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3ACTOCYBAHHA NIPUHIUIIIB «BIPYCHOI'O» MAPKETHUHI'Y B
YIPABJIIHHI NI AITPUEMCTBOM ITAJIMBHOI'O PUHKY
IMTPUMEHEHME ITPUHIAIIOB «BUPYCHOI'O» MAPKETHUHT A B
YIIPABJIEHUH ITPEAITPUATUEM TOIIJIMBHOI'O PBIHKA
APPLICATION OF PRINCIPLES OF ‘VIRAL’ MARKETING IN
MANAGEMENT OF ENTERPRISE OF FUEL MARKET

Anomauia. Y cmammi  aunanizyiomocs  NpuHYUnU  «8IPYCHO20»
MapKemuHey sK H0B8020 MNOHAMMA 6 eKOHOMIuHil Hayyi. Ilionpuemcmea
3ACcmMoCco8yIoms  NPUHYUNU  «BIPYCHOCMI» 3a0J1 MAKCUMI3ayii NOWUpeHHs
ingpopmayii, Halaoyu iU «3apaziueocmiy.  Busnaueno  cneyugiky
BUKOPDUCMAHHA ~ MEXHIKU  «BIPYCHO20»  MApKemuH2y 6  VHPAGJIHHI
RIONPUEMCMBAMU  NATUBHOI NPOMUCIOB0CMI 8 CYHUACHUX YMOBAX NEPexioOHol
eKOHOMIKU YKpainu. J]ocniodxiceno 8UuKOpUCmanus yux npUHYunie Ha naiueHoMmy
puHKy Vrpainu. Pozensnymo gopmysanus i cmeopenHs «8IpYCHOL» MemoOouKu 8
VIPAGIIHHI KOMNAHIEIO, AKA 3aUMAE NPOBIOHEe Micye HA PUHKY eHepeOHOCIi8 Ha
mepumopii Yxpainu. Buodineno wicms OCHOGHUX aCNeKmie 6NIU8Y HA YilbO8Y
ayoumopiio opendy. AKYeHmoeaHo yeacy Ha MaKkux NOHAMMAX, 5K «COYIAIbHA
8ANIOMAY, «MpUepuy», «eMoyily, «CYCRIIbCMBO0Y», «NPAKMUYHA YIHHICMbY mda
«icmopiiy. Oxapakxmepuzo8ano CMPYKMYpPHI eleMeHmu, 5Ki, 3 00H020 OOKY,
CMUMYIOI0OMb PO36UMOK nionpuemcmea, 3abe3neuyroyu uomy
KOHKYPEHMOCHPOMONCHY NO3UYIIO HA PUHKY, 4 3 IHUWO20 — MAlomsb 30amHICb
NOWUPIOBAMUCL CAMOCMINUHO ceped NOMEHYIUHUX CHOJNCUBAYI8 NPOOYKYIL.
3anpononosano KoMnIeKC NPUHYUNIG, AKI 3aK1A0AIOMbCA 8  CUCMeEM)
MeHeOHCMenmy RIONPUEMCMEA, AKMUBIZYIOUU BOOHOYAC | 6NIUE HA CNOHCUBAYA.
Obtpynmosano  OOYINbHICMb ~ NOOANbULO20 — BUKOPUCMAHHA — NPUHYUNIB
«BIpYCHOCMI» 3 MemoK NPOCYBAHHS BY3bKOCNEYIANi308aHOI NpOoOYKyii ma

Openody 3a2anom.
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Knwuoei cnoea: «sipycuutiy mapkemuHe, NPUHYUNU «3APA3TUBOCTNLY,

RIONPUEMCMBO, NATUBHULU PUHOK, KOHIMEHM, MPU2epu.

Annomayun. B cmamve ananusupyromcs NpuHyunvl «BUPYCHO20»
MapkemuHea KaxK HO8020 NOHAMUA 8 IKOHOMUUecKolu Hayke. Ilpeonpusmus
NPUMEHSIOM NPUHYUNBL «BUPYCHOCMUY OJIs1 MAKCUMUSAYUU PACNPOCMPAHEHUS]
ungopmayuu, npedocmasnasn e «3apazumeibHocmuy. Onpeoeneno cneyupuxy
UCNONb306AHUSL  MEXHUKU  «BUPYCHO20»  MApKemuHea 6  YNpaeieHuu
NPeOnpUsMUAMY  MONIUBHOU NPOMBIULIEHHOCMU 8 COBPEMEHHBIX YCI0BUSX
nepexooHou dKoHomMuxku Ykpauwel. Hccrneoosano ucnonvzogauue  d3mux
NPUHYUNOB HA MONAUBHOM pbiHKe YKpaumnvl. Paccmompeno ¢hopmuposanue u
co30anue «BUPYCHOU» MemoOuKu 6 YNpasleHuu KoOMHaHuell, 3aHumarouell
sedyujee Mecmo Ha pbiHKe IHepeOHOCUmenel Ha meppumopuu YkpauHul.
Bvioeneno wecmov ocHo8HBIX acnekmos 6030elicmsust Ha Yeniesyro ayoumopuio
openoa. AKyeHmMupo8awo GHUMAHUE HA MAKUX NOHAMUAX, KAK «COYUANbHASA
8ANIOMAY, KMPU22ePbLY, «KIMOYUUY, OOUECB0», «NPAKMUYECKASI YEeHHOCTbY U
«ucmopuuy. Oxapaxmepu3o8anvl CmMpyKmMypHole d1eMeHmbl, KOmopble, ¢ 00HOU
CMOPOHbL,  CMUMYIUPYIOM  pazeumue npeonpuamus, odecneuusas emy
KOHKYPEHMOCHOCOOHYIO NO3UYUI0 HA pPblHKe, a ¢ Opy2ou - obaadarom
CHOCOOHOCMbIO PACHPOCMPAHAMbBCA CAMOCMOSIMENLHO CPEOU NOMEHYUAILHBIX
nompeboumenet npooykyuu. IIpednosicen KoOMNIeKC NPUHYUNOG, KOMOpble
3aKNa0bIBAIOMC 8 CUCMEM) MEHEONCMEHMA NPeoOnpusmus, axKmueusupys
00HOBpeMeHHO U enuaHue Ha nompebumens. QbocHosana yenecooopazHOCmy
OanbHelue20 UCNOIb308aHUS NPUHYUNOE «BUPYCHOCIIUY C YElbl0 NPOOBUNCEHIUS]
V3KOCHeyuanusupo8aHHou NpoOyKyuu u Openoa 8 yeiom.

Knroueswie cnoea. «BUDPYCHDBILLY MapKemuHme, NPUHYUNDBL

«sapasuniejibHocmuy, npednpuﬂmue, MONJUBHBIU POUIHOK, KOHMEHRMmM, mpucecepbl.

Summary. The principles of ‘viral’ marketing as a new concept in

economics are analyzed in the article. Enterprises use the “viral principles to
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maximize the spread of information, giving it ‘contagious’ qualities. The
specificity of the use of “viral’ marketing technique in the management of
enterprises of the fuel industry in the current conditions of the transition
economy of Ukraine is determined. The use of these principles in the fuel market
of Ukraine is explored. The formation and creation of a ‘viral” methodology in
the management of the company, which occupies a leading position in the
market of energy sources on the territory of Ukraine, are considered. Six major
aspects of effect on the target audience of the brand are identified. The emphasis
is on such concepts as ‘social currency’, ‘triggers’, ‘emotions’, ‘public’,
‘practical value’, and ‘stories’. The structural elements, which, on the one hand,
stimulate the development of an enterprise, providing it a competitive position in
the market, and, on the other hand, have the ability to spread independently
among potential consumers of products, are characterized. A set of principles
that are laid down in the management system of the enterprise, activating at the
same time the effect on the consumer, is proposed. The expediency of further use
of the viral’ principles in order to promote highly specialized products and
brand in general is grounded.

Key words: ‘viral’ marketing, principles of ‘contagiousness’, enterprise,

fuel market, content, triggers.

IlocranoBka mpoGJuemu. Y Haml 4Yac, KOJW PI3HOMAaHITTA TOBapiB Ta
MTOCJTYT MOY€E 3aJI0BOJIbBHUTH Maike yci Oa)KaHHS CITOKMBAYIB, JIe1alli OLITbIIOTO
NOIIMPEHHsI Ha0yBa€ MAapKETHMHIOBa KOMYHIKallisl, MPOCYBaHHS TOBapy, MOro
edekTrBHA pexinama. Came Ti TOBapu M MOCTYrd, PO KOTPl 3HATUME BEJIMKa
KUIBKICTB JIFOJICH, MAaTUMYTh OUIBIII IIAHCH Ha 3POCTaHHS OOCSTIB MPOJAXy Ta,
BIJIOBIJTHO, MIJBUILIECHHSI MPUOYTKOBOCTI (IpMH, sIKA iX CTBOPIOE Ta MPOJAE.
Pexiiama choroHi 3aiiMae 4M HE HAWTOJIOBHIIIE MICIE Cepejl METOIIB BILUIUBY
Ha IUIbOBY ayauropiro (target audience). Po3BuTOK Cy4acHOi €KOHOMIYHOI

HAayKM Ta MapKETUHTY 30KpeMa JOCSITHYB TakKOro piBHA, KOJM LLIOBA
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ayIUTOpIsS 3J1aTHA CaMOCTIHHO, 0e3 TMpPUMYCy, CBIJIOMO UM, HECBIJOMO
MOIIMPIOBATH 1H(GOPMAILIiI0 PO OpeH, TOBAp YU MOCIyTy. TexHIKy Tak 3BaHOTO
«BIPYCHOT0» MApKETUHTY ChOTOJIHI 3aCTOCOBYIOTh OUIBIIICTh OpPEHIIB 3 METOIO
SKHAUIIBUIIIOTO 1 BCEOXOIUTIOIOYOT0 MPOCYBAHHS CBOTO MPOIYKTY.

CotHi % THCSUI GIpM Y BCbOMY CBITI MOMIHKPIOIOTH 1HGOpPMAIiI0 TIPO CBOI
pecTtopaHu, TEXHIKY 4YM OJAr. AJjie ICHYIOTh TakKl BUJM TMPOJYKTIB, KOTP1 HE
BJAIOTHCS IO PI3HOMAHITHUX pEKJIaMHUX aKI[iil. SICKpaBUM MPHUKIAIOM TaKoro
SBUIIIA € TOBApU NAJIMBHOTO pUHKY. BOHM 3a CBOEIO MPUPOJIOI0 HE MOXKYTh MaTH
HOBUX MOJEJNEeH YU OHOBJIEHOrO0 acopTUMeHTy. He3Bakaiouu Ha THUIOBY
BY3bKICTb, JI€SIKI OpEHIN OCATAIOTh 3HAYHHUX YCHIX1B, HaBITh Oyy4d rpaBLUAMH
NAJIUBHOTO puUHKY. lle mMOsSCHIOETBCS TUM, WO MNPUHIUIN «BIPYCHOTO
MapKETHUHTY» MOKYTh IMOIIMPIOBATHUCH 1 HA MATUBHY MMPOMHCIIOBICTb.

AHaJi3 OCTAHHIX JOCTiIKeHb Ta myOJaikaniii. «BipycHull MmapkeTuHI»
€ BIJHOCHO HOBHMM TOHSATTSIM B eKoHoMimi. [lomynspusyBaB 1€l TepMiH
npodecop [apBapaceroi Ilkomu bizuecy Jxeddpi Perimopt (Jeffrey Rayport)
y cBoiii crarti “The Virus of Marketing” y 1996 pomi [2]. Ha #oro aymky,
«BIpyCHa» pekjiaMa € Hale(pEeKTUBHIIIMM BUJIOM pEKJIaMU CaMe€ 4Yepe3 CBId
BIUIUB Ha MIACBIJIOMICTh Ta €MOIIl JIOJIUHM, HE BUTpPAvyalOyd MPU I[LOMY
3HAYHUX TPOIIOBUX pecypciB. CBOI JOCHIKEHHS Y 1iH cdepl MPOBEIH TaKOXK
Mankonem [mamyemn (Malcolm Gladwell) y kausi «IlepemomMHuii MOMEHT»
(“The Tipping Point”, 2000) [5], Yin Ta [len Xi3 (Chip and Dan Heath) y kuusi
«3pobieno, mo6 npumunatiy (“Made to Stick”, 2006), Mona Beprep (Jonah
Berger) y xum3i «3apaznuBuii: YoMy ToBapu Ta 11€i CTalOTh MOMYJISPHUMMN
(“Contagious: Why Things Catch On”, 2013) [4], dxeccika JliBinrcTon (Jessica
Livingston) y kuu3i «Sk Bce mouwmnanocs. Apple, PayPal, Yahoo! i me 20
iCTOpIii BiIOMHX CTapTaIliB ounMa ix 3acHOBHHKIB» (“Founders at Work: Stories
of Startups' Early Days”) [10]. TemaTrka «BipyCHOTO» MapKETHHTY He HaOyia
IIMPOKOTO TIOUMIMPEHHSI y Tpamsx yKpaiHChKUX BuUeHHUX. OKpemi acmeKTu

3aCTOCYBAaHHS I1HCTPYMEHTIB  «BIPYCHOTO» MAapKETHHIY BHCBITIEHO Yy
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BiTun3HsaHuX npansx J1. Kosanescekoro [6], C. KoBamsuyk [7], . Kosnosa [8],
B. Kpyrcekux [9], I. Jlmmk [11], 1. Caituyka [11], C. Mamamuru [12], B.
Tpunuyka [13]. Ane y 3B’sA3Ky i3 TEHIEHIII€IO 10 IIoOaizamii, aHali3 Ta
BUBUYCHHSI IPUHIIUIIIB «BIPYCHOTO» MAapKETUHTY y Cy4acHI €eKOHOMIIl YKpaiHu
€ aKTyaJIbHUM Ta HEOOXITHUM.

dopMyBaHHA 1ijieidl cTaTTi (MOCTAHOBKA 3aBJaHHs). MeTOI CTaTTi €
JOCTIKEHHS PUHIUIIB «BIPYCHOTO» MapKETUHTY B MAJIUBHIN MPOMHUCIOBOCTI
VYkpainu Ha npukiaai mepexi A3C «OKKO».

Buxiaang ocHoBHOro wMarepiaay. IlaauBHa NpOMHCIIOBICTh 3aiimMae
BXKJIMBE MICIIE Yy CTPYKTYpl MPOMHCIOBOCTI YKpainu 3aramom. Y 2016 por
pe3yibTaTH €KCIEPTHOTO ONMUTYBAaHHA Ta3eTH «bizHec» mokasalu, 1o Mepexka
aBTo3anpaBHux KomiuiekciB «OKKO» € xoMmaHi€o 3 HalKpalllol permyTaiieto
Ta HAHOUTBIIMM TOKa3HUKOM a0Bipu ykpainmiB [3]. Kommanist ¢yHKIIOHYE 3
2000 poky 1 mpomaoBxkye 3poctaTu. [IpocyBaHHS MPOAYKTIB aBTO3aIPaBHUX
KOMIUICKCIB HE € HEOOXIJIHICTIO, caMe TOMY KOMIaHis Blajach A0 OCOOJHBHUX
METO/11B CTBOPEHHS «3apa3lInBOro» KOHTEHTY (3 aHTJIiHCchKoi content — 3micr).

3actocyBaHHs 010JIOTIYHOTO T€PMiHA MOSICHIOETHCS] THM, 110 TOUTUPEHHS
KOHTEHTY HIANOPSAIKOBYETHCS 3aKOHAM MOIIMPEHHS BIPYCIB — MaKCHMAaJIbHO
IIBUJIKO MaKCHUMalbHIA KimbKocTi Jrome. Ha maymky Oi3Hec-ekcriepra,
npodecopa BoproHcekoi mkonu 0i3Hecy npu [IeHCIIbBAHCEKOMY YHIBEPCHUTETI
(aurn. The Wharton School of the University of Pennsylvania) 1. Beprepa,
TaKUil KOHTEHT CTa€ 3apa3IMBUM, HUM XOUYYTh MOJUIUTHCS YA HACIIyBaTH HOTO
[4, c. 30].

Wona Beprep crBOpHB 6 KIIOUOBHX IPUHLKINB «3apasiHBOCTIY,

naspauy ix STEPPS (3 anrumiiicekoi Step — kpok). Ix HaBeneno y Tabmumi 1.

Tabnuys 1
IpuHuKMNM «32apa3auBOCTD)
A0peBiaTypa AHrJiiicbKa Ha3Ba NPUHLUILY YKpaiHcbKa Ha3Ba NPUHLIMITY
S Social Currency ComianbHa BalroTa
T Triggers Tpurepu
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E Emotions Emomii

P Public CycninbsCcTBO

p Practical Value ITpakTryHa IIHHICTD
S Stories IcTopii

Joicepeno: ckaaneHo aBTopaMu Ha OCHOBI [4, ¢. 217]

3acTocyBaHHS IMX TPUHIMINB MOXJIMBE 1 B Oi3HECI EHEProHOCIiB.
SIckpaBUM MPUKIIAIOM I[IbOMY € Mepeska aBTo3anpaBHUX KoMIuieKciB «OKKO».

[Ilo6 sxa-HeOyns iHGOpMAaIlis CcTayia 3arajJbHOBIOMOIO, ii, 3BICHO XK,
HEOOXITHO mOmupUTA. KOHTEHT TMMOBHMHEH MAaTH 3[aTHICTh CaMOCTIHHO
MOIIUPIOBATUCH, CTBOpIOBaTH MOBeAIHKOBI 3anuiku. «OKKO» mnosuiionye
cebe sIK €KOJIOTIYHO BIANOBIAATIBHY KOMIIaHI0. X04a MpoJiak Ha(TONPOIYKTIB
— Oi3HEeC 30BCIM HEEKOJIOTIYHUH 1 OEH3UH — HEEKOJIOTTUHUN TTPOYKT, KOMIaH1sA
3MEHIIIY€ MOro BIUIMB HA CEPEJIOBUIIE: BIPOBA/KYE BUKOPUCTAHHS JBOCTIHHUX
pe3epByapiB, BIJAMOBIAHUX TEXHOJOTIM, $KI 3MEHIIYIOTh BHUXIJ MapiB y
atMocepy, Toprye mnampHuM HaiiBumux crangaptiB. «OKKO» mopoky
1HBECTYE MUJIBHOHM I'PUBEHB ISl BAOCKOHAJIEHHS CUCTEM E€KOJIOTIYHOI Oe3neKH
[1, c. 111]. Bei mi iHHOBAIIT HE € BiJOMUMU JUIsI KOPUCTYBadiB. TOMy KOMIIaHis
3poOmiIa 0coOKCTe 3arajbHUM, T€HEPYIOUYHU MyOJIIYHI CUTHAIU ISl IPUBATHOTO
BUOOpY Ta AyMOK Ha TMEPIIUN MOIJIs] HENMOMITHUM KpokoMm. Ha odimiitHomy
caliTi KOMIaHIi MOXHA TIOMITUTH TaKy pid: SKII0O KOPUCTyBad He
TOPKAaTUMETHCA KOMIT I0Tepa, €KpaH MOTEMHIE, a MOCEPEIHl 3’ SIBUThCS HAINC:
«Eneproomaaauii pexum. HaBeniTe Kypcop, 100 MOBEPHYTUCS O CTOPIHKI
[3. BmmuB Ha cycniteemso  CUIbHININK, KOJIM MOBEIIHKA OpeHIY
croctepexyBaHa. TakuM KpOKOM KOMIaHIsl CTBEPKY€, IO HE MPOCTO MPOAAE
najgbHe, a CHpaBil JyMae MpO €KOJOTiI0 Ta pailioHaJbHE BHUKOPUCTAHHS
pecypciB. «OKKO» 3ymina nokazatu Te, 10 Ha IEPIINiA MO € BHYTPIIIHIM,
aJKe Te, 10 CTBOpEHe, 100 MmoKa3aTu, — CTBOpeHe, o0 3pocrtatu [4, ¢. 157].

3BakarouM Ha ycl MpUHIMIHK OixeBiopu3my (3 aHrmiicbkoi behavior —
MOBEJIIHKA), BIJIOMO, 10 JIIOAU AUIATBCA 1H(MOpMAIIE€l0, SKa CTBOPIOE iM

MO3UTUBHUM 1MiTK. OOroBOpeHHsI HEMMOBIPHOTO, €KCTPAOPAMHAPHOTO, TOTO,
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110 BapTe yBaru, CTBOPIOE coyianvHy éantomy. Haronocusim Ha HE3BUYAHHOCTI
171e1, Open Bukiaukae ooropopeHHs. OMHUM 13 HUIAXIB 3aIliKaBICHHS — 3J1aMaTh
y nronaed crepeotun odikyBanHs [4, c. 49]. B «OKKO» HaromomyoTh, 10
IIHHICTh Yacy KJIi€HTa Belnka, ToMy B Kade Ha A3C aie nmpaBwiIo I’ ITHAIIATH
XBUJIMH: SKIIIO 3aMOBJICHHS HE OyJie Ha CTOMI 4yepe3 15 XBUIUH, KIIIEHT OTPUMYE
yaif, KaBy 4M 1HIINK Hamiil y momapyHok [1, c¢. 106]. Lle migkpeciioe Te, 1m0 B
«OKKO» 3Ha10Th, 1ie € Mexa O4iKyBaHHS KIII€HTA, MICTS MIEPETHHY KO y HHOTO
3’SBUTHCSI BPAKEHHs, IO BiH BTpadae yac. CrokuBay MONIMPIOBATUME TaKy
iH(opMalrito, sKa MO3UTUBHO BITUBATHUME HA MOTO IMIK.

JItomu MUCHATH KaTeropisiMu po3noBimi. lcmopii MOXYTb CIyryBaTu
BMICTHJIMIIIAMU 1 HOCisiMU 1H(OpMAaIlii, mepesaoydd iX BiJ OJHUX JOJEH 10
1HIMX. ChOroAH1 1ICTOPISIM THIIMX JIFOJEU TOBIPSAIOTH OUIbIIE, aHIXK PEKIaMHIN
aritamii. 3 2015 poky «OKKO» BinkpuBaroTh IpyKHI 1Js1 OallkepiB 3ampaBKH,
Jie € MapKyBaJIbHI MICIS ISl JIeCATKAa MOTOIMKIIIB, HABIC JJIA iX 3aXUCTy BiJ
JONIy, CHeliaJbHI BIIAKKU JJIsI MOTOLIOJIOMIB, MHUWKA JJII MOTOTEXHIKH,
obMmexyBaui pyxy aBromoOLTiB Tomio [3]. Taki icTopii galOTh MOIKJIHMBICTH
HEBUMYIIIEHO o00roBoproBatu iaei. Kommanis cTBopuia HOCIS 1CTOpii, SAKY
NOIIUPIOBATUMYTh.  «3apa3jiMBICTh» HAHOUIbIIE IIHYETbCA, KOJIU OpeHn
IHTETPOBAHUI B 1CTOPiIO, BIUIETEHUM B OMOBIJbH, 10 HEMOXKIHWBO PO3IMOBICTU
Tak, o0 He 3raxat npo cam OpeHn [4, c. 200]. «BipycHiCTh» MOBHHHA OyTH
TakoXX IiHHOIO: Ha TakuX A3C MOXKHAa CKOPHUCTATHCh CJICKTPOHHOIO MArloro,
miA3apsiauTd  TamkeTH Tomno. Iudopmamis mpo Biakpurrs biker-friendly
3anpaBku B celi Psicue-Pychke, 1m0 Ha JIBBIBIIMHI, MUTTEBO MOUIUPHUIIOCH CEPEN
BJIACHUKIB TaKOTO BUAY TPAaHCTIOPTY. Bimpasy micisi BIAKPUTTS TaKUX 3arpaBOK
B1JIOYBCS CIIpaBkHIM OailkepChKUii 3°131.

I{inboBMI PHHOK — 1€ 3aBKAU JIIOAM. IM HaleXHTh 3BUYKA JITUTHCS
KopucHow iH(popMmariero. Came npakmuuna yiHHiCMb CTUPUSE 3aPA3TUBOCTI.
OmuH 13 OCHOBHMX TMPUHLMUIIB «Teopii mepcrektuBu» Jleniena KanemaHna

(Daniel Kahneman) ta Amoca Teepcki (Amos Tversky) TBepanTh, 1110 JIFOIU HE
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OI[IHIOIOTH SIBUIIA B AOCOJIOTHUX OJUHUISIX. BOHHM poOJISTH OIHKY,
MOPIBHIOIOYH iX 3 MEBHUM E€TAJIOHOM, TOYKOIO BIUTKY [4, c¢. 166-167]. Came
Tomy Mepexka «OKKO» 13 2008 poky 3ampoBajuia nporpamy 6e30ap’€pHOCTI,
sgKa Ma€ Ha MeTi 3a0e3meunT KoMGOPT 1 JOCTYII JI0 CEPBICIB IS YCiX KaTeropii
kiieHTiB. KokeH HOBO30ynoBaHMII Ta pPEKOHCTPYHOBaHHM aBTO3aIlpaBHUIA
KOMILJIEKC BpaxoByBaTuMe MeBHI ctanaaptu. Ctanom Ha 2015 pik 155 13 399
00’exTiB Mepexi (mpubmmzHo 40%) MarTh MaHIyCcH, MOPYYHI, MIMPOKI BXiAHI
JBEp1, JOCTaTHBO MICIISI B TOPrOBUX 3ajaX, pecTopaHax, kade, mob JoasaM Ha
IHBaNITHUX Bi3Kax Oyio 3pyuyHo mepecyBarucs. 64 A3C maioTh MapKyBallbHI
Miclsl g Jojied 3 ocoommBuMu moTpedamu. 53 A3C MawTh creuiaibHO
oOnajHaHl CaHBY3JM Ta MPHUCTOCOBaHI BOUpaibHI JUIs JIIOAEH 3 0OMEKEHUMHU
(G13UYHUMH MOXKJIMBOCTSIMU. He MeHII Ba)KIMBOIO Ta KOPUCHOIO 1H(popMaIIi€to €
te, mo Ha Tpuausatu A3C «OKKO» € cnemianbHi CTOJUKHU JJIsS TEJICHAHHS Y
BOMpaNIbHSX, Y PECTOpaHAX — AUTSIY1 Kpicia il TOAyBaHHS, & B MEHIO — CTPaBH
s piteil. Mepexxka «OKKO» Mae Takoxk 8 0e3medHo 00JIalHAHUX JUTSYUX
maiimanuukiB [1, ¢. 106]. Taka BHHATKOBa I[IHHICTh OTpHMAaja BiAMOBITHE
nomupeHHs. Ha nmepiiuii morys 34a€ThCs, 0 KOHTEHT, SIKUK Ma€ YUCIICHHIITY
ayJIUTOPIIO, OMIUPUTHCS OUTbIe. By)XuMii KOHTEHT, IK-OT 0COOJIMBI YMOBH J1JIs
Jroiel 3 0OOMeXeHUMHU (PI3UYHUMU BIIACTUBOCTSMHU YU ISl CIMEH 3 MaJIeHbKUMHU
JIITbMH, BiJpa3y Harajaye KJII€HTY OpO OCOOJMBY JIIOJUMHY 3 KOjJa JPY3iB YU
CIM’1, AKIH 3aX04YeThCsl 3pOOUTH MPHEMHE, TTOCHJIAIOUNCh HAa TaKy iH(opMaiiiro.
Ha mizmcBimoMoMy piBHI 37aBaTUMETHCS, IO IIsI TeMa Hade CTBOPEHA JJIs ITi€i
JIIOJIUHU, 1 KJIIEHT MPOCTO 3MYIICHUI MOIITUTUCS HEIO. [CTOTHUIN, peieBaHTHUIM
KOHTEHT MOXYTh MOIIMPIOBATH YACTIIIE, ajie¢ KOHTEHT, 10 3alliIKaBUTh 3HAYHO
BY)KYY ayJMTOPIil0, MA€ IIAHCU CTAaTH «BipycHUMY [4, c. 179].

Emoyii cionykaroTh mroaeil aiautucs HUMU. [103WTHBHI MOBIAOMIICHHS
YaCTIIe TOMMUPIOIOTHCS, apke (OPMYIOTh MO3WTHBHE PEHOME BIAMpPaBHUKA.
[To3uTuBHI eMollii, SK-OT HATXHEHHS YM YTiXa, AaKTUBI3yIOTh JIIOJMHY,

CIMIOHYKAIOTh 10 momupenHs indopmarii [4, c. 114-116]. He3Baxaroun Ha Te,
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mo «OKKOy» Oyna mepiior0 KOMIaHI€, sSKa HajgaBajla MOMJIMBICTD
XapyyBaTucs Ha 3ampaBlli, Temep kade moxkHa 3yctpith Ha ycix A3C. Ha
ChOTOJIHI KOHKYPEHTHOIO [IE€pEBarol0 BUCTYNA€ HE TUIBKM BHUCOKA IIJIaHKA
CTaHJapTIB SAKOCTI Ta OOCIYyroBYBaHHsS, a M BIAKPUTTS MOBHOIIIHHUX 3aKJajiB
xapuyBaHHsa. Y 2007 porti y micti Ckose JIbBIBChKOI 001aCTi BIIKPUTO TIEPIIIHIA
pectopad “A la minute”, MeHI0 SIKOr0 3HHMIIYBAJIO yCi CTEPEOTHIIH MPO TEC, SK
MO’KHA XapuyBaTHCs Ha 3ampaBii. TyT MOXHa CKYIITYBaTH Pi3HI BUAM CYIIIB,
cTeiiku Ta manuuky [1, ¢. 104]. Lle cnpuyrnamio cTpiMkuii 00MiH iH(GOpMaIIi€ro
PO KapJMHAIBHO HOBY 1KY Ha 3ampaBKax. AKTHBI3aIlisd €eMOIliH JIIOAUHU — OCh
110 BUCTYNHUJIO KJIIOYeM 10 HomupeHHs. Jlroau 6yau 31uBoBaHi Ta BpaskeHi. 1M
3/1aBaJIOCs, 10 €BPOIEHCHKI PELENTH Ha 3alpaBKax 3aMiCTh 3BUMHUX XOT/IOTIB —
1€ II0Ch HEMOXKJIMBE. Bchoro 3a Kilbka pOKIB Mepeka 3aKiaJiB XapuyBaHHS
«OKKO» mnokpuna BCl OCHOBHI HUISIXM CIOJy4YeHHA B YkpaiHi. CTaHOM Ha
kBiTeHb 2016 poky Bifkputo 32 pecropanu “A la minute”. 1106 y cnioxuBauiB
HE BUHMKAJIO BIIUYTTA HaOpuaaHHs, Ha 0a31 A3C BUPIIIEHO CTBOPUTH 1LE OAHY
Mepexy pectopaniB. Mepexa pecropaniB ”A la minute” BriiroBasia GppaHIry3bKy
KyxHI0, HOBa — “Pasta Mia” — iTtamiiicbky y 3pO3yMiJIOMYy Ul YKpaiHIIiB
dbopmari. Ilepmmii pecropan 3acHoBaHo y 2011 poui B PiBHOMy. ChorojHi
pecropanis “Pasta Mia” Bicim [3]. B pecTopanax npairoBaB NpHUHIIMIIT IIIBUKOTO
MPUTOTYBaHHS AKICHUX Ta CMaYHUX CTPaB. 3aCTOCYBaHHS 0COOJIMBOI TEXHOJIOT1i
JO3BOJISJIO MAcTI MOTPAIUIATH A0 KiieHTa 3a 3-4 XxBwinHU. B MeHio €
pPI3HOMaHITHI MMacTH, KPEM-CYyTH, MK, cajJaTh Ta JecepTH. byBanu i BUMaakw,
[0 JIFOJM iXalld Ha 3alpaBKy caM€ 3 METOI MOOA4YuTH, SIK TOTYIOThCS iXHI
yJII00JIeHI CTpaBW Ha 3alpaBlil 3a JYeHI XBWIMHHM, TPU YOMYy iX CMaK He
MporpaBaB CMaKaM CTPaB 13 HAHJOPOKIMX PECTOPaHIB. 3aNpPOBAIKEHHS B MEHIO
cymiB y pecropaHax Ha A3C € 3HayHuUM cTpuOkoM y 1 cdepi. Komnanis
BUKOPHUCTOBYE CIHEIIaJIbHy TEXHOJOTII0 IIOKOBOTO 3aMOPOXKEHHS CYIy, MpH
SKOMY BCl KOPHCHI BITaMiHM Ta MIKpPOEJIEMEHTHU 30€piraloThbCsl y HaJIEHKHUX

KOHJUIISAX. Po3MOpokeHHS HE Hece INKOAW JUIS CKIQJHHMKIB 1 IMPOXOJIUTH
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N0BOJI1 BKHKO. He3axkarouun Ha 1IajneHui CIJIECK €MOLIIN 010 pECTOpaHiB Ha
A3C, 3Buuaitni kade, skux Hamuyerbes 391, He cramu 3actapinmumu. Bonu
IPOJOBKYIOTh PO3BUBATUCh Ta BIOCKOHAIOBaTUCA. [lo puKiIany, KaBoBl 3epHa
i3 100% apabiku «OKKO» 3akynoBye B kommanii  “Rombouts”, ska e
o(iniHUM TOCTa4aIbHUKOM KaBH JI0 KOPOJiBCbKOTO MBOpY benbrii [1, c. 105].
3HOBY K TaKH, LI€¢ BUKIMKA€E CUJIbHI €MOLIi y CIIOKMBAuiB, aJ’Ke JIFOJIIM Ba)XKKO
MOBIPUTH y TaKHi BUCOKOSAKICHHUM CEepBIC HA 3BUUAWHUX 3ampaBkax Ykpainu. Ta
KOMITaHisl BUpIIIWJIa W HaJall BpakaTh Ta JUBYBATH CBOiX Kii€eHTIB. Y Kuesi
BIZOYJIOCS  BIAKPUTTSA peCTOpaHy IaHasificebkoi KyxHi “Meiwei”, e
NPUTOTYBaHHS CTpaB BIiAOYBAae€TbCcs 31 CBDKUX TMPOAYKTIB Ha oOdYax Yy
BIJIBIlyBauiB. Y CHiX TaKWX, Ha IEPIINUA MOTJISI, HEPEaTbHUX 1716l MOSICHIOETHCS
aKTUBI3AIIE€I0 €MOI[IN JIIOJUHU, TOCUJICHHSAM CEpLUEOUTTS, 10 CIOHYKAa€E M0
OUTBIIOTO OOTOBOPEHHS 1 TOUIMPEHHS «BIPYCHOI» I1HQOpMaLli, aJKe XTO
nepeimaeThbes, Toi nmoainse [4, c. 102].

Y mcuxonorii  «BIpyCHOTO» MAapKETHHTY YacTO BHKOPUCTOBYETHCS
JIOAChbKA 3BMYKA OOTrOBOPIOBATH IIKaBI TEMH, TOBAPU UM MOCIYTH 3 1HIIMMHU
JTIOABMHU. 3MYCUTH JIIOJIed TOBOPUTH MPO IIOCh HE3BUYAWHE HE O3HAYae, IO
NOTPIOHO 3MIHIOBAaTHM CTPATEril0 MApPKETUHIOBOI MIATPUMKH  MPOJYKTY,
BKJIAJIaTH JIOJATKOBI KOIITH y peKJIaMy, 3MIHIOBAaTH IIIHOBY TOJITUKY YH
NPOBAIUTH TMPOMOIIiiHI (3 aHIJIIHCEKOI Promotion — mpocyBaHHS) KaMIaHii.
JlocTaTHBhO 3aCTOCOBYBaTH mpuzepu (3 aHIIIHACHKOI trigger — mpuBOIUTH B JiI0).
Bonu BHCTYynaroTh HEBETUKUMHU 30BHIIIHIMUA HaraJyBaHHSIMM JJIsl CIIOPIIHEHUX
KOHLENUIA yu i1ed. Tpurepu cnpanboBYIOTh K MaMm’ STKH, BOHH CHOHYKalOTh
JIOZICH HE TIIbKM FOBOPHUTH, ajie i TOBOPUTH MOCTiiHO [4, ¢. 74-75]. HaykoBo-
TEXHIYHUN TPOTpeC MPOAOBKYE CTPIMKO BXOAWTH y JtOJChKe XUTTA. Came
TOMY B)X€ 3a JBaJIATH POKIB y CTPYKTYpl CHOKMBaHHS OyJe BelMKa YacTKa
MallMH 3 EJEeKTPUYHHUMHU JBUTYHaMU. [IpOTHO3Ye€TbCA TaKOX BUKOPHUCTAHHS
aBTOMOOUIIB 3 BOJAHEBUMHU JIBUTYHaMU. XoOya MAaIllMHU Ha 3BUYAHHOMY

NajJbHOMY 3aJIUIIAThCS, PUHOK MAaTHME TEHJCHINI0 10 MIMIKpii B CTOPOHY
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HOBHUX JIXKEPEJ €HEPrii, TAaKUX K e€JeKTpUKa Ta BoJieHb. Y 2012 porii Ha OJHIH 13
A3C «OKKO» wmicra KwuiB BCTaHOBICHO TMpPHUCTpIA IS 3apsIKaHHS
enekTpomMoOLTiB [3]. B KOKHOTO BiacCHHKA CIEKTPOMOOLIS Bipa3y BUHHKATHME
3alUTaHHs [I0JI0 TOTO, K YacTO BiH 3MOXeE 3apsauTH cBoe aBTo. Came B 11eif
MOMEHT y CBIJJOMOCTi JIIOIMHA BUHUKAa€ TPUTEpP, IHIIMMU CIOBAMH, MOTYXKHA
acoIfiamisi: «eJIeKTpoMoOuUIb — Horo 3apskeHHs». EdexkTuBHUi cryckoBui
radyok BOKJIMBIIINN 32 €(pEeKTHE TEKCTOBE MOBITOMIICHHS. A KOJIU 111 /1B MyHKTH
OpraHiYHO MOEMHYIOThCS, TO Aisl TpUrepa nae pesynbrar: BiacTanb Mixk A3C 13
3apSATHUME TIPUCTPOSIMU JUIS €NIeKTpoMoOiniB He mepeBumrye 300 kM, a 1ie
O3Hayae, 10 3apsay MOBUHHO BHUCTAYUTHU A0 HACTYyNHOI cTaHIii. CTaHOM Ha

CHOTOJIHI TakKi 3apsiHi NPUCTPOi € Ha 39 3ampaBkax y 12 obnacTsax kpainu (Puc.
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Puc. 1. Kapra A3K «OKKO», Ha sKkuX po3MileHi 3apsiHi NpUCTPOI 1A
eJIeKTPOMOOiTiB

Iorcepeno: [3], po3poOka aBTOpIB

30UTBIIIEHHST apeally PO3MOBCIOKCHHSI 30UIBIINAIIO PIBEHH OOTOBOPEHD.

Tpurepu  CcAyryioTh  MATPYHTSIM  JUIsl  OCOOMCTUX  PEKOMEHAarii 1
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«3apa3IMBOCTI», BOHU CIIOHYKAIOTh 0 OOrOBOPEHHS ijel Ta mATpUMYIOTh ii [4,
c. 83]. Ckopucraruch TakuM dYap;pKepoM (3 aHDTiMChKoi charger — 3apsqHuii
NPUCTPii) BOJIT MOXYTh O€3KOIITOBHO. YacTka e€JIeKTpOMOOUIB 3 YacoM
HEBIMHHO 30UIbIIIYBaTUMEThCS, came ToMy KepiBHUITBO «OKKO» ob6paio
CTpaTeriio ajanTallii 10 HOBUX YMOB PUHKY.

BucHOBKH Ta mnepcneKTHBM NOJAJBIIMX JOCHiIKeHb. Mepexa
aBTo3anpaBHux komiuiekciB «OKKO» crana mepmioro B YkpaiHi KOMMIaHI€O
NaJMBHOTO PUHKY 3 IIUIMM CHEKTPOM JIOJATKOBUX MOCIYT — MarasuHamu, kade,
muiikamu. [lepmmii Takuii  aBTO3ampaBHUM KOMIUIEKC 13  MaraswHoOM,
aBToMuiikoro Ta Kade Biakpucs y 2000 pomi y JIsBoBi. Ilepuricte «OKKO»
HAJIEXKHUTh 1 Y BCTAHOBJICHHI 3apsiTHUX MPHUCTPOIB JJIsi €IEKTPOMOOUIIB. YCi 1l
nepeBaru MiAKPECIIOBAINCS SKICTIO CEPBICY Ta AKICTIO MAJBbHOIO, sKa
KOHTPOJIIOETbCSI MOOUIBHUMU J1aboparopisiMu LIeHTpy NaauBHUX HOCHIIKEHb
TFC (Testing Fuel Center) [1, c. 107]. Croroani, konmu kade € Ha ycCix
3alnpaBKax, BHUPIHATHCS TUIBKH pIBHEM AKOCTI Ta 0OCIyroBYBaHHS
HEJIOCTaTHbO. [HHOBaIli, BBEIECHHS SKUX KOHTPOJIOETHCA KEPIBHUIITBOM
komranii «OKKOy, moBrUHHI MIKPIIITIOBATHCS 3aCTOCYBAHHSIM MPUHIIMITIB, 110
JOTIOMOXKYTh MOIIUpIoBaTHCs iHpopMarlii metogom WOM (3 aHrmiicbkoi word-
of-mouth — i3 ycT B ycTa).

Takum ynHOM, came HeQopMasbHI CIOCOOM TMepenadl YCHOiI iHpopmalii
PO TOBAPH UM MOCIIYTH BiJ] CIOKMBAYa CIIOKUBAUY CIPUITUMYTh «BIPYCHOMYY
MOIMPEHHI0 1H(hopMarlii. 3aCTOCyBaHHS MPHUHIIUIIB «BIPYCHOT0» MapKETUHTY B
OyIb-sKiil cdepi MISUTbHOCTI COPUSITUME MPOIITOBXYBAHHIO CBO€I MPOAYKIIII Un
3amymiB. HaBiTh pMHOK €HEpProHOCIiB, KM Ha TEPIIUNA TOTJSA] HE Ma€ YiTKO
BUPAXKEHUX MOXJIMBOCTEW nuBepcu(ikaiii Mpoaykiii, 34aT€H 3aCTOCYBATH
TNICHXOJIOTiI0  «BipycHOCTI», 5K 1e 3pobuna kommasis «OKKOy». Ixms
«BIPYCHICTB» OOOB’SI3KOBO IIiHHA, aJK€ y BCIX HaBEICHMX IepeBarax MOKHA
nepecBiguuTUCh. [HDOpMaLIis TOAAETHCA TAKUM YMHOM, IO JUIS 1i MOIIWPEHHS

HE TMOTPIOHO 3aJydyaTd HaJCy4yacHI MeETOIM pekjaamu, OO0 BOHa 3JaTHa
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PO3MOBCIOKYBATUCh CIIOXKUBadaMH caMmocTiiiHO. HoBOBBeZeHHsI Ta iHHOBaIIii
«OKKO» BUKIHMKAIOTh 3IMBYBaHHS (E€MOIlii) Ta JIETKO 3ayBaXXyIOThCS
(comianpHa BamoTa). KpiM Toro, kommnasis mokasye CcBOi mepeBaru (IpakTUYHa
IIHHICTB) B po3moBiai (icTopii) s yCIX BEpPCTB HACEJIEHHs IMyOJIidHO
(cycninbeTBO).  3pocTaHHS KUIBKOCTI  €IEKTPOMOOLUTIB  3abe3medye  TOTOBI
HaraayBaHHs  (Tpurepu). 3acCTOCyBaHHA  HAWCy4yacCHIIIMX  TEXHOJIOT1i
«BIPYCHOT'O» MAapKETHUHTY 1 COLIIAIbHOTO BIUIMBY B CY4aCHOMY KOHKYPEHTHOMY

CEpPENOBUIIl 37aTHE 3pOOUTH OyAb-SKUK ToBap, OpEeHMA, 170 YU TOCIYTY

«3apa3uBOIOY.
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