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SOCIAL MEDIA MARKETING AS A TREND COMPONENT OF THE
COMPANY'S MODERN MARKETING STRATEGY

Anomauin. Mapkemune 6 coyianvrux media mae cymmesi 8iOMIHHOCMI 810
KIACUYHUX MAPKEMUH208UX THCIMPYMEHMIB, HA8IMb V yughposomy mapkemuney. B
MOt camuil Yac 8iH € He8i0 EMHOI0 CKIAO0B0I KOMNIEKCY MAPKemuH2y KOMNAHIL.
Y cmammi poszkpumo memy ocobausocmeti 6UKOPUCMAHHS COYIATLHUX Media 8
3a2anbHOMY KOMAIEKCI Mapkemuney komnauii. Hasedeno ocnoeHi 8iOmMiHHOCMI
SMM (Social Media Marketing/Mapxkemune 6 coyianbrHux media) 8i0 K1acuuHux
MApKemMuH208UX IHCMPYMeHmi8. YKpaincoKi KoMnawii Ha Oanull yac ece Oinvuie
BUKOPUCIOBYIOMb  COYIANIbHI MepedXCl SAK IHCMPYMeHm NpPOCY8AHHA, ale 6

Oinbuocmi 6UNAOKi6 Maromov HU3LKY eheKmusHicms pooomu 3 COYianbHUMU Medid
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yepez HeCUCMmeMHUl NiOXi0 Mma He3HAHHS OCHOBHUX NPUHYUNI& poboomu O0aHo20
incmpymenmy. B cmammi ucgimieHo Kuou0o8i ymosu 015 nob6yo0o8u
IHMepaKkmueHoi  KOMYHIKayii 3 Yilb080W  aAyOUMOpIEI 3  6PAX)BAHHAM
ocobausocmeti Npocy8anHs OIi3Hecy uepe3 CoyianbHi Mmeodia, AKI CYMMEBO
BIOpI3HAEMbCS 8I0 NIOX00i8 IHGOpMY8aHHS ayoumopii uepe3 61acHi pecypcu
KOMNAHIi, HAnpuK1ao eeb-caumu. 3a3Havyero 8axdcausi acnekmu 0Jist hopMy6aHHs
006ipu 00 KOMNAHII/MOBAPY/NOCy2U ULIAXOM (POPMYBAHHA AKMUBHOI CHIIbHOMU
JIOAIbHOI ayoumopii 6 coyianvHux mepedxcax. Pozenanymi nioxoou 0o makoeo
aeuwa K aogokayis bpendy. Hasedeno ma npoananizo8ano OCHO8HI Yomupu
emanu 83aEmo0ii iIHmepHem-Kopucmy8adie 3 KOHmMeHmoM. /[ocniodcenHs 8Kouae
BUBUEHHS MA AHANI3 PIBHI8 COYIANbHOI OINbHOCMI KOMNAHIU 6 IHmepHem-
cepedosuwyi ma Micye MAapKemuHey 6 COYIANbHUX Mepedcax 6 po3pisi ybo2o
PO3N00iN)y.

B pesynomami npogedenoco 00CniOxiceHHs 3anponoHO8AHO AICOPUMM
eheKmueHo20 BUKOPUCMAHHS COYIAIbHUX MepexC SK CKIA0080I KOMNIEKCY
mapkemun2y 051 npocysants 0iznecy. Hageodeni ¢ cmammi oani ma npono3uyii
MOXCYymb  OYmMu  8UKOPUCMAHI  YKPAIHCObKUMU KOMARAHIAMU 0N  NIOBUUEHHS
eghekmugHoCmi npocy8anHs Moeapie ma NOCIy2 Yyepe3 COYIalbHI MepeXC.

Knwuosi cnoea: mapkemune, coyianvui media, SMM, coyianvruti

MapKemuHe, COYlanbHi MepediC.

Annomayus. MapremuHne 8 COYUANbHLIX MeOud umeem CYueCmeeHHble
OMAUYUSL OM KIACCUYECKUX MAPKEMUH208bIX UHCMPYMEHMO8, 0adice 8 Yupposom
Mapkemunee. B mo e epems OH A615emcs HEOMbEeMAEMOU YACTbIO KOMNIEKCA
MapkemuHea KomMnawuu. B cmamee packpvima mema  ocobennocmel
UCNONIL30BAHUSL COYUATLHBIX MeOUd 8 0bujem KOMNieKce MapKemurea KOMNAHuu.
Ilpuseoenwvt ocnosuvie omnuuus SMM (Social Media Marketing / Mapxkemune 6
COYUANbHBIX Medua) om KIACCUYECKUX MAPKEeMUH208bIX UHCIMPYMEHMO8.

YKpauHCKue KOMNnAaHuu 6 HacmosAujee e6pemsl 6ce bonbue UCnoJib3yrom coyuaibrsle
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cemu KaK UHCMPYMeHm NPOOBUNCEHUs, HO, 8 OONbWUHCMEE ClIyuaes, UMem
HU3KYI0 3¢hghexmusHocms pabomvl ¢ COYUATbHLIMU MeOUad Yepe3 HeCUCMEMHbLL
NnO00X00 U He3HAHUe OCHOBHBIX NPUHYUNOE PAbOmbvl OAHHO20 UHCMpYyMeHmda. B
cmamve 0cGeujenvl Kuouegvle VCI08Us OJisl NOCMPOEHUs: UHMepaKmueHou
KOMMYHUKAYUU ¢ Yenesou ayoumopueti ¢ yuemom ocoOeHHOCmel Npoo8UMCEHUs
OusHeca uepes coyuaibHvie Meoud, KOmopvle CYWecmEeHHO OMAUYAOMCcs Om
n00X0008 K UH@DOPMUPOBAHUIO aAYOUMOpUU Yepe3 COOCMBEHHble pecypChbl
KOMNAHUu, Hanpumep GeO-catimvl. YKazaHvl  6adCHvle  acnekmvl O
G opmuposanus 0ogepus K KomMnanuu / mosapy / yciyee nymem (opmuposaHus
AKMueHo20  coodwecmea JNOSIbHOU — AYOUMOpUU 6  COYUATbHBIX — CemsXx.
Paccmompenwvl nooxoosr k maxkomy senenuio, kak aogoxkayusi bpenoa. Ilpugeoenul
U NPOAaHAIU3UPOBAHLI OCHOBHBIE Yemblpe dMAand 63auMoOetcmeus UHmepHem-
nonvzosameneti ¢ KoHmeHmoM. Hccnedosanue ekiouaem uzyyeHue U aHAIu3
VPOBHEU COYUANbHOU O0esmelbHOCmU KOMNAHULL 6 UHmepHem-cpede U MeCcHmo
MapremuHea 8 COYUAIbHBIX CEMX 8 paspese d9Mo20 pacnpeoeetus.

B pezynemame npogedenno2o ucciedo8anusi npeosodceH AlcOPUMM
ahhexmusnoco  UCNONBL306AHUSL  COYUANLHBLIX cemel KAk Ccocmasgusaouell
KOMNIeKca mapkemunea 01s npoosudicenusi ouzrneca. llpusedennvie 6 cmamve
OauHble U NPeONOHCEeHUsL MO2Ym OblMb UCNOIb308AHbl YKPAUHCKUMU KOMNAHUAMU
0151 NosvluleHUs dPpekmusHocmu NPOOBUNCEHUSL MOBAPO8 U YCIYe yepe3s
coyuanbhble cemu.

Knrwouesvie cnosa: mapxemune, coyuanvhvle meoua, SMM, coyuanvHwiii

MmMapkemuHe, coyudilibHvle cemu.

Summary. Social media marketing has significant differences from classic
marketing tools, even in digital marketing. At the same time, it is an integral part
of the company's marketing mix. The article reveals the topic of the features of
social media use in the overall company's marketing mix. The main differences

between SMM (Social Media Marketing / Social Media Marketing) and the classic
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marketing tools are given. Currently, Ukrainian companies are increasingly using
social networks as a promotion tool, but, in most cases, they have low efficiency of
working with social media through an unsystematic approach and ignorance of the
basic principles of this tool. The paper highlights the key conditions for developing
interactive communication with the target audience, taking into account the
features of promoting a business through social media, which differ significantly
from approaches to informing the audience through the company's own resources,
such as websites. Important aspects are indicated for building trust in a company
/ product / service by forming an active community of a loyal audience on social
networks. Approaches to such a phenomenon as brand advocacy are considered.
The main four stages of the interaction Internet users with content are presented
and analyzed. The research includes the study and analysis of the levels of social
activity of companies in the Internet environment and the place of marketing in
social networks in the context of this deviding.

As a result of the research, an algorithm for the effective use of social
networks as a component of the marketing mix for promoting a business is
proposed. The data and suggestions presented in the article can be used by
Ukrainian companies to increase the efficiency of promoting goods and services
through social networks.

Key words: marketing, social media, SMM, social marketing, social

networks.

IocranoBka mpoOJieMH. 3 MOSBOIO Ta PO3BUTKOM COLIAIBHUX MEpExX
MOBEJIIHKA LJILOBOI ayIUTOP1i KOMIAHIM 3 TOYKU 30py B3a€MOJIi 3 KOMITAHISIMU
CYTTEBO 3MIHMJIACS 1 TPOJIOBIKYE 3MIHIOBATUCS KOKHOTO JHS. 3MiHA MMOBEAIHKU Ta
LIHHOCTEH  IHTEpPHET-KOPUCTYBayiB  3MYIIye  MPEJICTAaBHUKIB  Oi3HECy
BUKOPHUCTOBYBAaTH HaWCydacHIIIl MiAXOAu B MapkeTUHTYy. Came MapKeTHUHT B
COLIIAJIBHUX MeJla HaJa€e MOXKJIMBICTb OyayBaTH HE OJHOCTOPOHHIO, a

IHTEpaKTUBHY KOMYHIKAI[ll0 3 ayauTopiero, e(EeKTUBHO BHUBYATH HACTPOL
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KOPUCTYBauiB Ta IMIBUAKO pearyBaTH Ha 3MIHHM, HEJONIKH, BUKOPUCTOBYBATH
Tpenau. OcHOBHa MpobiiemMa cepe/i MPeCTaBHUKIB YKPATHCHKOTO O13HECY MOJSATaE
B TOMy, IO Oarato KEpiBHHUKIB MIANPUEMCTB Ta (axiBIiB 3 MApPKETUHTY
BUKOPUCTOBYIOTh SMM sk 3BUYallHUNA MApPKETUHTOBUUA 1HCTPYMEHT, HE
BpPaxOBYIOUU TOTO, IIO BIH CYTTEBO BIPI3HSAETHCS BijJ KJIACHUYHUX 1HCTPYMEHTIB
npocyBaHHs. [{e mpu3BoAUTH 10 HU3bKO1 €PEKTUBHOCTI MAPKETUHTY B COLIIAIbBHUX
Meia, a IHKOJIM HaBITh IIKOJUTH IMIJDKY KOMITaHIi Ta 3HH)KY€E pe3yJIbTaTUBHICTD il
MapKETUHTOBO1 iNbHOCTI. [l €(peKTUBHOrO BUKOPUCTAHHS MAapKETUHTY B
COIIIAJIbHUX MeEpexax BaXXJIMBO YITKO PO3YMITH SIK BIH MpaIloe Ta YuUM
BIJIPI3HSAETHCS BiJl KIIACUYHUX 1HCTPYMEHTIB.

AHaJIi3 OCTAaHHIX AOCHiIKeHb i myOJikaumiii. TeMO0 MapKETHHTY B
COIlIaJIbHUX MeEpekax fAK CKJIQJ0BOi KOMIUIEKCY MAapKETHHTY KOMIaHIi
JOCJIIKYIOTh 1HO3€MH1 Ta BITUM3HSHI HAYKOBII Ta npakTuku. Cepesr 1HO3eMHUX
aBTOPIB MOKHA 3a3HAYUTH BaroMuil BIUTUB Takux aBTOpiB sik EBanc 1. [1], MakKi
. [1], binmkin . [2], Kim A., Hizms A. [3], Tomcon I'. [3], Kim A. [4], Ko E. [4],
Opcoepn E. [5], Xaminor M. P. [6], AnGiToB A. [7]. Takox BaXJIHMBO BIIMITUTH
CYTTEBUU BHECOK B 3arajibHe PO3YMIHHS Ba)KJIMBOCTI Ta ocobiuBocteit SMM
BITUM3HAHUX HAyKOBIIB, cepen sikux JlurBunenko K. O. [8], Honenrpka, A. 1. [8],
Casunpbka H. JI. [9], I'epacumuyk T. A. [10], Kudsax O.B. [11], Ypna B. 1. [11].
Pe3ynbTaT ananizy myOikaliii 3a3Ha4€HUX aBTOPIB MiATBEPKY€E BUCOKY HAYKOBY
Ta MPAKTHUYHY LIHHICTb IXHIX JIOCHIIKE€Hb, OJJHAK JI03BOJIsI€ 3pOOUTH BUCHOBOK, 1110
Ha JaHUW MOMEHT 3aJIUIIAETHCS HEAOCTATHHO PO3KPUTOI0 Ta MPOAHAII30BAHOIO
TeMa MICLSI MapKETUHTY B COLIAJIbHUX MeJla B 3arajibHId cTpaTerii MapKeTUHTY
KoMITaHii. TakuM YMHOM MO3a yBarorw JAOCIIAHHUKIB 10 CbOT'OJIHI 3aJIMIIAIOTHCS
npoOJieMu:

— HECHCTEMHOTO MiJIX0Ay 0ararboX MpeACTaBHUKIB O13HECY 10 BUKOPUCTAHHS

MapKETHUHTY B COLIAJIbHUX MEia;

— CHOPUUHATTS OI3HECOM MPOCYBAaHHS B COIIAIbHUX MeJla SIK KIACUYHOTO

MapKETUHTOBOTO IHCTPYMEHTY 0€3 BpaXyBaHHSI HOTO 0COOJIMBOCTEM;
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— posrisiny SMM sK OKpeMoro sBHWILNA, HE IOB’SI3aHOTO 3 3arajibHOIO

MapKETHUHTOBOIO CTPATETI€I0 KOMIIaHI1.

Meta crarri. MeToro 1i€i poOOTH € PO3KPUTTS TEMH OCOOIMBOCTEH
BUKOPHCTaHHS COLIIAJIBHUX MeJla B 3arajJbHOMY KOMILJIEKC1 MAPKETUHTY KOMITaHIi.
Amnani3zy ocHoBHHX BigMiHHOcTeil SMM (Social Media Marketing/Mapketunr B
COIIaJIbHUX MeJia) BiJ KJIIACHYHUX MapKETMHTOBUX IHCTPYMEHTIB. BUCBITIEHHs
KJIIOUOBUX YMOB JUIsl TMOOYJIOBM I1HTEPAKTUBHOI KOMYHIKalli 3 ILIJIBOBOIO
ayIUTOpi€l0.  3ampolOHYBaHHS  QJITOPUTMY  €(PEKTHUBHOIO  BUKOPHUCTAHHS
COIIIAJIbHUX MEPEX SK CKJIaJ0BOI KOMIUIEKCY MAapKETUHTY Jii IPOCYBaHHS
013HecCy.

Bukiang ocHoBHoro wmarepiaay. Crpro3eH bparron, ['eHepanbHuii
nupektop, Personal Life Media, Inc, y IlepenmoBi mo kuuru «Social Media
Marketing: The Next Generation of Business Engagement.» («MapkeTuHr B
comianpHux Memia: Hactynmne mokominHs Oi3Hec-3anmyueHHs») [lefiBa EBaHca
Kaxke, 0 «[HTepHeT Ta MoUTyKOB1 CUCTEMU KapMHAIbHO 3MIHUIN O13HEC, a TeTep
1 coIliajbHI MEpPEeXi - 1€ HACTYMHA Cuia, 10 pyxae Hac Bnepea. Ak «pyTtOonbHI
MaMmu» B ABCTpasiii Ta mjaeMeHa Box/iB TaH3aHii noTparisitoTs y Facebook, a6o
OJIHY 13 COTEHb THUCSY 1HIIUX COILIIAJTBLHUX MEPEX, 1 BOHU MPUHOCSITH TYyAH CBOIO
IyMKYy Ta CBOi KOHTakTHI gaHi. llell muwisx s BCTAHOBIEHHSI 3B A3KY 31
CIO’KMBauyaMH Bpa)ka€ IUJIKOM HOBUM BUMIPOM CKJIQJHOCTI, ajie Ba)KJIUBIIIE —
HaJla€ HOBI MOXJIMBOCTI. MapKeTHHT B COLIAJIbBHUX MEpPEeKax MparHe 3alyduTH
KIJIIEHTIB TaM, JIe BOHU MPUPOJIHO BUTpavaroTh cBii yac» [1, c. 17]. Kopucryaui
MPUXOJSITh B COIlabHI MEPEXl 3 METOK CIUIKYBaHHS, PO3Baru, OTPUMAaHHS
HOBHUH, caMopeaii3amii. Aje BOHM HE MalThb Ha METI 3aXOJUTH Ha COL{aJbHY
maTdopMy 3apaa KOMYyHIKallii 3 TEBHUM OpeH0M. X04a Cy4dacH1 JOCIIIKEHHS
1 BUSBIIAIOTH, 110 BCE OUIbLIE KOPUCTYBaudiB BXE€ BUKOPHUCTOBYIOTh COLIAJIbHI
MepexXi B TOMY YHMCHl 1 U MOWYKY TOBApiB Ta MOCIYT, Kl BOHU MalOTh HAMIp
npuadaty, ajie OCHOBHA ME€Ta B1JBITyBaHHS COLIIAJIbHUX CAMTIB — 1€ caMe po3Bara,
CIIIKYBaHHSA 3 IHIIMMU KOpUCTyBauamu. B 1ux ymoBax Oi3Hecy mNOTpiOHO
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MPUCTOCOBYBATUCH JO I1HTEPECIB Ta IOBEAIHKOBUX NAaTEPHIB KOPUCTYBauiB,
CTBOPIOBAaTU IIHHICTh [Js1 KOPUCTyBaya, OyayBaTH CHUCTEMY IHTEPAKTHUBHHUX
KOMYHIKaIliil yepe3 MpeACTaBHUIITBO OI3HECY B COLIAIIBHUX MeEpexax, 3aMiCTh
TOro, 100 MepeTBOPIOBATH CTOPIHKY KOMIIaHil Ha OaHAIbHY JOUIKY OTOJOIICHb.
Bigomuit aMEpPUKAHCHKU npo¢ecop-KOHCYIbTaHT Crendopacskoro
YHIBEpCUTETY, axiBellsb B chepi mapkeTuHry Jleiis EBanc nmpononye take 6aueHHs
eTariB B3aemoii B SMM:

Lepwuti eman — cnoxcusanusi KOHmMeHmy. HaHpI/IKHaH, KOpHUCTYBa4d HC 6yzxe

poOUTH pernocT aonucy 0e3 MOMEepeaHbOT0 O3HAMOMIIEHHS 3 KOHTEHTOM IIbOTO
nonucy. BracHe KOHTEHT TeHEepyeThCS came Il TOro, 1mo0 HOro CroKUBaiu.
CrnoxuBaHHA KOHTEHTYy Ha0arato mnepeBHIlye Oynb SKHM IHIIMH MpOIEC B
corianbpHii Mepexi. KopucTyBadi BUXOJATh 32 MEX1 CIIOKMBAHHS B Pi3H1 CIOCOOH,
TaKl IK: peaKilisi Ha KOHTEHT, CTBOPEHHSI BJIACHOTO KOHTEHTY, MOIIUPEHHS U T.1.
3agauda O13HeCy — 3a0X0UyBaTH KOPUCTYBaUiB B3a€EMO/IIATH 3 KOHTEHTOM KOMIIaHI{,
MOIIUPIOBATH MOT0, CTBOPIOBATH BIIACHUI KOHTEHT, MOB’SI3aHUN 3 KOMITAHIEIO
(KopuctyBanbHUIIbKHIT KOHTEHT).

Jlpveuti _eman - KypupyBaHHs KOHMEHMmMY. I_[e nmponec COPTYBAHHA Ta

¢binbTpalii, OIIHKYU, PELIEH3yBaHHs, KOMEHTYBaHHs, MMO3HAYOK, a00 OMUCYBaHHS
3MicTy 1HIIUM YuHOM. KypupyBaHHS poOOUTH KOHTEHT OUIbII KOPUCHUM JIS
iHmMx. Hampuknag, Koau XTOCh CTBOPIOE PEIEH31I0 HAa KHUTY, € HaJlis, M0
pelieH3is CTaHe MiJICTaBOI0 JJIsl MOJAIBIIOTO pillieHHs mpo MoKynky. [Ipote, cam
OTJISIA TUIBKW HACTUIBKM XOPOIIWM, SK JIIOAWHA, SKa Hamucansa WOoro, 1 TUIBKH
HACTUIbKU KOPUCHUM, HACKUIBKH I1€ Ma€ BITHOIICHHS 10 JIFOJWHHM, 110 YUTAE IIE.
Biaryku ctaroTh q1HCHO [IIHHUMH, KOJIH iX MOYHA IIOMICTUTH B KOHTEKCT, IHTEPECH

1 IHHOCTI JIOJIUHH, IO YHUTAE iX.

ITpemiii_ eman — cmeopenns konmenmy. Ha BiAMIHY BIJl KypHUpyBaHHS
KOHTEHTY, 1€ BXE€ OUIbII TPYAOMICTKHI HJisi KOPUCTyBaya KpOK, ajie IyKe
BAKJIMBUU /U1 KOMIIaHIi. 32 YMOBH, IO KOPUCTYBa4d F'eHEpYy€E MO3UTUBHINA KOHTEHT
— IIe Iy>K€ KOPUCHO JIJIsl KOMIAaH1i. SIKI10 KOHTEHT HEraTUBHUI — 1€ CUTHAN JUJIs
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TEPMIHOBOI A11 ISl BUPILLIEHHS CUTYallli Ta KOPEryBaHHS MOXIIMBUX pEyTaliiHUX
HacaiakiB. [[ns Toro, mo0 MOTHBYBaTHM KOPHCTyBaua CTBOPIOBATH KOHTEHT,
MOB’SI3aHUM 3 KOMIIaHI€l0, MOTPIOHO HagaTH MOMYy MakCUMyM KoMQopTy i
1HCTpYyMeHTIB Juisl 1iboro. Lle 3aknuk o aii (aumiThest cBOiMHU (OTO), CrieliainbH1
JIOJIATKH, K1 IOTIOMararTh KOPUCTYBady CTBOPIOBATH KOHTEHT IIBUKO Ta JIETKO
(11absoHu, 3pa3Ku), 3a0X0UEHHS (3HUKKH, MOJIAPYHKH U T.1.). YuM MeHIie poboTu
Tpeba 3p0OUTH J11 CTBOPEHHS MOTPIOHOTO JIJIsl KOMITaHii KOHTEHTY, TUM Kpaiie. 3
M1JIBUIICHHSM CKJIAHOCTI 3HUKYETHCSI KUTBKICTh JII0JIeH, TOTOBUX BUTpPAYaTH yac

Ta 3yCWJIJIA Ha IIC.

Yemeepmuii eman — cnigpodimuuymeo. lleir eran € BepIIMHOIO Habopy
OCHOBHHUX cCOIlIaIbHUX OJI0KiB. CHiBpOOITHULITBO € KIIYOBUM MOMEHTOM B
peanizallii AMHAMIYHOI CHIJILHOTHM KOMIIaHII B COLIAJIIbHIA MEPEXi 1 € TOYKOIO
BXOJy B CIHpaBXHId couianbHuii 0Oi3Hec. CHiBpOOITHUIITBO BiOYBAETHCS
OPUPOJHO MIXK WIEHAMH CHUIBHOTH, KOJM HaJae€Tbcs Takud ImaHc. ['apHum
NPUKIAZAOM TYT € THUHOBHM Oinor. Po3rimsHyBIIM ioro, MokHa 3HaWTH OaraTto
JIOTIUCIB, MEPEOCMUCIICHUX YUTa4aMu 4Yepe3 KOMEHTapl - Kl T€UyTh JO HOBUX
Oecig Mk Ojorepom 1 unTadyaMu. biaorepu 4acTo aganTyrOTh CBIM «IIPOIYyKT» Ha
JBOTY, IPYHTYIOUHCh Ha AYMKax ayauTopii. Beaenns Omnory 1 Te, AK BX1Jl y4aCHUKA
(bopmye peanbHUI MPOIYKT, € OMAHIMBE IPOCTUM MIPUKJIIATOM TOTO, 1110 HACTIPAB/II
€ CKJIQJIHUM TPOIECOM OTPUMAHHSI KOHTEHTY BiJ KJIIEHTA 1 BUKOPUCTAHHS MOTO B
Iu3aitHl nmpoAykTy Kommanii. barato edekTuBHUX OJIOrepiB MPOAYKTUBHO
BUKOPUCTOBYIOTh KOHTEHT 3 KOMEHTAapiB YUTAUiB, a MOTIM OyAYIOTh HOBY AYMKY,
3aCHOBAHY Ha IHTepecax 1 JyMKax 4ynhTaya.

["apHUM NpUKIIaIOM TyT MOKHA HAaBECTU KoMIaHito Zappos: «Komu 061orepu
1 KJIIEHTHU B 3aXBaTi BIJ Zappos, 11e He JapMa: Zappos cTBoproe JlocTaTHI MOMEHTH
3aXOIUIEHHS JJI TOTO, 00 Oararo JiroAe BiA4yiu 1€ 1 MIIUIM CTBOPIOBATH 1
IOUIMTHCST KOHTEHTOM Ipo HuX. Lle moporo, 1 Zappos He 3aBXAW HaleIIeBIIHA
Maras3uH B3yTTd. AJie B MIJICYMKY 3aXOIUICHHs IepemMarae. Zappos Majau Hamip
noOyayBat 613HeC Ha MUTbsIpA AoJiapiB 3a 10 pokiB. SIk koMaHa, BOHH 3pO0OMIIH
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e 3a BiciM pokiB» [1, c. 44]. 3a ocTaHHI pOKH BIAOYBCSl CYTTEBUI 3CYB MOLIYKY,
COpUUHATTS 1HQOpMAIlli Ta NPUUHATTS pilleHHs npo mnokynky. Lleir 3cyB
MOB’A3aHUM 3 PO3MOBCIOJKEHHSAM [HTEpHETY Ta OCTaHHIM dYacoM 13
BUKOPUCTAHHSAM COLIAJIbHUX 1HCTPYMEHTIB. TpaauIiiiiHi Jxepena IOBipH - Taki
JIOJIU, SIK KEPIBHUKHU, aHATIITUKHU Ta PEOPTEPU HOBUH — OYyJIM 3aMIHEHO Ha "TaKuX,
gk s1". [Hdopmallisi OTPUMYETHCS «3 BYCT B yCTa» Ta 3 JOIMOMOIOIO COILlaJIbHUX
Menia. Ile cyTteBi 3miHu, siki He MoxHa irHopyBaTtu [1, c. 70]. IIpo Te, mo B
Cy4acCHOMY CBITI KOPUCTYBaudl CXWJIbHI OUIbIIE MOBIPSITH JIOJSM «CBOTO KOJa»
(HaBITH SKIIO OCOOMCTO 3 IIMMHU JIFOJbMH HE 3HailOM1), HDXK IIpeICTaBHUKAM
KOMIIaHi{, CBiUYaTh TAKOX IHIINI JpKepesia, IpoaHajai30BaHI B MPOIECI I[bOTO
JIocHiKeHHs . J{7ig OUIbII AETAJbHOTO Ta CTPYKTYPHOI'O PO3YMIHHS SIK TMPAIIO€
MapKETUHT B COLIJIBHUX MeJla MPOMOHYEMO PO3TJISHYTH HAOUHY CTPYKTYPY
pIBHIB, 32 SIKUMH KOMIaHIisI OyJy€e CBOIO COILaJbHY MPUCYTHICTb, PO3pOOIEHY
Jbxeiikom MakKi. JloTpuMmyrounch UbOTO MOIVIANY, AISUIBHICTH, AKa OTOYYE
COIlIaJIbHI Me/lla Ta COIIAIbHUM O13HEC, MOYKHA PO3TJIAIaTH B TPH IIAPHU 1 BUTJISAIAE
1€ TAKUM YUHOM:

Tpu pisui couianbHoi JisnbHoCmi

JHomawnsa 6baza

Jomarnns "ToproBa mapka' uu oprasizaiiiiiHa 1oMaiiss 0a3a CKIaJaeThes 3
BeO-caiiTy KOMIaHIi Ta MOB'I3aHUX 3 HUMH PECYPCIB 1 MIKpPOCAUTIB.

Dopnocmu

[le mnargopmu abo caiiTu, SIKUMHU KOMITaHIsl HE BOJIOAIETE UM HE KEpYe, aye
B AKUX BOHa Oepe ydacTh Ta cTBoproe 3B’s3ku. Twitter, Facebook Ta inmi -
npukiaau GopnoctiB. BaxiuBo, 1m0 OpeHAn MOXYTh OpraHi3yBaTh «OQILiiHY»
MPUCYTHICTh y 1MX ¢doprnocTax, 1 IiM OQIUIHUM TPEACTAaBHUIITBOM MOKHA
KEepyBaTH SIK YACTUHOIO OUIBIIIOTO IHTETPOBAHOTO MAapPKETUHTY Ta J1IOBUX 3yCHIIb.
BaxnBo akileHTyBaTH yBary, 110 KOHTEHT AJig (OPIIOCTIB Ma€ CTBOPIOBATHUCS

crietiaiibHO. Po3MillleHHsI B MPEJACTAaBHUIITBAX O13HECY B COIIaJIbHUX MEpekax
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3BMYAMHOI HEANaNTOBAaHO! PEKJIaMH, PO3pOOJICHOI A 1HIMUX 1H(OpMaLiHUX
MaiiIaH4YMKIB, HE MPUBEJE A0 YCIIXY.

Ilacnopmu

[TaciopTu - 1€ MicCIsl, Ky KOMIIAHIIO SIKUMOCh YMHOM 3alpoIIyIOTh J0
yuacti. Hampuknaa, rocteoBa mporpama 0i0riB abo mporpama MpOMOIii st
OsiorepiB, TeMaTU4H1 npodeciiii pecypcu Ta iH1I. BaxinnBo 3ayBaxuTH, 110 KO
y4acTh NpeACTaBHMKAa KOMIAHIi HE IMOKa3ye SIBHUM 3B'SI30K 3 OI3HECOM IIi€l
KOMIIaHii, TO MOTPIOHO BXKHUTHU 3aXO0J(1B, HEOOXITHUX JJisd 3a0e3MEeUCHHS TaKOro
PO3KpUTTS 1H(POpMaIlil (HAOUHOCTI LILOTO 3B’SI3KY).

[IpocyBaHHSI B COLIAJIbBHUX MeJla HalEeXUTh A0 apyroro (doproctu) Ta
tpetboro (Ilacnoptr) piBHIB. BaxknuBo 3BepHYTH yBary, 110 NpoCyBaHHS O13HECY
Ha IUX PIBHSAX CYTTEBO BIIPIZHSAETHCS BiJ MIAXOAIB 1HPOPMYBaHHS ayAUTOPIL
4yepe3 BJIACHI pecypcH KOoMMaHii, Hampukiaj BeO-caiTu. Xouda B LLJIOMY BCE
OlbIIE TPEHJOBUM CTAa€ KOHTEHTHUM MapKETHHI, TOOTO CTBOPEHHS TaKOIo
KOHTEHTY, SIKi AIMCHO MLIKaBUIl Ta KOPUCHUM JJIsi KOPUCTYBAdiB 1 SIKUM BOHHU
OyIlyTh AUIUTHUCA 3 IHIIMMHU KOPUCTyBauyaMHM, ajie SIKIIO Ha CalTi KOMMaHIs Ie
MOXke c001 J03BOJIUTH (popMaT CyTO peKJIaMHUI Ta CaMOIpEe3eHTAlllHUMN, TO Ha
COIlIaJIbHUX pecypcax Taka crpateris He Oyae edextuBHO0. BaxinBoro pucoro,
nputaManHow ang SMM, e Bigkputuil noctyn 1o iHdopmanii. Hukn conianbHOl
3BOPOTHOTO 3B'SI3Ky BaXJIMBO PO3YMITH, TOMY IO BIH CTaHOBUTH OCHOBY
coriaiapHOro 013Hecy. Te, 110 npeacTaBiasie cOO0I0 METs COIaTbHOTO 3BOPOTHOTO
3B'SI3KY, - 1I€ CIIOC10, IKUM 1HTEPHET-ITyOIIKaLli 1 COLlaIbH1 TEXHOJIOT1i OB'I3YIOTh
Jro/ie HaBKoJIO Oi3Hecy a0o J1JI0BUX B3aeMOBiAHOCHH. llell HOBUM couialbHUN
3B’SI30K 3aCTOCOBYEThCS MK Oi3HecoMm 1 Horo kiieHtamu (B2C), mMixk 1HIIUMH
nignpueMcteamMu (B2B), Mk caMuMHM KII€EHTaMUd y MeXax CIUIBHOT Ta
PI3HOMAHITHUX COLIAJIBHUX TMPOrpaM, a TaKoXK MDK cCHiBpoOiTHUKamu. Takum
YUHOM, 11€ OUIbII MHUPOKE MOIIUPEHHS 1HGOpMAIli pO3MUPUIO 1HPOPMAIIHHUMN
npocTip 3aranoM. I[Hdopwmarlisi, padilie JOCTynmHa TUIBKM oOOpaHuM abo
MpuBLIeHOBaHOMY KJlacy Oci0, Temep € BigkpuTor ais Bcix [1, c. 26]. Jlroau
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MUIITYTh CBOIO IYMKY Ta BIATYKH B COLIIAIbHUX MEPEXax TOMY, 1110 B HUX JIHCHO €
IO CKa3aTH 1, TAKOX, OCKUIBKM BOHHM HACIpaBll XO4YyTb OYyTH MOYYTHMH.
Posrnsinemo, 1110 KOpUCHOTO MOKE OTPUMATH KOMIAaHig Yepe3 MOHITOPUHT TyMOK
KOPHUCTYBaviB:

— Inei qis iHHOBAILIIT TPOIYKTY 200 MOCIIYTH.

— Panne nonepemxeHHs mpo nMpooeMu a00 MOKIIUBOCTI.

— Biaryxkn.

— Posmmpenns punky 30yTty (i7€i Juisi HOBUX IPOJIYKTIB a00 MOCIIYT).

— Ilopagu momo 0OCIyroByBaHHS KIIEHTIB, SKI MEpeNalOThCA  Bijl

KOpUCTYyBaua KOpPUCTYyBayy.

— CycninbpHa IyMKa BITHOCHO 3aKOHOJIaBUMX JIii UM, HABMAKU, O€3/1sITIbHOCTI.
— Indopmaiiiss mpo KOHKYpEHTHI 3arpo3u ab0 BUSBIECHHSI CIa0KOCTI.

I e mameko He MOBHUN CHHCOK, a JMINE MpUKIaAu 1HGOpMaIIii, SKOIO
peanbHl Ta TOTEHINWHI KII€EHTI KOMIIAHIl AIIATBCA MK CO00I0 Ta 3amto0Ku
MOIIIATHCS TaKOX 1 3 KOMITAHI€I0, SIKIIO iX CIUTAIOTh. AJle HaXKab 115 1Hpopmaliis
MOKH 10 JAJIEKO HE B KOXXHOMY BHUIIQJIKy MOBEPTAETHCA 1O MNPOAYKTY ado
PO3pPOOHUKIB MOMITHKKA POOOTH 3 KIIEHTaMH, J€ BOHa Morja Ou OyTu Iyxe
KOpUCHOI0. 301p Takoi iH(popMalii Ta i MpaBUJIbHE BUKOPUCTAHHS 3aBXKIU Oyjie
KOPHUCHIM 1 Oy /b SIKOT KOMIIaHII.

3apa3 CBIT BCE aKTUBHIIIIE IEPEXOAUTH JI0 collianbHOTO O13Hecy. Lle mpo3opi
3B’SI3KM, SKI TOB’SI3yIOTh KIIIEHTIB Ta OI3HEC, BKJIIOYAIOYM CIIBPOOITHHUKIB,
CTBOPIOIOYM 3aMKHYTE K0J10. B3aeMois B coLiaibHOMY CEHC1 03HaYae, 1110 KJIIEHTH
KOMIIaH1i TOTOB1 BUTPayaTH CBIi Yac 1 EHEPrilo, 100 MOTOBOPUTH 3 HEIO, a 3aBASKU
11€1 pO3MOBI BiIOYBalOTHCS MPOLIECH, SIKI BIUIUBAIOTh HA Oi13HEC. TakuM YMHOM,
MPOLIEC B3aEMO/II1 € OCHOBOMOJOKHHUM JJI YCIIIIHOTO COLIaJbHOTO MapKETHUHTY.
BaxinBo 3a3HaunTH, 1110 HETaTUBHI PO3MOBH PO KOMITaHIIO € B iH(popMaliiiHoMy
MPOCTOPI 1 BOHU TaM 3JIMIIAIOTHCS HE3aI€KHO B1Jl TOTO, UM Oepe KOMITaHisl y4acTh
B HUX, YU Hi. AJie y4acThb KOMIIaHIi B IHUX PO3MOBAX MOXE€ 3MIHUTH iXHIH
pesynbrar. KoMmanisi MoXe 3aJly4yuTd CHUIBHOTY, OCOOJMBO aJBOKATIB OpeH1y,
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JUIsl BUIIpaBJieHHs 1HQopMalliiHoro ¢GoHy, MOXe 3BEpHYTHUCS 0 HE3aJ0BOJICHOL
aynuTopii 3 PpO3’SICHEHHSMH, BUIpPaBUTH cuTyalito. [Iponec mnocTiiHOL
JIBOCTOPOHHBOI B3a€MOJIIi 31 CIOKMBaYaMU POOUTH KOMIIaHII0 OUIBII THYYKOIO,
OJIM3BKOIO JI0 ayJAuTOpii, JO3BOJISIE MIBUAKO pearyBaTH Ha pi3HI CUTYyallli, HaJae
Oarato mepeBar nepen koHkypeHTamu. Manidect Cluetrain nHarosomiye, 1o
HalKpaluii MapKeTUHT - 116 pO3MOBA, MOOY0OBaHA HA B3a€MOJIl MIXK O13HECOM 1
HOro KIIIEHTOM, 1 Mik camMmuMu KilieHTamu. daxiBiii 3 SM MapKeTUHTY BiAMIYaIOTh,
[0 YUM OUIbIlEe CUJIa KOMYHIKAIli MK OpEeHJIOM Ta CIOXKHBa4yeM, TUM BHIIIE
CXWIBHICTb Ta JOSUTBHICTh I[LOTO CHOXKHMBaya 10 OpeHay. BaxkiuBe 3HaueHHS 715
OpEHIMHTY MalOTh MIIHI CTOCYHKH, SIKI CKJIQJINCA 31 CHOKHUBAYEM 1 11 CTOCYHKHU
BIUIMBAIOTh Ha BUOIp CHOXHMBaya Ta Horo JosuibHICTH [2, ¢. 129]. ComianbHi
Mepexi € eheKTUBHOIO TIaTHOPMOIO AJisl POPMYBaHHS LIBOTO BAXKJIMBOTO ACIEKTY
— JIBOCTOPOHHIX CTOCYHKIB Mik OpeHJOM Ta crnoxkuBadyeM. Came JBOCTOPOHHS
KOMYHIKallli KOMIIaHIi Ta KOpPHUCTyBaua € OCHOBHOI BIJIMIHHOIO PHCOIO
MapKeTHUHTY B COLIaJbHUX MeJia. MapKeTUHT y COLIAJIbHUX MEpEKax BUMAarae
IHIIOTO TMIJIXOAY, HDK TPaJulliMHUN MapKETHHI, OCKUIBKHM COIiaJbHI Meia
3a]Iy4aroTh 10 Oe3rmocepenHboi B3aeMOll 3 KilleHTamHu Oi3Hecy. Came Tomy y
JaHOMY acHeKTI CIIyXaTH TaK caMO Ba)JIMBO, SIK 1 BIANOBIAATH abo mucatu [3, c.
9].

ComuianbHi Mepexi BIUTMBAIOTh HA PIBEHb JOBIPU 10 OpeHIy, HaMip 3po0uTH
MOKYIKY Ta CIPUAIOT OOMIHY 3HAaHHSIMH Ta JIOCBIJIOM MIX clioXuBayaMu. barato
KOMITaHI ~ BUKOPHCTOBYIOTb  IHTEPAKTUBHY  B3a€EMOJII0  MIDXK  CBOIMH
KOpPUCTYBauaMH, 3a0XOUYIOUM CBOiX KIIEHTIB AUIUTHUCS 1HQOpMAIlIEI0 MpO iXHi
MOKYIIKH 3a JIOMIOMOT0I0 MPOCTUX KJIIKiB, BAKOPUCTOBYIOUM OOpaHUN HUMU KaHal
CoIllabHUX Mepexk. TakoX coliaibHI MEPEX1 BUKOPUCTOBYIOTHCS KOMIIAHISIMU SIK
matdopMa, dyepe3 Ky BOHHM PEali3OBYIOTh il MPSAMOTO MApKETUHTY. Y IIbOMY
CEHCI collaJIbHI MEpeX1 PO3COBYIOTh MEXK1 Yacy Ta MPOCTOPY Y B3aEMOii Oi3HECY
3 MOTEHUIMHUMU CHOXKMBAaYaMU Ta CHPUSIIOTH BIAUYTTIO OnM3bKOCTI [2, ¢. 130].
MenrtanbHuii  o0pa3 cCHoXuBadiB Npo OpeHa (opMyeTbess B pe3yibTari
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MapKETUHIOBUX KOMYHIKaII{, JOCBIYy CHOKHUBAaHHS 1 COLIAILHUX €(eKTIB [2, C.
133]. OxpiM HalBaxJIUBIIIOTO (HAKTOPY — IHTEPAKTUBHOTO CHIJIKYBaHHS, CIiJ
TaKOX 3a3HAYUTU BAXKIMBUN BArOMUM KOMIIOHEHT, KWW CTHUMYJIIOE MOBEIIHKY
YYacCHUKIB 1 3a0e3leuye HEeMepepBHICTh HACTYMHUX Jid, CTBOPIOE MO3UTHUBHI
€MOII1i/BITUYTTS] CTOCOBHO OpEH/IY B yMaX MOCIIIOBHHUKIB B COLIAJIBHUX MEpexax
— 11e po3Bara [2, c. 131]. JIronu notpeOyoTh OTpUMaHHS Yepe3 COllladbHI MEPEX]
HEe TUIbKU 1H(opMalii, aje 1 camMe IBOro PO3BAXAIHHOTO, EMOIIHHOIO
KOMITIOHEHTY. TOMy TOHaJbHICTh KOMYHIKalli KOMIMaHIi 3 KOPHUCTyBayaMu B
COIIaJIbHUX MEpEeKax 3a3BHYall Mae€ BIJIPIZHATUCS BiJl KIACUYHOTO ODIIIHHOIO
CTUJIIO, BUKOPUCTAHOTO Ha caiTi, B ApykoBaHux 3MI Tomo. BaxnuBum nms
MPE/ICTABHUKIB OpEHJIIB € CIIOCTEPEKEHHS ITOCTITHUKIB, IO BIIHOCHMHU MIX
KJIIEHTOM Ta OpeHJIOM, CTBOPEHI MijJ Yac po3Ba)kaJbHUX B YABI KII€HTa MiH, €
CTIMKMMHM Ta TOCTAaTHIMU JUIsl CTUMYJIFOBaHHSI MallOyTHBOI MOBEIIHKYU KIIIEHTIB [4,
c. 169]. Came uepe3 B3aeMOil0 3 KOPUCTyBayaMHU Ta MOUIUPEHHS HUMU
1H(opMaIii MiXk IHITUMU KOPUCTYyBauyaMH, 3pOCTa€ MOTH(OOPMOBAHICTH TPO OpEeH I,
fKa 3MEHIIYE Yac 1 PU3UK TOrO, IO CHOXKKMBa4dl OyAyTh BUTPAayaTH Ha IMOMIYK
NPOJYKTY, SKUI BOHU KYIUISTh. B IbOMY BIAHOILIEHHI B1J] CIIOKMBAY1B OYIKY€ETHCS,
10 BOHU BUOEPYTh Ty TOPrOBY MapKy, SIKY BOHU BXKE€ 3HAIOTh 1 3 SIKOIO MaloTh
3B’s130K. B cyuacHHX yMoBax BapTICTh 3aJ1y4Y€HHS HOBHUX KIIIE€HTIB BUIIE, HIXK
YTPUMaHHS ICHYIOUHX 1 11€ 301IbIIIY€ 3HAYEHHSI Ta BOXKJIUBICTD JIOSJILHOCTI KJTI€HTIB
1o OpeHpy.

OkpeMuM BaXXJIMBUM HANPsIMKOM B cepl MApKETUHTY B COLIAIbHUX Melia
€ crmiBmparlld OpeHaiB 3 iHpIoeHcepamu. JloBipa BBaXKa€ThCS OJHUM 3 KIFOYIB J0
TIOJIIMIIICHHS BITHOCHH M1 CIIO’KMBa4deM 1 IeBHUM OpeHaoM. [HdroeHcepu MaroTh
JOSUTbHY ayAUTOpII0, siKa iM JIOBIpsie, a caMe uepe3 T€ BOHU € €(EeKTUBHUM
JOTIOMIKHUM KaHAJIOM JJISl TPOCYBaHHA O013HeCy. AJie CiiJ] 3a3HA4YUTH, 1[0 B IIbOMY
BUMNAJKY CTpaTeris HajgaHHs Oyorepy iH(GOpMaLiHUX YU pEKIIaMHUX MaTepiaiB,
MIITOTOBAHUX JJIs 1HIIKX, OUIbII KJIACHYHMX MapKETUHTOBUX JIKepes, He Oyje
edexTuBHOW. 3ragyBaHHs, myoOmikaimis abo Bigeo npo OpeHnx wmae OyTu
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MaKCHUMAJIbHO aJlaliTOBaHE Mij iCHYIOUud (opMaT KOMYHIKAIIHHOT CTpaTerii Ta
CTUJIIO OJiorepa, Bxe€ 3BMUHMUX HJis Moro ayautopii. [Ipu rpamoTHiii moOyaoBi
cTpaTerii MPOCyBaHHs B COLIANILHUX Melia 1H(IIOEHCEPOM MOXKE CTaTH KYPIBHUK
a6o (axiBenp Oyap skoi kommnauii. ComianbHi Media - 1€ HaWOUIbII
mBuiko3poctatounii Tun 3MI B icTopii cBity. Jltonu nparHyTh 10 I11i€1 pO3MOBH
OJIMH Ha OJIMH, 0COOJIMBO 3 KEPIBHUKAMU, TIANPUEMIISIMHU, BIaCHUKaMU O13HECY Ta
raJly3eBUMHU JIII€pamMu 13 3HaHHAMH, SIK1 pIAKO OyJIM HACTUIBKH JIETKO JOCTYITHUMHU
B MUHYJIOMY [5, C. 4].

[Ile onHe BaxIMBE SIBUIIE B MAPKETUHTY, SIKE€ HAHAKTUBHIIIE TIPOSIBISETHCS
B COLIAJbHUX MEpekax — Ii€ aJBoKauis OpeHay. AnBokatu OpeHay (Takox iX
Ha3UBalOTh ambacajgopamu OpeHlly) — II€ caMe Ta CIHUIbHOTAa, SIKYy MOTPiOHO
dbopmyBaTu HaBKOJO OpeHOy (KOMIIaHii, KOHKPETHOrO MPOAYKTY UM IMOCIYTH,
okpeMoi ocobuctocti). CrijbHa TISUIBHICTh Y O13HEC-KOHTEKCTI MPU3HAYCHA IS
MEepPEMIIICHHS] KOMYHIKAIIMHOTO MOTEHIlany KIIEHTIB Bropy 1 uepe3 mpolec
3aJIy4eHHS JI0 IPaBIMBOI Mponarauau OpeHay. 3aXuCHUKHU OpeH/liB, 0€3yMOBHO, €
BAXJIUBUM (PaKTOPOM 3arajbHOIO yCHiXy OpeHIy: BOHU HE TUIBKU IMPOCYBAIOTh
OpeHa Ta Oynb-gKl acollOBaHI MPOAYKTH YM MOCIYTH, BOHU OyAyTh 3aXHILATH
Openn min yac Hanafgy [1, c. 247]. Ane us HaliiHHIIIA A1 OpeHy CHUIBLHOTA He
dbopmyeThes 3a oiuH AeHb. Lle kpomiTka, cucteMHa Ta 0e3nepepBHa poboTa. I Ha
nporieci (GopMyBaHHS poOOTa HE 3aKIHUYEThCA. BaxianmBO MOCTIHO HajaBaTH
JOSUTBHIA ayAUTOpil MPUBIJ TOBOPUTU TpOo OpeHJ, AUIUTHCS 1H(OpMaLi€o.
BaxJ1Bo miaATpUMyBaTH JIOSUTBHICTH OpeHI-aM0acaiopiB 32a0X0UCHHIMU (3HUKKH,
NOJAPYHKH, IyOJIiuHEe BU3HAHHS, MyOJiKalisl iXHbOrO KOHTEHTY Ha O(]iliiiHOMY
pecypci OpeHay ToIo).

BucHoBkn i mnpomo3umii. B cywacHOMy CycHibCTBI  IIOJICHHO
30UIBIIYETHCS. HE TIIBKU YKCIIO KOPUCTYBAYiB COIIaIbHUX MEPEX, a 1 yac, 1o i
KOPUCTYBadl BUTpPAvyarOTh Ha COIL[aJbHI CalTHU. 3aBIaHHS BIAJALITY MapKETUHTY
KOMMAaHli — OTPUMATH YaCTUHY IbOr0 IIOJICHHOTO KOPUCTYBAIILKOTO 4Yacy MJis
MPUBEPTAHHS yBaru 10 KOMIaHii, GOpMyBaHHS MO3UTHUBHOIO CTaBJIEHHS /10 HE,
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CTBOPEHHS Yy KOpUCTyBaua Oa)KaHHsS KYIUTHU TOBAp/MOCIyry abo 3pOoOUTH 1HIII
LIUIbOB1 JyIsl KOMIaHii [ii. Aje 1mo0 MapKeTHHI B COIlladbHUX Mefia OyB
e(heKTUBHUM, BaXKIIUBO:

— YiTKO pO3yMITH OCHOBHI MPUHIMIN Ta OCOOJUBOCTI MPOCYBaHHS O13HECY
4yepes3 collialibHI Mejia 1 maM’SITaTH, 1110 1€ TEPUTOPist KoprucTyBaya i Oi3HeC
MOX€E 3alTH CIOAM 3 TO3UTUBHUM €(DEKTOM TUIBKH B pasi, K0 3MOXKe OyTH
1iKaBuM (po3Bara), KOpUCHUM (JIOSUIBHICTB) JIJIsl KOPUCTYBayda Ta HE TUIbKU
PO3MOBIISITH, aJi€ 1 clyXaTu (IHTepaKTHUBHI KOMYHIKAIlii);

— CraButu peneBadTHI i1 SMM mimi, BU3HAYaTH KJIIOYOBI TMOKa3HUKH
edextuBHocTi (KPI) uepe3 ski kommanis Oyle aHali3yBaTh piBEHb
JIOCSATHEHHS IIJIEH;

— Posrmsgmatn SMM Sk HEBIZ'€MHY 4YacTUHY KOMIUIEKCY MAapKETUHTY
KOMIIaHii, a He BIJOKpemMJeHe sBHUINE. Takui TMiAXiA J03BOJUTH
KoopauHyBatu 1l SMM-cTpaterii 3 3arajJibHUIMU I[UISIMA MapKETUHTY
KOMIIaH1i, ONTUMI3yBaTH BUJATKH HA MApPKETUHIOBI All, YITKO PO3ILTIOI0YH
[UJT1 MK HAMOUIBII peIeBAaHTHUMH TS iX JOCSTHEHHS IHCTPYMEHTaMU;

— Ilim yac po3poOKku, BIPOBAKEHHS Ta KOPETYBaHHA MapKETHUHT-MIKCY
KOMIMaH1i, 3B’sA3yBaTd pPI3HI MAPKETUHIOBlI 1HCTPYMEHTH YEpe3 €JUHY
KOHIIETI[II0 JJi1 JOCSATHEHHsS eQeKTy CHHEprii, BpaXOBYIOUl MOTOYHI
MPIOPUTETHI 3aBJAHHS.

MapkeTuHT B COIllaIbHUX MeJia Ma€ CyTTEBI BIAMIHHOCTI BiJl KJIIACHYHHX
MapKETUHTOBUX IHCTPYMEHTIB. AJie BHUKOPHCTOBYBAaTH MOro €(QEeKTUBHO HE
OKpEMO, a SIK OpraHIYHUN €JIEMEHT MapKETUHTOBO1 CTpATErii, Y 3B’SI31l1 3 IHITUMU
iHcTpyMeHTamu. Hampukiaa, mpocyBaHHS B COLIaIbBHUX MepekaxX JOILUIBHO
Mo€eAHATH 3 email-MapKeTHHTOM, pO3A1IOM Ha caiTi B (hopMmati 60Ty a00 HOBHH.
Cuctema Mae OyTH 371aroJ[KEHOI0, MPALIOIOUOI0 SIK KOMILUIEKC, ajie aIalTUBHOIO,
Ky MOXHa OINEpPAaTUBHO MEPEHAJAIITOBYBAaTH HAa BUPIIICHHS HAarajlbHUX I[I€H
013Hecy. Hampukias, npu npoBeleHHI KOHKYPCY B COIiaJibHIM MEpexki 3 METOIO
aHOHCYBaHHS BUXOJly HOBOT'O TOBapy, Oy JOIIJIbHUM KOPUCTYBauiB, MiMACAHUX
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Ha email-po3cunky. [Ipu HeoOXiTHOCTI 300py €NEKTPOHHUX aJPEC KOPUCTYBAUIB —
MPOMOTYBATU MIAMUCKY HA PO3CHIKY B COIIIaJbHUX MEpexkax, MOXIHBO, 3
BUKOPUCTAHHAM JiA-Mardity. SIKmio € HeoOXIHICTh O3HAMOMHTH ayAUTOPIIO 3
HOBOIO CTaTTEl0 (haxiBIsl KOMIIAHI1 B KOPIOPATUBHOMY 0JI031 — € CEHC BeCTH Tpadik
Ha 110 CTAaTTIO 3 COLIAIbHUX MEPEX Ta uepe3 email-po3cuiku. Taka cuctema Oye
npaioBaTu €EeKTUBHO JIMIIE 32 YMOB, 1110 KOKEH THCTPYMEHT € HE CTUXIHHOIO0, a
3aIJTAHOBAHOIO CUCTEMHOIO CKJIAJJOBOIO KOMIUIEKCY MapKETUHTY KOMIIaHii. Takum
YUHOM BHUILE MU PO3TJISIHYJW MPHUKIAJAA 3MIHH TaKTUKUA BUKOPUCTAHHS OKPEMUX
IHCTPYMEHTIB MAapKETUHTY 3 METOIO BUPIIICHHS KOHKPETHUX 3aBJaHb. AJle CIIiJI
3a3HAYUTH, 110 BAPTO TAKOXK OpaTH 10 YBaru CTaH PO3BUTKY KOXKHOTO OKPEMOTO
IHCTPYMEHTY, BKJIIFOYEHOTO JI0 KOMILUIEKCY MapKeTHUHTY. B meBHUX yMoBax OJuH
IHCTPYMEHT MOKHA BUKOPHCTOBYBATH JJIA PO3BUTKY iHIIOro. Hampukinan, komau
KOMIIaHisl Ma€ TMOTY>XKHY W akKTUBHY 0a3zy NIJNUCHUKIB email-po3cuiku Ta
BIJIBIJlyBaHUM CAMT 1 MOCTA€ 3aBJaHHS PO3BUHYTHU CTOPIHKY B COIlabHINA MEPEKi,
- OyZe JOLUIBHUM PO3POOUTH Ta 3allyCTUTH KOMIUIEKCHY KaMIIaHilo, Ka 3aIydae
CWJIbHI ICHYIOYM IHCTPYMEHTHM KOMIIaHIi ISl PO3BUTKY HOBHX. T0OTO uyepes
CUCTEMHI Ta SIKICHI PO3CUJIKU B KOMIUJIEKC] 3 PO3MIILIEHHSIM OaHepiB, CTaTe, Bi€O
Ta 1HIUX 1HQopMaliiHuX (opMaTIB Ha CallTi 3alydyaTH ayJAUTOPII0 KOMIIaHI1
JOJIYYUTHUCS J0 i1 MPEICTaBHUIITBA B COLIaNIbHIN Mepexi. Ciif NpUuauIuTi yBary
MOTHUBAI[IMHUM €JI€MEHTaM Ta TOSICHUTH ayJIuTopli, YoMy caMe BapTo
MIJIMCYBAaTUCS HA CTOPIHKY KOMIIaHIl B COLIMEPEKI, BUKOPUCTOBYIOUHU €JIEMEHTI
palioHaIbHOI Ta €eMOIIOHAIFHOT MOTHBAIII].

Ha 6a3i npoBeeHOro AO0CIIKEHHS 3alIPONOHOBAHO HACTYIHUN alTOPUTM
€()EeKTUBHOTO BUKOPUCTAHHS COIIIAJIbHUX MEPEeX SK CKJIaJAOBOI KOMILIEKCY
MapKETHUHTY JIJIsl IPOCYBaHHs Oi13HECY:

1. TloctanoBka 1ineit ajist SMM.
2. Busnauenns KPI, 3a sskumu Oyie BU3HauaTUCs piBEHb TIOCATHEHHS IIiIEH.

3. BuBueHHs LIIBOBOI ayIUTOPI.
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4. BuOip comiaqbHOI Mepexi B 3alieKHOCTI Bif 1iel SMM Tta moptpery
L1JIbOBOI Ay IUTOPII.
5. Bubip TOHaJIBHOCTI CIIJIKYBAHHS 3 Ay IUTOPIELO.
6. Po3poOka cuctemu B3aemoaii SMM 3 IHIIUMHU MapKETUHTOBUMH

IHCTpPYMEHTaMH KOMIIaHii.

7. Po3poOka KOHTEHTHOI CTparTerii 3 BpaxyBaHHSM BCIX BHIIE€3a3HAUCHUX

(akTopiB.

8. IlocTiiiHui mponec «AKTHBHOTO CIyXaHHsS» (aHaji3y HACTPOIB ayauTOpii

BIJIHOCHO KOMIMaHI1i, MPOAYKTY, ramys3i).

9. Perynapuuil aHami3 pe3yibTaTiB, KOPEryBaHHS CTpATerii Ta TAKTUK (AJis

MOKPAIIEHHsI pe3yJIbTaTiB a00 BIJIMOBIIHO OHOBJICHUM II1JISIM).

CHuibHOIO PHUCOIO 3 OYJb SIKUM 1HIIMM MapKETUHTOBUM 1HCTPYMEHTOM TYT
MOXHa 3a3HAYUTU HEOOXIJAHICTh YITKOTO BHM3HAYEHHS IUJIEM Ta IUIAHYBAaHHS.
BinMmiHHUM € B mepury 4epry Te, TO COLllalbHI MeJlla SBISAIOTh COO0I0 TEPUTOPIIO
KOPHUCTYBauiB 1 O13HEC TYT «TICTh» 1 MOBEAIHKA Ma€ OyTH BIJIOBIJHOIO: CIIOYATKY
CIyXaTd, a MOTIM TOBOPUTU;, TOBOPUTH Te€, IO I[IKaBE caMe ayAuTopiil, a He
reHepaTopy KOHTEHTY; pO3BaxkaTH, 1H()OpPMYyBaTH, HAJUXaTH; BpPaXOBYBAaTH
3BOPOTHIM 3B’SI30K BiJ KOPUCTYBauiB Ta POOUTH 1€ IIBUIKO; (HOpMyBaTH
CHIJIBHOTY aJBOKATIB OpeH/y; CIHIBIpaIlOBaTH, 3aMICTh TOTO, 1100 HaB’s3yBaTH;
MIPATH PE3YJIbTATH, 0O PO3YMITH JI€ 1 KOJIU MOTPiOHI KOpETyBaHHs cTpaTerii abo
TaKTHKHU.

B miei po6oTi po3kpuTa TeMa OCOOJMBOCTEM BUKOPHUCTAHHS COIIATbHUX
MeJlia B 3arajJbHOMY KOMILJIEKCI MapKeTUHTy KommaHii. [IpoananizoBaHO OCHOBHI
BiaMminHOCTI SMM (Social Media Marketing/MapkeTUHT B collialbHUX Me/l1a) Bij
KJIACHYHUX MAapPKETUHIOBUX I1HCTPYMEHTIB. BHCBITIIEHO KIIIOYOBI yMOBH IS
noOyJJOBH 1HTEPAKTUBHOI KOMYHIKallli 3 [IUIbOBOIO ayJUTOpPI€0. 3apOIIOHOBAHO
QIrOPUTM €(EKTUBHOIO BUKOPUCTAHHS COILIAJIBHUX MEpEeX fAK CKJIaJ0BOi

KOMILUIEKCY MapKEeTUHTY JJIsl IPOCYBaHHA Oi3HECY.

International Scientific Journal “Internauka”. Series: “Economic Sciences”
https://doi.org/10.25313/2520-2294-2020-7



International Scientific Journal “Internauka”. Series: “Economic Sciences”
https://doi.org/10.25313/2520-2294-2020-7
Jlitreparypa
Epanc JI., MakKi [I., Social Media Marketing: The Next Generation of
Business Engagement [MapkeTHHT B coIlialbHUX Me/l1a: HACTYITHE OKOJIIHHS
013Hec-3aimyuenss . Wiley Publishing. 2010. 410 c.
binmxin L. The effect of social media marketing activities on brand awareness,
brand image and brand loyalty [BruinB MapKkeTHHTY B COLIAIbBHUX MepekKax
Ha BIII3HABAHICTh OpeHAy, IMIIK OpeHay 1 JIOSJbHICTh 110 OpeHay]| //
HocnipkeHHs 013Hecy Ta ynpaBiIiHHS: MIKHapoaHui xypHait. 2018. Bum. 6.
Nel. C. 128-148.
Hinns A., Tomcon I'. Social Media Use in the Restaurant Industry: A Work in
Progress [ BukopucTtanHs comiaqibHUX Me/1a B pECTOpaHHIN iHAYCTpii: podoul
nporecu] // lllkona KopHenbCbKOTO YHIBEPCUTETY aJMiHICTpallli TOTeiB,
Hentp nocnimxkeHs rorenbHux myomikamii. 2013. 20 c.
Kim A., Ko E., Impacts of Luxury Fashion Brand’s Social Media Marketing
on Customer Relationship and Purchase Intention [BrnuB mapkeTunry
coIliaJbHUX Menia OpeHay Jakmiepi karteropii B cdepli MoAM Ha
B32€MOBIIHOCHHHM 3 MOKYIISAMH Ta HaMmip nokynkH | // XKypHan rinob6anbHOro
MapketuHry wmoau. 2012, Bumm. 1. Ne3. C. 164-171. DOI:
10.1080/20932685.2010.10593068
Opcoepn E. The social media business equation: using online connections to
grow your bottom line [PiBHsiHHS 613HECY B COLIIAIbHUX Me/l1a: BUKOPUCTAHHS
OHJIAMH 3B’A3KIB AJis1 3pocTaHHsl ocHOBHUX acnekTiB] // Course Technology,
Cengage Learning. 2012. 195 c.
XaninoB J. «MapkeTUHT B COLMANBHBIX CETsIX» [MapKEeTUHT B COLIATbHUX
Mepexax| // BunaBuunrso «Mann, iBanos u ®epbepy», 2013. 240 c.
An6iToB A. «Facebook. Kak naiitu 100 000 npy3zeit nns Baimiero OusHeca
oecruiatHo» [Facebook. Ak 3naiitu 100 000 npy3iB nnst Bamoro Oi3Hecy

6e3komtoBHO| // BunaBaunrso «Mann, UBanoB u @epbep», 2011. 176 c.

International Scientific Journal “Internauka”. Series: “Economic Sciences”
https://doi.org/10.25313/2520-2294-2020-7



10.

11

International Scientific Journal “Internauka”. Series: “Economic Sciences”
https://doi.org/10.25313/2520-2294-2020-7

JlutBunenko K. O., {onenpka A. I. BB comiaapHUX Mefia Ha PO3BUTOK
MEHEKMEHTY JtoJichbkux pecypciB // EdextuBna exonomika. 2019. Ne 11.
URL: http://www.economy.nayka.com.ua/?op=1&z=7423 (nata 3BepHEHHS:
25.05.2020). DOI: 10.32702/2307-2105-2019.11.71.

Casunibka H.JI. «MapkeTuHr y coIliaJbHHUX Mepexax: CcTpaTerii Ta
iHCcTpyMeHTH Ha puHKy B2C» // HaykoBa crarrda. Kypnan «Marketing and
Digital Technologies». 2017. Nel. C. 20-33.

I'epacumuyk T.A. «YnopaBiaiHHS MapKeTHHIOM MIANPUEMCTB TOPTIBII B
comiaapHux Mepexax» // Te3sm po 30ipHuka koHdepeniii «Pexmnama:
1HTerpaiis Teopli Ta NpakTUku. Te3u AomoBiAeil Xi MIKHAPOAHOT HAYKOBO-

npaktuuHoi koHpepeHnii» (Kuis, 23 nuctonaga 2017 poky). C. 22-24.

. Kudsax O.B., Ypna B.JI. «Mapketudr y comianbHux megia (SMM) sk

IHCTpYMEHT TMPOCYBaHHS TOBapiB Ta mociayr». HaykoBa crarts //
MexayHnaponnslid  HayuHbl kypHan «HWHTepHaykay [MikKHapogHUN

HayKoBuM xypHan «IHTepHayka»]. 2017. Ne 14 (36). C. 123-130.

References
Evans D., McKee J. Social Media Marketing: The Next Generation of
Business Engagement. Wiley Publishing, 2010. 410 p.
Bilgin Y. The effect of social media marketing activities on brand awareness,
brand image and brand loyalty // Business & management studies: an
international journal. 2018. Vol. 6. Nel. P. 128-148.
Needles A., Thompson G.M., Social Media Use in the Restaurant Industry: A
Work in Progress // Cornell University School of Hotel Administration. 2013.
20 p.
Kim A., Ko E., Impacts of Luxury Fashion Brand’s Social Media Marketing
on Customer Relationship and Purchase Intention // Journal of Global Fashion
Marketing. 2012. Vol. l. Ne3. P. 164-171. DOI:
10.1080/20932685.2010.10593068.

International Scientific Journal “Internauka”. Series: “Economic Sciences”
https://doi.org/10.25313/2520-2294-2020-7



10.

11.

International Scientific Journal “Internauka”. Series: “Economic Sciences”
https://doi.org/10.25313/2520-2294-2020-7

Orsburn E.M., The social media business equation: using online connections
to grow your bottom line // Course Technology, Cengage Learning. 2012. 195
p.
D. Khalilov, “Marketing v sotsialnyh setiah” [Marketing in social networks]
Publisher “Mann, Ivanov and Ferber”. 2013. 240 p.
Albitov A. “Facebook. Kak naiti 100 000 druzei dlya vashego biznesa
besplatno” [Facebook. How to find 100,000 friends for your business for free].
Publisher “Mann, Ivanov and Ferber”. 2011. 176 p.
Lytvynenko K., Donetska A. Vpliv sotsial'nikh media na rozvitok
menedzhmentu lyuds'kikh resursiv  [Social media impact on hrm
development] //  Effective Economy. 2019. Vol. 11. URL:
http://www.economy.nayka.com.ua/?op=1&z=7423 (Accessed 25 May
2020). DOI: 10.32702/2307-2105-2019.11.71.
Savytska N. “Marketynh u sotsialnykh merezhakh: stratehii ta instrumenty na
rynku B2C” [Social media marketing: strategies and tools in the B2C market. ]
/I Research Article. Magazine “Marketing and Digital Technologies™. 2017.
Nel. P. 20-33.
Herasymchuk T. “Upravlinnia marketynhom pidpryiemstv torhivli v
sotsialnykh merezhakh” [Marketing management of commerce enterprises in
social networks] // Theses for the Conference brochure ‘“Advertising:
Integration of theory and practice. Theses of the reports of the xi international
scientific-practical conference”, Kyiv, November 23. 2017. P. 22-24.
Kyfyak O., Urda V. “ Marketynh u cotsialnykh media (SMM) yak instrument
prosuvannia tovariv ta posluh” [Marketing in social media (SMM) as a tool
for promoting goods and services] // Research Article. Magazine

“Internauka”. 2017. Ne 14 (36). P. 123-130.

International Scientific Journal “Internauka”. Series: “Economic Sciences”
https://doi.org/10.25313/2520-2294-2020-7



