8%
Social protection of vulnerable groups 48% N7 A %
Expansion of the network of preschool education... 28% ISP 20%
Small business development 70% 227N 8%
Improving the quality of medical care 62% D7 12%
Development of leisure (recreation, sports) 38% NS Eo I 6%
Landscaping of settlements and environmental... 34% o 36% 30%
Expansion of the network of consumer services 22% o 56% 22%
Reducing unemployment 78% 2072 %
1 m2 3

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Fig. 2. Priority of tasks to be performed for community development according to the

results of the survey, %
Source: developed by the authors based on empirical data

The majority of respondents (72%) noted that the community has
favorable conditions for business development, with the most influential factors
being the ability to seek new ideas, cooperation with local authorities,
motivation of employees. The definition of the hierarchy of key factors is
influenced by differences. For women, the search for new ideas and leadership
qualities are the most influential factors, in contrast to men, for whom such is
the professional knowledge and motivation of employees.

The vast majority of respondents (86-88%) believe that business should

not only make a profit, but also take part in solving social problems of society
(Fig. 3).
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Below are some judgments about the goals and purpose of the business. Express
your agreement or disagreement with each of the following judgments:

The task of business is to treat its clients and its activities in general

responsibly, to act within the law, and the implementation of social 54%
programs is a waste of resources.

Profits from the company's activities should be at least partially

directed to social programs, and not directed solely to the payment 86%

of dividends to business owners

When making business decisions, the entrepreneur must, above all,

()
proceed from economic logic, rather than ethical considerations 6%
Entrepreneurs must help the development of the region and the 88%
community °
Entrepreneurs and businessmen should take part in solving acute 38%
social problems together with the state and public organizations. °
yes Hno 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Fig. 3. Judgments about the goals and purpose of the business

Source: developed by the authors based on empirical data

The vast majority of respondents know what social entrepreneurship is,
and believe that the community has not only a need (94%) but also opportunities

(92%) for the development of social entrepreneurship (Fig. 4).

‘ 6%
°

R / 3 94% ’

yes = no yes ®=no
Do you think there are opportunities for the Do you think there is a need for social
development of social entrepreneurship in society? enterprises in the community

Fig. 4. Survey results on the possibility and needs of social entrepreneurship

development in the community

The analysis shows that 41% of the interviewed entrepreneurs were engaged
in charity work, however, only one in six created a job for socially vulnerable
segments of the population (Fig. 5). Even fewer participated in community-based

social programs.
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have you had in the last few years ...:

to hire representatives of socially vulnerable...
implement social programs aimed at improvin...
provide financial support to non-profit and...
to direct the received profit on development...
influence the decisions on which the life of yo...
provide benefits and additional services to...

Fig. 5. Participation of respondents in solving social problems

Source: developed by the authors based on empirical data

We see a significant gender difference in the answers, what motives

encourage doing business (Table 1).

Table 1
The results of the survey on business motives by gender difference of
respondents

It is known that people do business with different goals and women men
motives. Please select from the list no more than three
motives that are most important to you personally
Improving personal wealth 25% 21%
The desire for independence and independence 17% 14%
The desire to be useful to society; 17% 10%
The desire to change the world for the better 13% 9%
Self-affirmation in the profession, realization of 10% 10%
professional abilities;
Caring for those around 8% 9%
The desire to realize their ambitions and a certain idea 1% 10%
Achieving success in society, the desire to increase 4% 11%
their authority in the eyes of others

Source: developed by the authors based on empirical data

Thus, women (38%) prefer social motives more than men (28%), while

men's personal motives are more pronounced - 48% vs. 36% for women.
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The analysis of the survey results shows the existence of gender problems
due to the increased load of family and household problems in the first place
(Table 2).

Table 2

Results of the survey on gender inequality of respondents
Do you agree that in the field of entrepreneurship, | women men
most women experience inequality in their ability to
succeed compared to men
No, | think it's just a stereotype, men and women 39% 26%
have the same opportunities
Yes, because most men do not treat women as equal 13% 26%

partners, and women have to constantly prove that
they are not worse than men.

Yes, because a woman carries a double burden - 45% 37%
home and work, which prevents her from competing
on an equal footing with men

| hesitate in response 3% 11%

Source: developed by the authors based on empirical data

At the same time, among men there are much more who see it than among
women. In our opinion, this shows that psychologically women are more willing
to reduce gender inequality - the share of women who do not think that they
have less opportunities to succeed in business is 1.5 times greater than men. A
comparison of the ethical attitudes of men and women allows us to draw the
following conclusion: in business, women are more dependent on others, and
therefore their principles and business ethics are more determined by moral
principles.

Thus, women's entrepreneurship has a special structure of motivations for
doing business, which differs from the motivations of men. In the first place in
their hierarchy is the desire for social self-realization. Thus, it is the
development of women's business that contributes more to overcoming the
phenomenon of poverty, aimed at improving the quality of human life.

An effective way to stimulate the development of social entrepreneurship
on the territory of Ukraine can be nudging [7]. Formation of social and
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psychological qualities human potential, taking into account traditions, cultural
values and the expected response, can have a significant effect on the level of
development of social entrepreneurship. It is a change in the value system and
psychology of members of society that can become one of the components of
the mechanism development of social entrepreneurship in Ukraine

Discussion and conclusion. Generalization of the existing in the literature
approaches to defining the essence of the category of «social entrepreneurship»
made it possible to define it as entrepreneurial activity aimed at mitigating or
solving social problems. In the foreign experience of social entrepreneurship,
there are various models of social enterprises. The choice of an organizational
model depends on many factors and is determined in accordance with the tasks
that each enterprise sets for itself. Our empirical study showed that social
entrepreneurship in the community is underdeveloped. Important for the
formation of social entrepreneurship is its perception. Survey participants
demonstrate an adequate understanding of the meaning of social
entrepreneurship, their ideas do not differ radically from the ideas of experts and
experts. Today's entrepreneurs see their mission in providing support to socially
vulnerable groups, helping to strengthen the family and raising children,
prevention of negative social phenomena. Analysis of the survey results shows
the existence of gender problems due to the increased load of family and
household problems in the first place. There is also a significant gender
difference in the motives for doing business. From the point of view of gender
features, the development of women's social entrepreneurship will be more

conducive to overcoming social problems in the community.
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