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Summary. Introduction. The psychological and leadership traits of
entrepreneurs are increasingly significant in the contemporary business
landscape, as these qualities substantially influence the ability to successfully
initiate, develop, and expand entrepreneurial ventures amid considerable
uncertainty. Contemporary conditions, marked by economic instability,
heightened international competition, and the ongoing effects of the war in
Ukraine, demand a thorough examination of the psychological traits and
leadership competencies essential for entrepreneurs. For effective operation in
this complex landscape, increasing importance is placed on emotional
intelligence, resilience, achievement drive, collaborative abilities, and strategic
decision-making capacity.

Purpose. The purpose of this article is to theoretically substantiate and
develop a methodological approach to defining the psychological and leadership
profiles of effective entrepreneurs.

Materials and methods. The research employed methods of analysis,
synthesis, comparison, systematization, as well as a thematic review to identify
the structural components of the psychological and leadership profiles of
entrepreneurs and to generalize modern diagnostic techniques and testing
instruments.

Results. It has been established that an entrepreneur’s psychological
profile comprises a set of personal characteristics, including personality type,
emotional regulation, creativity, achievement orientation, and behavioural
tendencies. The study demonstrates that assessing emotional intelligence is
crucial for predicting the effectiveness of managerial decisions and for promoting
positive team dynamics. Particular attention is devoted to leadership potential,
which encompasses both traditional leadership styles and contemporary concepts
such as self-leadership and relational leadership.

The article proposes a comprehensive methodology for assessing the

psychological and leadership profiles of entrepreneurs, which integrates
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psychodiagnostic testing (EI assessment, MLQ, self-leadership scales, creativity
and stress-resilience tests), behavioral observations, self-evaluation, and 360-
degree feedback. This approach fosters a thorough understanding of an
entrepreneur’s individual resources and highlights areas that can be developed
further. It is suggested that the integration of diverse methods and information
sources leads to the establishment of an objective entrepreneurial profile, which
is vital for forecasting business performance, enhancing the effectiveness of
incubation programs, and crafting personalized development pathways.

The findings confirm that a comprehensive analysis of entrepreneurs’
psychological and leadership characteristics is a crucial component of
contemporary entrepreneurship research, with significant practical value for
developing support programs, educational initiatives, and consulting tools. It has
been determined that the approach to assessing the psychological and leadership
profile of an entrepreneur should include an integrated combination of methods
aimed at comprehensively measuring characteristics such as emotional
intelligence, self-leadership, stress resistance, motivation for success, creativity,
communication, and leadership skills, which together provide an objective
understanding of the determinants of his entrepreneurial effectiveness.

Further research in this area. Prospects for further research include the
development of integrated diagnostic models that combine psychological,
behavioural, and leadership indicators to enhance the precision of
entrepreneurial profiling. Future studies may also focus on longitudinal analyses
to track how psychological and leadership characteristics evolve throughout
different stages of entrepreneurial activity and how these changes influence
business performance.

Key words: psychological profile, leadership, entrepreneurship,
management, stress resistance, self-leadership, managerial decision, team

building, potential.
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Anomauia. Bcmyn. Ilcuxonozivnuii ma nidepcbkuti npoghine nionpuemys
Cb0200HI HAOYBAE 0COOAUBOI 3HAUYWOCMI, OCKIILKU caMe Yi XapaKkmepucmuxu
BU3HAYAIOMb  30AMHICMb  YCHIWHO — pPO3NOYUHAMU,  PO3BUBAMU  MdA
macwmabyeamu  NiONPUEMHUYBLKY  OISIbHICMb 68  YMOBAX  BUCOKOL
HesusHayenocmi. CyuacHi UKIUKU, CHPUYUHEH] eKOHOMIYHOI HeCmAaOLIbHICmIO,
NOCUNIEHOI0 2100ANbHOK KOHKYPEHYIE0 ma HACAIOKAMU HOBHOMACUIMAOHOL
iliHU 8 YKpaini, sumazaoms e1udOu020 poO3yMiHHIA NCUXOJOIYHUX I TIOEPCLKUX
sAKocmell, wo 0emepmMiHyIoms ephexmusHicms nionpuemys. 3pocmae yeaza 00
Maxkux hakmopis, K emMoyitHull iHmenekm, cmpecoCcmiiuKicms, MOMuUBayis 00
O00CSACHEHHS, YMIHHA Npaylo8amu 6 KOMAHOI ma 30amHiCmb HputMamu
cmpame2iuni piuleHts, adxce came 80HU HOPMYIOmMb OCHO8Y NIONPUEMHUYLKOL
YCRIWHOCT.

Mema. Memorw cmammi € meopemuune 0OIPYHMYBAHH MA YMOYHEHHS
MemoO0NI02IUHUX Ni0X00i8 00 BU3HAYEHHS NCUXON02IUYHO20 U J0epCbKO2o
npoinio epekmugHo2o nionpuemMysl.

Mamepianu i memoou. Y npoyeci 0ocniodxcenHs 010 BUKOPUCMAHO
Memoou  amanizy, CcuHmesy, NOPIGHAHHA, CcUCmeMamu3ayii, a MmaKox;C
memMamuyHull 02150 Ol BU3HAYEHHS. CMPYKMYPU NCUXOJIO2IYHO20 Mda
Jidepcbko2o  npointo  niOnpuemysl, y3a2anbHeHHs CYYACHUX MemOOUK i
mecmoeux IHCmpyMeHmie.

Pesynomamu. Busnaueno, wo ncuxono2ivhuii npogine nionpuemys
CKNA0AEMbCS 3 KOMNIEKCY 0COOUCMICHUX XAPAKMEPUCMUK, GKIIOUHO 3 MUNOM
ocobucmocmi, emMoyiliHow pe2yrayiclo, KpeamugHicmioo, YCMAHOBKAMU HA
00CsicHel s ma NoeediHKosumu ocooausocmsamu. Jlosedeno, wo oyiHka
eMOYIHO20  [HmMeNeKmy € KPUMUYHO BAJCAUBOI0 Ol  NPOCHO3YB8AHHSL
eghekmugHocmi ynpasiiHCbKux piuienb ma opmy8ants NO3UMUBHO20 6NIUEY HA
komanoy. Okpema ygaea npudileHa 1i0epcoKomMy NOmeHYiany, SAKutl OXONae aK
MPpAOUYitiHi CMUII KepieHUYmMeda, max i CyyacHi KoHyenyii camonioepcmea ma

penayitino2o idepcmaa.
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YV cmammi 3anpononogano KOMNIEKCHY Memoooa02il0 OYIHIOBAHHS
NCUXON02TYHO20 ma Ji0epcbko20 npo@into nionpuemys, uwio nepeddbayae
BUKOPUCMAHHA NOEOHAHHA NcuxooiacHocmuynux mecmis (oyinxa EI, MLQ,
memoouku  self-leadership, mecmu KpeamusHocmi Ui cmpecoCmiluKocmi),
NOBEOIHKOBUX ~ CnOCmepedceHb,  camooyinioeanns ma  360-epadycnozo
onumyeants. Taxuil nioXi0 0a€ MOACIUBICMb OMPUMAMU YITICHY KAPMUHY
IHOUBIOYANbHUX PECYPCi6 NIONPUEMYSL MA BUHAYUMU HANPAMU 1020 HOOATbULO2O
pozeumky. O6IrpynmosaHo, wo IiHmezpayisi pizHUX Memoodig [ 0Odceper
ingpopmayii 0o3eonse chopmyeamu 00’ €KMuUSHUN NPOhinL nIONpUEMYs, Wo €
BAJCIUBUM Ol NPOCHO3Y8AHHS VCHIWUHOCMI OI3HeC-npOEKMIB, Ni0BUUEHHS]
eghekmugHocmi  IHKYOQYIUHUX Npocpam [ CMBOPEeHHS NepPCOHANI308AHUX
MpaeKkmopiu po3sUMK).

Jlosedeno, w0 KOMWIEKCHUL aHANI3 NCUXOJNO2IYHUX [ Jli0epCbKUx
Xapaxkmepucmux NiONPUEMYIB € BANCIUBUM €JIeMEHMOM CYUACHUX OOCHIOHCEHD
NIONPUEMHUYMBA MA MAE BUCOKY HNPAKMUYHY YIHHICMb 011 (OPMYBAHHS.
RIOMPUMYBATILHUX — NPOSPAM,  OCGIMHIX  [HIYyiamue 1  KOHCYIbMAYIUHUX
iHcmpymenmie. Buznaueno, wo nioxio 00 OYIHIO8AHHS HNCUXON02IYHO20 MdA
JidepcbKo2o npodinto nionpuemys mae nepedbayamu iHmezpos8any KOMOIHAYio
Memoodi8, CNPAMOBAHUX HA 8CEOIUHE BUMIPIOBAHHA MAKUX XAPAKMEPUCMUK, 5K
eMOYIUHUL IHMeleKm, Camonioepcmeo, CMIiuKicms 00 cmpecy, Momueayis 00
YCnixy, KpeamuHicmb, KOMYHIKAMUGHI ma J1i0epcbKi HABUUKU, WO Y C80ill
CYKynHocmi 3abe3neuye eiuboke i 00’ €ekmugHe po3yMiHHI OemepMIHAHmM 1020
NiONPUEMHUYBbKOI eheKmUBHOCMI.

Ilepcnexmusu. Ilepcnekmusu nooanvuux 00CnioddceHb nepedbauarmo
PO3poONIeHHs  IHme2posanux  OiaeHOCMUYHUX —MoOdenel, Wwo HNOEOHYIOMb
NCUXON02TUHI, NOBEOIHKOBI ma Ni0epCvbKi IHOUKAmopu 3 Memor NiO8UUEeHHS
Mo4YHOCMI NiONPpUEMHUYbK020 npoghinoeanns. Kpim yvozo, nodanvuii naykosi
O0CTIOJHCEHHST MOXNCYMb OYMU 30CepeddCceHi HA NOHIIMIOOHOMY AHANi3i O

BIOCMENCEHHS MO020, SAK NCUXON02IUHI ma JAi0epCubKi  Xapakmepucmuxu
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3MIHIOIOMbCS HA PIZHUX emanax nionpUEMHUYbKOL OIANbHOCME MA AKUM YUHOM YL
3MIHU BNIUBAIOMb HA PE3YTbMAMUBHICINb DI3HEC).

Knwuoei cnosea: ncuxonociunuti npoghine, nioepcmaeo, nionpueMHUYmaeo,
VNPAGNIHHA, CMPecOCMIUKICMb, CAMONI0epCmMB0, YNPAGIIHCbKE  PIUleHH,

KOMAaHO0YmMe8opeHHs, NOMeHYIal.

Statement of the problem. Modern management principles focus on
identifying the key qualities, knowledge, and skills necessary for success in the
business world. By applying these management techniques, today’s entrepreneur
can effectively guide the achievement of specific objectives through all
operational phases: planning, organization, motivation, and control. While
entrepreneurs are commonly perceived as outgoing, self-assured, and highly
disciplined individuals, it is essential to consider psychological research on how
personal traits influence professional outcomes. The recommendations and
criteria concerning the ideal entrepreneurial profile, including personality
characteristics, knowledge, and abilities, are continually evolving. The question
of which psychological features enhance an entrepreneur’s effectiveness and
whether such traits can be cultivated is still a relevant one. This concern is
especially important for Ukraine today, as entrepreneurship acts as a key engine
for the nation's economic progress, particularly during the difficulties posed by a
full-scale war.

Analysis of recent sources and publications. Contemporary scholarly
inquiry within the fields of psychology and business management is increasingly
directed towards delineating the specific personal characteristics, specialized
knowledge, and competencies that correlate with entrepreneurial efficacy.
Scholar Alex Srbinovski identifies extroversion, self-assurance, and leadership
capabilities as pivotal determinants of success. Diverging from this perspective,
Mick Allan emphasizes the utility of established psychometric instruments like

the MBTI and DISC assessments for evaluating thinking styles and work
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approaches. Complementing these views, Travis Howell identifies a calibrated
tolerance for risk and profound intrinsic motivation as essential psychological
underpinnings for the entrepreneurial launch phase. The assessment of
entrepreneurial leadership potential is addressed by De Esteban Escobar D., De
Pablos Heredero C., Montes Botella J. L., Blanco Jiménez, Garcia-Vidal G.,
Guzman-Vilar L., Gerhardt K., Bauwens R., Rauch A., Frese M., Furtner M.,
Taylor S.N., Corbett A. and others. Recent research confirms the effectiveness of
a comprehensive approach that combines the assessment of psychological
attributes, creativity, stress resilience, and leadership abilities to thoroughly
define the traits of a thriving entrepreneur. This topic's significance stems from
the belief that nurturing entrepreneurship is vital for promoting economic growth,
especially in light of contemporary issues like warfare and economic uncertainty
in Ukraine.

The purpose of this article is to provide a theoretical basis for
methodological strategies that assess the psychological and leadership traits of an
effective entrepreneur.

Materials and methods. It seeks to examine contemporary psychological
methods and assessments that can evaluate personal characteristics, motivation,
resilience to stress, creativity, and entrepreneurial leadership skills, and to
identify their significance in promoting successful entrepreneurial endeavors. In
line with the objective, the following tasks were established and addressed: to
uncover the fundamental aspects of an entrepreneur's psychological and
leadership profile; to examine contemporary methods and psychological
assessments utilized in evaluating personal traits and professional suitability of
entrepreneurs (such as MBTI, Big Five, Torrance Tests, DISC, etc.); to pinpoint
the essential psychological and leadership traits that impact the effectiveness of
entrepreneurial endeavors; to support the validity of a comprehensive approach
to defining an entrepreneur's psychological profile for the purpose of forecasting

their success. The research applied modern scientific techniques, namely
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analysis, synthesis, and generalization, to ascertain the psychological traits of
entrepreneurs. Furthermore, it employed psychological assessments and
comparative analysis to deliver an all-encompassing evaluation of their
psychological and leadership profiles.

Presentation of the main research material. Determining the
psychological profile of a manager (middle or senior) requires a systematic,
multi-level approach that combines psychometric techniques, behavioural
indicators and contextual interpretation of results. The current scientific paradigm
in entrepreneurship and leadership research emphasises that a single technique or
personality trait cannot adequately predict professional effectiveness in complex,
unstable conditions; therefore, it is recommended to combine several validated
tools and qualitative interpretation methods, taking into account the
organisational context and expected job requirements [1].

The approach to psychological profiling should start with a conceptual
framework: a combination of stable personality factors (e.g., the Big Five model),
cognitive abilities (analytical thinking, creativity, cognitive flexibility), social-
emotional competencies (emotional intelligence, communication skills),
motivational-volitional characteristics (achievement motivation, risk tolerance,
autonomy) and adaptive mechanisms (stress resistance, learning ability). Recent
review and meta-analytical studies confirm the predictive power of such a
multidimensional model for explaining entrepreneurial behaviour and leadership
effectiveness [2].

Formal diagnostics should combine standardized psychometric
instruments with a 360° assessment procedure, structured interviews, and, if
necessary, behavioral/situational simulations (assessment center). This
combination provides retrospective and projective information: test data provide
an interpretation of stable traits; 360° assessments reflect real manifestations in
the work environment; simulations model reactions in critical or strategic

situations.
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When introducing individual methodologies into this integrated
framework, it is worth considering their theoretical foundations, practical
application procedures, psychometric properties and limitations in detail. The
following sections provide a more detailed explanation of these aspects. The Big
Five framework forms the theoretical foundation for evaluating the key traits:
openness to experience, conscientiousness, extraversion, agreeableness, and
neuroticism [3]. Utilizing standardized tools (such as the NEO-PI-R, NEO-FFI,
or their shorter versions) yields consistent and comparable information for both
group and individual assessment [4]. Regarding the prediction of job
performance, recent research has demonstrated that conscientiousness
consistently correlates with task effectiveness and organizational dependability,
whereas openness is linked to innovative efforts and the capability to develop
strategic concepts, a conclusion supported by recent studies involving managers
in high-tech industries. In the practice of assessment, it is crucial to examine not
only the overall scales but also the lower-level facets, as they offer a more
comprehensive diagnostic view when choosing management candidates [5, 6].

Cognitive tests and creativity assessment methods measure various aspects
of thinking: speed and awareness of decision-making, cognitive flexibility,
divergent thinking, and convergent thinking. To assess creative potential,
standardised test tasks (Torrance Tests of Creative Thinking - for divergent
productivity), Remote Associates Test (for associative ability) and questionnaires
on actual achievements in creative fields (Creative Achievement Questionnaire)
are used in practice, Each tool has its strengths and weaknesses: the Torrance test
is better at capturing idea generation in laboratory conditions, the RAT is better
at capturing the associative component of creativity, and the CAQ is better at
capturing real practical achievements. Recent studies show that in an
entrepreneurial context, combining potential measurements (TTCT, RAT) with
indicators of actual achievements provides the best prediction of innovative
behaviour [5, 7].
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The assessment of emotional intelligence (EI) should take into account
different levels of measurement: productive/ability-based approaches, in
particular MSCEIT, are focused on objective tasks of recognising and managing
emotions; subjective/self-report instruments (EQ-1, etc.) are convenient for rapid
screening and development. It is essential to integrate these approaches with
behavioral indicators, such as observations in team interactions or 360° feedback
results, as self-reports can be susceptible to socially desirable responses. Recent
reviews point to the growing role of EI in the contexts of remote work, cross-
cultural interaction, and crisis management (growth in evidence base after 2020),
so the inclusion of El in manager profiling has practical and predictive
justification [2].

Motivational tools enable you to identify internal drivers (the need for
achievement, the need for autonomy, and the need for power) and better align
your personal inclinations with the requirements of a managerial role. Methods
such as the Reiss Motivation Profile or other standardized motivational
questionnaires are useful for long-term development planning, as they provide
information about a candidate's sources of energy, tolerance for uncertainty,
desire for results, and reward priorities. Recent research over the past five years
has shown that motivational profiles can modify the influence of traits (such as
conscientiousness or openness) on behavioral outcomes, so interpretation should
take into account moderators and mediators in structural models.

Assessing stress resistance and psychological flexibility involves both
subjective questionnaires (such as the Perceived Stress Scale and the CD-RISC
for resilience) and behavioral/biophysiological markers in experimental or
simulation tasks. It is important to measure the components of hardiness
(engagement, control, acceptance of challenge), as these components show
predictive power for performance in crisis and changing conditions. Recent
studies confirm that interventions aimed at developing leadership resilience yield

tangible results in increasing organisational adaptability [3].
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Leadership competencies (e.g., using the MLQ and related tools) are best
assessed using a multi-source analysis format, which includes self-assessment,
subordinate/colleague assessment, objective performance indicators, and
behavioral indicators during simulations. Recent empirical studies show a
consistent positive relationship between transformational leadership and
organisational innovation and employee engagement; however, these
relationships can be modulated by cultural and situational factors (e.g., market
uncertainty, digital transformation). Therefore, the interpretation of MLQ results
should take into account the context of use [1, 8].

Assessing the potential of a modern entrepreneur requires the use of
multidimensional diagnostic models that combine self-report questionnaires,
behavioural tasks, and analysis of actual achievements in the field of
entrepreneurship. Self-reports reveal characteristics such as entrepreneurial
intentions, risk tolerance, autonomy, and proactivity. Behavioral techniques, on
the other hand, include analyzing the ability to build a business model, test market
hypotheses, adapt quickly to change, and solve problems in uncertain conditions.
Importantly, the results of these methods are reinforced by objective data on the
individual's actual practical achievements, such as participation in start-ups,
innovative projects, product creation, patenting, or experience working in
entrepreneurial teams.

Contemporary empirical research confirms that the multi-component
approach provides the highest predictive validity for long-term entrepreneurial
success. For example, longitudinal analyses conducted by Obschonka and
Audretsch demonstrate that combining personal characteristics with behavioural
indicators significantly improves the accuracy of predicting the creation of one's
own business and the viability of entrepreneurial projects [9]. Similar results have
been obtained in studies of incubator programs: Markowska and Wyrwich
showed that structured assessment models, which include tests for entrepreneurial

orientation, motivational questionnaires, and tasks focused on practical business
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modeling, are the best predictors of startup survival in the medium term [10]. The
advantage of such comprehensive profiles is also confirmed by a review by Rauch
& Frese, which states that combinations of personality, motivational, and
behavioural indicators significantly outperform traditional one-dimensional
psychodiagnostic tools [7].

The final interpretation should be carried out through a multi-level report:
descriptive results (scales, scores), interpretation of the fit profile with job
requirements (competency mapping), development recommendations (targeted
training, coaching, learning trajectories) and, in the case of selection,
recommendations on the type of position (e.g., strategic role, operational
management, innovative product path). This approach reduces the risks of
understandable testing biases (such as language/cultural bias, or faking good) and
increases the practical usefulness of diagnostics. The integration of classical
psychometric approaches with modern, empirically proven tools enables the
creation of a scientifically based psychological profile of a manager that
accurately represents real job requirements. The synthesis of psychodiagnostic
data, 360° feedback, and behavioural simulations increases the predictive
accuracy and practical value of conclusions, which is critically important for the
selection, development, and placement of management personnel in today's
dynamic economy.

The methodology for determining an entrepreneur's leadership potential
involves a comprehensive approach that combines quantitative and qualitative
methods of personality assessment. One of the key elements is the use of
psychological tests that allow for assessing aspects such as leadership style,
ability to delegate, communication skills, and management abilities. These
methods include the Leadership Assessment Test, Interpersonal Relationships
Test, Communication Skills Assessment, and DISC Personality Test, which allow
you to determine the predominant behaviour style of a manager and their

effectiveness in interacting with the team. Additionally, self-assessment and
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questionnaire methods are employed to help identify subjective perceptions of
one's own leadership qualities and level of motivation for management activities.
Observation and analysis of behaviour in work situations enable the assessment
of the practical implementation of leadership skills and decision-making
strategies. It is important to consider psychological factors that influence
decision-making, such as stress resistance, emotional intelligence, and the ability
to interact constructively within a team.

The methodology involves integrating the results of tests, observations, and
questionnaires to obtain a comprehensive picture of an entrepreneur's leadership
potential, allowing them to identify their strengths as well as areas for
development and improvement. Additionally, the assessment of leadership
potential encompasses an analysis of strategic thinking, planning, and resource
management skills. This approach not only enables the prediction of management
activity effectiveness but also facilitates the development of individual programs
to enhance leadership competencies. As a result, entrepreneurs have the
opportunity to enhance the effectiveness of their own management, improve
interaction with their team, and achieve better business results.

The methodology for determining an entrepreneur's leadership potential
involves a multi-component approach that combines classic psychological tests
and modern methods for assessing emotional intelligence, self-leadership, and
management styles. One of the key tools is the Multifactor Leadership
Questionnaire (MLQ), which enables the assessment of transformational,
transactional, and passive leadership through self-assessment and evaluations by
colleagues and subordinates [11].

An important component is the assessment of emotional intelligence (EI),
which, as Gerhardt shows, has a critical impact on leadership effectiveness, team
performance, and decision-making [12]. Research by De-Esteban-Escobar and
co-authors demonstrates that developing emotional intelligence through business

incubator training programmes enhances entrepreneurs' leadership abilities and
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contributes to the success of start-ups [11]. Self-leadership is also an important
factor in the lives of entrepreneurs, as it enables them to motivate themselves, set
goals, organize their own activities, and adapt to change [13]. Taylor emphasises
that the development of self-leadership contributes to increased resilience,
reduced stress levels, and the promotion of innovation in the entrepreneurial
process [14].

The methodology includes observing behaviour in the workplace, which
allows for the assessment of practical leadership skills — decision-making,
delegation, team management, and response to crisis situations. Questionnaires
and self-assessments are also used for comprehensive assessments, including
360-degree surveys, where colleagues and subordinates provide feedback on
leadership style. Integrating the results of the MLQ, EI assessment, self-
assessment, and observation allows us to create a comprehensive portrait of an
entrepreneur's leadership potential, identify strengths and areas for development,
such as emotional regulation, delegation, or strategic thinking. Taylor and his co-
authors propose a relational model of leadership, where motivational interaction
between the leader and the team creates conditions for the joint creation of
innovative ideas and business opportunities [8].

The study by Garcia-Vidal et al. emphasises the importance of
collaborative resilience, where positive interpersonal relationships and trust
promote team cohesion and innovation [15]. The methodology involves building
individual leadership potential profiles that can be used for further development
through EI training, self-leadership coaching, and transformational leadership
development programmes. This integrated approach allows not only to diagnose
the entrepreneur's existing leadership resources, but also to develop individual
development programmes to strengthen weaknesses and maximise potential. This
is especially important for entrepreneurs, as well as for incubators and
accelerators that support the development of early-stage leaders. Given the

multifaceted nature of entrepreneurial leadership (encompassing emotional,
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cognitive, and strategic components), an integrated approach is the most suitable
and scientifically sound method for assessing leadership potential.

Conclusions and prospects for further research. A comprehensive
evaluation of an entrepreneur's psychological and leadership profile is both highly
relevant and advantageous. This methodology yields valuable insights that
enhance our understanding of the key traits that influence entrepreneurial
effectiveness, while also supporting the development of leadership capacities. An
effective approach should employ a combination of methods to assess a range of
psychological characteristics, including emotional intelligence, self-leadership,
stress resilience, motivation for success, creativity, and communication and
leadership skills. Such a multifaceted strategy allows for a more thorough and
objective understanding of the factors that determine an entrepreneur's
effectiveness. Given the intricate nature of entrepreneurship, the availability of
diverse psychological tests and assessment techniques enables researchers to
tailor their methodologies to specific contexts and objectives. By integrating
results from various assessments, observations, and feedback instruments, we can
formulate a holistic picture of an entrepreneur's potential, identifying both
strengths and areas for improvement. This comprehensive approach is essential
for psychological analysis in entrepreneurship, as it contributes to predicting
successful business performance, designing targeted development programs, and
fostering sustainable growth in entrepreneurial ventures.

Prospects for further research include the development of integrated
diagnostic models that combine psychological, behavioural, and leadership
indicators to enhance the precision of entrepreneurial profiling. Future studies
may also focus on longitudinal analyses to track how psychological and
leadership characteristics evolve throughout different stages of entrepreneurial

activity and how these changes influence business performance.
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